
 

 
 

 
 

 

 

 

 

eZ©gv‡b cÖhyw³MZ Dbœqb †fv³v‡`i mv‡_ †hvMv‡hvM cÖwµqv‡K A‡bK `ªæZ Ges mnR K‡i Zzj‡Q| G BDwb‡U e¨w³K 

weµq Ges cÖZ¨ÿ I wWwRUvj wecYb m¤ú‡K© we Í̄vwiZ Av‡jvPbv Kiv n‡q‡Q| cY¨`ªe¨ ev †mev weµ‡qi D‡Ï‡k¨ 

m¤¢ve¨ †µZv‡`i gy‡LvgyywL n‡q weµq e„w×i cÖ‡Póv‡K e¨w³K weµq ejv nq| Ab¨w`‡K cÖZ¨ÿ I wWwRUvj wecY‡bi 

gva¨‡g †µZviv N‡i e‡mB cÖ‡qvRbxq cY¨ ev †mev m¤ú‡K© me ai‡bi Z_¨ AewnZ n‡Z cv‡i Ges mn‡R µq Ki‡Z 

cv‡i| G BDwb‡U cÖ_g cv‡V e¨w³K weµq, weµqKg©x evwnbxi f‚wgKv I weµqKg©x e¨e ’̄vcbv m¤ú‡K© Av‡jvPbv Kiv 

n‡q‡Q| wØZxq cv‡V e¨w³K weµq cÖwµqvi wewfbœ avc m¤ú‡K© we Í̄vwiZ Av‡jvPbv Kiv n‡q‡Q| Z…Zxq cv‡V cÖZ¨ÿ I 

wWwRUvj Ges cÖZ¨ÿ I wWwRUvj wecY‡bi myweavmg~n m¤̂‡Ü aviYv †`Iqv n‡q‡Q| me©‡k‡l PZz_© cv‡V bZzb cÖZ¨ÿ 

Ges wWwRUvj wecY‡bi aib m¤ú‡K© we Í̄vwiZ Av‡jvPbv Kiv n‡q‡Q|  

 

 

 

 

 

BDwbU mgvwßi mgq  BDwbU mgvwßi m‡e©v”P mgq `yB mßvn 

G BDwb‡Ui cvVmg~n 

 

cvV-11.1: e¨w³K weµq 

cvV-11.2: e¨w³K weµq cÖwµqv 

cvV-11.3: cÖZ¨ÿ I wWwRUvj wecYb 

cvV-11.2: bZzb cÖZ¨ÿ Ges wWwRUvj wecYb 
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e¨w³K weµq 

Personal Selling 
 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 e¨w³K weµq ej‡Z Kx †evSvq ej‡Z cvi‡eb; 

 weµqKg©x evwnbxi f‚wgKv m¤ú‡K© Rvb‡Z cvi‡eb Ges 

 weµqKg©x e¨e ’̄vcbv m¤ú‡K© we Í̄vwiZ Av‡jvPbv Ki‡Z cvi‡eb|  

 

e¨w³K weµq Kx?  

What is Personal Selling?  

cY¨`ªe¨ ev †mev weµ‡qi D‡Ï‡k¨ m¤¢ve¨ †µZv‡`i gy‡LvgyywL n‡q Z_¨ Dc ’̄vc‡bi gva¨g µq cÖ‡ivPbv m„wó Ges 

weµq e„w×i cÖ‡Póv‡K e¨w³K weµq ejv nq| hviv e¨w³K weµq Kv‡R wb‡qvwRZ _v‡K Zv‡`i‡K weµqKg ©x, weµq 

cÖwZwbwa, G‡R›Um, AvÂwjK e¨e ’̄vcK, wnmve wbe©vnx, weµq civgk©`vZv ev weµq cÖ‡KŠkjx bv‡g cwiwPZ Kiv nq|  

e¨emvwqK ev wkí c‡Y¨i †ÿ‡Î e¨w³K weµq eûj e¨eüZ nq Ges AwaK Kvh©Ki| cÖwZôvb I eª¨v‡Ûi cÖwZ Av ’̄v 

ˆZwi Ges m¤¢ve¨ †µZv‡`i wbqwgZ I AbyMZ †µZv KivB n‡jv e¨w³K weµ‡qi g~j D‡Ïk¨|  

 

weµqKg©x evwnbxi f‚wgKv  

The Role of the Sales Force  

wecYb cÖmvi nvwZqvimg~‡ni g‡a¨ e¨w³K weµqB m¤¢ve¨ †µZv‡`i mv‡_ e¨w³MZ †hvMv‡hvM ’̄vc‡bi gva¨g| e¨w³K 

weµq‡K e¨w³MZ nvwZqvi wn‡m‡e D‡jøL Kiv n‡q _‡K| weµqKg©x †µZvi mv‡_ mivmwi †dvb, B-†gBj, mgvwRK 

†hvMv‡hvM gva¨g, wfwWI, AbjvBb Kbdv‡iÝ ev Ab¨vb¨ gva¨‡gI †hvMv‡hvM ’̄vcb Ki‡Z cv‡i| RwUj I SuzwKc~Y© 

weµq Ae ’̄vq weµqKg ©x †fv³v‡`i mgm¨v Abyaveb K‡i Ges cÖ‡qvRbxq Z_¨ mieiv‡ni gva¨‡g weµq wm×v‡šÍ 

DcbxZ n‡Z mnvqZv K‡i _v‡K| weµqKg©x cvwjZ ¸iæZ¡c~Y© f‚wgKvmg~n wb‡P Zz‡j aiv n‡jv|  

 cÖwZôvb I †µZv‡`i gv‡S †hvMm~Î ’̄vcb (Linking the Company with Its Customers): weµqKg©x 

wecYbKvix Ges m¤¢ve¨ †µZvi gv‡S ¸iæZ¡c~Y© †hvMv‡hvM ’̄vcbKvix wn‡m‡e KvR K‡i _v‡K| weµqKg©xiv 

†µZv‡`i Kv‡Q cÖwZôvb Ges cY¨-Ávb Zz‡j a‡i| †fv³v cÖ‡qvRb ev mgm¨v wPwýZKiY, mgvavb Dc ’̄vcb, 

AvcwË wb®úwËKiY, g~j¨ I kZ©msµvšÍ mg‡SvZvKiY I weµq Kvh©µg cwiPvjbv K‡i _v‡K| A‡bK †ÿ‡Î 

†µZvi Kv‡Q weµqKg©xivB wecYbKvix wn‡m‡e cwiwPZ nq| weµqKg©xivB cÖwZôv‡bi Kv‡Q †fv³vi Pvwn`v 

Zz‡j a‡i Ges †µZv we‡µZv m¤úK© e¨e ’̄vcbvq wb‡qvwRZ _v‡K| weµqKg©xi mv‡_ mym¤úK© GKmgq 

cÖwZôvb Ges c‡Y¨i mv‡_ mym¤ú‡K© cwiYZ nq|  

 wecYb Ges weµ‡qi gv‡S mgš̂q mvab (Coordinating Marketing and Sales): †h‡nZz weµqKg©xivB 

†fv³v, Pvwn`v, cÖ‡qvRb, AvcwË BZ¨vw`i m¤úwK©Z Z_¨ Zz‡j a‡i Ges mivmwi †fv³vi mv‡_ †hvMv‡hvM 

’̄vcb K‡i ZvB wecYb Ges weµ‡qi gv‡S mgš̂q mva‡b ¸iæZ¡c~Y© f‚wgKv cvjb K‡i _v‡K| wecYb 

cvV 11.1 

 

 

Philip Kotler and Gary Armstrong-Gi g‡Z, "Personal selling is the personal presentations by 

the firms sales force for the purpose of engaging customers, making sales, and building 

customer relationship." A_©vr e¨w³K weµq n‡jv cÖwZôv‡bi weµqKg©x evwnbx Øviv e¨w³MZ 

Dc ’̄vcbvi gva¨‡g, †fv³v wb‡qvwRZKiY, weµq Ges †fv³v m¤úK© m„wóKi‡Yi cÖqvm|  
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cwiKíbvKvix, eª¨vÛ e¨e ’̄vcK, wecYb M‡elK Ges weµq e¨e ’̄vc‡Ki mgš̂‡q MwVZ `jB mwVK Ges 

Kvh©Ki wecYb cÖmvi m„wó Ki‡Z mÿg|  

 

weµqKg©x e¨e ’̄vcbv  

Managing the Sales Force 

weµqKg©x mvgwMÖK f‚wgKv Ges ¸iæZ¡ Abyhvqx Kg©x evwnbx mZK©Zvi mv‡_ e¨e ’̄vcbv Avek¨Kxq Kvh©µg| weµqKg©x 

e¨e ’̄vcbv ej‡Z weµqKg©x wbe©vPb, cÖwkÿY, Z`viwK, †cÖlYv I g~j¨vqb Kiv‡K †evSq| wb‡P weµqKg©x e¨e ’̄vcbvi 

cÖavb wm×všÍmg~n Zz‡j aiv n‡jv|  

 

1. weµqKg©x †KŠkj Ges KvVv‡gv wba©viY (Selecting Sales Force Stategy and Structure): weµqKg©x 

KvVv‡gv I †KŠkj wba©vi‡Y wecYb e¨e ’̄vc‡Ki A‡bK ai‡bi wm×v‡šÍi mgš̂q mvab Kiv cÖ‡qvRb nq| 

†hgb: weµqKg©xi msL¨v, Kv‡Ri aib I KvVv‡gv, weµ‡qi gva¨g, wUg MVb BZ¨vw`|  

K) weµqKg©x KvVv‡gv (Sales Force Structure):: weµqKg©x KvVv‡gv wba©vi‡Yi †ÿ‡Î ¸iæZ¡c~Y© welq 

n‡jv cÖwZôv‡bi c‡Y¨i aib| wecYbKvix cÖwZôvb hw` ïay GKK cY¨ mvwii gva¨‡g †fv³v‡`i wbKU 

weµqKvh© cwiPvjbv K‡i _v‡K Z‡e †m‡ÿ‡Î AvÂwjK weµqKg©x KvVv‡gv e¨envi K‡i _v‡K| G‡ÿ‡Î 

weµqKg©x‡`i wbw`©ó †fŠ‡MvwjK mxgvbvq cY¨ weµq e¨e ’̄vcbvi `vwqZ¡ cÖ`vb Kiv n‡q _v‡K| Ab¨w`‡K 

hw` wecYbKvix cÖwZôv‡bi GKvwaK Ges RwUj cY¨ mvwi _v‡K Z‡e cY¨wfwËK weµq KvVv‡gvi gva¨‡g 

wbw`©ó cY¨ Abyhvqx weµqKg©x‡`i weµq e¨e ’̄vcbvi Kvh ©µ‡g wb‡qvwRZ Kiv n‡q _v‡K| GQvovI †fv³v 

ev †µZvwfwËK weµq KvVv‡gv MV‡bi gva¨‡g weµqKg©x evwnbx‡K wbw`©ó †µZv‡`i wbKU cY¨ weµ‡qi 

