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†µZv I †fv³vi Pvwn`v Abyhvwq cY¨ cÖ ‘̄Z †_‡K Zv evRv‡i mieivn Kivi Rb¨ wecYb GKwU ¸iæZ¡c~Y© e¨emvwqK 

Kvh©µg, hvi gva¨‡g e¨emvq cÖwZôvb †µZv ev †fv³vi mš‘wó weavb K‡i | GB BDwb‡U wecYb Kx I wecYb wKfv‡e 

†µZv m¤úK© m„wó K‡i †mB m¤ú‡K© cÖv_wgK aviYv †`Iqv n‡q‡Q| GB BDwb‡U †gvU PviwU cvV Av‡Q| cÖ_g cv‡V, 

wecY‡bi msÁv, ¸iæZ¡ I cÖwµqv wel‡q Av‡jvPbv Kiv n‡q‡Q| wØZxq cv‡V, ‡µZvi cÖ‡qvRb, Afve, Pvwn`v, I 

evRvi ej‡Z Kx †evSvq, Ges wecY‡bi †gŠwjK aviYvmg~n wb‡q we Í̄vwiZ weeiY †`Iqv n‡q‡Q| Z„Zxq cv‡V wecYb 

‡KŠkj Kx, I wecYb e¨e ’̄vcbvi gZev`mg~n Av‡jvPbv Kiv n‡q‡Q| PZz_© cv‡V, wecYb Kvh©µg Kxfv‡e wbav©wiZ 

nq, †µZv m¤úK© m„wó I ‡µZv f¨vjy AR©b m¤ú‡K© eY©bv Kiv n‡q‡Q| me©‡k‡l cÂg cv‡V wecYb PP©vi 

cwieZ©bmg~n‡K Zz‡j aiv n‡q‡Q Ges evsjv‡`‡ki †cÖwÿ‡Z wecY‡bi cÖK…wZ Av‡jvPbv Kiv n‡q‡Q|  

 

 

BDwbU mgvwßi mgq  BDwbU mgvwßi m‡e©v”P mgq `yB mßvn 

G BDwb‡Ui cvVmg~n 

cvV-1.1: wecYb: aviYv I cÖwµqv 

cvV-1.2: †µZvi cÖ‡qvRb Abyaveb 

cvV-1.3: wecYb †KŠkj 
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wecYb: aviYv I cÖwµqv 

Marketing: Concept and Process 
 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 wecYb Kx Zv ej‡Z cvi‡eb; 

 wecY‡bi ¸iæZ¡ e¨vL¨v Ki‡Z cvi‡eb Ges 

 wecYb cÖwµqvi weeiY w`‡Z cvi‡eb|  

 

eZ©gvb mg‡q cÖwZwU e¨emvq cÖwZôvb ev †Kv¤úvwb wecY‡bi wewfbœ Kv‡Ri mv‡_ m¤ú„³| wUwf‡Z ev msev`c‡Î wewfbœ 

cÖwZôvb ev †Kv¤úvwbi AvK©lYxq weÁvcb, †gvevBj †dv‡bi gva¨‡g †µZv‡K ¸iæZ¡c~Y Z_¨ †`Iqv ev bZzb bZzb cY¨ 

evRv‡i mnRjf¨ nIqv BZ¨vw` wecY‡bi Kv‡RiB cÖwZdjb| cÖwZwU cÖwZôvbB wecY‡bi Kvhv©ejxi gva¨‡g †µZv‡K 

AvK…ó I `xN© †gqv‡` †µZv-m¤úK© ˆZwi Ki‡Z Pvq| e¨emvq cÖwZôvb wewfbœ ai‡bi cY¨ ev †mev cÖ ‘̄Z K‡i evRv‡i 

mieivn K‡i _v‡K| gvbyl wewfbœ cÖ‡qvR‡b, Zvi Pvwn`v †gUv‡bvi Rb¨ Gme cY¨ µq I †fvM K‡i| gvb yl Lvevi µq 

K‡i ÿzav wbevi‡Yi Rb¨ Avevi wPwKrm‡Ki Kv‡Q my ’̄ nIqvi Rb¨ wPwKrmv †mev MÖnY K‡i| cY¨ ev †mev †fvM Kivi 

Rb¨ gvbyl wbw`©ó evRvi †_‡K hvPvB-evQvB K‡i Zvici cÖ‡qvRb Abymv‡i µq I †fvM K‡i| jÿ Kiv hvq †h, cY¨ 

ev †mevi aviYvi m„wó †_‡K ïiæ K‡i, †µZv‡`i gv‡S Zv cwiwPwZKiY, µ‡q Drmvn cÖ`vb, cY¨ eÈb, g~j¨ wba©viY, 

µq wm×všÍ MÖn‡Y mnvqZv cÖ`vb Ges weµ‡qvËi †mevmn wewfbœ Kv‡Ri mv‡_ wecYb ev evRviRvZKiY (Marketing) 

RwoZ| wecY‡bi mv‡_ Drcv`K, †µZv, †fv³v I wecYbKvix mycÖPwjZ wKQz kã| cY¨`ªe¨ Drcv`‡bi mv‡_ RwoZ 

e¨w³ ev cÖwZôvb ev †Kv¤úvwb‡K Drcv`K (Producer) e‡j| †hgb: wRwKD BÛvwóª B‡Kv‡bv ej †cb Drcv`b K‡i| 

†h e¨w³ ev †Kv¤úvwb cY¨`ªe¨ µq K‡i Zv‡K †µZv (Customer) e‡j| wb‡R †fvM Kivi Rb¨ †Kv‡bv e¨w³ ev 

†Kv¤úvwb hw` cY¨`ªe¨ µq K‡i Zv‡K †fv³v (Consumer) e‡j| †hgb: †Kv‡bv e¨w³ B‡Kv‡bv ej ‡cb µq K‡i †m 

hw` wb‡R KjgwU e¨envi K‡i ZLb †m †µZv I †fv³v| Avevi †mB e¨w³ hw` KjgwU µq K‡i Zvi eÜz‡K e¨envi 

Kivi Rb¨ †`q Zvn‡j e¨w³wU ïayB †µZv| Ab¨w`‡K Zvi eÜz †µZv bq, eis ïayB †fv³v| †Kv‡bv wecYbKvix 

(Marketer) n‡jv Ggb e¨w³ †h Ab¨ c‡ÿi KvQ †_‡K †Kv‡bv cÖwZwµqv ev mvov cvIqvi Avkv K‡i| GB cÖwZwµqv 

n‡Z cv‡iÑ`„wó AvKl©Y, µq, Aby`vb ev mg_©b BZ¨vw`| †hgb: wRwKD BÛvwóª Zvi Drcvw`Z Kjg weµ‡qi Rb¨ 

evsjv‡`‡ki †µZv I †fv³v‡`i Kv‡Q mieivn K‡i Ges Kjg µq Kivi Rb¨ weÁvcb †`Iqvi gva¨‡g †µZv‡K 

AvK…ó K‡i| wecY‡b †µZv f¨vjy m„wói (Customer Value) Dci †Rvo †`Iqv nq| †Kv‡bv cY¨ µq I e¨envi K‡i 

†µZv †h DcKvwiZv cvq Ges cY¨wU AR©‡bi Rb¨ †h A_© e¨q K‡i Zvi cv_©K¨‡K †µZv f¨vjy e‡j| ‡µZv B‡Kv‡bv 

Kjg †h g~‡j¨ µq K‡i‡Q ‡mB Abyhvqx KjgwUi e¨envi Ki‡Z cvi‡j †µZvi Kv‡Q B‡Kv‡bv Kj‡gi f¨vjy m„wó nq| 

 

wecYb Kx? 

What is Marketing? 

wecYb GKwU cwieZ©bkxj I RwUj welq| A‡bK mgqB wecYb ev gv‡K©wUs w`‡q ïay µq-weµq ev cÖPviYvKvh©‡K 

†evSv‡bv n‡q _v‡K| cÖK…Zc‡ÿ, wecYb µq-weµq ev cÖPviYv QvovI c‡Y¨i Pvwn`v wba©viY, AvKl©Yxq †gvoKxKiY, 

g~j¨ wba©viY, cwienb, cÖmvi BZ¨vw` KvR K‡i| eZ©gvb mg‡q wecYb ej‡Z m‡šÍvlRbKfv‡e †µZv ev †fv³vi 

cÖ‡qvRbmg~n c~iY‡K †evSvq| wecY‡bi g~j D‡Ïk¨ n‡jv †µZv f¨vjy ev myweav mieiv‡ni cÖwZkÖæwZi gva¨‡g bZzb 

†µZv‡K AvK„ó Kiv Ges mš‘wó weav‡bi gva¨‡g eZ©gvb †µZv‡K a‡i ivLv I mš‘ó †µZvi msL¨v e„w× Kiv|  
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cY¨ Drcv`‡bi c~e© †_‡K ïiæ K‡i Drcvw`Z cY¨ †µZv ev †fv³vi wbKU †cuŠ‡Q †`Iqv ch©šÍ wecYb wewfbœ ai‡bi 

Kv‡Ri mv‡_ RwoZ _v‡K| wecY‡bi KvR‡K wZbwU ch©v‡q fvM Kiv hvq; h_v: cY¨ Drcv`‡bi c~‡e©, cY¨ Drcv`‡bi 

c‡i Ges cY¨ weµq Kivi cieZ©x‡Z| cY¨ Drcv`‡bi c~‡e© wecY‡bi KvR¸‡jv n‡”Q evRvi Rwic, Pvwn`v wba©viY, 

A_©-ms ’̄vb, cÖwZ‡hvMx‡`i wPwýZ Kiv BZ¨vw`| Drcv`‡bi c‡i wecY‡bi ¸iæZ¡c~Y© KvR n‡jv gvb wba©viY 

wefw³KiY, †gvoKxKiY, g~j¨ wba©viY, cwienb, ¸`vgRvZKiY, eÈb, SzuwK MÖnY, cY¨ cÖmvi BZ¨vw`| me©‡k‡l 

cY¨ †fv³vi Kv‡Q †cuŠ‡Q †`Iqv A_ev cY¨ †fv³vi Kv‡Q weµq Kiv n‡jB wecY‡bi Kvh©µg †kl n‡q hvq bv| 

†fv³vi Kv‡Q †cuŠQv‡bvi ciI wecY‡bi wKQy KvR _v‡K| †hgb- weµ‡qvËi †mev cÖ`vb, †fv³v ev †µZvi mš‘wó 

cwigvc, mš‘wó eRvq ivLv Ges e„w× Kiv, wecY‡bi bvbvwea Kvh©µg g~j¨vqb Kiv| myZivs wecYb n‡”Q GKwU 

mvgvwRK I e¨e ’̄vcKxq cÖwµqv hvi gva¨‡g cÖvwZôvwbK D‡Ïk¨ AR©‡bi j‡ÿ¨ †µZv‡`i cÖ‡qvRb Abymv‡i cY¨ I 

†mev ˆZwi I wewbgq Kivi gva¨‡g cÖ‡qvRb I Afve wgwU‡q Zv‡`i mš‘wó weavb Kiv nq|  

 

wecY‡bi ¸iæZ¡ 

Importance of Marketing 

wecYb †fv³vi cÖ‡qvRb AbymÜvb K‡i cÖ‡qvRbxq cY¨ ev †mev cÖ ‘̄Z K‡i| G Rb¨ wewfbœ cÖwµqvi gva¨‡g mgv‡Ri 

wewfbœ cÖ‡qvRb c~i‡Yi Rb¨ cÖvK…wZK m¤ú` e¨envi K‡i| wecYb cY¨ mieivn Kivi mv‡_ AbeiZ M‡elYv 

Kvh©µ‡gi gva¨‡g memgq bZzb bZzb cY¨ D™¢veb I c‡Y¨i Dbœqb K‡i| GKB mv‡_ wecYb †fv³vi Pvwn`v I iæwP 

Abyhvqx AvaywbK cÖhyw³ e¨envi K‡i hy‡Mvc‡hvMx cY¨ ev †mev cÖ ‘̄Z I mieivn K‡i †fv³vi mš‘wó AR©‡bi †Póv 

K‡i| wecYb wewfbœ Kvh©µ‡gi ga¨ w`‡q gvby‡li G myß Pvwn`v‡K wPwýZ I RvMÖZ K‡i Ges ¯̂Z¡MZ, ’̄vbMZ, 

mgqMZ I iƒcMZ Dc‡hvM m„wó K‡i mgv‡R cY¨ ev †mevi Pvwn`v m„wó K‡i _v‡K| †`‡k I we‡`‡k c‡Y¨i Pvwn`vi 

wewfbœZv Abyhvqx cY¨ mieivn K‡i| wecYb c‡Y¨i Pvwn`v I cÖ‡qvRbvbymv‡i mwVK mg‡q mwVK cY¨wU, mwVK ’̄v‡b 

†cuŠ‡Q w`‡q c‡Y¨i mylg eÈb wbwðZ K‡i| evRv‡i †Kvb ai‡bi cY¨ cÖ‡qvRb, Kx cwigvY cY¨ cÖ‡qvRb, KLb 

cY¨wU cÖ‡qvRbÑG welq¸‡jv QvovI cY¨`ª‡e¨i mwVK g~j¨ wbqš¿Y K‡i wecYb GKwU †`‡ki A_©‰bwZK w ’̄wZkxjZv 

eRvq iv‡L| mvgwMÖK wecYb Kvh©µ‡gi m¤cÖmvi‡Yi mv‡_ mv‡_ e¨vcK Kg©ms ’̄v‡bi my‡hvM m„wó n‡q _v‡K|  

Philip Kotler & Gary Armstrong wecYb‡K msÁvwqZ K‡i‡Qb GBfv‡e,“Marketing is a social 

and managerial process whereby individuals and groups obtain what they need and want 

through creating and exchanging products and value with others.” A_©vr wecYb n‡”Q GKwU 

mvgvwRK Ges e¨e ’̄vcKxq cÖwµqv hvi gva¨‡g e¨w³eM© Ges `j Ab¨‡`i mv‡_ cY¨`ªe¨ I f¨vjy m„wó Ges 

wewbg‡qi gva¨‡g Zv‡`i cÖ‡qvRb I Afve c~iY K‡i _v‡K| 

American Marketing Association (AMA) wecY‡bi †h msÁv cÖ`vb K‡i‡Q Zv n‡jv, “Marketing 

is the activity, set of institutions, and processes for creating, communicating, delivering, and 
exchanging offerings that have value for customers, clients, partners, and society at large.” 

