
 

 

 

 

 

 

 

 

 

cÖwZ‡hvwMZvc~Y© e¨emvq cwi‡e‡k †µZv I †fv³vi Kv‡Q cY¨, eª¨vÛ I cÖwZôvb m¤ú‡K©i cwiwPwZ Ges hveZxq Z_¨ 

Zz‡j ai‡Z wecYb cÖmvi I †hvMv‡hvM Kvh©µg Acwinvh©| m¤¢ve¨ †fv³v mgwó‡K AvKl©Y Ges cÖ‡qvRbxq †fv³v 

cÖwZwµqv m„wó Kivi †ÿ‡Î weÁvcb, Rbms‡hvM I weµq cÖmvi BZ¨vw` wecYb cÖmv‡ii nvwZqvimg~n ¸iæZ¡c~Y© f‚wgKv 

cvjb K‡i _v‡K| G BDwb‡U weÁvcb, Rbms‡hvM I weµq cÖmvi m¤ú‡K© we Í̄vwiZ Av‡jvPbv Kiv n‡q‡Q| cÖ_g cv‡V 

weÁvcb Kx Ges cÖavb weÁvcb msµvšÍ wm×všÍmg~n m¤ú‡K© Av‡jvPbv Kiv n‡q‡Q| wØZxq cv‡V weÁvc‡bi gva¨g 

wbe©vP‡bi avcmg~n m¤ú‡K© eY©bv Kiv n‡q‡Q| Z…Zxq cv‡V Rbms‡hvM Kx Ges cÖavb Rbms‡hvM nvwZqvimg~n m¤̂‡Ü 

e¨vcK aviYv †`Iqv n‡q‡Q| me©‡k‡l PZz_© cv‡V weµq cÖmvi ej‡Z KD †evSvq Ges cÖavb weµq cÖmvi nvwZqvimg~n 

m¤ú‡K© we Í̄vwiZ Av‡jvPbv Kiv n‡q‡Q|  

 

 

 

 

 

 

weÁvcb, weµq cÖmvi Ges Rbms‡hvM 

Advertising, Public Relations and Sales 

Promotion 

 

 

BDwbU mgvwßi mgq  BDwbU mgvwßi m‡e©v”P mgq `yB mßvn 

G BDwb‡Ui cvVmg~n 

 

cvV-10.1: weÁvcb 

cvV-10.2: weÁvc‡bi gva¨g wbe©vPb 

cvV-10.3: Rbms‡hvM 

cvV-10.4: weµq cÖmvi 
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weÁvcb 

Advertising 
 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 weÁvcb ej‡Z Kx †evSvq ej‡Z cvi‡eb Ges 

 cÖavb weÁvcb msµvšÍ wm×všÍmg~n m¤ú‡K© we Í̄vwiZ Av‡jvPbv Ki‡Z cvi‡eb|  

 

eZ©gvb hy‡M cY¨ I †mev Drcv`‡bi †P‡q cY¨ I †mev weµ‡qi KvR AwaK RwUj I AwbwðZ| cÖhyw³MZ 

mnRjf¨Zvi Kvi‡Y †h‡Kv‡bv ai‡biB ¸YMZ gvbm¤úbœ cY¨ Drcv`b LyeB mnR wel‡q cwieZ©b n‡q‡Q| wKš‘ Zxeª 

cÖwZ‡hvwMZv, wek¦vqb, D”P †fv³v Pvwn`v, mvgvwRK †hvMv‡hvM gva¨g BZ¨vw` welq †fv³v mš‘wó AR©b I AwaK 

f¨vjym¤úbœ cY¨ weµ‡qi †ÿ‡Î cÖavb AšÍivq n‡q ` uvov‡”Q|  

weÁvcb Kx? 

What is Advertising? 

wecYb cÖmv‡ii nvwZqvi wn‡m‡e weÁvcb e¨env‡ii BwZnvm me‡P‡q cyi‡bv| cÖvPxb Kvj †_‡K weÁvcb‡K Drcvw`Z 

cY¨ weµ‡qi me‡P‡q mnR I myweavRbK c×wZ wn‡m‡e we‡ePbv Kiv n‡q _v‡K| Philip Kotler Ges Gary 

Aramstrong-Gi g‡Z, ÒAdvertising is any paid from of nonpersonal presentation and promotion of 

ideas goods, or services by an identified sponsor.Ó A_©vr weÁvcb n‡jv †Kv‡bv wbw`©ó cÿ KZ…©K A‡_©i 

wewbg‡q †Kv‡bv aviYv, cY¨ ev †mevi Ae¨w³K Dc ’̄vcb Ges wecYb cÖmvi| weÁvc‡bi gva¨‡g e„nr †fv³v mgwó‡K 

AvKl©Y Ges cÖ‡qvRbxq †fv³v cÖwZwµqv m„wó Kiv m¤¢e nq| weÁvc‡bi gva¨‡g cY¨ cÖmvi msµvšÍ D‡Ïk¨ e¨ZxZ 

e„nr Rb‡Mvôxi Kj¨v‡Y RbmvaviY‡K †h‡Kv‡bv welq m¤ú‡K© AewnZKiY, wkÿv cÖ`vb I ÿwZKi welq m¤ú‡K© 

mn‡RB m‡PZb Kiv m¤¢e nq| eZ©gvb hy‡M e¨emvq cÖwZôvb ev‡`I AjvfRbK cÖwZôvb, `vZe¨ ms ’̄v, we‡klÁ 

e¨w³, wewfbœ mvgvwRK ms ’̄vI weÁvcb wewfbœ Kg©m~wP cÖmv‡ii †ÿ‡Î e¨envi K‡i _v‡K|  

 

cÖavb weÁvcb msµvšÍ wm×všÍmg~n  

Major Advertising Decisions  

weÁvcb ˆZwii †ÿ‡Î GKRb wecYb e¨e ’̄vc‡Ki Pvi ai‡bi ¸iæZ¡c~Y© wm×všÍ MÖnY K‡i‡Z nq hv wPÎ 10.1 G 

†`Lv‡bv n‡jv-  

 

1. weÁvc‡bi D‡Ïk¨mg~n wba©viY (Seting Advertising objectives): weÁvcb ˆZwi‡Z cÖ_g avc n‡jv weÁvc‡bi 

D‡Ïk¨mg~n wba©viY Kiv| weÁvc‡bi D‡Ïk¨ n‡jv GKwU wbw`©ó Uv‡M©U AwW‡q‡Ýi mv‡_ †Kv‡bv wbw`©ó †hvMv‡hvM 

Kvh©vewj AR©b‡K †evSvq| weÁvc‡bi D‡Ïk¨mg~n wba©vi‡Yi †ÿ‡Î wfwË wn‡m‡e KvR K‡i jÿ¨vwqZ evRvi ev 

Uv‡M©U gv‡K©U, Ae ’̄vb ˆZwi Ges wecYb wgkÖY msµvšÍ AZx‡Z M„nxZ wm×všÍmg~n| GB cÖwµqvq mvgwMÖK wecYb 

Kg©m~wP‡Z weÁvc‡bi wbw`©ó f‚wgKv m¤ú‡K© cwi®‹vi aviYv cvIqv hvq| weÁvc‡bi D‡Ïk¨mg~n wba©vi‡Yi cÖavb 

jÿ¨ n‡jv †fv³v‡`i f¨vjy m¤ú‡K© AewnZ K‡i †fv³v mym¤úK© Ges f¨vjy m„wó‡Z AskMÖnY wbwðZKiY| 

weÁvc‡bi D‡Ïk¨mg~n‡K cÖv_wgKfv‡e wZb fv‡M fvM Kiv nqÑAewnZg~jK, cÖ‡ivPbvg~jK I ¯§iYg~jK| 

cvV 10.1 

 

 

weÁvcb D‡Ïk¨mg~n 

wbav©iY 

weÁvc‡bi ev‡RU 

wbav©iY 

weÁvc‡bi †KŠkj 

Dbœqb 

weÁvc‡bi D‡Ïk¨ 

g~j¨vqb 

wPÎ 10.1: cÖavb weÁvcb msµvšÍ wm×všÍmg~n 
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GQvovI wKQz wKQy weÁvcb †fv³v‡`i gv‡S Zwor cÖwZwµqv m„wó‡Z KvR K‡i| †hgb: UK‡ki gv‡S GLbB wd« 

mvBb Avc Ges †iwR‡÷ªkb|  wb‡P wPÎ 10.2 Gi gva¨‡g weÁvc‡bi wewfbœ m¤¢ve¨ D‡Ïk¨mg~n Zz‡j aiv n‡jv- 

