
 

 

g~j¨ wba©viY Ges Gi †KŠkjmg~n 

Pricing and its Strategies 

 

 
 

 

 

 

 

 

wecYb wgkÖ‡Yi wØZxq Dcv`vb cY¨ g~j¨ wba©viY wb‡q Av‡jvPbv Kiv n‡q‡Q| cY¨ Drcv`b Kivi ci Zv cÖPvi I 

weZiY Kivi ci e¨emvq cÖwZôvb Kvh©Ki g~j¨ wba©vi‡Yi gva¨‡g hveZxq LiP wbe©vn K‡i Ges gybvdv AR©b K‡i| 

GB BDwb‡Ui cÖ_g cv‡V, Avgiv Rvbe g~j¨ ej‡Z Kx †evSvq, g~j¨ wba©vi‡Yi D‡Ïk¨ I g~j¨ wm×v‡šÍ cÖfve 

we Í̄viKvix Dcv`vbmg~n m¤ú‡K©| wØZxq cv‡V, g~j¨ wba©vi‡Yi ‡KŠkjmg~n Av‡jvPbv Kiv n‡q‡Q| Z„Zxq cv‡V, bZzb 

cY¨ I cY¨ wgkÖ‡Yi g~j¨ wba©viY †KŠkjmg~n eY©bv Kiv n‡q‡Q| Ges me©‡k‡l, g~j¨ mgš̂q I cwieZ©‡bi †KŠkj I 

cÖwZwµqvi †KŠkj¸‡jv we¯ ÍvwiZ Av‡jvPbv Kiv n‡q‡Q|  

 

 

 

BDwbU mgvwßi mgq  BDwbU mgvwßi m‡e©v”P mgq `yB mßvn 

 

GB BDwb‡Ui cvVmg~n 

 

cvV-1: g~j¨ I Gi D‡Ïk¨ 

cvV-2: g~j¨ wba©vi‡Yi †KŠkjmg~n 

cvV-3: bZzb cY¨ I cY¨ wgkÖ‡Yi g~j¨ wba©viY †KŠkjmg~n 

cvV-4: g~j¨ mgš̂q I cwieZ©b 
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g~j¨ I Gi D‡Ïk¨ 

Price and Its Objectives 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ  

 g~j¨ ej‡Z Kx †evSvq Rvb‡Z cvi‡eb; 

 g~j¨ wba©vi‡Yi D‡Ïk¨ e¨vL¨v Ki‡Z cvi‡eb Ges 

 g~j¨ wm×v‡šÍ cÖfve we¯ ÍviKvix Dcv`vbmg~n m¤ú‡K© Rvb‡Z cvi‡eb|  

 

eZ©gv‡b Zxeª cÖwZ‡hvwMZvi Kvi‡Y cY¨ g~‡j¨i cwi‡ek `ªæZ cwiewZ©Z n‡”Q| mv¤úªwZK mg‡q A_©‰bwZK Ae ’̄v, 

B›Uvi‡bU myweav Ges f¨vjy‡Kw›`ªK we‡µZvi AvwaK¨ BZ¨vw`i d‡j †µZv Kg e¨‡q (Spend-less) cY¨ µq Ki‡Z 

†ewk AvMÖnx| †m Kvi‡Y wecYbKvix Kg g~‡j¨ cY¨ evRv‡i mieivn Ki‡Z me©vZ¥K †Póv K‡i| wKš‘ c‡Y¨i g~j¨ n«vm 

Ki‡j wecYbKvix AcÖ‡qvRbxqfv‡e gybvdv Ges †µZvi Kv‡Q eª¨v‡Ûi MÖnY‡hvM¨Zv nviv‡Z cv‡i| †m Kvi‡Y 

wecYbKvix‡K memgqB †µZv‡K mš‘ó K‡i Ggbfv‡e g~j¨ †KŠkj wba©viY Ki‡Z nq †hb †µZv f¨vjy m„wó Kiv hvq 

Avevi cÖwZôv‡bi gybvdv AwR©Z nq|  

 

g~j¨ ej‡Z Kx †evSvq? 

What is meant by Price? 

mnR fvlvq, g~j¨ n‡”Q GKUv cY¨ ev †mev µ‡qi Rb¨ avh©K…Z A‡_©i cwigvY| wecYb wgkÖ‡Yi mKj Dcv`v‡bi g‡a¨ 

ïaygvÎ g~j¨ †_‡KB e¨emvq cÖwZôvb Avw_©K myweav jvf K‡i; evwK me Dcv`vb-cY¨, cÖmvi, eÈ‡bi Rb¨ cÖwZôvb‡K 

e¨q enb Ki‡Z nq| UvKv-cqmv, Wjvi ev cvDÛ-÷vwj©s †h‡Kv‡bv gy`ªvq g~j¨ cÖKvk Kiv hvq| †h †`‡k gy`ªvi †h 

bvg cÖPwjZ, †m bv‡gB c‡Y¨i g~j¨ cÖKvk Kiv nq|  

Ab¨fv‡e ejv hvq, GKRb †fv³v GKUv cY¨ †fv‡Mi gva¨‡g ev †Kv‡bv †mev MÖn‡Yi gva¨‡g †h myweav †cj Ges Zvi 

wewbg‡q †h cwigvY A_© `vZv‡K cÖ`vb K‡i Zv‡K g~j¨ e‡j| †hgb: 10 UvKvi wewbg‡q µqK…Z Kjg †_‡K †µZv 

KvM‡R †jLvi myweav †cj| Avevi wecY‡b g~j¨ ej‡Z Ggb GKwU we›`y ev c‡q›U‡K †evSv‡bv nq †hLv‡b we‡µZv †h 

cwigvY A‡_©i wewbg‡q cY¨ ev †mev wewµ Ki‡Z B”QyK, †µZvI wVK GKB cwigvY A_© cÖ`vb Ki‡Z ivwR _v‡K| 

g~j¨ wba©vi‡Yi D‡Ïk¨ 

Objectives of Pricing 

wecYbKvix c‡Y¨i g~j¨ w ’̄i Kivi c~‡e©B wba©viY K‡i †bq g~j¨ wba©vi‡Yi jÿ¨ Kx n‡e| wewfbœ cÖwZôv‡bi wbKU g~j¨ 

wba©vi‡Yi D‡Ïk¨ wewfbœ cÖKvi n‡Z cv‡i| g~j¨ wba©vi‡Yi mvaviY D‡Ïk¨ n‡jv Zxeª cÖwZ‡hvwMZv I cwieZ©bkxj 

Pvwn`vi g‡a¨ cÖwZôvb †hb evRv‡i wU‡K _vK‡Z cv‡i| AwaK cwigvY gybvdv AR©‡bi Rb¨ A‡bK cÖwZôvb c‡Y¨i 

g~j¨ wba©viY K‡i| m‡e©v”P gybvdv AR©‡bi Rb¨ wecYbKvix me mgq m‡Pó _v‡K| wewb‡qvM ev wbU weµ‡qi Ici 

cvV-7.1 

Philip Kotler & Gary Armstrong g~j¨‡K msÁvwqZ K‡i‡Qb GBfv‡e, “Price is the sum of all the 

values that customers give up to gain the benefits of having or using a product or service.” A_©vr 

g~j¨ n‡jv †Kv‡bv cY¨ ev †mev cvIqv ev e¨envi Kivi myweav AR©b Kivi wewbg‡q †µZv †h mKj f¨vjy 

Z¨vM K‡i Zvi †hvMdj| 

William J. Stanton g~‡j¨i †h msÁv cÖ`vb K‡i‡Qb Zv n‡jv, “Price is value expressed in terms of 

dollars and cents or any other monetary medium of exchange.” A_©vr Wjvi, †m›U ev Ab¨ †Kv‡bv 

Avw_©K wewbgq gva¨‡g cÖKvwkZ g~j¨gvb‡K g~j¨ e‡j| 
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wbw`©ó kZKiv nv‡i gybvdv AR©‡bi Rb¨ †Kv‡bv cÖwZôvb c‡Y¨i g~j¨ wba©viY Ki‡Z cv‡i| G‡ÿ‡Î gybvdvi nvi GKB 

iKg _vK‡Z cv‡i; Z‡e weµxZ c‡Y¨i cwigv‡Y n«vm-e„w×i mv‡_ mv‡_ †gvU gybvdvi cwigv‡Y ZviZg¨ nq| c‡Y¨i 

g~‡j¨ w ’̄wZkxjZv eRvq †i‡L gybvdv AR©b wKQz wKQy cÖwZôv‡bi g~j¨ wba©vi‡Yi jÿ¨ _v‡K| ÿz`ª Ges e„nr me ai‡bi 

cÖwZôv‡bi A‡bK †ÿ‡Î g~j¨ wba©vi‡Yi Ab¨Zg jÿ¨ n‡jv eZ©gv‡b `LjxK…Z evRvi AÿzYœ ivLvi †Póv K‡i wKsev 

evRv‡ii cwiwa Av‡iv we Í̄„Z Kivi †Póv Kiv| GKwU cÖwZôvb KZUzKz evRvi Zvi `L‡j A‡Q Zv wewfbœ Dcv‡q wbY©q 

Ki‡Z cv‡i| cÖwZôvb hw` †`‡L †h, eZ©gvb evRvi eRvq ivL‡Z cvi‡jB Zvi Rb¨ h‡_ó Zvn‡j †m Ggbfv‡e c‡Y¨i 

g~j¨ wba©viY Ki‡Z cv‡i †hb Zvi evRvi wewNœZ bv nq| c‡Y¨i wewµi cwigvY e„w× KivI g~j¨ wba©vi‡Yi Ab¨Zg 

D‡Ïk¨| AwaKvsk cÖwZôvbB weµq e„w× Kivi j‡ÿ¨ mwVKfv‡e g~j¨ wba©vi‡Yi Rb¨ cÖ‡Póv Pvjvq| Zviv Ggbfv‡e 

g~j¨ wba©viY K‡i hv‡Z c‡Y¨i weµq e„w× cvq| †QvU ev eo A‡bK cÖwZôvb i‡q‡Q hviv ïay cÖwZ‡hvwMZv †gvKvwejv 

Kivi Rb¨ m‡PZbfv‡e c‡Y¨i g~j¨ wba©viY K‡i| GKB RvZxq cY¨ Drcv`‡Ki cÖwZ‡hvwMZv cÖwZnZ Kivi D‡Ïk¨ 

wb‡qI A‡bK cÖwZôvb c‡Y¨i g~j¨ wba©viY K‡i _v‡K|  

g~j¨ wm×v‡šÍ cÖfve we Í̄viKvix Dcv`vbmg~n 

Factors Affecting Pricing Decisions 

c‡Y¨i g~j¨ wm×všÍ MÖnY Kivi †ÿ‡Î cÖwZôv‡bi Af¨šÍixY I evwn¨K Dcv`vb cÖZ¨ÿ I c‡ivÿfv‡e cÖfve we Í̄vi K‡i, 

hv wPÎ bs 7.1-G †`Lv‡bv n‡q‡Q| c‡Y¨i g~j¨ wba ©vi‡Y c‡Y¨i e¨q, †µZvi f¨vjy I cÖwZ‡hvwMZv ¸iæZ¡c~Y© f‚wgKv 

cvjb K‡i| GB wZbwU welq wb‡q 7.2 cv‡V we Í̄vwiZ Av‡jvPbv Kiv n‡q‡Q| c‡Y¨i e¨q, †µZvi f¨vjy I 

cÖwZ‡hvwMZv QvovI e¨emvq cÖwZôv‡bi †h mKj welq cÖfve we Í̄vi K‡i Zv wb‡P D‡jøL Kiv n‡jvÑ 