A_©vr wecYb n‡jv Kvh©µg, †Kv¤úvwbi †mU Ges weµ‡qi cÖ Í̄ve m„wó, †hvMv‡hvM, mieivn I wewbg‡qi 

cÖwµqv hv †µZv, MÖvnK, Askx`vi I e„nËi mgv‡Ri Rb¨ myweav cÖ`vb K‡i| 

 

evRvi Ges 

†µZvi cÖ‡qvRb 

I Afve 

Abyaveb 

†µZv f¨vjyyPvwjZ 

wecYb †KŠkj 

bKkvKiY 

 

mgwš̂Z wecYb 

Kvh©µg 

cÖ ‘̄ZKiY 

 

jvfRbK m¤úK© 

m„wó 

 

gybvdv I †µZv 

BKz¨BwU AR©b 

 

†µZvi Rb¨ f¨vjy m„wó I †µZv m¤úK© ’̄vcb 

†µZvi KvQ †_‡K 

f¨vjy AR©b 

wPÎ 1.1: wecYb cÖwµqvÑ†µZv f¨vjy m„wó I AR©b  
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wecYb cÖwµqv 

Marketing Process 

wecYb gvby‡li cÖ‡qvRb I Pvwn`v c~i‡Yi Rb¨ cY¨ I †mev cÖ ‘̄Z K‡i †fv³v‡`i cÖ‡qvRb I mš‘wó weavb K‡i _v‡K| 

wPÎ 1.1-G wecYb cÖwµqvq †`Lv‡bv n‡q‡Q †h, cuvPwU ch©v‡q Kxfv‡e †Kv‡bv cÖwZôvb †µZv f¨vjy m„wó I AR©b Ki‡Z 

cv‡i| wecYbKvix †µZv f¨vjy I †µZv m¤úK© ˆZwi Kivi Rb¨ cÖ_gZ, evRvi I †µZvi Kx Kx cÖ‡qvRb I Afve 

i‡q‡Q Zv Rvbvi Rb¨ wewfbœ Kvh©µg MÖnY K‡i| †µZv m¤ú‡K© aviYv cvIqvi ci wØZxq ch©v‡q, †µZv f¨vjy ˆZwii 

Rb¨ wecYb †KŠkj MÖnY K‡i; Z„Zxq av‡c, mgwš̂Z wecYb Kvh©µg cÖ ‘̄Z K‡i, Ges PZz_© ch©v‡q, jvfRbK m¤úK© 

ˆZwii Rb¨ wewfbœ c`‡ÿc MÖnY K‡i| me©‡k‡l, †µZv f¨vjy I †µZv m¤úK© ˆZwii wewbg‡q wecYbKvix gybvdv I 

†µZv BKz¨BwU AR©b K‡i|  

 

 

 

 
K‡ivbvKv‡j evsjv‡`‡k B-Kgv‡m© e¨emv Rbwcªq n‡q‡Q| Zv AvMvgx wZb 

eQ‡ii g‡a¨ B-Kgv‡m©i evRvi wM‡q 309 †KvwU 70 jvL Wjv‡i `vuov‡e, 

hv †`kxq gy`ªvq 26 nvRvi 324 †KvwU UvKvi mgvb| evsjv‡`‡k mvgvwRK 

†hvMv‡hvMgva¨g e¨enviKvixi msL¨v cÖvq 3 †KvwU 60 jvL| Zvi g‡a¨ 

†dmeyK e¨envi K‡ib 89 `kwgK 62 kZvsk| Avi †dmeyK‡Kw›`ªK e¨emv 

K‡i cÖvq 3 jvL D‡`¨v³v, hvi A‡a©KB bvix| D‡`¨v³viv gv‡m M‡o 10 

nvRvi †_‡K 1 jvL UvKv Avq K‡ib| Zv‡Z mw¤§wjZ evwY‡R¨i cwigvY 

`vuovq cÖvq 312 †KvwU UvKv| Ab¨w`‡K, †`‡k B-Kgvm© cÖwZôvb i‡q‡Q 

cÖvq AvovB nvRvi| Zv‡`i KvQ †_‡K hvuiv cY¨ †K‡bb, Zvu‡`i g‡a¨ 80 

kZvskB knivÂ‡ji emevm K‡ib| cÖwZw`b cÖvq 30 nvRvi AW©vi †fv³vi Kv‡Q †cŠu‡Q †`q B-Kgvm© cÖwZôvb¸‡jv| PjwZ 

eQi B-Kgv‡m©i evRv‡ii AvKvi wM‡q `vuov‡e 207 †KvwU Wjv‡i, hv MZ eQi wQj 164 †KvwU Wjvi| †mB wn‡m‡e Gevi    B-

Kgv‡m©i evRvi evo‡e 26 kZvsk| B-Kgv‡m© †_‡K cY¨ wKb‡Z †ewk AvMªn †`Lvb 25 †_‡K 34 eQi eqmx gvbyl| me wgwj‡q 

B-Kgv‡m©i 61 kZvsk c‡Y¨i †µZvB Zvuiv| Zvici 16 kZvsk cY¨ †K‡bb 35 †_‡K 44 eQi eqmx gvbyl| 18 †_‡K 24 

eQi eqmx gvbyl †K‡bb B-Kgv‡m©i 14 kZvsk cY¨| G Qvov 45-54 eQi eqmx gvbyl   B-Kgv‡m©i 5 kZvsk cY¨ wKb‡Z 

AvMÖn †`Lv‡”Qb| wewfbœ B-Kgvm© cÖwZôv‡bi Z_¨vbyhvqx, eZ©gv‡b AbjvB‡b †cvkvK evRv‡ii AvKvi 59 †KvwU Wjv‡ii, hv 

2023 mv‡j 124 †KvwU Wjv‡i `vuov‡Z cv‡i| eZ©gv‡b 45 †KvwU Wjv‡ii B‡jKU«wbK cY¨ wewµ n‡”Q AbjvB‡b| Avmeve I 

M…n ’̄vwj miÄvgI wewµ n‡”Q cÖvq 19 †KvwU Wjv‡ii| Z…Yg~j ch©v‡qi gvbyl‡`i B-Kgv‡m©i AvIZvq wb‡q Avmvi Rb¨ myjf 

g~‡j¨ B›Uvi‡bU myweav wbwðZKi‡Yi cvkvcvwk mvBevi wbivcËv †Rvi`vi Ki‡Z n‡e| 

 

 
 

 

mvims‡ÿc  

wecYb GKwU cwieZ©bkxj I RwUj welq| wecY‡bi g~j D‡Ïk¨ n‡jv †µZv f¨vjy ev myweav mieiv‡ni cÖwZkÖæwZi 

gva¨‡g bZzb †µZv‡K AvK„ó Kiv Ges mš‘wó weav‡bi gva¨‡g eZ©gvb †µZv‡K a‡i ivLv I mš‘ó †µZvi msL¨v e„w× 

Kiv| e¨emv‡q wecY‡bi ¸iæZ¡ e¨cK| wecYb evRv‡i †Kvb ai‡bi cY¨ cÖ‡qvRb, Kx cwigvY cY¨ cÖ‡qvRb, KLb 

cY¨wU cÖ‡qvRbÑG welq¸‡jv QvovI cY¨`ª‡e¨i mwVK g~j¨ wbqš¿Y K‡i| wecYb cÖwµqvq †`Lv‡bv n‡q‡Q †h, cuvPwU 

ch©v‡q Kxfv‡e †Kv‡bv cÖwZôvb †µZv f¨vjy m„wó I AR©b Ki‡Z cv‡i| 

m~Î: cÖ_g Av‡jv, b‡f¤̂i 2020; Qwe: http://www.pxfuel.comt.com/ 

evsjv‡`‡k B-Kgvm© I Gd-Kgvm© 
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†µZvi cÖ‡qvRb Abyaveb 

Understanding Customer Needs 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 wecY‡bi †gŠwjK aviYvmg~‡ni weeiY w`‡Z cvi‡eb|  

 

wecYb cÖwµqvq cÖ_g avcwU n‡”Q evRvi Ges †µZvi cÖ‡qvRb I Afve Abyaveb Kiv, wPÎ bs 1.1 G eY©bv Kiv 

n‡q‡Q hv GB cv‡V Av‡jvPbv Kiv n‡q‡Q| wecY‡bi ¸iæZ¡c~Y© KvR n‡jv- mwVK mg‡q evRv‡i c‡Y¨i cÖ‡qvRb 

Abyaveb, Pvwn`v kbv³ I m„wó Kiv, Ges †m Pvwn`v c~i‡Yi Rb¨ †Póv Kiv| evRv‡i Pvwn`v KL‡bv GKiKg _v‡K bv; 

Zv mgq I cwiw ’̄wZ Abyhvqx cwiewZ©Z nq| †m Kvi‡Y wecYbKvix evRv‡i cwiewZ©Z Pvwn`vi Ici wbf©i K‡i wfbœ 

wfbœ wecYb Kvh©µg wba©viY K‡i| wecYb Kvh©µg mwVKfv‡e wbav©iY Kivi Rb¨ wecY‡bi mv‡_ RwoZ †gŠwjK 

aviYv¸‡jv Rvbv cÖ‡qvRb|  

 
wecY‡bi †gŠwjK aviYvmg~n  
Core Marketing Concepts 

†fv³v‡`i cÖ‡qvRb wba©viY, †mBfv‡e cY¨ Drcv`b I eÈb Ges †fv³v‡`i mš‘wó weavb n‡jv wecY‡bi GKgvÎ 

jÿ¨| wecYb m¤ú‡K© Av‡jvPbvi Rb¨ KZK¸‡jv aviYv m¤ú‡K© Ávb _vKv cÖ‡qvRb| GB aviYvmg~n wecYb m¤úwK©Z 

Av‡jvPbvi wfwË wn‡m‡e KvR K‡i| wb‡P wecY‡bi †gŠwjK aviYv¸‡jv Av‡jvPbv Kiv n‡jvÑ 

 

1. cÖ‡qvRb, Afve I Pvwn`v (Needs, Wants and Demands): ˆ`bw›`b Rxe‡b †eu‡P _vKvi Rb¨ wewfbœ 

`ªe¨mvgMÖx I †mevi Avek¨KZv  Abyfe Kiv‡K cÖ‡qvRb e‡j| †eu‡P _vKvi Rb¨ gvby‡li Lv`¨, e ¿̄, evm ’̄vb, 

wbivcËv, wPwKrmv, †mev BZ¨vw` Acwinvh©| †hgb: ÿzav wbevi‡Yi Rb¨ gvbyl Lv`¨ MÖnY K‡i Avevi gvbyl 

evm ’̄v‡bi cÖ‡qvRb †eva K‡i wbivc‡` I Aviv‡gi _vKvi Rb¨| gvby‡li GB cÖ‡qvRb c~iY Kiv †_‡K 

wecY‡bi †gŠwjK aviYvi ïiæ n‡q‡Q| mgvR, ms¯‹…wZ ev e¨w³Z¡ Øviv cÖfvweZ n‡q ÔcÖ‡qvRbÕ hLb `ªe¨mvgMÖx 

I †mevi AvKv‡i cÖKvk cvq ZLb Zv‡K Afve e‡j| gvbyl fv‡jvfv‡e †eu‡P _vKvi Rb¨ wewfbœ e ‘̄MZ I 

Ae ‘̄MZ ª̀e¨mvgMÖxi cÖ‡qvRb Abyfe K‡i| †hgb: evsjv‡`wk †µZv Lv`¨ wn‡m‡e fvZ, wewiqvwb BZ¨vw` Avi 

Av‡gwiKvb †µZv evM©vi, †d«Â d«vB †ewk cQ›` Ki‡e| Avevi, †Kv‡bv `ªe¨ ev †mevi Afve _vK‡j Ges 