 Z_¨g~jK weÁvcb/m‡PZbZvg~jK (Informative)  

 †fv³v f¨vjy AewnZKiY 

 c‡Y¨i bZzb e¨envi m¤ú‡K© civgk© `vb 

 eª¨vÛ I cÖvwZôvwbK fveg~wZ© cÖwZôv 

 cY¨ g~j¨ cwieZ©b msµvšÍ Z_¨ 

  bZzb cY¨ m¤ú‡K© evRvi AewnZKiY 

  we`¨gvb †mev I mnvqK †mev msµvšÍ Z_¨ 

  cY¨ Kvh©KvwiZv we‡kølY 

  †fv³v weåvwšÍ ~̀ixKiY 

 

cÖ‡ivPbvg~jK weÁvcb (Persuasive Adverting)  

  eª¨vÛ AMÖvwaKvi ˆZixKiY  

 bZzb cY¨ µ‡q cÖ‡ivwPZ Kiv 

 eª¨vÛ cwieZ©b DrmvwnZKiY 

 †fv³v AskMÖnY wbwðZKiY  

 cY¨ f¨vjy m¤ú‡K© †fv³v aviYv cwieZ©b  

 eª¨vÛ KwgDwbwU ˆZwi 

 

¯§iYg~jK weÁvcb (Reminder Adverting) 

 †fv³v m¤úK© a‡i ivLv 

 cY¨ µ‡qi Drm m¤ú‡K© AewnZKiY  

 †fv³v‡`i c‡Y¨i fwel¨r e¨envi‡K ¯§iY Kiv‡bv 

 Ab¨vb¨ †gŠmy‡g †fv³v‡`i g‡b eª¨vÛ aviYv‡K mRxe ivLv  

wPÎ 10.2: weÁvc‡bi D‡Ïk¨mg~n 

2. ev‡RU wba©viY (Setting Advertising Budget): weÁvc‡bi ev‡RU ej‡Z GKwU wbw`©ó mg‡q †h cwigvY A_© 

Ges Ab¨vb¨ m¤ú` cÖwZôv‡bi weÁvcb Kg©m~wPi Rb¨ wb‡qvwRZ Kiv nq Zv‡K †evSvq| weÁvc‡bi D‡Ïk¨ 

wba©vi‡Yi ci D³ D‡Ïk¨ mva‡bi Rb¨ mwVK Ges ch©vß ev‡RU cÖYqb me‡P‡q RwUj KvR| ev‡RU wba©vi‡Yi 

Rb¨ mvaviYZ c~e©eZ©x Aa¨v‡q Av‡jvwPZ mvg_ ©¨ Abyhvqx e¨q, weµ‡qi kZvsk c×wZ, cÖwZ‡hvwMZv mgZv Ges 

D‡Ïk¨ I Kvh©wfwËK c×wZ¸‡jv e¨eüZ n‡q _v‡K| †Kv‡bv eª¨v‡Ûi Rb¨ Kx cwigvY ev‡RU wba©viY n‡e Zvi 

AwaKvsk wbf©i K‡i D³ c‡Y¨i RxebP‡µi AwZevwnZ Í̄‡ii Ici| †hgb: bZzb c‡Y¨i †ÿ‡Î m‡PZbZv ˆZwii 

Rb¨ cÖv_wgK ch©v‡q weÁvc‡bi e¨q AwaK _v‡K Ab¨w`‡K cwiYZ c‡Y¨i †ÿ‡Î AvbycvwZKfv‡e Kg weÁvc‡bi 

cÖ‡qvRb nq| ev‡RU cÖYq‡bi †ÿ‡Î A‡iKwU ¸iæZ¡c~Y© welq n‡jv mwVK cwigvY wba©viY Kiv| G Rb¨B wecYb 

cÖmv‡ii †ÿ‡Î †Kvb nvwZqvi‡K ¸iæZ¡ cÖ`vb K‡i AwaK ev‡RU eivÏ Kiv DwPZ Zv wba©viY Kiv LyeB KwVb 

welq|  

3. weÁvc‡bi †KŠkj Dbœqb (Developing Advertising Strateg): Philip Kotler Ges Gary Aramstrong-Gi 

g‡Z, ÒThe Strategy by which the company accomplishes its advertising strategy is called 

advertising strategy.Ó A_©vr †h †KŠk‡ji gva¨‡g cÖwZôvb Zvi weÁvc‡bi D‡Ïk¨ AR©b K‡i Zv‡K 

weÁvc‡bi †KŠkj ejv nq| weÁvcbx †KŠkj `yywU g~j Dcv`v‡b wef³Ñ  

K) weÁvc‡bi evZ©v cÖYqb (Creating Advertising Message)  

L) weÁvc‡bi gva¨g wbe©vPb (Selecting Advertising Media)  
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K)  weÁvc‡bi evZ©v cÖYqb (Creating Advertising Message): AbjvBb gva¨g, †gvevBj, mvgvwRK 

†hvMv‡hvM gva¨g, cÖZ¨ÿ wecYb e¨e ’̄v BZ¨vw`i Kvi‡Y c~‡e©i b¨vq MZvbyMwZK †hvMv‡hvM gva¨g e¨envi 

K‡i †fv³v AvKl©Y m „wó Ges µq cÖ‡ivPbv GLb A‡bK †ewk KwVb Ges A‡bK †ÿ‡Î Am¤¢eI| m„Rbkxj 

weÁvcbx evZ©v I Dcv`v‡bi mv‡_ mwVK gva¨g wbe©vPb Ges mgwš̂Z cwiKíbvB weÁvc‡bi mdjZv ˆZwi 

Ki‡Z cv‡i| weÁvc‡bi evZ©v I welqe ‘̄ wba©vi‡Yi †ÿ‡Î eZ©gvb cÖwZ‡hvMx cwi‡e‡ki nvRvi nvRvi 

weÁvcb¸”Q‡K (Clutter) †f` K‡i †fv³vi g‡bv‡hvM AvKl©YB me‡P‡q P¨v‡jwÄs welq| weÁvc‡bi †ÿ‡Î 

hZ eo ev‡RUB wba©viY Kiv †nvK bv †Kb m„Rbkxj Ges Ab¨vb¨ weÁvcb ØvivB †fv³v‡`i g‡bv‡hvM 

AvKl©Y I †hvMv‡hvM cÖwµqvq wb‡qvwRZ Kivi GKgvÎ Dcvq|   

Kvh©Ki m„Rbkxj weÁvc‡bi welqe ‘̄ c ÖYq‡bi cÖ_g avc n‡jv evZ©vi †KŠkj cwiKíbv Kiv| evZ©vi †KŠkj 

ej‡Z Uv‡M©U AwW‡qÝ‡K †h mvaviY Z_¨ AewnZ Kiv n‡e Zv evZ©v AvKv‡i mvRv‡bv‡K †evSvq| weÁvc‡bi 

g~j D‡Ïk¨ n‡jv †fv³vmgwó‡K †hvMv‡hvM cÖwµqvq wb‡qvwRZ Kiv Ges wecYbKvixi cÖ‡qvRb Abyhvqx †fv³v 

mvov m„wó Kiv| †fv³v mvov m„wói †ÿ‡Î †fv³vi cÖ‡qvRbxq f¨vjy I myweav‡K weÁvc‡bi Av‡e`b wn‡m‡e 

e¨enviB me‡P‡q djcÖm~| †fv³vMY Zv‡`i cÖ‡qvRbxq myweav ev mgm¨vi mgvav‡bi cÖwZ mn‡RB AvKwl©Z 

nq|  AZGe Kvh©Ki weÁvcbx evZ©v I welqe ‘̄ cÖYq‡bi cÖ_g avc, n‡jv cÖwZôv‡bi Ae ’̄vbMZ Ges Ges 

e„nr †fv³v f¨vjy Drcv`b †KŠkjmg~‡ni mv‡_ mvgÄm¨c~Y© †fv³v myweav wbe©vPb Ges GB myweav‡K weÁvcbx 

A‡e`b wn‡m‡e e¨envi Kiv|  wØZxq av‡c, weÁvcb`vZvi KvR n‡jv Kvh©Ki m„Rbkxj aviYvi (Creative 

