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cY¨ ej‡Z Ggb wKQz‡K †evSvq hv †fv³v‡`i wbw`©ó cÖ‡qvRb‡K c~iY Ki‡Z mvnvh¨ K‡i|  †fv³v‡`i mš‘wó 

weav‡bi Rb¨ wecYbKvix cY¨ ev †mev cÖ ‘̄Z I mieivn K‡i _v‡K| GB BDwb‡U cY¨ I c‡Y¨i aib Ges Zv‡`i 

RxebP‡µi wewfbœ ch©v‡q I bZzb c‡Y¨i wecYb †KŠkj Av‡jvPbv Kiv n‡q‡Q| cÖ_g cv‡V, cY¨ Kx, c‡Y¨i Í̄i 

I cÖKvi‡f` m¤ú‡K© Av‡jvPbv Kiv n‡q‡Q| GB cv‡V ‡mev m¤ú‡K©I Av‡jvPbv Kiv n‡q‡Q| wØZxq cv‡V, cY¨ 

wm×všÍmg~n eY©bv Kiv n‡q‡Q| Z…Zxq cv‡V, †mevg~jK cÖwZôv‡bi wecYb †KŠkjmg~n eY©bv Ki‡Z cvi‡eb| PZz_© 

cv‡V, mdj eª¨vÛ m„wói †KŠkjmg~n we Í̄vwiZfv‡e Av‡jvPbv Kiv n‡q‡Q Ges cÂg cv‡V, bZzb c‡Y¨i aviYv Ges 

bZzb cY¨ Dbœq‡bi c×wZ Av‡jvPbv Kiv n‡q‡Q| me©‡k‡l, lô cv‡V c‡Y¨i RxebP‡µi wewfbœ Í̄i m¤̂‡Ü 

we Í̄vwiZ aviYv †`Iqv n‡q‡Q|  

 

 

 

 

BDwbU mgvwßi mgq  BDwbU mgvwßi m‡e©v”P mgq `yB mßvn 

G BDwb‡Ui cvVmg~n 

 

cvV-6.1 : cY¨ I †mev 

cvV-6.2 : cY¨ Ges †mev m¤úwK©Z wm×všÍmg~n 

cvV-6.3 : †mevi wecYb †KŠkjmg~n 

cvV-6.4 : eª¨vwÛs †KŠkjmg~n 

cvV-6.5 : bZzb cY¨ Dbœqb †KŠkj 

cvV-6.6 : cY¨ RxebPµ  

 

 

cY¨, †mev I eª¨vÛ 

Product, Service and Brand 
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cY¨ I †mev 

Product and Service 
 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 cY¨ Kx Zv ej‡Z cvi‡eb; 

 c‡Y¨i Í̄img~n eY©bv Ki‡Z cvi‡eb;  

 c‡Y¨i †kÖwYwefvM we Í̄vwiZfv‡e Av‡jvPbv Ki‡Z cvi‡eb; Ges  

 †mev Kx Zv ej‡Z cvi‡eb|  

 

cY¨ Kx?  

What is product?  

j¨vwUb kã “Producer” n‡Z Product kãwU G‡m‡Q| hvi evsjv cÖwZkã n‡jv cY¨| cY¨ ej‡Z Ggb wKQz‡K †evSvq 

hv †fv³v‡`i wbw`©ó cÖ‡qvRb‡K c~iY Ki‡Z mvnvh¨ K‡i| cY¨ n‡jv, Ggb wKQz hvi gva¨‡g †µZv ev †fv³v Zvi 

wbw`©ó cÖ‡qvRb‡K mš‘ó Ki‡Z cv‡i Ges hv e¨envi K‡i wecYbKvix †fv³vi `„wó AvKl©Y, fwel¨r mš‘wó AR©b Ges 

mym¤úK© eRvq ivL‡Z cv‡i| 

cY¨ ej‡Z ïay `„k¨gvb e ‘̄‡KB †evSvq bv eis c‡Y¨i msÁvi g‡a¨ `„k¨gvb e ‘̄, †mev, aviYv, e¨w³, ’̄vb, msMVb, 

B‡f›U, AwfÁZv, `ÿZv, m¤úwË A_ev G¸‡jvi mswgkÖYI AšÍfz©³| †h‡nZz †Kv‡bv e ‘̄ cY¨ n‡Z n‡j, Zvi Pvwn`v 

I Afve c~i‡Yi ÿgZv _vK‡Z n‡e, ZvB †fv³v‡`i e ‘̄MZ I Ae ‘̄MZ Afve †gUv‡Z mÿg Giƒc `„k¨gvb I 

A „̀k¨gvb ˆewk‡ó¨i AwaKvix Dcv`vbB n‡jv cY¨| †hgb: GKRb †fv³v Zvi ˆ`bw›`b e¨env‡ii Rb¨ mvevb, k¨v¤úy 

Ges myMwÜ µq Kij| cÖwZwU e ‘̄B G‡KKwU cY¨, hv w`‡q †fv³v Zvi wbw`©ó cÖ‡qvRb¸‡jv †gUv‡e|  

 

c‡Y¨i Í̄img~n  

Levels of Product 

bZzb cY¨ ˆZwi Kivi c~‡e© wecYbKvix‡`i mywbw`©ófv‡e c‡Y¨i Í̄img~n wba©viY Kiv cÖ‡qvRb| c‡Y¨i Í̄img~n ej‡Z 

c‡Y¨ Dbœq‡bi wewfbœ avc‡K †evSvq †hLv‡b GKwU c‡Y¨i g~j Dc‡hvM †_‡K ax‡i ax‡i P‚ovšÍ †fv³v mgm¨v mgvav‡bi 

I mš‘wó weav‡bi nvwZqvi wn‡m‡e M‡o DV‡e| c‡Y¨i Í̄i‡K wZbwU fv‡M fvM Kiv n‡q‡Q hv wPÎ 6.1 G †`Lv‡bv 

n‡q‡Q-  

1. c‡Y¨i g~j myweav (Core benefit): g~j cY¨ ev myweav ej‡Z c‡Y¨i AšÍwb©wnZ g~j ev DcKvwiZv ev g~j 

mgm¨v mgvav‡bi ÿgZv‡K †evSvq| †hgb GKRb †µZv Kx cÖ‡qvR‡b GKwU cY¨ µq Ki‡e? †jLvi 

myweavUvB n‡jv, GKwU Kj‡gi g~j myweav ev †Kvi †ewbwdUm| wdwjc KUjv‡ii g‡Z, “The core benefit 

is the fundamental benefit or service that the customer is really buying.” 

cvV 6.1 

 

 

Philip Kotler e‡jb, “A product is anything that can be offered to a market for attention, 

acquisition, use or consumption that might satisfy a want or need.” A_©vr cY¨ n‡jv, †fv³v‡`i 

g‡bv‡hvM AwaKvi jv‡fi Rb¨ evRv‡ii cÖvß e ‘̄, hv e¨envi ev †fv‡Mi gva¨‡g †fv³v Zvi cÖ‡qvRb I 

Pvwn`v †gUv‡Z cv‡i|  

McCarthy e‡jb, “Product means the needs satisfying offering of a firm.” A_©vr cÖwZôvb 

KZ…©K weµq‡hvM¨ I gvby‡li Pvwn`v I cÖ‡qvRb c~i‡Yi ÿgZvm¤úbœ e ‘̄‡K cY¨ e‡j|  
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c‡Y¨i g~j 

myweav  

cÖK…Z cY¨  

 

ewa©Z cY¨  

 

wPÎ 6.1: c‡Y¨i Í̄img~n 

 

wdPvim 

 

eª¨vÛ 

 

wWRvBb 

 

c¨v‡KwRs 

 

gvb 

 

cY¨ 

weZiY 

 

Iq¨v‡iw›U 

 

weµ‡qvËi 

†mev 

 

2. cÖK…Z cY¨ (Actual product): wØZxq 

ch©v‡q wecYbKvixi KvR n‡jv, g~j 

cY¨ myweav‡K †fv³v‡`i Kv‡Q GKwU 

`„k¨gvb Ges e¨envi Dc‡hvMxiƒ‡c 

Dc ’̄vcb Kiv| †fv³vi mš‘wU AR©‡bi 

Rb¨ G ch©v‡q cY¨ Drcv`bKvix 

cÖwZôvb¸‡jv g~j c‡Y¨i mv‡_ ¸YMZ 

gvb, wewfbœ ˆewkó¨, bKkv, eª¨vÛ bvg, 

†gvoKxKiY Ges Ab¨vb¨ my‡hvM-myweav 

mshy³ K‡i| †hgb: GKwU Kj‡gi 

†jLvi myweav‡K †fv³vi Kv‡Q wewfbœ 

wWRvB‡bi, gv‡bi, i‡Oi Ges eª¨vÛ 

bvg w`‡q †Kv¤úvwb wecYb K‡i|  

3. ewa©Z cY¨ (Augmented Product): 

wecYbKvix †µZv‡`i m‡e©v”P mš‘wó 

AR©‡bi j‡ÿ¨ GB ch ©v‡q g~j I cÖK…Z 

c‡Y¨i mv‡_ evowZ my‡hvM-myweav 

ms‡hvRb K‡i| wdwjc KUjv‡ii g‡Z, “Augmented Product is the additional consumer service and 

benefits but around the actual and core product.” cÖwZ‡hvwMZvg~jK evRv‡i wU‡K _vKvi Rb¨ Ges 

mg‡qi mv‡_ Zvj wgwj‡q †fv³vi Pvwn`vMZ cwieZ©‡bi w`‡K jÿ †i‡L †Kv¤úvwb¸‡jv‡K memgq bZzb 

my‡hvM-myweav Dc ’̄vcb Kivi †Póvq _vK‡Z n‡e| GB Í̄‡i ïay c‡Y¨i ¸YMZ gv‡bi DbœqbB †fv³vi mš‘wó 

AR©‡bi Rb¨ h‡_ó bq| †fv³vi AwfÁZv I cÖZ¨vkv Abyhvqx wecYbKvix‡K memgq bZzb bZzb AwZwi³ 

†mev cÖ`vb Ki‡Z n‡e|  

 

c‡Y¨i †kÖwYwefvM  

Product Classification  

c‡Y¨i cÖK…wZ I †µZv GKwU cY¨‡K Kxfv‡e †`‡L GB we‡ePbvq mKj ai‡bi cY¨‡K `ywU cÖavb fv‡M fvM Kiv †h‡Z 

cv‡i| GB `yB fv‡Mi GKwU n‡”Q †fvM¨ cY¨ Ges AciwU wkí cY¨|  

†fvM¨ cY¨‡K Avevi wewfbœ fv‡M fvM Kiv †h‡Z cv‡i|  

1. †fvM¨ cY¨ (Consumer Goods): †hme cY¨ cybtweµq ev †Kv‡bv iKg cÖwµqvRvZKiY QvovB mivmwi 

†fvM ev e¨envi Kiv hvq, †m¸‡jv‡K †fvM¨ cY¨ ejv nq| †fv³v ev e¨enviKvix G cY¨ µq K‡i mivmwi 

†fvM K‡i _v‡K| †hgb: Pvj, Wvj, Uz_‡c÷, mvevb, †Uwjwfkb BZ¨vw`| e¨env‡ii wfwË‡Z †fvM¨ cY¨‡K 

wZb fv‡M wef³ Kiv hvq, hv 6.2 wP‡Î †`Lv‡bv n‡jvÑ 

K)  myweavRbK cY¨ (Convenience Products): †hme cY¨ †fv³v ev e¨enviKvixiv ¯̂íZg mg‡qi g‡a¨ 

KvQvKvwQ †`vKvb †_‡K we‡kl Zzjbvg~jK wePvi bv K‡iB µq Kivi †Póv K‡i †m¸‡jv‡K myweavRbK 

cY¨ ejv nq| Gme c‡Y¨i g~j¨ mvaviYZ Kg _v‡K Ges wewfbœ †`vKvb`vi GKB ai‡bi A_ev cÖvq 

GKB ¸Yv¸Ym¤úbœ cY¨ gRy` K‡i iv‡L, ‡hb ‡µZv PvIqvgvÎ weµq Ki‡Z cv‡i| IlyacÎ, Kjg, 

mvevb, msev`cÎ, ZvRv dj, Uz_‡c÷ BZ¨vw`| myweavRbK cY¨ Pvi cÖKvi| wb‡P G‡`i weeiY †`Iqv 

n‡jvÑ 
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i)  AZ¨vekKxq cY¨ (Staples Products): AZ¨vekKxq RvZxq cY¨ memgqB `iKvwi nq ZvB 

e¨envi †kl nevi mv‡_ mv‡_B bZzb K‡i µq Kivi Rb¨ ‡µZv m‡Pó nq Ges cÖ‡qvRb Abyhvqx 

cwiKíbv MÖnY K‡i ev ev‡RU cÖYqb K‡i| ZvB Gme cY¨‡K AZ¨vek¨Kxq cY¨ ejv nq| Lvevi 

wRwbm Ges IlyacÎ AZ¨vekKxq c‡Y¨i D`vniY|  

ii)  ZvrÿwYK cQ›` cY¨ (Impulse Products): †hme cY¨ †jvKRb we‡kl wPšÍv-fvebv bv K‡iB 

†Suv‡Ki gv_vq µq K‡i _v‡K †m¸‡jv‡K ZvrÿwYK cQ›` cY¨ ev †jvfbxq cY¨ e‡j| G RvZxq 

cY¨ †`LvgvÎB Kv‡iv µq Ki‡Z B‡”Q nq Ges c‡K‡U UvKv _vK‡jB mv‡_mv‡_ Zv wK‡b †d‡j| 

†hgb: †dvjv‡bv †ejyb, my›`i †Ljbv ev P‡Kv‡jU|  

iii)  Riæwi cY¨ (Emergency Products): me ai‡bi cY¨B cwiw ’̄wZi Kvi‡Y Riæwi cY¨ n‡Z cv‡i| 

†mRb¨ †Kv‡bv GKwU we‡kl cY¨‡K Riæwi cY¨ ejv hvq bv| nVvr K‡iB †Kv‡bv c‡Y¨i Riæwi 

`iKvi n‡q co‡j Zv‡K Riæwi c‡Y¨i AšÍfz©³ Kiv hvq| Riæwi c‡Y¨i †ÿ‡Î g~‡j¨i cÖwZ we‡kl 