K) Af¨šÍixY Dcv`vbmg~n (Internal Factors)  

1. wecY‡bi D‡Ïk¨ I wecYb wgkÖY (Competitive Reactions): wecY‡bi D‡Ï‡k¨i Ici wbf©i K‡i c‡Y¨i 

g~j¨ wba©viY Kiv nq| wecY‡bi D‡Ïk¨ evRv‡i wU‡K _vKv; gybvdv m‡e©v”PKiY, evRvi †kqvi m‡e©v”PKiY, 

weµ‡qi cwigvY evov‡bv ev c‡Y¨i ¸YMZ gv‡b †kÖôZ¡ eRvq ivLv BZ¨vw` n‡Z cv‡i| wecY‡bi D‡Ï‡k¨i 

mv‡_ mvgÄm¨ †i‡L c‡Y¨i g~j¨ wba©viY Kiv nq| wecY‡bi wgkÖ‡Yi mKj Dcv`vb-cY¨, eÈb I cÖmvi 

we‡ePbv K‡i g~j¨ avh© Kiv cÖ‡qvRb nq|  

2. mvsMVwbK we‡ePbvmg~n (Organizational Considerations): g~j¨ wba©vi‡Yi †ÿ‡Î †QvU ev eo 

cÖwZôvb‡f‡` KL‡bv D”P e¨e ’̄vcK ev wefvMxq e¨e ’̄vcK cY¨ g~‡j¨i wm×všÍ MÖnY K‡i| Avevi A‡bK mgq 

wkí c‡Y¨i †ÿ‡Î we‡kl K‡i weµqKg©x wewfbœ welq we‡kølY K‡i g~j¨ wba©vi‡Y ¸iæZ¡c~Y© f‚wgKv iv‡L| 

†m‡ÿ‡Î e¨e ’̄vcK ïay wba©vwiZ g~‡j¨i Aby‡gv`b w`‡q _v‡K|  

L) evwn¨K Dcv`vbmg~n (External Factors) 

c‡Y¨i LiP 

 f¨vjy m¤ú‡K© 

†µZvi aviYv 

me©wb¤œ g~j¨ 

GB g~‡j¨i wb‡P gybvdv nq 

bv 

m‡e©v”P g~j¨ 

GB g~‡j¨i Ic‡i Pvwn`v nq 

bv 

cÖwZ‡hvMx‡`i g~j¨ 

Ges Ab¨vb¨ 

Af¨šÍixY I evwn¨K 

Dcv`vbmg~n 

g~j¨ 

wPÎ 7.1: c‡Y¨i g~j¨ wba©vi‡Y we‡eP¨ welqmg~n 
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1. evRvi I Pvwn`v (Market and Demand): †h‡Kv‡bv c‡Y¨i g~j¨ wba©viY Kivi c~‡e© wecYbKvix‡K g~‡j¨i 

mv‡_ Pvwn`vi m¤úK© Rvb‡Z nq| †fvM¨ I wkí c‡Y¨i †ÿ‡Î Pvwn`v I g~‡j¨i m¤úK© wfbœ wfbœ n‡q _v‡K| 

Pvwn`v I g~‡j¨i m¤úK© wewfbœ ai‡bi evRv‡i Avjv`v n‡q _v‡K| cÖ_gZ, c~Y© cÖwZ‡hvwMZvg~jK (Pure 

competition market) evRv‡i AmsL¨ †µZv I we‡µZv _v‡K Ges cÖ‡Z¨K we‡µZv GKB ai‡bi cY¨ weµq 

K‡i _v‡K| GB evRv‡i c‡Y¨i g~j¨ me RvqMvq GKB _v‡K Ges we‡µZv GKKfv‡e c‡Y¨i Pvwn`v I g~‡j¨i 

Ici cÖfve we Í̄vi Ki‡Z cv‡i bv| wØZxqZ, GK‡PwUqv cÖwZ‡hvwMZvg~jK (Monopolistic competition 

market) evRv‡i AmsL¨ †µZv-we‡µZv _v‡K Ges c‡Y¨i GKK g~‡j¨i cwie‡Z© GKwU wbw`©ó GKB g~j¨ 

cwim‡i cY¨ µq-weµq Kiv nq| G ai‡bi evRv‡i cÖwZ‡hvMxi †_‡K ¸YMZ gvb, ˆewkó¨, ÷vBj ev †mevq 

wfbœZv ev cv_©K¨ †i‡L ¯̂Zš¿fv‡e c‡Y¨i g~j¨ wba©viY Kiv nq| Z„ZxqZ, Awj‡Mvcwj evRv‡i (Oligopoly 

market) mxwgZ msL¨K we‡µZv _v‡K Ges cÖ‡Z¨‡KB mgRvZxq ev weKí cY¨ weµq K‡i _v‡K| GB 

evRv‡i cÖwZ‡hvMxi wecYb †KŠkj we‡ePbv K‡i g~j¨ wba©viY Kiv cÖ‡qvRb nq| me©‡k‡l, c~Y© GK‡PwUqv 

evRv‡i (Pure monopoly market) GKRb gvÎ we‡µZv _v‡K| GB evRv‡i we‡µZv Zvi B”Qvbyhvqx g~j¨ 

wba©viY K‡i Ges †µZv †mB wba©vwiZ g~‡j¨ cY¨ µq K‡i _v‡K|  

2. g~j¨ I Pvwn`vi m¤úK© (Analyzing Price Demand Relationship): g~‡j¨i cwieZ©‡b c‡Y¨i Pvwn`vq 

wfbœZv Avm‡Z cv‡i| g~‡j¨i mv‡_ Pvwn`vi m¤úK©‡K Pvwn`v wewa e‡j| mvaviYZ GB m¤úK© wecixZgyLx 

A_©vr c‡Y¨i g~j¨ e„w× †c‡j Pvwn`v n«vm cvq Avevi g~j¨ Kg‡j Pvwn`v e„w× cvq| GKwU wbw`©ó mg‡q avh©K…Z 

wewfbœ g~‡j¨ evRvi KZ GKK µq K‡i Zv †h †iLvi gva¨‡g cÖKvk Kiv nq Zv‡K Pvwn`v †iLv e‡j| wPÎ bs 

7.2-Gi (K) I (L)-G Pvwn`v †iLvi mvnv‡h¨ c‡Y¨i g~j¨ I Pvwn`vi m¤úK© †`Lv‡bv n‡jv| wPÎ 7.2 (K)-G 

†`Lv‡bv n‡q‡Q †h g~j¨ †_‡K Kgv‡bv n‡jI evRv‡i c‡Y¨i weµq †mB nv‡i ev‡owb| GB m¤úK©‡K 

Aw ’̄wZ ’̄vcK Pvwn`v e‡j| †hgb: wbZ¨e¨envh© cY¨ Pvj, Wvj BZ¨vw`i Pvwn`v n‡jv Aw ’̄wZ ’̄vcK Pvwn`v| 

Ab¨w`‡K wPÎ 7.2 (L)-G †`Lv‡bv n‡q‡Q †h c‡Y¨i g~j¨ †_‡K Kgv‡bvi d‡j `vg †h nv‡i K‡g‡Q Pvwn`v 

Zvi †P‡q †ewk nv‡i †e‡o‡Q| †hgb: wejvmeûj cY¨ `vwg AvmevecÎ, Mvwo BZ¨vw`| G ai‡bi Pvwn`v‡K 

w ’̄wZ ’̄vcK Pvwn`v e‡j|  

3. Pvwn`vi g~j¨ w ’̄wZ ’̄vcKZv (Price Elasticity of Demand): c‡Y¨i g~j¨ cwieZ©‡bi mv‡_ mv‡_ Pvwn`vi †h 

cwieZ©b nq Zv‡K Pvwn`vi g~j¨ w ’̄wZ ’̄vcKZv e‡j| Pvwn`vi g~j¨ w ’̄wZ ’̄vcKZvi m~Î n‡jvÑ 

Pvwn`vi g~j¨ w ’̄wZ ’̄vcKZv = 

Pvwn`vi cwieZ©‡bi kZKiv nvi

 g~j¨ cwieZ©‡bi kZKiv nvi

  

 

c‡Y¨i Pvwn`v w ’̄wZ ’̄vcK ev Aw ’̄wZ ’̄vcK n‡Z cv‡i| †hgb: 10% g~‡j¨i e„w×‡Z 30% Pvwn`v n«vm †cj 

Avevi 10% g~‡j¨i e„w×‡Z †Kv‡bv c‡Y¨i Pvwn`v AcwiewZ©Z ev mvgvb¨ cwieZ©b n‡Z cv‡i| ZvB 

cÖwZôvb‡K w ’̄wZ ’̄vcKZv we‡ePbv K‡i c‡Y¨i g~j¨ wba©viY Kiv cÖ‡qvRb|  

 q1 q2  

 

 

 

p2 
 

 

p1 
 

 

 

 

 0  

g~j¨ 

wPÎ 7.2: (K) Aw ’̄wZ ’̄vcK Pvwn`v 

cwigvY  q1  q2  

 

 

 

p2 

 
p1 

 

 

 

 

 0  

g~j¨ 

wPÎ 7.2: (L) w ’̄wZ¯’vcK Pvwn`v 

cwigvY 
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4. A_©‰bwZK Ae ’̄v (Economic Conditions): †`‡ki A_©‰bwZK Ae ’̄v cÖejfv‡e c‡Y¨i g~j¨ wba©viY‡K 

cÖfvweZ K‡i| ZvB gy`ªvùxwZ, mg„w× ev g›`v, my‡`i nvi BZ¨vw` A_©‰bwZK Dcv`vb we‡ePbvq G‡b c‡Y¨i 

g~j¨ wba©viY Kiv `iKvi| †Kbbv A_©‰bwZK Ae ’̄v c‡Y¨i g~j¨gvb, †µZv Dcjwä I m‡e©vcwi Drcv`b 

e¨q‡K cÖfvweZ K‡i|  

5. Ab¨vb¨ welqmg~n (Other External Factors): Ab¨vb¨ welqmg~‡ni g‡a¨ c‡Y¨i cÖK…wZ, ga¨ ’̄ e¨emvqx I 

miKvwi AvBb-Kvbyb BZ¨vw` we‡ePbvq G‡b g~j¨ wba ©viY Kiv cÖ‡qvRb| Avevi †Kv‡bv AvBbMZ eva¨evaKZv 