Rb¨ ev †mev cÖ`v‡bi Rb¨ wb‡qvwRZ Kiv n‡q _v‡K| KvVv‡gv wba©vi‡Yi †ÿ‡Î cÖvwZôvwbK cÖ‡qvRb 

Ges mvgwMÖK wecYb †KŠk‡ji mv‡_ mvgÄm¨ weavb Avek¨K|  

L) weµqKg©x msL¨v (Sales Force Size):  weµq KvVv‡gv wba©vi‡Yi ci cÖ‡qvRbxq weµqKg©xi msL¨v 

wba©viY Kiv n‡q _‡K| weµqKg©xi msL¨vi mv‡_ weµq Ges e¨q DfqB RwoZ| G‡ÿ‡Î Kvh©Ki Ges 

cÖvwZôvwbK mÿgZvi Ici wfwË K‡i cwiwgZ weµqKg©xi msL¨v wba©viY KivB evÃbxq|  

2. weµqKg©x wbe©vPb Ges wb‡qvM `vb (Selecting and Appointing Salespeople): GKRb AwfÁ I DËg 

weµqKg©x mn‡RB †µZv cÖ‡qvRb Abyaveb Ges weµq cÖ‡ivPbv m„wó‡Z cvi`k©x n‡q _v‡K| mdj weµq 

evwnbx ˆZwi Kivi †ÿ‡Î †hvM¨ weµqKg©x wbe©vPb Ges wb‡qvM cÖ`vb we‡kl f‚wgKv cvjb K‡i _v‡K| weµq 

Kvh©µ‡gi cÖ‡qvRb Abyhvqx †hvM¨ weµqKg©x wb‡qv‡Mi cÖ‡qvR‡b weµq e¨e ’̄vcK mvaviYZ weÁvcb, eZ©gvb 

weµqKg©x‡`i civgk©, †ckv`vwi msMVb BZ¨vw`i gva¨‡g Kg©x Z_¨ Ges Av‡e`b msMÖn K‡i _v‡K| Kv‡Ri 

aib Ges ˆewkó¨ Abyhvqx wewfbœ wePvi-we‡kølY Ges cÖ‡qvRbxq cixÿvi gva¨‡g †hvM¨ weµqKg©x wbe©vPb 

K‡i _v‡K| wbe©vPb cÖwµqvi gv‡S AZxZ BwZnvm hvPvB, AwfÁvZvi mb` cixÿY, Wv³vwi cixÿv, bgybv 

Kvh© m¤úv`b BZ¨vw` AšÍf©z³ _vK‡Z cv‡i| 

3. cÖwkÿY cÖ`vb (Training Salespeople): AwfÁ weµqKg©x cÖwZôv‡bi Rb¨ mdjZvi PvweKvwV wn‡m‡e 

KvR K‡i _v‡K| weµqKg©x wb‡qv‡Mi ci cÖ‡qvRbxq cÖwkÿY cÖ`vb weµqKg©xi `ÿZv e„w× Ges cÖwZôv‡bi 

weµq Kg©x 

†KŠkj Ges 

KvVv‡gv 

wba©viY 

weµqKg©x 

wbev©Pb Ges 

wb‡qvM`vb 

 

cÖwkÿY 

cÖ`vb 

 

cÖwZ`vb 

KvVv‡gv 

wba©viY 

 

Z`viwK 

e¨e ’̄v 

 

wPÎ 11.1: weµqKg©x e¨e ’̄vcbvi cÖavb wm×všÍmg~n 

 

g~j¨vqb 

 



weweG †cÖvMÖvg 

BDwbU GMvi  c„ôv-175 

Rb¨ AwaK Kvh©Ki djvdj cÖ ‘̄‡Z mnvqZv K‡i| weµqKv‡h© cvi`k©x K‡i †Zvjvi Rb¨ nv‡Z-Kj‡g wewfbœ 

wkÿv cÖ`v‡bi e¨e ’̄v‡K cÖwkÿY ejv nq|  c‡Y¨i aib, †µZvi cÖ‡qvRb, wbw`©ó weµqKv‡h©i ˆewkó¨, 

e¨e ’̄vcbv‡K mw`”Qv BZ¨vw`i Ici wfwË K‡i mvaviYZ cÖwkÿvY Kg©m~wPi aib I †gqv` wba©vwiZ nq| 

eZ©gv‡b A‡bK cÖwZôvb mgq Ges e¨q ms‡KvP‡bi D‡Ï‡k¨ AbjvBb cÖwkÿY Ges B-cÖwkÿ‡Yi Ici †Rvi 

cÖ`vb Ki‡Q|  

4. cÖwZ`vb wba©viY (Determining Payment Systems):DËg weµqKg©x AvKl©Y Ges a‡i ivLvi Rb¨ cÖwZwU 

cÖwZôv‡biB DwPZ DËg Ges AvKl©Yxq cÖwZ`vb cwiKíbv ev †eZb KvVv‡gv ˆZwi Kiv| cÖwZ`vb KvVv‡gv‡Z 

g~jZ PviwU Dcv`vb _v‡K| h_v -wbw`©ó A‡_©i cwigvY/Ask; cwieZ©bkxj cwigvY/Ask (Kwgkb, weµq 

†evbvm BZ¨vw`); e¨q; Ges cÖvwšÍK my‡hvM-myweav|weµqKg©x cÖwZ`vb KvVv‡gv Kg©x‡`i †cÖlYv cÖ`vb Ges 

`ÿZv e„w×‡ZI ¸iæZ¡c~Y© f‚wgKv cvjb K‡i _v‡K|  

5. Z`viwK Ges †cÖlYv cÖ`vb (Supervising and Motivating Salespeople): weµqKvh© mdjfv‡e m¤úbœ 

Kivi D‡Ïk¨ weµqKg©x‡`i h_vh_ Z`viwK Ges cÖ‡qvRb Abyhvqx †cÖlYv cÖ`vb Kiv Avek¨Kxq Kvh©vewj| 

G‡ÿ‡Î weµq e¨e ’̄vcK mivmwi A_ev wWwRUvj gva¨g e¨envi K‡i| Z`viwKi g~j D‡Ïk¨ n‡jv 

weµqKg©x‡`i `ÿZvi mv‡_ mwVK mg‡q mwVK Kvh© m¤úv`‡b mnvqZv Kiv| A‡bK cÖwZôvb weµq Kvh©µg 

cwiPvjbvq m¤ú~Y© cÖhyw³MZ cÖwµqv e¨envi K‡i _v‡K| weµqKg©xi j¨vcUc, †dvb, Iq¨vi‡jm †hMv‡hvM, 

wfwWI m‡¤§jb, †fv³v †hvMv‡hvM Ges m¤úK© e¨e ’̄vcbv mdUIq¨vi BZ¨vw`i gva¨‡g †h‡Kv‡bv ’̄vb n‡Z 

mn‡RB mvgwMÖK weµq e¨e ’̄vcbvi mv‡_ mshy³ _vK‡Z cv‡i Ges wi‡cvU© cÖ`v‡b mÿg nq| weµqKg©x‡`i 

g‡bvej e„w× Ges `ÿZv e„w×‡Z DrmvnxKi‡Yi D‡Ï‡k¨ †cÖlYv cÖ`vb Kvh©Ki f‚wgKv cvjb K‡i _v‡K| 

weµqKg©x‡`i Avw_©K I Abvw_©K Dfq ai‡bi †cÖlYv cÖ`vb Kiv n‡q _v‡K| Avw_©K †cÖlYvi g‡a¨ 

D‡jøL‡hvM¨ n‡jv b¨vh¨ †eZb, gybvdvi Ask, †evbvm cÖ`vb, evm ’̄vb fvov, c‡`vbœwZ, weµq Kwgkb, 

hvZvqvZ fvZv ev e¨e ’̄v, †cbkb e¨e ’̄v, Kj¨vY Znwej BZ¨vw`| Abvw_©K †cÖlYvi g‡a¨ ÿgZv cÖ`vb, 

`vwqZ¡ Ac©Y, DbœZ Kvh© cwi‡ek m„wó, PvKwii wbivcËv, DËg e¨envi cÖwkÿY myweav, fv‡jv K‡Ri cÖksmv 

I ¯̂xK…wZ, Awf‡hvM e¨e ’̄vcbv BZ¨vw` AšÍfz©³| GQvovI wewfbœ ai‡bi AbyK‚j cÖ‡Yv`bv e¨e ’̄vcbv †hgb 

DrmewfwËK m‡¤§jb, mgq ZvwjKv wkw_jKiY, weµq m‡¤§jb BZ¨vw` †cÖlYv wn‡m‡e KvR K‡i| †gvUK_v 

cÖwZôvb‡K f¨vjy Drcv`bKvix wn‡m‡e wPwýZ K‡i cÖ‡qvRbxq my‡hvM-myweavi mgš̂‡q †cÖlYv cÖ`vb Ki‡Z n‡e|  

6. Kg© g~j¨vqb (Performance Evaluation): DËg ch©‡eÿY Ges mwVK †cÖlYv cÖ`v‡bi Rb¨ weµq 

e¨e ’̄vc‡Ki mve©ÿwYK weµqKg©x msµvšÍ Z_¨ I Kvh©weeiYx nvjbvMv` Kiv cÖ‡qvRb| mwVK g~j¨vq‡bi Rb¨ 

mwVK weµq wi‡cvU©, e¨q wnmve, e¨w³MZ ch©‡eÿY, †µZv Rwic gZvgZ ZvrÿwYKfv‡e e¨e ’̄vc‡Ki wbKU 