†Lqvj bv K‡iB †µZv Zv µq K‡i _v‡K| D`vniY¯^iƒc, GKRb †gvUiMvwoi PvjK XvKv †_‡K 

PÆMÖv‡gi hvÎvc‡_ nVvr †gvUiMvwoi GKwU Uvqvi Pjvi A‡hvM¨ n‡q co‡j wZwb Riæwi wfwË‡Z 

2000 UvKv g~‡j¨i Uvqvi 2500 UvKv w`‡q wKb‡Z eva¨ nb| †gvUiPvj‡Ki Rb¨ ZLb UvqviwU 

GKwU Riæwi cY¨| ¯̂vfvweK mg‡q Uvqvi Zvi Rb¨ Riæwi cY¨ bq|  

iv)  M„‡n mieivnK…Z cY¨ (Delivered Products): †h mKj cY¨ †fv³vi M„‡n mieivn Kiv nq 

†m¸‡jv‡K M„‡n mieivnK…Z cY¨ ejv nq| `ya, msev`cÎ, eid, kvK-mewR BZ¨vw` G †kÖwYi 

c‡Y¨i D`vniY| Zey wbR¯̂ myweavi Rb¨ A‡bK †fv³vB AwZwi³ g~‡j¨ cY¨ µq K‡i|  

L)  wewkó cY¨ (Specialty Products): †hme †fvM¨ c‡Y¨i AvKl©Y I Pvwn`v †fv³v‡`i GKUv we‡kl 

`‡ji wbKU GZUvB RbwcÖq †h, Zviv cY¨¸‡jv jv‡fi Rb¨ ¯̂Ztù‚Z©fv‡eB µq Ki‡Z AvMÖnx _v‡K| G 

RvZxq †fvM¨ cY¨‡K wewkó cY¨ bv‡g ejv nq| wewkó c‡Y¨i GKwU D‡jøL‡hvM¨ ˆewkó¨ n‡jv, †fv³v 

GUv µq Kivi Rb¨ cÖ‡qvRb‡ev‡a we‡kl Kó ¯̂xKvi Ki‡Z ivwR _v‡K Ges GKvšÍ wbiæcvq bv n‡j Gi 

weKí cY¨ µq K‡i bv| we‡kl ai‡bi Kvco (h_v: wR‡Ýi c¨v›U wcm), D”Pgv‡bi d¨vk‡bej RyZv, 

`vwg I AvKl©Yxq wWRvBbwewkó Nwo, cÖmvabx, we‡kl eª¨v‡Ûi K¨v‡giv ev d‡UvMÖvwdK wdj¥ BZ¨vw` 

wewkó c‡Y¨i cÖK…ó D`vniY|  

M)  kwcs cY¨ (Shopping Products): †h mKj †fvM¨ cY¨ µq Kivi Av‡M †fv³v c~e©cwiKíbv †gvZv‡eK 

ev‡RU ˆZwi K‡i, µqmsµvšÍ wewfbœ Kvh©KviY we‡ePbv K‡i cÖ‡qvRbxq wm×všÍ MÖnY K‡i Ges G‡`i 

Dc‡hvwMZv, ¸Yv¸Y, g~j¨ I ÷vB‡ji Ici wfwË K‡i wewfbœ †`vKv‡b Zzjbvg~jK wePvi-we‡kølY K‡i 

µq K‡i, Zv‡`i kwcs cY¨ e‡j| G ai‡bi cY¨ wbe©vPbKv‡j †fv³v h‡_ó mgq e¨q K‡i, `iKvi n‡j 

wewfbœ gv‡K©‡U Ny‡i Ges cÖ‡qvRb g‡b Ki‡j K‡qK gvBj `~‡i wM‡qI cY¨ hvPvB Ki‡Z wØav‡eva K‡i 

bv| ¯̂Y©-†iŠ‡ci Mnbv, AvmevecÎ, †iwWI-†Uwjwfkb, K¨v‡giv, cÖ‡R±i, wiwd«Rv‡iUi, Kvco, 

A‡Uv‡gvevBj BZ¨vw` kwcs c‡Y¨i D`vniY| ˆewk‡ó¨i ZviZg¨ Abymv‡i kwcs cY¨‡K cÖavbZ `ywU 

†kÖwY‡Z wef³ Kiv hvq| h_v:  

†fvM¨ cY¨ 

myweavRbK cY¨ 
wewkó cY¨ 

M„‡n mieivnK…Z 

cY¨ 

†kŠwLb cY¨ †mev cY¨ AZ¨vek¨K 

cY¨ 

ZvrÿwYK 

cY¨ 

Riæwi cY¨ 

wPÎ 6.2: †fvM¨ c‡Y¨i †kÖwYwefvM 

kwcs cY¨ 
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i)  †kŠwLb cY¨ (Fashion Products): †kŠwLbZv GKai‡bi ÷vBj, hv GKwU we‡kl mg‡q RbwcÖq 

n‡q I‡V| mg‡qi weeZ©‡b †kŠwLbZvi iƒc e`jvq, cwiewZ©Z iƒ‡c bZzb K‡i Avevi Rbmgv‡R 

AvZ¥cÖKvk K‡i| †kŠwLbZvi mv‡_ m¤úwK©Z e‡jB KwZcq †fvM¨ cY¨‡K †kŠwLb cY¨ ejv nq| 

†hme cY¨ wbR¯̂ evwn¨K PvKwPK¨, wewkóZv ev ÷vBj Øviv †µZv‡K cÖjyä K‡i Ges Zv µq Ki‡Z 

DØy× K‡i †mme cY¨ †kŠwLb cY¨ bv‡g cwiwPZ| AvmevecÎ, AjsKvi, wkíxi AuvKv Qwe ev 

wkíKg© †kŠwLb c‡Y¨i D`vniY|  

ii)  †mev cY¨ (Service Products): †hme kwcs c‡Y¨i ’̄vwqZ¡ `xN© Ges †h¸‡jvi Kg©ÿgZv eRvq 

ivLvi Rb¨ †givgZ ev mvwf©wms cÖ‡qvRb nq, †mme cY¨‡K †mev cY¨ ejv nq| G RvZxq c‡Y¨i 

g~j¨I †ewk n‡q _v‡K| †iwd«Rv‡iUi, A‡Uv‡gvevBj, †iwWI, †Uwjwfkb Ges Ab¨vb¨ M„nmvgMÖx 

†mev c‡Y¨i D`vniY|  

2. wkí cY¨ (Industrial Goods): †hme cY¨ mivmwi †fvM bv K‡i cybtweµq ev cybtDbœq‡bi D‡Ïk¨ µq 

Kiv nq ev †h mKj cY¨ cÖavbZ †fvM¨ cY¨ ˆZwii Kv‡R cÖZ¨ÿ ev c‡ivÿfv‡e e¨eüZ nq Zv‡K wkí cY¨ 

e‡j| †hgb: KuvPvgvj, hš¿cvwZ, ’̄vcbv, Avav cÖ ‘̄Z cY¨ I Avbylw½K hš¿cvwZ BZ¨vw`| e¨env‡ii wfwË‡Z 

wkí cY¨‡K QqwU fv‡M wef³ Kiv nq| h_v: 

K)  KuvPvgvj (Raw Materials): †hme wkí cY¨ P‚ovšÍ c‡Y¨i Ask wn‡m‡e we‡ewPZ nq Ges hv msiÿY, 

cwienb ev bvovPvovi myweav e¨ZxZ Ab¨ †Kv‡bv Kvi‡Y BwZc~‡e© cÖwµqvRvZ Kiv nqwb †mme cY¨‡K 

KuvPvgvj ejv nq| K…wl Lvgvi, eb, mgy`ª ev Lwb †_‡K KuvPvgvj mivmwi cvIqv hvq| eû cÖKvi cY¨ 

KuvPvgv‡ji AvIZvq c‡o| ZvB wecY‡bi myweav‡_© G¸‡jv‡K `ywU cÖavb fv‡M fvM Kiv hvq; h_v (K) 

K…wlRvZ KuvPvgvj; †hgb: Mg, avb, PvDj, Zzjv, ZvgvK, km¨, dj, mewR, M„ncvwjZ cï Ges 

cïRvZ ª̀e¨, †hgb Pvgov, wWg I KuvPv ỳa BZ¨vw` Ges (L) cÖvK…wZK KuvPvgvj; †hgb: LwbR `ªe¨, 

f‚wg, ebR m¤ú` I mvgyw`ªK m¤ú` BZ¨vw`|  

L)  Avav cÖ ‘̄Z cY¨ I hš¿vsk (Fabricating Materials and Parts): †hme wkí cY¨ P‚ovšÍ c‡Y¨i 

Askwe‡k‡l cwiYZ nq Ges wKQyUv cÖwµqvRvZKi‡Yi ci Drcv`‡b e¨envi Kiv nq †m¸‡jv Avav cÖ ‘̄Z 

cY¨ I cY¨vsk bv‡g cwiwPZ| KuvPvgv‡ji b¨vq G¸‡jvI cY¨ Drcv`‡bi Rb¨ mivmwi e¨envi Kiv nq| 

wKš‘ KuvPvgvj †hiƒc AweK…Z Ae ’̄vq e¨eüZ nq, G¸‡jv †miƒc AweKj Ae ’̄vq e¨eüZ nq bv| 

e¨env‡ii c~‡e©B G¸‡jv‡K AveviI cÖwµqvRvZ Kiv nq| Zvi, w÷‡ji cvZ, †jŠn`Ð, Zš‘RvZ cY¨ 

(myZv), KvMR, wm‡g›U BZ¨vw` Avav cÖ ‘̄Z c‡Y¨i D`vniY| Ab¨w`‡K Uvqvi, A‡Uv‡gvevB‡ji e¨vUvwi, 

¯úvK© cøvM, ivB‡d‡ji e¨v‡ij, kv‡U©i †evZvg BZ¨vw` hš¿vs‡ki D`vniY| Gme mvgMÖxi iƒc (Form) 

cwieZ©b bv K‡iB P‚ovšÍ cY¨ Drcv`‡b e¨envi Kiv nq|  

M)  fvix hš¿cvwZ I m¤úwË (Installation): G RvZxq wkí cY¨ LyeB e„nr I `vwg nq Ges `xN© †gqv‡` 

e¨envi Kiv nq| wKš‘ P‚ovšÍ c‡Y¨i As‡k cwiYZ nq bv| fvix hš¿cvwZ I m¤úwË cÖavbZ `yB fv‡M 

wef³: (K) `vjvb I f‚wg¯̂Z¡ (Building and Land Rights), †hgb: KviLvbv, ¸`vgNi, LyPiv †`vKvb, 

Awdm wewìs, Lwb BZ¨vw` Ges (L) cÖavb hš¿cvwZ (Major Equipment), †hgb: eo eo †gwkbvwi, h_v: 

wW‡Rj BwÄb, eqjvi, Uªv±i, KvMR cÖ ‘̄‡Zi †gwkb, ˆe`y¨wZK †Rbv‡iUi, wcÖw›Us †cÖm, Pzwjø, †ivwjs 

wgjm BZ¨vw`|  

N)  AvaywbK hš¿cvwZ (Accessory Equipment): Avbylw½K hš¿cvwZ GKai‡bi wkí cY¨, hv Drcv`K‡`i 

Drcv`b Kv‡h© mnvqZv K‡i wKš‘ c‡Y¨i P‚ovšÍ iƒ‡ci Askx`vi nq bv| fvix hš¿cvwZi †P‡q Avbylw½K 

hš¿cvwZi cÖZ¨vwkZ Avqy Kg _v‡K| UvBcivBUvi, dvBwjs e·, wnmveiÿY †gwkb, †QvU †j` †gwkb, 

LyPiv †`vKv‡bi K¨vk †iwR÷ªvi BZ¨vw` Avbylw½K hš¿cvwZi D`vniY|  

O)  mnvqK mvgMÖx (Operating Supplies): †hme wkí cY¨ cÖ ‘̄Z c‡Y¨i Dcv`v‡bi Ask bq A_P 

cÖwZôv‡bi Kv‡h© mnvqZv K‡i _v‡K Ggb cY¨‡K ejv nq mnvqK mvgMÖx| ¯̂í mg‡qi g‡a¨ G¸‡jv 

e¨eüZ nq| Gme mvgMÖx iÿYv‡eÿYvg~jK ev †givg‡Zi wKsev cÖwZôv‡bi Kv‡h© mnvqZvg~jK n‡Z 

cv‡i| †g‡S cwi®‹viK †gvg, jyweª‡KwUs ˆZj, †cbwmj I †÷kbvwi, Zv‡cvrcv`K BÜb, ev_iæg 
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cwi®‹v‡ii mvgMÖx, ˆe`y¨wZK evj¦, Rvbvjvi KvP cwi®‹v‡ii wRwbmcÎ, bvU-eëz, I‡qwìs Zvi BZ¨vw` 

mnvqK mvgMÖxi D`vniY|  

P)  e¨emvwqK †mev (Business Services): e¨emvwqK †mev‡K wecY‡bi fvlvq Ôwkí cY¨Õ wn‡m‡e MY¨ Kiv 

n‡jI GwU Aek¨B P‚ovšÍ c‡Y¨ AšÍfz©³ bq| hš¿cvwZ msiÿY (Maintenance), †givgZ RvZxq †mev 

(Repair Services) Ges e¨emvwqK civgk©g~jK †mev (Business Advisory Services) e¨emvwqK †mevi 

AšÍfz©³| Gme †mev mvaviYZ Pzw³ †gvZv‡eK cÖ`vb Kiv nq|  

 

†mev Kx? 

