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Introduction to Brand Management  
 

 

 

 

f~wgKv 

eª¨vÛ K_vwUi mv‡_ Avgviv Kg‡ewk mevB †gvUvgywU cwiwPZ| wKQzw`b Av‡MI eª¨vÛ wb‡q gvbyl G‡Zv m‡PZb wQj bv| 

eZ©gv‡b wkí cY¨, †fvM cY¨ ev †mev c‡Y¨i mv‡_ A‡bK welq wb‡q eª¨vwÛs n‡”Q| mbvZb cY¨mg~n †hgb- Pvj, 

Wvj, AvUv, jeb BZ¨vw` cY¨mg~‡ni eª¨vwÛs Kiv n‡”Q| cvkvcvwk `y‡Uv †i‡ Í̄vivqu GKB cY¨ ev Lvevi `yB iKg `v‡g 

wewµ n‡”Q| GK †`vKv‡bi PvB‡Z Ab¨ †`vKv‡b c‡Y¨i `vg wØ¸Y, ZviciI gvbyl †ewk `vg w`‡q cY¨wU µq Ki‡Q| 

†Kb gvbyl †ewk `vg w`‡q cY¨wU wKb‡Q, Gi h_vh_ DËi n‡jv eª¨vÛ| GKUv c‡Y¨i eª¨vÛ BKz¨BwU †ewk e‡j gvbyl 

†ewk `vg w`‡q cY¨wU wKb‡Q| †fv³vi eª¨vÛ‡K c‡Y¨i GKwU ¸iæZ¡c~Y© Ask wn‡m‡e g‡b K‡i Ges eª¨vÛ B‡g‡Ri 

Kvi‡YB †fv³viv cY¨wU µq K‡i| eª¨v‡Ûi ¸iæ‡Z¡i Kvi‡Y cÖwZôv‡b eª¨vÛ‡K m¤ú` wn‡m‡e wPwýZ Kiv n‡”Q|  

G BDwb‡U eª¨vÛ e¨e ’̄vcbvi cÖv_wgK aviYv †`Iqv n‡q‡Q| GB BDwb‡U †gvU AvUwU cvV i‡q‡Q| cÖ_g cv‡V eª¨vÛ 

Kx, eª¨vwÛs Kx, eª¨v‡Ûi ˆewkó¨mg~n Ges eª¨vÛ  m¤úwK©Z wKQz aviYv †`Iqv n‡q‡Q| wØZxq cv‡V cY¨ Kx, c‡Y¨i 

Í̄img~n, eª¨vÛ I c‡Y¨i cv_©K¨ Ges eª¨vÛ bv‡gi aviYvmg~n eY©bv Kiv n‡q‡Q| Z…Zxq cv‡V eª¨vwÛs‡qi         

†kÖwYwefvM wb‡q Av‡jvPbv Kiv n‡q‡Q| PZz_© cv‡V wewfbœ `„wó‡KvY †_‡K eª¨vwÛs‡qi Av‡jvPbv Kiv n‡q‡Q| cÂg 

cv‡V eª¨vÛ e¨e ’̄vcbv Kx, eª¨vÛ e¨e ’̄vcbvi cwiwa I Kvh©vewj Ges wecYb I eª¨vwÛs‡qi m¤úK© wbY©q Kiv n‡q‡Q| lô 

cv‡V eª¨v‡Ûi Dci cÖfve we Í̄viKvix Dcv`vbmg~‡ni we‡kølY Kiv n‡q‡Q| mßg cv‡V eª¨v‡Ûi AvIZv I cwimxgv wb‡q 

Av‡jvPbv Kiv n‡q‡Q| Aóg cv‡V eª¨vÛ jq¨vjwU Kx, eª¨vÛ jq¨vjwUi cÖKvi‡f` I ¸iæ‡Z¡i we Í̄vwiZ weeiY †`Iqv 

n‡q‡Q|   
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 eª¨v‡Ûi aviYv 

Brand Concept 

 

D‡Ïk¨ 

G cvV †k‡l Avcwb- 

 eª¨vÛ Kx Zv ej‡Z cvi‡eb;  

 eª¨v‡Ûi ˆewkó¨mg~n e¨vL¨v Ki‡Z cvi‡eb;  

 eª¨vwÛs Kx Zv eY©bv Ki‡Z cvi‡eb; Ges   

 eª¨vÛ m¤úwK©Z KwZcq aviYvi weeiY w`‡Z cvi‡eb|  

eª¨vÛ kãwUi mv‡_ Avgiv Kg‡ewk mevB cwiwPZ| eZ©gvb wecY‡b me‡P‡q ¸iæZ¡c~Y© welq n‡jv eª¨vÛ| GKwU cÖwZôvb 

Zv‡`i cÖPvi cÖPviYvi Rb¨ †h BDwbK wPý, bKkv, bvg, cÖZxK, wWRvBb, †jv‡Mv BZ¨vw` e¨envi K‡i Zv‡`i cY¨‡K 

Ab¨ cY¨ †_‡K Avjv`v K‡i Zv‡K eª¨vÛ ejv nq| GUv GKwU wecYb †KŠkj hvi gva¨‡g †Kv‡bv wbw`©ó †Kv¤úvwbi 

cY¨¸‡jv‡K MÖvnK‡`i mvg‡b Zz‡j aiv nq| Avgv‡`i nv‡Zi Kv‡Q cwiwPZ wKQz eª¨v‡Ûi K_v ej‡Z cvwi, †hgb- 

m¨vgm¨vs, †UK‡bv, IqvjUb, BwR, mwb BZ¨vw`| eª¨vÛ Ges eª¨vwÛs‡K A‡bK mgq GKB welq g‡b n‡Z cv‡i| Z‡e 

G‡`i g‡a¨ aviYvMZ cv_©K¨ i‡q‡Q| Avm‡j eª¨vwÛs n‡jv GKwU cÖwµqv hvi gva¨‡g eª¨v‡Ûi Kvh©µg cwiPvwjZ nq| 

eª¨vwÛs GKwU †Kv¤úvwb ev cÖwZôv‡bi Ggb GKwU ˆewkó¨ hvi gva¨‡g MÖvnK‡`i cY¨ µ‡qi cÖeYZv A‡bKvs‡k e„w× 

cvq Ges cÖwZôv‡b gvby‡li KvR Kivi AvMÖn †e‡o hvq| GKwU cÖwZôvb my‡KŠk‡j wb‡R‡`i c‡Y¨i cv_©K¨g~jK 

welq¸wj Zz‡j a‡i mgRvZxq c‡Y¨i wecix‡Z wb‡R‡`i †kÖôZ¡ cÖgv‡Yi †Póv K‡i|  

 

eª¨vÛ Kx?  
What is a Brand? 

eª¨vÛ kãwUi mv‡_ Avgiv mevB cwiwPZ| cÖwZwbqZ Avgiv weÁvc‡b wewfbœ ai‡bi c‡Y¨i bvg †`L‡Z cvB| mvgvwRK 

†hvMv‡hv‡Mi gva¨‡g A‡bK c‡Y¨i bvg ï‡b _vwK| GKB cY¨ wewfbœ cÖwZôvb wewfbœfv‡e Drcv`b Ki‡Q| GKwU 