†cuŠQv‡bv Ges mgš̂q GKvšÍ Avek¨K| GQvov weµq Ges gybvdv msµvšÍ Z_¨-DcvË we‡kølY K‡i 

weµqKg©x‡`i Kvh©vewj m¤ú‡K© njbvMv`K…Z Z_¨ msMÖn Kiv m¤¢e nq| weµqKg©x e¨e ’̄vcbvq mwVK 

ch©‡eÿY Ges g~j¨vq‡bi djvdj cieZ©x cwiKíbvi gyL¨ Dcv`vb wn‡m‡e KvR K‡i|  

 

 

mvims‡ÿc  

m¤¢ve¨ †µZv‡`i gy‡LvgywL n‡q Z_¨ Dc ’̄vc‡bi gva¨‡g µq cÖ‡ivPbv m„wói cÖqvm‡K e¨w³K weµq ejv nq| hviv 

e¨w³K weµq Kv‡R wb‡qvwRZ _v‡K Zv‡`i‡K weµqKg ©x, weµq cÖwZwbwa, G‡R›Um BZ¨vw` bv‡g cwiwPZ Kiv 

nq| weµqKg©x KZ…©K cvwjZ ¸iæZ¡c~Y© f‚wgKvmg~n n‡jvÑcÖwZôvb I †µZv‡`i gv‡S †hvMm~Î ’̄vcb, wecYb I 

weµ‡qi gv‡S mgš̂q mvab BZ¨vw`| weµqKg©x e¨e ’̄vcbv ej‡Z Kg©x wbe©vPb, cÖwkÿY, Z`viwK, †cÖlYv I g~j¨vqb 

Kiv‡K †evSvq|  
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e¨w³K weµq cÖwµqv 

The Personal Selling Process 
 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 e¨w³K weµq ej‡Z Kx †evSvq ej‡Z cvi‡eb Ges 

 e¨w³K weµq cÖwµqvi wewfbœ avc m¤ú‡K© we Í̄vwiZ Av‡jvPbv Ki‡Z cvi‡eb|  

 

e¨w³K weµq cÖwµqv  

Personal Selling Process  

e¨w³K weµq cÖwµqvq †µZv‡`i m‡e ©v”P f¨vjy I mš‘wó cÖ`v‡bi gva¨‡g Zv‡`i mv‡_ `xN©‡gqvw` m¤úK© m„wó I weµq 

e„w×i cÖ‡Póv Pvjv‡bv nq| bZzb †µZv Luy‡R †ei Kiv Ges a‡i ivLvB G cÖwµqvi cÖavb D‡Ïk¨| e¨w³K weµq 

cÖwµqvi wewfbœ avc wb‡P Zz‡j aiv n‡jv- 

 

1) m¤¢ve¨ †µZv AbymÜvb (Searching Potential Buyers): e¨w³K weµq cÖwµqv ïiæ nq m¤¢ve¨ †µZv‡`i 

AbymÜvb Kiv Ges Zv‡`i †hvM¨Zv hvPvB‡qi gva¨‡g| weµqKg©xi cÖ‡Póv mdj nq hw` cÖK…Z †µZviv 

cÖwZôv‡bi f¨vjy wgkÖ‡Y mvov cÖ`vb K‡i| cÖK…Z I m¤¢ve¨ †µZv‡`i Luy‡R †ei Kivi Kvh©vewj‡K †µZv 

AbymÜvb ejv nq| cÖK…Z †fv³v m¤úwK©Z Z_¨ wewfbœ Drm n‡Z msMÖn Kiv hvq| †hgb: Ab¨ †fv³v‡`i 

D‡jøL, mieinKvix, wWjvi, AcÖwZØ›Øx weµqKg©x, AbjvBb I mvgvwRK †hvMv‡hvM gva¨g, Z_¨ ev 

†idv‡iÝ, †KŠkjMZ Rwic, cÖKvkbvmg~n, †Kv¤úvwb †iKW© BZ¨vw`| m¤¢ve¨ †µZv‡`i ZvwjKv cÖ ‘̄Z K‡i 

weµqKg©x D³ †µZv‡`i µq †hvM¨Zv hvPvB K‡i _v‡K, G‡ÿ‡Î †µZv‡`i Avw_©K msMwZ, mgm¨v, 

cÖ‡qvRb, †µZvi Ae ’̄vb, cÖwZ‡hvMx c‡Y¨i aib I †mev BZ¨vw` ˆewkó¨ hvPvB Kiv n‡q _v‡K| 

2) c~e© AwfMgb (Preapproach): mivmwi weµq cÖ‡Póvi c~‡e© weµqKg©x m¤¢ve¨ †µZv‡`i mgm¨v, Pvwn`v Ges 

Ab¨vb¨ Z_¨ msMÖ‡ni †Póv Pvjvq| G cÖ‡Póv‡K c~e© AwfMgb ev Preapproach ejv nq| Philip Kotler 

Ges Gary Aramstrong-Gi g‡Z, "Preapproach is the sales step in which salesperson learn as much 

as possible about a prospective customer before making a call." A_©vr m¤¢ve¨ †µZvi m¤ú‡K© hZUv 

m¤¢e Z_¨ cÖK…Z weµq cÖ‡Póvi c~‡e© †R‡b †bIqvi cÖqvm‡K c~e© AwfMgb ejv nq| msM„nxZ Z_¨ Abyhvqx 

weµqKg©x weµq cÖqv‡mi D‡Ïk¨ c~‡e©B wba©viY K‡i wb‡Z mÿg nq| weµq cÖqv‡mi D‡Ïk¨ m¤¢ve¨ †µZv 

hvPvB, Z_¨ msMÖn, ZvrÿwYK weµq BZ¨vw`i †h‡Kv‡bvwU n‡Z cv‡i| D‡Ïk¨ Ges †µZvi mgq Abyhvqx 

weµq †KŠkj wba©iY Kiv c~e© AwfMg‡bi Ab¨Zg Kvh©vewj|  

3) AwfMgb (Approach): m¤¢ve¨ †µZvi mv‡_ cÖK…Z mvÿv‡Zi gyn~Z©‡K AwfMgb ejv nq| AbjvBb ev 

AdjvB‡b, e¨w³MZfv‡e, wWwRUvj m‡¤§jb ev mvgvwRK †hvMv‡hvM gva¨g Øviv AwfMgb cwiPvwjZ n‡Z 

cv‡i| G‡ÿ‡Î weµqKg©x cÖv_wgKfv‡e AbyK‚j msjvc w`‡q ïiæ K‡i Ges c‡i wewfbœ cÖ‡kœvËi ce©, cY¨ 

cvV 11.2 

 

 

m¤¢ve¨ †µZv 

AbymÜvb 

Ges wbev©Pb 

AwfMgb weµq 

Kvh©m¤úv`b 

AbyeZ©b 

wPÎ 11.2: e¨w³K weµq cÖwµqv 

 

 

Awf‡hvM 

wb®úwËKiY 

Dc ’̄vcb 

Ges cÖ`k©Y 

c~e© AwfMgb  



weweG †cÖvMÖvg 
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cÖ`k©bx, bgybv, cY¨ Dc ’̄vcbvi gva¨‡g †fv³v g‡bv‡hvM Ges AvMÖn m„wói †Póv K‡i _v‡K| †µZvi mgm¨v, 

myweavw`, cÖ‡qvRb BZ¨vw` g‡bv‡hvM mnKv‡i †kvbv Ges †fv³v Pvwn`v wbiƒcY AwfMgb av‡ci me‡P‡q 

¸iæZ¡c~Y©|  

4) cY¨ Dc ’̄vcb Ges cÖ`k©bx (Product Presentation and Demonstration): †fv³v cY¨ ev †mev µq K‡i 

Zv‡`i mgm¨vi mgvav‡bi D‡Ïk¨| GKK_vq †µZv mgvavb µq K‡i, cY¨ bq| cY¨ Dc ’̄vcb Ges cÖ`k©bxi 

c~‡e© weµqKg©x‡K †fv³vi mgm¨v Abyaveb K‡i cY¨‡K D³ mgm¨vi mgvavb wn‡m‡e Zz‡j ai‡Z n‡e| GB 

c×wZ‡Z weµqKg©x‡K †fv³v mgm¨v Abyaveb Ges mgm¨v mgvav‡b `ÿ n‡Z nq| †µZviv mvaviYZ DËg 

†kÖvZv, mZZv, wbf©i‡hvM¨Zv, cy•Lvbycy•LZv, f¨vjy Dc ’̄vcbv BZ¨vw` weµqKg©xi ¸Yv¸Y‡K AwaK g~j¨ cÖ`vb 

K‡i| weµqKg©x cY¨ Dc ’̄vcbv Ges cÖ`k©bx‡K AvKl©Yxq K‡i †Zvjvi wbwg‡Ë gvwëwgwWqv, AbjvBb 

Dc ’̄vcbv cÖhyw³, wWwRUvj hš¿cvwZ e¨envi K‡i †µZv‡`i we Í̄vwiZ cY¨-Ávb cÖ`vb mnRZi I AvKl©Yxq 

K‡i Zzj‡Z cv‡i|  

5) AvcwË wb®úwËKiY (Compliants Management): cY¨ µ‡qi †ÿ‡Î †µZv‡`i †hŠw³K ev gvbwmK 

†h‡Kv‡bv ai‡bi AvcwËi †gvKvwejv weµqKg©x‡K Ki‡Z n‡Z cv‡i| GZGe AvcwË wb®úwZKiY av‡c 

weµqKg©x‡K AbyK‚j AwfMgb, jyKvwqZ Awf‡hvM wPwýZKiY, †µZv e³e¨i gva¨‡g mgm¨v wPwýZKiY, 

AvcwË‡K my‡hv‡M cwiYZKiY Ges µ‡qi Rb¨ mgvav‡b iƒcvšÍwiZ KivB G av‡ci cÖavb Kvh©vewj| 

weµqKg©x‡K me©`vB `ÿZvi mv‡_ †µZv Awf‡hvM¸‡jv‡K mgvavb K‡i µq wm×v‡šÍ DcbxZ n‡Z mvnvh¨ 

Kiv Avek¨K|  

6) weµqKvh© mgvavb (Ending Sales Process): e¨w³K weµq cÖwµqv Ges weµqKg©xi cÖavb cÖ‡Póv n‡jv cY¨ 

weµ‡qi gva¨‡g †fv³vi wbKU †_‡K gybvdv AR©‡bi †Póv| AvcwË wb®úwËKi‡Yi ci weµqKg©x †µZvi µq 

wm×všÍ Ges cÖK…Z weµ‡qi e¨e ’̄vcbv K‡i _v‡K| G‡ÿ‡Î weµqKg©x‡K †µZvi wewfbœ µq ms‡KZ Abyaveb 