Concept)  Dbœqb Kiv| m„Rbkxj aviYv n‡jv e„nr cwiKíbv, hvi gva¨‡g weÁvc‡bi evZ©v †KŠkj‡K 

ev Í̄em¤§Zfv‡e GKwU Abb¨ I ¯§iYxq cš’vq cÖKvk Kiv ev Zz‡j aiv hvq|  GB ch©v‡q GKwU mvaviY 

weÁvcb evZ©v aviYv mdj weÁvc‡b cwiYZ nq|  †hgb: bZzb c‡Y¨i †ÿ‡Î ïay c‡Y¨i AvKvi ev is ev 

c‡Y¨i bvg e¨ZxZ wej‡ev‡W© Dc ’̄vc‡bi gva¨‡g †fv³v‡`i `„wó AvKl©Y Ges cY¨ m¤ú‡K© AbymÜvbx K‡i 

†Zv‡j| m„Rbkxj aviYvi Ici wfwË K‡iB weÁvc‡b e¨eüZ Av‡e`b wba©vwiZ Kiv nq| weÁvc‡bi Av‡e`b 

wbe©vP‡bi †ÿ‡Î †evaMg¨Zv, wek¦vm‡hvM¨Zv, ¯̂KxqZv BZ¨vw` ˆewkó¨ we‡ePbv Kiv Avek¨K|  

 evZ©v wbe©vn (Message Execution): m„Rbkxj aviYv ev Kb‡mÞ wba©vi‡Yi cieZ ©x avc n‡jv ev Í̄e 

weÁvc‡bi gva¨‡g aviYvi ewntcÖKvk| weÁvc‡bi gva¨‡gB jÿ¨vwqZ evRvi ev wb`©ó †fv³v‡`i 

g‡bv‡hvM I AvKl©Y m„wó nq| evZ©v wbe©vn ej‡Z weÁvc‡bi evZ©v †fv³vi wbKU cÖKv‡ki Rb¨ mwVK 

÷vBj, kã, aib Ges KvVv‡gvi gva¨‡g mvRv‡bv‡K †evSvq| evZ©v Dc ’̄vc‡bi †ÿ‡Î wewfbœ ai‡bi 

wbe©vn ÷vBj e¨eüZ n‡q _v‡K| †m¸‡jv n‡jv- 

i. Rxe‡bi Ask (Slice of Life): GB ÷vB‡j †`Lv‡bv nq wbw`©ó cY¨ gvby‡li e¨envwiK Rxe‡bi Ask| 

D`vniY: gvbyl evUvi (Bata) RyZv c‡i nuvU‡Q ev †eov‡Z hv‡”Q|  

ii. jvBd ÷vBj (Lifestyle): GLv‡b †Kv‡bv wb`©ó jvBd ÷vB‡ji mv‡_ cY¨ e¨env‡ii mvgÄm¨Zv‡K 

Zz‡j aiv nq| D`vniY: iƒcPP©vq hviv AvwfRvZ¨ cQ›` K‡i m¨vÛvwjbv (Sandalina) mvevb Zv‡`i 

Rb¨ weÁvcb|  

iii. Kíbv (Fastasy):  GB ÷vB‡j c‡Y¨i e¨env‡ii mv‡_ GKwU KvíwbK cwi‡ek Zz‡j a‡i| †hgb: 

†K¬g‡bi (Clemon)  weÁvc‡bi †K¬gb cvb Kivi mv‡_ mv‡_ mgy‡`ªi wb‡Pi kxZj cwi‡e‡ki `„k¨ 

†`Lv‡bv nq|  

iv. Av‡eM ev fveg~wZ© (Mood or Image): G‡ÿ‡Î c‡Y¨i e¨env‡ii mv‡_ wbw`©ó †Kv‡bv Av‡eM ev 

fveg~wZ©i ewntcÖKvk ms‡hvRb Kiv nq| †hgb: †mŠ›`©h, fv‡jvevmv, Me© BZ¨vw`| D`vniY: Apex 

born in Bangladesh weÁvcb|  

v. msMxZgq (Musical): GB ÷vB‡j †Kv‡bv e¨w³ ev KvUz©b‡K cY¨ m¤úwK©Z Mvb cwi‡ekb Ki‡Z †`Lv 

hvq| †hgb: cÖvY wgé K¨vwÛi (Pran Milk Candy)  weÁvcb, †hLv‡b ev”Pviv Avi Miæi KvUz©b cÖvY 

wgé K¨vwÛ wb‡q Mvb Mvq|  
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vi. e¨w³‡Z¡i cÖZxK (Personal Character): GB ÷vB‡j †Kv‡bv e¨w³ev cÖZxK ev K¨v‡i±vi 

(Character) m„wó Kiv nq, hv wbw ©̀ó cY¨‡K Dc ’̄vcb K‡i| D`vniY: wg. KzwKR (Mr. Cookies), 

Seven up-Gi weÁvcb|  

vii. cÖhyw³MZ `ÿZv (Technical Expertise): G‡ÿ‡Î cY¨ Drcv`‡b cÖwZôv‡bi cÖhyw³MZ `ÿZv‡K 

Zz‡j aiv nq| †hgb: BSRM Extreme i‡Wi weÁvc‡b cÖwZôv‡bi `ÿZv‡K Zz‡j aiv nq|  

viii. ˆeÁvwbK cÖgvY (Scientific Evidence): ˆeÁvwbK cÖgvY Ges wewfbœ M‡elYvi djvdj G‡ÿ‡Î 

wbw`©ó eª¨vÛ‡K Ab¨‡`i Zzjbvq DËg wn‡m‡e cÖPvi Ki‡Z e¨envi Kiv nq| D`vniY: niwjK‡mi  

(Horlics) weÁvc‡b ev”Pv‡`i wb‡q M‡elYvi djvd‡j †`Lv‡bv nq niwjKm Lvq †hme ev”Pv Zviv 

†ewk eyw×gËvm¤úbœ|  

ix. cÖksmv cÖgvY (Testimonial or Endorsement): G‡ÿ‡Î †Kv‡bv wek¦vm‡hvM¨ ev RbwcÖq Drm‡K 

wbðqZv cÖ`v‡b e¨envi Kiv nq| †hgb: mvwKe Avj nvmvb jvBde‡qi weÁvc‡b jvBdeq mvevb 

e¨env‡i †fv³v‡`i cÖ‡ivwPZ K‡i|  

GQvovI wecYbKvix weÁvc‡bi †ÿ‡Î wbw`©ó aib (AbyK‚j ev cÖwZK‚j) AvKl©Yxq kã, bKkv BZ¨vw` I 

wbe©v‡ni ÷vBj wn‡m‡e e¨envi K‡i _‡K|  

 

 

mvims‡ÿc  

†Kv‡bv wbw`©ó cÿ †_‡K A‡_©i wewbg‡q †Kv‡bv aviYv, cY¨ ev †mevi Ae¨w³K Dc ’̄vcb‡K weÁvcb e‡j| weÁvcb 

ˆZwii †ÿ‡Î GKRb wecYbKvix Pvi ai‡bi wm×všÍ MÖnY K‡i _v‡K| h_v: weÁvc‡bi D‡Ïk¨mg~n wba©viY, ev‡RU 

wba©viY, †KŠkj Dbœqb Ges Kvh©KvwiZv g~j¨vqb| weÁvcb ˆZwii cÖ_g avc n‡jv wbw`©ó weÁvc‡bi D‡Ïk¨ wba©viY 

Kiv| weÁvc‡bi D‡Ïk¨mg~n‡K cÖv_wgKfv‡e wZb fv‡M fvM Kiv hvq| h_v: Z_¨g~jK/AewnZg~jK, cÖ‡ivPbg~jK 