†mwU µq Kivi Rb¨ A_© e¨q Kivi B”Qv I mvg_©¨ _vK‡j Zv‡K Pvwn`v e‡j| D`vniY¯^iƒc ejv hvq, †Kv‡bv 

cvV-1.2 

cÖ‡qvRb, Afve I Pvwn`v 

evRvi 

wewbgq, †jb‡`b I m¤úK© 

cY¨, †mev I AwfÁZv 

f¨vjy Ges mš‘wó 

wecY‡bi 

†gŠwjK 

aviYvmg~n 

wPÎ 1.2: wecY‡bi †gŠwjK aviYvmg~n 
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†fv³vi evm ’̄v‡bi Afve i‡q‡Q, G Kvi‡Y †m wUb, BU A_ev KvV w`‡q Ni ˆZwi K‡i Zvi evm ’̄v‡bi Afve 

c~iY Ki‡Z cv‡i| Avw_©K mvg_©¨ Abyhvqx †Kv‡bv †fv³v hw` wU‡bi Ni ˆZwi K‡i, ZLb Zvi wbKU wU‡bi 

Pvwn`v i‡q‡Q| Avevi Ab¨ †Kv‡bv †fv³vi B‡Ui ˆZwi AÆvwjKv evbv‡bvi mvg_©¨ _vK‡j Zvi Kv‡Q B‡Ui 

Pvwn`v i‡q‡Q|  

2. cY¨, †mev I AwfÁZv (Products, Services and Experiences): wecYbKvix GK¸”Q myweav (Bundle of 

benefits) cÖ`v‡bi gva¨‡g †µZvi cÖ‡qvRb‡K c~iY K‡i Ges evRv‡i weµ‡qi Rb¨ Dc ’̄vcb K‡i| GB 

myweavmg~n cY¨, †mev, Z_¨, AwfÁZv BZ¨vw`i mgš̂‡q iƒc`vb K‡i wbw`©ó †µZvi cÖ‡qvRb c~iY Kivi Rb¨ 

evRv‡i Dc ’̄vcb Kiv‡K wecYb Advi (Marketing offerings) e‡j| wecYb Advi `„k¨gvb ev A`„k¨gvb 

n‡Z cv‡i| †fv³vi cÖ‡qvRb I Afve c~iY Ki‡Z cv‡i Ggb `„k¨gvb hv wKQy evRv‡i weµ‡qi Rb¨ 

we`¨vgvb Zv‡K cY¨ e‡j| LvZv, Kjg, eB, Pvj, †Uwej, †Pqvi BZ¨vw` `„k¨gvb cY¨| Ab¨w`‡K †mev 

RvZxq cY¨ n‡jv A`„k¨gvb cY¨, hv cvIqvi Rb¨ †fv³v A_© wewbgq Ki‡Z cÖ ‘̄Z _v‡K| †hgb: †nv‡Uj, 

†mjyb, Mvwo †givgZ, AvBbRxex, wkÿK, cÖ‡KŠkjx, Wv³vi BZ¨vw` MZvbyMwZK †mevi mv‡_ B›Uvi‡bU 

(Internet), Kzwiqvi (Courier), †nvg †Wwjfvwi (Home delivery) ‡mev BZ¨vw`i cÖmvi NU‡Q| wewfbœ †mev 

Ges c‡Y¨i mgv‡ek NwU‡q †Kv‡bv cÖwZôvb AwfÁZv (Experiences) m„wói gva¨‡g wecY‡bi Kvh©µg 

m¤úv`b Ki‡Z cv‡i| †hgb- D`¨v‡b ågY, cv‡K© †eov‡bv BZ¨vw`|  

GQvovI e¨vcKfv‡e, wecYbKvix Av‡iv A‡bK e ‘̄ ev mËv wecYb Ki‡Z cv‡i| wecYbKvix mgqwfwËK 

wewfbœ B‡f›Um ev Abyôvb (Events) Av‡qvRb Kivi gva¨‡g wbw`©ó †µZv‡`i wbKU cÖwZôvb, cY¨ ev †mevi 

msev` †cuŠ‡Q w`‡q _v‡K| †hgb: †Kv¤úvwbi el©c~wZ©, †UªW †kv, µxov Abyôvb, wPÎ cÖ`k©bx, I‡cb Gqvi 

KbmvU© BZ¨vw`| eZ©gv‡b RbwcÖq I weL¨vZ e¨w³‡K (Persons) †K›`ª K‡i wecYb Kvh©µg cwiPvjbv Kiv 

n‡”Q| weL¨vZ wPÎvwf‡bZv, wPwKrmK, †L‡jvqvo, ivRbxwZwe` Zv‡`i L¨vwZ, cwiwPwZ, bvg-hk, mybvg 

AvKl©Y BZ¨vw` e„w×i Rb¨ wecYbKvixi mvnvh¨ wb‡”Q| c„w_exi A‡bK †`k cÖvK…wZK †mŠ›`h© ev we‡klvwqZ 

wewfbœ ’̄vb‡K (Places) AvKl©Yxq K‡i wecYb Kivi Rb¨ KvR Ki‡Q| †hgb: K·evRvi, my›`ieb BZ¨vw`| 

m¤úwËi (Properties) µq-weµ‡qi mv‡_ wecY‡bi cÖvq mKj KvRB RwoZ| †hgb: Rwg, evwo, d¬¨vU, 

Mvwo, †kqvi, eÛ, mybvg BZ¨vw`| eZ©gv‡b cÖvq mKj msMVbB (Organizations) RbM‡Yi g‡b AbyK‚j 

fveg~wZ© M‡o †Zvjvi Rb¨ wewfbœ mvgvwRK Kvh©µ‡g cÖPzi wewb‡qvM K‡i| wecY‡bi gva¨‡g wek¦we`¨vjq, 

Rv`yNi, †ivfvi ¯‹vDU, jvqÝ K¬ve BZ¨vw` msMVb¸‡jv wewfbœ Kvh©µ‡gi gva¨‡g Zv‡`i †Kv¤úvwbi mybvg 

e„w× K‡i| wecY‡bi gva¨‡g Z_¨ (Information) I Ávb m„wó K‡i Zv wewfbœ †fv³vi Kv‡Q mieivn Kiv 

nq| ‡hgb- wkÿv cÖwZôvb, we‡klvwqZ mvgwqKx, wUwf-P¨v‡bj BZ¨vw`  Z_¨ I Ávb †fv³vi Kv‡Q mieivn 

K‡i| Avevi, gva¨‡g Z_¨ cÖPvi K‡i _v‡K| aviYv (Ideas) n‡jv Ggb wKQy e³e¨, evZ©v ev wek̂vm hv 

wecY‡bi Kvh©µ‡gi gva¨‡g †µZv ev †fv³vi AvPiY I e¨env‡i cwieZ©b Av‡b, m‡PZb K‡i Ges fvj 

KvR Ki‡Z DrmvwnZ K‡i| D`vniY wn‡m‡e ejv hvq †h, cøvw÷K cY¨ cwinvi Kiæb, UªvwdK AvBb †g‡b 

Pjyb, a~gcv‡b welcvb, MvQ jvMvb, cwi‡ek euvPvb BZ¨vw`|   

3. †µZv f¨vjy Ges mš‘wó (Customer Value and Satisfaction): wecY‡b †Kv‡bv cY¨ ev †mev µq Ges 

e¨env‡ii gva¨‡g †µZv †h DcKvwiZv cvq Ges cY¨ ev †mevwU AR©‡bi Rb¨ †h A_© e¨q K‡i Zvi G‡`i 

cv_©K¨‡K †µZv f¨vjy e‡j| cY¨ ev †mevi gvb, g~j¨, eª¨vÛ BZ¨vw`i mgš̂‡q †µZv †mB cY¨ ev †mev 

m¤ú‡K© GKwU g‡bvfve aviY K‡i, Gi wfwË‡Z †µZvi f¨vjy wba©vwiZ nq|  

 †fv³v †Kv‡bv cY¨ ev †mev µ‡qi mgq †hme myweav cÖZ¨kv K‡i, Zvi mv‡_ e¨env‡ii ci cÖvß myweavi 

Zzjbv K‡i †fv³vi g‡a¨ †h Avb›` ev ˆbiv‡k¨i Abyf‚wZ m„wó nq Zv‡K mš‘wó ev Amš‘wó e‡j| †fv³v Zvi 

cÖZ¨vkv Abymv‡i cY¨ ev †mev n‡Z myweav †c‡j mš‘ó n‡e Ges bv †c‡j Amš‘ó n‡e|  

4. wewbgq, †jb‡`b Ges m¤úK© (Exchange, Transactions and Relationships): †Kv‡bv wKQy cÖ`v‡bi 

gva¨‡g A‡b¨i KvQ †_‡K Kvw•ÿZ cY¨ jv‡fi Dcvq‡K wewbgq e‡j| †hgb: iwng I Kwig GKRb 



wecYb: †µZv f¨vjy m„wó 

BDwbU GK  c„ôv-7 

Av‡iKR‡bi mv‡_ `yBwU eB Av`vb-cÖ`vb Ki‡jv G‡K wewbgq e‡j| GLv‡b †Kv‡bv A_© ev g~‡j¨i mswkøóZv 

†bB|  

`ywU c‡ÿi g‡a¨ g~j¨ ev A‡_©i gva¨‡g †Kv‡bv wewbgq msNwUZ nIqv‡K †jb‡`b e‡j| hw` iwng 100 

UvKvi wewbg‡q eB we‡µZvi KvQ ‡_‡K GKwU eB µq K‡i, Z‡e Zv‡K †jb‡`b ejv n‡e|  

 cY¨ ev †mevi wewbwg‡qi mgq wewfbœ cÿ RwoZ _v‡K| ‡hgb- †µZv, †fv³v, we‡µZv, mieivnKvix, 

cwi‡ekK BZ¨vw`| m¤úK©wfwËK wecYb n‡jv Ggb GKwU cÖwµqv hvi gva¨‡g wecY‡bi jÿ¨ AR©‡bi Rb¨ 

cY¨ ev †mevi wewbwg‡qi mv‡_ RwoZ cÿ¸‡jvi g‡a¨ `xN©Kvjxb mym¤úK© m„wó I iÿv Kiv nq|  

5. evRvi (Market): evRvi ej‡Z †µZv-we‡µZvi GKwU mgwó‡K †evSvq| ‡µZv ‡Kv‡bv e¨w³ ev †Kv¤úvwb 

n‡Z cv‡i, hv‡`i cY¨ ev †mevi cÖ‡qvRb _v‡K Ges †mB cY¨ ev †mev µ‡qi mvg_©¨, B‡”Q I KZ…©Z¡ _v‡K| 

Ab¨w`‡K, we‡µZv ‡µZvi cÖ‡qvRbvbymv‡i cY¨ Drcv`b K‡i I evRv‡i mieivn K‡i| GKK_vq, cY¨ ev 

†mev µq Ki‡Z mÿg Ggb eZ©gvb †µZv Ges m¤¢ve¨ †µZvi mgwó‡K evRvi ejv hvq| mvaviYZ wecYb 

Kg©KvÐ evRvi‡K jÿ K‡iB cwiPvwjZ nq| †hgb: †Kv‡bv wkï P‡Kv‡jU µq Ki‡j P‡Kv‡jU c‡Y¨i †m 

eZ©gvb †µZv wn‡m‡e P‡Kv‡jU evRv‡ii AšÍM©Z| Avevi wkïwU eo n‡q fwel¨‡Z Kw¤úDUvi µq Ki‡Z 

cv‡i e‡j m¤¢ve¨ †µZv wn‡m‡e †m Kw¤úDUvi evRv‡ii AšÍM©Z n‡Z cv‡i| wecYb e¨e ’̄vq wkí (we‡µZv‡`i 

mgwó) I evRvi (†µZv‡`i mgwó) G `yB c‡ÿi g‡a¨ A‡_©i wewbg‡q cY¨ ev †mevi Av`vb-cÖ`vb nq| 

evRv‡i cÖavbZ `yB ai‡bi †µZv i‡q‡Q| cÖ_gZ, †hme †µZv ïayB †fvM Kivi D‡Ï‡k¨ cY¨ µq K‡i 

Zv‡`i mgš̂‡q †fv³v evRv‡ii (Consumer Market) m„wó nq| wØZxqZ, †h mKj cÖwZôvb cybivq 

Drcv`‡bi D‡Ï‡k¨ ev wkí-KviLvbvq e¨env‡ii D‡Ï‡k¨ ev cybtweµ‡qi D‡Ï‡k¨ cY¨ ev †mev mvgMÖx µq 

K‡i Zv‡`i‡K e¨emvq evRvi (Business Market) e‡j| GQvovI i‡q‡Q wek̂e¨vcx evRvi (Global Market) 

Ges Agybvdv‡fvMx I miKvwi evRvi (Nonprofit and Government Market)| 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

wPÎ 1.3-Gi gva¨‡g AvaywbK wecYb e¨e ’̄vi g~j Dcv`vb¸‡jv †`Lv‡bv n‡q‡Q| cY¨ Drcv`‡bi Rb¨ mieivnKvix 

cÖ‡qvRbxq KuvPvgvj wbw`©ó evRv‡ii mKj cÖwZôv‡bi (†Kv¤úvwb ev cÖwZôvb, cÖwZ‡hvMx) wbKU mieivn K‡i Ges 

GBme KuvPvgvj e¨envi K‡i P‚ovšÍ cY¨ cÖ ‘̄Z K‡i| cY¨ cÖ ‘̄Z nIqvi ci wecYb ga¨ ’̄ e¨emvqx †hgb: cvBKvi, 

LyPiv e¨emvqx, G‡R›U BZ¨vw` cY¨ ev †mev P‚ovšÍ †fv³vi wbKU Dc ’̄vcb, weµq ev mieivn K‡i| wecY‡bi GB 