K‡i cÖ‡qvRbxq †KŠkj cÖ‡qvM Ki‡Z nq| †hgb: cY¨ µq AW©vi wjL‡Z PvIqv, µq Pzw³ we Í̄vwiZfv‡e 

cybivq Rvbv‡bv, wbw`©ó g‡Wj m¤ú‡K© †µZvi AvcwË Rvb‡Z PvIqv BZ¨vw`| Gi mv‡_ †µZvi Rb¨ we‡kl 

Qvo, †mŠRb¨ cY¨, e¨q nv«m my‡hvM I AwZwi³ my‡hvM-myweav AvKl©Yxqfv‡e Dc ’̄vc‡bi gva¨‡g weµqKvh© 

m¤úbœ K‡i _v‡K|  

7) AbyeZ©b (Follow-up): †fv³v mš‘wó AR©b Ges fwel¨r weµq a‡i ivLvi Rb¨ weµqKg©x‡K weµqKvh© 

m¤ú`‡bi ci cÖ‡qvRbxq AbyeZ©b cÖ`vb Ki‡Z nq| weµq-cieZ©x cÖ‡qvRb, †hgb: c‡Y¨i Kvh©KvwiZv, 

we‡kl wb‡`©kbv, ms‡hvRbmsµvšÍ Z_¨ BZ¨vw` m¤úwK©Z Avjvcb †_‡K we`¨gvb mgm¨v ev †fv³v mš‘wó 

m¤ú‡K© mn‡RB Z_¨ msMÖn cÖ‡qvRb| weµq-cieZ©x mgm¨vi mgvavb I mwVK †mev cÖ`v‡bi ga¨‡g 

weµqKg©x †µZv AvbyMZ¨ Ges cybt weµq wbwðZ Ki‡Z cv‡i|  

†gvUK_v weµqKg©x‡K `ÿZvi mv‡_ e¨w³K weµq cÖwµqvi cÖwZwU avc cwiPvjbv Ki‡Z n‡e| cÖwZwU av‡ci mvdj¨B 

mvgwMÖK weµq Kvh©µg Z¡ivwš̂Z I †µZv AvbyMZ¨ m„wói †mvcvb wn‡m‡e KvR Ki‡e|  

 

mvims‡ÿc  

bZzb †µZv‡`i Luy‡R †ei Kiv Ges cÖwZôv‡bi `xN©‡gqvw` †µZvq cwiYZ KivB e¨w³K weµq cÖwµqvi g~j 

D‡Ïk¨| e¨w³K weµq cÖwµqvwU mvZwU av‡c wef³| h_v: m¤¢ve¨ †µZv AbymÜvb I wbe©vPb, c~e© AwfMgb, 

AwfMgb, Dc ’̄vcb I cÖ`k©b, Awf‡hvM wb®úwËKiY, weµqKvh© m¤úv`b I AbyeZ©b|  

 



e¨w³K weµq, cÖZ¨ÿ Ges wWwRUvj wecYb  

BDwbU GMvi  c„ôv-178 

 

 
 

cÖZ¨ÿ I wWwRUvj wecYb 

Direct and Digital Marketing 
 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 cÖZ¨ÿ I wWwRUvj wecYb Kv‡K e‡j ej‡Z cvi‡eb Ges  

 cÖZ¨ÿ I wWwRUvj wecY‡bi myweavmg~n m¤ú‡K© Av‡jvPbv Ki‡Z cvi‡eb|  

 

cÖZ¨ÿ I wWwRUvj wecYb Kv‡K e‡j?  

What is Direct and Digital Marketing? 

cÖ_g w`‡K evRvi Pvwn`v e„w×, weµq Ges cÖmvig~jK Kvh©vewj m¤úv`‡bi Rb¨ MYweÁvcb‡KB GKgvÎ gva¨g wn‡m‡e 

e¨envi Kiv n‡Zv| bZzb bZzb cÖhyw³i mv‡_ mv‡_ cÖZ¨ÿ Ges wWwRUvj wecYb e¨e ’̄v Drcv`K I †µZvi gv‡S 

cvi¯úwiK wµqvkxj Ges mivmwi †hvMv‡hv‡Mi gva¨g wn‡m‡e AwaK RbwcÖqZv AR©b K‡i‡Q| cÖZ¨ÿ I wWwRUvj 

wecY‡bi gva¨‡g †µZviv N‡i e‡mB cÖ‡qvRbxq cY¨ ev †mev m¤ú‡K© me ai‡bi Z_¨ AewnZ n‡Z cv‡i Ges mn‡R 

µq Ki‡Z cv‡i| cÖZ¨ÿ Ges wWwRUvj wecYb e¨envi K‡i GKwU cÖwZôvb †µZv‡`i gv‡S cY¨ ev †mev m¤ú‡K© 

m‡PZbZv m„wó, eª¨vÛ B‡gR cÖwZôv, eª¨vÛ B‡gR e„w×, wbw`©ó cÖmvig~jK Kvh©vewji cÖwZ cÖwZwµqv I mvov cÖ`vb e„w× 

Ges †µZv mym¤úK© m„wó mnRfv‡e Ki‡Z cv‡i|  eZ©gv‡b cÖhyw³MZ Dbœqb †fv³v‡`i mv‡_ †hvMv‡hvM cÖwµqv‡K 

A‡bK `ªæZ Ges mnR K‡i Zzj‡Q| GKwU cÖwZôvb Lye Kg e¨‡q Ges Aí mg‡q m¤¢ve¨ †µZv‡`i mv‡_ mym¤úK© M‡o 

Zzj‡Z mÿg nq cÖZ¨ÿ Ges wWwRUvj wecYb e¨e ’̄vi gva¨‡g|  †Kv‡bv cÖKvi ga¨ ’̄ e¨emvqx e¨ZxZ †Kv‡bv cY¨ ev 

†mev m¤¢ve¨ †µZv‡`i wbKU weµq Ges cÖmvig~jK Kvh©µg cwiPvjbv‡K cÖZ¨ÿ wecYb e‡j|  Ab¨w`‡K m¤¢ve¨ 

†µZv‡`i wbKU †cuŠQv‡bvi Rb¨ B›Uvi‡bU, gy‡Vv‡dvb, mgvwRK †hvMv‡hvM gva¨g, mvP© BwÄbmn Ab¨vb¨ †h‡Kv‡bv 

ai‡bi B‡jKUªwbK gva¨gmg~n e¨env‡ii c×wZ‡K wWwRUvj wecYb ejv nq| †hgb: iKgvwi WUKg 

(Rokomari.com), dzW cvÐv (Food Panda), AvgvRb (Amazon), †Wj (Dell) BZ¨vw`|  

 

cÖZ¨ÿ I wWwRUvj wecY‡bi cÖe„w× I myweavmg~n  

Growth and Benefits of Direct and Digital Marketing  

wek¦vqb I cÖhyw³MZ Dbœq‡bi mv‡_ mv‡_ cÖZ¨ÿ I wWwRUvj wecY‡bi e¨envi w`b w`b †e‡oB P‡j‡Q| AwaKZi 

†fv³v f¨vjy Pvwn`v, mgq¯̂íZv, DbœZ A_© ’̄vbvšÍi myweav, e¨q ms‡KvPb, bZzb bZzb AvKl©Yxq †hvMv‡hvM gva¨‡gi 

D™¢e BZ¨vw` wecYbKvix‡`i bZzb bZzb wecYb gva¨g e¨env‡i DrmvwnZ K‡i Zzj‡Q| A‡bK †ÿ‡Î cÖZ¨ÿ Ges 

wWwRUvj wecYb GKK †fv³v AwfiæwPi mv‡_ mvgÄm¨c~Y© f¨vjy wgkÖY m„wó Ges ¯̂í e¨‡q `xN©‡gqvw` †fv³v mym¤úK© 

AR©‡bi GKgvÎ gva¨g wn‡m‡eI e¨eüZ n‡”Q| cÖZ¨ÿ I wWwRUvj wecYb e¨envi K‡i †µZv Ges wecYbKvix Dfq 

cÿB jvfevb n‡”Q|  

K)  †µZvi myweavmg~n (Benefits to Buyers): cÖZ¨ÿ I wWwRUvj wecYb †µZv‡`i Rb¨ mn‡R Ges ¯ ^í e¨‡q 

cY¨`ªe¨ µ‡qi bZzb mgvnvi m„wó K‡i| wb‡P †µZv‡`i †ÿ‡Î cÖZ¨ÿ wecYb myweavmg~n eY©bv Kiv n‡jv: 

cvV 11.3 

 

 

Philip Kotler Ges Gary Aramstrong-Gi g‡Z, ÒDirect marketing is the use of consumer direct 

channels to reach and deliver goods and services to customers without using marketing 

middleman.Ó A_©vr wecYb ga¨ ’̄ e¨emvqx‡`i mnvqZv Qvov †fv³v‡`i wbKU cY¨ I †mev †cuŠQv‡bvi 

cÖZ¨ÿ cÖYvwj‡K cÖZ¨ÿ wecYb ejv nq|  



weweG †cÖvMÖvg 
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  cÖZ¨ÿ I wWwRUvj wecYb †µZv‡`i †h‡Kv‡bv ’̄vb †_‡K mn‡R Ges myweavRbK cY¨ µ‡qi e¨e ’̄v K‡i 

_v‡K| cÖwZwU cY¨ m¤úwK©Z Z_¨fvÐvi Ges me ai‡bi we Í̄vwiZ weeiY Ges c ÖwZ‡hvMx cY¨ hvPvB‡qi 

my‡hvM I †fv³vi µ‡qi wm×všÍ‡K mnR I Zivwš̂Z K‡i| †hgb: AbjvBb eB‡qi †`vKvb †_‡K †µZv 

nvRvi nvRvi eB Ab¨vb¨ †fv³vi gšÍe¨mn hvPvB K‡i mn‡R µq Ki‡Z cv‡i|  

  †µZvi cY¨ ev †mev e¨w³MZ wm×všÍ Abyhvqx N‡i e‡mB µq Ki‡Z mÿg nq| weµqKg©xi cÖ‡ivPbv ev 

cÖfve †µZvi wm×všÍ‡K cÖfvweZ Ki‡Z cv‡i bv| e¨emvwqK c‡Y¨i †ÿ‡Î †µZviv weµqKg ©x ev 

cÖ`k©bxi A‡cÿv QvovB mn‡R cQ›`bxq Drm n‡Z Z_¨ msMÖn Ki‡Z cv‡i|  

  cÖZ¨ÿ I wWwRUvj wecYb e¨e ’̄vi †µZv Zvi myweavRbK mg‡q we‡µZvi mv‡_ mivmwi †hvMv‡hvM 