What is Services?  

eZ©gvb hy‡M e ‘̄MZ `„k¨gvb c‡Y¨i Zzjbvq Ae ‘̄MZ Ges A „̀k¨gvb †mevi e¨envi †e‡oB Pj‡Q| we‡k̂ A_©bxwZi 

kZKiv Avwk fvMB GLb †mev A_ev †mevRvZ c‡Y¨i gybvdv c‡Y¨i Øviv cwiPvwjZ| †mev ev mvwf©m kãwU j¨vwUb 

kã Servitium n‡Z G‡m‡Q| †mev n‡jv weµ‡qi Rb¨ Dc ’̄vwcZ †Kv‡bv Kvh©vewj ev my‡hvMvw` A_ev mš‘wó, hv 

Ae ‘̄MZ, A „̀k¨gvb Ges gvwjKvbv ¯̂Z¡nxb| Aa¨vcK wdwjc KUjv‡ii fvlvq, Ô†mevI GKwU cY¨, Z‡e Zv „̀k¨gvb 

bq, A „̀k¨gvb|Õ Avevi, WweøD †R ÷v›U‡bi g‡Z, ÔAvjv`vfv‡e kbv³‡hvM¨ I A¯úk© †hme KvR Afve wgwU‡q mš‘wó 

cÖ`vb K‡i, hv mPivPi Ab¨ †Kv‡bv c‡Y¨i mv‡_ m¤ú„³ bq Zv‡K †mev e‡j|Õ †mev‡K Abyfe Kiv hvq ev Dc‡fvM 

Kiv hvq wKš‘ †`Lv hvq bv ev ¯úk© Kiv hvq bv| †mev µq-weµ‡qi d‡j †Kv‡bv e ‘̄MZ `ªe¨ ev gvwjKvbv n Í̄všÍwiZ nq 

bv| †hgb: wkÿ‡Ki Ávb `vb GKai‡bi †mev, hvi Rb¨ A_© e¨q Ki‡Z nq wKš‘ G‡Z e ‘̄MZ †Kv‡bv wRwb‡mi nvZ 

e`j nq bv| †mevi cÖavb PviwU ˆewkó¨ n‡jvÑ  
 

1. A „̀k¨gvb (Intangibility): †mevi Ab¨Zg cÖavb ˆewkó¨ n‡”Q Gi A`„k¨gvbZv| †mev †`Lv hvq bv ev †Q uvqv 

hvq bv, Z‡e Abyfe Kiv hvq|  

2. AwefvR¨Zv (Inseparability): †mevi Av‡iKwU ˆewkó¨ n‡”Q AwefvR¨Zv| A_©vr †mev cÖ`vbKvix e ‘̄ ev 

e¨w³‡K cÖ`Ë †mev †_‡K Avjv`v Kiv hvq bv|  

3. cwieZ©bkxjZv (Variability): †mevi Av‡iKwU ˆewkó¨ n‡jv wewfbœ mg‡q †mevi g‡a¨ cwieZ©b Avm‡Z 

cv‡i Avevi GKRb e¨w³ ev e ‘̄ †_‡K cÖvß †mev wewfbœ mgq wewfbœ iKg n‡Z cv‡i| myZivs †mevi gvb 

memgqB cwieZ©kxj|  

4. gRy` A‡hvM¨Zv ev cPbkxjZv (Perishability): †mevi GKwU ¸iæZ¡c~Y© ˆewkó¨ n‡”Q Gi ÿwqòzZv| A_©vr 

†mev‡K c‡Y¨i g‡Zv gRy` K‡i ivLv hvq bv|  
 

 

 

mvims‡ÿc  

cY¨ n‡jv Ggb wKQz hvi gva¨‡g †µZv ev †fv³v Zvi wbw`©ó cÖ‡qvRb‡K mš‘ó Ki‡Z cv‡i Ges hv e¨envi K‡i 

wecYbKvix †fv³vi `„wó AvKl©Y, fwel¨r mš‘wó AR©b Ges mym¤úK© eRvq ivL‡Z cv‡i| g~jZ c‡Y¨i cÖK…wZ I 

†µZv GKwU cY¨‡K Kxfv‡e †`‡L GB we‡ePbvq mKj ai‡bi cY¨‡K `ywU cÖavb fv‡M fvM Kiv †h‡Z cv‡i| G `yB 

fv‡Mi GKwU n‡”Q †fvM¨ cY¨ Ges wkí cY¨| †fv³v ev e¨enviKvixB †fvM¨ cY¨ µq K‡i mivmwi †fvM K‡i 

_v‡K| e¨env‡ii wfwË‡Z †fvM¨ cY¨‡K wZb fv‡M wef³ Kiv hvq| h_v: K) myweavRbK cY¨, L) wewkó cY¨ I 

M) kwcs cY¨| Ab¨w`‡K †hme cY¨ mivmwi †fvM bv K‡i cybtweµq ev cybtDbœq‡bi D‡Ïk¨ µq Kiv nq ev †h 

mKj cY¨ cÖavbZ †fvM¨ cY¨ ˆZwii Kv‡R cÖZ¨ÿ ev c‡ivÿfv‡e e¨eüZ nq Zv‡K wkí cY¨ e‡j| Bnv Qq 

cÖKvi| h_v: K) KuvPvgvj, L) Avav cÖ ‘̄Z cY¨ I hš¿vsk, M) fvix hš¿cvwZ I m¤úwË, N) AvaywbK hš¿cvwZ, O) 

mnvqK mvgMÖx Ges P) e¨emvwqK †mev| eZ©gvb hy‡M e ‘̄MZ `„k¨gvb c‡Y¨i Zzjbvq Ae ‘̄MZ Ges A`„k¨gvb †mevi 

e¨envi †e‡oB Pj‡Q| Avjv`vfv‡e kbv³‡hvM¨ I A¯úk© †hme KvR Afve wgwU‡q mš‘wó cÖ`vb K‡i, hv mPivPi 

Ab¨ †Kv‡bv c‡Y¨i mv‡_ m¤ú„³ bq Zv‡K †mev e‡j| 
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cY¨ Ges †mev m¤úwK©Z wm×všÍmg~n 

Decisions related to Product and Service 
 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 cY¨ Ges †mev msµvšÍ wewfbœ wm×všÍ¸‡jv e¨vL¨v Ki‡Z cvi‡eb; 

 cY¨ mvwi msµvšÍ wm×všÍ ej‡Z cvi‡eb; Ges  

 c‡Y¨i wgkÖY msµvšÍ wm×všÍmg~n we Í̄vwiZ Av‡jvPbv Ki‡Z cvi‡eb|  

 

cY¨ Ges †mev m¤úwK©Z wm×všÍmg~n  

Decisions related to Product and Service 

†h‡Kv‡bv e¨emvq cÖwZôvb Zvi m~Pbvj‡Mœ GKwU wbw`©ó cY¨ wb‡q e¨emvwqK Kvh©µg ïiæ Ki‡jI mg‡qi mv‡_ mv‡_ 

c‡Y¨i msL¨v evo‡Z _v‡K| A‡bK †ÿ‡Î †`Lv hvq GKB evRviKvZKvixi wewfbœ cY¨ I †mev G‡K Ac‡ii mv‡_ 

cÖwZ‡hvwMZv K‡i| G Rb¨ cY¨msµvšÍ ¸iæZ¡c~Y© wm×všÍmg~n wba©viY Kivi c~‡e© wecYbKvix‡K c‡Y¨i msL¨v, cÖK…wZ, 

cY¨ mvwi I cY¨ wgkÖ‡Yi welq¸‡jv‡Z `„wó ivLv cÖ‡qvRb nq|  

wecYbKvix cY¨ Ges †mev msµvšÍ wewfbœ wm×všÍ¸‡jv wba©viY Kivi Rb¨ wZbwU Í̄i‡K we‡ePbv K‡i| GB wZbwU Í̄i 

n‡jv:  

1. GKK cY¨ msµvšÍ wm×všÍ  

2. cY¨ mvwi msµvšÍ wm×všÍ  

3. wewfbœ c‡Y¨i wgkÖY msµvšÍ wm×všÍ| 

K) GKK cY¨ Ges †mev mµvšÍ wm×všÍmg~n  

Decisions related to Single Product and Service)  

GKwU cY¨ A_ev †mevi g~j KvR n‡jv †fv³vi mgm¨vi mgvavb Kiv ev †fv³vi cÖ‡qvRbxq myweav cÖ`vb Kiv| 

wecYbKvix c‡Y¨i wewfbœ ˆewk‡ó¨i gva¨‡g †fv³v‡K Zvi cÖ‡qvRbxq myweav cÖ`vb K‡i| c‡Y¨i ˆewkó¨ ej‡Z Gi 

¸YMZ gvb, wdPvim, ÷vBj, ¯̂KxqZv, bKkv BZ¨vw`‡K †evSvq|  wbw`©ó cY¨ Ges †mev msµvšÍ ¸iæZ ¡c~Y© wm×všÍmg~n 

wPÎ 6.3 G D‡jøL Kiv n‡jvÑ 

 

 

 

 

 

 

 

 

1. c‡Y¨i ˆewkó¨mg~n wba©viY (Setting Product Attributes): cY¨ I †mev Dbœq‡bi †ÿ‡Î Kx Kx myweav 

†µZv‡`i cÖ`vb Kiv n‡e, Zv wba©viY Ki‡Z n‡e Ges Zv‡`i‡K mieivn Ki‡Z n‡e| myweav¸‡jv wb¤œiƒc 

n‡Z cv‡i : 

i. cY¨gvb (Product Quality): c‡Y¨i ¸YMZ gvb †fv³v‡`i Kv‡Q me‡P‡q ¸iæZ¡c~Y© Dcv`vb| GQvovI 

mg‡qi mv‡_ mv‡_ wecYbKvix‡K †fv³v mš‘wó AR©‡b c‡Y¨i Pvwn`v e„w×i Rb¨ bZzb bZzb Dcv`vb, 

cvV 6.2 

 

 

c‡Y¨i 

ˆewkó¨mg~n 

wba©viY 

eª¨vwÛs  †gvoKxKiY †j‡ewjs 
cY¨ mg_©b 

†mev 

wPÎ 6.3: GKK cY¨ I †mev wm×všÍ 
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bKkv wWRvBb I wfbœZv Dc ’̄vcb Ki‡Z nq| cY¨gv‡bi `ywU w`K Av‡Q| cÖ_gZ, wecYbKvix‡K c‡Y¨i 

gvb Í̄i (Quality level) cÖ_‡gB wVK Ki‡Z n‡e| wØZxqZ, cY¨gv‡bi avivevwnKZv (Quality 

Consistency) a‡i ivL‡Z n‡e|  

ii. cY¨ ˆewkó¨ (Product Features): c‡Y¨i ˆewkó¨ ej‡Z Gi ¸YMZ gvb, wdPvim, ÷vBj, ¯̂KxqZv, 

bKkv BZ¨vw`‡K †evSvq| cÖwZôvb cÖwZwbqZ bZzb wWRvBb I ˆewkó¨ ms‡hvR‡bi gva¨‡g †µZv‡`i 

`„wó AvKl©Y K‡i cÖwZ‡hvwMZvg~jK myweav AR©b Ki‡Z cv‡i|  

iii. cY¨ ÷vBj I wWRvBb (Product Style and Design): †fv³vi mš‘wó e„w× I cÖwZ‡hvwMZvg~jK myweav 

AR©‡bi Av‡iKwU Dcvq n‡”Q cY¨ ÷vBj I wWRvBb cÖeZ©b Kiv| ÷vBj A‡cÿv wWRvBb e¨vcK A_© 

enb K‡i| c‡Y¨i evwn¨K iƒc‡K ÷vBj e‡j| hw`I †fv³vi `„wó AvKl©‡Yi Rb¨ ÷vBj Kvh©Ki| wKš‘ 

÷vBj w`‡q †fv³v cY¨ †_‡K †Kv‡bvcÖKvi evowZ myweav cvq bv| Ab¨w`‡K cY¨ wWRvBb c‡Y¨i 

†fZ‡ii welq|  

GQvovI mg‡qi mv‡_ mv‡_ wecYbKvix‡K †fv³v mš‘wó AR©‡b c‡Y¨i Pvwn`v e„w×i Rb¨ bZzb bZzb Dcv`vb, 

bKkv wWRvBb I wfbœZv Dc ’̄vcb Ki‡Z nq| 

 

2. eª¨vwÛs (Branding): GKRb wecYbKvixi me‡P‡q mdj `ÿZv n‡jv eª¨vÛ ˆZwi Kiv I a‡i ivLv| eª¨vÛ 

n‡jv †Kv‡bv bvg, kZ©, cÖZxK ev bKkv A_ev G¸‡jvi mswgkÖY, hv e¨envi K‡i we‡µZv Zvi cY¨ ev 

†mev‡K Ab¨‡`i cY¨ †_‡K Avjv`v K‡i| †Kv¤úvwb ev we‡µZv‡`i cY¨ ev †mev‡K Avjv`vfv‡e wPwýZ K‡i 

cÖwZ‡hvMx‡`i cY¨ †_‡K c„_K †mev cÖ`vbmn bZzbfv‡e Dc ’̄vcb‡K eª¨vwÛs e‡j| †fv³viv eª¨vÛ‡K c‡Y¨i 

GKwU ¸iæZ¡c~Y© Ask wn‡m‡e g‡b K‡i Ges A‡bK †ÿ‡Î eª¨vÛ B‡g‡Ri Kvi‡YB †Kv‡bv cY¨ †fv³v µq 

K‡i Ges Ab¨‡K cÖ‡ivwPZ K‡i e¨envi Kivi Rb¨| wbw`©ó eª¨vÛ †fv³vi Kv‡Q c‡Y¨i ¸YMZ gvb I 

mvgwRK MÖnY‡hvM¨Zvi cÖZxK wn‡m‡e KvR K‡i| eª¨vwÛs‡qi d‡j †fv³v ev we‡µZv Dfq cÿB DcK…Z 

nq| eª¨vwÛs wecYbKvixi `ÿ I m„Rbkxj KvR| eª¨vwÛs c‡Y¨i f¨vjy e„w× Ges ¯̂vZš¿¨ wPwýZ K‡i| d‡j 

AbyMZ †µZv‡kÖwY m„wó nq| †hgb: Avos‡qi (Aarong) bvg ï‡bB †µZviv Gi ¸YMZ gvb m¤ú‡K© wbwðZ 

n‡q hvq| Aciw`‡K AcwiwPZ c‡Y¨i ¸YMZ gvb fv‡jv n‡jI †µZviv †mUv µq Kivi c~‡e© A‡bK †ewk 

hvPvB K‡i Ges AbvMÖn cÖKvk K‡i|  

 

3. †gvoKxKiY (Packaging): GKwU c‡Y¨i ¸YMZ gvb AÿzY œ ivL‡Z Ges cY¨ myôzfv‡e wecY‡bi D‡Ï‡k¨ 

cY¨ wbivcËv Dc‡hvwMZv, msiÿY myweav ’̄vbvšÍ‡ii myweav Ges †µZv‡`i wbKU AvK©lYxq K‡i †Zvjvi 

wbwg‡Ë c‡Y¨i †h evwn¨K AveiY e¨eüZ n‡q _v‡K Zv‡K †gvoKxKiY e‡j| cY¨ †gvoKxKi‡Yi gva¨‡g 

c‡Y¨i iƒcMZ Dc‡hvM e„w× cvq| DËg †gvoKxKiY Ges DbœZ bKkv mn‡RB †µZvi g‡bv‡hvM AvKl©Y 

