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Wholesale and Retail Business q

gg|§l$l (Introduction)
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Wholesale and Retail Businesses: Concept,
Characteristics and Functions

@

Q A T AAA-
o ARSI AT TICF «I7ell, T2y @ FRRfeT JUTT FACO ~ARCR;
o BT A ITIF LRl LIAMHBT @ FIRM T IR FACS ARE G
o AARFIN @ YHAT TPICIAF T ATLFT 0T 4TS MR |

LT #ATA SAIETOFA, /IR, AT, AARrewad, 5L 7EF/ |
(Keywords)

= % ARFIA JIPNER 4T (Concept of Wholesale Business)

T FOCF ABHIA AP I 2 | 2ZF G SRAWME Q7R YBAT AP T GFT6 Q@Pa
ROTT F1& I QIR AT ATHT [F6 (AF NG TG I 7 ©f fqoi 07 (56 7R A |
@R IfE (I efed) erema {6 7 ReT A9 &5 “147 @ I AE SIS 6 a1y
TET T IE ARIE I A Aok I 7 | Ao I&1 AW, JRANE UIZE LT
OrER 76 A R 97 Smesy 1w @ feifers afe ar efesms et oy f[aw
T2 AR P |

TR (SPFRIA W36 77 Ry T4 @ SitE ARFE I @0 A 91 | AEIRT TR qFS
T8 e fFedT aFe Yol PN 7; I7R fofd @ 13 Wt ¥3fb Croawe e F1e 6 |

I IR PR Py Aeeat Sogrd F1 T

William J. Stanton 21231 IRPIRER (T I8! AW FECRA ©F =G, “Wholesaling includes the
sale, and all activities directly incidental to the sale of products or services to those who
are buying for resale or for business use.” SR TR 7 REFT I FINRE IS IIAEE S
T @ SIF 736 207 A ORT Ry 71 8 Ry T IR W FA0E N8I U
qCT

Philip Kotler & Gary Armstrong @< 3¢S, “Wholesaling includes all the activities involved
in selling goods or services to those who are buying for purposes of resell or business use.”

S AR I IECe TR [T FA &y T AT JIRICI & #4071 G T I
LB FRNWR 70 [NGRR 7T FEF @RI |

AR I TR, (@ JINAA G SAMARIT ST AR PR (AT T T IR oA
[T AT PR RSN IR RET FCF, SIHACE AP AT 0T |
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AR FIPACER L3™BT (Characteristics of Wholesale Business)
A1 JPTER TLGTT #107 YGAT I IR (TTC7 S T | QT FPMER (A87 et

o.

797 7@% (Collection of Product): AZFR JINT 2107 F@TZA AT T el AT @
(RPN #ITend (Fe@) SIRWITFRS | SARFRoNT SRAMCET 6 (A TR ey 2w 30 | o7
@R P 27 (Meae e Snvife e [ife FaR [Ree aece et RS J@aee
SRR FICR (AFE T FC |

] GF-RGFER At (Buying- Selling Amount of Product): *13F&1 JINEE SERG
FHAR (AMBT T SR AMNIFES AT SAVASIR PR (ATF =l o7 wARiee $03 Lot
IR AT TG ofely JRRTFINTR (08 I AR #/el] R | TG TG 212 SAEFSTT
PR I TOFFRARE @08~y [ Fa0e #I1ea | wiona Rfwe »tem =i 7712 goe
(erSIne 6 ffeme sitara wereiz I+ =% |

2TF 7T (Number of Product): “N3FIE AN ALRTS FEHFH! AN AT (T 27 |
I 4R AN ENCA FT AR TIATT 45 7 |

. o& 6 77 K@ (Selling Product to Consumer): Sifges 7@ (AtF 67 Fa0T (73t

A, ARSI TGP (ISR 6 TP #ely [T 07 71 | S_*7 IWE [T SRZICT
TR B R (St AR (Sreld 6 #iely [ Fare ¢ 317 |

AP JPNET 9<Z (Position of Wholesale Business): AEFI AT OIF qF T4r3-
P AT IATGFere [Ce@r 2107 S-Ams B3 91, O ea eesife ey [ife w1 o7 Fi=eet
AIBFIA T TS 8 (Fo! T (SIFF TR TIBT I |

q3% &fe SA® (Per Unit Profit): “1E3H TP @GS AT @3¢ @fS ANy [ 403
e a1 =27 | WK Al 2o @F-Rer = 6T AN GE (A0 9T 2fS JAw e
AR |

9f§F Y4 (Large Capital): @ 7 TR AEFE G &g o [
TG T | TR OF [oE AR oy T Fa0e 27, TR @12 A0y [@w 9 2637 #1569
GATETESFA TS T | TN, TAWBIA 8 Yo JROACEE I Aol AL &y
e ffadt e AT | ARFIET AfE o1 PR T SLF AF 0T =T AR #Aely
Jfew =1 S ATE SR = AT

wrejifss I @z (Highest Risk): A2 [0 AF 2607 T, #A0f @ANSTOF € ]
ferea wfe e azel Face =7 |

NI JIANERT @ (Functions of Wholesale Business)

A IR AT ABFR [y GBI RoANT-FE T 0 AE | QLT T0xy 7 SR T2y
T AU TAMSR G R g Yo TFRR & | T ATHR &y e IR ey
HCEAD 4T =CE1-

. T I (Buying): ARIEN TN OIF ATRFA T Ay Re Fier 367 | ArRF=or
weareea3 ey gfawar e O a 70 o arewdt [ 51Rte «iiw | wdie aremd vt
TACE HARFRE SR Fale a2 $031 G P18 AR [fog ST (@tE o6y Tear FE Tgm
T | T R[Sy A7 ART ST A GIRSIES 47 HeEZ FACS AT | YO TP IR
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g Ay (woltm @ dfeffy Rem Jiw Fare fita IR TR SErFeE
TAMASIATAS IR FARTST IR A | FoAfT (BT IR ATl FORIF &)
AIRIACE 2R 27 AAR FAC© =Y 1 o TeAmeaa (s @ Afsiee Fasicz e Face
AICET | AT TRAWCHF I A6 ZT AT |

3. R@m 3 (Selling): “IZFIA G 407 SeAmwIATS [eww efefify ke sie @ | o7
AGEAL TLAMIMA AF©  AAPINT (ol FPNAWR Qee N | 12T oA
T FEAT GR RGRGT R T TBET ICEF | ARIET I SAWMCE 2%
meR ffeg sy SRiye wafds Yoar FRRGMR A <67 (G oy AT 6 7@ @
Lo freet TR SoIe Aol e F3ee 21 |

