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f‚wgKv (Introduction) 
wecYb cwi‡ek n‡jv wbqwš¿Z I Awbqwš¿Z wewfbœDcv`v‡bi mgwó| G¸‡jv GK ai‡bi Ôkw³Õ (force)wn‡m‡eI 
cwiwPZ| KviY G¸‡jv kw³i g‡ZvB cwi‡e‡ki Dci cÖfve we Í̄vi K‡i| cÖ_g cv‡V cwi‡e‡ki mvaviY A_© I 
wecYb cwi‡ek-GicÖv_wgK welq¸‡jv wb‡q Av‡jvPbv Kiv n‡q‡Q| cieZ©x cv‡V Avcwb cv‡eb e¨wóK cwi‡ek 
A_v©r wbqš¿Y†hvM¨ kw³ ev Dcv`vb¸‡jvicÖwZôv‡bi Dci cÖfve wb‡q we Í̄vwiZ Av‡jvPbv| Z…Zxq cv‡V i‡q‡Q 
mvgwóK cwi‡ek A_v©r wbqš¿Y-ewnf~©Z Dcv`vb¸‡jviAv‡jvPbv| mvgwMÖK cwi‡e‡ki mv‡_ mgšq̂g~jK wecYb 
Kvh©µg MÖn‡Yi Dci wecY‡bi mdjZv wbf©i K‡i| GRb¨ wecYbKvix‡K mvgwMÖK cwi‡ek I wecYb cwi‡e‡ki 
wewfbœ Dcv`vb Ges G¸‡jvi cÖfve m¤ú‡K© Rvb‡Z nq| KviY G kw³¸‡jv me©`v cwieZ©bkxj| cwi‡e‡ki GB 
cwieZ©b wecY‡bi †ÿ‡Î ‡hgb AwbðqZv I ûgwK m„wó K‡i, †Zgwb wKQz my‡hv‡MiI m„wó K‡i| wecYbKvix cwi‡ek 
we‡køl‡Yi gva¨‡g cÖwZôv‡biRb¨wecYb cwiKíbv cÖYqb K‡i| ZvB mvsMVwbK D‡Ïk¨ AR©‡bi Rb¨ GKRb 
wecYbKvix‡K msMV‡bi wecYb cwi‡e‡ki Dci ¸iæZ¡v‡ivc Ki‡Z nq, hv GB BDwb‡U Av‡jvPbv Kiv n‡jv| 
me©‡kl cv‡V evsjv‡`‡ki wecYb cwi‡ek m¤ú‡K© Av‡jvPbv Kiv n‡q‡Q| 
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GB BDwb‡Ui cvVmg~n 
cvV-1 :  wecYb cwi‡ek : aviYv I cÖKvi‡f` 
cvV-2 : e¨wóK cwi‡ek : Dcv`vbmg~n I wecY‡b Gi cÖfve 
cvV-3 : mvgwóK cwi‡ek : Dcv`vbmg~n I wecY‡b Gi cÖfve 
cvV-4 : evsjv‡`‡k wecYb cwi‡ek 
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wecYb cwi‡ek: aviYv I cÖKvi‡f` 
Marketing Environment: Concept and Classification 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb 
• cwi‡ek ej‡Z wK eySvq Rvb‡Z cvi‡eb; 
• wecYb cwi‡e‡ki msÁv eY©bv Ki‡Z cvi‡eb; 
• wecYb cwi‡e‡ki cÖKvi‡f` Rvb‡Z cvi‡eb; 
• e¨wóK I mvgwóK cwi‡e‡ki g‡a¨ cv_©K¨ e¨vL¨v Ki‡Z cvi‡eb; Ges 
• wecYb cwi‡ek Aa¨qb Kiv †Kb ¸iæZ¡c~Y© Zv eY©bv Ki‡Z cvi‡eb| 

 

 
g~L¨ kãgvjv(Keywords) 

e¨wóK cwi‡ek, mvgwóK cwi‡ek, cÖZ¨ÿ cÖfve, c‡ivÿ cÖfve| 

 
cwi‡ek ej‡Z Kx eySvq (What is meant by Environment) ? 

mvaviYfv‡e gvbyl †hLv‡b evm K‡i Zvi Pvicv‡ki mewKQy‡K GKmv‡_ cwi‡ek e‡j| A_v©r cwi‡ek 
n‡jvgvby‡li Rxebaviv Ges Kvh©vewji Dci cÖfve we Í̄viKvix cvwicvwk¦©K Ae ’̄v|Ab¨fv‡e ejv hvq, †Kvb gvby‡li 
Dci KZK¸‡jv cvwicvwk¦©K Ae ’̄v †hgb f~-cÖK…wZ, Rjevqy, g„wËKv, LwbR ª̀e¨, b`-b`x, agx©q wek¦vm, wkÿv, 
ms¯‹…wZ, weÁvb cÖhyw³ BZ¨vw` cÖfve we Í̄vi K‡i Ges wµqv-cÖwZwµqv m„wó K‡i| GB wµqv-cÖwZwµqvi d‡j †h 
Ae ’̄vi m„wó nq Zv‡K cwi‡ek e‡j| D`vniY wn‡m‡e evsjv‡`‡ki cÖvK…wZK cwi‡ek ej‡Z evsjv‡`‡ki Lvj, wej, 
gvV NvU, iv Í̄v, evwo, Ni †_‡K Avi¤¢ K‡i mg Í̄ cÖvK…wZK welq‡K †evSv‡e| cwi‡ek e¨w³ Rxe‡bi mv‡_ mv‡_ 
mvsMVwbK, ivóªxq I mgvR Rxe‡bI e¨vcK cÖfve we¯Ívi K‡i| 

cwi‡ek m¤ú‡K© GLv‡b ỳwU msÁv D‡jøL Kiv n‡jv: 

Philip Kotler & Gary Armstrong cwi‡e‡ki msÁv m¤ú‡K© e‡jb, ÒThe environment is the 

totality of forces and entities that are external and potentially relevant to the particular 

agent.” A_v©r cwi‡ek n‡jvevwn¨K kw³ Ges mËvi mgwšẐ iƒc hv cÖ”Qbœfv‡e †Kvb we‡klvel‡qi mv‡_ 
m¤úK©hy³|  

Kould & Kolb cwi‡e‡ki msÁv w`‡q‡Qb Gfv‡e ÒEnvironment consists of all external forces 

and refers to which a person or aggregate of persons is actually and potentially 

responsive.” A_v©r cwi‡ek hveZxq evwn¨K kw³ Øviv MwVZ hv ev Í̄‡e Ges cÖ”Qbœfv‡e GK ev GKvwaK 
e¨w³ ev e¨w³i mv‡_ m¤ú„³| 

cwi‡e‡ki D‡jøL‡hvM¨ ˆewkó¨ wb¤œiƒc- 
1. cwi‡ek n‡”Q KZK¸‡jv wgwjZ kw³ ev Dcv`v‡bi mvgwMÖK iƒc; 
2. GB kw³ ev Dcv`vb¸‡jv evwn¨K hv cÖvK…wZK ev AcÖvK…wZK n‡Z cv‡i; 
3. cwi‡ek me mgq †Kvb we‡kl Ae ’̄vi mv‡_ RwoZ| 

cvV-2.1 
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DcwiD³ Av‡jvPbvi †cÖwÿ‡Z ejv hvq †h, gvbyl Ges cÖwZôv‡biDci cÖfve we Í̄viKvix cvwicvwk̂©K Ae ’̄vB n‡jv 
cwi‡ek| gvbyl †h cvwicvwk̂©K Ae ’̄vi g‡a¨ Rxeb aviY K‡i Ges cÖvK„wZK, A_©‰bwZK, mvgvwRK I ivR‰bwZK 
wewfbœ „̀k¨gvb I A „̀k¨gvb ‡hme Dcv`vb gvby‡li Rxeb I RxweKvi Dci cÖfve we Í̄vi K‡i, Zv‡`i‡K GK‡Î 
cwi‡ek e‡j| 
 

wecYb cwi‡ek ej‡Z Kx eySvq (What is meant by Marketing Environment) ? 

wbw ©̀ó †Kv‡bv cY¨ ev †mevwecY‡b †h mg¯Í welq cY¨ ev †mevi Dci cÖfve we¯Ívi K‡i, ‡mwUBn‡jv c‡Y¨i wecYb 
cwi‡ek|†Kv‡bv GKwU cY¨ ev †mev wecYb Ki‡Z †M‡j †h mg Í̄ wbqwš¿Z I Awbqwš¿ZDcv`vb ev kw³ cÖfve we¯Ívi 
Ki‡Z cv‡i, Zv‡`i mgwó‡K wecYb cwi‡ek e‡j|  

wecYb cwi‡ek m¤ú‡K© K‡qKwU msÁv: 
Philip Kotler & Gary Armstrong Gi g‡Z, ÒMarketing environment consists of the actors 

and forces outside marketing that affect marketing management’s ability to build and 

maintain successful relationships with target customers.Ó A_v©r wecYb cwi‡ek n‡jv wecYb-
ewnf©~ZKZ¸‡jv cÿ ev kw³i mgwó hv Afxó †µZvi mv‡_ mdj m¤úK© ˆZwi I eRvq ivLvi ‡ÿ‡ÎwecYb 
e¨e ’̄vcbvi mvg‡_©̈ ‡K cÖfvweZ K‡i| 
Busch & Houston Gi g‡Z, ÒThe marketing environment is a set of diverse, dynamic and 

uncontrollable force that impinge on an organization’s marketing operations and 

opportunities.Ó A_v©r wecYb cwi‡ek n‡jv ‰ewPÎgq, MwZkxj Ges Awbqš¿Y‡hvM¨ kw³i GKwÎZ iƒc hv 
‡Kvb cÖwZôv‡bi wecYb Kvh©µg I my‡hvM¸‡jvi Dci cÖfve we Í̄vi K‡i| 

wecYb cwi‡e‡ki wbgœwjwLZ ˆewkó¨mg~n D‡jøL‡hvM¨- 
� wecYb cwi‡ek KZK¸‡jv cÿ Ges kw³i mgwó; 
� wecYbKvixe¨wóK cwi‡e‡ki Dcv`vb wbqš¿Y Ki‡Z cv‡i; 

wPÎ 2.1 : mvgwMÖK wecYb cwi‡ek 

 

e¨wóK cwi‡ek 

wecYb 
e¨e ’̄vcbv 

‡Kv¤úvwb 

mieivnKvix 

ga¨¯’e¨emvqx ‡µZv 

cÖwZ‡hvMx 

Rb‡Mvôx 

RbmsL¨v 

A_©‰bwZK 

cÖvK„wZK 

cÖhyw³MZ  

ivR‰bwZK 

mvs¯‹„wZK 

AvBbMZ 

mvgwóK cwi‡ek 
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� mvgwóK cwi‡e‡ki Dci wecYbKvixi †Kvb wbqš¿Y _v‡K bv; 
� wecYb cwi‡ek wecYb Kg©Kv‡Ûi Dci cÖZ¨ÿ Ges c‡ivÿfv‡e cÖfve we Í̄vi K‡i; 
� wecYb cwi‡e‡ki Dcv`vb¸‡jv me©̀ v cwieZ©bkxj I AwbwðZ; 
� ‡Kv¤úvwbi Ab¨ mKj Kv‡Ri DciI wecYb cwi‡e‡ki Dcv`v‡bi cÖfve Av‡Q; 
� wecYb cwi‡ek we‡køl‡Yi Dci wecY‡bi mvdj¨ A‡bKvs‡k wbf©ikxj; 
� wecYb cwi‡ek ‡Kv¤úvwbi Rb¨ my‡hvM, ûgwK ev AwbðqZvi m„wó K‡i|  

cY¨ Drcv`b †_‡K ïiæ K‡i wecY‡bi wewfbœ Í̄‡i wecYbKvix‡K wewfbœ cÖKvi mgm¨v †gvKv‡ejv Ki‡Z nq|  †Kvb 
cY¨ ev †mev wecY‡bi ‡ÿ‡Î wewfbœ cÖK…wZi wbqš¿Y‡hvM¨ I Awbqš¿Y‡hvM¨ kw³ mnvqZv K‡i A_ev cÖwZ‡ivag~jK 
Ae ’̄v m„wó K‡i| †m¸‡jv wecYbKvix‡K mZ©KZvi mv‡_ we‡ePbv Ki‡Z nq| ZvB ‡Kv¤úvwbi wecYbKvix‡KwecYb 
cwi‡ek we‡kølY Ki‡Z nq Ges cwi‡e‡ki †Kvb cwieZ©b n‡j cieZx© cwiw ’̄wZ‡Z Kx c`‡ÿc MÖnY Kiv cÖ‡qvRb 
†m m¤ú‡K© wm×všÍ MÖnY Ki‡Z nq| wecYb cwi‡ek we‡kølY K‡i †Kvb AbyK~j my‡hvM _vK‡j ‡m my‡hvM mgqgZ 
Kv‡R jvMv‡bv hvq|  
 
wecYb cwi‡e‡ki cÖKvi‡f` (Types of Marketing Environment) 
wecYb Kvh©µ‡gi Dci cÖfve m„wóKvix cwi‡e‡ki Dcv`vbmg~n‡K ỳBfv‡M fvM Kiv n‡q‡Q,Zv wb¤œiƒc-  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1. e¨wóK cwi‡ek (Micro-Environment): ‡Kvb ‡Kv¤úvwbi wecYb Kvh©µ‡gi Dci wbqš¿Y‡hvM¨ †hme 
kw³, Dcv`vb ev cÿmg~n cÖZ¨ÿfv‡e cÖfve we Í̄vi K‡i Zv‡`i‡K GK‡Î e¨wóK cwi‡ek e‡j| e¨wóK 
cwi‡e‡ki Dcv`vb¸‡jv cÖwZôv‡bi Af¨šÍixY A_ev Lye KvQvKvwQ Ae ’̄vb K‡i| ‡m Kvi‡Y cÖwZôv‡bi 
wecYbKvix GB Dcv`vb¸‡jv‡K wKQzUv n‡jI wbqš¿Y Ki‡Z cv‡i| 