Ki‡Z cv‡i Ges †fv³viv mn‡RB wbw`©ó cY¨ kbv³ Ki‡Z cv‡i| my›`i †gvoK A‡bK †ÿ‡Î cY¨ weµ‡qi 

nvwZqvi wn‡m‡eI KvR K‡i| c‡Y¨i bvg ev wecYbKvix m¤úwK©Z Z_¨ bv †R‡bB A‡bK mgq †µZv ïay 

†gvoK †`‡LB cY¨ µq K‡i| cY¨ †gvoKxKi‡Yi †ÿ‡Î we‡eP¨ welqmg~n n‡jvÑ c‡Y¨i wbivcËv, 

cwi‡ekMZ cÖfve, ¸Yv¸Y, Z_¨wfwËK, †gvoKxKiY e¨q, wWRvBb f‚wgKv, ¸`vgRvZKi‡Yi jÿ¨, 

cÖmvig~jK f‚wgKv, is, AvKvi, Dchy³Zv BZ¨vw`| 

4. †j‡ewjs (Labeling): c‡Y¨i †j‡ej n‡jv cY¨ wPwýZKi‡Yi GKwU ¸iæZ¡c~Y© cš’v| †j‡ej n‡jv c‡Y¨i 

c¨v‡K‡Ui GKU Ask hv c‡Y¨i mv‡_ hy³ †QvU wPiKzU †_‡K Avi¤¢ K‡i RwUj MÖvwd· wWRvBb ch©šÍ we Í̄…Z| 

†j‡ewjs‡qi wZbwU w`K i‡q‡Q| h_v: (K) kbv³KiY (Identifying): †j‡ej cY¨ ev eª¨vÛ‡K kbv³ Ki‡Z 

mnvqZv K‡i, (L) eY©bvKiY (Describing): c‡Y¨i cÖ ‘̄ZKvi‡Ki bvg, cÖ ‘̄Z ’̄vb, ZvwiL, c‡Y¨i Dcv`vb, 

e¨enviwewa BZ¨vw` welq †j‡e‡j mshy³ _v‡K Ges (M) cÖmvi (Promoting): AvKl©Yxq †j‡ej cY¨ ev 

†mevi cÖmv‡i mnvqZv K‡i|  
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5. Ab¨vb¨ mnvqK †mev (Product Support Services): †fv³v †mev ev Kv÷gvi mvwf©m n‡jv Av‡iKwU 

¸iæZ¡c~~Y© cY¨msµvšÍ wm×všÍ| A‡bK c‡Y¨ I †mevi Rb¨ g~j cY¨ †_‡K mnvqK †mevmg~n ¸iæZ¡c~Y©| †hgb: 

GjBwW (LED) †Uwjwfkb †Kbvi mv‡_ †fv³vi cQ›`g‡Zv ’̄v‡b wVKfv‡e †`qvj ms‡hvRb, cwienb Ges 

c Ö‡qvRbxq Z_¨mg~n cÖ`vb K‡i †µZv mš‘wó AR©‡bi Rb¨ AwaK ¸iæZ¡c~Y©| G ch©v‡q mnvqK †mevmg~‡ni 

¸iæZ¡ wba©viY Ges e¨q msµvšÍ welqmg~n we‡ePbv Kiv nq| c‡Y¨i ˆewkó¨‡f‡` mnvqK †mevmg~n wba©vwiZ 

nq| 

 

L) cY¨ mvwii wm×všÍmg~n  

Product line related decisions  

cY mvwi ej‡Z cÖvq GKB ai‡bi ˆewk‡ó¨i AwaKvix A_ev mgRvZxq c‡Y¨i mgwó‡K †evSvq| cY¨ mvwii AšÍfz©³ 

cY¨ ev †mevmg~‡ni wm×všÍ¸‡jv GKmv‡_ we‡ePbv Kiv nq| KviY G RvZxq cY¨ ev †mevmg~n †fv³v‡K GKB ai‡bi 

myweav cÖ`v‡b K‡i A_ev GKB †fv³v evRv‡i weµq Kiv nq| A‡bK †ÿ‡Î wecYb e¨e ’̄vI GKB nq Ges c‡Y¨i 

g~j¨mxgvI GKwU wbw`©ó MwÐi gv‡S mxgve× _v‡K| cÖv_wgK ch©v‡q †Kv‡bv cÖwZôvb GKwU cY¨ wb‡q e¨emvwqK 

Kvh©µg ïiæ Ki‡jI cieZ©x mg‡q GKvwaK cY¨ wb‡q †fv³vi wfwË‡Z evRv‡i cÖwZ‡hvwMZv †gvKvwejvi Rb¨ AvMÖnx 

nq| d‡j AwaK cwigv‡Y bZzb bZzb c‡Y¨i ms‡hvRb I Zv‡`i D‡ËviËi mg„w×i Rb¨ wecYbKvix‡K mZK©Zvi mv‡_ 

cY¨ mvwii wm×všÍmg~n MÖnY Ki‡Z nq|  cÖ_gB  cY¨ mvwii ˆ`N ©¨ wba©viY (Determining Product line length) 

Ki‡Z nq| cY¨ mvwii ˆ`N©¨ ej‡Z KZ¸‡jv cY¨ ev †mev wbw`©ó mvwi‡Z AšÍfz©³ n‡e Zv †evSvq| wecYbKvix‡K 

me‡P‡q ¸iæZ¡c~Y© wm×všÍ¸‡jvi g‡a¨ cY¨ mvwii ˆ`N©¨ wba©viY AšÍfz©³| wecYbKvix‡K me©`v cY¨ mvwii we‡kølY K‡i 

cÖwZwU c‡Y¨i weµq gybvdv Ges cY¨ mvwii mvd‡j¨i Ae`vb we‡ePbv Ki‡Z nq| cY¨ mvwii ˆ`N ©¨ wba©vi‡Y 

cÖwZôv‡bi mvwe©K D‡Ïk¨ Ges Avw_©K mvg_©¨ ¸iæZ¡c~Y© f‚wgKv cvjb K‡i| cY¨ mvwii ˆ`N ©¨ wba©vi‡Yi `ywU c×wZ 

wewfbœ cÖwZôvb e¨envi K‡i _v‡K|  

1. cY¨ mvwi m¤úªmviY (Line Stretching decision): G‡ÿ‡Î cÖwZôvb Zvi eZ©gvb cY¨ mvwii cwim‡ii evB‡i 

bZzb cY¨ ev †mev mvwi‡Z †hvM K‡i| mwVK I Kvh©Ki cY¨ AvB‡Ug †hvM K‡i †Kv¤úvwb me©vwaK mvd‡j¨i 

†ÿÎ m„wó Ki‡Z cv‡i| G ai‡bi cÖmvi g~jZ wZb cÖKv‡ii nq:  

i. wb¤œgyLx cY¨ cÖmviY (Downward Stretch): A‡bK cÖwZôvb ïiæ‡ZB evRv‡i weivRgvb cY¨ g~‡j¨i 

D”P mxgv‡K we‡ePbvq †i‡L Drcv`b Avi¤¢ K‡i| c‡i ch©vqµ‡g wb¤œgv‡bi cY¨ Drcv`b ïiæ K‡i| 

wb¤œg~‡j¨i cY¨ Drcv`‡b wb‡qvwRZ nIqv‡KB cY¨ mvwii wb¤œgyLx `xN©vwqZKiY e‡j|  

ii. EaŸ©gyLx cY¨ cÖmviY (Upward Stretch): cÖ_‡g Aí g~j¨wewkó cY¨ Drcv`‡b nvZ w`‡q c‡i 

ch©vqµ‡g evRv‡ii Pvwn`vi mv‡_ Zvj wgwj‡q D”Pg~j¨wewkó cY¨ Drcv`b ïiæ Ki‡j Zv EaŸ©gyLx 

cÖmviY bv‡g cwiwPZ nq|  

iii. DfqgyLx cÖmviY (Two-way Stretch): hLb evRv‡ii ga¨eZ©x ’̄v‡b Ae ’̄vb K‡i †Kv‡bv †Kv¤úvwb cY¨ 

mvwii wb¤œgyLx ev EaŸ©gyLx cÖmviY Z_v Dfq cÖv‡šÍi w`‡K wm×všÍ MÖnY K‡i, ZLb Zv‡K DfqgyLx cÖmviY 

e‡j|  

2. cY¨ mvwii fivUKiY (Filling the Product Line): cY¨ mvwii ˆ`N ©¨ wba©vi‡Yi Av‡iKwU aib n‡”Q cY¨ mvwi 

fivUKiY| G av‡c cÖwZôvb Zvi eZ©gvb cY¨ mvwi cwim‡ii g‡a¨ bZzb cY¨ †hvM K‡i| cY¨ mvwi 

fivUKi‡Yi Rb¨ g~j D‡Ïk¨ wn‡m‡e KvR K‡i AwZwi³ gybvdv, wecYbKvix‡`i mš‘wó, AwaK Drcv`b 

ÿgZvi e¨envi, cÖwZ‡hvwMZv †iva Ges D”P ÿgZvm¤úbœ cÖwZôv‡bi mybvg AR©b| Z‡e wecYbKvix‡K Aek¨B 

bZzb c‡Y¨i ¯̂KxqZv Ges eZ©gvb cY¨ I †mevi ˆewkó¨ a‡i ivL‡Z n‡e| GQvov †Kv¤úvwb‡K me©`v Zvi cY¨ 

mvwi AvaywbKKiY Ges DbœZ ˆewkó¨KiY m¤úwK©Z welq †Lqvj ivL‡Z n‡e|  

M) cY¨ wgkÖY msµvšÍ wm×všÍmg~n  

Product Mix Related Decisions 
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†hme e¨emvq cÖwZôvb GKvwaK cY¨ mvwi wb‡q e¨emv K‡i Zv‡`i GKwU cY¨ ev †mevi wgkÖY _v‡K| GKwU cÖwZôvb 

hZ¸‡jv cY¨ mvwi ev cY¨ †fv³v‡`i Kv‡Q weµ‡qi Rb¨ Dc ’̄vcb K‡i Zvi me¸‡jvi mswgkÖY†K cY¨ wgkÖY ev 

c‡Y¨i cÎ¸”Q e‡j| †hgb BDwbwjfvi †Kv¤úvwb mviv we‡k̂ kZvwaK cY¨ mvwi weµq K‡i _v‡K| GKwU cÖwZôv‡bi 

c‡Y¨i wgkÖ‡Yi m¤úwK©Z ¸iæZ¡c~Y© wm×všÍmg~n n‡jvÑ  

Unilever 

Detergents 

Biotex 

Breeze 
Minerva 

Natural 

Omo 

Quix 
Rin 

Viso 

Wheel 

Toothpast 

Close-Up 

Mentadent 
Pepsodent  

Soap 

Dove 

Lux 
Lifebouy 

Citra 

Good Morning 

Pears Transparent Soap 
Vinólia 

 

Shampoo 

Clear 

Clinic  
Linic 

Organics 

Sunsilk 

TRESemmé 
Thermasilk 

Vibrance  

 

wPÎ 6.4: BDwbwjfv‡ii cY¨ wgkÖY (Drm: https://ww.unilever.com/brands/) 

1.  cY¨ wgkÖ‡Yi ˆ`N©¨ (Product mix length): cY¨ wgkÖ‡Yi ˆ`N©¨ ej‡Z me©‡gvU KZ¸‡jv cY¨ cÖwZôvb Zvi cY¨ 

mvwii g‡a¨ AšÍfz©³ Ki‡e Zv †evSvq| †hgb: BDwbwjfvi †Kv¤úvwb bq ai‡bi wWUvi‡R›U, wZb ai‡bi Uz_‡c÷, 

mvZ ai‡bi mvevb I AvU ai‡bi k¨v¤úy cY¨ wecYb K‡i| G‡ÿ‡Î BDwbwjfv‡ii cY¨ wgkÖ‡Yi ˆ`N©¨ = 9 + 3 

+ 7 + 8 = 27, hv Ic‡ii 6.4 bs ZvwjKvq Dc ’̄vcb Kiv n‡q‡Q|  
 

2. cY¨ wgkÖ‡Yi MfxiZv (Product mix depth): cY¨ wgkÖ‡Yi MfxiZv ej‡Z GKwU cY¨ mvwii †gvU KZ ai‡bi 

cY¨ evRv‡i Dc ’̄vcb K‡i hv‡”Q †mwU †evSvq| †hgb: BDwbwjfvi †Kv¤úvwb Pvi ai‡bi Lifebuoy Ges Pvi 

ai‡bi Lux mvevb wecYb K‡i| G‡ÿ‡Î cÖwZôv‡bi cY¨ wgkÖ‡Yi MfxiZv n‡”Q 4 X 2 = 8| 

  

3. cY¨ wgkÖ‡Yi e¨vwß (Product mix width): cY¨ wgkÖ‡Yi e¨vwß ej‡Z †Kv¤úvwb KZ¸‡jv cY¨ mvwi wb‡q e¨emv 

K‡i Zv‡K †evSvq| †hgb: BDwbwjfv‡ii PviwU cY¨ wgkÖ‡Yi cÖ ’̄ i‡q‡Q, hv ZvwjKv 6.2.2-G †`Lv‡bv n‡q‡Q|  

4. cY¨ mvwii mvgÄm¨Zv (Product mix consistency): cY¨ mvwii mvgÄm¨Zv ej‡Z cÖwZôvb Zvi wewfbœ cY¨ 

mvwi¸‡jv KZUv mgRvZxqfv‡e weµq mieivn e¨e ’̄v, wkKj, wecYb, Drcv`b Ges Ab¨vb¨ av‡c mgwš̂Z K‡i, 