Kvh©µ‡g e¨emvq cwi‡e‡ki wewfbœ kw³mg~n cÖfve m„wó K‡i| cÖwZôv‡bi Af¨šÍixY I evwn¨K mKj kw³ hv wecYb 

Kvh©µg‡K cÖZ¨ÿ ev c‡ivÿfv‡e cÖfvweZ K‡i| 

 

wPÎ 1.3: AvaywbK wecYb e¨e ’̄v 

 

wecYb ga¨ ’̄ 

e¨emvqx 

cÖwZôvb 

P‚ovšÍ †fv³v 

cÖwZ‡hvMx 

mieivnKvix 

gyL¨ cwi‡ekMZ kw³mg~n 
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mvims‡ÿc  

ˆ`bw›`b Rxe‡b †eu‡P _vKvi Rb¨ wewfbœ `ªe¨mvgMÖx I †mevi Avek¨KZv Abyfe Kiv‡K cÖ‡qvRb e‡j| mgvR, 

ms¯‹…wZ ev e¨w³Z¡ Øviv cÖfvweZ n‡q cÖ‡qvRb hLb `ªe¨mvgMÖx I †mevi AvKv‡i cÖKvk cvq ZLb Zv‡K Afve e‡j| 

†Kv‡bv `ªe¨ ev †mevi Afve _vK‡j Ges †mwU µq Kivi Rb¨ A_© e¨q Kivi B”Qv I mvg_©¨ _vK‡j Zv‡K Pvwn`v 

e‡j|  myweavmg~n cY¨, †mev, Z_¨, AwfÁZv BZ¨vw`i mgš̂‡q iƒc`vb K‡i wbw`©ó †µZvi cÖ‡qvRb c~iY Kivi 

Rb¨ evRv‡i Dc ’̄vcb Kiv‡K wecYb Advi e‡j| †fv³vi cÖ‡qvRb I Afve c~iY Ki‡Z cv‡i Ggb hv wKQy 

evRv‡i weµ‡qi Rb¨ we`¨vgvb Zv‡K cY¨ e‡j| wecY‡b †Kv‡bv cY¨ ev †mev µq Ges e¨env‡ii gva¨‡g †µZv †h 

DcKvwiZv cvq Ges cY¨ ev †mevwU AR©‡bi Rb¨ †h A_© e¨q K‡i Zvi G‡`i cv_©K¨‡K †µZv f¨vjy e‡j| †fv³v 

†Kv‡bv cY¨ ev †mev µ‡qi mgq †hme myweav cÖZ¨kv K‡i, Zvi mv‡_ e¨env‡ii ci cÖvß myweavi Zzjbv K‡i 

†fv³vi g‡a¨ †h Avb›` ev ˆbiv‡k¨i Abyf‚wZ m„wó nq Zv‡K mš‘wó ev Amš‘wó e‡j| `ywU c‡ÿi g‡a¨ g~j¨ ev A‡_©i 

gva¨‡g †Kv‡bv wewbgq msNwUZ nIqv‡K †jb‡`b e‡j| cY¨ ev †mev µq Ki‡Z mÿg Ggb eZ©gvb †µZv Ges 

m¤¢ve¨ †µZvi mgwó‡K evRvi ejv hvq|  
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wecYb †KŠkj 
Marketing Strategy 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 †µZv f¨vjyPvwjZ wecYb †KŠkj bKkvKiY Kxfv‡e Ki‡Z nq Zv e¨vL¨v Ki‡Z cvi‡eb| 

 

wecYb cÖwµqvq wØZxq avcwU n‡”Q †µZv f¨vjyPvwjZ wecYb †KŠkj bKkv Kiv (wPÎ bs 1.1) hv GB cv‡V Av‡jvPbv 

Kiv n‡q‡Q| GiRb¨ wecYbKvix‡K cÖ_gZ, †µZv wbe©vPb; wØZxqZ, f¨vjy cÖ Í̄ve g‡bvbqb Ges me©‡k‡l wecYb 

e¨e ’̄vcbvi Rb¨ wbw`©ó gZev` wbav©iY Ki‡Z nq|  

 

†µZv f¨vjyPvwjZ wecYb †KŠkj bKkvKiY 

Designing Customer Value-Driven Marketing Strategy 

†h‡Kv‡bv e¨emvq cÖwZôv‡bi D‡Ïk¨ mdjfv‡e AR©b Kivi Rb¨ A_©vqb, cY¨ Drcv`b, wnmveweÁvb I Ab¨vb¨ 

e¨emvwqK Kvh©µ‡gi mv‡_ mv‡_ wecY‡bi Kvh©µgI m¤úbœ Ki‡Z nq| KviY wecYb Kvh©µg evRv‡i cY¨ I †mevi 

Pvwn`v AbymÜvb K‡i Ges †m Abyhvqx cY¨ ˆZwi I mieivn K‡i| Avi wecY‡bi GB Kvh©vewj mwVKfv‡e m¤úbœ Kivi 

Ici wbf©i Ki‡Q e¨emv‡qi A_©‰bwZK mdjZv| wecYb e¨e ’̄vcbvi gva¨‡g wecY‡bi Kvh©vewj m¤úbœ Kiv m¤¢e nq| 

Philip Kotler and Gary Armstrong wecYb e¨e ’̄vcbv m¤ú‡K© e‡j‡Qb-“Marketing management is the art and 

science of choosing target markets and building profitable relationships with them.” A_©vr wecYb e¨e ’̄vcbv 

n‡”Q jÿ¨ evRvi cQ›` Kiv Ges Zv‡`i mv‡_ jvfRbK m¤úK© M‡o †Zvjvi Kjv I weÁvb| myZivs ejv hvq †h, 

wecYb msµvšÍ mKj Kvh©vewj e¨e ’̄vcbvi gva¨‡g m¤úbœ KivB n‡jv wecYb e¨e ’̄vcbv| wecYb e¨e ’̄vcbv n‡jv 

e¨emvq mvgwMÖK e¨e ’̄vcbvi †mB Kvh©MZ †ÿÎ hvi gva¨‡g Drcv`‡Ki KvQ †_‡K ª̀e¨ I †mev `ÿZvi mv‡_ mwVK 

mg‡q, ¯̂í e¨‡q I gm„Y cÖwµqvq jÿ¨ †µZv (Target cutomers) ev †fv³vi Kv‡Q †cuŠQvq|  

K. †µZv wbe©vPb 

Selecting Customers  
GKRb wecYbKvixi c‡ÿ mKj ev me ai‡Yi †µZv‡K mš‘ó Kiv m¤¢e bq ZvB wecYbKvix jvfRbK †µZv wbev©Pb 

K‡i| wecYbKvix evRvi wefw³Ki‡Yi gva¨‡g jÿ¨ †µZv‡`i wbe©vPb K‡i, wecYb Kg©KvÐ cwiPvjbv K‡i _v‡K| 

wecYb e¨e ’̄vcbvi mvdj¨ wbf©i K‡i †µZv‡`i Pvwn`v mwVKfv‡e we‡køl‡Yi Ici| †µZviv †Kvb cY¨, KLb, †Kv_v 

n‡Z, Kx g~‡j¨, Kxfv‡e †c‡Z Pvq Zv Pvwn`v we‡køl‡Yi gva¨‡g Rvbv hvq| m‡e©v”P ‡µZv mš‘wó I f¨vjy cÖ`v‡bi 

gva¨‡g jÿ¨ †µZv‡`i mv‡_ `xN©‡gqvw` I kw³kvjx ms‡hvM ’̄vcb Kiv m¤¢e | G Rb¨ wecYb e¨e ’̄vcbv A‡c¶vK…Z 

m¤¢vebvgq jÿ¨ evRvi Ask wbe©vPb K‡i Ges Zv‡`i mv‡_ kw³kvjx f¨vjy wbf©i m¤úK© M‡o †Zv‡j| myZivs wecYb 

e¨e ’̄vcbv n‡jv g~jZ †µZv e¨e ’̄vcbv I †µZvi Pvwn`v e¨e ’̄vcbv|  
 

L. f¨vjy cÖ Í̄ve g‡bvbqb 
Choosing a Value Proposition 

wecYbKvix jÿ¨ †µZv‡K Kxfv‡e cÖwZ‡hvMx‡`i †_‡K Avjv`vfv‡e mš‘ó Ki‡e Ges evRv‡i `„pfv‡e Ae ’̄vb MÖnY 

Ki‡e G e¨vcv‡i wm×všÍ wb‡Z nq| G Rb¨ wecYbKvix cÖ‡qvRb I Afve c~i‡Yi Rb¨ jvfRbKfv‡e jÿ¨ †µZv‡K 

f¨vjy mieivn K‡i| e¨emvq cÖwZôv‡bi ‡Kv‡bv wbw`©ó eª¨v‡Ûi f¨vjy cÖ Í̄ve ej‡Z mKj myweav ev f¨vjymg~n‡K †evSvq 

hv eª¨vÛwU †fv³v‡K mieivn Kivi Rb¨ cÖwZÁve× _v‡K| †hgb: †dmeyK (Facebook) †fv³v‡K Ôcwievi, eÜz I 

Kv‡Qi gvbyl‡`i mv‡_ †hvMv‡hvM a‡i ivLvÕi Rb¨ cÖwZkÖæwZe×| ‡dmeyK ZvB ‡fv³v‡K †dmeyK †g‡mÄv‡i ‡U·U ev 

†dvb Kivmn wewfbœ myweav w`‡q f¨vjy mieivn Ki‡Q| cÖwZ‡hvwMZvc~Y© evRv‡i †µZvi mvg‡b wewfbœ cY¨ †_‡K wb‡Ri 

cQ›`g‡Zv cY¨ µq Kivi ¯̂vaxbZv i‡q‡Q| ZvB wecYbKvix mwVK f¨vjy m„wó I mieivn cÖwµqv MÖnY K‡i, †hb 

cvV-1.3 
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†µZv Zvi cY¨B cQ›` K‡i Ges †µZvi mš‘wó AR©‡bi gva¨‡g gybvdv AR©b Ki‡Z cv‡i| wecYbKvix f¨vjy m„wó I 

mieivn Kivi mgq cÖwZôv‡bi †gŠwjK mvg_©¨ (Core competency) wba©viY Ki‡Z nq Ges Gici mwVK wecYb 

†KŠk‡ji cwiKíbv MÖnY Ki‡Z nq|  

 

M. wecYb e¨e ’̄vcbvi gZev`mg~n/cwiw ’̄wZmg~n 
Marketing Management Philosophies/Orientations 

wecYb e¨e ’̄vcbvi KvR n‡jv Ggb GKwU †KŠk‡ji cwiKíbv Kiv hvi gva¨‡g jÿ¨ †µZvi cÖ‡qvRb c~iY Kiv hvq 

Ges `xN© †gqv‡` jvfRbK m¤úK© ˆZwi Kiv hvq| Gi Rb¨ e¨emvq cÖwZôvb‡K wbw`©ó †Kv‡bv gZev` ev `k©b AbymiY 

Kivi cÖ‡qvRb nq| wb‡¤œv³ cuvPwU gZev‡`i †h‡Kv‡bv gZev‡`i wfwË‡Z cÖwZôvb Zvi wecYb †KŠk‡ji Kvh©µg 

m¤úbœ Ki‡Z cv‡i| wPÎ 1.4-G †`Lv‡bv n‡q‡Q avivevwnKfv‡e Kxfv‡e wecYb aviYvi weKvk N‡U‡Q|  

1. Drcv`b gZev` (Production Concept): e¨emvq aviYv ïiæ nevi ci Drcv`b gZev`B me‡P‡q †ewk 

cÖPwjZ wQj| we‡µZv GB gZev‡` Drcv`b ÿgZv 

e„w×, e¨q n«vm I evRvi m¤úªmviY Kivi Rb¨ 

memgqB †Póv Ki‡Z _v‡K| GB Drcv`b gZev‡`i 

g~j K_v n‡”Q †µZviv Ggb me cY¨ cQ›` Ki‡e ev 

cY¨ µq Ki‡e hvi †RvMvb ch©vß Ges †µZvi 

µqÿgZvi g‡a¨ Av‡Q| D`vniY wn‡m‡e ejv hvq- 

evsjv‡`‡k WASA, Bangladesh railway-i 

Kvh©µg| GB ‡ÿ‡Î †µZv ev †fv³vi gZvgZ ev 

mš‘wó, cÖwZ‡hvMx‡`i Kvh©µ‡gii e¨vcv‡i ¸iæZ¡ 

†`Iqv nq bv|  

2. cY¨ gZev` (Product Concept): cY¨ gZev‡` g‡b 

Kiv nq †h †µZviv ‡mme cY¨ cQ›` Ki‡e ‡hme cY¨ ¸YMZ gv‡b DbœZ, Kvh©Ki I we‡kl ˆewkó¨m¤úbœ| 

cY¨ gZev‡` Abygvb Kiv nq †h †fv³v me‡P‡q ‡ewk ¸Ym¤úbœ, Kvh©Ki I D™¢vebx ˆewkó¨m¤úbœ cY¨ cQ›` 

K‡i Avi ‡mB DrK…ógv‡bi cY¨ ˆZwi Ki‡Z cvi‡jB cY¨ weµ‡qi cwigvY evo‡e| †hgb: Jla, `vwg 