2. mvgwóK cwi‡ek (Macro-Environment): mvgwóK cwi‡ek n‡jv †Kvb cÖwZôv‡bi wecYb 
Kvh©µ‡gi Dci Awbqš¿Y‡hvM¨ †mme kw³, Dcv`vb ev cÿmg~n hv c‡ivÿfv‡e cÖfve we Í̄vi K‡i| 
mvgwóK cwi‡e‡ki Dcv`vbmg~n evwn¨K I MwZkxj| ZvB cÖwZôv‡bi wecYbKvix GB 
Dcv`vb¸‡jv‡K GKKfv‡e wbqš¿Y Ki‡Z cv‡i bv| 
  

e¨wóK I mvgwóK cwi‡e‡ki g‡a¨ cv_©K¨ (Differences Between Micro and Macro Environment) 

wecYb cwi‡ek e¨wóK I mvgwóK cwi‡ek wb‡q MwVZ| ỳB ai‡Yi cwi‡e‡ki g‡a¨ cv_©K¨ i‡q‡Q|G¸‡jv wb‡¤œ 
Av‡jvPbv Kiv n‡jv- 
 

wPÎ 2.2: wecYb cwi‡e‡ki cÖKvi‡f` 

wecYb cwi‡ek 

e¨wóK cwi‡ek 
 

1. cÖwZôvb 
2. mieivnKvix 
3. ga¨¯’e¨emvqx 
4. MÖvnK ev †µZv mvaviY 
5. cÖwZ‡hvMx 
6. Rb‡Mvôx 

mvgwóK cwi‡ek 
 

1. RbmsL¨v welqK cwi‡ek 
2. A_©‰bwZK cwi‡ek 
3. cÖvK…wZK cwi‡ek 
4. cÖhyw³MZ cwi‡ek 
5. ivR‰bwZK cwi‡ek 
6. mvs¯‹„wZK cwi‡ek 
7. AvBbMZ cwi‡ek 
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welq e¨wóK cwi‡ek mvgwóK cwi‡ek 
1. msÁv cÖwZôv‡bi wecYb Kvh©µ‡gi Dci 

cÖZ¨ÿfv‡e cÖfve we Í̄viKvix kw³, Dcv`vb 
ev cÿmg~n‡KGK‡Î e¨wóK cwi‡ek e‡j| 

cÖwZôv‡bi wecYb Kvh©µ‡gi Dci 
c‡ivÿfv‡e cÖfve we Í̄viKvix kw³, Dcv`vb 
ev cÿmg‡~ni‡K GKmv‡_ mvgwóK cwi‡ek 
e‡j| 

2. Dcv`vb ‡Kv¤úvwb, mieivnKvix, ga¨ ’̄e¨emvqx, MÖvnK 
ev †µZv mvaviY, cÖwZ‡hvMx I Rb‡Mvôx| 

RbmsL¨v welqK cwi‡ek, A_©‰bwZK, 
cÖvK…wZK, cÖhyw³MZ, ivR‰bwZK, mvs¯‹„wZK I 
AvBbMZ cwi‡ek| 

3. AvIZv e¨wóK cwi‡e‡ki AvIZv †QvU| mvgwóK cwi‡e‡ki AvIZv e¨vcK| 
4. Ae ’̄vb e¨wóK cwi‡e‡ki Dcv`vbmg~n ‡Kv¤úvwbi 

KvQvKvwQ Ae ’̄vb K‡i| 
‡Kv¤úvwbi e¨wóK cwi‡e‡ki Dcv`vbmg~‡ni 
Pvicv‡k mvgwóK cwi‡e‡ki 
Dcv`vbmg~nAe ’̄vb K‡i| 

5. wbqš¿Y cÖwZôv‡bi wecYbKvix GB cwi‡e‡ki 
Dcv`vbmg~n‡K mvgvb¨ n‡jI wbqš¿Y Ki‡Z 
cv‡i| 

cÖwZôv‡bi wecYbKvix GB cwi‡e‡ki 
Dcv`vb¸‡jv‡K wbqš¿Y Ki‡Z cv‡i bv| 

6. cwieZ©bkxjZv e¨wóK cwi‡e‡ki Dcv`vbmg~n A‡cÿvK…Z 
Kg cwieZ©bkxj| 

mvgwóK cwi‡e‡ki Dcv`vbmg~n MwZkxj 
nevi Kvi‡Y Lye ª̀æZ cwiewZ©Z nq| 

7. c~e©vbygvb wecYbKvix GB cwi‡e‡ki Dcv`vbmg~n 
cwiewZ©Z n‡j A‡bKUv mn‡R c~ev©bygvb 
Ki‡Z cv‡i| 

mvgwóK cwi‡e‡ki Dcv`vbmg~‡ni cwieZ©b 
A‡bK †ÿ‡ÎB c~e©vbygvb Kiv KwVb| 

8. wm×všÍ MÖnY wecYbKvix mwVK I ª̀æZ wm×všÍMÖn‡Yi 
gva¨‡g e¨wóK cwi‡e‡ki Dcv`vbmg~‡ni 
cÖfve n«vm Ki‡Z cv‡i| 

wecYbKvix wm×všÍMÖn‡Yi gva¨‡g e¨wóK 
cwi‡e‡ki Dcv`vbmg~‡ni cÖfv‡ei mv‡_ Lvc 
LvIqv‡bvi †KŠkj Aej¤̂b Ki‡Z cv‡i| 

DcwiD³ Av‡jvPbvi †cÖwÿ‡Z ejv hvq †h, e¨wóK I mvgwóK cwi‡ek DfqB ‡Kv¤úvwbi wecYb Kvh©µ‡g cÖZ¨ÿ I 
c‡ivÿfv‡e cÖfve we Í̄vi K‡i| wecYbKvix wecYb cwi‡e‡ki Dcv`vbmg~n m¤ú‡K© mwVK Z_¨ msMÖn I we‡kølY 
K‡i mwVK wm×v‡šÍi gva¨‡g mvgwMÖK wecYb cwi‡e‡ki Dci wbqš¿Y eRvq ivLvi Rb¨ m‡Pó _vK‡Z cv‡i| 
 
wecYb cwi‡ek Aa¨qb †Kb ¸iæZ¡c~Y© (Why the study of Marketing Environment is Important)? 

cwi‡ek we‡køl‡Yi Dci wecY‡bi mdjZv wbf©i K‡i| †Kv‡bv ‡Kv¤úvwbi cY¨ wecY‡bi Dci Zvi wecYb cwi‡ek 
‡Rviv‡jv cÖfve we Í̄vi K‡i _v‡K| cwi‡e‡ki mv‡_ h_vh_ mgšq̂mvab bv Ki‡Z cvi‡j GKwU cÖwZôvb evRv‡i `xN© 
†gqv‡` wU‡K _vK‡Z cv‡i bv| ZvB wecYbKvixi GKwU Ab¨Zg `vwqZ¡ n‡”Q cwi‡ek‡K Mfxifv‡e ch©v‡jvPbv Kiv| 
wb‡gœ wecYb cwi‡ek Aa¨q‡bi ¸iæZ¡ ms‡ÿ‡c Av‡jvPbv Kiv n‡jvt 

1. my‡hvM A‡šl̂b (Searching Opportunities): †h †Kv¤úvwb  cwi‡ek we‡køl‡Yi gva¨‡g hZ †ewk 
my‡hvM A‡šl̂Y Ki‡Z cvi‡e Zvi c‡ÿ bZzb evRvi m„wó Kiv ZZ mnRZi n‡e| ‰Zwi †cvkvK evRv‡i †h 
my‡hvM m„wó n‡qwQj mgqgZ †mUv MÖnY Kivi Kvi‡Y ‰Zwi ‡cvkvK wk‡í evsjv‡`k m‡ev©”P ‰e‡`wkK gy ª̀v 
AR©b Ki‡Z cvi‡Q|  

2. ûgwK †gvKv‡ejv (Protecting from Threat): cwi‡ek we‡køl‡Yi gva¨‡g †Kv¤úvwb  Zvi m¤v¢e¨ 
ûgwK¸‡jv mn‡RB †gvKv‡ejv Ki‡Z cv‡i| GB ûgwK¸‡jv †h‡Kvb mgq †h †Kvb cwiw ’̄wZ‡Z Avm‡Z 
cv‡i| cwi‡e‡ki ûgwK¸‡jvi cÖK…wZ hw` wbY©q Kiv _v‡K, Z‡e mn‡RB G‡`i †gvKv‡ejv Kiv hvq| ˆZwi 
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†cvkv‡K wk‡í Ab¨ cÖwZ‡hvMx †`‡ki AbycÖ‡ek ev KvuPvgv‡ji msKU BZ¨vw` SzuwKi wel‡q c~e© †_‡KB GKwU 
iƒc †iLv cÖYqb Kiv _vK‡j mn‡RB GB ûgwK †gvKv‡ejv Kiv hv‡e|  

3. wm×všÍMÖnY (Decision Making): wecYb cwi‡ek m¤ú‡K© Rvbv _vK‡j GKRb wecYbKvixi c‡ÿ bvbv 
ai‡Yi wm×všÍ MÖnY Kiv mnR nq|‡Kv¤úvwbi I ‡Kv¤úvwbi evB‡ii cwi‡e‡ki cÖwZUv ‡ÿÎ we‡kølb K‡i 
Zv KZUv msMwZc~Y© we‡ePbv K‡i ¸iæZ¡c~Y© wm×všÍ MÖnY Kiv cÖ‡qvRb| bZzevwecYb Kvh©µg cwiPvjbv Kiv 
m¤¢e nq bv|  

4. mgšq̂mvab (Coordinating): wecY‡bi wewfbœ Kvh©µg A_v©r cY¨, g~j¨, eÈb ev cÖmvi Kvh©µgmg~‡ni 
g‡a¨ myôz mgšq̂ K‡i GKwU mvgwMÖK Kvh©µg MÖnY Kiv nq †hb †Kv¤úvwb  Zvi D‡Ïk¨ mdjfv‡e AR©b 
Ki‡Z cv‡i| Gi Rb¨ c~e©kZ© n‡jv wecYb cwi‡ek we‡kœlY|  

5. wecYb †KŠkj Aej¤̂b (Adopting Marketing Strategy): cwi‡ek Abyhvqx wewfbœ ai‡Yi wecYb 
†KŠkj MÖnY Ki‡Z nq| wecYb †KŠkj MÖn‡Yi Rb¨ Af¨šÍixY wel‡qi mv‡_ evwn¨K welq‡K mgšq̂ Kiv 
nq|  

6. cÖwZ‡hvwMZv †gvKv‡ejv (Tackling Competition): evRv‡i GKwU cÖwZôvb‡K wewfbœ cÖwZ‡hvwMZvi 
gy‡LvgywL n‡Z nq| †Kvb Kvi‡Y Drcv`b e¨nZ n‡q mieivn Kg n‡Z cv‡i| GB †ÿ‡Î cÖwZ‡hvMx†Kv¤úvwb  
evRvi `Lj K‡i wb‡Z cv‡i| cÖwZ‡hvMx‡`i †gvKv‡ejv Kivi Rb¨ wecYb cwi‡ek m¤ú‡K© memgq mRvM 
_vK‡Z nq|  