_vK‡j ev miKvwi bxwZi cwicwš’ n‡j ev Ab¨ †Kv‡bv wewa, hv g~j¨‡K cÖfvweZ Ki‡Z cv‡i Zv we‡ePbv Kiv 

`iKvi|  

 

 

mvims‡ÿc  

GKRb ‡µZv GKUv cY¨ †fv‡Mi gva¨‡g ev †Kv‡bv †mev MÖn‡Yi gva¨‡g †h myweav †cj Ges Zvi wewbg‡q †h 

cwigvY A_© cÖ`vb K‡i Zv‡K g~j¨ e‡j|  g~j¨ wba©vi‡Yi mvaviY D‡Ïk¨ n‡jv Zxeª cÖwZ‡hvwMZv I cwieZ©bkxj 

Pvwn`vi g‡a¨ cÖwZôvb †hb evRv‡i wU‡K _vK‡Z cv‡i Ges AwaK cwigvY gybvdv AR©b Ki‡Z cv‡i| c‡Y¨i g~j¨ 

wba©vi‡Y c‡Y¨i e¨q, †µZvi f¨vjy I cÖwZ‡hvwMZv ¸iæZ¡c~Y© f‚wgKv cvjb K‡i| cÖwZôv‡bi †h mKj Af¨šÍixY I 

evwn¨K welq cÖfve we Í̄vi K‡i ‡m¸‡jv n‡jvÑwecY‡bi D‡Ïk¨ I wecYb wgkÖY; mvsMVwbK we‡ePbvmg~n; evRvi I 

Pvwn`v; g~j¨ I Pvwn`vi m¤úK©; Pvwn`vi g~j¨ w ’̄wZ ’̄vcKZv; A_©‰bwZK Ae ’̄v I Ab¨vb¨ welqmg~n| 
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g~j¨ wba©vi‡Yi †KŠkjmg~n 

Pricing Strategies 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ  

 c‡Y¨i g~j¨ wba©vi‡Yi †KŠkjmg~n Av‡jvPbv Ki‡Z cvi‡eb|  
 

wecYbKvix‡K c‡Y¨i g~j¨ wba©viY Kivi Rb¨ KZ¸‡jv avc AbymiY Ki‡Z nq| e¨mvq cÖwZôvb cÖ_‡gB cÖvwZôvwbK 

I wecY‡bi D‡Ï‡k¨i Ici wbf©i K‡i g~j¨ wba©vi‡Yi D‡Ïk¨ wba©viY K‡i _v‡K| Gici eZ©gvb weµ‡qi cwigvY 

hvPvB K‡i fwel¨‡Zi Pvwn`v wbiƒcY K‡i Ges cY¨ cÖ ‘̄‡Zi Rb¨ †hme e¨q Ki‡Z nq Zv g~j¨vqb K‡i| Gici 

cÖwZ‡hvMx‡`i e¨q, g~j¨ Ges Ac©Y we‡kølY K‡i| me©‡k‡l, g~j¨ wba©vi‡Yi mKj †KŠkjmg~n‡K ch©v‡jvPbv K‡i P‚ovšÍ 

g~j¨ wba©viY Kiv nq|  

 

c‡Y¨i g~j¨ wba©vi‡Yi †KŠkjmg~n 

Strategies of Determining Price 

c‡Y¨i g~j¨ wba©vi‡Yi †ÿ‡Î c‡Y¨i e¨q, †µZv f¨vjy I cÖwZ‡hvwMZv ¸iæZ¡c~Y© welq, hv wPÎ bs 7.1-G †`Lv‡bv 

n‡q‡Q| g~j¨ wba©vi‡Y †µZvi f¨vjy m‡e©v”P I c‡Y¨i e¨q me©wb¤œ mxgv wba©viY K‡i| †µZvi f¨vjyi †P‡q †ewk g~j¨ 

wba©viY Ki‡j †µZv cY¨ µq Ki‡Z AvMÖnx n‡e bv Avevi cY¨ cÖ ‘̄Z Ki‡Z †h LiP ev e¨q nq Zvi †P‡q Kg g~j¨ 

wba©viY Ki‡j cÖwZôvb Zvi gybvdv †_‡K ewÂZ n‡e| G Kvi‡Y †µZvi f¨vjy‡K g~j¨ wba©vi‡Yi Qv` I c‡Y¨i e¨q‡K 

g~j¨ wba©vi‡Yi †g‡S ejv nq| e¨emvq cÖwZôvb‡K G `yB Pig cÖv‡šÍi gvSvgvwS †h‡Kv‡bv Ae ’̄v‡b cÖwZ‡hvMx‡`i g~j¨ 

Ges mKj Af¨šÍixY I evwn¨K Dcv`vb we‡ePbv K‡i g~j¨ wba©viY Ki‡Z nq| myZivs wZbwU cÖavb g~j¨ wba©vi‡Yi 

†KŠkj Rvbv n‡jv| †m¸‡jv n‡jvÑ 

1. †µZv f¨vjywfwËK g~j¨ wba©viY (Customer Value-based Pricing)  

2. e¨q-wfwËK g~j¨ wba©viY (Cost based Pricing)  

3. cÖwZ‡hvwMZvwfwËK g~j¨ wba©viY (Competition based Pricing)  
 

1. †µZv f¨vjywfwËK g~j¨ wba©viY (Customer Value-based Pricing): c‡Y¨i g~j¨ m¤úwK©Z †µZvi aviYvi 

wfwË‡Z G c×wZ‡Z c‡Y¨i g~j¨ wba©viY Kiv nq| †µZv GKwU c‡Y¨i Dc‡hvwMZv‡K KZUzKz g~j¨evb g‡b K‡i, 

cvV-7.2 

c‡Y¨i bKkvKiY c‡Y¨i e¨q wba©viY 

e¨‡qi Ici wfwË K‡i 

g~j¨ wba©viY 

c‡Y¨i f¨vjy m¤ú‡K© 

†µZv‡K cÖ‡Yvw`Z Kiv 

†µZvi cÖ‡qvRb I 

f¨vjyi Dcjwä m¤ú‡K© 

g~jvqb 

†µZvi Dcjä f¨vjyi 

mv‡_ gvbvb mB 

jÿ¨g~j¨ wba©viY 

c‡Y¨i AvbygvwbK e¨q 

wba©viY 

 

jÿ¨g~‡j¨ Kvw•ÿZ 

f¨vjy mieiv‡ni Rb¨ 

c‡Y¨i bKkvKiY 

 

e¨qwfwËK g~j¨ wba©viY 

†µZv f¨vjywfwËK g~j¨ wba©viY 

wPÎ 7.3: e¨qwfwËK I †µZv f¨vjywfwËK g~j¨ wba©vi‡Yi Zzjbv 
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Zvi g~j¨vqb K‡i wecYbKvix c‡Y¨i g~j¨ wba©viY K‡i| G‡ÿ‡Î †µZv ev †fv³v‡`i cÖ‡qvRb I f¨vjy m¤úwK©Z 

aviYv we‡kølY Kivi ci †fv³v‡`i aviYvK…Z g~j¨ wnmve Kiv LyeB KwVb welq n‡jI M‡elYvi gva¨‡g Zv‡`i 

aviYv m¤ú‡K© Abygvb Kiv m¤¢e| Z‡e wecYbKvix hw` †fv³v‡`i Abygv‡bi Zzjbvq AwaK g~j¨ avh© K‡i, Zvn‡j 

evRvi nviv‡Z cv‡i| Avevi hw` g~j¨ Kg wba©viY Kiv nq, Zvn‡j gybvdvi cwigvY K‡g hv‡e, ZvB mZK©Zvi 

mv‡_ g~j¨ wba©viY Kiv nq| wPÎ bs 7.3-G †µZv f¨vjywfwËK g~j¨ wba©vi‡Yi mv‡_ e¨qwfwËK g~j¨ wba©vi‡Yi 

GKwU Zzjbv Kiv n‡q‡Q| †µZv f¨vjy wfwËK g~j¨ wba©vi‡Yi †ÿ‡Î †µZvi cÖ‡qvRb I f¨vjy Dcjwä cÖ_‡gB 

g~j¨vqb Kiv nq| Gici †µZvi Dcjä f¨vjyi mv‡_ gvbvbmB jÿ¨g~j¨ wba©viY K‡i, c‡Y¨i AvbygvwbK e¨q wVK 

Kiv nq| me©‡k‡l wba©vwiZ jÿ¨g~‡j¨ Kvw•ÿZ f¨vjy mieiv‡ni Rb¨ c‡Y¨ bKkv Kiv nq|  
 

2. e¨q-wfwËK g~j¨ wba©viY (Cost-Based Pricing): G ai‡bi g~j¨ wba©vi‡Y c‡Y¨i Drcv`b I wecYb Kivi Rb¨ 

†h e¨q Kiv n‡q‡Q Zvi wfwË‡Z c‡Y¨i g~j¨ w ’̄i Kiv nq| Gi Rb¨ e¨emvq cÖwZôv‡bi msNwUZ mKj e¨q‡K 

MYbv Ki‡Z nq| e¨q-wfwËK g~j¨ wba©vi‡Y e¨‡qi cÖKvi‡f`, Drcv`‡bi wewfbœ ch©v‡q e¨‡qi aib I Drcv`b 

AwfÁZvi PjK wn‡m‡e e¨q welq¸‡jv ¸iæZ¡ mnKv‡i we‡ePbv Kiv nq|  

K)  e¨‡qi cÖKvi‡f`: mvaviYZ ’̄vqx I cwieZ©bkxj e¨‡qi gva¨‡g †gvU e¨q‡K MYbv Kiv hvq| ’̄vqx e¨q 

(Fixed Cost) n‡jv Drcv`b I weµ‡qi cwigvY n«vm-e„w×i mv‡_ †h e¨‡q †Kv‡bv cwieZ©b nq bv Ggb mKj 

e¨‡qi mgwó| cwieZ©bkxj e¨q (Variable Cost) n‡jv Drcv`b I weµ‡qi cwigvY n«vm-e„w×i mv‡_ mv‡_ †h 

e¨‡qi cwieZ©b nq Zv‡`i‡K †evSvq| Avi ’̄vqx I cwieZ©bkxj e¨‡qi mgwó n‡jv †gvU e¨q (Total Cost)|  
 

L) Drcv`‡bi wewfbœ ch©v‡q e¨‡qi aib: Drcv`‡bi wewfbœ ch©v‡q †Kv‡bv c‡Y¨i e¨q Kxfv‡e cwiewZ©Z nq Zv 

e¨emvq cÖwZôvb‡K Rvb‡Z nq| Drcv`‡bi cwigvY †ewk n‡j GKKcÖwZ Drcv`b e¨q Kg nq| d‡j 

†Kv¤úvwb Kg g~‡j¨ cY¨ weµq Ki‡Z cv‡i| Avevi Drcv`‡bi cwigvY Kg n‡j GKKcÖwZ Drcv`b LiP 

†e‡o hvq, Gi d‡j c‡Y¨i g~j¨ †ewk avh© Ki‡Z nq| wPÎ 7.4-Gi (K)-†Z †`Lv‡bv n‡q‡Q †h, 20 GK‡Ki 