’̄vc‡bi gva¨‡g f¨vjy Pvwn`v Dc ’̄vcb, cY¨ wbe©vPb Ges ZvrÿwYK mieivn †mev wbwðZ Ki‡Z cv‡i| 

†hgb: dzW cvÐvq cQ›`g‡Zv †i÷z‡i›U †_‡K †fv³v cÖ‡qvRbxq Lvevi AW©vi Kiv, Lvevi cÖ ‘̄wZ †_‡K 

†µZvi Ae ’̄v‡b †cuŠQv‡bv ch©šÍ cÖwµqv A¨v‡ci gva¨‡g ch©‡eÿY Kiv m¤¢e nq Ges wba©vwiZ mg‡q 

†fv³vi cQ›`bxq ’̄‡b cY¨ mieivn Kiv nq|  

  cÖZ¨ÿ wecYb e¨e ’̄vq †µZv I wecYbKvixi gv‡S wØgyLx †hvMv‡hvM MwVZ nq| cÖY¨ ev †mev msµvšÍ 

†h‡Kv‡bv Awf‡hvM †µZv mn‡RB wecYbKvixi wbKU Dc ’̄vcb K‡i wecYbKvix‡K DbœZ f¨vjy wgkÖY 

m„wó‡Z mnvqZv K‡i|  

  †µwWU KvW©, AbjvBb A_© ’̄vbvšÍi, †gvevBj e¨vwKs BZ¨vw` e¨e ’̄vcbvi Kvi‡Y †`bv-cvIbv cwi‡kv‡ai 

†ÿ‡Î A_© enb Ges A_© cÖ`vb msµvšÍ RwUjZv n«vm †c‡q‡Q|  

 †hvMv‡hvM Ges Z_¨ msMÖ‡ni myweavi mv‡_ mv‡_ †µZv mviv we‡k¦i cY¨ I †mevi Z_¨ msMÖn, hvPvB, 

AW©vi cÖ`vb Ges wbR †fŠ‡MvwjK mxgvbvq cY¨ c Övwßi myweav cv‡”Q| cÖZ¨ÿ I wWwRUvj wecYb 

†µZv‡K mwVK cY¨ wecYbKvixi mv‡_ mivmwi †hvMv‡hv‡Mi gva¨‡g c„w_exi †h‡Kv‡bv cÖvšÍ †_‡K cÖvwßi 

c_ myMg K‡i w`‡q‡Q|  

L) we‡µZvi myweav (Benefits to Sellers): 

 wecYbKvixi Rb¨ cÖZ¨ÿ I wWwRUvj wecYb e¨e ’̄v jÿ¨vwqZ ev Uv‡M©U evRvi‡K Kg Li‡P, mn‡R Ges 

`ªæZMwZ‡Z cY¨ I †mev mieiv‡ni my‡hvM m„wó K‡i _v‡K|  

 cÖhyw³MZ Dbœqb wecYbKvix‡K ÿz`ª ÿz`ª ev GKK †fv³v evRvi‡K wbe©vPb K‡i Zv‡`i cÖ‡qvRbxq f¨vjy 

wgkÖY mn‡RB c ~iY Ki‡Z cv‡i| ZvrÿwYK †hvMv‡hvM †fv³v AwfiæwP cwieZ©b I mgm¨v msµvšÍ Z_¨ 

`ªæZ msMÖ‡ni gva¨‡g AwaK †fv³v mš‘wó AR©‡bi j‡ÿ¨ cÖ‡qvRb Abyhvqx f¨vjy wgkÖ‡Y cwieZ©b Avb‡Z 

mÿg nq|  

 †µZv‡`i mv‡_ `xN©‡gqvw` mym¤úK© ’̄vcb Ges a‡i ivLvi †ÿ‡Î cÖZ¨ÿ I wWwRUvj wecYb e¨e ’̄v 

m‡e©v”P Kvh©Ki gva¨g| wekvj Z_¨fvÐvi ˆZwi Ges †µZv m¤úwK©Z Z_¨-DcvË mn‡R e¨env‡ii 

gva‡g¨ wecYbKvix †µZv‡`i mv‡_ †Rviv‡jv Ges kw³kvjx m¤úK© MVb K‡i †µZv AvbyMZ¨ m„wó K‡i 

_v‡K| mviv c„w_exi †µZv‡`i mv‡_ gyn~‡Z©B †hvMv‡hvM AvbyMZ¨ m„wó‡Z mnvqZv K‡i| †hgb: †fv³v 

†cÖvdvBj Abyhvqx †µZv‡`i we‡kl w`‡b (Rb¥w`b, weevnevwl©Kx BZ¨vw`) ï‡f”Qv evZ©v cvVv‡bv, wbw`©ó 

cY¨ µq msµvšÍ ¯§iYx evZ©v, we‡kl Qvo †NvlYv mn‡RB †fv³v mš‘wó AR©‡b mnvqZv K‡i|  

 wecYbKvix AwaKZi bgbxqfv‡e cY¨ I †mev msµvšÍ †h‡Kv‡bv cwieZ©b mPj Ki‡Z cv‡i cÖZ¨ÿ 

wecYb e¨e ’̄vi gva¨‡g hv Ab¨vb¨ gva¨‡g m¤¢e bq| cÖvq cÖwZw`bB c‡Y¨i g~j¨, Advi, cÖmvi, c‡Y¨i 

gvb, mnvqK †mev BZ¨vw`i cwieZ©b mvab m¤¢e nq|  

 wWwRUvj †hvMv‡hvMe¨e ’̄v, B›Uvi‡bU, AbjvBb weµq, B‡jKUªwbKm †hvMv‡hvM e¨envi wecYb e¨q 

e¨vcKfv‡e n«vm K‡i †`q| cY¨ msµvšÍ, †`vKvb fvov, AwMÖg fvov cÖ`vb, Dc‡hvM m„wóRwbZ e¨q, 

weµqKg©©xi msL¨v n«vm Ges Ab¨vb¨ e¨q LyeB mxwgZ AvKvi aviY K‡i cÖZ¨ÿ wecY‡bi gva¨‡g| GKB 

mv‡_ `ÿZv e„w× I `ªæZMwZ wbwðZ K‡i|  



e¨w³K weµq, cÖZ¨ÿ Ges wWwRUvj wecYb  
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 eZ©gvb hy‡M mvgwMÖK ˆewk¦K cwiw ’̄wZ‡Z cÖZ¨ÿ Ges wWwRUvj wecYb †µZv-we‡µZvi Rb¨ GKgvÎ 

gva¨g wn‡m‡e cwiYZ n‡q‡Q| 2019 mv‡ji wW‡m¤̂i gv‡m †_‡K K‡ivbv fvBivm msµgY mviv we‡k¦ 

RxebhvÎv I ˆewk¦K evwY‡R¨ e¨vcK cwieZ©b m„wó Ki‡Q| e¨w³MZ myiÿv Ges msµgY †iv‡a †µZv-

we‡µZv DfqB cÖZ¨ÿ I wWwRUvj wecYb‡K GKgvÎ gva¨g wn‡m‡e cÖvavb¨ w`‡”Q| AbjvBb µq-

weµq, †hvMv‡hv‡M wWwRUvj gva¨g, †nvg †Wwjfvwi, mvgvwRK †hvMv‡hvM gva¨‡gi e¨envi BZ¨vw`i 

e¨vcK e¨envi I Pvwn`v cy‡iv c„„w_exe¨vcx cÖZ¨ÿ I wWwRUvj wecYb e¨e ’̄v‡K Av‡iv †Rvi`vi K‡i 

Zz‡j‡Q|  

 

 

mvims‡ÿc  

†Kv‡bv cÖKvi ga¨ ’̄ e¨emvqx e¨ZxZ cY¨ ev †mev †fv³vi wbKU mivmwi weµq‡K cÖZ¨ÿ wecYb e‡j| Ab¨w`‡K 

m¤¢ve¨ †µZv‡`i wbKU wecY‡bi D‡Ï‡k¨ wWwRUvj cÖhyw³ ev B‡jKUªwbKm gva¨gmg~‡ni e¨envi‡K wWwRUvj 

wecYb ejv nq| cÖZ¨ÿ I wWwRUvj wecYb c×wZ e¨env‡ii d‡j †µZv I wecYbKvix Dfq cÿB DcK…Z nb| 

†µZviv mvaviYZ mnR µq, wbR¯̂ wm×všÍ, ZvrÿwYK †hvMv‡hvM Awf‡hvM Rvbv‡bv, µ‡qi SzuwK n«vm, wek¦e¨vcx 

†hvMv‡hvM BZ¨vw` myweav †c‡q _v‡K| wecYbKvixi AwaK †fv³v mš‘wó AR©b, †µZv‡`i mv‡_ `xN©‡gqvw` mym¤úK© 

’̄vcb, f¨vjy cwieZ©b, ¯̂í e¨q BZ¨vw` myweav †fvM K‡i _v‡K|  
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bZzb cÖZ¨ÿ Ges wWwRUvj wecYb  