†Kv¤úvwb †h bvg, cÖZxK, wWRvBb, †jv‡Mv, wPý ev bKkv e¨envi K‡i Zvi cY¨‡K Ab¨‡`i cY¨ †_‡K c„_K K‡i 

Zv‡K eª¨vÛ ejv nq| c„w_ex‡Z A‡bK cÖwZôvb Nwo Drcv`b K‡i| Z‡e hLb Avgiv wm‡Kv Nwoi K_v ewj ZLb GUv 

Rvcv‡bi GKwU Nwo wbg©vZv cÖwZôvb‡K †evSv‡bv nq| d‡j Nwoi evRv‡i wm‡Kv GKwU we‡kl eª¨vÛ| GQvovI evRv‡i 

wewfbœ eª¨v‡Ûi Nwo †`L‡Z cvIqv hvq †hgb― †iv‡j·, ImvKv, K¨vwmI, I‡gMv, UvBUvb, gvB‡Kj †Kvim, 

dv÷ª¨vK, †bwW‡dvm© BZ¨vw`| GB Nwo¸‡jv Avjv`v Avjv`v eª¨v‡Ûi gva¨‡g Avgv‡`i Kv‡Q cwiwPZ|  

American Marketing Association Gi g‡Z, “A brand is a name, term, sign, symbol, or a combination of 

them, intended to identify the goods and services of one seller or group of sellers and to differentiate them 

from those of competitors.” A_©vr, eª¨vÛ n‡jv GKwU bvg cwifvlv, wPý, cÖZxK, wWRvBb ev G¸‡jvi GKUv 

mswgkÖY hv †Kv‡bv we‡µZv ev we‡µZv`‡ji cY¨ ev †mev‡K ¯̂Zš¿fv‡e ev cÖwZ‡hvMx cY¨ †_‡K c„_K Kivi j‡ÿ¨ 

e¨envi Kiv nq|  

Henry Assael e‡jb, “Brand is a name or symbol that represents a product.” A_©vr, cY¨‡K cÖwZwbwaZ¡ K‡i 

Ggb GKwU bvg A_ev cÖZxK‡K eª¨vÛ e‡j|  

wewfbœ †jLKMY eª¨vwÛs‡qi wewfbœ ai‡bi msÁv cÖ`vb K‡i‡Qb| Z‡e g~j K_v n‡jv eª¨vÛ ej‡Z Ggb †Kvb bvg, 

cÖZxK, wWRvBb ev ˆewkó¨‡K †evSvq hv GKRb we‡µZvi cY¨ ev †mev‡K Ab¨vb¨ we‡µZvi cY¨ ev †mev †_‡K 

Avjv`vfv‡e Dc ’̄vcb K‡i| †fv³viv eª¨vÛ‡K c‡Y¨i GKwU ¸iæZ¡c~Y© Ask wn‡m‡e we‡ePbv K‡i| A‡bK †ÿ‡Î 

†fv³viv eª¨vÛ B‡g‡Ri Kvi‡Y cY¨ ev †mev µq K‡i Ges Ab¨‡K D³ cY¨ µ‡q cÖ‡ivwPZ K‡i|  

eª¨v‡Ûi wKQz msÁv D‡jøL Kiv n‡jv:  

Brand is a name or symbol that represent a product (Henry Assael). A_©vr, cY¨‡K cÖwZwbwaZ¡Kvix bvg ev 

cÖZxK‡K eª¨vÛ e‡j|  
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Brand is a name, term, design, symbol, or any other features that identifies one seller’s goods or services 

as distinct from those of other sellers. (Steven J. Skinner) A_©vr, eª¨vÛ n‡jv bvg, kZ©, wWRvBb, cÖZxK ev 

GKRb we‡µZvi †mev wPwýZ Kivi Rb¨ †h †Kvb ˆewkó¨ hv Ab¨vb¨ we‡µZv‡`i †_‡K Avjv`v Kiv hvq|  

Brand is a name, term, sign, symbol, or design, or a combination of those, that identifies the maker or 

seller of a product or service (Philip Kotler & Garg Armstrong). A_©vr, cY¨ ev †mev Drcv`bKvix ev we‡µZv 

cY¨ ev †mev wPwýZ Kivi Rb¨ †h mKj bvg, kZ©, ms‡KZ, cÖZxK, bKkv A_ev G¸‡jvi wgkÖY‡K e¨envi K‡i 

Zv‡K eª¨vÛ e‡j|  

Brand is a name, term, symbol, design or combination of these that identifies a seller’s products and 

differentiates them from competitors products (Pride & Ferrell) A_©vr, eª¨vÛ n‡”Q GKwU bvg, c`, cÖZxK, 

bKkv ev Gm‡ei mgš^q hv GKRb we‡µZvi cY¨‡K kbv³ K‡i Ges cÖwZ‡hvMx‡`i cY¨ †_‡K c„_K K‡i|  

mvwe©K Av‡jvPbv Ges wewfbœ eª¨v‡Ûi msÁvmg~n we‡kølY Ki‡j eª¨v‡Ûi wKQz ˆewkó¨ cwijwÿZ nq| wb‡¤œ eª¨v‡Ûi cÖavb 

ˆewkó¨mg~n D‡jøL Kiv n‡jv:   

1| eª¨vÛ n‡jv †Kv‡bv bvg, cÖZxK, wWRvBb, Uvg©, wPý, kã, mgwó c` ev G¸‡jvi mswgkÖY|  

2| eª¨v‡Ûi D‡Ïk¨ n‡jv wb‡Ri cY¨‡K cÖwZ‡hvMx‡`i cY¨ †_‡K Avjv`vfv‡e Dc¯’vcb Kiv|  

3| †µZviv bb-eª¨v‡Ûi c‡Y¨i PvB‡Z eª¨v‡Ûi cY¨ †ewk cQ›` K‡i|  

4| †µZviv g‡b K‡i eª¨v‡Ûi c‡Y¨i ¸YMZgvb A‡bK †ewk|  

5| eª¨vÛ cY¨‡K mivmwi cÖwZwbwaZ¡ K‡i|  

6| eª¨v‡Ûi mybv‡gi Kv‡iY †µZviv c‡Y¨i AwaK g~j¨ cÖ`v‡b B”QzK _v‡K|  

7| eª¨vÛ cY¨‡K AwaK wbivcËv cÖ`vb K‡i _v‡K|  

mvwe©K Av‡jvPbv †_‡K †`Lv hvq eª¨vÛ cÖwZôv‡bi Rb¨ GKwU Abb¨ cwiPq ˆZwi K‡i| GwU GKwU cÖwZôvb‡K Zvi 

cÖwZ‡hvMx cÖwZôvb †_‡K Avjv`v K‡i †Zv‡j Ges eª¨vÛK…Z cY¨wU‡K g‡b  ivL‡Z †µZv‡`i mvnvh¨ K‡i|  

eª¨vwÛs 

Branding 

mvaviYfv‡e eª¨vÛ I eª¨vwÛs‡K GKB welq g‡b n‡Z cv‡i| wKš‘ wecYb cv‡Vi †ÿ‡Î G‡`i g‡a¨ aviYvMZ cv_©K¨ 

cwijwÿZ nq| eª¨vÛ ej‡Z Avgiv mvaviYfv‡e ey‡S _vwK cY¨ ev †mev Drcv`bKvix cÖwZôvb Zv‡`i cY¨ ev †mev‡K 

wPwýZ Kivi Rb¨ †h mKj bvg, kZ©, ms‡KZ, cÖZxK, wWRvBb, bKkv A_ev G¸‡jvi mswgkÖY‡K e¨envi K‡i| 