I ¯§iYg~jK weÁvcb| weÁvc‡bi D‡Ïk¨ wba©vi‡Yi ci Zvi D‡Ïk¨ Abyhvqx mwVK weÁvcb ˆZwii Rb¨ ch©vß 

ev‡RU cÖYqb Ki‡Z nq| G‡ÿ‡Î mvaviYZ mvg_©¨ Abyhvqx e¨q, weµ‡qi kZvsk c×wZ, cÖwZ‡hvwMZv mgZv 

c×wZ Ges D‡Ïk¨ I Kvh©wfwËK c×wZ¸‡jv e¨enZ n‡q _v‡K| Z…Zxq ch©v‡q weÁvcb`vZv D‡Ïk¨ ev Í̄evq‡b 

weÁvcbx †KŠkj wbe©vPb K‡i _v‡K| weÁvcbx †KŠkj `ywU g~j Dcv`‡b wef³| h_: weÁvc‡bi evZ©v cÖYqb I 

weÁvc‡bi gva¨g wbe©vPb| Kvh©Ki weÁvc‡bi welqe ‘̄ I evZ©v cÖYq‡bi cÖ_g avc n‡jv wbw`©ó evZ©v †KŠkj 

cwiKíbv Kiv Ges wØZxq av‡c m„Rbkxj aviY D™¢veb Kiv| m„Rbkxj aviYv wba©vi‡Yi cieZ©x avc n‡jv, ev Í̄e 

weÁvc‡bi gva¨‡g aviY ewntcÖKvk Kiv, hv eZ©v wbe©vn bv‡g cwiwPZ| evZ©v wbe©v‡ni †ÿ‡‡Î wewfbœ ai‡bi ÷vBj 

e¨eüZ n‡q _v‡K| h_v: ø̄vBm Ae jvBd, jvBd ÷vBj, Kíbv, msMxZ BZ¨vw`|  
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weÁvc‡bi gva¨g wbe©vPb 

Selecting Advertising Media 
 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 weÁvc‡bi gva¨g Kv‡K e‡j Rvb‡Z cvi‡eb Ges 

 weÁvcbx gva¨g wbe©vP‡bi avcmg~n m¤ú‡K© we Í̄vwiZ Av‡jvPbv Ki‡Z cvi‡eb|  

 

weÁvcbx gva¨g Kv‡K e‡j?  

What is Advertising Media?  
 

weÁvcbx gva¨g ej‡Z †h evnb ev cš’vi Øviv weÁvcbx evZ©v wbw`©ó †fv³v‡`i ev (Target Audiance) wbKU mieivn 

Kiv nq Zv‡K †evSvq| †hgb: †Uwjwfkb, wfwWI, msev`cÎ BZ¨vw` GKmgq wecY‡bi gva¨‡g cwiKíbv †Kv‡bv 

¸iæZ¡c~Y© welq wn‡m‡e we‡ewPZ n‡Zv bv| wKš‘ bZzb cÖhyw³i gva¨‡gi aviYv cwieZ©b, bZzb bZzb †hvMv‡hvM gva¨‡gi 

Dbœqb ev MYgva¨‡gi Kvh©KvwiZv n«vm BZ¨vw` welq †hvMv‡hv‡Mi gva¨‡g wbe©vPb Ges mwVK cwiKíbvi Acwinvh© K‡i 

M‡o Zz‡j‡Q| GgbwK A‡bK †ÿ‡Î Drcv`bKvix Ges †fv³vi cvi¯úwiK mivmwi †hvMv‡hv‡Mi gva¨‡gI cY¨ f¨vjy 

Drcvw`Z n‡”Q| AZGe mwVK gva¨g cwiKíbv Ges Uv‡M©U evRv‡ii Rb¨ Dchy³ gva¨g¸‡jv L uy‡R †ei Kiv evZ©v 

Dbœq‡bi †P‡q AwaK we‡eP¨ welq| gva¨g cwiKíbvi †ÿ‡Î cÖavb avcmg~n n‡jvÑ  

1. gva¨‡gi cÖmviY, †cŠbtcywbKZv, cÖfve Ges †fv³v AskMÖnY msµvšÍ wm×všÍmg~n wba©viY (Determining 

Advertising Reach, Frequency, Impact and Engagement): wbw`©ó weÁvcbx gva¨g wbe©vP‡bi c~‡e© 

weÁvcbx D‡Ïk¨mg~n AR©‡bi Rb¨ cÖ‡qvRbxq evZ©vi cÖmviY, evZ©v cÖKv‡k †cŠbtcywbKZv, evZ©vi cÖfve Ges 

†fv³v wb‡qvwRZKi‡Yi cwigvY m¤ú‡K© wbwðZ n‡Z n‡e|  

i.  cÖmviY (Reach): wbw`©ó evRvi ev †fv³v mgwói gv‡S GKwU wbw`©ó mgqmxgvi †h kZvsk †fv³vi Kv‡Q 

weÁvcb cÖKvk Kiv cÖ‡qvRb Zvi cwigvc‡K weÁvc‡bi cÖmviY ejv nq| †hgb: weÁvcb cÖ`vbKvixi 

weÁvcb cÖKvwkZ nIqv cÖ_g gv‡mi g‡a¨ 50 kZvsk Uv‡M©UK…Z †fv³v‡`i gv‡S cÖmviY cÖ‡qvRb|  

ii.  †cŠbtcywbKZv (Frequency): GKRb †fv³vi wbKU KZevi weÁvc‡bi evZ©v cÖKvk Kiv cÖ‡qvRb Zvi 

cwigvc‡K †cŠbtcywbKZv ejv nq| †hgb weÁvc‡bi D‡Ïk¨ AR©‡bi Rb¨ w`‡b cuvPevi weÁvcbx evZ©v 

†fv³vi wbKU †cÖiY Kiv cÖ‡qvRb|  

iii.  cÖfve (Impact): wbw`©ó gva¨‡gi ¸YMZ gv‡bi cwigvc‡K cÖfve wba©viY ejv nq| GK GK wecYb 

gva¨‡gi cÖfve GKGK iKg| mvaviY RbM‡Yi Kv‡Q †cŠQv‡bvi Rb¨ ‡Uwjwfkb ev †iwWI  Avevi wkwÿZ 

RbM‡Yi Rb¨ ‰`wbK cwµKvi gva¨‡gi cÖfve †ewk| A‡bK †ÿ‡Î †`Lv hvq, †hme c‡Y¨i cÖ`k©bx †ewk 

cÖ‡qvRb †mme c‡Y¨i †ÿ‡Î †Uwjwfkb ev cÖPvi gva¨g¸‡jv AwaK Kvh©Ki|  

iv.  †fv³v wb‡qvwRZKiY (Engagement): weÁvcb cÖKv‡ki msL¨vi †P‡qI weÁvcbwU‡Z †fv³vi g‡bv‡hvM 

Ges AskMÖnY AwaK Riæwi| †hgb: †Uvj wd« †iwR‡÷ªk‡bi Rb¨ wbw`©ó gva¨‡g †hvMv‡hvM Ki‡Q wK bv| 

wb‡qvwRZ †fv³v me mgq eª¨vÛ evZ©v Abyhvqx c`‡ÿc MÖnY K‡i Ges Ab¨‡`i wbKU evZ©v cÖKv‡k m‡Pó 

_v‡K|  
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2. cÖavb gva¨‡gi aibmg~n n‡Z wbe©vPb (Selecting Major Advertising Media): eZ©gvbKv‡j eûj cwiwPZ 

weÁvcbx aib¸‡jvi g‡a¨ cÖPvi gva¨g, gy`ªY gva¨g, wWwRUvj gva¨g, †gvevBj, mvgvwRK †hvMv‡hvM gva¨g, 

cÖZ¨ÿ †hvMv‡hvM BZ¨vw` we‡klfv‡e D‡jøL‡hvM¨| weÁvcbx evZ©v cÖPv‡ii †ÿ‡Î cÖwZwU gva¨g ai‡biB myweav-

Amyweav cwijwÿZ nq| gva¨‡gi aib wbe©vP‡bi †ÿ‡Î me‡P‡q ¸iæZ¡c~Y© welq n‡jv gva¨‡gi cÖfve| evZ©vi 

Kvh©KvwiZv Ges LiP ev e¨q wbe©vPb| weÁvcb`vZv‡K weÁvcbx evZ©v Kvh©Kifv‡e I `ÿZvi mv‡_ Uv‡M©U 

AwW‡q‡Ýi wbKU Dc ’̄vc‡bi j‡ÿ¨ wewfbœ ai‡bi gva¨‡gi mgš̂‡q GKwU Dchy³ †hvMv‡hv‡Mi gva¨‡g wgkÖY ˆZwi 

Kivi cÖ‡qvRb nq| MZvbyMwZK MYgva¨g¸‡jvi Kvh©KvwiZv n«vm Ges bZzb bZzb †hvMv‡hv‡Mi gva¨‡gi Avwe®‹vi 

I e¨envi wecYbKvixi Rb¨ weÁvcb msµvšÍ wm×všÍ MÖnY AwaK RwUj K‡i Zz‡j‡Q| wb‡P Q‡Ki gva¨‡g cÖavb 

gva¨g¸‡jvi myweav-Amyweavmg~n Zz‡j aiv n‡jv|  

gva¨gmg~n myweavmg~n Amyweavmg~n 

†Uwjwfkb MYwecYb cwimi, cÖwZ cÖKvk Abyhvqx Kg 

e¨qeûj, kã, MwZ, Qwei mgš̂q I `„wób›`b 

I Av‡e`bgqx| 

AwaK mvgwMÖK e¨q, ¸”Q (clutter) 

