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1. Philip Kotler & Gary Armstrong, Principles of Marketing, Prentice-Hall. (Latest Edition)
2. W.J. Stanton, Fundamentals of Marketing, McGraw Hill.
3. E.J. McCarthy & W.D & Perreault, Essentials of Marketing, Irwin.

Fows! FIE

BT T, SR @ TSI T G I (AAI-RerA 98 @R AT QACHS MR (A
AR | T TP 8 FRAT GFHFAT TR AN A FO@O[ TWAF TR | qRIOTe {7 Fogas
8 (TR @ TR [aafefes [feg [reime, Ife ¢ wgm ofs a@r Ty Tz, s=wifrsT e
SR fofee Tere eate 3o te IR G TS T & |

Vi