7. Pvwn`v we‡kølY (Analyzing Demand): ‡fv³v‡`i cÖ‡qvRb I  Pvwn`v c~i‡Yi Rb¨ cwi‡ekMZ wewfbœ 
Dcv`vb m¤ú‡K© wecYbKvix‡K Rvb‡Z nq| †fv³v‡`i cwiewZ©Z Pvwn`v, Avq, iæwP BZ¨vw` welq¸‡jv 
Pvwn`vi Dci cÖfve we Í̄vi K‡i _v‡K| ZvB h_vh_ Pvwn`v we‡køl‡Yi Rb¨ wecYb cwi‡e‡ki welq¸‡jv 
wVK gZ g~j¨vqb cÖ‡qvRb|  

e¨emv evwY‡R¨i Dbœq‡b I AMÖMwZi Rb¨ wecYb cwi‡e‡ki GB mKj Dcv`v‡bi cÖfve AZ¨šÍ ¸iæZ¡c~Y©| GB mKj 
cwi‡ekMZ Dcv`vbmg~n‡K AvMÖvn¨ K‡i wecYbKvixwecYbm¤úwK©Z wm×všÍMÖnY Ki‡jwecYb Kvh©µg mdjfv‡e 
cwiPvjbv Kiv ỳiƒn n‡e | ZvB wecYb cwi‡e‡ki Dcv`vbmg~n ¸iæ‡Z¡i mv‡_ we‡ePbv Kiv DwPZ| 

 

 wkÿv_©xi KvR 

e¨wóK I mvgwóK cwi‡e‡ki Dcv`vbmg~n wjLyb| 
 

e¨wóK cwi‡ek mvgwóK cwi‡ek 
  

 

 

 

 mvims‡ÿc:  

gvby‡li Rxebaviv Ges Kvh©vewji Dci cÖfve we Í̄viKvix cvwicvwk¦©K Ae ’̄v‡K cwi‡ek e‡j| †Kvb GKwU cY¨ ev 
†mev wecYb  Ki‡Z †M‡j †h mg Í̄ cÿ ev kw³ cÖfve we Í̄vi Ki‡Z cv‡i Zv‡`i mgwó‡K wecYb cwi‡ek e‡j| 
wecYb cwi‡ek cwieZ©bkxj, †Kvb mgq w ’̄i bq|wecY‡bi Kvh©µ‡gi Dci cÖfve m„wóKvix cwi‡e‡ki 
Dcv`vbmg~n‡K ỳBfv‡M fvM Kiv hvq| h_v- e¨wóK cwi‡ek I mvgwóK cwi‡ek|‡Kv¤úvwbi wecYb Kvh©µ‡gi 
Dci cÖZ¨ÿfv‡e cÖfve we Í̄viKvix kw³, Dcv`vb ev cÿmg‡~ni mgwó‡K mvgwóK cwi‡ek e‡j| Avi ‡Kv¤úvwbi 
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wecYb Kvh©µ‡gi Dci c‡ivÿfv‡e cÖfve we¯ÍviKvix kw³, Dcv`vb ev cÿmg‡~ni mgwó‡K e¨wóK cwi‡ek 
e‡j|e¨wóK I mvgwóK cwi‡e‡ki g‡a¨ †ek wKQz cv_©K¨ jÿ¨ Kiv hvq| Dcv`vb, AvIZv, Ae ’̄vb, wbqš¿Y, 
cwieZ©bkxjZv, c~e©vbygvb I wm×všÍMÖn‡Yi wfwË‡Z e¨wóK I mvgwóK cwi‡e‡ki g‡a¨ cv_©K¨ Kiv hvq|wecYb 
cwi‡ek ‡Kv¤úvwbi Rb¨ ¸iæZ¡c~Y© welq| ZvB my‡hvM A‡šl̂Y, ûgwK †gvKv‡ejv, wm×všÍMÖnY, mgšq̂mvab, 
wecYb †KŠkj, cÖwZ‡hvwMZv †gvKv‡ejv I Pvwn`v we‡kølY Kivi Rb¨ wecYbKvix‡K wecYb cwi‡ek ¸iæ‡Z¡i 
mv‡_ ch©‡eÿY Ki‡Z nq| 

 

 
cv‡VvËi g~j¨vqb-2.1  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| wecYb cwi‡ek‡K Kq fv‡M fvM Kiv hv? 
 K) ỳB    L) w`b 
 M) cuvP    N) mvZ 
2| wecYb cwi‡e‡ki †ÿ‡Î wb‡Pi †Kvb&wU cÖ‡hvR¨? 

i) wbqš¿Y‡hvM¨ I Awbqš¿Y‡hvM¨ Dcv`v‡bi mgwó 
 ii) wecYb Kvh©µ‡gi Dci cÖZ¨ÿ I c‡ivÿ cÖfve m„wóKvix Dcv`vbmg~n 
 iii) wecY‡b Kvh©µ‡g mdjZv AR©bKvix mKj Dcv`vb 

 wb‡Pi †Kvb&wU mwVK? 
 K) i Iii    L) iiIiii  
 M) i I iii    N) i, ii I iii 
3| mvgwóK cwi‡e‡ki Dcv`vb wb‡Pi †Kvb&wU? 
 K) ‡Kv¤úvwb   L) Rb‡Mvôx 
 M) mvs¯‹„wZK cwi‡ek  N) ga¨ ’̄ e¨emvqx 
4| wecYb cwi‡ek ‡Kv¤úvwbi Rb¨ †Kvb&wU m„wó K‡i? 
 K) my‡hvM m„wó K‡i   L) ûgwK m„wó K‡i 
 M) AwbwðqZv m„wó K‡i  N) Dc‡ii me¸‡jv 
5| ‡Kvb&wU wecYb cwi‡e‡ki wbqš¿Y‡hvM¨ kw³? 
 K) wecYb ga¨ ’̄ e¨emvqx  L) ivR‰bwZK kw³ 
 M) A_©‰bwZK kw³   N) cªhyw³MZ cwi‡ek 
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e¨wóK cwi‡ek : Dcv`vbmg~n I wecY‡b Gi cÖfve 
Micro-Environment: Elements and Its Influences in 

Marketing 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb  
• wecY‡b e¨wóK cwi‡ek Kx Zv eyS‡Z cvi‡eb; 
• e¨wóK cwi‡e‡ki wewfbœ Dcv`vbmg~n‡K e¨vL¨v Ki‡Z cvi‡eb I Gi ¸iæZ¡ Rvb‡Z cvi‡eb; Ges 
• GB mKj Dcv`vbmg~n wecY‡bi Kvh©µ‡g wKfv‡e cÖfve we Í̄vi K‡i Zv we‡kølY Ki‡Z cvi‡eb| 

 

 
g~L¨ kãgvjv(Keywords) 

mieivnKvix, ga¨ ’̄e¨emvqx, MÖvnK, cÖwZ‡hvMx, Rb‡Mvwô| 

 
e¨wóK cwi‡e‡ki msÁv (Definition of Micro Environment) 
e¨wóK kãwU G‡m‡Q Bs‡iwR kã ‘Micro’ †_‡K hvi DrcwË MÖxK kã ‘Mikros’n‡Z| Gi A_© n‡”Q 

ÿz ª̀|  wecYb cwi‡e‡ki A‡cÿvK…Z ÿz ª̀ †h Dcv`vb¸‡jv‡Kv¤úvwbi wecYb Kvh©µg‡K mivmwi cÖfvweZ K‡i, Ggb 
cÿ¸‡jvi mgwó‡K e¨wóK cwi‡ek e‡j|  
e¨wóK cwi‡ek m¤ú‡K© wewfbœ e¨w³i gZvgZ wb‡¤œ Zz‡j aiv n‡jv: 

Philip Kotlter & Gary Armstrong Gi g‡Z,“The micro-environment consists of the actors 

close to the company that affect its abilityto serve its customers- the company, suppliers, 

marketing intermediaries, customer markets, competitors and publics.” A_©vr e¨wóK cwi‡ek 
‡mB mKj kw³i mgš‡̂q MwVZ †h¸‡jv ‡Kv¤úvwbi mv‡_ Nwbôfv‡e RwoZ Ges hv ‡Kv¤úvwbi †µZ †K ‡mev 
cÖ̀ v‡b cÖfve m„wó K‡i|G mKj kw³i g‡a¨ i‡q‡Q †Kv¤úvwb, mieivnKvix, ga¨ ’̄e¨emvqx, †µZvi evRvi, 
cÖwZ‡hvMx Ges Rb‡Mvôx| 

Adrian Palmer e‡jb,"The micro environment describes those elements which impinge 

directly on a company.” A_v©r e¨wóK cwi‡ek n‡jv †m me Dcv`vb hv ‡Kv¤úvwbi Dci mivmwi cÖfve 
we Í̄vi K‡i| 

DcwiD³ Av‡jvPbv I msÁv n‡Z e¨wóK cwi‡ek m¤ú‡K© wb‡¤œv³ aviYv cvIqv hvq- 

� GB cwi‡e‡ki AšÍ©MZ n‡jv wbqš¿Y‡hvM¨ kw³mg~n; 
� GB cwi‡ek ‡Kv¤úvwbi wecYb Kvh©µ‡giDci cÖZ¨ÿfv‡e cÖfve m„wó Ki‡Z cv‡i; 
� †Kv¤úvwbi Dci cÖfve we Í̄viKvix cwi‡e‡ki A‡cÿvK…Z ÿz ª̀ kw³¸‡jv wb‡q e¨wóK cwi‡ek MwVZ; 
� e¨wóK cwi‡e‡ki Dcv`vb¸‡jv n‡jv‡Kv¤úvwb, mievinKvix, ga¨ ’̄ e¨emvqx, †µZv, cÖwZ‡hvMx Ges 

Rb‡Mvôx| 
cwi‡k‡l ejv hvq †h, e¨wóK wecYb cwi‡ek n‡jv mvgwMÖK wecY‡bi GKUv Ask hvi Dci†Kv¤úvwb  wbqš¿Y eRvq 
ivL‡Z cv‡i| G mKj cwi‡ekMZ Dcv`vb‡K we‡ePbv K‡i wecYbKvix‡K cwiKíbv cÖYqb Ki‡Z nq| Giv 
cÖZ¨ÿfv‡e cÖfve we Í̄vi Ki‡jI wecYbKvix wewfbœ Kvh©µ‡gi gva¨‡g G‡`i wbqš¿Y Ki‡Z cv‡i| 
 
 

cvV-2.2 
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e¨wóK cwi‡e‡ki Dcv`vbmg~n (Elements of Micro Environment) 
BwZc~‡e¨ Avc‡b †R‡b‡Qb †h, e¨wóK cwi‡e‡ki Dcv`vb¸‡jv †Kv¤úvwbi wecYb Kvh©µ‡gi Dci cÖZ¨ÿfv‡e cÖfve 
we Í̄vi K‡i| ‡Kv¤úvwbi e¨wóK cwi‡e‡ki Dcv`vbmg~nwb‡gœi wP‡Îi mvnv‡h¨ †`Lv‡bv n‡jv- 

 

‡Kv¤úvwb 

wecYb 
ga¨ ’̄Kvievix 

‡µZv 

cÖwZ‡hvMx 

wecYb 

mieivnKvwi 

Rb‡Mvôx 

 
wPÎ 2.3: e¨wóK wecYb cwi‡e‡ki cÖKvi‡f` 

wPÎ 2.3 Abyhvqx mieivnKvix, †Kv¤úvwb, cÖwZ‡hvMx, ga¨¯’e¨emvqx, †µZvmvaviY I Rb‡Mvôx - G Dcv`vb¸‡jvi 
mgš‡̂q e¨wóK cwi‡ek MwVZ hv wecYb Kvh©µ‡gi Dci cÖZ¨ÿfv‡e cÖfve we Í̄vi K‡i| wb‡gœ GKwU †Kv¤úvwbi 
e¨wóK cwi‡e‡ki Dcv`vbmg~‡ni Dci Av‡jvPbv Kiv n‡jv- 

1. †Kv¤úvwb (Company): GKwU †Kv¤úvwb KwZcq m`‡m¨i mgš‡̂q AvBbMZ Dcv‡q m„ó|‡Kv¤úvwbi 
wfZ‡ii mKj Dcv`vbwecYb Kvh©vewj m¤úv`‡b cÖfve we Í̄vi K‡i| 

2. mieivnKvix (Supplier): mieivnKvix n‡”Q mKj e¨w³ ev †Kv¤úvwb, hviv ‡Kv¤úvwbi cY¨ Drcv`‡b 
e¨env‡ii Rb¨ cÖ‡qvRbxq m¤ú‡`i †hvMvb †`q| GKwU ‡Kv¤úvwb hw` Mvwo Drcvv`b K‡i, Z‡e 
mieivnKvix Mvwo Drcv`‡bi mKj cÖ‡qvRbxq KvuPvgvj I hš¿cvwZ †hvMvb w`‡q _v‡K|  

3. ga¨ ’̄Kvievix (Marketing Intermediaries): ‡h mKj e¨w³ ev †Kv¤úvwb  Drcv`bKvixi Drcvw`Z 
cY¨P~ovšÍ †fv³v‡`i wbKU weµq K‡i Ges eÈb I cÖmvig~jK Kg©Kv‡Û mnvqZv K‡i Zv‡`i wecYb 
ga¨ ’̄Kvievix ev ga¨ ’̄e¨emvqx e‡j|  