Zvi cÖqvm‡K †evSvq| cY¨ mswgkÖ‡Yi g‡a¨ hZ †ewk mvgÄm¨Zv _v‡K, cY¨ †KŠkj wba©viY Kiv ZZ †ewk mnR 

nq|  

 

mvims‡ÿc  

†h‡Kv‡bv e¨emvq cÖwZôvb Zvi m~Pbvj‡Mœ GKwU wbw`©ó cY¨ wb‡q e¨emvwqK Kvh©µg ïiæ Ki‡jI mg‡qi mv‡_ mv‡_ 

c‡Y¨i msL¨v evo‡Z _v‡K| wecYbKvix cY¨ Ges †mev msµvšÍ wewfbœ wm×všÍ wba©viY Kivi Rb¨ wZbwU Í̄i‡K 

we‡ePbv K‡i| GB wZbwU Í̄i n‡jv: GKK cY¨ msµvšÍ wm×všÍ, cY¨ mvwi msµvšÍ wm×všÍ I wewfbœ c‡Y¨i wgkÖY 

msµvšÍ wm×všÍ| wecYbKvix‡K cY¨ Dbœqb I wecY‡bi Kvh©µg MÖnY Kivi Rb¨ GKK cY¨ I †mev m¤ú‡K© †ek 

wKQy ¸iæZ¡c~Y© wm×všÍ wb‡Z nq| GB wm×všÍmg~n n‡jvÑcY¨ we‡klYmg~n, eª¨vwÛs, †j‡ewjs, †gvoKxKiY I cY¨ 

mnvqK †mev| cY¨ mvwi ej‡Z cÖvq GKB ai‡bi ˆewk‡ó¨i AwaKvix A_ev mgRvZxq c‡Y¨i mgwó‡K †evSvq| cY¨ 

mvwi msµvšÍ ¸iæZ¡c~Y© wm×všÍmg~n n‡jvÑcY¨ mvwii ˆ`N ©¨ wba©viY I cY¨ mvwii fivUKiY| GKwU cÖwZôvb hZ¸‡jv 

cY¨ mvwi ev cY¨ †fv³v‡`i Kv‡Q weµ‡qi Rb¨ Dc ’̄vcb K‡i Zvi me¸‡jvi mswgkÖY‡K cY¨ wgkÖY ev c‡Y¨i 

cÎ¸”Q e‡j| c‡Y¨i wgkÖ‡Yi m¤úwK©Z ¸iæZ¡c~Y© wm×všÍmg~n n‡jvÑcY¨ wgkÖ‡Yi ˆ`N©¨, cY¨ wgkÖ‡Yi MfxiZv Ges 

cY¨ wgkÖ‡Yi e¨vwß cY¨ mvwii mvgÄm¨Zv wba©viY|  
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†mevi wecYb †KŠkjmg~n 

Marketing Stragegies for Services 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 †mevi wecYb †KŠkjmg~n eY©bv Ki‡Z cvi‡eb|  

 

†mevg~jK cÖwZôv‡bi wecYb †KŠkjmg~n  

Marketing Strategies for Services 

†mevg~jK †Kv¤úvwb¸‡jv wecYb †KŠkjmg~n e¨envi K‡i †fv³vi Pvwn`v I AvKl©Y e„w× Kivi cÖqv‡m| `„k¨gvb 

e ‘̄MZ c‡Y¨i Zzjbvq A`„k¨gvb †mevi wecYb I †µZv Pvwn`v m„wó AwaK KwVb| KviY †mevg~jK e¨emvq †fv³v Ges 

†mev cÖ`vbKvix Kg©Pvixi †hŠ_ AskMÖn‡Y‡B DËg †mevi m„wó nq| c„_K ˆewkó¨ Ges †hŠ_ cÖ‡hvRb †mevg~jK c‡Y¨i 

wecY‡bi cÖavb P¨v‡jwÄs welq Kvh©Ki mn‡hvwMZv ev Avevi †mev cÖ`vbKvixi `ÿZv Ges mnvqK my‡hvM-myweavq 

mnRjf¨Zvi Ici wbf©i K‡i| G Rb¨B mdj †mevg~jK †Kv¤úvwb¸‡jv Zv‡`i Kg©Pvix ev †mev cÖ`vbKvix Ges †µZv 

Dfq c‡ÿi Ici g‡bv‡hvMx nq| Zxeª cÖwZ‡hvwMZvg~jK evRv‡i wU‡K _vKvi Rb¨ †mevg~jK †Kv¤úvwb¸‡jv mvaviYZ 

wb‡¤œv³ †KŠkj¸‡jv Aej¤̂b K‡i _v‡K|  

1. †mev gybvdv †KŠkj (Service Profit Chain): wecY‡bi AwaK mdjZvi j‡ÿ¨ †mevg~jK †Kv¤úvwb¸‡jv 

cÖwZôv‡bi gybvdvi mv‡_ †mev cÖ`vbKvix Kg ©x Ges †fv³v ev †µZv‡`i †hvMv‡hvM ’̄vcb K‡i| cÖwZôv‡bi gybvdv 

AR©‡bi Rb¨ Kg©x I †µZvi cvi¯úwiK mg‡SvZv Ges mn‡hvwMZv Ab¨Zg nvwZqvi| †h k„•Ljvi mvnv‡h¨ †mev 

cÖ`vbKvix cÖwZôvbmg~n Kg©Pvix Ges †µZv‡`i mš‘wó weav‡bi gva¨‡g gybvdv AR©b K‡i _v‡K, Zv‡K †mev 

gybvdv †PBb e‡j|  

K.  Af¨šÍixY wecYb (Internal Marketing): AvšÍtwecYb ej‡Z e¨emvq cÖwZ‡hvwMZvi Af¨šÍixY †mev 

cÖ`vbKvix Ges Ab¨ Kg©x‡`i cÖwkÿY I cÖ‡Yv`bv cÖ`vb Kiv‡K †evSvq| DËg †mev cÖ`vb Kivi Rb¨ 

wecYbKvix‡K cÖ_gZ wbR †Kv¤úvwbi Af¨šÍixY me Kg©x‡K †µZv‡Kw›`ªK Ki‡Z n‡e| †fv³v †mev 

cÖ`v‡bi Rb¨ †mev cÖ`vbKvix‡`i wbR †Kv¤úvwbi eª¨vÛ f¨vjy m¤ú‡K© wbwðZ nIqv Ges †µZv‡Kw›`ªKZv 

m¤ú‡K© m¤ú~Y© g‡bv‡hvM cÖ`vb KivB n‡jv g~j kZ©|  

 

cvV 6.3 

 

 

†mev wecYb 

†KŠkjmg~n 

 

†mev gybvdv †KŠkj 

 

wPÎ 6.5: †mevg~jK cÖwZôv‡bi wecYb †KŠkjmg~n 

 

‡mev c„_KxKiY 

e¨e ’̄vcbv 

 

†mevi Drcv`bkxjZv 

e¨e ’̄vcbv 

 

†mevi gvb e¨e ’̄vcbv 
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L.  evwn¨K wecYb (External Marketing): †fv³v‡`i mš‘wó AR©‡bi j‡ÿ¨ †mev Drcv`b, g~j¨ wba©viY, 

†mev cÖ`v‡bi e¨e ’̄vcbv Ges †fv³v‡`i †mev µ‡q DØy× Kivi Rb¨ hveZxq wecYb Kvh©vewj wba©viY, 

wbw`©ó mgq ci ci bZzb bZzb †KŠkj Aej¤̂b I ev Í̄evqb BZ¨vw` mg Í̄ Kvh©vewji mgš̂q‡KB evwn¨K 

wecYb e‡j| evwn¨K wecYb g~jZ †Kv¤úvwb †_‡K †µZv ev †fv³v‡`i D‡Ï‡k¨ cwiPvjbv Kiv nq|  

 

M. AvšÍtwµqvkxji ev wg_w¯Œqv wecYb (Interactive Marketing): †mev wecY‡b †µZvi †mevi m‡eŸ©v” 

¸YMZ gvb cÖvwß wbf©i K‡i †mev cÖ`vbKvixi Ici Ges Zvi †mev cÖ`v‡bi ai‡bi Ici| †mev 

cÖ`vbKvix Ges †µZv Dfq c‡ÿi mn‡hvwMZv Ges cvi¯úwiK mym¤ú‡K©i gva¨‡gB DËg †mev m„wó nq| 

AvšÍtwµqvkxj ev wg_w¯Œqv wecY‡bi g~j e³e¨ n‡jv DËg †mev cÖ`vb Ges †fv³v mš‘wó AR©‡bi Rb¨ 

†mev cÖ`vbKvix I †fv³vi gv‡S mym¤úK© MVb I †fv³v‡K †mev Drcv`v‡bi mnDrcv`K wn‡m‡e 

wb‡qvwRZ K‡i †mevi ¸Yv¸Y e„w× Ki‡Z n‡e| AvšÍtwµqvkxjZv hZ †ewk e„w× cv‡e ZZ †ewk †mev 

cÖ`vb I DËg †mev ˆZwi Kivi cwi‡ek wbwðZ n‡e|  

2. †mev c„_KxKiY e¨e ’̄vcbv (Service Differentiation Management): Zxeª cÖwZ‡hvwMZv Ges GKB ai‡bi 

†mevi mnRjf¨Zvi Kvi‡Y †µZviv A‡bK mgq wewfbœ †mevi gv‡bi cv_©K¨ eyS‡Z cv‡i bv| G‡ÿ‡Î †Kv¤úvwb 

†mev weµq e„w× Ges †µZv mš‘wó AR©‡b mÿg nq bv| G Rb¨ †mev wecYbKvix‡K m‡eŸ ©vP †µZv mš‘wó AR©b 

Ges weµq e„w×i Rb¨ †mev c„_KxKi‡Yi e¨e ’̄v Ki‡Z nq| †Kv¤úvwb‡K g~jZ mš‘wó AR©‡bi Rb¨ †gŠwjK †mevi 

mv‡_ bZzb A_ev D™¢vebx ˆewkó¨hy³ †mevi cÖ Í̄ve, DËg mieivn e¨e ’̄v Ges †Kv¤úvwbi AbyK‚j fveg~wZ© ˆZwii 

gva¨‡g †mev c„_KxKi‡Yi e¨e ’̄v Ki‡Z n‡e| hv wbw`©ó †Kv¤úvwb‡K evRv‡ii Ab¨ mevi †_‡K Avjv`v wn‡m‡e 

cwiwPZ Ki‡e| D`vniY: Avi.Gd.Gj (RFL) †Kv¤úvwb Zv‡`i cøvw÷K cY¨ ïay LyPiv e¨emvqx‡`i gva¨‡g 

†µZv‡`i gv‡S weµq K‡i bv eis wb‡Ri †e÷evB (Bestbuy) AvDU‡j‡Ui gv¨a‡g me ai‡bi cY¨ †µZv‡`i 

myweavRbK ’̄v‡b weµq K‡i Ges GKB mv‡_ othoba.com-Gi gva¨‡g †nvg †Wwjfvwi mvwf©m cÖ`vb K‡i| 

Avevi, b‡fvGqvi (Novoair) wbw`©ó d¬vB‡Ui wUwKU weµ‡qi cvkvcvwk b‡fvGqvi Uz¨wiRg mvwf©‡mi gva¨‡g 

wewfbœ `k©bxq ’̄vb, †nv‡Uj, hvZvqvZ Ges LvIqv`vIqvi e¨e ’̄vmn c¨v‡KR weµq K‡i _v‡K, hv‡Z †µZviv GK 

†Kv¤úvwb †_‡K mn‡RB Gqvi wUwKUmn åg‡Yi me ai‡bi cÖ‡qvRbxq †mev †c‡Z cv‡i| 

 3.  †mevi gvb e¨e ’̄vcbv (Service Quality Management): †mevi gvb wba©viY Ges wePvi Kiv e ‘̄MZ c‡Y¨i 

†_‡K A‡bK Avjv`v Ges KwVb| KviY †mev MÖnYKvix Ges †mev cÖ`vbKvix cwieZ©‡bi mv‡_ mv‡_ †mev m¤úwK©Z 

AwfÁZvI cwieZ©b nq| G‡ÿ‡Î †Kv¤úvwb¸‡jv memgq †Póv K‡i D”P ¸YMZ gvb ˆZwii cwi‡ek m„wó Kivi| 

GKRb †µZv‡K memgq GwU gy³ †mev cÖ`vb I †µZv‡`i Awf‡hvMmg~n mZK©Zvi mv‡_ mgvavb Kiv Ges †mB 

mv‡_ Awf‡hvMmg~n‡K cieZ©x mg‡q †mevi gvb Dbœq‡bi w`Kwb‡`©kbv wn‡m‡e g~j¨vqb KivB ¸YMZ †mev m„wói 

ˆewkó¨| GQvov wecYbKvix‡K memgq cÖwZ‡hvMx‡`i †mevi ¸YMZ gvb we‡kølY, Zv‡`i †_‡K DbœZ †mev cÖ`vb 

Ges wecYb Kvh©vewji w`‡K bRi ivL‡Z n‡e|  

4. †mevi Drcv`bkxjZv e¨e ’̄vcbv (Service Productivity Management): Zxeª cÖwZ‡hvwMZv Ges g~j¨e„w×i 

MwZi mv‡_ Zvj wgwj‡q Pjvi Rb¨ wecYbKvix‡`i me©`v Drcv`bkxjZv e„w× Kivi cÖ‡Póvq _vK‡Z nq| 

Drcv`bkxjZv e„w× Kivi Rb¨ wecYbKvix g~jZ wZb ai‡bi c`‡ÿc wb‡Z cv‡i| cÖ_gZ, wecYbKvix bZzb I 

AwfÁ Kg©x wb‡qvM w`‡Z cv‡i A_ev eZ©gvb Kg©x‡`i cÖwkÿ‡Yi gva¨‡g AwaK Drcv`bÿg K‡i M‡o Zz‡j‡Z 

cv‡i| wØZxq, †mevi gv‡bi wKQz ˆewkó¨ eR©b K‡i Drcv`b e„w× Ki‡Z cv‡i| Z…ZxqZ, bZzb cÖhyw³ e¨envi 

K‡i Drcv`‡bi MwZ e„w× Ki‡Z cv‡i| G‡ÿ‡Î wecYbKvix‡K Drcv`bkxjZv e„w× Ges Drcv`b LiP Kgv‡bvi 

mv‡_ mv‡_ †fv³vi mš‘wó eRvq ivLvi w`KwUI we‡ePbv Ki‡Z n‡e|  
 

 

mvims‡ÿc  

mnR K_vq †mev n‡jv GKai‡bi A`„k¨gvb welq, hv µq K‡i †µZv wKQz myweav ev Z…wß cvq| Zxeª 

cÖwZ‡hvwMZvg~jK evRv‡i wU‡K _vKvi Rb¨ †mevg~jK †Kv¤úvwb¸‡jv wKQz †KŠkj Aej¤̂b K‡i _v‡K| h_v: †mev 

gybvdv †KŠkj, †mev c„_KxKiY e¨e ’̄vcbv, †mevi gvb e¨e ’̄vcbv I †mevi Drcv`bkxjZv e¨e ’̄vcbv|  ‡mev gybvdv 

†KŠk‡ji †ÿ‡Î Af¨šÍixY wecYb, evwn¨K wecYb I AvšÍtwµqvkxji ev wg_w¯Œqv wecYb ¸iæZ¡c~Y©| 
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eª¨vwÛs †KŠkjmg~n 

Branding strategies 
 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 eª¨vÛ Kx Zv ej‡Z cvi‡eb; Ges 

 mdj eª¨vÛ m„wói †KŠkjmg~n we Í̄vwiZfv‡e Av‡jvPbv Ki‡Z cvi‡eb|  

 

eª¨vÛ Kx?  