†gvevBj †dvb BZ¨vw`| wKš‘ A‡bK mgq, wecYbKvix †fv³vi cÖ‡qvR‡bi Dci ¸iæZ¡ bv w`‡q c‡Y¨i ˆewkó¨ 

Dbœq‡bi Dci †ewk †Rvo w`‡q _v‡K, GB cwiw ’̄wZ‡K A`~i`k©x wecYb (Marketing myopia) ejv nq| Gi 

d‡j wecYbKvix †fv³vi mš‘wó AR©‡b e¨_© n‡Z cv‡i|  

 

wPÎ 1.4: wecYb e¨e ’̄vcbvi gZev`mg~n 

†fv³v‡Kw› ª̀KZv  

mvgvwRK wecYb aviYv 

wecYb aviYv 

weµq aviYv 

cY¨ aviYv 

Drcv`b aviYv 

we‡µZv‡Kw› ª̀KZv  

wPÎ 1.5: weµq gZev` I wecYb gZev‡`i Zzjbv 

KviLvbv we`¨gvb cY¨ weµq I cÖmvi weµq e„w×i gva¨‡g gybvdv 

Avi¤¢ ¸iæZ¡v‡ivc Dcvq djvdj 

evRvi †µZvi cÖ‡qvRb mgwš̂Z wecYb †µZvi mš‘wói gva¨‡g gybvdv 

K. weµq gZev` 

L. wecYb gZev` 
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3. weµq gZev` (Selling Concept): weµq gZev‡` c‡Y¨i weµq e„w×i Kviv Rb¨ wewfbœ Kg©cš’v MÖnY Kiv 

nq| GBme Kg©cš’v DÏxcbv m„wó K‡i hv †µZv‡`i cÖ‡ivwPZ K‡i AwaK cwigv‡Y cY¨ µq Kivi Rb¨| G 

gZev‡`i g~j K_v n‡jv AwaK weµ‡qi gva¨‡g AwaK gybvdv AR©b| G‡ÿ‡Î wecYbKvix cY¨ weµ‡qi Rb¨ 

†hme cÖmvig~jK Kvh©µg MÖnY K‡i, Zv n‡jv- weÁvcb, cÖPvi, weµq cÖmvi, weµqKg©x wb‡qvM BZ¨vw`| 

evsjv‡`‡k e¨vsK I Avw_©K †mev cÖ`vbKvix cÖwZôvb G gZev` AbymiY K‡i|  

4. wecYb aviYv (Marketing Concept): wecYb aviYvq g‡b Kiv nq †h cÖwZôv‡bi jÿ¨ AR©b wbf©i K‡i 

jÿ¨ evRv‡ii cÖ‡qvRb I Afve wba©viY Ges cÖwZ‡hvMx‡`i Zzjbvq Kvh©Ki I `ÿfv‡e Kvw•ÿZ cY¨ cÖ ‘̄Z 

I mieivn Kivi Ici| GB gZev‡` mgwš̂Z wecYb Kg©m~wP (cY¨, g~j¨, eÈb I cÖmvi)-Gi gva¨‡g jÿ¨ 

evRv‡ii mš‘wó weavb K‡i gybvdv AR©‡bi †Póv Kiv nq| A‡bK mgq weµq I wecY‡bi Kvh©µg‡K GKB 

fvev nq| wPÎ 1.5 G weµq I wecYb gZev‡`i g‡a¨ cv_©K¨ D‡jøL Kiv n‡jv| wecYb gZev‡` †fv³vi 

iæwP-AiæwP, Pvwn`v, gb-gvbwmKZv, myweav-Amyweav cÖf„wZ m~²fv‡e we‡kølY K‡i wecYb Kg©m~wP MÖnY K‡i 

Ges wecYb wgkÖ‡Yi iƒc‡iLv ˆZwi Kiv nq|  

5. mvgvwRK wecYb gZev` (Societal Marketing Concept): GB gZev‡` cÖavbZ wZbwU welq we‡ePbv Kiv 

nq, †Kv¤úvwbi gybvdv, †fv³vi mš‘wó Ges mgvR I RbM‡Yi ¯̂v_© msi¶Y| †fv³v I mgv‡Ri mv‡_ mym¤úK© 

’̄vcb K‡i wecYb Kg©KvÐ m¤úv`‡bi D‡Ï‡k¨ eZ©gv‡b AwaKvsk e¨emvqx I Ae¨emvqx cÖwZôvb¸‡jv G 

gZev` AbymiY K‡i P‡j‡Q| wewfbœ †Kv¤úvwb bvbv cÖKvi mvgvwRK Kg©Kv‡Ð AskMÖnY Kivi Dci †Rvi 

w`‡”Q KviY Zviv gvbweK g~j¨‡eva‡KI AMÖvwaKvi w`‡”Q| cwi‡ekMZ mgm¨v, A_©‰bwZK mgm¨v, mvgvwRK 

mgm¨v BZ¨vw` `~i Kivi Rb¨ †Kv¤úvwb¸‡jv ¸iæZ¡c~Y© f‚wgKv ivL‡Q| wPÎ 1.6-G †`Lv‡bv n‡q‡Q mvgvwRK 

wecYb gZev` AbymiYKvix wecYbKvix †fv³v, †Kv¤úvwb I mgv‡Ri g‡a¨ Kxfv‡e mgš̂q K‡i e¨emvwqK 

Kg©KvÐ m¤úbœ Ki‡Q|  

 

 

 

 

 

 

 

 

 

 

mvims‡ÿc  

wecYb e¨e ’̄vcbv n‡jv e¨emvq mvgwMÖK e¨e ’̄vcbvi †mB Kvh©MZ †ÿÎ, hvi gva¨‡g Drcv`‡Ki KvQ †_‡K `ªe¨ I 

†mev `ÿZvi mv‡_ mwVK mg‡q, ¯̂í e¨‡q I gm„Y cÖwµqvq †µZv ev †fv³vi Kv‡Q †cuŠQvq| wecYb e¨e ’̄vcbvi 

gZev`mg~n n‡jvÑDrcv`b gZev`, cY¨ gZev`, weµq gZev`, wecYb aviYv I nwjw÷K wecYb gZev`| wecYb 

e¨e ’̄vcbvi cÖ_g KvR n‡”Q wecYb Kg©Kv‡Ði †KŠkj I cwiKíbv Dbœqb Kiv| GQvovI Gi Ab¨Zg KvR n‡”Q 

wecY‡bi wewfbœ welq m¤ú‡K© Ávb AR©b Kiv| wecYb e¨e ’̄vcbv evRvi wefw³Ki‡Yi gva¨‡g jÿ¨ †µZv‡`i 

wbe©vPb K‡i wecYb Kg©KvÐ cwiPvjbv K‡i _v‡K|  

 

mvgvwRK 

wecYb gZev` 

mgvR 

(gvbe Kj¨vY) 

†Kv¤úvwb 

(gybvdv) 

†fv³v 

(Pvwn`vi mš‘wó) 

wPÎ 1.6: mvgvwRK wecYb gZev` 
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wecYb Kvh©µg, †µZv m¤úK© I f¨vjy AR©b 
Marketing Strategy, Customer Relationship and Capturing Value 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 mgwš̂Z wecYb Kvh©µg Kx Zv e¨vL¨v Ki‡Z cvi‡eb;  

 †µZv m¤úK© ˆZwi Kiv hvq Kxfv‡e Zv eY©bv Ki‡Z cvi‡eb Ges  

 †µZvi f¨vjy AR©b Kiv hvq Kxfv‡e Zv ej‡Z cvi‡eb|  

 

wecYb cÖwµqvq (wPÎ bs 1.1) cÖ_‡gB evRvi I †µZvi cÖ‡qvRb m¤ú‡K© Rvbvi ci wecYbKvix †µZv f¨vjy m„wó 

Kivi Rb¨ wecYb †KŠkj †Kgb n‡e †m wel‡q wm×všÍ wb‡q _v‡K| cieZ©x‡Z, wecYbKvix wecYb Kvh©µg wba©viY 

K‡i Ges †µZv m¤úK© ˆZwii Rb¨ wewfbœ Kvh©µg MÖnY K‡i| me©‡k‡l wecYbKvix †µZv f¨vjy m„wói wewbg‡q gybvdv 

I †µZv BKz¨BwU AR©b K‡i|  

 

mgwš^Z wecYb Kvh©µg cÖ ‘̄ZKiY 
Functions of Marketing Management 

†Kv‡bv cÖwZôv‡bi wecYb †KŠk‡ji gva¨‡g †Kvb †µZvi Rb¨ f¨vjy m„wó Kiv n‡e Ges Kxfv‡e GB f¨vjy cÖ`vb Kiv 

n‡e Zvi iƒc‡iLv bKkv Kiv nq| Gici wecYbKvix jÿ¨ †µZvi Rb¨ mgwš̂Z wecYb Kvh©µg cÖ ‘̄Z K‡i| 

Kvh©Kifv‡e wecYb †KŠkj‡K ev Í̄evq‡bi gva¨‡g wecYb Kvh©µg my`„p †µZv m¤úK© ˆZwi Ki‡Z cv‡i| wecYb 

Kvh©µ‡gi cÖavb PviwU Dcv`vb n‡jvÑcY¨ (Product), g~j¨ (Price), cÖmvi (Promotion), I ’̄vb ev eÈb (Place), hv 

wecYb wgkÖY bv‡gI cwiwPZ| GB Dcv`vb¸‡jv‡K 4P (†dvi wc) ejv nq| G wel‡q cieZ©x BDwb‡U we Í̄vwiZ 

Av‡jvPbv Kiv n‡q‡Q|  

 

†µZv m¤úK© ˆZwi 
Building Customer Relationship 

wecYb cÖwµqvq cÖ_g wZbwU avc: evRvi I †µZvi cÖ‡qvRb m¤ú‡K© Rvbv, †µZv f¨vjy m„wó Kivi Rb¨ wecYb †KŠkj 

I wecYb Kvh©µg wba©viY m¤úbœ Kivi g~j D‡Ïk¨B n‡jv PZz_© avc I me‡P‡q ¸iæZ¡c~Y© KvRwU AR©b Kiv; Zv n‡jvÑ 

†µZv m¤úK© ˆZwi I jvfRbK †µZv m¤úK© eRvq ivLv| wecY‡b †µZv m¤úK© e¨e ’̄vcbv (Customer relationship 

management) n‡jv Ggb GKwU m¤ú~Y© cÖwµqv hvi gva¨‡g D”PZi †µZv f¨vjy I mš‘wó mieiv‡ni wewbg‡q jvfRbK 

†µZv m¤úK© ˆZwi I eRvq ivLv nq|  

1. †µZv f¨vjy I †µZv mš‘wó (Customer Value and Customer Satisfaction): †µZv m¤úK© ˆZwii †ÿ‡Î 

†µZv f¨vjy I †µZv mš‘wó ¸iæZ¡c~Y© welq| f¨vjy n‡jv †Kv‡bv cY¨ †fvM ev e¨env‡ii gva¨‡g AwR©Z myweav| 

†Kv‡bv cY¨ MÖnY I e¨env‡ii wewbg‡q †µZv Kvh©wfwËK I Av‡eMgqx myweav †c‡q _v‡K| Avevi †mB cY¨ 

MÖn‡Yi Rb¨ †µZv A_©, mgq, kw³ BZ¨vw` e¨q K‡i| †hgb: †µZv †Kv‡bv Kjg µq K‡i e¨envi ev †fvM 

Kivi Kvh©wfwËK g~j myweav n‡jv gm„Yfv‡e wjL‡Z cviv| G myweav AR©b Kivi Rb¨ †µZv‡K †hme wKQz e¨q 

Ki‡Z n‡q‡Q Zv n‡jv †µZv‡K kw³ e¨q K‡i †`vKv‡b †h‡Z n‡q‡Q, mgq e¨q K‡i Kjg cQ›` K‡i‡Q 

Ges wbw`©ó A‡_©i wewbg‡q KjgwU µq Ki‡Z n‡q‡Q| myZivs †µZv f¨vjy = †µZvi myweavmg~n Ñ †µZvi 

e¨qmg~n| cY¨ ev †mevi gvb, g~j¨, eª¨vÛ BZ¨vw`i mgš̂‡q †µZvi g‡a¨ †mB cY¨ ev †mev m¤ú‡K© GKwU 

g‡bvfve ˆZwi nq, hvi wfwË‡Z †µZvi f¨vjy wba©vwiZ nq| Avevi, †µZv †Kv‡bv cY¨ ev †mev µ‡qi mgq 

cvV-1.3 
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†hme myweav cÖZ¨kv K‡i, Zvi mv‡_ e¨env‡ii ci cÖvß myweavi Zzjbv K‡i †µZvi g‡a¨ †h Avb›` ev 