4. MÖvnK (Customers): hviv wecYbKvixicY¨ I †mevmvgMÖx µq K‡i, Zv‡`i‡K †µZv ev MÖvnK ejv nq| 
†Kv¤úvwbi jÿ¨ AR©‡bi ‡ÿ‡Î †µZv‡`i cÖfve AZ¨šÍ e¨vcK| ZvB wecYbKvix‡K MÖvnK‡`i mv‡_ Kvh©Ki 
†hvMv‡hvM ’̄vc‡bi c`‡ÿc MÖnY Ki‡Z nq|  

5. cÖwZ‡hvMx (Competitors): cÖvq cÖ‡Z¨KwU ‡Kv¤úvwb‡K cÖwZ‡hvwMZvi m¤§yLxb n‡Z nq| we‡kl K‡i 
mgRvZxq †Kv¤úvwb¸‡jv‡K GB cÖwZ‡hvwMZv e¨vcKfv‡e †gvKv‡ejv Ki‡Z nq| eZ©gvb cÖwZ‡hvwMZvg~jK 
cwi‡e‡k cÖwZwU †Kv¤úvwb  †Póv Ki‡Q m‡ev©”P evRvi ‡kqvi `Lj Ki‡Z| ZvB Zviv cÖwZwbqZ †fv³v‡`i 
Rb¨ wewfbœ iKg my‡hvM myweav cÖ̀ vb Ki‡Z e¨ Í̄|  

6. Rb‡Mvwô (Publics): Rb‡Mvôx n‡jv Ggb GKwU `j ev †Mvôx hviv †Kv¤úvwbi D‡Ïk¨ AR©‡bi Dci 
cÖZ¨ÿ I c‡ivÿfv‡e cÖfve we Í̄vi Ki‡Z cv‡i| ZvB wecYb cwiKíbv cÖYqb Kivi Rb¨ wecYbKvix‡K 
evRv‡ii AwaKvsk RbM‡Yi K_v we‡ePbv Ki‡Z nq|  
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cY¨ wecY‡b e¨wóK cwi‡e‡ki cÖfve (Influence of Micro-Environment on Marketing of 

Products) 
†Kv¤úvwbi cY¨ ev wecY‡b e¨wóK cwi‡ek cÖZ¨ÿfv‡e cÖfve we Í̄vi K‡i| wb‡¤œ Zv Av‡jvPbv Kiv n‡jv - 

1. ‡Kv¤úvwb (Company): †Kv¤úvwbi Kvh©ewji Dci wecYb Kvh©µg A‡bKvs‡k wbf©ikxj| ZvB †Kv¤úvwbi 
cÖ‡Z¨KwU wefvM‡K wb‡R‡`i g‡a¨ mgšq̂ †i‡L Kvh© cwiPvjbv Ki‡Z nq| †Kv¤úvwbiD”P e¨e ’̄vcbvmn 
wewfbœ wefvM _v‡K, †hgb Drcv`b, wecYb,  wnmve I A_©, M‡elYv I Dbœqb wefvM BZ¨vw`|    

2. mieivnKvix (Suppliers): mieivnKvixi `ÿZvi Dci ‡Kv¤úvwbi Drcv`b e¨e¯’v wbf©ikxj| KvuPvgv‡ji 
mieiv‡ni NvUwZ A_ev AwZwi³ mieivn A_ev µzwUc~Y© mieiv‡ni Kvi‡YDrcvw`Z c‡Y¨i gvb Lvivc  
n‡j cb¨weµq Kiv hvq bv| d‡j †Kv¤úvwbi mybvg `xN©‡gqv‡` ÿwZMȪ Í n‡Z cv‡i| ZvB wecYbKvix‡K 
mieivnKvix wbev©P‡bi †ÿ‡Î K‡qKwU wel‡qi cÖwZ we‡kl bRi w`‡Z nq| †m¸‡jv n‡jv- mwVK gv‡bi 
cY¨ mieivnKivi mvg_© Av‡Q wKbv; mwVK g~‡j¨ mieiv‡ni wbðqZv; mwVK mg‡qi g‡a¨ gvj mieiv‡ni 
wbðqZv; wbqwgZ cY¨ mieiv‡ni wbðqZv; evKx‡Z cY¨ mieiv‡ni mvg_©; mieivnKvixi cY¨ mieiv‡ni 
AwfÁZv I `ÿZv Ges mieivnKvixi Dci wbqš¿Y| 

3. ga¨ ’̄Kvievix (Intermediaries): wecYb Kvh©µ‡g wewfbœ ai‡bi ga¨ ’̄Kvievix wb‡qvwRZ _v‡K| Giv 
µq-weµ‡q mnvqZvi Rb¨ †µZv‡`i mv‡_ RwoZ _v‡K| ga¨ ’̄e¨emvqx Drcv`‡Ki KvQ †_‡K mivmwi cY¨ 
µq K‡i P~ovšÍ †fv³vi Kv‡Q mieivn K‡i| wKQz ga¨ ’̄e¨emvqx cY¨ msiÿY K‡i Ges Drcv`‡bi ’̄vb 
†_‡K MšÍ‡e¨ †cŠuQv‡Z mvnvh¨ K‡i - cY¨ cwienb Ges  

4. †µZv ev MÖvnK (Customers): †Kv¤úwb wewfbœ ai‡Yi †µZv ev MÖvnK Øviv cÖfvweZ nq hvi cÖ‡Z¨KwUi 
Avjv`v Avjv`v ˆewkó¨ i‡q‡Q| GB ˆewkó¨mg~n we‡ePbv K‡i cÖ‡Z¨KUv evRv‡ii Rb¨ Avjv`v Avjv`v 
wecYb †KŠkj MÖnY Ki‡Z nq|  

5. cÖwZ‡hvMx (Competitors): cÖwZwU †Kv¤úvwb‡K cÖwZ‡hvwMZvi gy‡LvgywL n‡Z nq| †h evRv‡i GKB ai‡bi 
Drcv`‡Ki msL¨v ‡ewk †mLv‡b cÖwZ‡hvwMZv Zxeª nq| wecYbKvix‡K evRv‡i wU‡K _vKvi Rb¨ me©̀ v Zvi 
cÖwZ‡hvMx‡`i ỳe©jZv, mxgve×Zv Lyu‡R †ei Ki‡Z nq Ges cÖ‡qvRbxq wecYb †KŠkj cÖYqb Ki‡Z nq|  

6. Rb‡Mvôx (Publics): wecYbKvix‡K  Rb‡Mvôxi mv‡_ Kvh©Ki †hvMv‡hvM e¨e ’̄vi gva¨‡gmym¤úK© cÖwZôv 
K‡i †Kv¤úvwbi mybvg a‡i ivL‡Z nq| wewfbœ ai‡bi Rb‡Mvôxi g‡a¨ i‡q‡Q K) A_©ms ’̄vbKvix Rb‡Mvôx 
(Financial Publics) ‡hgb e¨vsK, wewb‡qvM ms ’̄v, †kqvi evRvi BZ¨vw`; L) wgwWqv Rb‡Mvwô (Media 

Publics) †hgb cÎ-cwÎKv, †iwWI, †Uwjwfkb, g¨vMvwRb BZ¨vw`; M) miKvwi Rb‡Mvwô (Government 

Publics) †hgb c‡Y¨i wbivcËv, weÁvc‡bi mZZv, cwi‡ek ~̀lY, c‡Y¨i gvb BZ¨vw` hvPvBKvixmiKvwi 
ms ’̄vmg~n; N) bvMwiK Rb‡Mvwô (Citizen Action Publics) ‡hgb †fv³v msMVb, cwi‡ekev`x †RvU, 
msL¨vjNy m¤cÖ`vq BZ¨vw`; O) ’̄vbxq Rb‡Mvwô (Local Publics) †hgb cÖwZ‡ekx, KwgDwbwU K¬ve, mwgwZ 
BZ¨vw`; P) mvaviY Rb‡Mvwô (General Publics) Ges Q) ‡Kv¤úvwbi Af¨šÍixY Rb‡Mvwô (Internal 

Publics) †hgb kªwgK, Kg©Pvix, Kg©KZ©v, e¨e¯’vcK, cwiPvjKgÛjx BZ¨vw`| 
 

 
 

 

 
wkÿv_©xi KvR 

wewfbœ ai‡Yi Rb‡Mvôxi D`vniY w`b| 
evRvi D`vniY 
mvaviY  
wgwWqv  
A_©ms ’̄vbKvix  
Af¨šÍixY  
bvMwiK  
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 mvims‡ÿc:  

e¨wóK cwi‡ek ej‡Z H mKj Dcv`vb‡K eySvq hv GKwU †Kv¤úvwbi Dci mivmwifv‡e cÖfve we Í̄vi 
K‡i|‡Kv¤úvwb ej‡Z Ggb GKwU ms ’̄v‡K eySvq †hLv‡b KwZcq m`m¨ wgwjZ n‡q AvBbMZfv‡e wecYb Kvh©µg 
m¤úv`‡b AskMÖnY K‡i| kxl© e¨e ’̄vcbvi AšÍ©fy³ e¨w³iv n‡jb wbev©nx KwgwU, cwiPvjK cl©̀ , e¨e ’̄vcK, kxl© 
wbev©nx KZ©gZv©| mvaviYZP~ovšÍ cY¨ Drcv`‡b hviv KvuPvgvj ev LyPiv hš¿vsk mieivn K‡i ZvivB 
mieivnKvix|‡h mKj e¨emvqx µq-weµ‡q mnvqZv Kivi Rb¨ †µZv AbymÜvb K‡i ZvivB wecYb 
ga¨ ’̄Kvievix| e ‘̄MZ eÈb dvg©̧ ‡jv †Kv¤úvwbi Drcvw`Z cY¨ Drcv`b ’̄vb †_‡K MšÍe¨ ’̄v‡b †cŠu‡Q w`‡Z Ges 
cY¨ gRy`Ki‡Y mvnvh¨ K‡i _v‡K| wecY‡b †mev`vbKvix †Kv¤úvwb¸‡jv n‡”Q wecYb M‡elYv dvg©, weÁvcb 
ms ’̄v, wgwWqv dvg© BZ¨vw`| wewfbœ e¨vsK, wegv I FY cÖ̀ vbKvix †Kv¤úvwb  wb‡qAvw_©K ga¨ ’̄e¨emvqx MwVZ|hviv 
wecYbKvix ‡Kv¤úvwbi cY¨ I †mevmvgMÖx µq K‡i Zv‡`i‡K †µZv e‡j| hviv e¨w³MZ †fv‡Mi Rb¨ cY¨ µq 
K‡i Zv‡`i‡K wb‡q †fv³v evRvi Ges cY¨ cÖwµqvKi‡Yi Rb¨ cY¨ µq Kiv n‡j Zv‡K e¨emvq evRvi e‡j| 
hviv cybtweµ‡qi Rb¨ cY¨ µq K‡i Zv‡`i wb‡q cybt weµZvi evRvi MwVZ nq| GQvovI ‡µZv wn‡m‡e 
i‡q‡QmiKvwi I AvšÍR©vwZK evRvi|mvaviYZ GKB RvZxq cY¨ ev †mev Drcv`bKvix I wecYbKvix †Kv¤úvwb 
cÖ‡Z‡KB G‡K A‡b¨i cÖwZ‡hvMx|Rb‡Mvôx ej‡Z RbM‡bi H Ask‡K eySvq hv‡`i ‡Kv¤úvwbi Dci cÖfve _v‡K| 
Rb‡Mvôx wn‡m‡e i‡q‡Q A_©ms ’̄vbKvix, MYgva¨g, miKvwi ms ’̄v, bvMwiK, ’̄vbxq Rb‡Mvôx, mvaviY RbMY I 
Af¨šÍixY Rb‡Mvôx| 

 

 
cv‡VvËi g~j¨vqb-2.2  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| e¨wóK wecYb cwi‡e‡ki cÿbq †KvbwU? 
 K) †Kv¤úvwb   L) cÖwZ‡hvMx 
 M) Rb‡Mvôx   N) AvBbMZ cwi‡ek 
2|  wb‡Pi †Kvb&wU †Kv¤úvwbi Kvh©µ‡gi g‡a¨ AšÍ©fy³?   
 K) e ‘̄MZ eÈb Kvh©  L) Avw_©K ga¨ ’̄Kvievix 
 M) M‡elYv I Dbœqb  N) mieivnKvix 
3|  †µZv evRv‡ii †kªwYfz³ †KvbwU? 
 K) e¨emvq evRvi   L) ’̄vbxq evRvi 
 M) weµq †K› ª̀   N) A_©‰bwZK evRvi 
4| †h‡Kv‡bv ‡Kv¤úvwbi wecYb Kvh©µ‡gi Rb¨ Af¨šÍixY Rb‡Mvôx AZ¨šÍ ¸iæZ¡c~Y©| Af¨šÍixY Rb‡Mvôx ej‡Z 