©. 253 (Dividing): EFI TP TAMTR 5 (AP FTC6 #Aely FNQ T T QR Yo
FETRME WF6 @7 97 A o I 79 ARt [(fE 3@ ST SoAms @6 7 =0
TR AT I T 9T TTHAST A YBAT FIPANS 76 ety [Fece A6 27 a7 1| @
V3R LT AT [RLTTR CFe@ ~13FRT AR QT @<l |

8. #f¥3=7 (Transportation): LG FPNANWI DAY A @ AT 2oy T FF ARHI
A | ST [fFe Z SEe 99T TSI N6 (AF AR AFBIT G Ge F
QIR AT (ACF YBAT AR (13 AT FIRAIR IR | T A7 Tsfel (delivery) Foed
T | OF TC YBAT IR 8 PG #/elf IJRRFFRR S8 AT ooy Tgw LTS =7 1 |

¢. wneTesad (Warehousing): “IES€T ISR LBAT INAWE &) @WIGTeFde JT 2/dy
TFFT IS F(A AN | ATH FRRET AT AR Fre @ FANFe ToF &I
TIPSl 8 FA ANHT | AYFIS Oftnd SYONCTT ITRIF AL AF @R O Lol
T[IAN TR Qe AGFOH WS A QAR WU TR IR FACO AT | FC ORAm
TSN [ 2T FGH FACS T |

b, o7 AiffeFad (Grading): “N3FR TN QW e R[Sy 207 ST QTETE @RS
IS @TT O TR 2TRTEANE JWd TO ERIRHRT I 0L | OF T ARSI 207 fqeacet
AT YA Z0S 27 Al |

q. (e 4% (Packaging): AR IPINWE AEHG ISt @ ALTS #tea (TS 412 |
HOTINRT (AT AR (TS 41 T4 M T GHI TN T FUGF 2T WS | ©I2
AT JPTIRN AT 8 2R AR PRI e 1412 F6F A |

v. 9 IFW (Financing): 1SS TGN oA IPTRWA (86 SCHP T AT 2AGT
T I A | LA TPNNWE TS 4T AL AR AAPIRA @ 03w, O Ol
S[Telr S2I oy ARTATY T Y A ARSI SIAACE QITT AN FAIAR A | Aol Yot
R QT ~fy e o’ iew [ sar o7 g Arew [Wow @y wRE ARwE
[ RAVFIACRE AOTFOA NfF FZOT WF I A | ST IR SCs =ely
Ifem e o1 TR s [ A SidR SeAmeon To ity e et e
Rty Seome vifeiey (Te TR FEE | e N OiersifY e Afqeeiy Fe ARFE
TRAMSAS AR QPG AT |
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5. 3¢ 7= (Risk-Bearing): SAMIR Qe 213FIE FPTAET LBAT RN B0 =&(Fe
AT T PRI AT Fo AHEIA (CeTod Fre @ | ©8 ARIE JIPNIANTRE
TRy T AT g F0e = | T @0 AR v Oge (T ofd T A |
YRS, SARFRE [TGe MER TRT W AT | ©F G TER (@FI9 AT GFo AP0
TeAMBE YRS ZT R | AP SHIST® FC ARSI Joy #Afqw, e Ao g2
ST Fowae TeAmE IR FCa ACH |

o. JRFM (AT 8 A (Management Services and Advice): ISF 7 @ e A<
CTT @ ST eIt LT ARSI I IS S SE P FCICA | ARl
TOA JCF (T e ARFIRIT CTAT W T AP O BT G IR ef*rmel, @pie
APTAT ATTCT- 2R AFIAT LWHTa AT 2R eI, AR FT-S05, Soed Igw
GBI o7 Sre™ | SRS IR Y5 IRAMACE #ICNF o1y, AT ZIeTHIeT,
FIHCE SUF-o1ew, QIZFMA G, ASIE T 2Tee AP 8 #telya ey To7 11
LTS @ I O FIIAZ ICF A | HAF AR AP el Tropsimaense [feg
TAI A 8 THATTH e <IITe | SRS GRPTRIET LBRT AW A FEie e 8
Iy GERE @A T FE AST | O8O oTF {5 (AR AT
ATRP/COTS IS #ITeIT BIfRWT, O AZ-S+z™ Fofi O QT Y72 ARG |

5. F& fR€iwe (Pricing): ~13F@ I @G wier = RiG@my s 2SI
el | o TeAWE A1 AT TR 75 (/T AN @ I A T R fefere
RT3 e e | SigEere, @E-Yenea So WMe Jea T @ 99 A9 Rew-e
ferdraer < =7 |

SR, 077 f¥foRteret qen A4t (Maintaining Price Stability): #Te0% S[t9 “foed Fagd s@
VS SR AIRAIR. SIEF (AT AR LT ARFRT IR 2PN @ FF GW I
AT | 0T ZITR I F o ZPT (AT A AZASR 3B FCS AR T | Sie©Ied, A
STlTE WoTe (AT WeeT T4 73y o TS =7 O ARSI g A9y A (=08 e
T TS (14 R | GOITT ~NESIE ST A Yoo (Bfeaere! T A1 |

>0, BFSATF 197 FRAR (Supply of Best Products): &fsFe sdwfy woniiar o ard
s Sfotrel (AF SACe AR, (@ (@ SAME ST AP AICHE I AT
TR A A | @ G RO ARSI gorFeitd ol FRAmE aR
ARFOIE (SIS FN YT TEY &l o) TR FE O HRITS] FAO AT A
(ST |

Lol TR 41T (Concept of Retail Business)

LHAT FIR 0T IR G0 S | TS (OIGR 6 ool [y F419 FE Loar I J&1
| IfETe ¢ TGHNRTE G T FORE (SSInd (W6 oy ¢ ORT R@wa My depwrend
TERIYE TP IS YA FIPMT FICT ARID® | 2 SR T AR (@, IR SYN@ e (S
G AT G IR O [0 2y Ry F417 F&3 20 oAl [0 | Smigel Rewed =1 A, jfere
COI0R &y AR 2oy Afem ea oferd s AW (@I [fE I &foBIT @ 2007 (@ B, e, TR0
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2orifn) fife s, o7 oF Tfe a aform v T fFfee gwres e [Eear s 23 |
ST, (PN I ARG LI 0T *[P-7& T -518e feer waicet fofeve Yot qp<omiear fFeafers et
@ T | LA FIAEA LLTE FO (OISR W6 [IAMIE U@ (non-business use) & =7
e @ AT |

I YB3 TFNER g Tewwl Srgrd 1 ZCEl-

W. J. Stanton YT GRS @ A&l G0l F(ACRY ST (N, “Retailing includes all activities
directly related to the sale of goods or services to the ultimate consumer for personal, non-
business use.” IR AfeTe, THGIAE FGH & FOE (Sr&R 6 267 @ @[ [ A