What is Brand? 

eª¨vÛ n‡jv †Kv‡bv bvg, kZ©, cÖZxK ev bKkv A_ev G¸‡jvi mswgkÖY, hv e¨envi K‡i we‡µZv Zvi cY¨ ev †mev‡K 

Ab¨‡`i cY¨ †_‡K Avjv`v K‡i| †Kv¤úvwb ev we‡µZv‡`i cY¨ ev †mev‡K Avjv`vfv‡e wPwýZ K‡i c ÖwZ‡hvMx‡`i 

cY¨ †_‡K c„_K †mev cÖ`vbmn bZzbfv‡e Dc ’̄vcb‡K eª¨vwÛs e‡j|  

†fv³viv eª¨vÛ‡K c‡Y¨i GKwU ¸iæZ¡c~Y© Ask wn‡m‡e g‡b K‡i Ges A‡bK †ÿ‡Î eª¨vÛ B‡g‡Ri Kvi‡YB †Kv‡bv cY¨ 

†fv³v µq K‡i Ges Ab¨‡K cÖ‡ivwPZ K‡i e¨envi Kivi Rb¨| eª¨v‡Ûi gva¨‡gB GKwU cY¨ ev †mevi m¤ú‡K© 

cwiwPwZ †fv³v ev †µZvi Kv‡Q cÖKvk Kiv nq| AZGe, GKwU eª¨v‡Ûi gva¨‡gB GKwU cY¨ ev †mevi me wKQz †fv³v 

ev †µZvi Kv‡Q cÖKvk cvq|  

 

eªª¨vwÛs †KŠkjmg~n  

Brand Strategy 

wecYbKvixi Kv‡Q c‡Y¨i me‡P‡q ¸iæZ¡c~Y© ˆewkó¨ n‡jv IB c‡Y¨i eª¨vÛ f¨vjy †fv³v‡`i Kv‡Q Kxfv‡e we‡ewPZ 

nq| eª¨vÛ ej‡Z ïay c‡Y¨i cwiPqB cÖKvk cvq bv eis GwU cÖwZôv‡bi †fv³v‡`i mv‡_ g~j m¤ú‡K©i PvweKvwV| 

GKwU kw³kvjx eª¨vÛ ˆZwi Kivi Rb¨ c~e©kZ© n‡jv eª¨vÛ BKz¨BwU| eª¨vÛ BKz¨BwU ej‡Z GKwU c„_K cÖfve‡K 

†evSvq| †Kv‡bv c‡Y¨i eª¨vÛ bvg m¤ú‡K© cwiwPZ nIqvi Kvi‡Y IB c‡Y¨i Ges Gi wecYb mµvšÍ Kvh ©vewji cÖwZ 

mvov cÖ`v‡bi †ÿ‡Î †fv³vi g‡bi †h c„_KxKiY cÖfve (Differential effect) KvR K‡i Zv‡KB g~jZ eª¨vÛ BKz¨BwU 

e‡j| GKwU eª¨v‡Ûi abvZ¥K ev AbyK‚j BKz¨BwU _v‡K hLb †µZviv IB eª¨v‡Ûi cÖwZ AvbyMZ¨ Ges AvMÖn cÖKvk K‡i 

Ab¨ cÖwZ‡hvMx‡`i Zzjbvq| eª¨vÛ BKz¨BwUi gv¨a‡gB g~jZ GKwU c‡Y¨i †fv³v AwfiæwP, cQ›` Ges AvbyMZ¨ cwigvc 

Kiv nq| †h‡nZz eª¨vÛ BKz¨BwU †fv³vi g‡b eª¨vÛ m¤úwK©Z aviYvi ewntcÖKvk, wecYbKvix‡K memgq DbœZ †mev, 

¸YMZ gvb, wecYb e¨e ’̄v weÁvcb Ges †fv³vi mv‡_ mym¤ú‡K ©i gva¨‡g FYvZ¥K eª¨vÛ BKz¨BwU ˆZwii †Póvq _vK‡Z 

nq| eª¨vÛ BKz¨BwU ˆZwii †Póvq _vK‡Z nq| eª¨vÛ BKz¨BwU GKwU cÖwZôv‡bi me‡P‡q g~j¨evb m¤ú`| KviY D”P 

eª¨vÛ BKz¨BwUB D”P gybvdv Ges †fv³v mym¤ú‡K©i g~j wfwË|  

 

 

cvV 6.4 

 

 

Philip Kotler & Gary Armstrong eª¨vÛ‡K msÁvwqZ K‡i‡Qb GBfv‡e, “Brand is a name, term, 

sign, symbol or design or a combination of these that identifies the maker or seller of a product 

or service.” A_©vr cY¨ ev †mev Drcv`bKvix ev we‡µZv cY¨ ev †mev wPwýZ Kivi Rb¨ †h mKj bvg, 

Uvg©, ms‡KZ, cÖZxK ev bKkv A_ev GB mewKQzi wgkÖ‡Y hv e¨envi K‡i Zv‡K eª¨vÛ e‡j|  

Mccarthy and Perreault-Gi g‡Z, “Branding means the use of a name, term, symbol or design or 

a combination of these to identify a product.” A_©vr eª¨vwÛs n‡jv †Kv‡bv bvg, Uvg©, ms‡KZ ev 

wWRvBb ev Gm‡ei mswgkÖY, hv GKwU cY¨‡K wPwýZ Kivi Rb¨ e¨eüZ nq| 



cY¨, †mev I eª¨vÛ 

BDwbU Qq c„ôv-95          

mdj eª¨vÛ ˆZwi 

Building Strong Brands 

DËg ev mdj eª¨Û ˆZwi Kiv Ges †ev³vi g‡b eª¨v‡Ûi AbyK‚‡ji fveg~wZ© a‡i ivLv wecYbKvixi Rb¨ me‡P‡q 

P¨v‡jwÄs Kvh©vewji GKwU| eª¨vÛ n‡jv GKwU cÖwZôv‡bi Rb¨ me‡P‡q ÿgZvm¤úbœ m¤ú` Ges wecYbKvix‡K A‡bK 

mZK©Zvi mv‡_ GKwU mdj eª¨vÛ M‡o Zzj‡Z nq| mdj eª¨vÛ m„wói †KŠkjmg~ni g‡a¨ Ab¨Zg n‡jvÑ  

 

1. eª¨vÛ Ae ’̄vb msµvšÍ wm×všÍ (Brand Positioning Related Decisions): wecYbKvix‡K cÖ_‡gB wm×všÍ 

wb‡Z n‡e cY¨ mvaviY Í̄‡ii n‡e bvwK cY¨wUi eª¨vÛ cÖwZôv Kiv n‡e| hw` †Kv¤úvwb wPšÍv K‡i cY¨wU eª¨vÛ 

Í̄‡ii n‡e, Zvn‡j wecYbKvix‡K †fv³v‡`i g‡b eª¨vÛ m¤ú‡K© cwi®‹vi aviYv ˆZwi Ki‡Z n‡e| mwVK eª¨vÛ 

aviYv ˆZwii Rb¨ †fv³v‡`i cY¨ ˆewkó¨, c‡Y¨i myweavw`, cY¨msµvšÍ f¨vjy Ges AbyK‚j wek̂vm I fveg~wZ© 

m¤ú‡K© AewnZ Ki‡Z n‡e hv‡Z †fv³v Zvi cÖ‡qvR‡bi mv‡_ eª¨v‡Ûi †hvMm~Î ’̄vcb Ki‡Z cv‡i| 

Acviw`‡K, †Kvb c‡Y¨i eª¨vÛ m„wó Ki‡Z †M‡j Drcv`K I wecYbKvix‡K cÖPzi A_© wewb‡qvM Ki‡Z nq| 

G‡ÿ‡Î cÖZ¨vwkZ gybvdv AR©‡bi Rb¨ Aek¨B †gvU weµ‡qi cwigvY eûjvs‡k evov‡Z n‡e|  

2. eª¨vÛ c„ô‡cvlK wm×všÍ (Brand Sponsor Decision): eªª¨vÛ Dbœq‡bi Rb¨ Drcv`bKvixi evRvi cÖ‡qvRb 

nq Ges c „ô‡cvlKZvi †ÿ‡Î wZbwU weKí i‡q‡Q| h_v: K. Drcv`bKvix Zvi wb‡R¯̂ eª¨vwÛs e¨envi Ki‡Z 

cv‡i, hv Drcv`‡Ki eª¨vÛ bv‡g cwiwPZ| L. Drcv`K ga¨ ’̄ e¨emvqx‡K eª¨vÛ Dbœq‡bi Rb¨ w`‡Z cv‡i, hv 

e¨w³MZ eª¨vÛ ev eÈbKvixi eªv¨Û bv‡g cwiwPZ| M. †Kvb †Kv¤úvwb hLb wb‡Ri e¨eüZ ev ˆZixK…Z cY¨ ev 

†mevi bvg Ab¨ Drcv`‡Ki eª¨vÛ bv‡g UvKvi wewbg‡q weµq Kivi jvB‡mÝ †`q ZLb Zv‡K jvB‡mÝ eª¨vÛ 

e‡j| 

3. eª¨vÛ bvg wm×všÍ (Brand Name Decision): wecY‡bi fvlvq A Good name can greatly to a products 

success. GwU GKwU AwZcwiwPZ eª¨vÛ bvg, cÖwZôv‡bi AZ¨šÍ g~j¨evb m¤ú`| †hme †Kv¤úvwbi eª¨vÛ bvg 

c‡Y¨i bv‡gi mv‡_ mvgÄm¨c~Y© †m¸‡jv A‡bK †ÿ‡Î mgm¨vi m„wó K‡i| GKRb Drcv`bKvix c‡Y¨i eª¨vÛ 

bvg wba©vi‡Yi †ÿ‡Î wb‡¤œv³ PviwU †KŠk‡ji †h‡Kv‡bvwU e¨envi Ki‡Z cv‡i| h_v:  

K. wbw`©ó †Kv‡bv GKwU c‡Y¨i eª¨vÛ bvg wba©viY Kiv‡K GKK eª¨vÛ bvg ev Individual brand 

name ejv nq| †Kv¤úvwb GKvwaK cY¨ Drcv`b Ki‡j cÖ‡Z¨K c‡Y¨i Rb¨ wfbœ wfbœ eª¨vÛ bvg 

wbe©vPb Ki‡Z cv‡i|  

wPÎ 6.6: eª¨vwÛs wm×všÍmg~n 

eª¨vÛ cybt 

Ae ’̄vbMÖnY 

 eª¨v‡Ûi cybt 

Ae ’̄vb MÖnY 

 eª¨v‡Ûi cybt 

Ae ’̄vb MÖnY bv 

Kiv 

 

eªª¨vwÛs 

 

 eª¨vÛ 

 eª¨vÛwenxb 

eª¨vÛ c„ô‡cvlK  

 

 Drcv`‡Ki eª¨vÛ 

 e¨w³MZ eª¨vÛ 

 jvB‡mÝ eª¨vÛ 

eª¨vÛ bvg  

 

 GKK eª¨vÛ bvg 

 mKj cY¨ 

cwiev‡ii Rb¨ 

GKwU eª¨vÛ bvg 

 cÖ‡Z¨K cY¨ 

cwiev‡ii Rb¨ 

c„_K eª¨vÛ bvg 

 cÖwZôv‡bi 

e¨w³MZ eª¨vÛ 

bvg 

eª¨vÛ †KŠkj  

 

 

 mvwi ewa©ZKiY 

 eª¨vÛ ewa©ZKiY 

 eû eª¨vÛ 

 bZzb eª¨vÛ 

 mn eª¨vÛ 
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L. GKRb Drcv`K mKj c‡Y¨i Rb¨ GKwUgvÎ eª¨vÛ bvg e¨envi Ki‡j Zv‡K Blanket family 

ejv nq|  

M.  †Kv¤úvwb K‡qKwU wewfbœ cÖK…wZi cY¨ Drcv`b Ges cÖ‡Z¨K cwiev‡ii Rb¨ wfbœ wfbœ bvg e¨envi 

Ki‡j Zv‡K cÖ‡Z¨K cY¨ cwiev‡ii Rb¨ c„_K bvg †KŠkj ejv nq|  

N. cÖ‡Z¨K c‡Y¨i GKK eª¨vÛ bv‡gi mv‡_ †Kv¤úvwbi bvg RwoZ Kiv n‡j Zv‡K †Kv¤úvwbi †UªW 

bv‡gi mv‡_ GKK cY¨ bv‡gi wgkÖY †KŠkj ejv nq| G‡ÿ‡Î †Kv¤úvwbi mybvg e¨env‡ii Øviv 

eª¨vÛ bvg cwiwPZ Kivi †Póv Kiv nq|  

4. eª¨vÛ †KŠkj wm×všÍ (Brand Strategy Decidion): cÖwZôvb eª¨vÛ †KŠkj Aej¤̂b Kivi †ÿ‡Î Kvh©wfwËK, 

fveg~wZ© I cixÿvg~jK eª¨vÛ evRv‡i Dc ’̄vcb Ki‡Z cv‡i| GKwU †Kv¤úvwb wewfbœ ai‡bi c‡Y¨i eª¨vÛ 