†evSvq- 
i) ‡Kv¤úvwbi kÖwgK I Kg©Pvix   
ii) ‡Kv¤úvwbi †¯̂”Qv‡meK 

 iii) ‡Kv¤úvwbi cwiPvjKgÛjx 
 wb‡Pi †Kvb&wU mwVK? 
 K) i Iii    L) ii I iii  
 M) i I iii    N) i, ii I iii 
5|  Rb‡Mvôxi AšÍ©fz³ †Kvb&wU? 
 K) wgwWqv    L) ‡fv³v 
 M) cÖwZ‡hvMx   N) ga¨ ’̄e¨emvqx 
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mvgwóK cwi‡ek : Dcv`vbmg~n I wecY‡b Gi cÖfve 
Macro-Environment: Elements and Its Influences on 

Marketing 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb 
• wecY‡bi mvgwóK cwi‡ek Kx Zv eyS‡Z cvi‡eb; 
• mvgwóK cwi‡e‡ki Dcv`vbmg~n e¨vL¨v Ki‡Z cvi‡eb I Gi ¸iæZ¡ Rvb‡Z cvi‡eb; Ges 
• mvgwóK cwi‡e‡ki Dcv`vbmg~n wKfv‡e wecYb Kvh©µg‡K cÖfvweZ K‡i Zv we‡kølY Ki‡Z cvi‡eb| 

 

 
g~L¨ kãgvjv(Keywords) 

RbmsL¨vMZ cwi‡ek, A_©‰bwZK cwi‡ek, cÖvK…wZK cwi‡ek, cÖhyw³MZ 
cwi‡ek, ivR‰bwZK cwi‡ek, mvs¯‹…wZK cwi‡ek| 

 
mvgwóK cwi‡e‡ki msÁv (Definition of Macro-Environment) 

mvgwóK kãwU Bs‡iwR Macro k‡ãi evsjv cÖwZkã, hv MÖxK kã Makros n‡Z G‡m‡Q| Gi A_© n‡jv 
eo| ‡h mKj Awbqš¿Y‡hvM¨ kw³ wecYb Kvh©µ‡g c‡ivÿfv‡e cÖfve we Í̄vi K‡i Zv‡`i mw¤§wjZ cÖfve‡K mvgwóK 
cwi‡ek e‡j| mvgwóK cwi‡e‡ki Dci cÖfve m„wóKvix kw³¸‡jv n‡jv RbmsL¨vMZ, A_©‰bwZK, cÖvK…wZK, 
cÖhyw³MZ, ivR‰bwZK Ges mvs¯‹…wZK| G mg Í̄ Dcv`vb e¨vwn¨K I Awbqš¿Y‡hvM¨ kw³ Øviv cwiPvwjZ nq| G 
mKj  Dcv`vb ‡Kv¤úvwbi cY¨ wecY‡bi †ÿ‡Î wewfbœ my‡hv‡Mi mv‡_ mv‡_ SzuwKiI m„wó K‡i| 

mvgwóK cwi‡ek m¤ú‡K©  ỳwU msÁv GLv‡b D‡jøL Kiv n‡jv: 
Philip Kotler & Gary Armstrong Gi g‡Z,“The macro environment consists of the larger 

societal forces that affect the micro environment- demographic, economic, natural, 

technological, political and cultural forces.” A_©vr e¨wóK cwi‡e‡ki Dci cÖfve we Í̄viKvix e„nËi 
mvgvwRK kw³mg~n h_v RbmsL¨vMZ, A_©‰bwZK, cÖvK…wZK, cÖhyw³MZ, ivR‰bwZK Ges mvs¯‹…wZK kw³¸‡jv 
wb‡q mvgwóK cwi‡ek MwVZ| 

Adrian Palmer wecY‡bi †h msÁv cÖ̀ vb K‡i‡Qb Zv n‡jv,“The macro-environment describes 

things which are beyond the immediate environement but can nevertheless affect on 

organizations.” A_©vr mvgwóK cwi‡ek ‡mB mKj Dcv`vb‡K wb‡ ©̀k K‡i †h¸‡jv cÖZ¨ÿ cwi‡e‡ki 
evB‡i _vKv m‡Ë¡I msMVb‡K cÖfvweZ Ki‡Z cv‡i| 

DcwiD³ Av‡jvPbv I msÁv n‡Z mvgwóK cwi‡ek m¤ú‡K© wb‡¤œv³ aviYv cvIqv hvq- 
� mvgwóK cwi‡e‡ki AšÍ©MZ n‡jv evwn¨K I Awbqš¿Y‡hvM¨ kw³mg~n; 
� GB cwi‡ek ‡Kv¤úvwbi Rb¨ SzuwK I my‡hvM DfqB m„wó Ki‡Z cv‡i; 
� ‡Kv¤úvwbi Dci cÖfve we Í̄viKvix cwi‡e‡ki e„nËi kw³¸‡jv wb‡q mvgwóK cwi‡ek MwVZ; 
� †Kv¤úvwb  †_‡K mivmwi ~̀‡i _vKvi c‡iI G cwi‡e‡ki Dcv`vb¸‡jv †Kv¤úvwb‡K cÖfvweZ K‡i; Ges 
� mvgwóK cwi‡e‡ki Dcv`vb¸‡jv n‡jv - RbmsL¨vMZ, A_©‰bwZK, cÖvK…wZK, cÖhyw³MZ, ivR‰bwZK Ges 

mvs¯‹…wZK| 

cvV-2.3 
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myZivs ejv hvq †h, mvgwóK cwi‡ek n‡jv e„nËi mvgvwRK kw³mg~n hv †Kv¤úwbi Kvh©µ‡gi Dci c‡ivÿfv‡e 
cÖfve we Í̄vi K‡i Ges Gi cÖfve¸‡jv ‡Kv¤úvwbi c‡ÿ GKKfv‡e wbqš¿Y Kiv m¤¢e nq bv| 
 
mvgwóK cwi‡e‡ki Dcv`vbmg~n (Elements of Macro Environment) 

mvgwóK cwi‡e‡ki Dcv`vb¸‡jv †Kv¤úvwbi wecYb Kvh©µ‡gi Dci c‡ivÿfv‡e cÖfve we Í̄vi K‡i| wb‡gœ wP‡Îi 
mvnvh¨ Dcv`vb¸‡jvi eY©bv †`Iqv n‡jv- 

 

RbmsL¨vMZ 
kw³mg~n 

cÖvK…wZK 
kw³mg~n 

cÖhyw³MZ kw³mg~n 

ivR‰bwZK 
kw³mg~n 

‡Kv¤úvwb 

A_©‰bwZK 
kw³mg~n 

mvs ‹̄…wZK 
kw³mg~n 

 
wPÎ 2.3 t †Kv¤úvwbi mvgwóK cwi‡e‡ki cÖavb kw³mg~n 

1. RbmsL¨vMZ cwi‡ek (Demographic Environment): wecYbKvixi Rb¨ cÖ_g Ges cÖavb welq n‡jv 
RbmsL¨v| cwi‡e‡ki GKUv Ab¨Zg Dcv`vb wnmv‡e RbmsL¨v wecY‡bi Dci cÖfve †d‡j| †Kvb GKwU 
wbw ©̀ó AÂ‡ji RbmsL¨vi AvqZb, NbZ¡, Ae ’̄vb, MwZkxjZvi aviv, eqm, eY©, †ckv BZ¨vw` Dcv`v‡bi 
mgš‡̂q MwVZ Ae ’̄vB RbmsL¨v cwi‡ek| RbmsL¨v cwi‡ek wecYbKvixi Kv‡Q g~j AvMÖ‡ni welq; KviY 
Gi m‡½ RbMY RwoZ Ges RbMYB evRvi m„wó K‡i|  

2. A_©‰bwZK cwi‡ek (Economic Environment): GKwU †`‡ki A_©‰bwZK cwi‡ek m¤ú‡K© aviYv 
cvIqv hvq †m †`‡ki gvby‡li RxebhvÎvi gv‡bi Øviv| ïaygvÎ evRv‡i cY¨ mieivn KivUv wecYbKvixi 
cÖavb KvR bq eis evRv‡i †µZv‡`i µqÿgZv we‡ePbv K‡i Zv‡K cY¨ mieivn Ki‡Z nq| myZivs 
c‡Y¨i wecY‡b †µZvi A_©‰bwZK Ae ’̄vI cÖfve we Í̄vi K‡i|  

3. cÖvK…wZK cwi‡ek (Natural Environment): †Kvb †`‡ki Rjevqy, b`-b`x, AvenvIqv, cÖvK…wZK m¤ú` 
BZ¨vw`i mgš‡̂q †`kwUi cÖvK…wZK cwi‡ek MwVZ nq| GB mKj cÖvK…wZK cwi‡ek †Kv¤úvwbi wecYb 
Kvh©vewj‡K cÖfvweZ K‡i| cÖvK…wZK cwi‡ek †mB †`‡ki Drcv`b, eÈb, †fvM, RxebhvÎv BZ¨vw`i Dci 
e¨vcK cÖfve we Í̄vi K‡i _v‡K| ‡hgb- kxZKv‡j Mig †cvkv‡Ki Pvwn`v e„w× cvq, MigKv‡j †fv³viv kxZ 
e ¿̄ µq K‡i bv| wecYbKvix‡K cÖvK…wZK cwi‡e‡ki welqwU me©̀ v ¸iæ‡Z¡i mv‡_ we‡ePbv Ki‡Z n‡e|  

4. cÖhyw³MZ cwi‡ek (Technological Environment): cÖhyw³MZ cwi‡e‡ki Dcv`vb¸‡jvi gva¨‡g bZzb 
cY¨ D™¢veb Kiv nq| AveviGiƒc cwi‡ek wecYb Kvh©µ‡g bZzb my‡hvM I ûgwKiI m„wó K‡i| cÖhyw³MZ 
Dbœq‡bi gva¨‡g GKwU †`‡k wbZ¨bZzb ˆewPÎ¨gq cY¨ Drcv`‡bi gva¨‡g e¨emv evwYR¨‡K MwZkxj ivLv 
m¤¢e nq| cÖhyw³i Dbœq‡bi d‡j bZzb cY¨, †fvM I †mevi ˆewPÎ¨ †`Lv hvq|  

5. ivR‰bwZK cwi‡ek (Political Environment): wecYb Kvh©vewji Dci cÖfve m„wóKvix wewfbœ miKvwi 
ms ’̄v Ges mvgvwRK ¯̂v_© msiÿYKvix msMVb¸‡jvi Kvh©µ‡gi mgš‡̂q ivR‰bwZK cwi‡ek MwVZ| miKvwi 
AvBbKvbyb, ivR‰bwZK `j c×wZ, miKvwi e¨e ’̄vi aib BZ¨vw` welq¸‡jvi cÖwZ wecYbKvix‡K bRi 
w`‡Z nq| 
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6. mvs¯‹…wZK cwi‡ek (Cultural Environment): mvs¯‹…wZK cwi‡ek ej‡Z ‡mB mKj Dcv`vb‡K ‡evSvq 
hv mgv‡Ri †gŠwjK g~j¨‡eva, AMÖvwaKvi Ges AvPiY‡K cÖfvweZ K‡i| GKwU †`k ev mgv‡Ri Rb‡Mvôxi 
mvgvwRK I mvs¯‹…wZK cwi‡ek cY¨ Drcv`b‡K †hgb cÖfvweZ K‡i, †Zgwb wecYb‡KI cÖfvweZ K‡i| 
mgv‡Ri mvs¯‹…wZK Dcv`vb¸‡jv m¤ú‡K© wecYbKvix‡K Rvb‡Z nq Ges †mBfv‡e wm×všÍ MÖnY Ki‡Z nq|  

 
cY¨ wecY‡b mvgwóK cwi‡e‡ki cÖfve (Influence of Macro-Environment on Marketing of Products) 
1. RbmsL¨vMZ cwi‡ek (Demographic Environment): cY¨ wecYb  Kivi c~‡e© wecYbKvixv RbmsL¨v 

m¤úwK©Z †h mg Í̄ welq Rvbv cÖ‡qvRb ev we‡ePbv Kiv DwPZ Zv n‡jv RbmsL¨v e„w×, RbM‡Yi eqm KvVv‡gvi 
cwieZ©b, cvwievwiK Rxebavivq cwieZ©b, RbmsL¨vi †fŠMwjK cwieZ©b, wkÿv I †ckv Ges ‰ewPÎ¨ e„w×|  