TR See FREFE I LAl GRS TSYE |

Philip Kotler & Gary Armstrong @< ¢, “Retailing includes all the activities involved in
the selling of goods or services directly to final consumers for their personal, non-business

use.” S TR IfETe A RIS BT 21 T I, SIWd (6 2107 R M wfes
e FRGIZ ! oA AT |

TS 9fe RBICOE Yo GPNEE P GFTONE MO AR | @ FPACIT A4 ST T 50T
(OITR 6 TP ~oy [T 1 1R TR (OISR Lo5F AT (ATF (STl IBH FICer 018
AT |

64T IS ¢a*187 (Characteristics of Retail Business)
MWWWWWW-
LAl [ ARFR @ (SIS N GH0 TLE FREAR | ARS8 (OGR4 961 @G
Floq I3 Q2 Yo AT |
n  YBRT RO SNIND ALTS ABFEAWR W6 (ATF A@Z T4 2 | TAWF 67 201 AT
I YBAT IR AT FRB (AT TR o0l T G |
" 54T AT ARSI NI (AT FQ FY 5106 AN G A AE | A= JRArres ot
AR (largescale retailer) *1330R 5T Tesmeaa 775 (A = 3106 247 T I |
(OISR R0 HIfEl SpETE S S A oy [ Fr Lo IPNER @I T @fET |
= P59 G B RPN 6 Aeimay [ war 27 1 gy o1y gezreeidia Fe6 sty
fafes a1 20t SIt Y53 AT F& A A |
» 53T AN S AT FT AT I GTHE GF-NCFH FRIANCE Ty o7 I 7 |
= 53T AN ANEIE TIPNCAF W WS 3qcety Aoy fer vt 27 |
= BRI AP 2607 YT SIS T AT 7 |
35 B QAT Loar IR ST s A |
»  fSfoq T SACETNRT 0 BRI ARG I 2T |
= 5T AT TS AT IS TON I 2 1 |
= A2 WICH IS T 7 Yo G W IS 2 |

L3 IJPNER SR (Functions of Retail Business)

5. IAFTIF (Anticipation): {5AT JIAT FILT Fer BT ARCFA SIFRAR SFN F41 | ARCFAT
& SAfEIe & QST 9wy FH0e 51 G 75 Y531 IR 90! A AT FE a3
93 TN SRR 2Ty e I |
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97 @¥ (Purchasing Products): {531 SR “I1RFF A1 (F@ [T TeomMeea @6 (A0S
AT G FCE (OISTMA [0 TR T & (i Alfeex e | [feg Agsizs <o
(QTF FINT AT Sifewt SR [fva a0 sof7 eI M@z T4 Lo AP L4 F |

oy & (Selling Products): BT IR faeiy wFesd Ier 2l @B (A =G oG
AR Aol (STt et [ w40 | (SreRl oima ARe WP @ 2647 B biw
o1 PR G e ety e S |

. *FPE (Product Display): R&w@ e (a1 Gl o (it [feq ot T Sy

TAT AR Afeere I ACIT | QTS JRPAT (G2 AR (ST 2w I re AN |
AFIICET ATFS 27w T 2167 SIereify et “hexl 78 2T |

o7 7FF (Product Storage): 5T T AARIIEI W0 (AF o107 AM FAF 77 ToMe
i 1 =0 ooma “TeteT Mo @I I0qT AL MFTH I AL | OF 93 ATH FIES
WP (OISR (I I 2/ely A S0 0 A |

@327 (Transportation): {GA TINAE AEIL G 20T ASFIET 776 (AF @o 247
e @I N I @R SRS (Sl Jifere [ifee oy (e @t | 9] /e
YBRT HIAR SR A7 (CleTeRIT A (7 =7 |

e &= (Risk Taking): “N3IIET 6 (AT 207 FRF 7 07 [{fE 7 e “158 (o<
T[IARCE 7 TR 1 Q7 FACO T | AP (W TAwe AT I pfv =7 [eea
(RPIe € S AFoF T T [8 = O A7 AR-WIRY O THAR T |

ffee=a (Classification): *EFRMA F1Z (AF IR B 7 T 799 7 [R@F@w s
LB IR ATRTEE (®T (R A [TO0E I QR (SIS SIfRAT @ Gt TR
P |

. (Mgsmead (Packaging): I M Ml [ a9 29 (@oma Ixma g

CTIGTAT SATITHG AT (NTCF OfS I O I (Y (oI FI02 I 41 T | (ST 1413 T8
BT IR IS |

&5 (Promotion): S=F G IPTHRT AT (A& IACER &7 I QPR AR,
21 1 O ) 5 PO 2 K BN 1 B S < 1 2 B o R 1 3 G LR T CE
@FCETs SFFANY [T GBI FF ACFA | OCF QF7 BRI 47 IV |

qiid @ (Sale on Credit): (S&ma JRdd Lo [N ARBRS erem €@ e
TREAIR IFEN | QOIS Ol BN (GO AL TS FT9F oITT (ST |

AT T = (Setting Price): Y537 I #0f TRA 77 MR Fg [AF @1r IR
ST To LR S0 | ST T TS 9T IS Yeire fof srepre weaw | ey fof
AT 1S SPTeT T AT |

R&@es G| @mW (After Sales Service): SITHE AR oA AIANT, R FF Fee A
R SO fAfe™ CFg |, Aol R 198 ey Gt ewie ST 2T |

J 7FIAR (Providing Information): {531 TR (SIETMT AT (A ST PiH-TF (D,
RW-SA%W, I518e oI IHFE OAT (&0 R ARTRCE WA | W HATEFIF (TF T o{ely
TIFS OAT AR FCH (SIS RS I | ©IF AT FIER [T IS L TATS 2 |
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AR 8 YBAT IJNEE T AF7 (Differences between Wholesale and Retail