Amyweav, ¯̂í AwW‡qÝ wbe©vPb|  

wWwRUvj, mvgvwRK 

I †gvevBj gva¨g 

D”PgvÎvq †fv³ wbe©vPb, ¯̂í e¨q, †fv³v 

wb‡qvwRZKiY ÿgZv|  

¯̂í cÖfv‡ei m¤¢ve¨Zv AwaK AwW‡qÝ 

ÿgZvqb (welqe ‘̄ I cÖPvi wbe©vP‡b)|  

msev`cÎ mgqvbyewZ©Zv, DËg AvÂwjK cÖmviY ÿgZv, 

e„nr ¯̂xK…wZ, D”P wek¦vm‡hvM¨Zv, 

cwigvY‡hvM¨Zv BZ¨vw`|  

¯̂í ’̄vqx, wb¤œ cybiærcv`b gvb, ¯̂í msev` 

cÖmvi|  

wewfbœ g¨vMvwRb ev 

mvgwqKx 

D”P †fŠ‡MvwjK I RbmsL¨vwfwËK wbe©vP‡bi 

mÿgZv, D”P cybiærcv`b ÿgZv, †MŠie I 

AvZ¥m¤§vb m¤ú„³Zv, `xN©vqy, cvVK‡`i gv‡S 

DËg avivevwnK cwi‡ekb|  

AwaK mgqmv‡cÿ djvdj, e¨qeûj 

AwbwðZ Ae ’̄vb|  

mivmwi WvK D”P AwW‡qÝ wbe©vPb mÿgZv, cwieZ©b‡hvM¨ 

weÁvc‡bi †ÿ‡Î GKB gva¨‡g 

cÖwZ‡hvwMZvwenxb e¨w³MZ e¨envi|  

cÖwZ cÖKvkB Zzjbvg~jK AwaK e¨qeûj, 

AcÖ‡qvRbxq evZ©v cÖZxK|  

†iwWI DËg AvÂwjK †fv³v ¯̂xK…wZ, AwaK 

†fŠ‡MvwjK I RbmsL¨vwfwËK wbe©vPb ÿgZv, 

¯̂í e¨q|  

ïay kÖeY‡hvM¨,  ¯̂í g‡bv‡hvM|  

AvDU †Wvi cwieZ©b‡hvM¨, D”P cybiærcv`b‡hvM¨Zv, ¯̂í 

e¨q, Kg cÖwZ‡hvwMZv, DËg Ae ’̄vbwfwËK 

wbe©vPb|  

Lye mvgvb¨ †fv³v wbe©vPb †hvM¨Zv, 

m„Rbkxj mxgve×Zv|  

 

3. wbw`©ó gva¨g evnb wbe©vPb (Selecting Media Vehicles): gva¨g wbe©vP‡bi †ÿ‡Î cieZ©x avc n‡jv wewfbœ 

ai‡bi gva¨‡gi gv‡S m‡e©vËg evZ©v evn‡bi aib wbe©vPb Kiv| †hgb: mvgvwRK †hvMv‡hvM gva¨‡gi gv‡S 

†dmeyK, UzBUvi‡K weÁvc‡bi Rb¨ e¨envi Kiv| A_ev MY gva¨g wUwf, †iwWI wbe©vPb Kiv| wbw`©ó evnb 

cQ›`Ki‡Yi †ÿ‡Î AwW‡qÝ (Audiance) cÖwZ e¨q Ges gva¨‡gi Kvh©Ki cÖfve‡K AwaK ¸iæZ¡ cÖ`vb Kiv nq| 

GQvovI wbw`©ó gva¨‡gi AwW‡qÝ ev †fv³v‡`i ¸YMZ gvb, we‡kl wm×všÍmg~n m~²fv‡e wePvi-we‡kølY‡hvM¨|  

4. gva¨‡gi mgq wba©viY (Selecting Media Time): mgq ZvwjKv wba©viY gva¨g cwiKíbv me‡P‡q ¸iæZ¡c~© 

wm×všÍ| mgq ZvwjKv ej‡Z GKwU weÁvcb wbw`©ó mgqmxgvi gv‡S †Kvb mg‡q Ges KZevi cÖPvwiZ n‡e Zv 

wba©viY Kiv‡K †evSvq| †fv³v ev AwW‡q‡Ýi m‡e©v”P Dcw ’̄wZ I weÁvc‡b AskMÖnY wbwðZKi‡Yi Ici wfwË 
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K‡i g~jZ ZvwjKv wba©viY Kiv nq| eZ©gv‡b jvBf w÷ªwgs‡qi (Live streaming) gva¨‡g weÁvcb wewfbœ 

Abyôv‡bi mv‡_ GKB mg‡q m¤úªPvwiZ nq|  

5. weÁvc‡bi Kvh©KvwiZv I djvdj g~j¨vqb (Evaluating Advertising Effectiveness and Results) : memgq 

weÁvcbx wewb‡qv‡Mi cÖvwßi g~j¨vqb Kiv Ges cÖ‡qvRbxq mgm¨v wPwýZ Kiv AZxe cÖ‡qvRbxq| weÁvc‡bi 

djvdj mvaviY ỳBfv‡e g~j¨vwqZ nq|  

K.  †hvMv‡hv‡Mi cÖfve (Impact of Communication): G‡ÿ‡Î wbw`©ó gva¨‡g cÖPvwiZ weÁvcb mwVK evZ©v 

cÖPvi Ki‡Q wK bv? weÁvc‡bi djvdj wn‡m‡e †fv³v-Ávb e„w× I †fv³v wb‡qvwRZKi‡Yi cÖ‡qvRbxq Mo 

m„wó n‡”Q wK bv? BZ¨wv` cwigvc Kiv nq|  

 L. weµq Ges gybvdvi Ici cÖfve (Impact of Profit and Sales): G‡ÿ‡Î wbw`©ó weÁvc‡bi cÖvwZôvwbK 

weµq Ges gybvdvi Ici cÖfve cwigvc Kiv nq| AwaKvsk †ÿ‡Î weµq Ges gybvdv weÁvcb ev‡` Ab¨vb¨ 

A‡bK wel‡qi Ici wbf©i K‡i| †hgb: FZz, g~j¨, cÖwZ‡hvwMZv, cwi‡ek BZ¨vw`| G Kvi‡Y mivmwi weµq 

I gybvdvi Ici cÖfve wba©viY A‡bKUv RwUj I mgqmv‡cÿ welq|  
 

 

mvims‡ÿc  

†h cwienb ev cš’vi gva¨g weÁvcbx evZ©v wbw`©ó †fv³vi wbKU mieivn Kiv nq Zv‡K weÁvcbx gva¨g ejv nq| 

weÁvcbx gva¨g cwiKíbvq cÖavb avcmg~n n‡jv, h_v: gva¨‡gi cÖmviY, †cŠbtcywbKZv, cÖfve Ges †fv³v 

AskMÖnY msµvšÍ wm×všÍmg~n| cÖavb gva¨‡gi aibmg~n n‡Z wbe©vPb wbw`©ó gva¨g cwienb wbe©vPb, mgq wba©viY I 

weÁvc‡bi Kvh©KvwiZv I djvdj g~j¨vqb| cÖavb gva¨‡gi aib¸‡jvi gv‡S cÖPvi gva¨‡g, gy`ªY gva¨g wWwRUvj 

gva¨g, †gvevBj, mvgvwRK †hvMv‡hvM gva¨g I cÖZ¨ÿ gva¨g¸‡jv mvaviYZ e¨eüZ n‡q _v‡K|  
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Rbms‡hvM  

Public Relation 
 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 Rbms‡hvM ej‡Z Kx †evSvq ej‡Z cvi‡eb Ges 

 cÖavb Rbms‡hvM nvwZqvimg~n m¤ú‡K© Av‡jvPbv Ki‡Z cvi‡eb|  

 

Rbms‡hvM Kv‡K e‡j?  