2. A_©‰bwZK cwi‡ek (Economic Environment): †Kvb cY¨ wecY‡bi c~‡e© wecYbKvix‡K A_©‰bwZK Ae ’̄v 
m¤ú‡K© wbgœ wjwLZ welqmg~n Rvb‡Z nq:  
K)  Av‡qi cwieZ©bt gvÎvwËwi³ gy ª̀vùxwZ, e¨vcK †eKviZ¡, A_©‰bwZK AwbðqZv BZ¨vw`i Kvi‡Y †µZvi 

Ae ’̄vi cwieZ©b n‡Z cv‡i| Avevi ˆe‡`wkK F‡Yi Kvi‡Y †`‡ki A_©‰bwZK Dbœqb n‡jI †µZvi 
µqÿgZv Kg‡Z cv‡i| d‡j †µZvi cÖK…Z Av‡qi n«vme„w×i Dci Zvi µqÿgZv wbf©i K‡i|  

L)  ‡fv³v‡`i e¨‡qi aib cwieZ©b: mgq Ges Av‡qi cwieZ©‡bi d‡j †fv³v‡`i †fv‡Mi cwieZ©b n‡q 
_v‡K| †µZv‡`i Avq, RxebhvÎvi gvb, my‡`i nvi, mÂq, FY BZ¨vw` gvby‡li †fv‡Mi Dci cÖfve we¯Ívi 
Ki‡Z cv‡i| wewfbœ Pjgvb cwiw ’̄wZ I gvby‡li gvbwmKZvi cwieZ©‡bi Kvi‡Y †fv³v‡`i †fvM I 
e¨qAf¨vm cwieZ©b n‡q _v‡K|  

M)  mÂ‡qi nvi Ges F‡Yi cÖvc¨Zv: mÂ‡qi cÖeYZv, F‡Yi cÖvc¨Zv, evwK‡Z cY¨ µq-weµq BZ¨vw` 
†fv³v‡`i µq AvPiY‡K cÖfvweZ K‡i| †fv³v‡`i mÂ‡qi cÖeYZv e„w× †c‡j †fv‡Mi cwigvY Kg nq| 
Avevi F‡Yi mnR jf¨Zv †fv‡Mi cwigvY‡K e„w× Ki‡Z cv‡i|  

3. cÖvK…wZK cwi‡ek (Natural Environment): cÖvK…wZKcwi‡e‡ki wb¤œwjwLZ welq¸‡jvi cÖwZ wecYbKvix‡K 
†Lqvj ivL‡Z nq- 
K)  KvuPvgv‡ji µgn«vmgvb ¯̂íZv: c„w_ex‡Z cÖvß KvuPvgvjmg~n‡K wZb fv‡M fvM K‡i we‡ePbv Kiv nq| wKQz 

Av‡Q hvi mieivn Amxg (Z‡e mwZ¨Kv‡ii Amxg ej‡Z wKQz †bB)| wKQz KuvPvgvj Av‡Q †h¸‡jv Amxg 
n‡jI e„w×‡hvM¨ Ges wKQz KuvPvgvj Av‡Q †h¸‡jvAmxg wKš‘ e„w×‡hvM¨ bq| evqy, cvwb‡K Amxg ejv n‡jI 
eZ©gv‡b ~̀lYgy³ evqy Ges cvwb wb‡q K_v n‡”Q| ebR m¤ú` ebvqb†hvM¨ n‡jI Gi mxgve×Zv wb‡q K_v 
n‡”Q| †Zj, LwbR cY¨, M¨vm BZ¨vw` m¤ú‡`i mxgve×Zv i‡q‡Q| ZvB KvuPvgv‡ji ¯̂íZv wecY‡Yi 
Kvh©µg‡K cÖfvweZ K‡i|  

L)  kw³ m¤ú‡`i e¨q e„w× (Increasing Cost of Energy): eZ©gvb mf¨Zvi cÖvq mKj Kg©Kv‡Ûi mv‡_ 
cÖZ¨ÿ Ges c‡ivÿfv‡e kw³ m¤ú` RwoZ _v‡K| wecY‡bi †ÿ‡Î Drcv`b†_‡K ïiæ K‡i eÈb ch©šÍ GB 
kw³ m¤ú` cÖfve we Í̄vi Ki‡Q| †hgb†Z‡ji g~j¨ e„w×i mv‡_ mv‡_ Gi cÖfve co‡Q mKj A_©‰bwZK 
Kg©Kv‡Ûi Dci| GLb †Z‡jiweKí wn‡m‡e †mŠi kw³ Ges cvigvbweK kw³ BZ¨vw` e¨env‡ii cÖ‡Póv 
Pj‡Q|  

M)  cwi‡ek ~̀l‡Yi gvÎv e„w× (Increasing Levels of Environmental Pollution): wewfbœ wk‡íi 
Kvh©µg,cwienb, KjKviLvbv †_‡K wbM©Z †auvqv BZ¨vw` Øviv cÖvK…wZK cwi‡ek ~̀wlZ n‡”Q| Avevi wewfbœ 
Drcv`b cÖwµqvq †KwgK¨vj e¨env‡ii d‡j eZ©gv‡b ¯̂v‡ ’̄̈ i Rb¨ weivU ûgwK n‡q ùvwo‡q‡Q| 
‡hgbdigvwjb e¨envi K‡i gvQ Ges dj msiÿY Kivi Kvi‡Y A‡b‡KB G mKj cY¨ e¨envi †_‡K weiZ 
_vK‡Q|  ZvB G mKj cwieZ©b m¤ú‡K©wecYbKvix‡K AeMZ _vK‡Z nq|  

N)  miKv‡ii f~wgKv (Role of Government): miKvi A‡bK mgq cwi‡ek- ~̀lY †iv‡ai Rb¨ mivmwi  
n Í̄‡ÿc K‡i| hvid‡j A‡bK mgq †Kv¤úvwb Drcv`b c×wZ I mieiv‡ni †ÿ‡Î cwieZ©b Avb‡Z eva¨ 
nq|  
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4. cÖhyw³MZ cwi‡ek (Technological Environment): cÖhyw³MZ welqwU we‡køl‡Yi Rb¨ wecYbKvix‡K 
wbgœwjwLZ welq¸wji cÖwZ jÿ ivL‡Z nq- 
K)  cÖhyw³ cwieZ©‡bi ª̀æZZv (Faster Pace of Technological Change): cÖhyw³i cwieZ©‡bi aviv 

gvby‡li RxebhvÎvi MwZ‡K cwieZ©b K‡i| eZ©gv‡b †hvMv‡hv‡Mi †ÿ‡Î B-‡gBj, B›Uvi‡bU, d¨v·, 
†gvevBj †dvb BZ¨vw` ¸iæZ¡c~Y© f~wgKv ivL‡Q| ZvB cÖhyw³MZ Dbœq‡bi d‡j cyivZb c‡Y¨i Pvwn`v jyß 
n‡q bZzb Pvwn`vi m„wó n‡”Q| evRv‡i wU‡K _vKvi Rb¨ wecYbKvix‡K Gme cwieZ©b Rvb‡Z nq|  

L)  D™¢vebx my‡hvM (Innovational Opportunities): cÖhyw³i Dbœq‡bi avivevwnKZvq fwel¨‡Z Av‡iv 
DbœZ gv‡bi cÖhyw³i m„wó n‡Z cv‡i| eZ©gv‡b †mŠikw³, K¨Ýv‡ii Jla, DošÍ Mvwo, kxZvZc wbqwš¿Z 
bMix BZ¨vw` Avwe®‹v‡ii †Póv Pj‡Q| GBme Avwe®‹v‡ii d‡jfwel¨‡Z Drcv`b I wecYb †ÿ‡Î ‰ecøweK 
cwieZ©bAvbvi cÖ‡qvRb n‡e|  

M)  M‡elYv Ges Dbœqb Lv‡Z D”P ev‡RU (High Research and Development Budget): cÖhyw³i mv‡_ 
Zvj wgwj‡q Pjvi Rb¨ cÖ‡qvRb n‡jv M‡elYv Ges Dbœqb LvZ‡K myôyfv‡e cwiPvjbv Kiv| Gi Rb¨ 
c„w_exi A‡bK †Kv¤úvwb GKKfv‡e ev `jMZfv‡e cÖwZ eQi Gi wcQ‡b cÖPyi A_© LiP Ki‡Q|  

N)  ‡QvULvU gvb Dbœq‡bi cÖwZ ¸iæZ¡v‡ivc (Concentration on Minor Improvement): A‡bK 
†Kv¤úvwb Zvi mvgwMÖK Dbœqb Kvh©µg cwiPvjbvi LiP enb Ki‡Z bv cvi‡j †QvULvU welq¸‡jvi gvb 
Dbœqb wb‡q KvR K‡i _v‡K|  

O)  wbqš¿Y e„w× (Increased Regulations): ‡Kvb †Kvb †ÿ‡Î cÖhyw³MZ Dbœq‡bi Kvi‡Y †fv³v‡`i g‡a¨ 
†bwZevPK g‡bvfve ‰Zwi nq, Avevi wec‡`i cÖeYZvI †e‡o †h‡Z cv‡i| †hgb, ’̄vb msKzjv‡bi Rb¨ 
eûZjv feb gvbyl‡K f~wgK‡¤úi g‡Zv cÖvK„wZK ỳ‡h©v‡Mi mgq SzuwKi g‡a¨ †d‡j w`‡”Q| Avevi, cwi‡ek 
msiÿ‡Yi Rb¨cwjw_b e¨v‡Mi e¨env‡ii weiæ‡× RbgZ M‡o D‡V‡Q| ZvB wecYbKvix‡K cÖhyw³i †cÖwÿ‡Z 
wbqš¿Yg~jK AvBb m¤ú‡K© Rvb‡Z nq|     

5. ivR‰bwZK cwi‡ek (Political Environment): ivR‰bwZK cwi‡e‡ki wbgœwjwLZ welq¸‡jvi cÖwZ 
wecYbKvix‡K mRvM _vK‡Z nq- 
K)  e¨emvq wbqš¿YKvix AvBb I Aa¨v‡`k (Legislation and Regulation of Business): e¨emv‡K 

wbqš¿Y Kivi Rb¨ †`‡k cÖPwjZ AvBb-Kvbyb Ges wbqš¿YKvix ms ’̄v mvaviYZ †Kv¤úvwb¸‡jv‡K G‡K 
A‡b¨i nvZ †_‡K iÿv Kiv, e¨emvwqK AmvayZv †_‡K †µZv‡`i iÿv Kiv Ges e¨emvwqK Kvh©µ‡gi 
ÿwZKi w`K †_‡K mgvR‡K iÿv Kivi Rb¨ cÖ‡qvRbxqAvBb I Aa¨v‡`k Rvwi K‡i|  

L) miKvwi ms ’̄vi f~wgKv (Government Agency Enforcement): miKvwi AvBb-Kvbyb Z`viwK I 
ev Í̄evq‡bi Rb¨ wewfbœ miKvwi ms ’̄v i‡q‡Q,hv‡`i f~wgKv wecYb e¨e¯’v‡K cÖfvweZ K‡i|  

M)  Rb¯̂v_©Kvix ‡Kv¤úvwbi ms ’̄v e„w× (Growth of Public Interest Groups): G ms ’̄v¸‡jv †fv³v‡`i 
AwaKvi, gwnjv‡`i AwaKvi, bvMwi‡Ki AwaKvi, msL¨vjNy‡`i AwaKvi BZ¨vw` cÖwZôvi Rb¨ K‡Vvi cÖ‡Póv 
Pvjv‡”Q| d‡j wecYbKvix †Kv¤úvwb¸‡jv‡K G mKj ms ’̄vi Kvh©µ‡gi mv‡_ msMwZ †i‡L wecYb Kvh©µg 
cwiPvjbv Ki‡Z nq|  

6. mvs¯‹…wZK cwi‡ek (Cultural Environment): mvs¯‹…wZK cwi‡ek wKfv‡e wecYb cwi‡ek‡K cÖfvweZ K‡i 
Zv wb‡gœ Av‡jvPbv Kiv n‡jv- 

K)  †gŠwjK mvs¯‹…wZK gyj¨‡eva (Core Cultural Values): GKwU mgv‡R emev‡mi Kvi‡Y †mB mgv‡Ri 
gva¨‡g gvby‡li g‡a¨ wKQy g~j¨‡ev‡ai m„wó nq| †m¸‡jv mn‡R cwieZ©x©Z nq bv| G welq¸‡jv mvaviYZ 
cwievi, wkÿv cÖwZôvbA_ev agx©q Abyf~wZ †_‡K m„wó nq|  

M)  Dcms¯‹…wZ (Subculture): GKwU ms¯‹…wZi Aax‡b Avevi wKQy Dcms¯‹…wZ †`Lv hvq| cÖ‡Z¨KwU 
Dcms¯‹…wZi wbR¯̂ wKQy wPšÍv-†PZbv Ges ˆewkó¨ i‡q‡Q| GB welq¸‡jv Zv‡`i †fvM-AvPiY‡K cÖfvweZ 
K‡i| wecYbKvix‡K Gme Dcms¯‹…wZi wfbœ wfbœ AvPiY¸‡jv‡K g~j¨vqb Ki‡Z nq| 