Ab¨w`‡K eª¨vwÛs n‡jv GKwU cÖwµqv hvi gva¨‡g eª¨v‡Ûi Kvh©µg cwiPvwjZ nq| †Kv‡bv GKwU cY¨ ev †mev‡K Ab¨ 

cY¨ ev †mev †_‡K c„_K Kivi Rb¨ ms‡KZ, wPý, bvg, wWRvBb, cÖZxK ev Ab¨ †Kvb ˆewkó¨ e¨envi Kivi mv‡_ 

m¤ú„³ mKj Kvh©vewj‡K eª¨vwÛs ejv nq| Avgv‡`i Kv‡Q IqvjUb ev m¨vgmvs eª¨v‡Ûi bvg cwiwPZ| wewfbœ cÖwµqvi 

gva¨‡g GB eª¨vÛ¸‡jv Avgv‡`i wbKU cwiwPwZ jvf K‡i‡Q| GB Pjgvb cÖwµqv‡KB eª¨vwÛs ejv nq| GKwU cÖwZôvb 

Lye mn‡RB Zvi c‡Y¨i Rb¨ bvg, cÖZxK ev wWRvBb wba©viY Ki‡Z cv‡i wKš‘ GUv‡K Kvh©Ki Kivi Rb¨ A‡bK wKQz 

we‡ePbvq wb‡q Avm‡Z nq| Avevi A‡bK mwµq eª¨vÛ‡KI hw` mwVKfv‡e cÖ‡gvU Kiv bv nq Z‡e GK mg‡q eª¨vÛwU 

Zvi B‡gR msK‡U co‡e| c„w_ex‡Z Ggb A‡bK RbwcÖq eª¨vÛ wQj hviv AvR nvwi‡q †M‡Q| ¯§vU© eª¨vwÛs‡qi gva¨‡g 

cÖwZôv‡bi GKwU e¨emvwqK I mvgvwRK g~j¨ ˆZwi nq| D`vniY¯^iƒc gvB‡µvmdU Gi K_v ejv hvq| c„w_exi mKj 

†gavex wkÿv_©x‡`i ¯̂cœ _v‡K G †Kv¤úvwb‡Z KvR Kiv| eª¨vwÛs Gi gva¨‡g †µZvi mv‡_ c‡Y¨i GKUv we‡kl m¤úK© 

ˆZwi nq| †Kvb Ry‡Zvi †`vKv‡b hw` Avcbv‡K 10wU eª¨v‡Ûi Ry‡Zv †`Lv‡bv nq, Z‡e evievi Avcwb Avcbvi 

c”Q‡›`i eª¨v‡Ûi w`‡KB wd‡i Avm‡eb| d‡j †Kv‡bv cÖwZôv‡bi e¨emvwqK mvd‡j¨i GKwU eo I Acwinvh© Ask 

n‡jv eª¨vwÛs|  

eª¨vwÛs‡qi wKQz msÁv D‡jøL Kiv n‡jv:   

Branding means the use of a name, term, symbol or design or a combination of these to identifying a 

product (McCarthy & Perreault). A_©vr, GKwU cY¨‡K Avjv`vfv‡e wPwýZ Kivi Rb¨ †Kvb bvg, kZ©, wPý ev 

wWRvBb e¨envi Kiv‡K eª¨vwÛs e‡j|  



evsjv‡`k Dš§y³ wek^we`¨vjq weweG †cÖvMÖvg 

 

BDwbU 1 c„ôv-4 

Branding is the practice of giving a specified name to a product or groups of products of one seller. (Pillai 

& Bagavathi) A_©vr, †Kv‡bv we‡µZvi wbw`©ó GKwU cY¨ ev cY¨ mgwói mywbw`©ó bvg cÖ`v‡bi Kvh©µg‡K eª¨vwÛs 

e‡j|  

Branding refers to decisions about product names, brand marks, and trademarks. (Steven J. Skinner). 

A_©vr, c‡Y¨i bvg, eª¨vÛ gvK© Ges †UªW gvK© m¤ú‡K© wm×všÍ MÖnvY‡K eª¨vwÛs e‡j|  

Dc‡ii Av‡jvPbv Ges msÁv¸wj we‡kølY Ki‡j eª¨vwÛs‡qi wKQz ˆewkó¨ cÖwZdwjZ nq| eª¨vwÛs‡qi ˆewkó¨mg~n wb‡¤œ 

wee„Z Kiv n‡jv:  

1| eª¨vwÛs n‡jv cY¨ †KŠk‡ji Ab¨Zg nvwZqvi;  

2| eª¨vwÛs n‡jv GKwU mgwš^Z cÖwµqv;  

3| eª¨vwÛs n‡jv GKwU gvbwmK ms‡hvM ˆZwi Kiv;  

4| eª¨vwÛs‡qi jÿ¨ n‡jv `xN©†gqv`x MÖvn‡Ki AvbyMZ¨ ˆZwi Kiv;  

5| eª¨vwÛs n‡jv BKz¨BwU ˆZwii cÖwµqv;  

6| eª¨vwÛs GK cY¨ †_‡K Ab¨ c‡Y¨i cv_©K¨ m„wó K‡i|  

cwi‡k‡l ejv hvq, †µZvi Kv‡Q GKwU cY¨ ev †mevi BDwbK cwiwPwZ ˆZwi Kivi cÖwµqv‡K eª¨vwÛs e‡j| eª¨vwÛs 

n‡jv †Kv‡bv c‡Y¨i wbw`©ó GKUv cwiPq| eª¨vwÛs n‡jv GK ai‡bi wecYb Abykxjb hv cY¨ Drcv`bKvix †Kv¤úvwbi 

mZš¿ bvg, †jv‡Mv, cÖZxK, U¨vM BZ¨vw` e¨envi K‡i Zvi mwVK cwiwPwZ Zz‡j aiv|   

 

eª¨vÛ m¤úwK©Z aviYv  

Brand Related Concept 

eª¨vÛ cV‡bi †ÿ‡Î KZK¸wj welq evievi Av‡jvPbvq P‡j Av‡m| cwic~Y©fv‡e eª¨vÛ cV‡bi Rb¨ eª¨vÛ mswkøó 

KZK¸‡jv fvlv m¤ú‡K© aviYv jvf Avek¨K| GLv‡b KZK¸‡jv k‡ãi aviYv cÖ`vb Kiv n‡jv:  

1. eª¨vÛ bvg (Brand Name): eª¨vÛ bvg n‡”Q GK ev GKvwaK kã ev e‡Y©i mgwó hv Øviv GKwU bv‡gi m„wó nq| 

Ab¨fv‡e ejv hvq eª¨v‡Ûi †h Ask D”PviY Kiv hvq Zv‡K eª¨vÛ bvg e‡j| eª¨vÛ‡K †h bv‡g WvKv nq Zv‡KB eª¨vÛ 

bvg e‡j| †hgb- ¯‹qvi, mwb wUwf, wm½vi d¨vb, †Kqv weDwU †mvc BZ¨vw`|  

2. eª¨vÛ gvK© (Brand Mark): e¨vÛ gvK© ev gvK©v n‡”Q eª¨v‡Ûi †mB AskUzKz hv w`‡q eª¨vÛ‡K mbv³ Kiv hvq wKš‘ 