What is Public Relation?  

wecYb cÖmv‡ii Av‡iKwU ¸iæZ¡c~Y© Dcv`vb n‡jv Rbms‡hvM| GKwU cÖwZôv‡bi mv‡_ m¤úwK©Z wewfbœ c‡ÿi mv‡_ 

mym¤úK© MV‡bi gva¨‡g cÖwZôv‡bi AbyK‚j fveg~wZ© cÖwZôvi cÖqvm‡K Rbms‡hvM ejv nq| wdwjc KUjvi I †Mwi 

Avg©÷ªs‡qi g‡Z, ÔPublic relation means building good relations with the company’s various hearing off 

unfavorable rumors, stories and events.Õ A_©vr cÖwZôv‡bi mv‡_ mswkøó wewfbœ c‡ÿi mv‡_ mym¤úK© ’̄vcb, AbyK‚j 

cÖvwZôvwbK fveg~wZ© ˆZwi Ges cÖwZK‚j †h‡Kv‡bv ai‡bi ¸Re, KíKvwnwb I NUbvi wbqš¿Y Ges cÖwZnZ Kivi 

mvgwMÖK cÖqvm‡K Rbms‡hvM ejv nq| Rbms‡hvM mvaviYZ cY¨ I †mev, e¨w³, ’̄vb, aib, Kvh©vewj, cÖwZôvb, RvwZ 

BZ¨vw`i cÖmv‡ii †ÿ‡Î e¨eüZ n‡q _v‡K| Rbms‡hv‡Mi wewfbœ Kvh©vewji gv‡S wKQz D‡jøL‡hvM¨ Kg©m~wP n‡jv:  

 mvsevw`K ev msev` m¤úK© (Press Relations): †Kv‡bv e¨w³ cY¨ ev †mevi cÖwZ AvKl©Y e„w×i cÖqv‡m 

msev`gva¨g¸‡jv‡Z cwi‡ekb‡hvM¨ Z_¨ m„wó I †cÖiY Kiv|  

 cY¨ Ges eª¨vÛ cÖPvi (Product and Brand Publicity): wbw`©ó c‡Y¨i eª¨v‡Ûi cÖPvi Kiv|  

 RbmvaviY m¤̂Ü (Public Affairs): ivóªxq ev mvgvwRK Rb‡Mvôx I cÖwZôv‡bi mv‡_ m¤úK© ’̄vcb|  

 jwes (Lobbying) ev cÖfve we Í̄viKiY: AvBb cÖYqbKvix ev RbcÖwZwbwa‡`i mv‡_ †hvMv‡hvM iÿvKiY|  

 wewb‡qvMKvix m¤úwK©Z (Investor Relations): cÖwZôv‡bi wewb‡qvMKvix Ges Ab¨vb¨ Avw_©K c‡ÿi mv‡_ 

m¤úK© iÿvKiY|  

 Dbœqbg~jK (Development): Avw_©K mnvqZv ev †¯̂”Qv‡mev AR©‡bi D‡Ï‡k¨ wewfbœ `vZe¨ I AjvfRbK 

cÖwZôv‡bi mv‡_ KvR Kiv| GQvovI cÖwZôv‡bi wewfbœ Kg©m~wPi mnvqK ¯̂xK…wZ AR©‡bI Rbms‡hvM e¨eüZ 

n‡q _v‡K|  

cÖavb Rbms‡hvM nvwZqvimg~n  

Major Public Relation Tools 

Rbms‡hv‡M e¨eüZ cÖavb nvwZqvi¸‡jv n‡jv hv wPÎ 10.2 †`Lv‡bv n‡jvÑ  

1. msev` (News): Rbms‡hvM cÖwZwbwaiv cÖwZôvb m¤úwK©Z wewfbœ cwi‡ekbg~jK msev` Luy‡R †ei K‡i I m„wó 

K‡i wecYb cÖmvi wn‡m‡e e¨env‡ii Rb¨|  

2. we‡kl NUbv (Special Events): we‡kl NUbv, †hgb: msev` m‡¤§jb, fvlY, ågY, ¯úÝiwkc, Dc ’̄vcbv, 

wkÿvg~jK Kg©m~wP BZ¨vw` Av‡qvRb I Drmvnx c‡ÿi Rb¨ cwi‡ekb|  

3. wjwLZ Dcv`vb (Written Elements): Rbms‡hvM cÖwZwbwaiv wewfbœ ai‡bi wjwLZ Dcv`vb, †hgb: evwl©K 

cÖwZ‡e`b, mswÿß cyw Í̄Kv iPbv, cÖwZôv‡bi cÖPvicÎ, mvgwqKx BZ¨vw` ˆZwi K‡i jÿ¨vwqZ †fv³v‡`i 

cÖfvweZ Kivi Rb¨|  

cvV 10.3 
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4. AwWI wfRy¨qvj ev aviYK…Z Dcv`vb (Audio-Visual Elements): G‡ÿ‡Î wewfbœ ai‡bi wfwWI ev 

cÖwZôvb m¤úwK©Z aviYK…Z Z_¨ e¨envi Kiv nq|  

5. cÖvwZôvwbK cÖZxK msewjZ Dcv`vb (Corporate Identity Materials):  wewfbœ cÖvwZôvwbK cÖZxK 

msewjZ Dcv`vbmg~n gwbnvix `ªe¨, cyw Í̄Kv, cÖvwZôvwbK hvbevnb BZ¨vw` wecYb cÖmv‡i e¨envi Kiv nq|  

6. Rb‡mevg~jK Kg©KvÛ (Public Service Activities): me©‡kl wecYbKvix cÖwZôvb wewfbœ RbwnZKi Kv‡R 

A_© I mgq cÖ`v‡bi gva¨‡gI Rbms‡hv‡Mi e¨envi K‡i _v‡K|  

Ab¨vb¨ wecYb nvwZqv‡ii g‡ZvB Rbms‡hvM e¨e ’̄cvbvi †ÿ‡Î mwVK cwiKíbv Ges Kvh©Ki gva¨g e¨envi Ave¨kK| 

G‡ÿ‡Î e„nr wecYb D‡Ï‡k¨i mv‡_ mgwš̂Zfv‡e D‡Ïk¨ I Dcv`vb wba©viY Ges djvdj g~j¨vqb Acwinvh©|  

 

mvims‡ÿc  

cÖwZôv‡bi AbyK‚j fveg~wZ© cÖwZôvi cÖqv‡m cÖwZôv‡bi mv‡_ m¤úwK©Z wewfbœ c‡ÿi mym¤úK© MV‡bi cÖ‡Póv‡K 

Rbms‡hvM ejv nq| Rbms‡hv‡M e¨eüZ cÖavb nvwZqvimg~n n‡jv, h_v: msev`, we‡kl NUbv, wjwLZ Dcv`vb, 

aviYK…Z Dcv`vb, cÖZxK msewjZ Dcv`vb, A_© I mgq cÖ`vb BZ¨vw`|  

 

 

 

 

 

 

 

msev` 
we‡kl NUbv 

AwWI 

wfRy¨qvj/aviYK…Z 

Dcvv`vb 

wjwLZ 

Dcv&`vbmg~n 

cÖvwZôvwbK cÖZxK 

msewjZ Dcv`vb 

A_© I mgq 

cÖ`vb 

Rbms‡hvM 

wPÎ 10.3: cÖavb Rbms‡hvM nvwZqvimg~n 
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weµq cÖmvi  

Sales promotion 
 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 weµq cÖmvi ej‡Z wK †evSvq Rvb‡Z cvi‡eb Ges  

 cÖavb weµq cÖmv‡ii nvwZqvimg~n m¤ú‡K© we Í̄vwiZ Av‡jvPbv Ki‡Z cvi‡eb|  

 

weµq cÖmvi Kx?  