M)  wØZxq Í̄‡ii g~j¨‡eva cwieZ©b (Changes of Secondary Values): gvby‡li wØZxq ch©v‡qi 
g~j¨‡evamg~n cwieZ©bkxj| eZ©gv‡b evsjv‡`‡k gvby‡li †cvkvK, we‡bv`‡bi DcKiY, gvbwmKZv BZ¨vw`i 
cwieZ©b G‡m‡Q|  
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 wkÿv_©xi KvR 

mvgwóK cwi‡e‡ki Dcv`vb¸‡jv wKfv‡e ‡Kv‡bv †Kv¤úvwb‡K cÖfvweZ K‡i D`vniY 
w`b| 
mvgwóK cwi‡e‡ki Dcv`vb D`vniY 
RbmsL¨vMZ cwi‡ek   
A_©‰bwZK cwi‡ek   
cÖvK…wZK cwi‡ek   
cÖhyw³MZ cwi‡ek   
ivR‰bwZK cwi‡ek   
mvs¯‹…wZK cwi‡ek   

 

 

 mvims‡ÿc:  
mvgwóK cwi‡ek mKj cÿ, kw³ ev cvwievwk¦©K Ae ’̄vi mgš‡̂q MwVZ hv wecYb Kg©KvÛ‡K c‡ivÿfv‡e cÖfvweZ 
K‡i| mvgwóK cwi‡e‡ki Dcv`vb¸‡jv wecYbKvixi wbKU Awbqš¿Y‡hvM¨|mvgwóK cwi‡e‡ki Dcv`vb¸‡jv n‡jv- 
RbmsL¨vMZ, A_©‰bwZK, cÖvK…wZK, cÖhyw³MZ, ivR‰bwZK Ges mvs¯‹…wZK|RbmsL¨vi AvqZb, NbZ¡, Ae ’̄vb, 
eqm, wj½, eY©, †ckv I Ab¨vb¨ cwimsL¨vb welqK Dcv`v‡bi mgš‡̂q RbmsL¨vMZ cwi‡ek MwVZ| A_©‰bwZK 
cwi‡ek KZ¸‡jv Dcv`vb h_v †gvU RvZxq Drcv`b, gybvdv, my‡`i nvi, gy ª̀vùxwZi nvi, Drcv`bkxjZv BZ¨vw`i 
mgš‡̂q MwVZ| ‡fv³v‡`i Avq I e¨‡qi nv‡ii Dci †fv³vi µq AvPiY A‡bKvs‡k wbf©ikxj| cÖvK…wZK 
cwi‡ek n‡jv mg Í̄ cÖvK…wZK kw³, Dcv`vb ev m¤ú‡`i mgš^‡q MwVZ hv wecYb Kg©KvÛ‡K c‡ivÿfv‡e cÖfvwZ 
K‡i|cÖhyw³MZ cwi‡ek n‡jv ‡mB mKj Dcv`vb hvi Øviv cÖhyw³ cÖfvweZ n‡”Q, bZzb cY¨ D™¢vweZ n‡”Q hvid‡j 
m„wó n‡”Q wecY‡bi bZzb hyM|ivR‰bwZK cwi‡ek ej‡Z miKvwi wbqgbxwZ I AvBbKvbyb, miKvwi ms ’̄v I 
wewfbœ cÖfve we Í̄viKvix Rb‡Mvwô‡K eySvq|  Ges me©‡k‡l mvs¯‹…wZK cwi‡ek ej‡Z †m mKj Dcv`vb‡K eySvq 
hv mgv‡Ri †gŠwjK g~j¨‡eva, AMÖvwaKvi Ges AvPiY‡K cÖfvweZ K‡i|  

 

 
cv‡VvËi g~j¨vqb-2.3  

 

mwVK DË‡ii cv‡k wUK& wPý w`b- 
1| mvgwóK cwi‡ek n‡jv wecY‡b Kx RvZxq Dcv`vb? 
 K) wbqš¿Y†hvM¨    L) Awbqš¿b ‡hvM¨ 
 M) wbqš¿Y†hvM¨ Ges cÖZ¨ÿ   N) †KvbwUB bq 
2| mvgwóK cwi‡ek‡K cÖavbZ KZ fv‡M fvM Kiv nq? 
 K) Qq fv‡M   L) evi fv‡M 
 M) ỳB fv‡M   N) Pvi fv‡M 
3|  KvuPvgv‡ji µgn«vmgvb ¯̂íZv I kw³ m¤ú‡`i e¨q e„w× cvIqv wb‡Pi †Kvb& cwi‡e‡ki AšÍM©Z?   
 K) cÖhyw³MZ cwi‡ek  L) ivR‰bwZK cwi‡ek 
 M) cÖvK…wZK cwi‡ek  N) A_©‰bwZK cwi‡ek 
4|  mvs¯‹…wZK cwi‡ek cÖfvweZ K‡i wb‡Pi †Kvb&wU? 
 K) KvuPvgv‡ji ¯̂íZv   L) D™¢vebx my‡hvM 
 M) RbmsL¨v e„w×    N) mgv‡Ri g~j¨‡eva 
5| wecY‡bi mvgwóK cwi‡e‡ki Dcv`vbmg~n wb‡Pi †Kvb&wU? 

i) ga¨ ’̄ e¨emvqx   
ii) A_©‰bwZK Dcv`vb  
iii) RbmsL¨vMZ Dcv`vb 

 wb‡Pi †KvbwU mwVK? 
 K) i I ii     L) ii I iii  
 M) i I iii     N) i, ii I iii 
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evsjv‡`‡k wecYb cwi‡ek 
Marketing Environment in Bangladesh 

 
D‡Ïk¨ 

G cvV †k‡l Avcwb  
• evsjv‡`‡ki wecYb cwi‡ek m¤ú‡K© aviYv Ki‡Z cvi‡eb; Ges 
• evsjv‡`‡ki wecYb cwi‡e‡ki mej I ỳe©j w`Kmg~n e¨vL¨v Ki‡Z cvi‡eb| 

 

 

g~L¨ kã (Keywords) 

cwi‡ek msiÿY AvBb, cwjw_b wbwl×KiY AvBb, cÖhyw³MZ , agx©q I 
mvs¯‹…wZK „̀wó‡KvY, ˆbwZKZv I g~j¨‡eva| 

 
evsjv‡`‡k wecYb cwi‡ek (Marketing Environment in Bangladesh) 

evsjv‡`‡k DbœZ †`‡ki g‡Zv wecYb Kvh©µ‡gi e¨envi w`b w`b evo‡Q| wecYb Kvh©µ‡gi Kvi‡Y 
eZ©gv‡b †µZv I †fv³v cY¨ I †mev m¤ú‡K© wewfbœ Z_¨ mn‡R Rvb‡Z cvi‡Q| cÖ_g w`‡K G‡`‡k wecYb Kvh© 
m¤úv`b Kiv †ek KwVb KvR wQj| wKš‘ ax‡i ax‡i wecYb Kvh©µ‡gi e¨env‡ii e¨vcKZv evo‡Q| eZ©gv‡b 
†fv³v‡`i ¯̂í mg‡qi Rb¨ mš‘wó cÖ̀ v‡bi cwie‡Z© `xN©‡gqv‡` mš‘wó cÖ̀ vb, †fv³v AwaKvi msiÿY, cÖvK…wZK 
m¤ú‡`i mØ¨envi, cwi‡ek Dbœqb I ¯̂v ’̈̄  Dc‡hvMx cY¨ Drcv`b BZ¨vw` Kvh©µg m¤úv`‡bi cÖwZ eZ©gv‡b 
AMªvwaKvi †`Iqv n‡PQ| 

evsjv‡ ‡̀ki wecYb cwi‡e‡ki mej ẁ Kmg~n (Strengths of Marketing Environment in Bangladesh) 

� eZ©gv‡b evsjv‡`‡k wecYb cwi‡ek m¤úwK©Z wewfbœ AvBb wecYb Kvh©µg‡K AwaKZi MwZkxj K‡i‡Q| 
cwi‡ek m¤úwK©Z AvBb¸‡jvi g‡a¨ D‡jøL‡hvM¨ n‡jv- a~gcvb I ZvgvKRvZ ª̀e¨ wbqš¿Y AvBb-2005, 
cwjw_b wbwl×KiY AvBb- 2002, cwi‡ek msiÿY AvBb- 2005, c‡Y¨ cvURvZ †gvo‡Ki eva¨Zvg~jK 
e¨envi AvBb- 2003, IRb I cwigvc AvBb-1982, Jla bxwZ- 1982, weï× Lv`¨mvgMÖx AvBb-1956; 

� b¨vh¨g~‡j¨ cQ›`mB cY¨ cÖvwß wbwðZ Kiv n‡”Q; 
� wbivc` I ¯̂v ’̄̈ m¤§Z cY¨ †fv³v‡`i Avw_©K Ae ’̄vi mv‡_ mvgÄm¨c~Y© cY¨g~j¨ wba©viY K‡i mieivn 

Ki‡Q; 
� agx©q I mvs¯‹…wZK „̀wó‡KvY †_‡K G‡`‡ki wek¦vm, ˆbwZKZv I g~j¨‡eva mvgÄm¨c~Y© nIqvq wecYb 

Kvh©µg cwiPvjbv Kiv wecYbKvixi c‡ÿ A‡bK mnR n‡q c‡o‡Q| 
� eZ©gv‡b cÖhyw³MZ w`K †_‡K G‡`‡k c~‡e©i Zzjbvq A‡bK AMÖMwZ mvwaZ n‡q‡Q| Gi cÖfv‡e gvby‡li 

RxebhvÎvq Avg~j cwieZ©b N‡U‡Q| 
� we‡k¦i A‡bK †`‡ki Zzjbvq G‡`‡ki AwaKvsk AÂ‡ji cªvK…wZK Ae ’̄v AbyK‚‡j nIqvq G AÂ‡j cY¨ 

wecY‡b cwi‡e‡ki mKj my‡hvM m„wó n‡q‡Q| 
� eZ©gv‡b †Kv¤úvwb¸‡jv AwaKvsk mgq wewfbœ cÖZviYvg~jK Kvh©µg Gwo‡q P‡j‡Q| ‡hgb- weÁvc‡b AmZ¨ 

Z_¨ w`‡q †fv³v‡`i weåvšÍ Kivi cwie‡Z© mwVK Z_¨ Dc ’̄vcb Ki‡Q| 
� eZ©gv‡b AwaKvsk †Kv¤úvwb wMÖb gv‡K©wUs Gi aviYvq DØy× n‡q &µgea©gvbfv‡e DbœwZi cÖ‡Póv Ae¨vnZ 

ivL‡Q| 
� G‡`‡k AwaKvsk †Kv¤úvwbB †Kv¤úvwb AvBb †g‡b AvBbMZ I ‰ea Dcv‡q cwiPvwjZ n‡”Q| 

cvV-2.4 
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� †Kv¤úvwbi Af¨šÍ‡i hv‡Z cªwZwU wefvM ¯v̂axbfv‡e KvR Ki‡Z cv‡i †mRb¨ c„_K c„_K wefvM cÖwZôv Kiv 
n‡q‡Q| D`vniY¯̂iƒc ejv hvq, Drcv`b  wefvM, µq wefvM, wnmve wefvM, wecYb wefvM BZ¨vw`| 

 

 
evsjv‡`‡k wecYb cwi‡e‡ki ỳe©j w`Kmg~n (Weaknesses of Marketing Environment in Bangladesh) 

¯̂í msL¨K †ÿ‡Î wecYb cwi‡ek mdj n‡jI †ek wKQz †ÿ‡ÎB wecYb cwi‡ek mdj n‡Z GLbI cv‡iwb| 
G‡`‡ki †Kv¤úvwbmg~n G RvZxq A‡bK ỳe©jZv‡K enb K‡iB wecYb cwi‡ek †KŠkj MÖnY K‡i P‡j‡Q| G‡`‡k 
wecYb cwi‡e‡ki ỳe©j w`K¸‡jv Kx ai‡bi Zv wb‡¤œ Zz‡j aiv n‡jv- 

� ‡Kv¤úvwb AvBb I miKvwi wewawb‡la †g‡b Pjvi wbqg _vK‡jI evsjv‡`‡k A‡bK †Kv¤úvwbB Gme 
wbqgKvbyb mwVKfv‡e †g‡b P‡j bv; 

� G‡`‡ki ivR‰bwZK Aw ’̄wZkxjZv, niZvj, Ae‡iva, ag©NU, kÖwgK Am‡šÍvl, e¨emvq evÜe wkí I evwYR¨ 
bxwZi Afve BZ¨vw` wecYb cwi‡ek evavMÖ Í̄ Ki‡Q; 