Business)
S, T8 AR FIPNE YPAT IPNEE QN | GIACY I AR 27 T 1 ZeTS ©F
@ A | I2eT AR A% o107 @ F9 27 GJR | NI RPN G F |
LBRT AR 6 F7 Fq 70 [w
AT |
2. q{Fe M JPIATT  GFe T | Yol PN @ @ +6y [Kerw wea
SIClTeTy SCAFIGS T R | ACET O ARTS ARSI A
O Y ] |
0. (@FSR AT AP OF T O ([ (@ | oA IO BT FOIS (e 7562
AFIATSN AR, gy ooy AR QT LoaT | =107 R 3@+ |
IR 736 R 307 A= |
8. 71 JRTA | ARFE TJPT (@o! TRy A | PBal JORE (@l (IR (Ore) AT
TRAMCT & ANGT & A | THAIFTS! GUMSd FAE & Ay @
I |
¢. I s | SRR AYRere [fog e, @@ | SRR W96 ooy [few s gpar
QAT 8 TMFHANT JIRE ICF | IR R[Sy A= oo @ |
SOTAT FAFHCER &7 |
A QTR IRY @R TF NTH [T | I AT J, ARG S_{FT 8
ISISPRIRIERE ETeIR At (KA AT 2T |
9 GERA T | ABIE THAWME AT SAWIESAEE | YBRT G 21 FRE LT S Rl
6 (ATF 7 T FE AP | O AEF CFG oA T
TAMS A SEWIAFRIM [0 (AFS
AT T A |
Y. LA A< AT YL A 7 | DAL TN YL ATATE X |
sAfasrer
5. AR TS @R SMIFSREE M | GO (OISR AN O T/ A |
oFfe AP T 0T ST |
So. o7 TTH | AZFR Tory Wit @ Orer 40 | BT TR (e AP M2 75
ST ATV eIl FCI ACL | | TR G 2y Tewe! F AL |
SS. 2T ARBDIA  JIA AT IS | YOI TIART Ig[Y L& AT (SO
cafoay Ffare «qCTF AT FFAT IR Gie® AT |
3. TP ABFRNT AT /Sy R | BT TONNWE GO FAT ST
fagfe SPINET FRIR P | A A |
3TfG e DT 38Y
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§( el ore TR @ P AT 35 e CaRIBy BrgeT |

@ T

AT G (/AT Q@ AR #1oly @ ea Yo G [0 o5 A w10y [Rery T e
AT AN @A T | ANZIE GPNE LT ooy Yo7 AP FIeg (iR 7T 27| @2
RO CAMIBY FCETl- Ay He@R; WL AR Aol @-Rawz; AGE #{eia ALl (e 76 2y
@ “IEF TP TET; 95T Ao TN IAF); S Te 8 Tojies e o> | Nl
[T A 13T oy asitam Roda-a siima wea A W @& I8, [aww a1, 510,
ARRES, eWINETEFI, A7 SAfTeTel, (eF 413, AL, JfF T2, IFAT GIRT 8 A T,
Ty e, oo FBfeReTel qE AT ¢ SFONCAT Ay HAREIR | RO (SIS w6 AP f[{eww
AR IR Lo [T T 2 | YBAT PR (@85 TeTls afb ARHF 8 (SrSd T4f IS0 TF
FIERIT; YOI AT ARIIES (55 (AT FTH Y 7106 APNND T I A3 YA AP Ao
AT < #AICY; BT A 2907 IR SIS T A T | 9T PN @I BIoe =Iere
A @K AN TE AT GTETET Z0eATs ST, ofely @, Riawn, g, ofely e, sAfaasy, I oz,
¢ R@g “Afwd, (RFe Ao &0, (@O dFEren, A TR, I Awte, PN FF, TR
T, L AR, T qFho, el FAT, AN &hvew ¢ JPNE [ghe Tepina fefers
ATZIIAT @ BT AR AFT TR |

Féj IS FHF-9.5

S| (T T RO BT AR 6 210l] Ry I SIS It T2
) AEIIE <) AeTe
) EaIDRICACIE) q) T ST
Q1 ABHICER Aoy IR 4 T (62
) TS ¥) i afsfafy
o) Fh efeffy q) oA A
© | bR [P TG I I 2
F) W (IZAT Q) W R ACE
o) e oy q) Al AP (FOl-RCFS T Qe AP
8| LRI (G Yol IR NP Sl 272
F) QFIfeTFET <) AW
o) QIR q) TR
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PRTI  FII33I 8 Y5RT IR FRTSN
Types of Wholesale and Retail Businesses

@ o

«q 2Ny I AT
o I TPNER AFHTM TS ARE;
o bRl IR AFACON 91 FACS ARCI; Q3R
o Ty €T JRAIPIT Yoa1 AT FCF IFT FACS A |

s 8P, Wi, efsffe, SeAmama ARHIF |
4T * (Keywords)

ARSI JPER @Facen (Classification of Wholesale Business)
F[IA Toice R[Sy e ARSI TIAA AT AT (TICS 16T AT | ~NEFEma ke

TS et 4T =0eTl-
AT [SIREIICH

s. 39 #I18sE (Merchant (F Af-crRmESE IfF (Full-service wholesalers)
wholesalers) (¥) SNifre erRmmSEr 3fF (Limited Service Wholesalers )

X. wEE (Brokers)

o, afsfafy (Agents) () TeAmces afsfafy (Manufacturers Agents)

(%) feww afsfafy (Selling Agents)
() @7 ety (Buying Agents)
(¥) <« M5% (Commission Merchant)

8. TRAMIMA “NZFE (F) TeAmsmR [R@w =Mt (Manufacturers Sales Branches)
(Manufacturers (¥)  Tesmaord e e (Manufacturers Sales Offices)
Wholesalers)

¢. Ry +Azsm () F IS (Agricultural Assemblers)
(Miscellaneous (%) T @™ (Auction Companies)

Wholesalers) () feemifee #I18FE (Specialised/Speciality Wholesaler)
(9)  AgiRe A8F (General Wholesaler)
(8)  7m I8P (Cash and Carry Wholesaler)
(v) @S #igF (National Wholesaler)
(®) il #1339 (Regional Wholesaler)
(&) Z=r AR (Local Wholesaler)

s. 3 MEFF (Merchant Wholesalers): 3% #1233 ©imacse @1 &Y I FHFF Frewwm
HAIEFIR HIPT ARG I QIR IR TJIZS ANACHT AT 1S IR | SR ST ~ely TP
T IR TF AR g AS IR OIR T Tl 97 Fery Mferemw o AReEr 3@ | ama
YT CIMBT 2N, ORI (T AO0F ENmE FCE CTRTER T e Fee A0 | 77 Weee. AT
ARIIET AT T ~NBFCIF G @ | I ARSI TJIAIT Toe qd A(foe53
T | 3T ARIAE o TA-fice [ow a4t TS

BTG e B~ 58



Teomme R @ e (RS 71@)

@) RS 3T (Full-service Wholesalers): 59-GRIMAFRT AEFRoT Tgqw e SCTF
T TR 40 AR, AP Ay [{eww, =7 @freit (R @32 I[FENT TRTSr gnE ToRifn
LRI (AT AT S ACF | SIAACE A 7SI Sl F7 T8
(i) ~N%FF IS (Wholesale Merchants): 2133 T dLTe Bl FRRWE W6

ooy R I 93R I 4 ETRT eV I3 A |
(ii) fF-=fft@% (Industrial Distributors): ¥ = IfeForer FAraFers Mgy Aten ArRFif
JIAR I | ST ST 2/ely JIRAPIAC 780 A R e |
(@) Afre cRWMFIR AT (Limited Service Wholesalers): FfNe ERWEFET 213Faree
AR T AR 0 (g ARFAMT IR FAAQTAT T IR a1 | ST Fhoo [T «=q07=
JET =7 FC |
(i) W AZFF (Cash and Carry Wholesalers): €37 Y531 IPTHMR 76 T°W 2ol
I 26y Rer T 71 @R o1 FRRAIMCEE TR ANEFAT A [fwo 2oty (Afwex
AT MR @Rel ¢ 1 | YoAl FIAAIHE TR ARIICI (APIC A0 Fom BrerR gyon=at
T I G e 4q0 @ro AT e SeT |