New Direct and Digital Marketing 
 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 cÖZ¨ÿ wecY‡bi aibmg~n m¤ú‡K© Rvb‡Z cvi‡eb Ges 

 wWwRUvj I mvgvwRK †hvMv‡hvM gva¨‡g wecYb m¤ú‡K© we Í̄vwiZ ej‡Z cvi‡eb|  

 

cÖZ¨ÿ wecY‡bi aibmg~n  

Types of Direct Marketing 

wecY‡bi nvZwqvimg~‡ni mwVK wgkÖY Ges mgš̂qB cÖvwZôvwbK mvdj¨ AR©‡bi GKgvÎ Dcvq wn‡m‡e MY¨ n‡q _v‡K| 

cÖZ¨ÿ I wWwRUvj wecY‡bi Kvi‡Y †µZviv †h‡Kv‡bv cÖvšÍ †_‡K wewfbœ ’̄v‡b wecYb cÖqvm Ges cY¨ msµvšÍ weÁvcb, 

gZvgZ mn‡RB msMÖn I we‡kølY Ki‡Z cv‡i| ZvB cÖZ¨ÿ I wWwRUvj wecY‡bi wewfbœ Dcv`vb mwVK cwiKíbv I 

mgš̂‡qi gva¨‡g me©vwaK mdjZv AR©‡bi Rb¨ cwiPvwjZ Ki‡Z n‡e|  wb‡P wPÎ 12.3 G cÖZ¨ÿ I wWwRUvj wecYb 

e¨e ’̄vi wewfbœ aib Zz‡j aiv n‡jv|  

 

K) cÖ_vMZ cÖZ¨ÿ wecYb (Conventional Direct Marketing): 

1) gy‡LvgywL ev mivmwi weµq (Face-to-Face or Direct Sales): cÖZ¨ÿ wecY‡bi me‡P‡q cÖvPxb c×wZ n‡jv 

mivmwi weµq| G‡ÿ‡Î mivmwi †fv³v‡`i wbKU Dcw ’̄Z n‡q cÖ`k©b I e¨e ’̄vi gva¨‡g cY¨`ªe¨ I 

†mevmvgMÖx weµ‡qi cÖ‡Póv‡K gy‡LvgywL weµq ejv nq| G ai‡bi weµq‡K Øv‡i Øv‡i ev †Wvi Uz †Wvi 

weµqI ejv nq| mvaviYZ wbZ¨cÖ‡qvRbxq cY¨, †hgb: mewR, gvQ, cøvw÷K I A¨vjyywgwbqvg mvgMÖx, †Ljbv 

BZ¨vw` GB c×wZ‡Z wewµ Ki‡Z †`Lv hvq|  

2) mivmwi WvK †hvMv‡hvM (Direct-mail Marketing): wbw`©ó wVKvbvq WvK‡hv‡M cY¨ Advi, †NvlYv 

weÁvcb, bgybv cY¨ ev mZK©Zvg~jK Z_¨ BZ¨vw` †cÖiY‡K mivmwi WvK wecYb ejv nq| cÖZ¨ÿ WvK 

wecY‡b GKK †µZv †hvMv‡hvM I Pvwn`v Abyhvqx cY¨ Advi mdjZvi mv‡_ ev Í̄vevqb Kiv m¤¢e nq| KvW©, 

cvV 11.3 

 

 

wPÎ 12.3: cÖZ¨ÿ I wWwRUvj wecYb e¨e ’̄vi 

aibmg~n 

bZzb cÖZ¨ÿ I wWwRUvj 

wecYb 

AbjvBb gv‡K©wUs 

I‡qemvBUm MVb 

AbjvBb weÁvcb 

B‡gBj 

AbjvBb wfwWI 

eøM 

mvgvwRK †hvMv‡hvM gva¨g 

‡gvevBj gv‡K©wUs 

cÖ_vMZ cÖZ¨ÿ wecYb 

mivmwi weµq 

mivmwi wecYb 

K¨vUvjM wecYb 

 †Uwjgv‡K©wUs 

cÖZ¨ÿ mvov cÖ`vb 

†Uwjwfkb gv‡K©wUs 

wKq¯‹ gv‡K©wUs 

 

 

 

cÖZ¨ÿ †fv³v 

wb‡qvwRZKiY I KwgDwbwU 

MVb 
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wPwV, †dvìvi, weÁvcb Qvcv‡bv KvMR, d¨v· †gBj, B-†gBj I f‡qm †gBj Ges cÖZ¨ÿ WvK wecY‡bi 

Ask wn‡m‡e e¨eüZ nq| †hgb: Bqvû (Yahoo), wR-†gBj (G-mail) BZ¨vw`|  

3) K¨vUvjM gv‡K©wUs (Catalog Marketing): wecYbKvix KZ…©K mieivnK…Z gyw`ªZ, wfwWI A_ev wWwRUvj 

K¨vUvjM †`‡L †µZviv wbw`©ó cY¨ wbe©vP‡bi gva¨‡g D‡jøwLZ gva¨‡g Advi cÖ`vb Kiv‡K K¨vUvjM gv‡K©wUs 

ejv nq| K¨vUvjM gv‡K©wUs‡qi gva¨‡g †µZviv cÖK…Z c‡Y¨i aib Abyhvqx cQ›`g‡Zv cY¨ mn‡RB wbe©vPb 

Ki‡Z cv‡i| wWwRUvj K¨vUvjM e¨env‡i wecYbKvix cÖwZôv‡bi ’̄vb msµvšÍ, weµqKg©x msµvšÍ, cY¨ 

msiÿY msµvšÍ e¨q mxwgZ ch©v‡q †b‡g Av‡m| GKB mv‡_ cY¨ mgvnvi e¨e ’̄vcbvqI †Kv‡bv cÖKvi e¨vNvZ 

m„wó nq bv| wWwRUvj K¨vUvjM gy`ªY Ges WvK †cÖiY e¨q n«vm K‡i Ges wecYbKvix‡K †h‡Kv‡bv mgq bZzb 

cY¨ ˆewkó¨ ms‡hvRb, g~j¨ cwieZ©b, c‡Y¨i Dc ’̄vc‡bi mywea cÖ`vb K‡i m‡e©v”P †fv³v mš‘wU I 

cÖwZ‡hvwMZvg~jK myweav AR©‡b mnvqZv K‡i _v‡K| †hgb: PvjWvj.Kg (Chaldal.com) K¨vUvj‡Mi gva¨‡g 

wecYb Kvh©µg cwiPvjbv K‡i _v‡K|  

 

4) cÖZ¨ÿ mvov †Uwjwfkb gv‡K©wUs (Direcct Response Television Marketing): †Uwjwfk‡bi gva¨‡g cY¨ 

ev †mev cÖ`k©b Ges cY¨ msµvšÍ we Í̄vwiZ Z_¨ m¤¢ve¨ †µZv‡`i wbKU Zz‡j a‡i cY¨ weµ‡qi cÖ‡Póv‡K 

cÖZ¨ÿ mvov †Uwjwfkb gv‡K©wUs e‡j| cÖZ¨ÿ mvov weÁvc‡bi gva¨‡g †fv³v‡`i wbKU cY¨ weeiY ev cY¨ 

cÖ`k©‡bi gva¨‡g µq cÖ‡ivPbv m„wó Kiv nq Ges µq AW©vi cÖ`v‡bi Rb¨ †Uvj wd« †dv‡b b¤̂i ev Ab¨vb¨ 

†hvMv‡hv‡Mi gva¨g D‡jøL Kiv nq| G ai‡bi weÁvc‡bi ’̄vwqZ¡ 30 wgwbU ch©šÍ n‡Z cv‡i Ges GwU 

Z_¨wfwËK weÁvcb wn‡m‡eI cwiwPZ|  †Uwjwfkb weÁvc‡bi gv‡S mivmwi wecYbKvixi mv‡_ †hvMv‡hvM 

K‡i †µZv cY¨ AW©vi cÖ`vb Ki‡Z cv‡i| B›Uvi‡bUhy³ GKwU ¯§vU© wUwf, †gvevBj †dvb ev Ab¨vb¨ 

wWwRUvj hš¿cvwZ G ai‡bi cvi¯úwiK wµqvkxjZvi MwZ Av‡iv Z¡ivwšÍZ K‡i‡Q| D`vniY¯^iƒc, m¨vgmvs 

¯§vU© wUwf (Smart tv)| eZ©gv‡b cÖZ¨ÿ mvov †Uwjwfkb weÁvcb †Uwjwfkb gva¨g QvovI †gvevBj, 

AbjvBb, mvgvwRK †hvMv‡hvM gva¨g mvBU¸‡jv‡ZI cÖmvig~jK Kg©Kv‡Ð e¨eüZ n‡”Q| 

5) wKq¯‹ wecYb (Kiosk Marketing): wKq¯‹ n‡jv GKai‡bi †gwkb, hvi gva¨‡g wecYbKvixi cY¨ msµvšÍ 

Z_¨ Zz‡j a‡i µ‡qi AW©vi MÖnY Ges ZvrÿwYKfv‡e cY¨ mieivn Kiv nq| wKq¯‹ g~jZ †fwÛs †gwk‡bi 

(Vending Machine)  g‡Zv wKš‘ eZ©gvb DbœZ cÖhyw³ Ges AbjvBb e¨e ’̄v Gi †mev AwaKZi mnR I m Í̄vq 

cwiYZ K‡i‡Q| wecYbKvix wewfbœ ’̄v‡b †hgb, kwcsgj †i÷z‡i›U, wegvbe›`i, cvK©, †gjv, hvÎxQvDwb 

BZ¨vw` ’̄v‡b wKq¯‹ ’̄vcb K‡i †µZv AvKl©Y m„wó Ges †fv³v mš‘wó AR©‡bi †Póv Pvwj‡q _v‡K|  

6) AbjvBb gv‡K©wUs (Online): AbjvBb wecYb ev gv‡K©wUs ej‡Z B›Uvi‡b‡Ui gva¨‡g cÖvwZôvwbK 

I‡qemvBU, AbjvBb weÁvcb Ges cÖmvi, B-†gBj gv‡K©wUs, AbjvBb wfwWI I wewfbœ eø‡Mi e¨envi‡K 

†evSvq| GQvovI mvgvwRK †hvMv‡hvM gva¨‡g †gvevBj gv‡K©wUs I wWwRUvj gv‡K©wUs‡qi AvIZvfz³|  

 

L) wWwRUvj I mvgvwRK †hvMv‡hvM gva¨‡g wecYb (Digital and Social Communication Marketing): 

1) I‡qemvBUm Ges eª¨vÛ I‡qe KwgDwbwU (Websites and Brand Web Community): AbjvBb 

g‡K©wUs‡qi cÖ_g avc n‡jv cÖvwZôvwbK I‡qemvBU m„wó Kiv| gv‡K©wUs I‡qemvBU ˆZwi Kiv nq cY¨ weµq 

ev Ab¨vb¨ cÖPvig~jK Kg©m~wP Øviv †fv³v‡`i cY¨ µ‡q DrmvwnZ Kivi wbwg‡Ë| I‡qemvB‡Ui gva¨‡g 

cÖwZôvb cY¨ Ges cÖ‡qvRbxq weeiY †µZv AvKl©Y m„wói mÿgZv Abyhvqx mvRv‡bv nq| †hgb: gxbv evRvi 