� A‡bK mgq wewfbœ cÖPvi gva¨‡g cÖZviYvg~jK weÁvcb cÖ̀ vb Kiv nq; 
� evRvi Z_¨ msMÖn ev evRvi M‡elYv Kv‡h© G‡`‡ki AwaKvsk †Kv¤úvwb hZœevb bq; 
� evsjv‡`‡k wewfbœ †Kv¤úvwb¸‡jvi g‡a¨ Amy¯’ cÖwZ‡hvwMZv weivRgvb; 
� G‡`‡ki cwienb e¨e ’̄v wb¤œgv‡bi weavq wecYb Kvh© cwiPvjbv Kiv KóKi n‡q c‡o; 
� †ewkifvM Drcv`bKvix †Kv¤úvwb Drcvw`Z cY¨mvgMÖx weµ‡qi Rb¨ A‰ea cš’v Aej¤̂b K‡i _v‡K; 
� AwaKvsk Drcv`bgyLx †Kv¤úvwb¸‡jv Zv‡`i Drcvw`Z c‡Y¨i g~j¨ wba©vi‡YmwVK Dcvq Aej¤̂b K‡i bv; 
� Amr D‡Ï‡k¨ A‡bK †Kv¤úvwb ÿwZKi I †Lvjv cY¨ µ‡q †µZv‡`i †jvfbxq Advi cÖ`vb K‡i; 
� Lv‡`¨ digvwjb, Kve©vBW, Kvc‡oi is, BDwiqv mvi G¸‡jvi e¨envi Lv‡`¨ †fRv‡ji gvÎv AviI evwo‡q 

w`‡”Q; 
� c¨v‡KwRs wkímn wewfbœ wk‡íi eR©̈  cÖvqB cvwb, evZvm I cwi‡ek ~̀lY Ki‡Q; 
� †fv³v ev †µZvmvavi‡Yi Am‡PZbZv I wecYbKvix‡`i AwZ  gybvdvi Rb¨ cwi‡ek bó n‡”Q; 
� AwaKvsk †Kv¤úvwb AcÖ‡qvR‡b AwZwi³ cÖmvi Lv‡Z e¨q K‡i AZ¨waK gybvdv AR©‡bi †Póv Ki‡Q| 

Dch©y³ eY©bvi †cÖwÿ‡Z ejv hvq †h, †Kv‡bv †`‡k my›`i I ¯̂vfvweK wecYb cwi‡ek e¨ZxZ †`‡ki gvby‡li Avw_©K 
Ae ’̄v Ges Rb¯̂v‡ ’̄̈ i cÖZ¨vwkZ DbœwZ n‡Z cv‡i bv| ZvB mswkøó mKj c‡ÿi mw¤§wjZ mn‡hvwMZvq wecYb 
cwi‡e‡ki Dch©y³ ỳe©j w`Kmg~n ~̀i Kiv m¤¢e| 
 

 wkÿv_©xi KvR Avcbvi GjvKvi †Kvb wecYbKvixi wecYb Kvh©µg Zz‡j aiæb| 

 
 

 

 mvims‡ÿc:  

evsjv‡`‡k DbœZ †`‡ki g‡Zv wecYb Kvh©µ‡gi e¨envi w`b w`b evo‡Q| eZ©gv‡b †fv³v‡`i ¯̂í mg‡qi Rb¨ 
mš‘wó cÖv`v‡bi cwie‡Z© `xN©‡gqv‡` mš‘wó cÖ̀ vb, †fv³v AwaKvi msiÿY, cÖvK…wZK m¤ú‡`i mØ¨envi, cwi‡ek 
Dbœqb I ¯̂v ’̄̈  Dc‡hvMx cY¨ Drcv`b BZ¨vw` Kvh©µg m¤úv`‡bi cÖwZ AMªvwaKvi †`Iqv n‡PQ|eZ©gv‡b 
evsjv‡`‡k wecYb cwi‡ek m¤úwK©Z wewfbœ AvBb wecYb Kvh©µg‡K AwaKZi MwZkxj K‡i‡Q| G‡`‡ki 
†Kv¤úvwbmg~n A‡bK ỳe©jZv‡K enb K‡iB wecYb cwi‡ek †KŠkj MÖnY K‡i P‡j‡Q|‡Kv¤úvwb AvBb I miKvwi 
wewawb‡la †g‡b Pjvi wbqg _vK‡jI evsjv‡`‡k AwaKvsk †Kv¤úvwbB Gme wbqgKvbyb mwVKfv‡e †g‡b P‡j bv| 
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cv‡VvËi g~j¨vqb-2.4  

 

mwVK DË‡ii cv‡k wUK& (√√√√)wPý w`b- 
1| evsjv‡`‡k †µZviv g~‡j¨i e¨vc‡i AwaK ms‡e`bkxj nIqvi d‡j †Kvb&wU N‡U? 
 K) we‡`kx cY¨ µq K‡i   L) AwaK g~‡j¨ cY¨ µq K‡i 
 M) c‡Y¨i gvb hvPvB K‡i   N) Kg g~‡j¨ cY¨ µq K‡i| 
2| evsjv‡`‡ki cY¨ evRvi m¤ú~Y©fve we‡µZviv wbqš¿Y K‡i †Kb? 
 K) Pvwn`v †ewk _vKvq    L) c‡Y¨i †hvMvb Kg _vKvq 
 M) cwieZ©bkxj Pvwn`v _vKvq   N) c‡Y¨i †hvMvb †ewk _vKvq 
 

 

 

P~ovšÍ g~j¨vqb 
 
m„Rbkxj cÖkœ- 1 
KzwoMÖv‡gi iweDj I Zvi cuvP eÜzi ivRkvnx‡Z Rym KviLvbv i‡q‡Q| GRb¨ Zviv cuvPRb Avg Pvwli mv‡_ Pzw³ 
K‡i‡Q hviv ïay iweDj‡`i Avg mieivn Ki‡e| nVvr cÖwZ‡hvMxi msL¨v †e‡o hvIqvq e¨emv‡q †jvKmvb nq| G 
Ae ’̄vq AvgPvwl‡`i A_© w`‡Z wej¤̂ nIqvq Zviv Avg w`‡Z AcviMZv Rvbvq| iweDj I Zvi eÜziv e¨emv‡qi 
fwel¨r wb‡q DwØMœ|  

K.  †ckvMZ Ae ’̄vb †Kvb cwi‡e‡ki Dcv`vb? 1 
L.  wgwWqv Rb‡Mvôx m¤ú‡K© e¨vL¨v Kiæb| 2 
M.  Avg Pvwliv iweDj‡`i e¨emv‡q e¨wóK cwi‡e‡ki †Kvb Dcv`vb? e¨vL¨v Kiæb|  3 
N.  iweDj‡`i mgm¨v mgvav‡b mvgwóK cwi‡ek fzwgKv ivL‡Z cv‡i Kx? Avcbvi gZvgZ w`b|  4 
 

m„Rbkxj cÖkœ- 2 
m¤úªwZ GK M‡elYvq †`Lv †M‡Q, wK‡kvi wK‡kvixiv †gvevBj †dv‡b K_v ejvi cwie‡Z© B›Uvi‡b‡Ui w`‡K †ewk 
Szu‡K co‡Q| ZvB †gvevBj †dvb Acv‡iUi †Kv¤úvwb¸‡jv Zv‡`i mx‡gi mv‡_ B›Uvi‡bU mvwf©m Pvjy Ki‡Z eva¨ 
n‡”Q| Z‡e G weqwU AwffveKmn mgvR m‡PZb e¨w³eM© fv‡jv †Pv‡L †`L‡Q bv| Zv‡`i AwfgZ n‡jv-B›Uvi‡bU 
e¨e ’̄v wbqwš¿Z Dcv‡q e¨envi nIqv evÃbxq| G‡ÿ‡Î miKvwi AvB‡bi cvkvcvwk mswkøó †Kv¤úvwb¸‡jviI GwM‡q 
Avmv DwPZ| 

K.  wecYb Kx? 1 
L.  mKj †µZvB Kx †fv³v? e¨vL¨v Kiæb|  2 
M.  wecYb cwi‡e‡ki †Kvb Dcv`v‡bi Kvi‡Y †Q‡j‡g‡q‡`i Af¨v‡mi cwieZ©b n‡”Q? e¨vL¨v Kiæb| 3 
N.  AwffveK‡`i Awfg‡Zi mv‡_ Avcwb Kx GKgZ? g‡Zi mc‡ÿ hyw³ w`b| 4 

 
m„Rbkxj cÖkœ- 3 
‡Kvwiqvb GKwU †Kv¤úvwb evsjv‡`‡k Zv‡`i B‡j±ªwb· cY¨ wecYb Ki‡Z Pvq| ZvB Zv‡`i wiwRIbvj gv‡K©wUs 
Gw·wKDwUf‡K cÖavb K‡i GKwU cÖwZwbwa `j evsjv‡`‡k cvVv‡jb| `jwU G †`‡ki gvby‡li gv_vwcQz Avq, 
RxebaviY e¨q, mÂq BZ¨vw` welq¸‡jv‡K ch©v‡jvPbv K‡i cÖwZ‡e`b Rgv w`‡jb| Giƒc cÖwZ‡e`b †c‡q KZ©„cÿ 
†`‡ki AvBbk„•Ljv cwiw¯’wZ, niZvj, ag©NU BZ¨vw`i K_v gv_vq †i‡L mveav‡b wewb‡qv‡Mi c‡ÿ wm×všÍ MÖnY 
Ki‡jb| 

K.  Dc-ms¯‹…wZ Kx? 1 
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L.  cwi‡ek I wecYb cwi‡e‡ki m¤úK© wbiƒcY Kiæb|  2 
M. cÖwZwbwa `jwU wecY‡bi mvgwóK cwi‡e‡ki †Kvb Dcv`vb wb‡q ch©v‡jvPbv K‡iwQj? e¨vL¨v Kiæb|  3 
N.  cÖwZ‡e`‡bi evB‡iI KZ©„cÿ †h Dcv`vb¸‡jv‡K wm×všÍ MÖn‡Y we‡ePbv K‡i‡Qb Zvi h_v_©Zv g~j¨vqb 

Kiæb| 4 
m„Rbkxj cÖkœ- 4 
bvivqYM‡Äi Kvgiæ‡ji K‡qKwU ZuvZ KviLvbv i‡q‡Q| `ÿ KvwiMi Øviv ˆZwi iKgvwi Rvg`vwb kvwo Drcv`b 
Kivq †`‡k †m¸‡jvi e¨vcK Pvwn`v m„wó n‡q‡Q| we‡`‡kI G kvwoi e¨vcK RbwcÖqZv _vKvq miKv‡ii mnvqZv 
wb‡q wZwb AvaywbK KviLvbv ’̄vcb Ges Drcvw`Z Rvg`vwb we‡`‡k ißvwbi wm×všÍ MÖnY K‡i‡Qb|  

K.  mieivnKvix †K? 1 
L.  ivR‰bwZK cwi‡ek ej‡Z Kx †evSvq? e¨vL¨v Kiæb|  2 
M. bvivqYM‡Äi Kvgiæ‡ji ZuvZ KviLvbv ’̄vc‡b e¨wóK cwi‡e‡ki †Kvb& Dcv`v‡bi cÖfve me‡P‡q †ewk? 

e¨vL¨v Kiæb| 3 
N.  miKv‡ii mnvqZv wb‡q we‡`‡k Kvgiæ‡ji Rvg`vwb kvwo ißvwbi wm×všÍ KZUzKz ev Í̄em¤§Z e‡j Avcwb 

g‡b K‡ib? hyw³mn we‡kølY Kiæb|  4 
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fvebvi AšÍiv‡j 
bZzb cÖRb¥ bZzb ai‡bi cY¨ µq Kivi Rb¨ memgq AvMÖnx _v‡K I Zviv 
Zv‡`i gZvgZ ‡Rviv‡jvfv‡e Dc ’̄vcb Ki‡Z cv‡i| evsjv‡`‡kI Gi e¨wZµg 
‡bB| ZiæY-ZiæYxiv bZzb cY¨ ‡c‡j †mB cY¨ e¨env‡i AvMÖnx _v‡K e‡j 
d¨vkb nvDR¸‡jv ZiæY-ZiæYx‡`i Giƒc ˆewk‡ó¨i K_v †Lqv‡j †i‡L Avjv`v 
wefvM Ly‡j‡Q| †mLv‡b MZvbyMwZK †cvlv‡Ki mv‡_ mv‡_ cwðgv d¨vk‡bi 
†cvlvK cvIqv hv‡”Q| GgbwK ‡`kxq avu‡Pi mv‡_ cwðgv wWRvB‡bi wg‡k‡j 
bZzb †cvlvK I Avbylw½K wRwbm ‡`vKv‡b Dc ’̄vcb Ki‡Q|   
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