(i) JF AMSFF (Truck Wholesalers): €3 §iF TR e #fzfoe | @3t guwe [ewma
ST AN 207 (THRTSRr MG AMCE | ST A5 T ST AGTHIE oy (@ ¥« AR, P
TSR ot 2MCF) GIts AT St 92 I g MG A I=gyw fiew i e (i
A |

(iii) G7-FriF (Drop Shippers): 93T IC IG FF-FRHLT AL TT® (AF AL JPTT
BIETY | SR fesat e 350 A0 91 {6 e ARRETe I 91 | Ol (@I QIREFE 6
(ACF TINCH AT 27 PG FIARIAT L& @ @GR ©imacse. [Wug s
(TSTRT ARFA R TP el (Mfee @A &y e (77 | ot TR aifes
ST (AT WA T (SFTSRT (AT @ ARG AT TP @ I &Re | Goad W
TGV FCE ARCS TF 1 I 6 I AT | T(E O] ARFWACEE I AACE FIIAE FACS
A |

(iv) e &K (Rack Jobbers): % SRIRET ONF OF AT AR T ARG 7 A9
AT AT I | ST &S, Y 8 ST Lol FRAIWA 7606 ely [ 3 | ot
(IR (I (CRTSIR B T SFi AT 21ely TR I | =T A oy et Fea
Q3R 350 TR AMCH | T SR o1 [PMACE By (ored a6 [fre #itema
T AR G2 AR FCF | OCF HQA(EFS 2T T SRR, (ACF T |

(v) TRAWFT AT (Producers’ Cooperatives): SRAMFSIAGT T ANS 0 T
FN A (G o i g esfae w6 |

(vi) TIFEIT TS A1RFF (Mail order Wholesalers): @ €J0a AIZFeer Y5t
@R, e a3k aifstife drram 6 o e ey Twae T=r sifer
AT QTR TANCE A2 I | FINCH TGIRT OFT ARCHT S ARG CIweiest
QT X (@ AR IR LT N 3 |

Q. MR (Brokers): WETed! AT Nifersier fNeea SICy 7 711 | SRl 2Iteld @¥-Rew 12wy 67 fog
e @ -RewEa S o0 27 97 | Ol (@l 8 [RiFed 04y T o I M7 8 TF 2T%e
K A7 [{fF MG MRS FARTS! I | ([ AF RS W I T S S QAT
I | AT SR fof6rs oima GRT &dWiF 01 | SFT 2[47 gw I =1, JALIIT & 27 1
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QR o) MGFE (@ FF JFe a7l I AT | SEREPT WEAER SHRFe A *7F G
QAT G- Aea (Real Estate Brokers), S/ @@ (Insurance Brokers), C(*FF
ISR W (Security Brokers) To7ifn | @37 wiete Reaw [Reaw ot R Sicdq weifercs
fqoewes |

©. &fSRfY (Agents): WHIER T efSffare TR Fp azd I 9; 9 T 7% T AT T-
R@Ea =Rk MERe T @3 RET S 790G T | 937 AHFTS A (R &y AfSima e
peTe Wm & @3 (@l AT Ruareim BT afefify e sie w63 | 50 Aifirens eeice [feg
IR elfefafy I «rers @Te e A -

() Seve efefafd (Manufacturers Agents): ORI @33 I 20 GIIfEF ToAWER
AfSRfEE I | ATEF TAWTHT L S APDITF 5 AF, TR T A [ g
¥ AR AR, FhHET @ Topiv Srad w4 =7 1 o7 Afsfafaoms o1y e Ko
wFel ¢ Sfowe! AF | ATEBHl AT G0 Y SRFT FIoF I G TG RS TF
s e 3@ | (PR Tvs Ta-51ew e S 3 <oy (i sare 35ge =9,
YRS wiRIE efefafas GTaT ae 3 A |

(¥) R sy (Selling Agents): @1 @ Teomeed s Seofifre s f[A@@™ &
TRAWMCH A ieam T GIR (O] AR T 7 O I 0 [RECTH & 7-FAhrY e |

(") = e (Buying Agents): @31 767 (@R 7% 2T & I ARTS! I |

(¥) T ME% (Commission Merchant): G437 TRAMCHT 75 (ATF AP fred e
T ST GR RISICS (FOF AN REEF A 8- I |

8. TeAWMSMMA ARSI (Manufacturers’ Wholesalers): SAWE ARFIET N4iex 2oy [ a7 6
fafegeia sty fextea FIte e TS I1; ©f =zl

(F) TeAmImE R&T =t (Manufacturers’ Sales Branches): (&9 (@9 SeAWS AR
I 2oy f&fer 711 Fea [feq ZIe fer e =Mt (Branch) Y0 =6l ARSI 2t Ry 9 |
R * TR A7 Tgw AT = @32 * T e [y e (ae @ [Ree«itaq Fier G 27 |

(¥) Cesvema R 9% (Manufacturers’ Sales Offices): SHE ToWE TR ARIIE
sfqace fear [y s [Rew-afeT & A3 FRR6E Tome $@ | @ SReTeeEr
SMTSIC ARG F47 R | ©0 Ry SfRFeoT #oy Tgm A4l =7 =1 | QIReF AN B 70
TR 21 QW T ST (TF TR A0lT QR (6 TR F41 27 |

¢. Rf9q AFT (Miscellaneous Wholesalers): ¥fos¥ Reaiftre @7 «iRsRma wfFpe ¢@ire

NS I -

(F) FR T (Agricultural Assemblers): 937 FITFWR F5 (AF FRE A7 Fe@R FI
A TogW T (SIET IR IC IG 6 41T Fe1, B F41, A F41, I TAEFY 390w
=5 w9 |

(%) T @A (Auction Companies): 1R IS (@SAT #I4) TR TS Aoy (TSt Frars
e B G T (@rifete s@esid Sff AT @ | S @i e e
A TSI (Bidder) a5 sfay fiera w5ea |

(*) fReerifare #I123F@ (Specialised/Speciality Wholesaler): RTRiR® «gaw @36 [
TR AP WP FWeifere A |
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(9) LR ARFE (General Wholesaler): S«Rel A3s [(feg ave@ Ateha P10 6
S |

(¢) °w “18FE (Cash and Carry Wholesaler): T°% *[33/ SItnca3 @1 2 AT 75T RIS
TS AT 22 (T ¢ 7 |

() eI A3+ (National Wholesaler): 5 (e* #[i3aifd oz ifdfy s~eprifae w5
TR AR SR SIAACE GO “1EFF I |