(MeenaBazaar) I‡qemvBU Ggbfv‡e mvRv‡bv †h GKRb †µZv I‡qemvB‡U cÖ‡e‡ki ci µgvbymv‡i cY¨ 

bgybv cÖ`k©b Ges µq Kvh©vewji w`‡K avweZ n‡e| eª¨vÛ KwgDwbwU I‡qemvBU¸‡jv †fv³v wb‡qvwRZKiY 

Ges e„nr †fv³v KwgDwbwU ˆZwii D‡Ï‡k¨ eª¨vÛ m¤úwK©Z we Í̄vwiZ Z_¨wfwËK eøM, Kg©m~wP Ges Ab¨vb¨ 

AvKl©Yxq ˆewkó¨ †hvM K‡i †fv³v‡`i mv‡_ kw³kvjx m¤úK© M‡o †Zv‡j| G ai‡bi I‡qemvB‡U †µZviv 

Zv‡`i AwfÁZv, civgk©, gšÍe¨ Zz‡j a‡i eª¨v‡Ûi mv‡_ m¤ú„³Zv cÖKvk K‡i _v‡K| I‡qemvBU ˆZwii ci 



weweG †cÖvMÖvg 
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wecYbKvix cÖwZôvb mvaviYZ wewfbœ gva¨‡g I‡qemvB‡Ui cÖmvi K‡i _v‡K Ges I‡qemvB‡Ui mnR e¨envi 

wbwðZKi‡Y g‡bv‡hvMx nq|  

2) AbjvBb weÁvcb (Online Advertising): MÖvnKiv I‡qemvBU AbycÖ‡e‡ki mgq mvaviYZ †h mg Í̄ weÁvcb 

†`‡L _v‡K Zv‡`i‡K AbjvBb weÁvcb ejv nq| †hgb: e¨vbvi A¨vWm (Banner Ads), cc Avc Db‡WvR 

(Pop-up windows), w÷Kvim (Stickers) ev w¯Œ‡bi (Screen) GK cÖvšÍ n‡Z Ab¨ cÖv‡šÍ wµqvkxj Ges †ivW 

eøMm ev cy‡iv w¯Œb †Rvov weÁvcb, hv bv †`‡L Ab¨ w¯Œ‡b hvIqv hvq bv| †hgb: †Kv‡bv I‡qemvB‡U 

†XvKvgvÎ GK †m‡K‡Ûi Kgvwk©qvj ev wcÖ›U weÁvc‡bi AbjvBb Kwc †`L‡Z cvIqv| AbjvBb weÁvcb 

g~jZ `yB ai‡bi n‡q _v‡K|  

i. wWm‡cø A¨vW ev cÖ`k©b msµvšÍ weÁvcb| †hgb: wfwWI wK¬c|  

ii. AbymÜvb msµvšÍ weÁvcb ev mvP© wi‡j‡UW A¨vW, hv †jLv ev QwewfwËK Ges cÖ‡qvRbxq Z_¨ 

msMÖ‡ni wjsK ev wVKvbv mshyw³ wn‡m‡e †`Lv hvq|  

3) B-†gBj gv‡K©wUs (E-Mail Marketing): B›Uvi‡b‡Ui gva¨‡g m¤¢ve¨ †µZvi B-†gB‡j cY¨ Advi Ges µq 

cÖ‡ivPbv m„wóKvix Dcv`vbmg~n †cÖiY‡K B-†gBj gv‡K©wUs ejv nq| Philip kotler and Gary Armstrang-

Gi g‡Z, "Email marketing is sending highly, targated, highgy personalized, relationship building 

messege via email." 

4) AbjvBb wfwWI (Online Video): G ai‡bi wfwWIi gva¨‡g c‡Y¨i e¨envi msewjZ wb‡`©kbv, eª¨vÛ cÖPvi, 

Rbms‡hvMg~jK Dcv`vb, eª¨vÛ m¤úwK©Z we‡bv`b BZ¨vw` D‡jøL‡hvM¨| wecYbKvix G‡ÿ‡Î †kqviK…Z 

wfwWI fvBivj ev Qwo‡q covi Rb¨ A‡cÿv K‡i _v‡K| fvBivj gv‡K©wUs (Viral Marketing)  ev fvBivj 

wecYb n‡jv gy‡Li K_vi cÖfve, hv IqvW© Ae gvD_ Bbd¬z‡q‡Ýi wWwRUvj iƒc, †h‡Kv‡bv AvKl©Yxq wfwWI, 

weÁvcb Ges Ab¨vb¨ Dcv`vb †fv³viv wb‡R AvMÖnx n‡q AbymÜvb K‡i Ges Ab¨vb¨ †µZvi mv‡_ †kqvi 

K‡i †fv³v‡`i †kqviK…Z Dcv`vb mn‡RB wecYb mdjZvq iƒcvšÍwiZ nq|  
 

5) eøM Ges Ab¨vb¨ AbjvBb msMVb (Blogs and Other Online Groups): eøM n‡jv GKwU AbjvBb msMVb 

ev msMwVZ ’̄vb †hvLv‡b wecYbKvix cÖwZôvb Ges †fv³v MÖæc Zv‡`i gZvgZ Ges welq m¤úwK©Z wePvi-

we‡kølY cÖKvk K‡i| wecYbKvixi eZ©gv‡b wewfbœ eøM jÿ¨ K‡i cÖmvig~jK Kvh©µg cwiPvjbv K‡i _v‡K|  

6) mvgvwRK †hvMv‡hvM gva¨g wecYb (Social Communication Media Marketing): mvgvwRK †hvMv‡hvM 

gva¨g ej‡Z wKQz mvgvwRK †bUIqvK© wm‡÷g‡K †evSvq †hLv‡b gvbyl GKÎ n‡q cwiwPZ nIqv, gZvgZ 

cÖ`vb, Qwe wfwWI Ges Ab¨vb¨ Dcv`vb G‡K A‡b¨i mv‡_ †kqvi K‡i| †hgb: †dmeyK (Facebook), UzBUvi 

(Tweeter), Bb÷vMÖvg (Instagram), BDwUDe (Youtube),  ¸¸j+ (Google+),  œ̄¨vcP¨vU (Snapchat),  

wcbUv‡i÷ (Pinterest),  BZ¨vw`| †h‡nZz AwaKZi †fv³v mgv‡ek wecYbKvixi Rb¨ jÿ¨vqY Ges 

†hvMv‡hvM Kvh©µ‡gi Rb¨ e¨envi K‡i _v‡K| cÖ_vMZ MYgva¨g Ges Ab¨vb¨ m¤úªPvi gva¨g †_‡K ¯̂í Li‡P 

Ges Kg mg‡q Ges e„nr Rb‡Mvôxi mv‡_ mve©ÿwYK †hvMv‡hvM m„wó Kivi †ÿ‡Î GB mvgvwRK cø¨vUdg©¸‡jv 

AwaK Kvh©Ki| A‡bK †ÿ‡Î †`Lv hvq jÿ¨vwqZ †µZvi‡`i ïay GB mvgvwRK gva¨g¸‡jv e¨ZxZ Ab¨ 

†Kv‡bv Dcv‡q cY¨ msµvšÍ Advi I cÖmvi †cÖiY m¤¢eI bq| wWwRUvj cÖhyw³, wek¦vqb, DbœZ †bUIqvK© 

wm‡÷‡gi Kvi‡Y gvby‡li we‡bv`b †_‡K cÖ‡qvRbxq civgk© meB eZ©gv‡b Gme mvgvwRK gva¨g Øviv m¤úv`b 

K‡i _v‡K| wecYbKvix Ges mvgvwRK gva¨g¸‡jv e¨enviKvix‡`i Rb¨ Dchy³ Ges Kvh©Ki wecYb cwi‡ek 

m„wói cÖqv‡m KvR K‡i| G‡ÿ‡Î wecYbKvixiv mvgvwRK gva¨g¸‡jv‡K `yBfv‡e e¨envi K‡i _v‡K| 

we`¨gvb gva¨g e¨envi A_ev wbR¯̂ †hvMv‡hvM gva¨g ˆZwi| †hgb: Avos wbR¯̂ eª¨v‡Ûi cY¨ weµ‡qi 

D‡Ï‡k¨ †g‡mÄv‡ii mv‡_ hy³ n‡q Aarong online shopping.Com ˆZwi K‡i‡Q ,†hLv‡b e¨enviKvix 

wn‡m‡e mshy³ n‡q GKRb †µZv cY¨ wbe©vPb †_‡K ïiæ K‡i Ab¨vb¨ mvgvwRK gva¨‡gi b¨vq mKj my‡hvM-

myweav †fvM Ki‡Z cv‡i| mvgvwRK †hvMv‡hvM gva¨g e¨envi K‡i GKRb wecYbKvix me©‡kÖwYi †µZv 

m¤úwK©Z Z_¨, †µZv‡`i e¨w³MZ cQ›`-AcQ›`, e¨eüZ cY¨, eÜz-evÜe, msMVb m¤ú„³Zv Ges mve©ÿwYK 
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Z_¨ mn‡RB we‡kølY K‡i GKK †µZvwfwËK cY¨, f¨vjy wgkÖY Ges Dchy³ cÖmvig~jK Kg©Kv‡Ði mv‡_ 

m¤ú„³ Ki‡Z cv‡i| G ai‡bi cÖfve Ges myweavi Kvi‡Y eZ©gvb hy‡M wecYbKvixiv Zv‡`i eª¨vÛ I 

cÖmvig~jK †KŠkjmg~n‡K mgwš̂Zfv‡e †hvMv‡hvM gva¨g¸‡jv‡Z Dc ’̄vcb K‡i cÖwZ‡hvwMZvg~jK myweav 

AR©‡bi wbZ¨bZzb cÖ‡Póv Pvjv‡Z _v‡K|  

7) †gvevBj gv‡K©wUs (Mobile Marketing): cÖZ¨ÿ I wWwRUvj wecY‡bi Av‡iKwU RbwcÖq Dcv`vb n‡jv 