D”PviY Kiv hvq bv| G¸‡jv cÖK…Zc‡ÿ wewfbœ cÖKvi cÖZxK, g‡bvMÖvg, bKkv, wPý BZ¨vw`| GQvov eª¨vÛ gv‡K© 

wewfbœ ai‡bi is I kã¸”Q _vK‡Z cv‡i| †hgb- †KvWvK wd¬‡gi †KŠUvi Dci jvj “K” wPýwU ev bvBwK RyZvi 

g‡bvMÖv‡g () GB  wPýwU|   

3. †UªWgvK© (Trademark): hLb †Kv‡bv c‡Y¨i wbw`©ó bvgwU e¨emvwqK bvg I e¨emvwqK wPý AvBb Øviv wbewÜZ 

nq ZLb Zv‡K †UªWgvK© e‡j| †UªWgvK Øviv cY¨¸‡jvi Drcv`K‡K eª¨vÛ bvg ev eª¨vÛ gvK© e¨env‡ii GKgvÎ 

AwaKvix wn‡m‡e †NvlYv Kiv nq| GwU GKwU AvBbMZ ¯̂xK…wZ| cY¨ bKj n‡j †UªW gvK© n‡Z AvBbMZ myweav cvIqv 

hvq|    

4. KwcivBU (Copyright): m„Rbkxj m„wóK‡g©i cybiærcv`b Ges Gi A‰ea e¨envi e‡Üi Rb¨ †h AvB‡bi weavb 

iv‡q‡Q Zv‡K KwcivBU e‡j| GKRb †jL‡Ki iwPZ cy Í̄K ev MÖ‡š’i Ici Zvi gy`ªY, cybtgy`ªY I cÖKv‡ki GK”QÎ 

AwaKvi‡KB ejv nq KwcivBU| KwcivB‡Ui gva¨‡g mvwnZ¨, wkíKg© I Ab¨vb¨ wkíKjv m„wóKvix‡K Zvi m„ó †gav 

m¤ú` e¨env‡ii GK”QÎ AwaKvi cÖ`vb Kiv nq|   

 

†UªWgvK© I eª¨v‡Ûi g‡a¨ cv_©K¨ 

Difference Between Trademark and Brand  

eª¨vÛ I †UªWgvK© DfqB cY¨ †gvo‡Ki Dci e¨eüZ nq| Z_vwc G‡`i Kvh©cwiwai A‡bK cv_©K¨ cwijÿwZ nq| 

hLb †Kv‡bv c‡Y¨i wbw`©ó bvgwU e¨emvwqK bvg I e¨emvwqK wPý AvB‡bi Øviv wbewÜZ nq ZLb Zv‡K †UªWgvK© 

e‡j| Ab¨w`‡K eª¨vÛ n‡jv †Kvb bvg, wPý, cÖZxK ev wWRvBb A_ev G¸‡jvi mswgkÖY, hv e¨envi K‡i we‡µZv Zvi 
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cY¨ ev †mev‡K Ab¨‡`i cY¨ ev †mev †_‡K Avjv`v K‡i| G‡`i msÁvMZ cwiPq †_‡K UªWgvK© I eª¨v‡Ûi g‡a¨ wKQz 

†gŠwjK cv_©K¨ wbY©q Kiv hvq| eª¨vÛ Ges †UªWgv‡K©i cv_©K¨mg~n wb‡¤œ Av‡jvPbv Kiv n‡jv:  

1.  mgqmxgv: eª¨v‡Ûi †ÿ‡Î mgqmxgvi †Kv‡bv eva¨evaKZv _v‡K bv| eª¨vÛ m„wói ci †_‡K Gi †gqv`Kvj 

cÖwZôv‡bi B”Qvi Dci wbf©ikxj| †UªWgv‡K©i †ÿ‡Î mgqmxgvi eva¨evaKZv i‡q‡Q| mvaviYZ GKUv wbw`©ó 

†gqv‡`i ci †UªWgvK© bevqb Ki‡Z nq| †UªWgvK© bevqb bv Ki‡j GwU Zvi AvBbMZ ˆeaZv nvivq|  

2.  D‡Ïk¨: eª¨v‡Ûi cÖavb D‡Ïk¨ n‡jv cY¨ cwiwPwZi gva¨‡g cÖwZ‡hvMx c‡Y¨i †P‡q wb‡Ri cY¨wU‡K wfbœfv‡e 

Dc ’̄vcb Kiv| †UªWgv‡K©i cÖavb D‡Ïk¨ n‡jv gvwj‡Ki wbivcËv weavb Kiv|  

3.  aiY: wewfbœ a‡ibi eª¨vÛ evRv‡i cÖPwjZ i‡q‡Q| wecY‡bi AvIZvfz³ mKj welq‡K eª¨vwÛs Kiv hvq| 

†UªWgv‡K©i †ÿ‡Î eY©bvg~jK †UªWgvK©, mvaviY †UªWgvK©, I †mev †UªWgvK© BZ¨vw` ai‡bi †UªWgvK© †`Lv hvq|  

4.  B‡gR: eª¨vÛ c‡Y¨i B‡gR e„w×‡Z mnvqK f‚wgKv cvjb K‡i _v‡K| †UªWgvK© c‡Y¨i B‡gR e„w×‡Z †Zgb 

†Kv‡bv f‚wgKv cvjb K‡i bv|   

5.  AvBbMZ w`K: eª¨vÛ bKj n‡j KZ…©cÿ †Kv‡bv AvBbMZ e¨e ’̄v MÖnY Ki‡Z cv‡i bv| †UªWgvK© bKj n‡j 

KZ…©cÿ h_vh_ AvBbMZ e¨e ’̄v MÖnY Ki‡Z cv‡i|   

6.  AvIZv: eª¨v‡Ûi †ÿ‡Î mKj eª¨vÛ‡K †UªWgvK© Kiv hvq bv ev mKj eª¨v‡Ûi †UªWgvK© nq bv| wKš‘ mKj †UªWgvK© n‡jv 

eª¨vÛ| †UªWgvK© KZ…©K cY¨‡K eª¨vÛ ejv n‡jI mKj eª¨vÛ †UªWgvK©K…Z bq|  

7.  e¨envi: eª¨v‡Ûi †ÿ‡Î wewfbœ ai‡bi bvg, wPý, cÖZxK, wWRvBb BZ¨vw` e¨envi Kiv hvq| †UªWgv‡K©i †ÿ‡Î 