ˆbiv‡k¨i Abyf‚wZ m„wó nq Zv‡K mš‘wó ev Amš‘wó e‡j| †fv³v Zvi cÖZ¨vkv Abymv‡i cY¨ ev †mev n‡Z 

myweav †c‡j mš‘ó n‡e Ges bv †c‡j Amš‘ó n‡e| †hgb: cuvP UvKv w`‡q †Kv‡bv Kjg µq Kivi ci, 

cÖ_gevi e¨envi Kivi ciciB bó n‡q †M‡j †µZvi g‡a¨ Amš‘wói m„wó n‡e; KviY †µZvi g‡a¨ cÖZ¨vkv 

wQj †h †m KjgwU †ek K‡qK w`b e¨envi Ki‡Z cvi‡e| Avevi †µZv cuvP UvKv w`‡q KjgwU µq Kivi 

ci Zvi cÖZ¨vkvg‡Zv e¨envi Ki‡Z cvi‡j Zvi gv‡S mš‘wói g‡bvfve ˆZwi n‡e| Avi KjgwU hw` †µZvi 

cÖZ¨vkvi †P‡q †ewk w`b wbwe©‡Nœ e¨envi Ki‡Z cv‡i, ïay Zv-B bq GB Kjg w`‡q †jLvi Rb¨ hw` cÖksmv 

cvq, Zvn‡j †µZv †ewk mš‘ó n‡e, hv †m cÖZ¨vkvI K‡iwb| mš‘wói G‡KKwU ch©v‡qi Rb¨ †µZv wfbœ 

AvPiY K‡i _v‡K| Amš‘ó †µZv (Disstisfied Customer) KL‡bv cY¨wU wØZxqevi µq Ki‡e bv Ges Ab¨ 

†µZv‡K µq Ki‡Z wbiærmvnx Ki‡e| mš‘ó †µZv (Satisfied Customer) cY¨wU wØZxqevi µq Ki‡ZI 

cv‡i Avevi bvI Ki‡Z cv‡i| Avi †ewk mš‘ó †µZv/Avbw›`Z †µZv (Over-Satisfied 

Customer/Delighted Customer) evievi cY¨wU µq Ki‡e, hv‡K wek̂ Í̄ †µZv (Loyal Customer) ejv 

nq| ïay Zv-B bq, wek̂ Í̄ ‡µZv Zvi cwiwPZ mevB‡K µq Ki‡Z Drmvn †`‡e| G Kvi‡Y †µZv mš‘wó AR©b 

Kiv GKRb wecYbKvixi Rb¨ LyeB ¸iæZ¡c~Y©| 

 

2. †µZvi m¤ú„³Zv  (Customer Engagement): eZ©gvb mg‡q wWwRUvj †UK‡bvjwR (Digital technology) 

B›Uvi‡bU, †gvevBj, †mvk¨vj wgwWqvi e¨vcK e¨env‡ii Kvi‡Y wecYb Kvh©µ‡g cwieZ©b G‡m‡Q| 

wecYbKvix GLb GBme wWwRUvj †UK‡bvjwR e¨envi K‡i wewfbœfv‡e †µZv‡`i mv‡_ ms‡hvM ’̄vcb Kivi 

†Póv Ki‡Q| †mvk¨vj wgwWqv e¨envi K‡i †µZv Zvi cwiwPZRb ev KwgDwbwU‡Z (Community) mvaviY 

K‡_vc_‡bi gva¨‡g Zvi cQ›` ev Ac”Q‡›`i cY¨ m¤ú‡K© wewfbœ Z_¨, AwfÁZv ev Abyf~wZ cÖKvk K‡i| 

ZvB †µZviv †hme wWwRUvj †UK‡bvjwR e¨envi K‡i †mLv‡b †Kv¤úvwbi wbw`©ó eª¨v‡Ûi Dcw ’̄wZ I AbyK‚j 

Ae ’̄vb wbwðZ Kivi Rb¨ wecYbKvix bvbviKg Kvh©µg MÖnY K‡i| D`vniY wn‡m‡e ejv hvq, †Kv‡bv bZzb 

cY¨ evRv‡i Avbvi mgq wecYbKvix eZ©gvb mg‡q †dmeyK, UzBUvi, BDwUDemn wewfbœ wWwRUvj wgwWqv‡ZI 

weÁvcb ev msev` cÖPvi K‡i| Gi d‡j †mvk¨vj wgwWqv‡Z †Kv‡bv †µZvi Kv‡Q GB bZzb cY¨ fv‡jv jvM‡j 

†mwU †m Lye mn‡RB Av‡iKRb‡K Rvbv‡Z ev Share Ki‡Z cv‡i| A‡bK wecYbKvix GLb †mvk¨vj wgwWqv 

e¨envi K‡i Ggb eZ©gvb I fwel¨r †µZvi mv‡_ mym¤úK© eRvq ivLvi Rb¨ we‡klfv‡e KvR K‡i|  
 

3. Askx`vi m¤úK© e¨e ’̄vcbv (Partner Relationship Management): GKRb wecYbKvixi c‡ÿ m¤ú~Y© 

GKKfv‡e †µZv f¨vjy m„wó Kiv m¤¢e bq, eis wewfbœ Askx`vimn mw¤§wjZ cÖ‡Póv‡Z †µZv f¨vjy m„wó m¤¢e| 

wewfbœ cÿ ev Askx`vi‡`i mgvb Ae`v‡bi gva¨‡gB wecYbKvix Zvi Kvh©µg h_vh_fv‡e m¤úv`b Ki‡Z 

cv‡i| †h‡Kv‡bv e¨emvq cÖwZôv‡bi Af¨šÍixY I evwn¨K A‡bK Askx`vi _v‡K hviv cÖwZôv‡bi Lye KvQvKvwQ 

Ae ’̄vb K‡i Ges mw¤§wjZ Ae`vb ivLvi Kvi‡Y e„nËi †µZv f¨vjy m„wó I mieivn Kiv m¤¢e nq| †hgb: 

KuvPvgvj mieivnKvix, cvBKvwi, LyPiv e¨emvqx, ga¨ ’̄ e¨emvqx| Avevi, e¨emvq cÖwZôv‡bi AšÍfz©³ wewfbœ 

wefvMmg~nÑwnmve, gvbem¤ú`, Drcv`b, weµq, M‡elYv BZ¨vw`| GB Askx`vi‡`i Kvh©µg myôzfv‡e 

m¤úv`‡bi gva¨‡gB †µZv f¨vjy m„wó I mieivn Kiv m¤¢e nq| G Rb¨ wecYbKvix‡K Askx`vi‡`i mv‡_ 

mym¤úK© eRvq ivLv Lye ¸iæZ¡c~Y©| G‡ÿ‡Î f¨vjy †PBb GKwU AZ¨vek¨Kxq welq| AwaK m‡šÍvlRbK †µZv 

f¨vjy m„wó Kivi Rb¨ f¨vjy wkKj (Value Chain) cÖ‡qvRbxq| G f¨vjy †PB‡b cY¨ bKkvKiY †_‡K, 

Drcv`b, mieivn Ges mg_©bg~jK Kvh©vewj AšÍfz©³| G Kvh©vewj m¤úv`b Kivi Rb¨ cÖwZôvb A_© e¨q 

K‡i| Gi g‡a¨ cÖv_wgK (Primary) KvR¸‡jv n‡jv BbevDÛ jwRw÷Km (Inbound logistics)-Gi gva¨‡g 

KuvPvgvj msMÖn K‡i cY¨ Drcv`‡bi Kvh© (Operations) Kiv, Gici AvDUevDÛ jwRw÷Km (Outbound 

logistics) e¨envi K‡i cY¨ †µZvi Kv‡Q †cuŠ‡Q †`Iqv| Gi mv‡_ mv‡_ wecYb I weµq (Marketing and 

Sales) Kvh©µ‡gi gva¨‡g †µZv‡K cY¨ µq Ki‡Z AvMÖnx Kiv Ges c‡Y¨i gvwjKvbv n Í̄všÍi Kiv| me©‡k‡l 

h‡_vchy³fv‡e †mev cÖ`vb (Service) K‡i †µZv‡K mš‘ó Kiv| f¨vjy †PB‡b ‡hme Dcv`vb mn‡hvMx Kvh©µg 



weweG †cÖvMÖvg 

BDwbU GK  c„ôv-14 

m¤úv`b K‡i- dv‡g©i AeKvVv‡gv (Firm’s Infrastructures), gvbem¤ú` e¨e ’̄vcbv (Human Resource 

Management), cÖhyw³i Dbœqb (Technology Development) I cÖwKDi‡g›U (Procurement) ev KuvPvgvj 

msMÖn| cÖwZôvb cÖ‡Z¨KwU f¨vjy m„wóKvix Kv‡Ri LiP I Kvh©KvwiZv cixÿv K‡i I Zv Dbœq‡bi Dcvq Lyu‡R 

†ei K‡i| cÖwZwU wefvM KZUv fv‡jvfv‡e KvRwU mgš̂q mva‡bi gva¨‡g m¤úv`b K‡i‡Q Zvi Ici 

cÖwZôv‡bi mvdj¨ wbf©i K‡i|  

 

†µZvi f¨vjy AR©b 
Capturing Value from Customers 

wecYb cÖwµqvq cÖ_g PviwU av‡c Kxfv‡e †µZvi f¨vjy m„wó K‡i `xN© †gqv‡` jvfRbK m¤úK© ˆZwi Kiv hvq I Zv 

a‡i ivLv hvq Zv Av‡jvPbv Kiv n‡q‡Q| Gid‡j wecYbKvix `xN© †gqv‡` †µZvi wek̂ Í̄Zv, †µZvi Ask I †µZv 

BKz¨BwU AR©b K‡i| eZ©gv‡b Zxeª cÖwZ‡hvwMZv I Z_¨-cÖhyw³i Kvi‡Y †µZv A‡bK m‡PZb I g~j¨ ms‡e`bkxj; ZvB 

†µZv‡K nq‡Zv mš‘ó Kiv mnR wKš‘ Avbw›`Z ev wek̂ Í̄ †µZv ˆZwi Kiv A‡bK †ewk KwVb| wKš‘ wek̂ Í̄ †µZv‡K a‡i 

ivLv (Retention) wecYbKvixi Rb¨ Avw_©Kfv‡e jvfRbK| KviY wek̂ Í̄ †µZv‡K a‡i ivLvi Rb¨ †h e¨q 

wecYbKvix‡K Ki‡Z nq Zvi †_‡K A‡bK †ewk LiP Ki‡Z nq bZzb †µZv‡K AR©b Ki‡Z| Ab¨w`‡K, GKRb 

wek̂ Í̄ †µZv nviv‡bvi A_© †mB †µZvi AvRxeb f¨vjy (Customer lifetime value) nviv‡bv| †µZvi AvRxeb f¨vjy 

n‡jv AvRxeb c„ô‡cvlKZvq GKRb †µZv hZ¸‡jv µq Ki‡Z cv‡i Zvi m¤ú~Y© g~j¨| †µZv‡K a‡i ivLv QvovI 

wecYbKvix‡K ¸iæZ¡ w`‡Z nq †h †m KZUzKz †µZv Ask (Share of Customer) `Lj Ki‡Z †c‡i‡Q| †µZv Ask 

n‡jv †µZv †Kv‡bv wbw`©ó cY¨ wefv‡Mi g‡a¨ hZ µq K‡i Zvi g‡a¨ wbw`©ó e¨emvq cÖwZôvb KZUzKz Ask wb‡Z 

†c‡i‡Q| wecYbKvix †µZv Ask evov‡bvi Rb¨ eZ©gvb †µZv‡`i Rb¨ wewfbœ Kvh©µg MÖnY K‡i| †h‡Kv‡bv 

wecYbKvixi Rb¨ †µZv m¤úK© ˆZwii D‡Ïk¨B n‡jv †h‡bv D”P †µZv BKz¨BwU m„wó Ki‡Z cv‡i| †µZv BKz¨BwU 

(Customer equity) n‡jv mKj e¨emvq cÖwZôv‡bi mg Í̄ eZ©gvb I fwel¨r †µZv‡`i mw¤§wjZ AvRxeb †µZv f¨vjy| 

GwU e¨emvq cÖwZôv‡bi fwel¨‡Zi †µZvwfwË cwigvc Ki‡Z mvnvh¨ K‡i| GKwU cÖwZôv‡bi †ewk msL¨K jvfRbK 

wek̂ Í̄ †µZv _vKv gv‡bB n‡jv Zvi †µZv BKz¨BwU †ewk|  

 

 

mvims‡ÿc  

†Kv‡bv cÖwZôv‡bi wecYb †KŠk‡ji gva¨‡g †Kvb †µZvi Rb¨ f¨vjy m„wó Kiv n‡e Ges Kxfv‡e GB f¨vjy cÖ`vb 

Kiv n‡e Zvi iƒc‡iLv bKkv Kiv nq| Gici wecYbKvix jÿ¨ †µZvi Rb¨ mgwš̂Z wecYb Kvh©µg cÖ ‘̄Z K‡i| 

wecYb Kvh©µ‡gi cÖavb PviwU Dcv`vb n‡jvÑcY¨ (Product), g~j¨ (Price), cÖmvi (Promotion), I ’̄vb ev eÈb 

(Place), hv wecYb wgkÖY ev 4P (†dvi wc) ejv nq| wecY‡b †µZv m¤úK© e¨e ’̄vcbv n‡jv Ggb GKwU m¤ú~Y© 

cÖwµqv hvi gva¨‡g D”PZi †µZv f¨vjy I mš‘wó mieiv‡ni wewbg‡q jvfRbK †µZv m¤úK© ˆZwi I eRvq ivLv 

nq| f¨vjy n‡jv †Kv‡bv cY¨ †fvM ev e¨env‡ii gva¨‡g AwR©Z myweav| †µZv †Kv‡bv cY¨ ev †mev µ‡qi mgq †hme 

myweav cÖZ¨kv K‡i, Zvi mv‡_ e¨env‡ii ci cÖvß myweavi Zzjbv K‡i †µZvi g‡a¨ †h Avb›` ev ˆbiv‡k¨i Abyf‚wZ 

m„wó nq Zv‡K mš‘wó ev Amš‘wó e‡j| wecYbKvix GLb GBme wWwRUvj †UK‡bvjwR e¨envi K‡i wewfbœfv‡e 