†gvevBj gv‡K©wUs| †gvevBj gv‡K©wUs ej‡Z m¤¢ve¨ †µZv‡`i †gvevBj †dv‡b wbe©vwPZ evZ©v, cÖmvig~jK Z_¨ 

Ges Ab¨vb¨ wecYb msµvšÍ Dcv`vb †cÖi‡Yi gva¨‡g wecYb Kvh©µg cwiPvjbvi cÖqvm‡K †evSvq| †gvevBj 

gv‡K©wUs‡qi gva¨‡g wecYbKvix †fv³v‡`i mv‡_ †h‡Kv‡bv ’̄v‡b †h‡Kv‡bv mgq mshy³ _vKv I m¤úK© ’̄vcb 

cÖwµqv Pvjy ivL‡Z mÿg nq| KviY cÖvq cÖ‡Z¨K †fv³v ev †µZvi wewfbœ ai‡bi †gvevBj hš¿vsk, †hgb: 

¯§vU©‡dvb (Smartphone), U¨ve (Tab), †gvevBj †dvb (MobilePhone), ev G ai‡bi wWfvBm mve©ÿwYK 

m½x wn‡m‡e KvR K‡i| †fv³v ev †µZviv ïay †gvevBj †dvb e¨envi K‡iB B›Uvi‡b‡Ui gva¨‡g cY¨ I Z_¨ 

msMÖn, wbe©vPb, Zzjbv, cÖwZ‡hvMx c‡Y¨i ¸Yv¸Y we‡kølY, AW©vi cÖ`vb, g~j¨ cwi‡kva Ges mieivn e¨e ’̄v 

wbqš¿Y K‡i| ZvB eZ©gvb wWwRUvj hy‡Mi wecYbKvixiv †gvevBj gv‡K©wUs e¨envi K‡i †fv³v‡`i `ªæZ µq 

wm×všÍ, µq cÖ‡ivPbv m„wó, mnR µq myweav, DbœZ eª¨vÛ AwfÁZv Ges mnR cÖmvi m¤ú„³Zv m„wói g‡Zv 

ˆewkó¨ cÖwZwbqZB PP©v K‡i hv‡”Q|  

 

cÖZ¨ÿ Ges wWwRUvj wecYb e¨e ’̄vq e¨eüZ nvwZqvimg~‡ni mdjZv Ges Kvh©KvwiZvi mv‡_ wKQz AmyweavI 

we`¨gvb| †hgb: cÖZviYv, †MvcbxqZvi Afve, n¨vwKs, Z_¨ cvPvi BZ¨vw`| GKRb †µZvi e¨w³MZ Z_¨ Pzwi, 

AbjvBb A_© ’̄vbvšÍ‡ii gva¨‡g e¨vsK A¨vKvD›U msµvšÍ wcb b¤̂i d uvm, wb¤œgv‡bi cY¨ †Wwjfvwi, AwZiwÄZ Z_¨ 

†kqvi, cikÖxKvZiZv BZ¨vw` mgm¨v wbË‰bwgwËK e¨vcv‡i cwiYZ n‡q‡Q| cÖZ¨ÿ I wWwRUvj wecYb e¨e ’̄vq ¯^í 

e¨q Ges AvKl©Yxq my‡hvM-myweavi mv‡_ e„nr SzuwK I †fv³v Abv ’̄vI m¤ú„³| cÖZ¨ÿ I wWwRUvj wecYb e¨env‡ii 

†ÿ‡Î wecYbKvix‡`i AwaKZi †fv³v myiÿv cÖ`v‡bi gva¨‡g †µZv AvbyMZ¨, DbœZ wecYb cwi‡ek, m‡e©v”P f¨vjy 

mieiv‡ni gva¨‡g cÖwZ‡hvwMZvg~jK myweav m„wó Kiv GKvšÍ Avek¨K|  

dmwj, GwmAvB (ACI)-Gi GKwU ‡gvevBj A¨vwcø‡Kkb hv evsjv‡`‡ki cÖavb 

dmj¸‡jvi m¤úwK©Z mKj Z_¨ m¤^wjZ GKwU ÔIqvb ÷c mwjDkbÕ| dmwj 

cø¨vUd‡g©i gva¨‡g, K…lKiv dm‡ji ’̄vwqZ¡, K…wl Abykxjb, KxUbvkK Ges †iv‡Mi 

mZK©Zv, K…wli KvuPvgv‡ji wek`, AvenvIqvi c~e©vfvm, evRvi m¤úwK©Z Z_¨ Ges 

Riæwi I cÖvmw½K weÁwß BZ¨vw` m¤úwK©Z civgk©g~jK ‡mev †c‡q _v‡K| †`‡ki 12 

wU †Rjv Ry‡o cÖvq 1,05,000 K…lK wbqwgZ dmwj A¨vwcø‡Kkb e¨envi K‡i 

cÖvmw½K Z_¨ Ges civgk©g~jK ‡mev cv‡”Qb| 6ô wWwRUvj kxl© m‡¤§j‡b dmwj 

†gvevB‡ji †miv e¨env‡ii wWwRUvj wecYb cyi®‹vi 2019 wefv‡M ¯̂Y© cyi®‹vi Rq K‡i| dmwji cÖv_wgK j¶¨B n‡jv h_vmg‡q 

Kv÷gvBRW A¨vWfvBmwi mvwf©m mieivn K‡i K…lK, LyPiv e¨emvqx Ges m¤cÖmviY G‡R‡›Ui m¶gZv e„w× Kiv| AbjvB‡b 

GB cø¨vUd‡g©i cÖPv‡ii KvR ïiy Kiv nq| AbjvB‡b cÖPv‡ii g~j KviY wQj j¶¨wqZ `k©K‡`i (Target Audience)  Kv‡Q 

†cŠuQv‡bv Ges MÖvgxY Rb‡Mvôx‡K dmwji myweav ‡`qv Ges K…wl m¤ú‡K© wkw¶Z K‡i me©vwaK m‡PZb Kiv| me©vwaK m¤¢ve¨ j¶¨ 

`k©K‡`i Kv‡Q †cŠuQv‡bv I AvMÖn ˆZwii Rb¨ AbjvBb wfwWI Kgvwk©qvj-Iwfwm (Online Video Commercial-OVC) AvKv‡i 

welqe ‘̄‡K Zz‡j aiv n‡qwQj| dmwj A¨vwcø‡Kkb AbjvB‡b cÖPv‡ii d‡j 7 wgwjqb e¨w³i Kv‡Q wWwRUvjfv‡e †cŠu‡QwQj Ges 

AbjvBb wfwWI Kgvwk©qvj cÖ_g 17 mßv‡n 11 wgwjqb evi †`‡LwQj| 

 

 

 †gvevB‡j K…wl †mev  

m~Î: https://www.aci-bd.com/; https://bbf.digital/; b‡f¤̂i, 2019; Qwe: https://commons.wikimedia.org/ 



weweG †cÖvMÖvg 

BDwbU GMvi  c„ôv-185 

 

mvims‡ÿc  

cÖZ¨ÿ I wWwRUvj wecY‡bi aibmg~n‡K `yB fv‡M fvM Kiv hvq| h_v: cÖ_vMZ cÖZ¨ÿ wecYb Ges bZzb cÖZ¨ÿ 

Ges wWwRUvj wecYb| cÖ_vMZ cÖZ¨ÿ wecY‡bi aibmg~n n‡jv, h_v: mivmwi weµq, mivmwi wecYb, K¨vUvjM 

wecYb, †Uwjgv‡K©wUs, cÖZ¨ÿ mvov cÖ`vb, †Uwjwfkb gv‡K©wUs Ges wKq¯‹ gv‡K©wUs| Ab¨w`‡K bZzb cÖZ¨ÿ I 

wWwRUvj wecY‡bi aibmg~‡ni gv‡S AbjvBb gv‡K©wUs, I‡qemvBUm MVb AbjvBb weÁvcb, B-†gBj, AbjvBb 

wfwWI, eøM, mvgvwRK †hvMv‡hvM gva¨g I †gvevBj gv‡K©wUs D‡jøL‡hvM¨|  

 



e¨w³K weµq, cÖZ¨ÿ Ges wWwRUvj wecYb  

BDwbU GMvi  c„ôv-186 

 

 

BDwbU DËi g~j¨vqb  

1. e¨w³K weµq ej‡Z Kx †evSvq?  

2. e¨w³K weµq cÖwZôvb I †µZv‡`i gv‡S mgš̂q mvab K‡iÑe¨vL¨v Kiæb|  

3. weµqKg©x e¨e ’̄vcbvi avcmg~n Av‡jvPbv Kiæb|  

4. ÔbZzb †µZv‡`i Luy‡R †ei Kiv Ges a‡i ivLvi cÖwµqv‡KB e¨w³K weµq cÖwµqv e‡j ÕÑD`vniYmn 

Av‡jvPbv Kiæb|  

5. cÖZ¨ÿ I wWwRUvj wecYb ej‡Z Kx †evSvq?  

6. GKRb †µZv wn‡m‡e cÖZ¨ÿ I wWwRUvj wecYb c×wZi e¨env‡i Avcwb Kx ai‡bi my‡hvM-myweav †c‡Z 

cv‡ib?  

7. ÔwWwRUvj wecYb e¨e ’̄vi e¨envi wecYb e¨q e¨vcKfv‡e n«vm K‡iÕÑhyw³mnKv‡i e¨vL¨v Kiæb|  

8. cÖZ¨ÿ wecY‡bi aibmg~n m¤ú‡K© we Í̄vwiZ Av‡jvPbv Kiæb|  

9. wKq¯‹ wecYb I K¨vUvjM wecYb ej‡Z Kx †evSvq?  

10. †h‡Kv‡bv GKwU cwiwPZ mvgvwRK †hvMv‡hvM gva¨g wbe©vPb Kiæb Ges wbe©vwPZ gva¨g e¨envi K‡i Kxfv‡e 

wecYb Kvh©µg cwiPvjbv Kiv nq Av‡jvPbv Kiæb|  

11. AbjvBb wecYb Kv‡K e‡j? 

12. AbjvBb wecY‡bi aibmg~n Av‡jvPbv Kiæb|  

13. †gvevBj gv‡K©wUs Ges e¨envi h_vh_ D`vniYmn Av‡jvPbv Kiæb|  

14. cÖZ¨ÿ I wWwRUvj wecY‡bi SzuwKmg~n Zz‡j aiæb|  
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