R, TM, SM GB wZbwU cÖZxK Øviv †UªWgv‡K©i aib msÁvwqZ Kiv hvq|   

8.  Ae ’̄vb: eª¨vÛ GKwU Av ’̄vi welq| eª¨vÛ gvby‡li g‡bi g‡a¨ Ae ’̄vb K‡i| †UªWgvK© mvaviYZ †jv‡Mv, cÖZxK, 

wPý BZ¨vw` welq Øviv c‡Y¨i c¨v‡K‡Ri Dci Ae ’̄vb K‡i|   

9.  ¯̂v_©iÿv: eª¨vÛ cÖavbZ †µZvi ¯̂v_©iÿv K‡i, ZvB GUv‡K †µZv‡Kw› ª̀K A¨v‡cÖvP ejv nq| †UªWgvK© cÖavbZ 

we‡µZvi ev Drcv`‡Ki ¯̂v_©iÿv K‡i, ZvB GUv‡K we‡µZv‡Kw› ª̀K A¨v‡cÖvP ejv nq|  

10.  AvKl©YxqZv: eª¨v‡Ûi AvKl©YxqZv mve©Rbxb| eª̈ vÛ wewfbœ †KŠk‡ji gva¨‡g c‡Y¨i AvKl©YxqZv e„w× K‡i| 

†UªWgv‡K©i †Kvb AvKl©YxqZv †bB|  

11.  †KŠkj: eª¨vwÛs‡qi †ÿ‡Î wKQz ¸iæZ¡c~Y© cY¨ †KŠkj MÖnY Kiv hvq| †hgb- cY¨ c„_KxKiY, cY¨ cwRkwbs, g~j¨ 

ev cÖmvi †KŠkj| †UªWgv‡K©i †ÿ‡Î G ai‡bi †KŠkj MÖn‡Yi cÖ‡qvRb nq bv|  

12. D`vniY: cY¨ eª¨v‡Ûi D`vniY, †hgb- wZeŸZ mvevb, †Kqv Km‡gwUKm&, jvBdeq mvevb, mwb †Uwjwfkb| 

Ab¨w`‡K †Mvìwjd wmMv‡i‡Ui c¨v‡K‡Ui Dci w`‡K CR †jLv Av‡Q GwU †UªWgvK©| CR Gi A_© GwU 

wbewÜZ|   

 

 

mvims‡ÿc:  

eª¨vÛ kãwUi mv‡_ Avgiv Kg‡ewk mevB cwiwPZ| eZ©gvb wecY‡b me‡P‡q ¸iæZ¡c~Y© welq n‡jv eª¨vÛ| GKwU 

cÖwZôvb Zvi cÖPvi cÖPviYvi Rb¨ †h BDwbK wPý, bKkv, bvg, wWRvBb, cÖZxK, †jv‡Mv BZ¨vw` e¨envi K‡i Zv‡`i 

cY¨‡K Ab¨ cY¨ †_‡K Avjv`v K‡i Zv‡K eª¨vÛ ejv nq| †hgb- m¨vgmvs, †UK‡bv, IqvjUb, BwR, mwb BZ¨vw`| 

Ab¨w`‡K eª¨vwÛs n‡jv GKwU cÖwµqv hvi gva¨‡g eª¨v‡Ûi Kvh©µg cwiPvwjZ nq| wewfbœ cÖwµqvi gva¨‡g eª¨vÛmg~n 

MÖvnK‡`i Kv‡Q cwiwPwZ jvf K‡i| GKwU cÖwZôv‡bi e¨emvwqK mvd‡j¨i Rb¨ Acwinvh© Ask n‡jv eª¨vwÛs| eª¨vÛ 

bvg n‡jv GK ev GKvwaK kã ev e‡Y©i mgwó hv Øviv GKwU bv‡gi m„wó nq| eª¨vÛ gvK© n‡”Q eª¨v‡Ûi †mB AskUzKz 

hv w`‡q eª¨vÛ‡K mbv³ Kiv hvq wKš‘ D”PviY Kiv hvq bv| hLb †Kvb c‡Y¨i wbw`©ó bvgwU e¨emvwqK bvg I 

e¨emvwqK wPý AvBb Øviv wbewÜZ nq ZLb Zv‡K †UªW gvK© e‡j| m„Rbkxj m„wóK‡g©i cybiærcv`b Ges Gi A‰ea 

e¨envi †iv†ai Rb¨ †h AvB‡bi weavb Zv‡K KwcivBU e‡j| 
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 cY¨ ebve eª¨vÛ 

Product Versus Brand 

 

D‡Ïk¨ 

G cvV †k‡l Avcwb- 

 cY¨ Kx Zv ej‡Z cvi‡eb;  

 c‡Y¨i Í̄img~‡ni e¨vL¨v w`‡Z cvi‡eb;  

 cY¨ I eª¨v‡Ûi g‡a¨ cv_©K¨ wbY©q Ki‡Z cvi‡eb Ges  

 eª¨vÛ bv‡gi aibmg~n we‡kølY Ki‡Z cvi‡eb|  

A‡b‡KB cY¨ Ges eª¨vÛ‡K GKB A‡_© e¨envi K‡i _v‡K| ev Í̄‡e cY¨ I eª¨vÛ `y‡Uv Avjv`v welq Ges G‡`i g‡a¨ 

A‡bK aviYvMZ cv_©K¨ i‡q‡Q| wecY‡bi `„wó‡KvY †_‡K cY¨ n‡jv gvby‡li Afve c~iY Ki‡Z cv‡i Ggb `„k¨gvb I 

A „̀k¨gvb mKj e ‘̄| `„k¨gvb e ‘̄ †hgb- †Uwej, †Pqvi, LvZv, Kjg BZ¨vw`‡K †hgb cY¨ ejv hvq †Zgwb A „̀k¨gvb 

e ‘̄ †hgb- e¨vsK, exgv, †nv‡Uj cwienb BZ¨vw`‡KI cY¨ ejv nq| Avevi e¨w³, ’̄vb, B‡f›Um&, AwfÁZv, msMVb, 

Z_¨, aviYv BZ¨vw` GLb c‡Y¨i AvIZvq P‡j G‡m‡Q| d‡j gvby‡li Dc‡hvM m„wó Ki‡Z cv‡i Ggb welqmg~n c‡Y¨i 

AvIZvf~³| Avevi mKj cY¨B eª¨vÛ bq| KviY GKUv cY¨‡K e¨vÛ wn‡m‡e AvZ¥-cÖKvk Ki‡Z n‡j Zv‡K GKwU 

c×wZi gva¨‡g AMÖmi n‡Z nq| eª¨vÛ n‡”Q GKwU bvg, cÖZxK, wPý, wWRvBb, †jv‡Mv ev me¸‡jvi mgš^q hv †Kvb 

we‡µZvi cY¨ ev †mevi wbR¯̂ cwiwPwZ M‡o †Zv‡j|  

 

cY¨ ebvg eª¨vÛ  

Product versus Brand 

A‡b‡KB cY¨ Ges eª¨v‡Ûi g‡a¨ cv_©K¨ wbY©q Kiv †Póv K‡i bv| Zviv g‡b K‡i eª¨vÛ n‡jv c‡Y¨i GKUv Ask| ZvB 

eª¨vÛ Ges cY¨‡K Avjv`vfv‡e Av‡jvPbvi cÖ‡qvRb †bB| Z‡e ev Í̄‡e `y‡Uv m¤ú~Y© Avjv`v welq Ges G‡`i g‡a¨ we Í̄i 

cv_©K¨ i‡q‡Q| cÖ_‡gB †`Lv hvK cY¨ wK? hv gvby‡li kvixwiK I gvbwmK Pvwn`v c~iY K‡i mvaviYfv‡e Zv‡KB cY¨ 

ejv nq| cY¨ ej‡Z Ggb wKQy‡K  †evSvq hv evRv‡i Dcw ’̄Z n‡q †fv³v‡`i cÖ‡qvRb I Afv‡ei mš‘wó weavb Ki‡Z 

mÿg nq| wewfbœ `„wó‡KvY †_‡K cY¨‡K wewfbœfv‡e eY©bv Kiv n‡q‡Q| †hgb- Drcv`‡Ki `„wó‡KvY †_‡K cY¨ n‡jv 