†µZv‡`i mv‡_ ms‡hvM ’̄vcb Kivi †Póv Ki‡Q| †h‡Kv‡bv e¨emvq cÖwZôv‡bi Af¨šÍixY I evwn¨K A‡bK Askx`vi 

_v‡K hviv cÖwZôv‡bi Lye KvQvKvwQ Ae ’̄vb K‡i Ges mw¤§wjZ Ae`vb ivLvi Kvi‡Y e„nËi †µZv f¨vjy m„wó I 

mieivn Kiv m¤¢e nq| wecYb cÖwµqvq cÖ_g PviwU av‡c Kxfv‡e †µZvi f¨vjy m„wó K‡i `xN© †gqv‡` jvfRbK 

m¤úK© ˆZwi Kiv hvq I Zv a‡i ivLv hvq Zv Av‡jvPbv Kiv n‡q‡Q| Gi dj¯̂iƒc wecYbKvix `xN© †gqv‡` †µZvi 

wek̂ Í̄Zv, †µZvi Ask I †µZv BKz¨BwU AR©b K‡i| 
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wecYb PP©vi cwieZ©bmg~n I evsjv‡`k †cÖwÿZ 
Changes in Marketing Practices and Bangladesh Perspectives 

 

D‡Ïk¨ 

 

G cvV †k‡l AvcwbÑ 

 wecYb PP©vi cwieZ©bmg~n ej‡Z cvi‡eb; 

 wecYb ˆbwZKZv m¤ú‡K© e¨vL¨v Ki‡Z cvi‡eb; Ges 

 evsjv‡`‡k wecYb PP©v m¤ú‡K© e¨vL¨v Ki‡Z cvi‡eb|  

 

wewfbœ Kvi‡Y e¨emvq cwi‡ek `ªæZ cwiewZ©Z nq| wecYbKvix‡K GBme e¨emvwqK cwieZ©‡bi mv‡_ Lvc LvIqv‡bv 

Lye cÖ‡qvRb, KviY Gi gva¨‡g cÖwZ‡hvwMZv †gvKv‡ejv Kiv mnR nq| GB cv‡V wecYb PPv©i cwieZ©bmg~n Zz‡j aiv 

n‡q‡Q Ges evsjv‡`‡ki wecYb cwi‡ek m¤ú‡K© aviYv †`Iqv n‡q‡Q|  

 

wecYb PP©vi cwieZ©bmg~n  
Changes in Markeing Practice  

mg‡qi cwieZ©‡bi mv‡_ mv‡_ e¨emv‡qi cwi‡e‡ki cwieZ©b nq †mB mv‡_ wecYb Kvh©µ‡giI cwieZ©b nq| 

eZ©gv‡b µgea©gvb cÖwZ‡hvwMZv, cÖhyw³i e¨envi, wek̂vq‡bi cÖfve, †µZvi m‡PZbZv, AvšÍR©vwZK m¤úK©, AvBb, 

ms¯‹„wZ, A_©‰bwZK cwi‡e‡ki cwieZ©b BZ¨vw` Kvi‡Y wecYb e¨e ’̄vcbvq abvZ¥K I FYvZ¥K cÖfve co‡Q| wecYb 

PP©vi †ÿ‡Î cÖhyw³, wek̂vqb, cÖwZ‡hvwMZv, mvgvwRK `vwqZ¡‡eva I †µZv‡Kw›`ªKZv wKfv‡e cÖfve we Í̄vi Ki‡Q Zv 

wb‡¤œ Av‡jvPbv Kiv n‡jv| 

wKQzw`b Av‡MI cÖhyw³i (Technology) cÖwZ †µZv I †fv³v‡`i gv‡S AbyK‚j AvPiY wQj bv| wKš‘ cÖhyw³i 

mnRjf¨Zv I e¨envievÜe nIqvi Kvi‡Y 

wecYbKvix‡`i g‡a¨ wecY‡bi wewfbœ Kg©KvÐ 

ev Í̄evq‡b Gi e¨envi evo‡Q| wecYbKvix 

cY¨ I †mev m¤ú‡K© Z_¨ msMÖn I Rvbv‡bvi 

Rb¨, cY¨ Dbœqb, cÖ ‘̄Z, cÖmvi, mwVK g~j¨ 

wba©viY, cY¨ mieivn ev ¸`vgRvZKiYmn 

wewfbœ Kv‡R cÖhyw³i e¨envi Ki‡Q| †hgb: 

B›Uvi‡bU, †dmeyK I UzBUvi e¨envi K‡i 

wecYbKvix Lye mn‡R GLb †fv³v‡`i mv‡_ 

†hvMv‡hvM Ki‡Z cv‡i| GLb cÖhyw³‡K 

e¨envi K‡i B-Kgvm©, B-weR‡bm, wWwRUvj 

gv‡K©wUs BZ¨vw` gva¨‡g e¨emvwqK Kvh©µg 

m¤úv`b Kiv n‡”Q| 

wek̂vqb (Globalization) I Aeva evwY‡R¨i 

(Free trade) Kvi‡Y we‡k̂i wewfbœ †`k¸‡jv 

G‡K Ac‡ii mv‡_ †hvMv‡hvM Ki‡Z cvi‡Q| 

G‡Z e¨emvq cwiPvjbv mnRZi I c‡Y¨i mnRjf¨Zv n‡jI cÖwZ‡hvwMZv †e‡o‡Q| D`vniY¯^iƒc eZ©gv‡b evsjv‡`‡k 

wewfbœ eûRvwZK cÖwZôv‡bi e¨emvwqK Kvh©µ‡gi Kvi‡Y AvšÍR©vwZK gv‡bi eû cY¨ mn‡RB µq Kiv m¤¢e n‡”Q|  

cvV-1.4 

wecYb 

e¨e ’̄vcbv 

mvgvwRK 

`vwqZ¡‡eva 

wPÎ 1.7: wecYb PP©vi cwieZ©bmg~‡ni cÖfveKmg~n 

†µZv-

†Kw› ª̀KZv 

 

cÖwZ‡hvwMZv 

 

cÖhyw³i 

e¨envi 

 

wek̂vq‡bi 

cÖfve 
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wecYb e¨e ’̄vcbvi Kvh©µ‡g eZ©gvb mg‡q mvgvwRK `vqe×Zv (Social responsibility) cwi‡ek I mgv‡Ri Kj¨v‡Yi 

Rb¨¸iæZ¡ †`Iqv n‡”Q| hvi d‡j wecYbKvix cwi‡ekevÜe cY¨ cÖ ‘̄Z, mvgvwRK Kj¨v‡Yi Rb¨ wewfbœ wecYb 

Kvh©µg MÖnY Ki‡Q| †hgb: cøvw÷K e¨v‡Mi cwie‡Z© A‡bK wecYbKvix GLb KvMR ev cv‡Ui †gvoK e¨envi Ki‡Q, 

†i÷z‡i‡›U KvM‡Ri ÷ª ev Kv‡ci e¨envi, MvQ jvMv‡bvi cÖwZ Drmvn w`‡q cÖPviYv, cwi‡ekevÜe KuvPvgvj e¨envi 

BZ¨vw`|  

wecYbKvix †µZvi mš‘wói Rb¨ GLb cÖ‡Z¨K †µZv‡K c„_Kfv‡e ¸iæZ¡ w`‡q †µZv‡Kw›`ªKZv (Customization) cY¨ 

cÖ ‘̄Z Kivi cÖwZ AvMÖnx n‡”Q| cÖhyw³i e¨vcK e¨env‡ii d‡j GLb †µZv‡Kw›`ªK cY¨ cÖ ‘̄Z I mieivn Kiv m¤¢e 

n‡”Q| †hgb: wecYbKvix AbjvB‡b wbR¯̂ I‡qemvBU ev †dmeyK †c‡Ri gva¨‡g †µZv‡K GLb wb‡Ri cQ›`g‡Zv 

is, Kvco, DcKiY ev bKkv wba©viY K‡i †cvkvK ev RyZv ˆZwii AW©vi Kivi my‡hvM w`‡”Q|  

me©‡k‡l, wecYbKvix GLb †`wk I we‡`‡k wewfbœ eª¨v‡Ûi mv‡_ Zxeª cÖwZ‡hvwMZv (Competition)  †gvKvwejv K‡i 

evRv‡i wU‡K _v‡K| wecYb cÖmv‡ii eûgyLx †KŠk‡ji Kvi‡Y cÖwZ‡hvwMZvi ZxeªZvI evo‡Q| GB cÖfveKmg~n 

e¨emvwqK cwi‡e‡k e¨vcK cwieZ©b G‡b‡Q; †hgb: e¨emvwqK †RvU| hvi Kvi‡Y wecYbKvix µgvMZ cwieZ©bkxj 

e¨emvwqK cwi‡e‡k wU‡K _vKvi Rb¨ Zvi wecYb Kvh©µg I wecYb e¨e ’̄vcbvi Kg©KvÐ cwieZ©b Ki‡Q|  

 

wecYb ˆbwZKZv  

Marketing Ethics 
wecY‡b ˆbwZKZvi f~wgKv LyeB ¸iæZ¡¡c~Y©| b¨vq bxwZi gva¨‡g wecYb Kvh©vewj m¤úv`b‡KB wecYb ˆbwZKZv e‡j| 

wecY‡bi cÖwZwU KvR AvBb Abyhvqx m¤úv`b Ki‡Z nq| wecY‡bi Kv‡Ri gva¨‡g †Kvbfv‡e †fv³v cÖZvwiZ n‡”Q 

Kxbv †Lqvj ivL‡Z nq| myZivs, wecY‡bi mv‡_ mswkøó wewfbœ c¶‡K †Kv‡bvfv‡e cÖZvwiZ bv K‡i AvB‡bi mv‡_ 

mvgÄm¨c~Y© bxwZi wecYb Kvh©µg m¤úv`b Kiv n‡j Zv‡K wecYb ˆbwZKZv e‡j| 

wecYb ˆbwZKZv gvbvi Rb¨ wecYbKvix wecYb Kvh©µ‡gi mv‡_ mswkøó mevi Rb¨ AbymiYxq GKwU wb‡`©wkKv cÖ¯‘Z 

K‡i| GB bxwZgvjvi g‡a¨ cY¨, g~j¨, weÁvcb, e›Ub BZ¨vw` wel‡q mvaviY ˆbwZK gvb AšÍf~©³ _v‡K| ˆbwZKZvi 

e¨vcv‡i cÖ_g `„wófw½ n‡jv- gy³evRvi I AvBb Øviv evRviRvZKiY †bwZKZv wba©vwiZ n‡e| wØZwq `„wófw½ n‡jv 

†Kvb cY¨ Ges e¨e ’̄vcK wb‡RB ˆbwZKZv I mvgvwRK `vq-`vwq‡Z¡i e¨vcv‡i wm×všÍ †b‡e| GQvovI wecYbKvixi 

`vwqZ¡, wecYbKvixi †ckvMZ AvPiY, mZZv I c¶cvZnxbZv, wecY‡bi mv‡_ RwoZ wewfbœ c‡¶i AwaKvi I 

KZ©e¨, cY¨ Dbœqb I e¨e ’̄vcbv, cÖmvi, g~j¨ wba©viY, M‡elYv, mvsMVwbK m¤úK©, mvgvwRK `vwqZ¡‡eva BZ¨vw` 

AšÍ©f~³ n‡Z cv‡i| 

GKRb m‡PZb wecYbKvix‡K cÖvqB ˆbwZKZvi e¨vcv‡i Dfq msKU †gvKv‡ejv Ki‡Z nq| wecYbKvix‡K 

A‡bKmgqB RwUj ˆbwZK Ae ’̄vi g‡a¨ c‡ob, hvi mgvav‡b Zvi wb‡R‡KB wePÿYZvi mv‡_ wm×všÍ wb‡Z nq| 

D`vniY¯^iƒc wecYbKvix hw` me mgq Zvi Zvr¶wbK weµq e„w× wb‡q e¨ Í̄ _v‡K Zv ˆbwZKfv‡e mg_©b‡hvM¨ bq| 

Avevi, weµq e¨e ’̄vcK wnmv‡e `¶Zv cÖgvY w`‡Z wM‡q wecYbKvix‡K weµq e„w×i w`‡K bRi w`‡Z nq| ZvB GB 

†¶‡Î wecYbKvix‡K g‡b ivL‡Z n‡e ‡h cÖwZôv‡bi gybvdv m‡e©v”PKiY Kivi cvkvcvwk ˆbwZKZvi cÖ‡kœI ‡hb †m 

GKgZ n‡Z cv‡i| myZivs ejv hvq †h wecYb e¨e ’̄vcK‡K cÖvwZôvwbK `vwqZ¡ Ges ˆbwZKZv `ywU welq‡K cvkvcvwk 