(?) e #1239 (Regional Wholesaler): SR A3FRMa I (0[O <260
AT A |

() T S (Local Wholesaler): T A3SRe S A Sl ers 0 Q= I%T
(T &I, B-ASR M *I2CAF A AL I 1) |

LA FIER gFEeen (Classification of Retail Business)

P TP AFoITF ey T ¢ I A(O AT | IOATT, Yol JP CHIASes (IFIT

T (Sred 70 ey Ry f5edt GoRiE (MR erem fas o6y (e, THRebees =@-

I (@OICHAT TG ZCS AN | OF G478 PR Y51 APNET A2 Q@ |

) Coafefes gpar T (Store-based Retail Business): [ifeg g@= tafea fefere corfefes
LHAT JPNET AT T4 27 | [ chRfefed Yoar APMNER @HEPTNE 8 SFRGTE ATHA
O «QT RCETI-

[SIEEIRIC gIACoN
(5) G Afawe (Amount of | (F) X-GTAT BT AT (Self service retailers)
service) (%) IfrS-ERr ot G (Limited service retailers)

(o) =f-cTar oAt e (Full service Retailers)

(*) 717 AT (Product Line) | (%) R f=ifer (Speciality Store)

(¥) ferii f=ifer (Department Store)

(o) 7= WTFB (Super Market)

(¥) AgE=s e <eifel (Convenience Store)

() 7= @B (Super Store)

(v) 7Y% feif (Combination)

(®) 2127 WFG (Hyper Market)

(1) a1 [T (Service Business)

(o) wteif¥s = (Relative | (F) 18T =ife (Discount Store)

Prices) (¥) g =R o1 [T (Off-Price Retailer)

(o) BTl (<i=P s (Catalog Showroom)

(8) ot 3w fawE@d | (%) (537 B9 (Chain Store)

(Control of outlets) (¥) (T=If5® (539 (B (Voluntary Chain Store)

(o) Yot 9 (Retailers co-operative)

() =eemifefes 5 (Franchise)

(ORIGIEEH PHCAINICES (Merchandising
Conglomerate)

(¢) feofd  wiozd  edicen | () =ifd &7 (Shopping Center)

(Type of Store Cluster)
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o.

-Gt A (Self-Service Store): (FSRI (@F MFICTT (FETF (AF IS o407 2w I
*7 freaiz Gferce a1 Jfere 327 @ [y FIEBICH W Tl 2RI IR, EPTR @PINE F-GT_0
feifer qTeT | BIF AR CHIIE, SR (Agora) @2 ! ASR -7 fsifer Swrgget |

e @R A (Limited Service Store): @ €A0=a LB HIFI AN® AFL RIS
ooy R G ERT (T 7 | e 367, *Ifore 2tar@ (IR=raT oy, [Keer sisd) @@ 1w fog
ST ©27 @ WA GTAT (AT 20T QAT 2T Soie (@ e 2w | 13 AfFe A erEr
M T il TR QRFWAE AT I | @Sl [Feifarater Jfre ey [efa e sifs oo |

*f-@Rt A (Full Service Store): 79wRT =ifite arFmate K <R ARy F=wIfret
@ B | Ao PR &rerd A RETFAAT ARFMACE TS FCF | @ HR [oiferestar
f3f*8 =17 (Speciality goods) @ #Iftitel Rer 367 | e 2IfwTer G R SR AfwEs
[T Jiaw #I1 FCT eAfreteT WK Yooy w0l [ e qrofs w9 ArReed ey S o |

faf¥® f=ift (Speciality Store): f*2 fifeataT swmeae @I 6y Aifd wwge <oy <
B | (IR AT, FIoH, 73, T, SrEcaifes At Fonfn siterw owe [f* e Reifir snfyes
@ AR | AAPTIRE TSI AR Q&ivay S Aifre oy [ Far 2@ @7 [elfae as-areT
faf*® fa=ifel (Single-line) 0T | (A, FCCH WIFIF | SR, FATTT N0 AW 8y 2P0
eI e a7 =7 @7 feifeies qe7 =01 stifvre wifa fa=ife o oy A1t e w40 =@ o7 st
AR M el 2ot #ifafbe 2 |

fRetiw R (Department Store): @i fAaifretesice &foa stoy arat =7 | @1 2T oy
A (ST AR, FUBE QR S *JR-JIZ® AN | QTOIF AT AN AT Semr
o a2 I @ q@we [elface o fefe qeer | aeiee “euifes ey feifd”
(Odakyu Department Store) ¥3R TfH7 I&AET ‘e (Hudson’s) @ Saks Fifth Avenue
Y2 N F41 O feifel T ST 2167 8 EIRR S Soifadyrs |

AR WS (Super Market): 7R WF6 OF A7 JAER &pd ANRMB T-cr f[ifer |
@ fReifire fRfba Fecaa AMIAINET 8 qCARI Aol AT ] | AR NHs [fwe Aoy S =1y
N @ | RE AR A2 7@ SRAmEma [0 (A ANy A FAE A PR
PO AR il Do SCoFIFe N YCTy PTE! (SISIerd a6 Ff R 6 |
TS s SRGT AT @R 9 Zeere epd [fea Fee AaFend [ @ 2 | e[
fifoq *1=0q SFF AR WCFs IR, @IF- (@7 (Kroger), GTFSW (Safeway), SAE-AG
(Wal Mart), ¥© @i (Food Lion) @71 | “fgit 14 WCR6”" (FWaa 6 ARIT S_fES)
TS OFG TFAT FARF WCFD | TEHCT ““SAe™l (Azda) TN 46 IS FoF TEFG (G2
AR | QLT AACE AT (FI A AES A4S TG ST |

AfRrem@ ATF 9% (Convenience Store): JR«EwF “teha eifelete SFR-SITE T4
Ty @R Sw-oiftw R[fE Afe sfaer oy par v [fE @1 Qe TS sfrel-
TGRSR GFFT STRBS T | TS (MRTETs ARqew st [oifaeter steng e g
ATOTF e A AT 407 (AT AF | eFifofes 2eqT QeTeETs JoR NG i A5 2w
sy fafer =70 71 0 afSlB =t oA o @ e =F | diETre AT IR @ @
o[ely TS Sfra SRl COT FC 0T STl Yo (@A AT TS AN PN B Al |

AR GOIF (Super Store): L JAR AHEF eT AR fawel NI FARCERSTE For-
AT A [AfF 0 | AMPTIRRPTR R[S TRERAPTNRE AN WS AP RPN @y
A TW; @ TG, (AT Sw, FOoI-50e, @t 2o | [y g9 Sge ¢Rr o =W
0T IR GOIT 2R 60 AR ARG 9 AL 17 |
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5. & T (Combination Store): YMPINAT 8 STUTTSI ANIE (O TN TeFE fifer
o[0T (Ol 2 |