†ewk Drcv`b n‡j c‡Y¨i GKKcÖwZ e¨q †e‡o hvq Avevi 20 GK‡Ki Kg Drcv`b n‡j c‡Y¨i e¨q †e‡o 

hvq| myZivs cÖwZôvbwU me‡P‡q Kg e¨‡q 20 GKK cY¨ Drcv`b Ki‡Z cv‡i| GB Ae ’̄v‡K ¯̂íKvjxb Mo 

e¨q †iLv w`‡q cÖKvk Kiv nq| Avevi (L) bs wP‡Î †`Lv hv‡”Q †h, 20 GKK cY¨ Drcv`b Ki‡j †h LiP 

nq, 30 GKK cY¨ Drcv`b Ki‡j LiP Av‡iv Kg nq| myZivs Drcv`b ÿgZv e„w×i mv‡_ mv‡_ `xN© 

†gqv‡` GKKcÖwZ Mo e¨q Kg nq| G welqwU‡K `xN©Kvjxb Mo e¨q †iLv e‡j|  

M)  Drcv`b AwfÁZvi PjK wn‡m‡e e¨q: Drcv`b e¨‡qi Ici AwfÁZv I Kg©`ÿZv cÖfve †d‡j| KviY cY¨ 

Drcv`‡b AwfÁZv evovi mv‡_ mv‡_ c‡Y¨i Drcv`b e¨q n«vm †c‡Z _v‡K| hvi d‡j e¨emvq cÖwZôvbI Kg 

g~‡j¨ cY¨ evRv‡i weµq Ki‡Z cv‡i| wPÎ bs 7.5-G †`Lv hv‡”Q †h, 30 GKK Drcv`‡bi †ÿ‡Î GKK 

cÖwZ Mo e¨q 250 UvKv| ch©vqµ‡g AwfÁZv I `ÿZv evovi mv‡_ mv‡_ c‡Y¨i Drcv`b LiP Kg‡Q| hLb 

cÖwZôvb 40 GKK cY¨ Drcv`b Ki‡Q ZLb 150 UvKv| Gfv‡e cY¨ Drcv`‡b AwfÁZv evovi Kvi‡Y Zvi 
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Drcv`b e„w× cvq Ges GKKcÖwZ Drcv`b LiP 

Kg‡Z _v‡K| d‡j wecYbKvix Zzjbvg~jKfv‡e Kg 

g~‡j¨ cY¨ wecYb Ki‡Z cv‡i|  

myZivs wecYbKvix e¨qwfwËK g~j¨ wba©viY Kivi †ÿ‡Î `ywU 

c×wZ e¨envi K‡i _v‡K, Zv wb¤œiƒcÑ 

K)  e¨q-†hvM g~j¨ wba©viY (Cost-Plus Pricing): GB 

c×wZ Aci bvg gvK©Avc g~j¨ wba©viY (Markup 

pricing) ejv nq| GB c×wZ Abymv‡i †gvU Drcv`b 

e¨‡qi mv‡_ Kvw•ÿZ gybvdv hy³ K‡i c‡Y¨i g~j¨ 

wba©viY Kiv nq| D`vniY¯^iƒc, GKwU Drcv`b Ki‡Z 

hw` 20 UvKv LiP nq Ges Drcv`K hw` Drcv`b e¨‡qi Ici 10% gybvdv cÖZ¨vkv K‡i, Zvn‡j GKwU 

c‡Y¨i weµq g~j¨ n‡e 22 UvKv (20+2)| G c×wZ LyeB mij Ges mn‡R cÖ‡qvM Kiv hvq| G c×wZ 

e¨envi Kivi mgq wewfbœ cÖKvi e¨q h_v, cÖvwšÍK e¨q (Merginal costs), Mo †gvU e¨q (Average total 

cost), Mo cwieZ©bkxj e¨q, Mo ’̄vqx e¨q BZ¨vw` we‡ePbv Kiv nq bv| A_P Drcv`‡bi n«vm-e„w×i mv‡_ 

mv‡_ Gme e¨qI cÖfvweZ nq| G c×wZi mg_©Kiv g‡b K‡i †h, Drcvw`Z mvgMÖx meB weµq n‡q hv‡e| 

hw` Drcv`‡bi cwigvY Kg nq, Z‡e me e¨q wgwU‡q gybvdv †`Lv‡bvi Rb¨ cÖ‡Z¨KUv BDwbU †ewk `v‡g 

weµq Ki‡Z n‡e| wKš‘ e¨emv‡qi g›`vi Kvi‡Y Drcv`b n«vm †c‡j GKKcÖwZ g~j¨ evov‡bv DwPZ n‡e bv| 

d‡j †`Lv hv‡”Q †h, G c×wZ‡Z evRv‡i Pvwn`vi cÖwZ g‡bv‡hvM †`Iqv nq bv| G Kvi‡Y Drcv`K‡`i Rb¨ 

G c×wZi Dc‡hvwMZv we‡klfv‡e mxwgZ| GKwU D`vni‡Yi mvnv‡h¨ e¨q-‡hvM ev gvK©Avc c×wZ‡Z g~j¨ 

wba©viY †`Lv‡bv n‡jvÑ 

awi, cÖwZôv‡bi K c‡Y¨i cwieZ©bkxj e¨q  = 10 UvKv 

 †gvU ’̄vqx e¨q = 200000 UvKv 

 cÖZ¨vwkZ weµ‡qi cwigvY = 50000 GKK 

myZivs GKKcÖwZ Drcv`b e¨q = GKKcÖwZ cwieZ©bkxj e¨q + 

†gvU ’̄vqx e¨q

 †gvU wewµi cwigvY

 

  = 10 UvKv + 

200000

 50000

 

   = 10 UvKv + 4UvKv 

  = 14 UvKv 

g‡b Kwi cÖwZôvbwU wewµi Ici 30% gybvdv AR©b Kivi wm×všÍ wb‡q‡Q| Zvn‡j gvK©Avc c×wZ‡Z GKKcÖwZ 

weµqg~j¨ n‡e,  

 GKKcÖwZ weµqg~j¨ =

GKKcÖwZ Drcv`b e¨q

 1-GKK weµ‡qi Ici gybvdvi nvi

 

  = 

14

 1-30%

 

  = 20UvKv  
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L) mg‡”Q` we‡kølY (Breakeven Analysis): g~j¨ wba©vi‡Yi wfwË wn‡m‡e Av‡iKwU Dcvq mg‡”Q` we‡kølY| 

mg‡”Q` we‡køl‡Yi cÖv_wgK c`‡ÿc n‡jv mg‡”Q` we›`y wbY©q (Break-even point) Kiv| mg‡”Q` Ggb 

GKwU we›`y †hLv‡b c‡Y¨i weµqjä Avq †gvU e¨‡qi cwigvY mgvb nq (GKwU AvbygvwbK weµq-g~‡j¨i 

wfwË‡Z)| d‡j wfbœ wfbœ weµq-g~‡j¨i Rb¨ wfbœ wfbœ mg‡”Q` we› ỳi D™¢e nq| mg‡”Q` we›`yi Ic‡i cY¨ 

weµq n‡j gybvdv nq Avi Gi wb‡P weµq n«vm Kiv n‡j †jvKmvb nq| mg‡”Q` we‡køl‡Y wKQz mxgve×Zv 

i‡q‡Q| Gi gva¨‡g ïay ejv hvq, hw` (GKgvÎ hw`) we‡kl g~‡j¨ wbw`©ó cwigvY cY¨ wewµ Kiv hvq, Z‡eB 

we‡µZv mg‡”Q` we›`y‡Z 

†cuŠQ‡Z cvi‡e| mg‡”Q` wPÎ 

†_‡K Avgiv ej‡Z cvwi bv, 

we‡µZv ev Í̄‡e wbw`©ó cwigvY 

cY¨ weµq Ki‡Z cvi‡e wK 

bv| evRv‡i wbav©wiZ g~‡j¨ †h 

cwigvY cY¨ wewµ n‡e Zv 

mg‡”Q` we›`yi A‡bK wb‡PI 

n‡Z cv‡i| D`vniY¯^iƒc: 7.6 

bs wP‡Î †`Lv hv‡”Q, cÖwZôvb 

hLb c‡Y¨i 30000 GKK 

wewµ K‡i‡Q ZLbB mg‡”Q` 

we›`y‡Z Avm‡Z †c‡i‡Q| wKš‘ 

evRv‡i hw` 10000 ev 

20000 GKK wewµ nq 

Zvn‡j cÖwZôv‡bi c‡ÿ †eªK 

B‡fb Kiv m¤¢e n‡e bv Zv‡K †jvKmvb w`‡Z n‡e| G c×wZ‡Z Kxfv‡e g~j¨ wba©viY Kiv nq Zv D`vni‡Yi 

mvnv‡h¨ wb‡P †`Lv‡bv n‡jvÑ 

GKKcÖwZ cwieZ©bkxj e¨q  = 10 UvKv 

†gvU ’̄vqx e¨q = 3,00,000 UvKv 

cÖZ¨vwkZ weµ‡qi cwigvY = 50,000 GKK 

†gvU wewb‡qv‡Mi cwigvY = 10,00,000 UvKv 

 

GKKcÖwZ Drcv`b e¨q = cwieZ©bkxj e¨q + 

†gvU ’̄vqx e¨q

 †gvU wewµi cwigvY

  

  = 10 UvKv + 

300000 UvKv

 50000 GKK

  

 

     = 16 UvKv 

 

g‡b Kwi cÖwZôvbwU wewµi Ici 20% gybvdv AR©b Ki‡Z Pvq Zvn‡j Uv‡M©U gybvdv g~j¨ n‡eÑ 

Uv‡M©U gybvdv g~j¨ = GKKcÖwZ Drcv`b e¨q + 

cÖZ¨vwkZ gybvdvwewb‡qvMK…Z gyjab

 cÖZ¨vwkZ weµ‡qi cwigvY

 

   = 16 UvKv +

20%1000000

 50000

 

  = 20 UvKv  

†gvU e¨q 
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wPÎ 7.6: mg‡”Q` we› ỳ 
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D`vniYwUi mvnv‡h¨ wPÎ bs 7.6-G mg‡”Q` we›`y †`Lv‡bv n‡q‡Q| wP‡Î †`Lv hv‡”Q, †gvU Avq I †gvU e¨q‡iLv 

ci¯úi‡K 30,000 GK‡K †Q` K‡i‡Q| hv wb‡Pi m~‡Îi mvnv‡h¨ †`Lv‡bv n‡jvÑ 

fvimvg¨ cwigvY = 

†gvU ’̄vqx e¨q

 GKKcÖwZ weµqg~j¨ - GKKcÖwZ cwieZ©bkxj

 

    = 

300000

 20-10

 

 

    = 30000 GKK 

myZivs wP‡Îi mvnv‡h¨ mn‡RB †evSv hv‡”Q †h, mg‡”Q` we› ỳ‡Z †gvU Avq I †gvU e¨‡qi cwigvY mgvb| Zv n‡jv 