†KŠkj m¤ú‡K© wm×všÍ MÖnY Ki‡Z cv‡i| G¸‡jv n‡jvÑ 

K. cY¨ mvwi ewa©ZKiY (Product Line Extension): evRv‡i cÖPvwjZ eª¨v‡Ûi AvK…wZ cwieZ©b, 

bZzb Drcv`b wgkÖY, c¨v‡KU cwieZ©b Z_v ˆewk‡ó¨i cwieZ©b Kiv n‡j, Zv‡K cY¨ mvwi 

ewa©ZKiY ejv nq|  

L. eª¨vÛ ewa©ZKiY (Brand Extension): †Kv¤úvwb bZzb cY¨ Dc ’̄vc‡bi Rb¨ eZ©gv‡b cÖPvwjZ 

eª¨vÛ bvg e¨envi Ki‡j, Zv‡K eª¨vÛ ewa©ZKiY †KŠkj ejv nq| 

M. eû eª¨vÛ †KŠkj (Multibrand Strategy): GKB RvZxq c‡Y¨i GKvwaK bvg e¨envi Ki‡j, 

Zv‡K eû eª¨vÛ †KŠkj ejv nq|  

N. bZzb eª¨vÛ †KŠkj (New Brand Strategy): bZzb c‡Y¨i bZzb eª¨vÛ bvg cÖeZ©b Kiv n‡j, 

Zv‡K bZzb eª¨vÛ †KŠkj ejv nq|  

5. eª¨vÛ cybt Ae ’̄vbKiY wm×všÍ (Brand Repositioning Decisions): cÖ_wgKfv‡e GKwU eª¨vÛ evRv‡i fv‡jv 

Ae ’̄vb MÖnY Ki‡jI cieZ©x mg‡q †Kv¤úvwb‡K G eª¨v‡Ûi Ae ’̄vb cybtwba©viY Ki‡Z nq| cÖwZ‡hvMx cÖwZôvb 

†Kv¤úvwbi eª¨v‡Ûi Lye KvQvKvwQ eª¨vÛ evRv‡i Dc ’̄vcb Ki‡j †Kv¤úvwbi evRvi Ask n«vm †c‡Z cv‡i ev 

†µZviv AMÖvwaKvi cwieZ©b Ki‡Z cv‡i| ZvB eZ©gvb eª¨v‡Ûi cÖwZ †µZv‡`i ¯̂xK…wZ Ges AvbyMZ¨ a‡i 

ivLvi Rb¨ bZzb bZzb eª¨v‡Ûi cY¨ evRv‡i Dc ’̄vc‡bi c~‡e© †Kv¤úvwb‡K PjwZ eª¨v‡Ûi Ae ’̄vb cybtwba©viY 

m¤ú‡K© wPšÍv Kiv DwPZ| †kl av‡c wecYbKvix‡K eª¨v‡Ûi fwel¨r cwiKíbv wba©viY Ki‡Z n‡e| fwel¨‡Z 

eª¨vÛwU Kxfv‡e cÖmvwiZ n‡e ev bZzb eª¨vÛ ms‡hvRb msµvšÍ cwiKíbv ˆZwi Ki‡Z n‡e|  

me©cwi, wecYbKvix‡K cÖwZwU av‡c ch©‡eÿY Ges djvdj g~j¨vqb e¨e ’̄v ms‡hvRb Ki‡Z n‡e| GKwU eª¨vÛ mdj 

ev kw³kvjx wn‡m‡e M‡o †Zvjv Ges †fv³v‡`i g‡b AbyK‚j fveg~wZ© a‡i ivLvi Rb¨ wbZ¨bZzb †KŠkj MÖnY I 

mye¨e ’̄vcbvi mgš̂q GKvšÍ cÖ‡qvRb|  

 

 

mvims‡ÿc  

†fv³viv eª¨vÛ‡K c‡Y¨i GKwU ¸iæZ¡c~Y© Ask wn‡m‡e g‡b K‡i Ges A‡bK †ÿ‡Î eª¨vÛ B‡g‡Ri Kvi‡YB †Kv‡bv 

cY¨ †fv³v µq K‡i Ges Ab¨‡K cÖ‡ivwPZ K‡i e¨envi Kivi Rb¨| eª¨vÛ n‡jv †Kv‡bv bvg, kZ©, cÖZxK ev bKkv 

A_ev G¸‡jvi mswgkÖY, hv e¨envi K‡i we‡µZv Zvi cY¨ ev †mev‡K Ab¨‡`i cY¨ †_‡K Avjv`v K‡i| †Kv¤úvwb 

ev we‡µZv‡`i cY¨ ev †mev‡K Avjv`vfv‡e wPwýZ K‡i cÖwZ‡hvMx‡`i cY¨ †_‡K c„_K †mev cÖ`vbmn bZzbfv‡e 

Dc ’̄vcb‡K eª¨vwÛs e‡j| mdj eª¨vÛ m„wói †KŠkjmg~‡ni g‡a¨ Ab¨Zg n‡jv: eª¨vÛ Ae ’̄vb msµvšÍ wm×všÍ, eª¨vÛ 

c„ô‡cvlK wm×všÍ, eª¨vÛ bvg wm×všÍ, eª¨vÛ †KŠkj wm×všÍ Ges eª¨vÛ cybt Ae ’̄vbKiY wm×všÍ|  
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bZzb cY¨ Dbœqb †KŠkj 

New Product Development Strategy 
 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 bZzb cY¨ Dbœqb †KŠkjmg~n eY©bv Ki‡Z cvi‡eb Ges 

 bZzb cY¨ Dbœqb cÖwµqv we Í̄vwiZfv‡e Av‡jvPbv Ki‡Z cvi‡eb|  

 

bZzb cY¨ Dbœqb †KŠkj  

New Development Product Strategy  

eZ©gvb hy‡M cÖhyw³i Dbœq‡bi mv‡_ mv‡_ †fv³v‡`i Ávb, Pvwn`v, AwfiæwP cQ›` A‡bK ª̀æZ cwieZ©bkxj| 

†hvMv‡hvM e¨e ’̄vi Dbœqb Ges wek̂vq‡bi (Globalization) cÖfv‡e †fv³v‡`i mš‘wó weav‡bi Rb¨ wecYbKvix‡K 

wbZ¨bZzb cY¨, c‡Y¨i ˆewkó¨ Ges †mev ms‡hvM Ki‡Z nq| cÖ‡qvRb nq cÖwZwbqZ bZzb cY¨ evRv‡i Dc ’̄vcb 

Kivi|  bZzb cY¨ ej‡Z c~‡e© †Kv_vI †Kv‡bv Aw Í̄Z¡ wQj bv Ggb cY¨‡K †evSvq| bZzb cY¨‡K wZbfv‡e eY©bv Kiv 

hvq| cÖ_gZ, †Kv‡bv bZzb †Kv¤úvwb µq, †Kv‡bv c‡Y¨i ¯̂Z ¡ µq ev jvB‡mwÝs µ‡qi gva¨‡g bZzb cY¨ n‡Z cv‡i| 

wØZxqZ, cÖwZôv‡bi wbR¯̂ bZzb cY¨ Dbœqb wefv‡Mi gva¨‡g bZzb cY¨ †c‡Z cv‡i| Z…ZxqZ, GKwU cÖwZôvb hw` 

Zvi cY¨ mvwi‡Z bZzb †Kv‡bv cY¨ ms‡hvRb K‡i Zv‡KI bZzb cY¨ ejv hv‡e| eZ©gvb c‡Y¨i g‡W‡ji cwieZ©b, 

bZzb ¸Yv¸Y mshy³KiY, cY¨‡K bZzb †Kv‡bv eª¨v‡Û DbœqbI bZzb cY¨ wn‡m‡e MY¨ n‡e|  

bZzb cY¨ cÖwZôvb Ges †fv³v Df‡qi Rb¨ bZzb myweavw`i mgvnvi Ges cÖwZ‡hvwMZvg~jK evRv‡i †fv³vi mš‘wó I 

AvbyMZ¨ AR©‡bi c_ ˆZwi K‡i| bZzb cY¨ cÖwZôv‡bi PvwjKvkw³ wn‡m‡e KvR K‡i| KviY cÖwZwU cY¨B GKwU 

wbw`©ó mgq c‡i evRvi †_‡K wejxb n‡q hvq A_ev †fv³v AvKl©Y nvwi‡q †d‡j| bZzb cY¨B cÖwZôvb‡K gybvdv 

AR©‡bi c_ ˆZwi K‡i †`q| Acic‡ÿ, bZzb cY¨ †fv³v‡`i Rb¨ Zv‡`i wbZ¨bZzb mgm¨vi mgvavb wn‡m‡e KvR 

K‡i| cÖhyw³MZ Dbœqb Ges mg‡qi mv‡_ †fv³v AwfiæwPi †h cwieZ©b bZzb cY¨‡Z nq, bZzb cY¨ Zv‡Z †fv³vi 

RxebhvÎv mnRZi Kivi cÖqvmgvÎ|  

bZzb cY¨ Dbœqb cÖwµqv  

New Product Development Process  

hw`I bZzb cY¨ Dbœq‡bi ¸iæZ¡ I cÖ‡qvRbxqZv A‡bK wKš‘ bZzb cY¨ Dbœqb A‡bK †ewk e¨qeûj I mgqmv‡cÿ 

cÖqvm| Avevi A‡bK bZzb cY¨ mdj nq bv| †fv³v‡`i AwfiæwPi mv‡_ mvgÄm¨c~Y© Dbœq‡bi Rb¨ cÖwZôvb‡K GKwU 

kw³kvjx bZzb cY¨ cwiKíbv Ges wbqgvbyhvqx I †fv³v‡Kw›`ªK bZzb cY¨ Dbœqb cÖwµqv ˆZwi Ki‡Z n‡e| †mLvb 

†_‡K mg‡qvc‡hvMx mKj bZzb cY¨ D™¢veb Kiv m¤¢e nq|  

wb‡P bZzb cY¨ Dbœqb cÖwµqv we Í̄vwiZfv‡e Av‡jvPbv Kiv n‡jv:  

1. bZzb aviYv msMÖn (New Product Idea Generation): bZzb aviYv msMÖ‡ni gva¨‡g bZzb c‡Y¨i Dbœqb 

cÖwµqv ïiæ nq| bZzb c‡Y¨i aviYv msMÖ‡ni wewfbœ Drm n‡Z cv‡i, †hgb: cÖwZôv‡bi Af¨šÍixY cÖ‡Póv, 

†fv³vMY, cÖwZ‡hvMx‡`i cY¨, wecYbKvixi G‡R›Um, KuvPvgvj mieivnKvix Ges Ab¨vb¨|  

2. aviYv evQvB (Idea Screening): aviYv evQvB c‡e©i KvR n‡jv AmsL¨ bZzb cY¨ aviYv †_‡K gybvdv‡hvM¨ 

bZzb c‡Y¨i aviYv L uy‡R †ei Kiv Ges Aev Í̄e aviYv¸‡jv‡K evwZj Kiv| aviYv evQvB‡qi mgq cÖwZôv‡bi 

†fv³v Pvwn`v, e¨q, mvg_©¨ I KuvPvgvj cÖhyw³i mnRjf¨Zv we‡ePbv Kiv nq|  

cvV 6.5 
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3.  aviYv Dbœqb (Concept Development and Testing): m¤¢ve¨ bZzb cY¨ aviYv cixÿv †_‡K G ch ©v‡q 

GKwU bZzb c‡Y¨i aviYv ev concept Ges c‡Y¨i fveg~wZ© ˆZwi Kiv nq| c‡Y¨i aviYv ev concept n‡jv 

cY¨ aviYv †_‡K we Í̄vwiZ cY¨ †fv³vi e¨envi Dc‡hvMx K‡i ˆZwi Kiv Ges GKwU wbw`©ó †fv³v MÖæ‡ci 

Kv‡Q c‡Y¨i aviYv cixÿY Kiv nq|  

4.  wecYb †KŠkj Dbœqb (Marketing Strategy Development): aviYv Dbœqb Ges cwiÿY Øviv g~jZ 

me‡P‡q fv‡jv bZzb cY¨ aviYv Luy‡R †ei Kiv nq Ges cieZ©x av‡c IB c‡Y¨i aviYv wecY‡bi Rb¨ GKwU 

we Í̄vwiZ Ges cÖ‡qvRbxq wecYb †KŠkj wWRvBb Kiv nq|  

5. evRvi we‡kølY (Business Analysis): evRvi we‡kølY ej‡Z GKwU cY¨ aviYvi m¤¢ve¨ e¨emvwqK my‡hvM-

myweav we‡kølY Kiv nq| G ch©v‡q D³ c‡Y¨i e¨q, weµq gybvdv I fwel¨r m¤¢e¨Zv Ges cÖe„w× m¤ú‡K© 

we Í̄vwiZ M‡elYv Kiv nq|  

6. cY¨ Dbœqb (Product Development): A‡bK †ÿ‡Î †`Lv hvq c‡Y¨i aviYv ïay KvM‡R-Kj‡g mxgve× 

_v‡K| G ch©v‡q evRvi we‡køl‡Yi AbyK‚j djvdj cY¨ aviYv¸‡jv‡K ev Í̄e c‡Y¨ iƒcvšÍi Ges †fv³v‡`i 

e¨envi Dc‡hvMx K‡i Drcv`‡b mnvqZv K‡i|  

7. cixÿvg~jK wecYb (Test Marketing): cixÿvg~jK wecYb ch©v‡q m¤¢e¨ cY¨ Ges Gi Rb¨ cÖ Í̄vweZ wecYb 

†cÖvMÖvg¸‡jv wbw`©ó Ges cÖK…Z †fv³vi wbKU cÖ`vb K‡i cixÿY Kiv nq|  

8.  evwYwR¨KxKiY (Commercialization): GUv n‡”Q bZzb cY¨ Dbœq‡bi me©‡kl avc| cixÿvg~jKfv‡e GKwU 

cY¨ evRv‡i Qvovi ci evRvi hw` †fv³viv cY¨‡K MÖnY K‡i †bq Zvn‡j cY¨wU evwYwR¨K wfwË‡Z Drcv`b 

K‡i evRv‡i †Q‡o †`Iqv nq| GLv‡b †h welq¸‡jv we‡ePbv Kiv nq Zv n‡jvÑKLb cY¨wU Qvo‡Z n‡e| 

†Kv_vq Qvo‡Z n‡e, Kv‡`i D‡Ï‡k¨ Qvo‡Z n‡e Ges Kxfv‡e Qvo‡Z n‡e|  

 

mvims‡ÿc  

bZzb cY¨ cÖwZôvb Ges †fv³v Df‡qi Rb¨ bZzb myweavw`i mgvnvi Ges cÖwZ‡hvwMZvg~jK evRv‡i †fv³vi mš‘wó I 