%0. ¥ TMEFG (Hypermarket Market): T29F W& @M JAR W&F6, AT [ofd @
QAGOFA (AT QF6 AATS TG | AT e T I GIF FFF 27 Tors AT
AHE APRIAG, @S, FIAEErE Tojiv wEesi@ @ 0 Jdre [ T4 &7 1 9ot
il TCARET SAITICET T FE FC | ARFAN A T T ARG S0 A AT QR
MGTS T T T | ARHAT OIS AR et 329 F6a Frem oifre o g I
SOT-3[CTIR G AT (AT /T |

). G [ (Service Business): GTRT [GIACH RIfErs Yol G- 97 SSQS (AT (RICH,
&, o i@z, e afsdm, zemeirem, o ==, ReoR, @hes, e ¢ Bf
(AT ST, FEAFGIF CTE, TG [FLTT 8 FIBRI ST T© [eTwe AF Togifir |

5%, 38T A (Discount Store): BT Reifelatatr FICa A4 =g oy [ S | wCrFFo
TN Q@ A 21y e e 0T JareR s 3w w9 @1 Kot Sy | 96
T (XA A MRS @, TR I AT A FCHBIST e A1 C=01et Sl Caiell T (12
fqaifacs Qe fReifa” ar feoreres eb J@1 A | AfesiEg e elfer fqzfresia sammsat
=g [ ea | wrely i Aififbe et awet [efire i ay e w0 A =1 |

SO, TEEIA PR [ (Off-price Retailers): FFqCend o1 IJPAEE AGRTS AT
Teofmees e (A0 @vfere ABIIR Wit (Regular wholesale prices) (5T % AITT ey @
@ GR (ONSF F0 opifere Yoar AT G I W G-y [/fe @) o, [&feg
EFLT 8 ERWQIME AT FRRS-T@S (Accessories) IR GOl JPAA-CFE GF
AT @ AFT | TECETR YORT [N T A[ON AT STy ey (arpiey
(Factory outlets), F&W YpAT TP € ‘oi2FF FI (Wholesale clubs) FrI-7Ty
(APINGTT TR T /el T TRAM T I (AT REACR Q9 7y T ooy [ifer e | 918w
(T (Independent off-price retailers) S=AWMEOR T Je- LoAT @fevitar sermr o
2o T AR @ N3 FReE AT Al Fre-aNge I Awa, ggelfs,
A @R Zfeif< (Hodgepodge) R0F ICNR NeTTe] @-ery <6 |

8. FIBET PN (Catalog Showroom): G CHIPY IFF© =7 &¥ie Jites e
oo Aol [T I AT | Qe MFFo! [EFFITT GO AW IS BT AF | @A
fFeifite PR =y fifer 2@ AF ETOTETR M4y Sros FET Qe TR, FHCNE, #ACerer, @5
ACET TGS, (AT, (eIt AT Topifor |

5¢. (539 @B (Chain Store): W33 WEFFAT ¢ fN@ee w3 I SrOIfF {6 T 952 T
AP (FQTSE G € [REW IR, T @ FANTSTEANF (537 CHIF I 27 | oI M,
LVPTNAE (AFIE, SFCLF AT 39T (G (53 FOIER LT Afqerfre 27|

b, CTR! S 52T (Voluntary Chain): @ <Ad (537 I FeAT ATFH FEF ~FRF©
TR Lo TPF ST A5 27 | Y5 I AT 6T IS (04T TSI A%l T
@ @R qF3 I oy [(fE 7@ o AT B3 e @Ry z@m werre @ (Group
buying) 8 &+ WHERER (Common merchandising) | MFT JSAMET “SREPGH <G
(Western Auto) 8 “Independent Grocers Alliance’” CT5! 5If6® (53074 258 Twiza |

59. Lo T (Retailer Co-operative): CTozAf5® (5301 T© BT AXTS @6 Fiefefes e |
FEHG Y5 FE efede afae T e fofere @amena A3t FdeT s «de
GG AETOOIT [T 8 Sy A5 I AT I |
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Sbr. AREIISREF T (Franchise): Seowaa W36 (At (31 AfSH-af oD (A=) 3w e
FFTRE e ARbe | FPE-FE (6, fofoe EbF, 6 Se™ =P, [ Qrts 8 Gites
GTEHR TH@ FIes JIAT FKM4F &aed | 5eg KFC (T IeArgfefes Fhoge
@A) 9SG FrFRE e e Yol U |

S5, TEEIReR FAECEG (Merchandising Conglomerate): STESI3ER FHCEINES 208 Fo7
@I AT TR @FHT N QA (@ [y oFwa oAt I ARG I |
@@ J.C. Penny F. W. Woolworth STo®13Er FHCNIEG-9F SRR |

20.ff% @7 (Shopping Center): =l % 2@ Ifo7 YT FIPNEE @I P, T G0
3TRG R it ot 7@ | ot siffgesitr tof Fa 7 W 7w & wia fafae = |
il (Prm epe TRATS AT A | Sy Qe (20T KA (F0Y QRIS WP T AT
BTG T | WIfET qeaEa fTmonferm-aa F voo ¢TI, 8¢5 @50, aft st =1 @
q-9Fd ﬁ'gi@ e M A [/ Mail of America &ifadire ‘fﬁ/{iﬁ sAfafgre fifer
@9 | BIFR 93f5 Afwfere wEa B i sifafere feife g |

) EHRRRT LGat T (Nonstore Retailing): GoRISTes Loa TGN 2rofa ORI goar
IR GfeReIe AGCR | WO, doTF TF, GRTFN, THREs SF-a1gq AR eefo @[y
FE 8 IR CORRET YoAr [P Afpifere =7 1 (o7 @HRTe CoRRE (bl I
foqs @dite o F41 T-

. &erF T (Direct Marketing): A3FF QT&6, WERE I9)fv TFFRAIRGT 2T QO3
TA AN TAMS [G@ SIee! (OrFF [0 TP ool @y aF, o Ere ol
FAZIE o5 o @0 2 | dorF [ SeoAWdd AR (SISF 7P @onete Zifre
T | TWIREERS, BT P @A, A SFde™, *fe Svdew Topfaw W Srgd w4 (@0e
ATCF | BT @A (@I 12T T LT TG W6 AT gret’ Ry 67 a7 | o&r fFery
a1 RET (FTT WG LoTFeF AR W0 Gro!l [y 67 | MLt @R > SF«rmme
@F3 A GICT OO |