What is Sales Promotion? 

weÁvcb Ges e¨w³K weµ‡qi mv‡_ mgwš̂Zfv‡e weµq cÖmvi e¨eüZ n‡q _v‡K| weµq cÖmvi wecYb cÖmv‡ii 

wgkÖ‡Yi Ab¨Zg RbwcÖq I Kvh©Ki nvwZqvi wn‡m‡e e¨eüZ n‡q _v‡K| †fv³v evRv‡i ¯̂í mg‡q weµq e„w×i wbwg‡Ë 

M„nxZ wewfbœ c`‡ÿc‡K weµq cÖmvi ejv nq|  Philip koter and and Gary Armstrong-Gi g‡Z, “Sale 

promotion consists short-term incentives to encourage the purchase or sales of a product or service.” A_©vr 

weµq cÖmvi n‡jv, ¯̂íKvjxb †gqv‡` cY¨ ev †mevi µq ev weµq e„w×i Rb¨ e¨eüZ DÏxcKmg~n| weµq cÖmv‡ii 

Rb¨ e¨eüZ DÏxcbvmg~‡ni aib Ges cÖ‡qvM wbf©i K‡i wecYb cÖmv‡ii cÖ‡qvRb Ges c‡Y¨i ai‡bi Ici| †hgb: 

A‡bK †ÿ‡Î Kzcb †`Iqv nq| A‡bK †ÿ‡Î webv g~‡j¨ †iwR‡÷ªkb Avevi g~j¨Qvo BZ¨vw`| G‡ÿ‡Î cÖwZwU 

Dcv`v‡bi ’̄vwqZ¡ ¯̂íKvjxb Ges we‡kl D‡Ïk¨ AR©bB g~j jÿ¨|  

 

cÖavb weµq cÖmvi nvwZqvimg~n  

Major Sales Promotion Tools  

weµq cÖmv‡i nvwZqvimg~n‡K wZb fv‡M fvM Kiv nq: 
 

K)  †fv³vi weµq cÖmvi (Consumer Related Sales Promotion): †fv³v AvKl©Y m„wó Ges wecYb D‡Ïk¨ 

AR©‡bi j‡ÿ¨ wecYbKvix A‡bK ai‡bi †fv³v cÖmvi e¨envi K‡i _v‡K|  

1. bgybv cY¨ (Samples):  bgybv cY¨ n‡jv me©vwaK Kvh©Ki Ges e¨qeûj Dcv`vb| bgybv cY¨ mvaviYZ webv 

g~‡j¨ weZiY Kiv nq| bZzb cY¨ A_ev bZzb fveg~wZ© ˆZwii †ÿ‡Î bgybv cY¨ weµq cÖmvi wn‡m‡e e¨eüZ 

n‡q _v‡K|  

2. Kzcb (Coupons):  eZ©gv‡b wWwRUvj Kzcb me©vwaK I mn‡RB e¨eüZ nq| Kzcb n‡jv we‡kl QvocÎ, 

hvi gva¨‡g †µZv †Kv‡bv we‡kl cY¨ µq Ki‡j g~j¨Qvo cv‡e ev Kg A_© LiP Ki‡Z n‡e|  

3. A_©‡diZ ev g~j¨ †iqvZ (Cash Refunds or Rebates):  G‡ÿ‡Î cY¨ µ‡qi ci cY¨ Dc ’̄vc‡bi wfwË‡Z 

wbw`©ó A_© †µZv‡K †diZ †`Iqv nq| †hgb: 10 nvRvi UvKvi cY¨ µq Ki‡j 500 UvKv K¨vk e¨vK †`Iqv 

n‡e|  

4. wcÖwgqvgm (Premiums):  wcÖwgqvg n‡jv cY¨`ªe¨ webv g~‡j¨ ev Kg g~‡j¨ cÖ‡Yv`bv wn‡m‡e weµq Kivi 

myweav| †hgb: wd« w÷Kvi, †Ljbv BZ¨vw`| wcÖwgqvgK…Z cY¨ cÖK…Z c‡Y¨i c¨v‡K‡Ui †fZ‡i, Avjv`vfv‡e 

A_ev cieZ©x mg‡qI msMÖn Kiv hvq|  

5. weÁvcbx we‡klvwqZ `ªe¨vw` (Adversiting Specialties):  A‡bK mgq weÁvcb`vZvi bvg wPý, cÖZxK 

A_ev evZ©vmsewjZ wewfbœ `ªe¨I cÖmvig~jK Dv`v‡bi AvIZvq AšÍfz©³ nq| †hgb: jvBde‡qi (Lifebuoy) 

†jv‡Mv msewjZ wU-kvU©, Gme †ÿ‡Î mvaviYZ †cvkvK, Kjg, gM, Wv‡qwi, el©cwÄ, Pvwei wis, e¨vM, K¨vc 

BZ¨vw` `ªe¨ e¨eüZ nq|  

cvV 10.4 
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6. µ‡qi ’̄vb cÖmvi (Point of Purchase):  cY¨ weµ‡qi wewfbœ ’̄v‡b cY¨ msµvšÍ cÖ`k©bx ev Dc ’̄vcbvi 

e¨e ’̄v‡K cÖmvi wn‡m‡e e¨envi Kiv nq| G‡ÿ‡Î wewfbœ ai‡bi aviYK…Z c‡Y¨i wfwWI I Z_¨ Dc ’̄vcb 

K‡i µq gyn ~‡Z© †fv³vi g‡bv‡hvM AvKl©‡Yi †Póv Kiv nq|  

7. cÖwZ‡hvwMZv, myBc‡÷Km I †Ljv (Contests, Sweepstakes and Games):  weµq cÖmv‡i eûj e¨eüZ 

Dcv`vbmg~n cÖwZ‡hvwMZv, evwR, †Mg e¨envi K‡i †fv³v‡`i †Kv‡bv wKQz †RZvi my‡hvM K‡i †`q| †hgb: 

KzBR cÖwZ‡hvwMZvq AskMÖnY K‡i wR‡Z wbb we‡`¨k ågY c¨v‡KR| me ai‡bi cÖwZôvb weµq cÖmv‡ii GB 

Dcv`vb¸‡jv mdjZvi mv‡_ e¨envi K‡i _v‡K|  

8. c„ô‡cvlKZv (Event Sponsorship): wecYbKvix B‡f›U ¯úÝiwk‡ci gva¨‡gI wbw`©ó cY¨ ev eªªv‡Ûi cÖmvi 

Ki‡Z cv‡i| weµq cÖmv‡ii Rb¨ cÖwZôvb wb‡R‡`i eª¨vÛ wecYb Abyôv‡bi cÖavb Av‡qvRK A_ev Ab¨‡`i 

Av‡qvwRZ B‡f‡›U AskMÖnY Ki‡Z cv‡i| †hgb: KbmvU©, †gjv, †Ljvayjv, cÖxwZ g¨vP, eª¨vÛ Drme BZ¨vw`|  

 

L) cybt we‡µZv msµvšÍ weµq cÖmvi (Reseller Related Sales Promotion): M‡elYvq †`Lv †M‡Q, 

Drcv`bKvixiv †fv³v weµq cÖmv‡ii Zzjbv cybt we‡µZv ev eÈb cÖYvwji m`m¨‡`i jÿ K‡i AwaK cÖmvig~jK 

Kg©m~wP MÖnY K‡i _v‡K| cybt we‡µZv weµq cÖmvi g~jZ eÈb cÖYvwji m`m¨‡`i wecYbKvixi wbw`©ó eª¨v‡Ûi 

cY¨ µq, †kjd †¯úm ev cY¨ mvwi‡Z ’̄vcb Ges P‚ovšÍ †fv³v‡`i cY¨ µ‡q cÖ‡ivwPZ Kivi D‡Ï‡k¨ cÖ`vb Kiv 

n‡q _v‡K| A‡bK †ÿ‡Î †`Lv hvq †fv³v ïay we‡µZvi cY¨ mvwii mvg‡b ivLv cY¨ †`LvgvÎ c~‡e© wba©vwiZ 

eª¨v‡Ûi cY¨ µ‡qi wm×všÍ cwieZ©b K‡i _v‡K| AZGe we‡µZvi cY¨ mvwi‡Z wecYbKvixi cY¨ `k©bxqfv‡e 

ivLv Ges myweavRbK ’̄v‡bi RvqMv `L‡ji D‡Ïk¨ Zxeª cÖwZ‡hvwMZvi mv‡_ mv‡_ DËg weµq cÖmv‡iiI cÖ‡qvRb 

n‡q _v‡K| cybt weµq cÖmv‡ii nvwZqvimg~‡ni g‡a¨ D‡jøL‡hvM¨ n‡jvÑ  

1. g~j¨Qvo (Price-Offs):  G‡ÿ‡Î wbw`©ó cY¨ g~j¨ †_‡K wbw` ©ó mgqmxgvq cY¨ µ‡qi Ici wbw`©ó I we‡kl 

g~j¨Qv‡oi e¨e ’̄v _v‡K|  

2. fvZv (Allowances):  wecYbKvix Drcv`vbKvixi wbw`©ó cY¨ weµ‡qi Rb¨ ev wbw`©ó Kg©m~wP‡Z AskMÖnY 