600000 UvKv Ges cÖwZôvb GB 30,000 GKK Drcv`b Ki‡j GB we›`y‡Z †cuŠQ‡Z cvi‡e| 30,000 GK‡Ki 

†ewk Drcv`b Ki‡j cÖwZôvbwU jvf Ki‡e Ges Gi Kg Drcv`b Ki‡j ÿwZi m¤§yLxb n‡e| e¨emvq cÖwZôvbwU 

20 UvKv g~‡j¨ 50000 GKK weµq K‡i Zvn‡j Zvi 10,00,000 UvKv wewb‡qv‡Mi Dci 2,00,000 UvKv 

gybvdv AR©b Ki‡Z cvi‡e †hLv‡b Zvi †gvU e¨q n‡”Q 8,00,000 UvKv|  

  

3. cÖwZ‡hvwMZvwfwËK g~j¨ wba©viY (Competitive Pricing): wecYbKvix cÖwZ‡hvwMZvg~jK evRvi g~‡j¨i wfwË‡Z 

wb‡Ri c‡Y¨i g~j¨ wba©viY K‡i _v‡K| G‡ÿ‡Î c‡Y¨i e¨q ev †µZv‡`i B”Qv mivmwi we‡ePbv bv K‡i 

cÖwZ‡hvwMZvq wU‡K _vKvi k‡Z©i w`‡K bRi †`Iqv nq| GB c×wZ‡Z Ab¨ cÖwZ‡hvMxiv †h `v‡g cY¨ weµq 

Ki‡Q †m `vg‡K wfwË a‡i wbR c‡Y¨i g~j¨ w ’̄i Kiv nq| G‡ÿ‡Î cÖwZôvb cÖwZ‡hvMx `v‡gi mgvb, Ic‡i ev 

wb‡P wbR c‡Y¨i `vg w ’̄i Ki‡Z cv‡i| †QvU cÖwZôvb¸‡jv eo cÖwZôvb¸‡jv‡K †ewk AbymiY K‡i| G ai‡bi 

eo cÖwZôvb evRvi †bZv wn‡m‡e wPwýZ Kiv nq| Giv hLb g~j¨ cwieZ©b K‡i, ZLb †QvU cÖwZôvb¸‡jvI 

Zv‡`i c‡Y¨i g~j¨ cwieZ©b K‡i|  

 

 

mvims‡ÿc  

cÖwZôvb bvbv `„wófw½ †_‡K Zv‡`i c‡Y¨i wfwËg~j¨ cÖwZôv K‡i‡Q| G c×wZ¸‡jv we‡kølY Ki‡j †m¸‡jv‡K 

wZbUv †kÖwY‡Z wef³ Kiv hvq| GB `„wófw½ n‡jvÑe¨qwfwËK, †µZvwfwËK Ges cÖwZ‡hvwMZvwfwËK g~j¨ wba©vi‡Yi 

†KŠkj| c‡Y¨i g~j¨ m¤úwK©Z †µZvi aviYvi wfwË‡Z †µZv f¨vjywfwËK c‡Y¨i g~j¨ wba©viY Kiv nq| e¨qwfwËK 

g~j¨ wba©vi‡Y e¨‡qi cÖKvi‡f`, Drcv`‡bi wewfbœ ch©v‡q e¨‡qi aib I Drcv`b AwfÁZvi PjK wn‡m‡e e¨q 

welq¸‡jv ¸iæZ¡ mnKv‡i we‡ePbv K‡i g~j¨ wba©viY Kiv nq| cÖwZ‡hvwMZvwfwËK c×wZ‡Z Ab¨ cÖwZ‡hvMxiv †h 

`v‡g cY¨ weµq Ki‡Q †m `vg‡K wfwË a‡i wbR c‡Y¨i g~j¨ w ’̄i Kiv nq| 
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bZzb cY¨ I cY¨ wgkÖ‡Yi g~j¨ wba©viY †KŠkjmg~n 

Pricing Strategies of New-Product and Product Mix 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ  

 bZzb c‡Y¨i g~j¨ wba©viY †KŠkjmg~n e¨vL¨v Ki‡Z cvi‡eb Ges  

 cY¨ wgkÖ‡Yi g~j¨ wba©viY †KŠkjmg~n Rvb‡Z cvi‡eb|  

 

Avgiv c~‡e©i cv‡V Av‡jvPbvq †R‡bwQ †h e¨emvq cÖwZôvb cÖvwZôvwbK Ae ’̄v, cwi‡ekMZ Ges cÖwZ‡hvwMZvg~jK mKj 

welq we‡ePbv K‡i c‡Y¨i g~j¨ wba©viY K‡i| wKš‘ cÖwZôvb †Kv‡bv c‡Y¨i Rb¨ GKK g~j¨ wba©viY K‡i bv eis GKwU 

g~j¨ KvVv‡gv ˆZwi K‡i hv c‡Y¨i RxebPµ; `vg I Pvwn`vi ZviZg¨; †µZvi ˆewPÎZv Ges cÖwZ‡hvwMZvi cwi‡e‡ki 

mv‡_ cwiewZ©Z nq| GB cv‡V wewfbœ g~j¨ cwiw ’̄wZ‡Z c‡Y¨i g~j¨ Kxfv‡e wba©viY Kiv nq Zvi †KŠkjmg~n Av‡j vPbv 

Kiv n‡q‡Q| 

 

bZzb c‡Y¨i g~j¨ wba©viY †KŠkjmg~n 

New-Product Pricing Strategies  

c‡Y¨i RxebP‡µi cÖwZwU ch©v‡qi mv‡_ mv‡_ c‡Y¨i c‡Y¨i g~j¨ wba©viY †KŠkj cwiewZ©Z nq| bZzb c‡Y¨i †ÿ‡Î 

g~j¨ wba©vi‡Yi †KŠkj mvaviYZ `yB iKg n‡q _v‡K, Zv wb‡P Av‡jvPbv Kiv n‡jvÑ 

1. evRvi w¯‹wgs g~j¨ †KŠkj (Market-Skimming Pricing): GB †KŠk‡j bZzb cY¨ cÖeZ©bKvix cÖwZôvb Zv‡`i 

c‡Y¨i R‡b¨ D”P g~j¨ avh© K‡i Ges evRv‡ii Av‡qi AskUzKz Zz‡j †bq| G‡ÿ‡Î cÖwZôvb Ggbfv‡eB Zvi 

evRvi jÿ¨w ’̄Z K‡i †hb wbw`©ó †mB evRvi wefvM D”P g~‡j¨ cY¨ µq Ki‡Z mÿg I AvMÖnx _v‡K| evRvi 

w¯‹wgs †KŠk‡j cÖwZôvb Aí msL¨K weµ‡q †Rvi †`q wKš‘ cÖwZwU weµqB jvfRbK weµq n‡q _v‡K| D`vniY 

wn‡m‡e A¨vcj (Apple Inc.)-Gi K_v ejv hvq| AvB‡dvb, AvBc¨vW ev g¨v‡Ki cÖwZwU bZzb cÖR‡b¥i bZzb 

g‡Wj D”P g~j¨ wba©viY K‡i weµq K‡i| evRvi w¯‹wgs g~j¨ †KŠk‡ji wbw`©ó kZ© i‡q‡Q, KviY me cÖwZôvb 

GB †KŠkj Aej¤̂b K‡i jvfevb n‡e bv| cÖ_gZ, c‡Y¨i ¸Ygvb Ges eª¨vÛ B‡gR Aek¨B Gi D”PZi `vg‡K 

mg_©b Ki‡e Ges ch©vß †µZv cY¨wU D”P g~‡j¨ µq Ki‡Z PvB‡e| wØZxqZ, Aí msL¨K c‡Y¨i Drcv`b e¨q 

†ewk n‡e bv Ges me©‡k‡l cÖwZ‡hvMxiv mn‡RB evRv‡i cÖ‡ek Ki‡Z m¶g n‡e bv|  

2. evRv‡i cÖ‡ek g~j¨ †KŠkj (Market-Penetration Pricing): e¨emvq cÖwZôvb bZzb c‡Y¨i m~Pbv c‡e© 

evRv‡ii Mfx‡i `ªæZ cÖ‡e‡ki Rb¨ Kg g~j¨ avh© Kivi †KŠkj‡K evRv‡i cÖ‡ek g~j¨ †KŠkj e‡j| Gi D‡Ïk¨ 

n‡”Q `ªæZ cÖPzi msL¨K †µZv‡K AvKl©Y Kiv Ges e„nËi evRvi Ask `Lj wbwðZ Kiv| cÖwZôvb GB 

†KŠkjwU AbymiY K‡i, †ewk cwigv‡Y weµ‡qi Rb¨ Zviv Kg g~j¨ avh© K‡i ev evÆv †`q| weµq e„w×i mv‡_ 

mv‡_ Zv‡`i LiP K‡g Av‡m, ZLb Zviv Av‡iv Kg `v‡g cY¨ weµq Ki‡Z cv‡i| †hgb: wmçwb 

(Symphony) †gvevBj †mU †Kv¤úvwb Kg g~‡j¨ ¯§vU©‡dvb evRv‡i wb‡q Avmvi gva¨‡g wbw`©ó evRv‡i GKwU ’̄vb 

`Lj K‡i †bq| evRv‡i †XvKv g~j¨ †KŠkj wbw`©ó kZ© cvjb Ki‡j djcÖm~ nq| c‡Y¨i evRviwU AZ¨šÍ g~j¨ 

ms‡e`bkxj n‡Z n‡e, hv‡Z Kg g~‡j¨ cY¨ weµq Kivi gva¨‡g Av‡iv evRvi cÖe„w× wbwðZ nq| weµq e„w×i 

mv‡_ mv‡_ Drcv`b I eÈb LiP Aek¨B n«vm †c‡Z n‡e Ges wb¤œ g~j¨ †KŠkjwU cÖwZ‡hvMx‡`i `~‡i mwi‡q 

ivLvi Rb¨ h‡_ó n‡e|  
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cY¨ wgkÖ‡Yi g~j¨ wba©viY †KŠkjmg~n 

Product Mix Pricing Strategies  

GKwU cY¨ wgkÖ‡Yi Ask wn‡m‡e c‡Y¨i `vg wba©vi‡Yi †KŠkj RwUj I wfbœ nq| cY¨ wgkÖ‡Y wewfbœ cY¨ i‡q‡Q, 

hv‡`i G‡K Ac‡ii Pvwn`v I e¨‡qi mv‡_ mswkøóZv i‡q‡Q Avevi wewfbœ ch©v‡q cÖwZ‡hvwMZv ‡gvKv‡ejv Ki‡Z nq| 

cY¨ wgkÖ‡Yi †KŠkj¸‡jv wb‡P Av‡jvPbv Kiv n‡jvÑ 

1. cY¨ mvwi g~j¨ wba©viY (Product Line Pricing): GB †KŠk‡j GKwU cY¨ mvwii g‡a¨ wewfbœ c‡Y¨i g‡a¨ 