AvbyMZ¨ AR©‡bi c_ ˆZwi K‡i| evRv‡i cÖPwjZ c‡Y¨i bevqb A_ev †Kv‡bv †Kv¤úvwbi cY¨ mvwi‡Z †h cY¨ wQj 

bv Zv ms‡hvRb‡K bZzb cY¨ †evSvq| eZ©gvb c‡Y¨i g‡W‡ji cwieZ©b, bZzb ¸Yv¸Y mshy³KiY, cY¨‡K bZzb 

†Kv‡bv eª¨v‡Û DbœqbI bZzb cY¨ wn‡m‡e MY¨ n‡e| †fv³v‡`i AwfiæwPi mv‡_ mvgÄm¨c~Y© Dbœq‡bi Rb¨ 

cÖwZôvb‡K GKwU kw³kvjx bZzb cY¨ cwiKíbv Ges wbqgvbyhvqx I †fv³v‡Kw›`ªK bZzb cY¨ Dbœqb cÖwµqv ˆZwi 

Ki‡Z nq| bZzb cY¨ D™¢veb cÖwµqv‡K AvUwU ch©v‡q fvM Kiv hvq| h_v: bZzb cY¨ aviYv m„wó, aviYv evQvB 

Kiv, aviYv Dbœqb Ges AfxÿY, wecYb †KŠkj wba©viY, e¨emvq we‡kølY, cY¨ Dbœqb, cixÿvg~jK wecYb I 

evwYwR¨KxKiY|  



cY¨, †mev I eª¨vÛ 

BDwbU Qq c„ôv-99          

 

 

 
cY¨ RxebPµ 

Product life cycle 
 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 c‡Y¨i RxebPµ ej‡Z Kx Zv ej‡Z cvi‡eb Ges 

 c‡Y¨i RxebP‡µi Í̄img~n eY©bv Ki‡Z cvi‡eb|  

 

cY¨ RxebPµ  

Product Life Cycle  

bZzb cY¨ evRv‡ii Avbq‡bi ci wecYbKvix ev Drcv`bKvix PvB †h cY¨wU evRv‡i `xN© ’̄vqx I m‡e©v”P gybvdv jvf 

KiæK| †Kv‡bv cY¨B AvRxeb evRv‡i wU‡K _v‡K bv| ZvB wecYbKvix wbw`©ó mgqmxgvi ev c‡Y¨i RxebP‡µi gv‡S 

m‡e©v”P gybvdv AR©‡b m‡Pó nq| 

c‡Y¨i RxebPµ ej‡Z GKwU c‡Y¨i evRv‡i wU‡K _vKv ch©šÍ weµq Ges gybvdvi wfwË‡Z DÌvb-cZ‡bi †h avc¸‡jv 

AwZµg K‡i _v‡K Zv‡K †evSv‡bv nq| †h‡Kv‡bv cY¨ cÖ_‡g evRv‡i cÖ‡ek K‡i ax‡i ax‡i cÖe„w× jvf K‡i| 

GKmgq c~Y©Zv cvq Ges GKUv ch©v‡q µ‡g evRvi †_‡K wejxb n‡q hvq| cÖwZwU c‡Y¨i RxebP‡µi aviv GKB iKg 

nq bv Ges P‡µi wewfbœ av‡c cwieZ©‡bi mv‡_ weµq gybvdv Ges cÖwZ‡hvwMZvi MwZc_I cwiewZ©Z n‡q _v‡K|  

c‡Y¨i RxebP‡µi avcmg~n wb‡P wP‡Îi gva¨‡g †`Lv‡bv n‡jv|  

 

 
 

wPÎ 6.7: c‡Y¨i RxebPµ 

 

1. c‡Y¨i Dbœqb Í̄i (Product Development): bZzb cY¨ aviYv msMÖn Ges wbe©vPb †_‡K c‡Y¨i RxebPµ 

ïiæ nq| wbe©vwPZ aviYv †_‡K bZzb cY¨ Dbœqb Kh©µg mvaviYZ G ch©v‡q cwiPvwjZ nq| wecYbKvix 

Drcv`bKvix cÖwZôvb cY¨ Dbœqb av‡c D”PgvÎq wewb‡qvM K‡i _v‡K|  

2. m~Pbv ev (Introduction stage): G ch©v‡q bZzb cY¨ evRv‡i Dc ’̄vcb Kiv nq Ges m‡PZbZvg~jK wecYb 

I Ab¨vb¨ cÖmvig~jK Kg©m~wPi gva¨‡g m¤¢ve¨ †µZv‡`i c‡Y¨ Pvwn`v e„w×, cwiwPwZKiY BZ¨vw` Kvh©µg 

cwiPvjbv Kiv nq| wecY‡bi `„wó‡Z GUvB c‡Y¨i RxebP‡µi cÖ_g avc| m~Pbv Í̄‡i c‡Y¨i weµq Ges 

gybvdvi nvi LyeB mvgvb¨ _v‡K Ges Zzjbvg~jKfv‡e wecYb, Drcv`b, cÖmvi I Ab¨vb¨ Avbylw½K LiP †ewk 

nq| †fv³v AvKl©Y m„wó Ges eÈb cÖYvwj‡Z c‡Y¨i aviYvi wbðqZv KivB g~j KvR wn‡m‡e MY¨ nq|  

3. cÖe„w× ev DbœwZ Í̄i (Grawth stage): m~Pbv Í̄‡ii cY¨ Ges cY¨ AvKl©Y m„wói gva¨‡g †fv³viv cY¨ e¨envi 

Ki‡Z DrmvwnZ nq| wecYbKvixi cY¨ hw` †fv³v mš‘wó AR©‡b mÿg nq ZLb D³ cY¨ cÖe„w× Í̄‡i cÖ‡ek 

K‡i| G ch©v‡q c‡Y¨i weµq Ges gybvdvi e„w×i mv‡_ mv‡_ bZzb bZzb cÖwZ‡hvwMZv †gvKvwejv Ges m‡e©v”P 

cvV 6.6 

 

 



weweG †cÖvMÖvg 

BDwbU Qq c„ôv-100 

gybvdv wbwðZKi‡Y wecYbKvix bZzb bZzb †KŠkj e¨envi K‡i cÖwZ‡hvwMZvg~jK myweav (Competitive 

advantage) AR©‡b m‡Pó n‡q _v‡K|  

4. c~Y©Zv ev cwiYZ Í̄i (Maturity stage): c~Y©Zv Í̄‡i c‡Y¨i cÖe„w×i nvi n«vm †c‡Z _v‡K Ges weµq I 

gybvdvi cwigvY mve©vwaK nq| cÖwZ‡hvMx‡`i AvwaK¨, bZzb bZzb cY¨ †KŠkj Øviv AvµgY Ges c‡Y¨i 

Ae¨vnZ ¸YMZ gv‡bi Pvwn`vi d‡j GKch ©v‡q c~Y©Zv Í̄‡ii c‡Y¨i weµq Ges gybvdv cwigvY Kg‡Z _v‡K| 

G‡ÿ‡Î wecYbKvix cY¨ Zz‡j †bIqvi wPšÍv-fvebv K‡i _v‡K|  

5. cZb Í̄i (Decline stage): c‡Y¨i RxebP‡µi me©‡kl avc n‡jv cZb Í̄i ev Decline stage| c~Y©Zv Í̄i 

†_‡K c‡Y¨i weµq Ges gybvdvi nvi Kg‡Z _v‡K Ges G ch©v‡q G‡m cY¨ msµvšÍ e¨q cÖwZôv‡bi Rb¨ 

AjvfRbK n‡q c‡o| A‡bK †ÿ‡Î bZzb †KŠkj I e¨e ’̄vcbvi ci I c‡Y¨i wejxbZv †iva Kiv m¤¢e nq bv 

Ges GKch©v‡q cY¨ evRvi †_‡K wejxb n‡q hvq|  

Dc‡iv³ A‡jvPbv †_‡K GK_v ¯úó nq †h, wecYbKvix‡K c‡Y¨i ’̄vwqZ¡ a‡i ivLv Ges m‡e ©v”P gybvdv AR©‡bi 

wbwg‡Ë me©`v cY¨ f¨vjy m‡e ©v”PKiY Ges bZzb bZzb †fv³v †KŠkj cÖ‡qvM Ki‡Z n‡e|  

 

 

 

e¸ovi gmjv M‡elYv †K‡› «̀i EaŸ©Zb ‰eÁvwbK Kg©KZ©v †gv. gvmy` Avjg 18 ai‡bi gmjvi u̧ov, ¯úvBm wKsev †c÷ ev mm-

AvPvi BZ¨vw` ‰Zwi I †gvoKRvZ Kivi bZyb cÖhyw³ I c×wZ D™¢veb K‡i‡Qb| gmjv¸‡jv n‡”Q †cuqvR, KvuPv gwiP, imyb, 

Av`v I Aj¯úvB‡mi (PvqwbR gmjv) u̧ov, KvuPv gwi‡Pi †c÷ I AvPvi, ïKbv gwi‡Pi AvPvi I mm, KvuPv gwiP 

Lv`¨RvZKiY, imy‡bi AvPvi, †KPvc I PvUwb, Av`vi AvPvi I R¨vg, njy‡`i †c÷, Aj¯úvB‡mi †c÷ Ges A¨vbv‡Uv 

cvDWvi| cÖvY Mªycmn bvgx`vwg wKQy †Kv¤úvwb BwZg‡a¨ †gv. gvmy` Avj‡gi 

D™¢vweZ cÖhyw³ I c×wZ e¨envi K‡i evwYwR¨K wfwË‡Z wewfbœ ai‡bi 

gmjvi u̧ov, †c÷, mm, AvPvi BZ¨vw` wecY‡b AvMÖn †`wL‡q‡Q| †fv³v 

ch©v‡qI Gme cY¨ ‰Zwi I msi¶Y K‡i e¨envi Kiv hv‡e e‡j Rvbvb gvmy` 

Avjg| evwYwR¨K wfwË‡Z †fv³v ch©v‡q Qwo‡q †`Iqv m¤¢e n‡j Zv‡Z †`‡k 

gmjvi AcPq I Avg`vwb wbf©iZv Kg‡e| gmjv M‡elYv †K‡›`ªi weÁvbxiv 

ej‡Qb, †cuqvR GKwU cPbkxj cY¨| †`‡k Drcvw`Z †cuqv‡Ri cÖvq 30 

kZvsk AcPq nq| Avg`vwb Kiv †cuqv‡R AcP‡qi nvi 5 †_‡K 7 kZvsk| 

gvV †_‡K †cuqvR †Zvjvi ci Zv cÖwµqvRvZKi‡Yi gva¨‡g u̧ov wKsev ø̄vBm 

K‡i msi¶Y Kiv m¤¢e n‡j AcPq †iva Kiv m¤¢e| KviY, cÖwµqvRvZ 

†cuqvR ỳB-wZb eQi ch©šÍ msi¶Y Kiv hv‡e| G‡Z cY¨wUi NvUwZ †VKv‡bv I Avg`vwbwbf ©iZv Kgv‡bv m¤¢e| ïay ZvB bq 

†cuqvR u̧ov e¨envi-evÜe, ¯̂v` I ¸YMZ gvbI Aÿzbœ _v‡K| GKBfv‡e imyb, KvuPv gwiP, Av`vmn Ab¨ gmjvi AcPqI †iva 

Kiv m¤¢e| †`‡k msi¶‡Yi Afv‡e †h gmjv AcPq nq, Zv D™¢vweZ cÖhyw³ I c×wZ e¨envi K‡i †cuqvR, imyb, KvuPv gwiP, 

Av`vi g‡Zv gmjv u̧ov Kivi gva¨‡g †iva Kiv m¤¢e| Gid‡j K…l‡Ki b¨vh¨ `vg cvIqvI wbwðZ n‡e| 

 
 

 

 

mvims‡ÿc  

c‡Y¨i RxebPµ ej‡Z GKwU c‡Y¨i wbw`©ó mg‡qi mv‡_ weµq Ges gybvdvi cwieZ©b‡K †evSvq| cÖwZwU c‡Y¨i 

RxebP‡µi g~jZ cuvPwU avc Ges cÖwZwU av‡c Gi weµq Ges gybvdvi DÌvb I cZb cwijwÿZ nq| h_v: c‡Y¨i 

Dbœqb, cY¨ m~Pbv, cÖe„w×, c~Y©ZvcÖvwß I cZb Í̄i|  

 

m~Î: Av‡bvqvi cvi‡fR, cÖ_g Av‡jv, b‡f¤̂i 2020; Qwe: https://www.pikrepo.com/ 

†cqvuR ¸ov †gvoKRvZ Kivi bZyb cÖhyw³ 



cY¨, †mev I eª¨vÛ 

BDwbU Qq c„ôv-101          

 

BDwbU DËi g~j¨vqb  

 

1. cY¨ Kx? c‡Y¨i Í̄img~n eY©bv Kiæb|  

2. GKwU c‡Y¨i D`vniY w`‡q c‡Y¨i Í̄img~n Av‡jvPbv Kiæb|  

3. c‡Y¨i †kÖwYwefvM we Í̄vwiZ Av‡jvPbv Kiæb|  

4. D`vniYmn kwcs c‡Y¨i cÖKvi‡f` eY©bv Kiæb|  

5. wkí c‡Y¨i cÖKvi‡f` Av‡jvPbv Kiæb|  

6. cY¨ wm×všÍmg~n eY©bv Kiæb|  

7. cY¨ mvwi I cY¨ wgkÖY Kx? Zv‡`i g‡a¨ cv_©K¨ Kiæb|  

8. †h‡Kv‡bv GKwU cwiwPZ cY¨ wgkÖ‡Yi Dcv`vbmg~n eY©bv Kiæb|  

9. cY¨ mvwi wm×všÍmg~n we Í̄vwiZ eY©bv Kiæb|  

10. cY¨ RxebPµ Kx? GKwU mvevbRvZxq c‡Y¨i RxebP‡µi Í̄img~n e¨vL¨v Kiæb|  

11. mdj eª¨vÛ m„wói †KŠkjmg~n we Í̄vwiZfv‡e Av‡jvPbv Kiæb|  

12. KLb GKwU cY¨‡K bZzb cY¨ wn‡m‡e aiv nq?  

13. bZzb cY¨ Dbœqb wm×v‡šÍi cÖwµqv e¨vL¨v Kiæb|  

14. †mev Kx? †mevi ˆewkó¨ e¨vL¨v Kiæb|  

15. †mev n‡jv GKai‡bi A`„k¨gvb welq, hv µq K‡i †µZv wKQz myweav ev Z…wß cvqÑe¨vL¨v Kiæb|  
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