Kivi Rb¨ eÈb cÖYvwji m`m¨‡`i mv‡_ Pzw³‡Z Ave× n‡q _v‡K| †hgb: weÁvc‡b AskMÖn‡Yi Rb¨ 

weÁvcbx fvZv, cY¨ weµ‡qi Rb¨ weµq fvZv BZ¨vw`|  

3. µq †diZ wbðqZv (Buy-back Guarantees):  µq †diZ wbðqZv mvaviYZ bZzb c‡Y¨i †ÿ‡Î AwaK 

e¨eüZ nq| G‡ÿ‡Î AweµxZ cY¨ Drcv`bKvix †diZ †bIqvi wbðqZv cÖ`vb K‡i| hv‡Z eÈb cÖYvwji 

m`m¨iv bZzb cY¨ mvwi en‡b Drmvnx nq|  

4. †mŠRb¨ cY¨ (Free Goods):  A‡bK †ÿ‡Î cÖwZ †K‡mi mv‡_ AwZwi³ cY¨ weµq cÖmvi wn‡m‡e cÖYvwj 

m`m¨‡`i cÖ`vb Kiv nq|  

5. cyk gvwb (Push Money): weµqKg©x‡`i A_ev wWjvi‡`i wbw`©ó eª¨v‡Ûi cY¨ µ‡q †fv³v‡`i cÖ‡ivwPZ 

Kivi D‡Ï‡k¨ bM` A_© ev wewfbœ DcnvimvgMÖx cÖ`vb Kiv‡K cyk gvwb ejv nq|  

6. we‡kl weÁvcbx `ªevw` (Specialty Advertising Items):  cÖwZôv‡bi cÖZxK msewjZ wewfbœ weÁvcbx 

`ªe¨, †hgb: Kjg, el©cwÄ, gM, LvZv, e¨vM BZ¨vw` cybt weµq cÖmv‡i e¨eüZ nq|  

D‡jøwLZ nvwZqvimg~n QvovI †fv³v weµq cÖmv‡i e¨eüZ wewfbœ Dcv`vb, †hgb: cÖwZ‡hvwMZv wcÖwgqvgm, cÖ`k©bx 

BZ¨vw` eÈb cÖYvwji m`m¨‡`i cÖ‡Yv`bv m„wó‡Z e¨eüZ nq|  

 

M) e¨emvwqK weµq cÖmvi (Business Product Related Sales Promotion)  

e¨emvwqK weµq cÖmvi mvaviYZ e¨emvwqK †bZ…Z¡, weµq cÖ‡ivPbv, †fv³v cÖ‡Yv`bv Ges weµqKg©x‡`i 

DrmvnxKi‡Yi Rb¨ e¨eüZ n‡q _v‡K| wkí c‡Y¨i †ÿ‡Î e¨emvwqK cÖmvi e¨envi Kiv nq| †fv³v I cybt weµq 

msµvšÍ cÖmv‡i A‡bK nvwZqvi wkí‡ÿ‡ÎI ¯̂íKvjxb †gqv‡` e¨eüZ n‡q _v‡K| cÖavb e¨emvwqK weµq cÖmv‡ii 

g‡a¨ D‡jøL‡hvM¨ n‡jvÑm‡¤§jb I e¨emvwqK cÖ`k©bx Ges weµq cÖwZ‡hvwMZv|  
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1. m‡¤§jb I e¨emvwqK cÖ`k©bx (Conventions and Trade Shows):  †ewki fvM wecYbKvix e¨emvwqK 

m‡¤§jb I cÖ`k©bxi Av‡qvR‡bi gva¨‡g weµq cÖmvig~jK Kg©m~wPi e¨e ’̄v K‡i _v‡K| G ai‡bi Av‡qvR‡bi 

gva¨‡g bZzb †µZv I we‡µZvi gv‡S †hvMv‡hvM ’̄vwcZ nq| wecYbKvix cÖwZôvbmg~n Zv‡`i cY¨ I †mev 

m¤úwK©Z Z_¨ msewjZ iPbv, cÖPvi cÎ, cY¨ cÖ`k©b, aviYK…Z wfwWI BZ¨vw`i gva¨‡g †µZv‡`i cY¨-Ávb 

e„w× Ges µq AvMÖn m„wói †Póvq iZ _v‡K| †hgb: evwYR¨ †gjvq wewfbœ cÖwZôvb †`vKvb ev ÷‡ji gva¨‡g 

†fv³v‡`i Rb¨ cY¨ cÖ`k©bxi e¨e ’̄v K‡i _v‡K|  

2. weµq cÖwZ‡hvwMZv (Sales Contest):  weµq cÖwZ‡hvwMZv g~jZ weµqKg©x evwnbx A_ev wWjvi‡`i GKwU 

wbw`©ó mgqmxgvi gv‡S Kg©ÿgZv e„w×i j‡ÿ¨ †cÖlYv cÖ`vb‡K †evSvq| G ai‡bi †cÖlYv DËg weµqKg©x m„wó 

Ges g~j¨vq‡b we‡kl f‚wgKv cvjb K‡i|  

 

 

mvims‡ÿc  

wecYbKvix KZ…©K ¯̂í mg‡q weµq e„w×i wbwg‡Ë M„nxZ wewfbœ c`‡ÿc‡K weµq cÖmvi ejv nq| weµq cÖmv‡ii 

nvwZqvimg~n‡K wZb fv‡M fvM Kiv nq| h_v: †fv³v weµq cÖmvi cybt weµq cÖmvi I e¨emvwqK weµq cÖmvi| 

†fv³v weµq cÖmvi mvaviYZ P‚ovšÍ †fv³v‡`i D‡Ïk¨ K‡i cwiPvwjZ n‡q _v‡K| G‡ÿ‡Î bgybv cY¨, Kzcb, A_© 

†diZ ev g~j¨ †iqvZ, wcÖwgqvgm, weÁvcbx `ªªe¨vw`, µ‡qi ’̄vb, cÖwZ‡hvwMZv evwR I †Mg, B‡f›U ¯úÝiwkc 

BZ¨vw` e¨eüZ n‡q _v‡K| cybt we‡µZv msµvšÍ weµq cÖmvi cwiPvwjZ n‡q _v‡K| G‡ÿ‡Î g~j¨Qvo, cÖ‡Yv`bv 

fvZv, µq †diZ wbðqZv, †mŠRb¨ cY¨, cyk gvwb, we‡kl weÁvcbx `ªe¨vw` BZ¨vw` e¨eüZ n‡q _v‡K| wkí cY¨ 

ev e¨emvwqK c‡Y¨i †ÿ‡Î e¨emvwqK weµq cÖmvi cÖ`vb Kiv nq| h_v: m‡¤§jb I e¨emvwqK cÖ`k©bx, weµq 

cÖwZ‡hvwMZv BZ¨vw`| 
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BDwbU DËi g~j¨vqb  

  

1. weÁvcb Kv‡K e‡j? 

2. weÁvcb ˆZwii †ÿ‡Î GKRb weÁvcbKvix Pvi ai‡bi wm×všÍ MÖnY K‡i _v‡K| Av‡jvPbv Kiæb|  

3. Ôïay weµq e„w×B weÁvc‡bi g~j D‡Ïk¨ bqÕÑAv‡jvPbv Kiæb| 

4. weÁvc‡bi †KŠkj Dbœqb ej‡Z Kx †evSvq? we Í̄vwiZ Av‡jvPbv Kiæb|  

5. evZ©v Dc ’̄vc‡bi Rb¨ wewfbœ ai‡bi wbe©vn ÷vBj e¨eüZ n‡q _v‡K| D`vniYmn  Av‡jvPbv 

Kiæb|  

6. weÁvcb gva¨g ej‡Z Kx †evSvq?  

7. gva¨g cwiKíbvi †ÿ‡Î cÖavb avcmg~n Av‡jvPbv Kiæb|  

8. †hvMv‡hv‡Mi wewfbœ gva¨‡gi g‡a¨ †KvbwU me©vwaK Kvh©Ki? hyw³ mnKv‡i e¨vL¨v Kiæb| 

9. weÁvc‡bi Kvh©KvwiZv I djvdj g~j¨vq‡b †Kvb †Kvb welq we‡ePbv Ki‡Z nq? 

10. Rbms‡hvM ej‡Z Kx †evSvq?  

11. Rbms‡hv‡M e¨eüZ nvwZqvimg~n D`vniYmn Av‡jvPbv Kiæb|  

12. weµq cÖmvi Kv‡K e‡j? 

13. cÖavb  weµq cÖmvi msµvšÍ nvwZqvimg~n m¤ú‡K© we Í̄vwiZ Av‡jvPbv Kiæb| 
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