Drcv`b e¨‡qi cv_©K¨, c‡Y¨i wewfbœ ˆewk‡ó¨i cÖwZ †µZvi g~j¨vqb Ges cÖwZ‡hvMx‡`i g~j¨ we‡ePbv K‡i 

g~j¨ wba©viY Kiv nq| G‡ÿ‡Î †hgb: †Kv‡bv †µZv †Kvwnb~i †Kv¤úvwbi m¨vÛvwjbv mvevb µq Ki‡Z PvB‡j 

GB cY¨ mvwii wewfbœ mvevb †_‡K Zvi cQ›` g‡Zv mvevb µq Ki‡Z cv‡i| †µZv 75, 100 ev 125 MÖv‡gi 

mvevb h_vµ‡g 26, 34 I 44 UvKvq µq Ki‡Z cvi‡e|  

2. Hw”QK cY¨ g~j¨ wba©viY (Optional Product Pricing): GB †KŠk‡j wecYbKvix cÖavb ev g~j c‡Y¨i mv‡_ 

Hw”QK ev Avbylw½K c‡Y¨i g~j¨ we‡ePbv K‡i P‚ovšÍ g~j¨ wba©viY K‡i| †hgb: Mvwoi mv‡_ mvDÛ wm‡÷g 

(Sound sytem) ev wRwcGm (GPS) weµq Kivi †ÿ‡Î Hw”QK g~j¨ wba©viY Kiv nq|  

3. K¨vcwUf cY¨ g~j¨ wba©viY (Captive Product Pricing): GB †KŠk‡j Ggb c‡Y¨i g~j¨ wba©viY Kiv nq hv 

g~j cY¨ e¨envi Kivi Rb¨ Aek¨B cÖ‡qvRb nq| †hgb: KvwU©R (Cartridge), hv wcÖ›Uvi (Printer) e¨env‡ii 

Rb¨ cÖ‡qvRb; B-eyK (E-book), hv covi Rb¨ B-eyK wiWvi (E-book reader) `iKvi nq Ges wfwWI 

†Mgm, hv wfwWI †Mgm Kb‡mvj (Video games console) w`‡q e¨envi Ki‡Z nq|  

4. DcRvZ cY¨ g~j¨ wba©viY (By Product Pricing): cÖavb c‡Y¨i g~j¨ cÖwZ‡hvwMZvg~jK Kivi Rb¨ 

wecYbKvix DcRvZ cY¨ g~j¨ wba©vi‡Yi †KŠkj Aej¤̂b K‡i| GB †KŠk‡ji gva¨‡g cY¨ Drcv`‡bi ci 

wecyj cwigv‡Yi DcRvZ n‡Z †invB cvIqvi Rb¨ e¨emvq cÖwZôvb Ggb †Kv‡bv evRvi †LuvR K‡i weµq 

K‡i †h evRv‡i DcRvZwU cybivq e¨envi Kiv m¤¢e nq| G‡Z wecYbKvixi LiP K‡g A‡bK mgq jvfevbI 

n‡Z cv‡i| †hgb: bvwi‡Kj †Zj cÖ ‘̄ZKvix e¨emvq cÖwZôvb bvwi‡K‡ji DcRvZ wn‡m‡e bvwi‡K‡ji Auvk ev 

†Lvmv weµq Ki‡Z cv‡i iwk, †ZvkK ˆZwiKvix e¨emvqxi Kv‡Q|  

5. ev‡Ûj cY¨ g~j¨ wba©viY (Product Bundle Pricing): wecYbKvix GB †KŠk‡ji gva¨‡g K‡qKwU c‡Y¨i 

mswgkÖY K‡i GKwU ev‡Ûj ˆZwi K‡i n«vmK…Z g~‡j¨ GKmv‡_ cY¨¸‡jv weµq K‡i| †hgb: iuvaybxi 100 

MÖv‡gi njy` I gwiP ¸ uov Avjv`vfv‡e µq Ki‡j `vg h_vµ‡g 48 I 50 UvKv| iuvaybx ev‡Ûj cY¨ g~j¨ 

wba©viY K‡i 100 MÖv‡gi njy` I gwiP ¸ uov weµq Ki‡Z cv‡i 90 UvKvq| G‡Z †µZv Avjv`vfv‡e 98 

UvKvq µq Kivi cwie‡Z© 90 UvKvq µq Ki‡Z †ewk Drmvnx n‡e, hw`I Zvi nq‡Zv `ywU c‡Y¨i g‡a¨ 

GKwUi cÖ‡qvRb wQj|  

 

 

mvims‡ÿc  

bZzb c‡Y¨i g~j¨ wba©viY †KŠkj¸‡jv n‡jv- evRvi w¯‹wgs g~j¨ †KŠkj I evRv‡i †XvKv g~j¨ †KŠkj| cY¨ wgkÖ‡Yi 

g~j¨ wba©viY 5wU †KŠkj i‡q‡Q; †m¸‡jv n‡jv- cY¨ mvwi; Hw”QK cY¨; K¨vcwUf cY¨; DcRvZ cY¨; Ges ev‡Ûj 

cY¨ g~j¨ wba©viY| 
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g~j¨ mgš̂q I cwieZ©b 

Price Adjustment and Changes 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ  

 g~j¨ mgš̂q †KŠkjmg~n e¨vL¨v Ki‡Z cvi‡eb;  

 g~j¨ cwieZ©‡bi D‡`¨vM MÖn‡Yi KviYmg~n Av‡jvPbv Ki‡Z cvi‡eb; 

 g~j¨ cwieZ©‡bi cÖwZwµqv eY©bv Ki‡Z cvi‡eb Ges 

 cÖwZ‡hvMxi g~j¨ cwieZ©‡b cÖwZwµqv we‡kølY Ki‡Z cvi‡eb|  

 

c‡Y¨i g~j¨ KvVv‡gv wba©viY Kivi ci e¨emvq cÖwZôvb‡K g~j¨ wewfbœ Kvi‡Y mgš̂q Kivi cÖ‡qvRb nq, Ave vi 

cÖwZ‡hvMx‡`i g~j¨ cwieZ©‡bi cÖwZ mvov w`‡q g~j¨n«vm ev e„w× Ki‡Z nq| g~j¨ mgš̂q †KŠkjmg~n wb¤œiƒc- 

 

g~j¨ mgš^q †KŠkjmg~n  

Price Adjustment Strategies 
1.  g~j¨evÆv I Qvo (Discount and Allowance Pricing): e¨emvq cÖwZôvb †µZv‡`i AvPiY‡K DrmvwnZ Kivi 

Rb¨ g~j¨ mgš̂q K‡i _v‡K| G‡ÿ‡Î wewfbœ ai‡bi evÆv I Qvo cÖ`vb K‡i †µZv‡`i cÖZ¨vwkZ AvPiY‡K cyi¯‹…Z 

Kiv hvq| Zv wb¤œiƒcÑ 

K)  evÆvK…Z g~j¨ wba©viY (Discount pricing): wba©vwiZ mgq ev †ewk cwigv‡Y cY¨ µq Kivi Kvi‡Y hLb 

wba©vwiZ ZvwjKv g~‡j¨i †P‡q Kg g~j¨ avh© Kiv‡K evÆv g~j¨ ejv nq| evÆv g~j¨ wewfbœ ai‡bi n‡Z 

cv‡iÑ†hgb: wba©vwiZ mg‡qi Av‡M g~j¨ cwi‡kvaKvix †µZv‡`i Rb¨ g~j¨ n«vm Kiv‡K bM` evÆv (Cash 

Discounts) ejv nq| †hgb: 4/10, wbU 30| G‡ÿ‡Î wba©vwiZ 30 w`‡bi g‡a¨ mKj A_© cwi‡kva Kivi 

K_v _vK‡jI †µZv hw` †mB A_© 10 w`‡bi g‡a¨ cwi‡kva K‡i Zvn‡j Zv‡K kZKiv 4 fvM evÆv 

†`Iqvi K_v ejv n‡q‡Q| G‡ÿ‡Î wecyj cwigvY cY¨ µqKvix †µZv‡K µ‡qi cwigv‡Yi wfwË‡Z evÆv 

†`Iqv n‡j Zv‡K cwigvY evÆv (Quantity Discounts) ejv nq| †hgb: 20wUi †ewk cY¨ µq Kivi Rb¨ 

we‡µZv‡K 2% evÆv w`‡Z cv‡i| cY¨ eÈ‡bi m‡½ RwoZ eÈb cÖYvwji m`m¨‡`i Kvh©µg myôzfv‡e 

cwiPvjbv I Zv‡`i‡K Drmvn †`Iqvi Rb¨ cÖ`Ë evÆv‡K Kvh©wfwËK evÆv (Functional Discounts) ejv 

nq| †hgb: cY¨ ¸`vgRvZKiY I weµ‡qi Rb¨ cvBKvwi I LyPiv e¨emvqx‡K ZvwjKv g~‡j¨i Ici 3% 

Kvh©wfwËK evÆv wba©viY Ki‡Z cv‡i| †gŠmyg Qvov Ab¨ mg‡q cY¨ µqKvix †µZv‡`i †h evÆv †`Iqv nq 

Zv‡K †gŠmywg evÆv (Seasonal Discounts) ejv nq| †hgb: MigKv‡j mg‡q kx‡Zi †cvkv‡Ki GKK g~j¨ 

50 †_‡K 100 UvKv Kg avh© Kiv †h‡Z cv‡i|  

L)  g~j¨Qvo (Allowance): we‡kl Kvh©µ‡g AskMÖn‡Yi Rb¨ ga¨ ’̄ e¨emvqx‡K ZvwjKv g~‡j¨i †P‡q Kg g~‡j¨ 

cY¨ weµq Kiv n‡j Zv‡K g~j¨Qvo ejv nq| †hgb: e¨eüZ ev evwZj I cyi‡bv †Uwjwfk‡bi cwie‡Z© 

bZzb †Uwjwfkb eZ©gvb g~‡j¨i †P‡q Kg g~‡j¨ cÖ`vb Kiv n‡j Zv‡K †UªW-Bb g~j¨Qvo (Trade-in 

Allowance) e‡j| Avevi weÁvcb ev weµq e„w×i Kvh©µ‡g AskMÖn‡Yi Rb¨ ga¨ ’̄ e¨emvqx mwµq 