†i‡L mKj wm×všÍ ‡bIqv cÖ‡qvRb| Zvn‡j GKw`‡K mgv‡Ri gvby‡li ¯̂v_© i¶v n‡e Ges Ab¨w`‡K cÖwZôv‡bi ¯̂v_© 

i¶v n‡e| 

 

evsjv‡`‡k wecYb PP©v 
Marketing Practice in Bangladesh 

evsjv‡`‡ki A‡bK cÖwZôvbB mbvZb wPšÍv-fvebv †Q‡o m„wókxj g‡bvfve wb‡q AvaywbK wecYb Kvh©µ‡gi w`‡K 

GwM‡q Avm‡Q| we‡kl K‡i B‡jKUªwbKm, †cvkvK, cÖmvabx, †fvM¨ cY¨ I †mev cY¨ wecYb Kvh©µ‡g wecYb gZev` 
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mdjZvi mv‡_ e¨eüZ n‡”Q| G‡`‡k AvšÍR©vwZK I eûRvwZK e¨emvq cÖwZôv‡bi msL¨v w`b w`b evo‡Q, hvi d‡j 

cÖwZ‡hvwMZvc~Y© e¨emvq cwi‡ek ˆZwi n‡”Q| cÖwZ‡hvwMZvq wU‡K _vKv, c‡Y¨i ˆewPÎ¨, weKí c‡Y¨i mnRjf¨Zv, 

cÖhyw³i e¨envi, †µZv m‡PZbZv BZ¨vw` Kvi‡Y wecYb gZev` e¨env‡ii cÖwZ e¨emvqx‡`i AvMÖn ax‡i ax‡i evo‡Q| 

†hgb: G‡`‡ki e„n`vqZb wecwY I weµq‡K›`ª¸‡jv †fv³v mš‘wói †¶‡Î wecYb gZev` AbymiY K‡i _v‡K| GQvovI 

eZ©gv‡b ch©Ub †ÿÎ, †emiKvwi nvmcvZvj, wek̂we`¨vjq, †Uwj‡hvMv‡hvM, e¨vsK I wegv †Kv¤úvwb¸‡jv wecYb 

Kvh©µg mv_©Kfv‡e m¤úv`b Ki‡Q| Gme cÖwZôvb †fv³vi mš‘wói mv‡_ mv‡_ mgv‡Ri Kj¨vY‡K cÖvavb¨ w`‡q cY¨ 

cÖ ‘̄Z I wecYb Ki‡Q| me©‡k‡l GUv ejv hvq †h, evsjv‡`‡k wecYb gZev‡`i e¨vcK cwim‡i e¨envi bv n‡jI 

A‡bK cÖwZôvbB mdjfv‡e wecYb Kvh©µg‡K AbymiY Ki‡Q Ges µgvš̂‡q wecYb gZev‡`i cÖwZ AvMÖn m„wó n‡”Q|  

evsjv‡`‡k wKQyw`b Av‡MI AbjvBb weR‡bm ev †gvevBj weR‡b‡mi cÖwZ Abv ’̄v wQj, wKš‘ †µZvi AvPi‡Y cwieZ©b 

†`Lv hv‡”Q| ‡KvwfW-19 cwiw ’̄wZ‡Z A‡bK D‡`¨v³v AbjvB‡b e¨emvq ïiæ K‡i m„Rbkxj Dcv‡q †µZv I †fv³vi 

cÖ‡qvRb I Pvwn`v c~iY Ki‡Z mÿg n‡q‡Q| †µZv AbjvB‡b ev †gvevBj e¨envi K‡i C‡` †Kvievwbi Miæ, Riæwi 

Jla, wPwKrmv †mev BZ¨vw` µ‡q Drmvnx n‡q‡Q|  

evsjv‡`‡k wecYb Kvh©µ‡g †ek wKQz P¨v‡jÄ i‡q‡Q| GL‡bv evsjv‡`‡k wecYb Kvh©µ‡gi e¨envi e¨vcK bv n‡jI 

e¨emvwqK wm×všÍ MÖn‡Yi †ÿ‡Î †fv³vi cQ›` ev Pvwn`vi cwie‡Z© we‡µZvi cÖavb¨ †ewk Ges †fv³vi mš‘wói cwie‡Z© 

gybvdv AR©b‡K †ewk ¸iæZ¡ w`‡q cY¨ Drcv`b I wecYb K‡i _v‡K| Gi KviY wecYb gZev` m¤ú‡K© cwic~Y© Áv‡bi 

Afv‡e G‡`‡ki e¨emvqxiv cwiKwíZ Dcv‡q Ges h_vh_fv‡e wecYb gZev` AbymiY Ki‡Z cvi‡Q bv|  

†fv³v‡`i Pvwn`v Abyhvqx cY¨ mieivn Ges cY¨ Dbœq‡bi Rb¨ evRvi M‡elYv cÖ‡qvRb| wKš‘ wecYbKvixiv c‡Y¨i 

gv‡bvbœq‡bi Rb¨ M‡elYv Kvh©µg cwiPvjbv bv K‡i, c‡Y¨i weµq evov‡bvi Rb¨ †Kej weÁvcb wbf©i n‡q c‡ob| 

G‡`‡k Lye KgmsL¨K wecYbKvix i‡q‡Qb hviv evRvi M‡elYv K‡i wecYb Kvh©µg ïiæ K‡ib| wecYbKvixiv †ewki 

fvM †ÿ‡Î m¤¢ve¨ †µZv AbymÜvb I †µZv wbe©vPb Kivi Rb¨ †Kv‡bv mywbw`©ó cÖwµqv AbymiY K‡ib bv, hvi d‡j 

wecYb Kvh©µ‡g bvbv ai‡bi RwUjZv †`Lv †`q| G Kvi‡Y evRvi M‡elYv, c~e©vbygvb, cY¨ cwiKíbv, g~j¨ wba©viY, 

eÈb cÖYvwj, cÖmvi Kvh©µg BZ¨vw` welqmg~n ¸iæZ¡ w`‡q cwiKíbv MÖnY, ev Í̄evqb I mgš̂q mvab Kiv cÖ‡qvRb| 

evsjv‡`‡k evRvi M‡elYv Kivi Rb¨ GKwU eo AšÍivq n‡jv cÖK…Z Z_¨ I Z‡_¨i Dr‡mi Afve|  

Ab¨w`‡K G‡`‡ki wecYbKvixiv c‡Y¨i cÖK…Z ¸Yv¸Y A‡bK mgqB †Mvcb K‡i fzj Ges AwZiwÄZ eY©bv w`‡q 

_v‡Kb| wecY‡b ˆbwZKZv GKwU ¸iæZ¡c~Y© welq| myZivs c‡Y¨i gvb, ¸Y, Drcv`‡bi DcKiY, cwigvY, †gqv` 

BZ¨vw` ¸iæZ¡c~Y© Z_¨ h_vh_fv‡e †fv³v‡K Rvbv‡bv cÖ‡qvRb, hv †fv³vi mš‘wó I Av ’̄v AR©‡b mnvqZv K‡i| ‡fv³v 

AwaKvi msiÿY I Dbœq‡bi Rb¨ evsjv‡`‡k Ô‡fv³v AwaKvi msiÿY AvBb. 2009Õ i‡q‡Q| wKšÍ, †fv³v‡`i 

AwaKvi I ¯̂v_©mswkøó AvBb-Kvbyb m¤ú‡K© m‡P zbZvi Afv‡e I cy‡ivcywi AbymiY bv Kivi d‡j †fv³viv A‡bK mgqB 

wecYbKvix‡`i Øviv cÖZvwiZ nq| †fv³v¯̂v_© msi¶‡Yi welqwU ¸iæ‡Z¡i mv‡_ we‡ePbv Ki‡j evsjv‡`‡k wecYb 

Kvh©µg Av‡iv kw³kvjx n‡e|  

wecYb gZev` cÖwZôvi Rb¨ GKwU kw³kvjx A_©‰bwZK KvVv‡gv cÖ‡qvRb| AvaywbK †hvMv‡hvM, cwienb, 

¸`vgRvZKiY, A_©vqb KvVv‡gvi gva¨‡g evsjv‡`‡ki wecYb Kvh©µg Av‡ivI MwZkxj n‡Z cv‡i|  

 

 

mvims‡ÿc  

eZ©gv‡b µgea©gvb cÖwZ‡hvwMZv, cÖhyw³i e¨envi, wek̂vq‡bi cÖfve, †µZvi m‡PZbZv, AvšÍR©vwZK m¤úK©, AvBb, 

ms¯‹„wZ, A_©‰bwZK cwi‡e‡ki cwieZ©b BZ¨vw` Kvi‡Y wecYb e¨e ’̄vcbvq abvZ¥K I FYvZ¥K cÖfve co‡Q| 

wecYbKvix cY¨ I †mev m¤ú‡K© Z_¨ msMÖn I Rvbv‡bvi Rb¨, cY¨ Dbœqb, cÖ ‘̄Z, cÖmvi, mwVK g~j¨ wba©viY, cY¨ 

mieivn ev ¸`vgRvZKiYmn wewfbœ Kv‡R cÖhyw³i e¨envi Ki‡Q| evsjv‡`‡k GL‡bv wecYb Kvh©µ‡gi e¨envi 

e¨vcK bv n‡jI e¨emvwqK wm×všÍ MÖn‡Yi †ÿ‡Î eZ©gv‡b †fv³vi cQ›` ev Pvwn`v Ges †fv³vi mš‘wói cÖwZ ¸iæZ¡ 
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BDwbU GK  c„ôv-18 

w`‡q cY¨ Drcv`b I wecYb Kiv n‡”Q| cÖwZ‡hvwMZvq wU‡K _vKv, c‡Y¨i ˆewPÎ¨, weKí c‡Y¨i mnRjf¨Zv, 

cÖhyw³i e¨envi, †µZv m‡PZbZv BZ¨vw` Kvi‡Y wecYb gZev` e¨env‡ii cÖwZ e¨emvqx‡`i AvMÖn ax‡i ax‡i 

evo‡Q|  



wecYb: †µZv f¨vjy m„wó 

BDwbU GK  c„ôv-19 

 

 

BDwbU DËi g~j¨vqb  

 

1. wecYb ej‡Z m‡šÍvlRbKfv‡e †µZv ev †fv³vi cÖ‡qvRbmg~n c~iY‡K †evSvqÑAvcwb wK GKgZ? hyw³ w`‡q 

eywS‡q wjLyb|  

2. ‡µZv I †fv³vi g‡a¨ Kx cv_©K¨ Av‡Q?- D`vniYmnKv‡i wjLyb| 

3. wecY‡bi ¸iæZ¡ Av‡jvPbv Kiæb| 

4. wecYb cÖwµqvwU wPÎmnKv‡i eywS‡q wjLyb| 

5. wecY‡bi †gŠwjK aviYvmg~n Av‡jvPbv Kiæb| 

6. cÖ‡qvRb, Afve I Pvwn`v ej‡Z Kx †evSvq? D`vniYmnKv‡i eywS‡q wjLyb|  

7. cY¨`ªe¨ I †mev QvovI wecYbKvix Avi Kx Kx wecYb Ki‡Z cv‡ib? D`vniYmn Av‡jvPbv Kiæb|  

8. evRvi Kx? evRv‡ii cÖKvi‡f` Av‡jvPbv Kiæb|  

9. wecYb e¨e ’̄vcbv ‡Kb cÖ‡qvRb?- e¨vL¨v Kiæb|  

10. A ~̀i`k©x wecYb ej‡Z Kx †evSvq? 

11. †fv³v I mgv‡Ri mv‡_ mym¤úK© ’̄vcb K‡i wecYb Kg©KvÐ m¤úv`b Kiv hvq Kxfv‡e?- Av‡jvPbv Kiæb|  

12. wecYbKvix wKfv‡e †µZv m¤úK© m„wó K‡i?- e¨vL¨v Kiæb| 

13. ‡µZv f¨vjy I †µZv mš‘wó ej‡Z Kx †evSvq Zv D`vniYmnKv‡i wjLyb|  

14. ‡µZv AvRxeb f¨vjy I †µZv BKz¨BwU ej‡Z Kx †evSvq? 

15. cÖhyw³ Kxfv‡e †µZvi mv‡_ m¤ú„³Zv m„wó‡Z f~wgKv iv‡L? D`vniYmnKv‡i wjLyb| 

16. wecY‡b Askx`vi m¤úK© e¨e ’̄vcbv KZUv cÖ‡qvRbxq- e¨vL¨v Kiæb| 

17. weµq gZev` Ges wecYb gZev‡`i g‡a¨ cv_©K¨ wPÎmnKv‡i eY©bv Kiæb|  

18. eZ©gvb mg‡q wecY‡bi †Kvb †Kvb cwieZ©bmg~n jÿ Kiv hvq? Av‡jvPbv Kiæb|  

19. ‡µZv f¨vjy Kx? wecYbKvix  wKfv‡e †µZv f¨vjy AR©b Ki‡Z cv‡i| 

20. c Öhyw³ wKfv‡e wecY‡bi Kvh©µ‡g cÖfve we Í̄vi K‡i? D`vniYmnKv‡i eywS‡q wjLyb| 

21. evsjv‡`‡k wecYb PPv© Kxiƒc Zv K‡qKwU D`vniY w`‡q wb‡q Av‡jvPbv Kiæb|  

22. evsjv‡`‡ki wecYb Kvhv©ejx m¤úv`‡b Kx Kx cÖwZeÜKZv †gvKv‡ejv Ki‡Z nq? KviY¸‡jv wjLyb|  
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