KuvPvgv‡ji mswgkÖ‡Y MwVZ e ‘̄| A_©‰bwZK `„wó‡KvY †_‡K cY¨ n‡jv, wewfbœ e ‘̄i mswgkÖ‡Y MwVZ welq hv †Kv‡bv 

Dc‡hvM m„wó Ki‡Z cv‡i| wecb‡Yi `„wó‡KvY †_‡K cY¨ n‡jv, gvby‡li Afve c~iY Ki‡Z cv‡i Ggb `„k¨gvb I 

A „̀k¨gvb mKj welqe Í̄ |     

†ewkifvM cY¨ e ‘̄MZ cY¨ n‡jI †mev, e¨w³, ’̄vb, msMVb, aviYv, Z_¨, B‡fÈ, AwfÁZv BZ¨vw` cY¨ n‡Z cv‡i| 

`„k¨gvb welq †hgb- †Uwej, †Pqvi, Pvj, Wvj BZ¨vw`‡K cY¨ ejv nq| A`„k¨gvb welq †hgb- e¨vsK, exgv, 

†nv‡Uj, cwienb, wPwKrmv BZ¨vw`‡K cY¨ ejv nq| e¨w³I cY¨ wn‡m‡e MY¨ n‡Z cv‡i| †hgb- wbe©vP‡bi cÖv_©x ev 

weL¨vZ e¨w³Z¡ RbM‡Yi g½‡ji Rb¨ civgk© cÖ`vb Ki‡j Ges RbMY H¸‡jv MÖnY Ki‡j H e¨w³ cY¨ wn‡m‡e MY¨ 

n‡e| Avevi aviYvI cY¨ n‡Z cv‡i, †hgb- aygcv‡b g„Zz¨| Gfv‡e msMVb wn‡m‡e wewfbœ e¨emvqx I Ae¨emvqx 

cÖwZôvb, nvmcvZvj, wek¦we`¨vjq; ’̄vb wn‡m‡e kni, e›`i, †`k; B‡f›Um wn‡m‡e µxov Abyôvb, wewfbœ m‡¤§jb, 

cÖ`k©bx BZ¨vw` c‡Y¨i AšÍf©~³| A_©vr gvby‡li e ‘̄MZ I Ae ‘̄MZ Pvwn`v c~i‡Y mÿg mKj `„k¨gvb Ges A`„k¨gvb 

e ‘̄‡K cY¨ ejv hvq|  

c‡Y¨i Í̄img~n  

Levels of Product 

†Kv‡bv c‡Y¨‡K evRv‡i Dc¯’vc‡bi Rb¨ wecYbKvix‡K cuvPwU Í̄i fv‡jvfv‡e wPšÍv Ki‡Z nq| GKRb †µZv hLb cY¨ 

µq K‡i ZLb †m c‡Y¨i mv‡_ Av‡iv wKQy ¸Yvejx we‡ePbv K‡i| †h Kvi‡Y cY¨ cwiKíbv MÖn‡Yi mgq 

wecYbKvix‡K mvaviYZ c‡Y¨i cuvPwU Í̄i Mfxifv‡e we‡kølY Ki‡Z nq| wb‡¤œ c‡Y¨i Í̄img~‡ni eY©bv †`qv n‡jv:     

cvV-1.2 
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wPÎ: c‡Y¨i Í̄img~n 

1. †gŠwjK myweav (Care Benefit): †gŠwjK myweav n‡”Q c‡Y¨i g~j welq| cY¨ cwiKíbvi me‡P‡q †Kw› ª̀q Í̄i n‡jv 

c‡Y¨i †gŠwjK myweav| g~jZt †h welqwU cvIqvi Rb¨ †µZviv cY¨wU µq K‡i Zv‡K †gŠwjK Í̄i e‡j| cY¨ µ‡q 

†µZviv g~j GKwU welq cÖZ¨vkv K‡i| GKRb bvix hLb wjcw÷K µq K‡i ZLb †m cÖavbZ µq K‡i †mŠ›`h©| 

†nv‡U‡j hLb †Kv‡bv †M÷ Av‡mb ZLb wZwb µq K‡ib wekÖvg| Avm‡j GwUB †µZvi cÖ‡qvRbxq mgm¨vi mgvavb K‡i 

_v‡K| †µZvi cY¨ µ‡qi D‡Ïk¨ GB Í̄‡iB mdj nq| ZvB cY¨ cwiKíbvq wecYbKvix‡K c‡Y¨i †gŠwjK myweav 

wPwýZ K‡i †µZv‡`i Kv‡Q cY¨ Dc ’̄vcb Ki‡Z n‡e hv‡Z †µZviv D³ cY¨ µ‡q AvMÖnx nq|   

2. e ‘̄MZ cY¨ (General Product): †gŠwjK cY¨ ev myweav‡K †K›`ª K‡i c‡Y¨i †h Aeqe ˆZwi nq Zv‡K cÖK…Z 

cY¨ e‡j| mvaviYZ c‡Y¨i †h AskUzKz evB‡i †_‡K †gŠwjK cY¨‡K aviY K‡i iv‡L Ges hv ¯úk© ev Abyfe Kiv hvq 

†m AskUzKz n‡”Q e ‘̄MZ cY¨| GLv‡b `„k¨gvb c‡Y¨i e ‘̄MZ welqmg~n †µZv‡`i mvg‡b Dc¯’vcb Kiv nq| e ‘̄MZ 

c‡Y¨i G mKj `„k¨gvb ˆewkó¨¸‡jv n‡jv cY¨ AvK…wZ, wWRvBb, eª¨vÛ, †gvoK BZ¨vw`| wjcw÷K †Kbvi mgq 

GKRb †µZv Gi wWRvBb, AvK…wZ, eª¨vÛ, is BZ¨vw` welq we‡ePbv K‡i _v‡Kb| †nv‡U‡j Ae ’̄v‡bi mgq AwZw_ 

weQvbv, LvU, †Uwej, ZvIqvj, evwjk, Pv`i BZ¨vw` e ‘̄MZ welq we‡ePbv K‡i _v‡Kb| ZvB wecYbKvix‡K cY¨ 

cwiKíbvi mgq c‡Y¨i e ‘̄MZ w`KwU we‡ePbvq ivL‡Z nq|  

3. cÖZ¨vwkZ cY¨ (Expected Product): GUv c‡Y¨i Z…Zxq Í̄i| e ‘̄MZ cY¨ †_‡K †µZv hw` mš‘wó jvf K‡i 

Z‡e †µZv GB Í̄‡i cÖ‡ek K‡i| e ‘̄MZ c‡Y¨i cvkvcvwk †µZv H cY¨ †_‡K Av‡iv wKQy myweav ev cY¨ ¸Yvejx 

cÖZ¨vkv K‡i| mvaviYZ cÖ‡Z¨K †µZvB cY¨ †_‡K wewfbœ ai‡bi myweav cÖZ¨vkv K‡i| †hgb― †nv‡Uj K‡ÿ GKRb 