AskMÖnY Ki‡j Zv‡K cÖmvig~jK g~j¨Qvo (Promotional Allowance) †`Iqv nq|  

2. wefvMwfwËK g~j¨ wba©viY (Segmented Pricing): e¨emvq cÖwZôvb †µZv, cY¨, Ae ’̄vb, mgq cÖf…wZ †f‡` 

wewfbœ iKg g~j¨ wba©viY K‡i g~‡j¨i mgš̂q Ki‡Z cv‡i| e¨‡qi †Kv‡bv cv_©K¨ bv _vK‡jI cÖwZôvb GKB cY¨ 

ev †mev wfbœ wfbœ †µZvi Pvwn`v I µqÿgZv Abyhvqx `yB ev Z‡ZvwaK g~‡j¨ weµq K‡i _v‡K| wewfbœfv‡e 

wefvMwfwËK g~j¨ wba©viY n‡Z cv‡i| †µZv wefvM wfwËK g~j¨ wba©viY (Customer Segment Pricing) †KŠk‡j 
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GKB cY¨ wewfbœ g~‡j¨ wewfbœ †µZvi wbKU weµq Kiv nq| †hgb: wPwoqvLvbv ev cv‡K© wkï I eq¯‹‡`i Rb¨ 

wfbœ wfbœ cÖ‡ek g~j¨ wba©viY Kiv n‡q _v‡K| c‡Y¨i aibwfwËK g~j¨ wba©viY (Product Form Pricing) †KŠk‡j 

c‡Y¨i wewfbœ ms¯‹iY ev aib wewfbœ `v‡g weµq Kiv nq hw`I G‡Z e¨‡qi †Zgb †Kv‡bv ZviZg¨ nq bv| †hgb: 

XvKv Uz wm‡jUMvgx †Uª‡b Gwm (Airconditioned) I bb-Gwm (Non-airconditioned) wm‡U wfbœ wfbœ wU‡KU g~j¨ 

wba©viY K‡i| Ae ’̄vbwfwËK g~j¨ wba©viY (Location Pricing)-Gi †ÿ‡Î e¨emvq cÖwZôvb wewfbœ ’̄v‡b cY¨ 

mieiv‡ni Li‡Pi Lye GKUv cv_©K¨ bv _vK‡jI GKB c‡Y¨i wewfbœ g~j¨ wba©viY K‡i| w_‡qUvi ev wm‡bgv n‡j 

mvg‡b, gv‡S, †cQ‡b, †`vZjvq ev wZbZjvq wm‡Ui Ae ’̄vb †f‡` wUwK‡Ui `vg wfbœ nq| mgqwfwËK g~j¨ 

wba©viY (Time Pricing)-Gi †ÿ‡Î wewfbœ mg‡q ev †gŠmy‡g c‡Y¨i wewfbœ g~j¨ avh© Kiv nq| G‡ÿ‡Î †gŠmyg, 

w`b, GgbwK NÈv‡f‡`I g~‡j¨i ZviZg¨ nq| †hgb: K·evRv‡ii AvevwmK †nv‡Uj wcK (Peak) ev Ad-wcK 

(Off-peak) mgq‡f‡` wfbœ wfbœ g~‡j¨ iæg fvov wba©viY K‡i _v‡K|  

3. gb Í̄vwË¡K g~j¨ wba©viY (Psychological Pricing): G‡ÿ‡Î we‡µZv A_©‰bwZK cwi‡cÖwÿ‡Zi cwie‡Z© †µZvi 

gvbwmK `„wó‡Kv‡Yi Ici †Rvi w`‡q g~j¨ wba©viY K‡i| c‡Y¨i g~‡j¨i mv‡_ c‡Y¨i gv‡bi (Quality) GKwU 

m¤úK© Av‡QÑ†µZv mvaviYZ Gfv‡e wPšÍv K‡i| †µZv a‡iB †bq †h, †ewk g~‡j¨i c‡Y¨i gvb fv‡jv Avevi Kg 

g~‡j¨i c‡Y¨i gvb Lvivc| Avevi †Kv‡bv c‡Y¨i g~j¨ 995 UvKv n‡j †µZv †mB cY¨ µq Ki‡Z AvMÖnx nq KviY 

†m fv‡e †h c‡Y¨i g~j¨ 1000 UvKvi Kg nIqv‡Z †m jvfevb n‡”Q| 

4. cÖmvig~jK g~j¨ wba©viY (Promotional Pricing): G‡ÿ‡Î ¯̂í †gqv‡` weµq e„w×i Rb¨ g~j¨ wba©viY Kiv nq| 

KL‡bv ZvwjKv g~‡j¨i Zzjbvq Kg Avevi KL‡bv e¨‡qi ZzjbvqI Kg a‡i c‡Y¨i g~j¨ wbe©vPb Kiv nq, †hb 

evRv‡i †µZvi msL¨vi e„w× cvq| cÖmvig~jK g~j¨ wba©viY wewfbœ ai‡bi n‡Z cv‡i| †hgb: bM` Qvo (Cash 

Rebates)-Gi †ÿ‡Î ZvwjKv g~‡j¨i †P‡q wKQzUv Kg g~‡j¨ cY¨ †`Iqv nq| †hgb: eQi †k‡l wewfbœ d¨vkb nvDm 

wKQzUv Kg g~‡j¨ ÔevrmwiK †mjÕ-Gi Advi †`q| we‡kl †Kv‡bv NUbv Dcj‡ÿ cÖwZôvb KZ…©K g~j nªvm K‡i 

weµq evov‡bvi †Póv Kiv n‡j Zv‡K we‡kl NUbvwfwËK g~j¨ wba©viY (Special Event Pricing) e‡j| Kg my‡` 

A_©ms ’̄vb (Low Interest Financing)-Gi †ÿ‡Î cÖwZôvb g~j¨n«vm Kivi e`‡j †µZv‡K Kg my‡` A_©ms ’̄v‡bi 

cÖ Í̄ve †`q| †hgb: wd«R (Fridge) bvggvÎ my‡` ev webv my‡` †µZv‡K A_©ms ’̄vb K‡i| `xN© cwi‡kva †gqv` 

(Longer Payment Terms)-Gi †ÿ‡Î †µZv‡K g~j¨ cwi‡kv‡ai Rb¨ `xN© mgq †`Iqv nq| †hgb: d¬¨vU, cøU 

cÖf…wZ weµq Kivi mgq e¨emvq cÖwZôvb gvwmK wKw Í̄‡Z G ai‡bi my‡hvM w`‡q _v‡K| Iqv‡iw›U I †mev Pzw³ 

(Warranties and Service Contracts)-Gi gva¨‡g cÖwZôvb †µZv‡K webv g~‡j¨ ev Kg g~‡j¨ Iqv‡iw›U ev †mev 

cÖ`vb K‡i weµq evov‡Z cv‡i| †Uwjwfkb, †iwd«Rv‡iUi, Gwm cÖf…wZ c‡Y¨i †ÿ‡ÎI G †KŠkj †`Lv hvq|  

5. †fŠ‡MvwjK g~j¨ wba©viY (Geographical Pricing): G †KŠk‡j cÖwZôvb wewfbœ †fŠ‡MvwjK Ae ’̄vb ev †`‡ki 

†fv³v‡`i Rb¨ wewfbœ ai‡bi g~j¨ avh© K‡i| †µZvi ’̄vb †_‡K we‡µZvi ’̄v‡bi `~i‡Z¡i Kg-†ewki Ici wbf©i 

K‡i cwienb e¨q wfbœ wfbœ nIqvi KviY †fŠ‡MvwjK wfwË‡Z g~j¨ wba©viY Kiv nq| Gi aib¸‡jv n‡jvÑGdIwe 

†Kw›`ªK g~j¨ wba©viY (Free On board-FOB origin pricing)-Gi †ÿ‡Î †µZv c‡Y¨i g~‡j¨i mv‡_ `~i‡Z¡i 

wfwË‡Z cwienb e¨q enb K‡i| †hgb: g‡b Kwi, K †µZv wm‡j‡U I L †µZv Lyjbvq Ae ’̄vb Ki‡Q Ges Zviv 

XvKv †_‡K we‡µZvi KvQ †_‡K cY¨ µq Ki‡Z Pvq| 200 UvKvi cY¨ wm‡jU I Lyjbvq cvVv‡bvi Rb¨ h_vµ‡g 

50 UvKv I 100 UvKv LiP Ki‡Z nq| Zvn‡j K †µZv cY¨wU µq Ki‡e 250 UvKvq Ges L †µZv GKB cY¨ 

µq Ki‡e 300 UvKvq| Awfbœ mieivnK…Z g~j¨ wba©viY (Uniform-Delivered Pricing)-Gi †ÿ‡Î ’̄v‡bi 

`~i‡Z¡i cv_©K¨ _vKv m‡Ë¡I mKj †µZvi Rb¨ GKB g~j¨ avh© Kiv nq| GLv‡b we‡µZv wewfbœ ’̄v‡bi cwien‡bi 

LiP Mo K‡i c‡Y¨i g~j¨ wVK K‡i| †hgb: Av‡Mi D`vni‡Yi GKB cwiw ’̄wZ‡Z we‡µZv hw` Awfbœ mieivnK…Z 

g~j¨ wba©viY AbymiY K‡i Zvn‡j 50 I 100 UvKvi cwienb LiP Mo K‡i 75 UvKv ‡hvM K‡i wm‡j‡U K †µZv 

I Lyjbvq L †µZvi Kv‡Q Awfbœ g~j¨ 275 UvKvq cY¨wU weµq Ki‡e| wbw`©ó GjvKwfwËK g~j¨ wba©viY (Zone 

Pricing) †KŠk‡j wbw`©ó GjvKv, AÂj ev gÐ‡ji mxgvbv wba©viY K‡i †mB GjvKvi Rb¨ g~j¨ avh© K‡i| GKB 

GjvKvq mKj †µZv GK g~‡j¨ cY¨ µq K‡i Avevi Ab¨ GjvKvq wfbœ g~‡j¨ cY¨ µq K‡i| †hgb: c~‡e©i 
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D`vni‡Yi Av‡jv‡K wm‡jU wefv‡Mi g‡a¨ wm‡jU I nweM‡Ä c‡Y¨i g~j¨ 250 UvKv; wKš‘ Lyjbv I mvZÿxivq 

GKB c‡Y¨i g~j¨ 300 UvKv|  

6. MwZkxj I B›Uvi‡bU g~j¨ wba©viY (Dynamic and Internet Pricing): eZ©gvb mg‡q we‡µZv ’̄vqxfv‡e g~j¨ 

wba©vi‡Yi cwie‡Z© †µZvi c„_K cÖ‡qvRb, ˆewkó¨ I cwiw ’̄wZi mv‡_ mvgÄm¨ †i‡L MwZkxj g~j¨ wba©viY K‡i| 

AbjvB‡b GLb cÖPzi we‡µZv i‡q‡Q, hviv GB MwZkxj g~j¨ wba©viY‡K AbymiY Ki‡Q|  

6. AvšÍR©vwZK g~j¨ wba©viY (International Pricing): AvšÍR©vwZK evRv‡i g~j¨ wba©vi‡Yi †ÿ‡Î we‡µZv A‡bK 

mgq Awfbœ g~j¨ avh© K‡i| wKš‘ †ewki fvM mgqB we‡µZv GKwU wbw`©ó †`‡ki A_©‰bwZK, cÖwZ‡hvwMZv, AvBb, 

weµq e¨e ’̄v, †µZvi Dcjwä I AMÖvwaKvimn BZ¨vw` Dcv`v‡bi Ici wbf©i K‡i g~j¨ avh© K‡i|  