2. o5 R&T (Direct Selling): I 9T 247 (i, ST SReeT PR /ey FaaR o2l i1
3T ooy e 216 Topif Tl st Reram 93 39 2@ ©f g5 [y T Afafoe |
@ A T I @ GRER 2167 Fce g 11 oi2 goa W ar e siffee [k
afsfafea b (AT TR JAATRIDS TS PR NoRmEem 7y [F7re Statee. A=y (@4
A | O AR ForF R [Krarew fesre AT @ (tsre starg wiN & gemm
G A |

©. e R&T (Automatic Vending): /& 1 SGIba (= 0w @I 217 [Rewa
T T A ©IE TS R @01 =7 | I I HETHRHE T IO SR SR [T oA
AP (T, (FICT ([QISHA, TS STF6, I, AT (@, 5FCE0, (PIA-SNLA G, 7
I @R s Torif) Ffey Al &7 | @3 fama (vota e Sied FEE A1 T @i
TR TR 79 IS 2T @reie Sief fcer At e M aanfe @few St 1 e @
Vending machine S§® Matate o Afefb #ffers (20 P At | 9% =31t oadt T,
WW&%QQWWWWL‘]% Vending machine e FCACE |

ARSI YoA! FIA (Large Scale Retail Business)

JRAIBIE Yo IR YOAT TP ARG CFCa TLFFRIR AR 1 ey feeg sweifa Seeimeas
G (ATF *f7 T I [T (SR [0 ©f [iF I | T8 SAE TEFRIARIR T Aoy
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IERETS = JIAR oA (A Al S8l F0H (SIS 6 QSTFII PR T67 F(F | JATH
BT AR ARTS FHFE P AR 99K ST @ AR SoAmesd 796 (20
(T I fared Yot SRR 1€ 71 22) A9y @ 6 | ABIIF A Wieermd 6 (4 7t Ay
T @ AN ARIEIMT Toe G [oa sAfqwer sy W@z F@ Fres (Traditonal) FHER LG

. Tt eifr (Department Store)
=it feifel (Multiple Shop)

. fsifel =T (Chain Store)

. faf*@ fqsifer (Speciality Store)

. 717 @K (Super Store)

NG A A A, @O AN AT G A A QIR YL T WS IR ANREOR 2 27 |
T SI(RYT RIGS B Yol TRATCH SifoxTeT 8 T &y ATBITOIa Ty© (MPTCR =1 (Vertical) @
eSS (Horizontal) =G (Integration) IR ATHBT BRI TR | (T8 ATHBRS Torepho
JRAPIR Yol IR T |

JRATTS ORI WL G JA TS fTTw1-

n RS JpAl TR YR W 97 T AT QUi Wfde Weg R 7q | ©iE «@sl
TR AT & WK (@O0 W ¢ wifwes Ry N wace Al |

" Y Y ISR (BT IR AIPINR AFeld Keifieae (Departmentization) =i st
TS #{ita | SToFoR A AAPTRGE @TNRWT qR erers @a o4y [ w92 =2
faery 2 T JAITST SRR TIFHT T SN (ol ¢ RGT-FANne Ave Rerarees
AREIR (S IR 1, FTACEHS 8 SATGEHS Aolf LT (I FACSS THA T

= JRE ORI THAfT I To5Rret (Economy) Sew 41 AW | Twggers=iet, afopitas
fafeq *MT =fSr 1 AR | Sgeield afs TR0 [Rfre Wtet [woa 1158 I #0 | IS
TN @ Y MaRRIT T I ARG TSI 2117 |

" R IR REAA TG ARO[ AME | SR Y oA TN Qo1 R Yol
AR AL AT 29l @ TS 2 |

= A YOI IR T ¢ WSS RS feae 6 (Sred Tew Gl et dfe e viE
AR R | (PO G T JRAFE ol G Rew-9 ¢ RGqerei G[y &l o=y
oA AT |

" T T YA AFWTEATS [ AT TN 906 | [ 0 Jo017 o 8 [ [eidice
ATAE WFE ANAND GF2 (AT (ATF AT GFF IS AT | GTS (SIS AT
AN, I ({06 T @R OR TP 11 #re 67 |

" I A0S JRASIE Yol TR FhooF e ITBeiae R (ST FC | GTAT QRS IR A
25T QI I MR IR el TR [ a1 = | T GIF(0 ATl G @ S 20T
e WM of AR @ I | SRSl @9 @I I qFIfEs Kot @ e a9 20 EAas—e
e Sy RSI ey ot S e [0t efSviaes R Te (s 798 340 7 |

FRATAST Yo AR ST Gy FO2 =S AR ST | @ GoICeld So> QIRLacets M, Too
SRR e SAAfEfe, Tge 8 e FAfiaeT 9gl, I AR e Topfr | ©ig AT FHeE
YO CAIPICA FRAN LB (JCGCR TR ARAR AT, G JRATTR (AIFICT TR 4T I |

v

R ®G WL
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‘§( AT | ¢ @O ARPR @ YpAT T A e |

@ T

AR TIARNWACE ¢ OIC O FA1 TR: AT 12T, wiere, efsfafy, Semama sgse ¢ fifay
AIZFIF | oA TP AT oy WP 8 AT O AT | IGOITH, Poal TP ForRTSies
(MR G (S 70«10y [aww) @l Eorfes (eefe ofeR s oy e,
TORCAGIOf6T WA (@Il Tofifn) 20O A | ©rF Q¥ EhRfefed Yodl TN ALTE
Q@ | JAITR Yo FEAMT YO JPTRN AL CFG@ TFFRIAR MR 1 ez feed sl
TRAMCHA WD (AT #4l) @ I JOIS (OIS[F 6 i 367 |

FRIFIE Lo T Jo7© A5 4@ Reo #Alea- e faeifer, ag=irar fsifer, faeifer sem, faf*i2 f=ifa,
HAR (B |

F[]j ISR TR

Ao Sem oieet B (V) o faw-
S| (I RIS Yoal [IE?
F) AR OO ¥) feAFIST o
) GleTwsE q) SIF T
Q1 BRI FRG T9M =Sl 0o o0y [ReF IR 1 (@ 213 oimacs & Ieer?
F) GIF A ) gof R
) Tow ABFR ¥) W3 G
O T G- AR 03 g Hoedt @-fes St o = e
) IS “A1ZIIE ) gt Fsir
) Tow ABFR ¥) T3 G
8 | b FPNAMA N6 7o el AfFce 77 R 0 91 (@ AR SIMAE ¢ 62
) afsfdfy <) I @A
o) FEHE TTEH ) WETe
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AR 8 LG FP: AT wefes

@

Q AT CICT SN

Wholesale and Retail Businesses: Bangladesh
Perspective

AR (TS AT 8 LB TRPAEI T TCS AATACE; AR
JIFTACIR TS 1233 8 BT RPN T AN ST TN FACS AR |

4T *% (Keywords)

A A, WYY 3R, I, SwNEd |

JETACT ARSI 8 Yoar JIAET 70907 (Problems of Wholesale and Retail
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