AwZw_ cÖZ¨vkv K‡i cwi®‹vi cwi”Qbœ Kÿ, cwi¯‹vi weQvbv, Pv`i, evwjk, UvIqvj, †Uwej BZ¨vw`| G‡ÿ‡Î GKB 

mv‡_ me †nv‡Uj¸‡jv hLb †µZv‡`i cÖZ¨vkv c~iY K‡i ZLb †µZviv cQ‡›`i †ÿ‡Î wbi‡cÿ _vK‡e Ges †m‡ÿ‡Î 

Zzjbvg~jK Kg LiP ev evowZ myweavRbK cY¨‡K MÖnY Ki‡e| ZvB cÖ‡Z¨KUv Drcv`K †µZv‡`i b~¨bZg cÖZ¨vkv 

c~i‡Yi †Póv K‡i|   

4. ewa©Z cY¨ (Augmented Product): GUv c‡Y¨i PZz_© Í̄i| †µZv‡`i cÖZ¨vwkZ myweav c~i‡Yi ci we‡µZv 

†µZv‡`i mš‘wó AR©‡bi Rb¨ evowZ Av‡iv wKQy myweav cÖ`vb K‡i| wecYbKvix wecYbK…Z cY¨wUi mv‡_ †h AwZwi³ 

myweav cÖ`vb K‡i cY¨wU‡K ˆewkó¨gwÐZ K‡i †Zv‡j Zv‡K ewa©Z cY¨ e‡j| Gi gva¨‡g wecYbKvix Zvi cY¨wU‡K 

cv_©K¨KxiY Ges AvKl©Yxq K‡i Dc¯’vcb K‡i| GKRb †nv‡Uj e¨emvqx cY¨‡K wewfbœfv‡e ewa©Z Ki‡Z cv‡i| 

†hgb- †nv‡Uj iæ‡g B›Uvi‡bU ev IqvB-dvB myweav cÖ`vb Kiv, msev`cÎ, ev Rvb©vj mieivn Kiv, mve©ÿwYK 

gwbUwis Kiv BZ¨vw`| †h †nv‡Uj¸‡jv GKB g~‡j¨ evowZ my‡hvM myweav¸‡jv wbwðZ Ki‡Q †µZvMY †m †nv‡Uj¸‡jvi 

cÖwZ Zv‡`i AvMÖn cÖKvk Ki‡e| eZ©gv‡b GB ewa©Z †mev wb‡qB Zxeª cÖwZ‡hvwMZv Pj‡Q| m‡PZb †µZviv cY¨ µ‡qi 

†ÿ‡Î cÖwZôvb KZ©„K ewa©Z †mevmg~n mZK©Zvi mv‡_ ch©‡eÿY Ki‡Q|   

5. m¤¢ve¨ cY¨ (Potential Product): GwU cY¨ Í̄‡ii me©‡kl Í̄i| m¤¢ve¨ cY¨ ej‡Z ewa©Z c‡Y¨i Dci wfwË K‡i 

†µZviv fwel¨‡Z c‡Y¨i wK cwieZ©b Avkv K‡i| A_©vr eZ©gvb c‡Y¨i mv‡_ AwZwi³ hv Av‡Q Zv ewa©Z cY¨ wn‡m‡e 

†gŠwjK cY¨ 

m¤¢ve¨ cY¨ 

ewa©Z cY¨ 

cÖZ¨vwkZ cY¨ 

e ‘̄MZ cY¨ 
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we‡ewPZ, cÿvšÍ‡i †µZviv fwel¨‡Z hv Avkv K‡i Zv‡KB m¤¢ve¨ cY¨ e‡j| eZ©gv‡b m¤¢ve¨ c‡Y¨i †ÿ‡Î 

cÖwZ‡hvwMZv †ewk| KviY Gi ØvivB †KejgvÎ †fv³v‡`i Kv‡Q Zv‡`i Ac©Y Zz‡j aiv m¤¢e| GKUv c‡Y¨i KvQ †_‡K 

†µZviv †m mKj myweav cÖZ¨vkv K‡i bv, †m ai‡bi myweav hw` †µZv‡`i †`Iqv nq Z‡e †mUv‡KI m¤¢ve¨ cY¨ ejv 

nq| †fv³v nq‡Zv wPšÍv Ki‡e K‡ÿi me©Î kxZjZvi gvÎv †hb mgvbfv‡e w ’̄wZkxj Ges ¯̂qsm¤ú~Y© nq| †m Kvi‡Y 

†nv‡Uj gvwjKMY †nv‡U‡j †m›Uªvj Gwmi e¨e ’̄v Ki‡Q|  

 

cY¨ I eª¨v‡Ûi g‡a¨ cv_©K¨ 

Difference between Product and Brand  

Dc‡ii Av‡jvPbv †_‡K cY¨ m¤ú‡K© Avgv‡`i GKwU we‡kl aviYv jvf n‡q‡Q | eª¨vÛ n‡jv GKwU bvg, kã, bKkv, 

cÖZxK ev Ab¨vb¨ ˆewkó¨ hv GKRb we‡µZvi cwi‡mev‡K Ab¨ we‡µZv‡`i cwi‡mev †_‡K Avjv`v K‡i| eª¨vÛ Ges 

cY¨‡K Lye KvQvKvwQ g‡b n‡jI G‡`i g‡a¨ we Í̄i cv_©K¨ i‡q‡Q| eª¨vÛ Ges c‡Y¨i cv_©K¨¸‡jv wewfbœ wk‡ivbv‡g 

wb‡¤œ Av‡jvPbv Kiv n‡jv:  

1. Drcv`b Drm: GKwU cY¨ KviLvbvq Drcvw`Z nq| GKwU wbw`©ó †Kv¤úvwb GKwU wbw`©ó cY¨ Drcv`b K‡i _v‡K| 

KuvPvgvj cÖwµqvRvZKi‡Yi gva¨‡g cY¨ Drcvw`Z nq| GKwU eª¨vÛ Drcvw`Z nq †µZvi gb †_‡K| †µZvi wek¦vm I 

AwfÁZvi gva¨‡g GKwU eª¨vÛ m„wó nq|  

2. m¤úK©: cY¨ †µZvi cÖ‡qvR‡bi mv‡_ RwoZ| †hgb― GKRb e¨w³i RyZvi cÖ‡qvRb _vK‡Z cv‡i| eª¨vÛ Afv‡ei 

mv‡_ m¤úwK©Z ev RwoZ| †hgb― GKRb gvby‡li RyZvi cÖ‡qvRb i‡q‡Q, wKš‘ wZwb µq Ki‡Z Pvb evUv †Kv¤úvwbi 

RyZv|  

3. Dc¯’vcb: cY¨ evRv‡i weµ‡qi Rb¨ Dc¯’vcb Kiv nq| evRv‡i mgRvZxq eû c‡Y¨i mgv‡ek N‡U| eª¨v‡Ûi 

gva¨‡gi c‡Y¨i cv_©K¨g~jK ˆewkó¨mg~n evRv‡i Dc¯’vcb Kiv nq, Gi gva¨‡g GKwU †Kv¤úvwbi cY¨ †_‡K Ab¨ 

†Kv¤úvwbi cY¨‡K Avjv`v Kiv hvq|  

4. `„k¨gvbZv: cY¨ `„k¨gvb Ges A „̀k¨gvb n‡q _v‡K| cY¨‡K mn‡RB enb I wewbgq Kiv hvq| `„k¨gvb cY¨ 