  

g~j¨ cwieZ©b  

Price Changes  

†µZv I cÖwZ‡hvMxi cÖwZwµqv we‡ePbv K‡i e¨emvq cÖwZôvb wKQy wKQy †ÿ‡Î g~j¨ n«vm ev e„w× Kivi D‡`¨vM MÖnY 

Ki‡Z cv‡i| h_v:  

1. g~j¨n«v‡mi D‡`¨vM MÖnY (Initiating Price Cuts): cÖwZôvb wewfbœ Kvi‡Y cY¨ g~j¨ n«vm Ki‡Z cv‡i| †hgb: 

AwZwi³ Drcv`b ÿgZv Kv‡R jvMv‡bvi Rb¨; evRv‡i †µZv a‡i ivLvi Rb¨ cÖwZ‡hvMx‡`i mv‡_ kw³kvjx 

g~j¨ cÖwZ‡hvwMZvq AskMÖnY Kivi Rb¨; evRv‡i AvwacZ¨ we Í̄vi Kivi Rb¨ cÖwZôvb g~j¨ n«vm Ki‡Z cv‡i|  

2. g~j¨e„w×i D‡`¨vM MÖnY (Initiating Price Increases): e¨emvq cÖwZôvb weµ‡qi Ae ’̄vb a‡i ivLvi ev e„w× 

Kivi Rb¨ ev gybvdv e„w× Kivi Rb¨ g~j¨ e„w× Ki‡Z cv‡i| mvaviYZ cÖwZôvb Kvg¨ gybvdv ev b~¨bZg 

gybvdv AR©b Kivi Rb¨; Avevi c‡Y¨i AwZwi³ Pvwn`v c~i‡Y Aÿg n‡j; evRv‡i `ye©j cÖwZ‡hvMx‡`i mwi‡q 

†`Iqvi Rb¨ g~j¨ e„w× K‡i _v‡K|  

 

g~j¨ cwieZ©‡bi cÖwZwµqv  

Responding to Price Changes  

c‡Y¨i g~j¨ cwieZ©b †µZv, cÖwZ‡hvMx, mieivnKvix GgbwK miKvi‡KI cÖfvweZ K‡i| †µZv g~j¨ cwieZ©b‡K 

mvaviYZ mnRfv‡e MÖnY K‡i bv, hvi d‡j g~j¨ e„w× †c‡j KL‡bv KL‡bv weµq A‡bK K‡g hvq| Z‡e wKQy †µZv 

g~j¨ e„w×‡K BwZevPK g‡b Ki‡Z cv‡i| Avevi g~j¨n«vm‡KI †µZv wewfbœfv‡e ch©‡eÿY Ki‡Z cv‡i, †hgb: c‡Y¨ 

¸YMZ gvb K‡g hvIqv ev ÎæwU i‡q‡Q| cÖwZ‡hvMxiv g~j¨ cwieZ©b‡K Kxfv‡e †`‡L Zv cÖwZôvb‡K ch©‡eÿY Ki‡Z 

nq| G‡ÿ‡Î cÖwZ‡hvMxi msL¨v, c‡Y¨i mgRvZxqZv, cY¨ m¤ú‡K© †µZv‡`i m‡PZbZv Ges cÖwZwµqv BZ¨vw` †`Lv 

†h‡Z cv‡i|  

 

cÖwZ‡hvMxi g~j¨ cwieZ©‡b cÖwZwµqv  

Responding to Competitor’s Price Changes 

cÖwZ‡hvMx g~j¨ cwieZ©b Ki‡j cÖwZôvb wewfbœfv‡e cÖfvweZ nq| ZvB cÖwZwµqv Rvbv‡bvi Av‡M cÖwZôvb wewfbœfv‡e 

cwiw ’̄wZ wePvi-we‡kølY K‡i| †hgb: cÖwZ‡hvMx †Kvb Kvi‡Y g~‡j¨ cwieZ©b Avb‡Q? KviY¸‡jv evRvi `Lj, evowZ 

ÿgZv e¨envi, ewa©Z e¨q †gUv‡bv, g~j¨ cwieZ©‡b †bZ…Z¡ †`Iqv BZ¨vw`i †h †Kv‡bvwU n‡Z cv‡i| cÖwZ‡hvMx wK 

mvgwqK bv `xN©‡gqvw` wfwË‡Z g~j¨ cwieZ©b Ki‡Q? cÖwZôvb †Kv‡bviKg mvov bv w`‡j evRvi †kqvi I gybvdvq Kx 

cÖfve co‡e Ges Ab¨ cÖwZôvb Kx ai‡bi mvov w`‡”Q? cÖwZwU m¤¢ve¨ cÖwZwµqvq cÖwZ‡hvMx I Ab¨vb¨iv Kxfv‡e mvov 

w`‡Z cv‡i BZ¨vw` welq ch©v‡jvPbv K‡i cÖwZôvb Pvifv‡e g~j¨ cwieZ©‡bi cÖwZ mvov w`‡Z cv‡i-cÖwZ‡hvMxi 

g~j¨n«v‡mi mv‡_ mgš̂q mva‡bi Rb¨ evRvi †bZv g~j¨ n«vm (Reduce Price) Ki‡Z cv‡i| evRvi †bZv cY¨ ev †mevi 

cÖmvig~jK Kvh©µg evov‡Z cv‡i g~j¨ w ’̄i †i‡L I DcjwäK…Z f¨vjy e„w× Kivi (Maintaining Price Raising 

Perceived Value) gva¨‡g| Avevi cÖwZôvb gvb Dbœqb I g~j¨ e„w× (Improving Quality and Increasing Price) 



weweG †cÖvMÖvg 
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Ki‡Z cv‡i| A‡bK mgq cÖwZ‡hvMxi g~j¨n«vm‡K †gvKvwejvi Rb¨ evRvi †bZv wb¤œ g~‡j¨i dvBUvi eª¨vÛ cÖeZ©b 

(Launching a Low-Priced Fighter Brand) Ki‡Z cv‡i|  

 

 

mvims‡ÿc 

c‡Y¨i g~j¨ KvVv‡gv wba©viY Kivi ci e¨emvq cÖwZôvb‡K g~j¨ wewfbœ Kvi‡Y mgš̂q Kivi cÖ‡qvRb nq, Avevi 

cÖwZ‡hvMx‡`i g~j¨ cwieZ©‡bi cÖwZ mvov w`‡q g~j¨n«vm ev e„w× Ki‡Z nq| g~j¨ mgš̂q †KŠkj¸‡jv n‡jv- g~j¨evÆv 

I Qvo; wefvMwfwËK g~j¨ wba©viY; gb Í̄vwË¡K g~j¨ wba©viY; cÖmvig~jK g~j¨ wba©viY; †fŠ‡MvwjK g~j¨ wba©viY; 

MwZkxj I B›Uvi‡bU g~j¨ wba©viY; Ges AvšÍR©vwZK g~j¨ wba©viY| cÖwZ‡hvwMZvq wU‡K _vKvi Rb¨ g~j¨ cwieZ©‡bi 

†KŠkj¸‡jv n‡jv -g~j¨n«v‡mi D‡`¨vM MÖnY I g~j¨e„w×i D‡`¨vM MÖnY| g~j¨ cwieZ©‡bi ci wecYbKvix‡K evRv‡i 

Gi cÖwZwµqv jÿ¨ Ki‡Z nq| 

 

 

 



g~j¨ wba©viY Ges Gi †KŠkjmg~n 
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BDwbU DËi g~j¨vqb   

 

1. g~j¨ n‡”Q GKUv cY¨ ev †mevi Rb¨ avh©K…Z A‡_©i cwigvYÑe¨vL¨v Kiæb| cY¨ g~j¨ wba©vi‡Yi D‡Ïk¨vewj 

Av‡jvPbv Kiæb|  

2. c‡Y¨i g~j¨ wba©vi‡Y cÖfve we Í̄viKvix Dcv`vbmg~n e¨vL¨v Kiæb|  

3. g~‡j¨i m‡e©v”P I me©wb¤œ g~j¨ wba©vi‡Y we‡eP¨ welqmg~n Av‡jvPbv Kiæb|  

4. †µZv f¨vjywfwËK I e¨qwfwËK g~j¨ wba©vi‡Yi g‡a¨ Zzjbvg~jK Av‡jvPbv Kiæb|  

5. Drcv`b AwfÁZvi PjK Kxfv‡e e¨‡qi Ici cÖfve we Í̄vi K‡i? wPÎmn e¨vL¨v Kiæb|  

6. Pvwn`v I g~‡j¨i m¤úK© wP‡Îi mvnv‡h¨ e¨vL¨v Kiæb|  

7. Drcv`‡bi wewfbœ ch©v‡q e¨‡qi cwigvY wK wfbœ nq? Avcbvi hyw³ e¨vL¨v Kiæb|  

8. cÖwZ‡hvwMZvwfwËK g~j¨ wba©viY c×wZ Av‡jvPbv Kiæb|  

9. mg‡”Q` we‡kølY Ges e¨q-†hvM g~j¨ wba©viY c×wZ `ywU Av‡jvPbv Kiæb|  

10. mg‡”Q` we‡kølY wP‡Îi mvnv‡h¨ e¨vL¨v Kiæb|  

11. bZzb c‡Y¨i g~j¨ wba©viY †KŠkj e¨vL¨v Kiæb|  

12. †Kvb †KŠk‡j cÖwZôvb Aí msL¨K weµ‡q †Rvi †`q wKš‘ cÖwZwU weµqB jvfRbK weµq n‡q 

_v‡KÑD`vniYmn e¨vL¨v Kiæb|  

13. cY¨ wgkÖ‡Yi g~j¨ wba©viY †KŠkjmg~n D`vniYmn Av‡jvPbv Kiæb|  

14. cY¨ mvwi I Hw”QK cY¨ g~j¨ wba©vi‡Yi cÖwµqvi g‡a¨ Zzjbv Kiæb|  

15. g~j¨ mgš̂q †KŠkjmg~n e¨vL¨v Kiæb|  

16. g~j¨ cwieZ©b Kx? 

17. g~j¨ wba©vi‡Yi cÖwµqvq wK †µZvi gvbwmK `„wó‡Kv‡Yi Ici †Rvi †`Iqv DwPZÑe¨vL¨v Kiæb|  

18. g~j¨evÆv I Qv‡oi gva¨‡g Kxfv‡e g~j¨ mgš̂q Kiv nq?  

19. B›Uvi‡bU g~j¨ wba©viY Kxfv‡e Kiv nq? e¨vL¨v Kiæb|  

20. g~j¨ cwieZ©‡bi cÖwZ mvov cÖ`vb Kiv hvq Kxfv‡e? Av‡jvPbv Kiæb|  

21. wefvMwfwËK, †fŠ‡MvwjK I cÖmvig~jK g~j¨ wba©vi‡Yi †KŠkj¸‡jv Av‡jvPbv Kiæb|  

22. cÖwZ‡hvMxi g~j¨ cwieZ©b Ki‡j wecYbKvix Kxfv‡e cÖwZwµqv Ki‡Z cv‡i? e¨vL¨v Kiæb|  
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