†hgb― †Uwej ev †Pqvi Ges A „̀k¨gvb cY¨ †hgb― e¨vsK ev exgv| eª¨vÛ GKwU A „̀k¨gvb mËv¡| eª¨v‡Ûi ¯̂v` ev 

MÜ †bqv hvq bv| eª¨vÛ me©`vB A „̀k¨gvb n‡q _v‡K|  

5. bKj cÖeYZv: cY¨‡K mn‡RB bKj Kiv hvq| †h †Kv‡bv e¨w³ ev cÖwZôvb cY¨‡K mn‡RB bKj Ki‡Z cv‡i| 

wKš‘ eª¨vÛ KwcivBU Øviv myiwÿZ _v‡K| d‡j eª¨vÛ‡K †Kv‡bv e¨vw³ ev cÖwZôvb B‡”Q Ki‡jB bKj Ki‡Z cv‡i bv|   

6. cwieZ©bkxj: cwieZ©bkxjZv c‡Y¨i GKwU wewkó ˆewkó¨| ’̄vb, Kvj †f‡` cY¨‡K cwieZ©b Ki‡Z nq| GQvov 

cwi‡ek, cÖhyw³ I Pvwn`vi Kvi‡Y c‡Y¨i cwieZ©b Acwinvh© n‡q c‡o| wKš‘ GKwU eª¨vÛ GKevi m„wó n‡j Zv `xN©w`b 

cÖPwjZ _v‡K| eª¨vÛ‡K mnmv cwieZ©b Kiv hvq bv|  

7. Rxeb Pµ: GKUv c‡Y¨i wbw`©ó Rxeb Pµ i‡q‡Q| cY¨ Drcv`‡bi ci Zv‡K GKUv wbw`©ó Rxeb P‡µi gva¨‡g 

cÖevwnZ n‡Z nq| eª¨v‡Ûi GB ai‡bi †Kvb Rxeb Pµ bvB| eª¨vÛ †hfv‡e m„wó nq wVK †m fv‡eB cÖevwnZ n‡q 

Zv‡K|   

8. cÖwZ ’̄vcb: hw` `yBwU ci¯úi cÖwZ‡hvMx cÖwZôv‡bi `yBwU cY¨ GKB myweav cÖ`vb K‡i Z‡e GKwU c‡Y¨i cwie‡Z© 

Ab¨ cY¨wU cÖwZ ’̄vwcZ n‡Z cv‡i| wKš‘  eª¨vÛ n‡jv GKwU Abb¨ mËv| eª¨vÛ‡K cÖwZ ’̄vcb ev e`j Kiv hvq bv|  

9. A_©c~Y©Zv: bZzb cY¨ evRv‡i Avm‡j †mUv‡K mn‡RB Ges ZvrÿwYKfv‡e A_©c~Y© Kiv hvq| KviY cY¨wU †fv³v‡`i 

Rb¨ mywbw`©ó cÖ‡qvRb I Afve c~iY K‡i| wKš‘ eª¨vÛ ZZÿY ch©šÍ A_©nxb, hZÿY ch©šÍ †fv³v‡`i Kv‡Q eª¨v‡Ûi cÖwZ 

Av ’̄v I wek¦vm bv R‡b¥|  

10. Kvh©µg: c‡Y¨i Kvh©µ‡gi mv‡_ wewfbœ welq RwoZ _v‡K| †hgb- cY¨ eÈb, wewbgq I Drcv`b| GQvovI cY¨‡K 

wN‡i Av‡iv wKQy mnvqK Kvh©µg RwoZ _v‡K| eª¨v‡Ûi cÖavb KvR n‡jv eª¨vÛ f¨vjy m„wó I cY¨ cwRkwbs Kiv|  
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11. AvIZv: mKj cY¨ eª¨vÛ bq| cY¨ Drcv`‡bi ci weµ‡qi Rb¨ evRv‡i Dc¯’vcb Ki‡j †mUv‡K cY¨ ejv nq| †h 

mKj c‡Y¨‡K bvg, †jv‡Mv, wWRvBb, cÖZxK BZ¨vw` Øviv Ab¨ cY¨ †_‡K cv_©K¨ Kiv nq Zv‡`i‡K eª¨vÛ e‡j| ZvB 

ejv nq mKj cY¨ eª¨vÛ bq wKš‘ mKj eª¨vÛB cY¨|   

Dcmsnv‡i Avgiv GKwU Q‡Ki gva¨‡g eª¨vÛ I c‡Y¨i cv_©K¨mg~n Dc ’̄vcb Ki‡Z cvwi|   

cY¨ eª¨vÛ 

cY¨ KviLvbvq Drcbœ nq eª¨vÛ †µZv‡`i g‡b Drcbœ nq 

cY¨ †µZvi bx‡Wi mv‡_ RwoZ eª¨vÛ †µZvi Afv‡ei mv‡_ RwoZ  

cY¨ evRv†i weµ‡qi Rb¨ Dc ’̄vcb Kiv nq eª¨vÛ evRv‡i cv_©K¨ m„wó Rb¨ Dc¯’vcb Kiv nq 

cY¨ `„k¨gvb I A`„k¨gvb n†q _v‡K    eª¨vÛ A „̀k¨gvb n†q _v‡K    

cY¨‡K mn‡RB bKj Kiv hvq eª¨vÛ‡K mn‡R bKj Kiv hvq bv  

cY¨ ¯̂í‡gqv`x n†q _v‡K    eª¨vÛ `xN©‡gqv`x n†q _v‡K    

c‡Y¨i Rxeb Pµ i‡q‡Q eª¨v‡Ûi Rxeb Pµ †bB  

cY¨ cÖwZ ’̄vwcZ n‡Z cv‡i eª¨vÛ cÖwZ ’̄vwcZ n‡Z cv‡i bv  

cY¨ eÈb, wewbgq Gi mv‡_ RwoZ eª¨vÛ f¨vjy m„wói mv‡_ RwoZ 

mKj cY¨ eª¨vÛ bq mKj eª¨vÛB cY¨ 

 

eª¨vÛ bvg I aib  

Brand Name and Style 
GKwU eª¨v‡Ûi g‡a¨ A‡bK¸‡jv welq AšÍf©y³ _v‡K| eª¨v‡Ûi †h Ask D”PviY Kiv hvq Zv‡K eª¨vÛ bvg e‡j| 

Ab¨fv‡e ejv hvq †Kv‡bv c‡Y¨i eª¨v‡Ûi †h AskUv cov hvq ev ejv hvq Zv‡K eª¨vÛ bvg ejv nq| †Kv‡bv cY¨ 

Drcv`‡bi ci Drcv`K †mB cY¨‡K †h bv‡g AwfwnZ K‡i Zv‡K eª¨vÛ bvg e‡j| †hgb― jv·, jvBdeq, wZeŸZ, 

†gwij, †KvKv‡Kvjv, †iv‡j·, wmwU‡Rb BZ¨vw`| eª¨vÛ bvg †Kej GKwU cY¨‡K bq eis Gi cÖ ‘̄ZKviK‡KI mbv³ 

K‡i| U‡qvUv eª¨vÛ bvg Øviv †KejgvÎ GKwU Mvwoi bvg‡K cÖKvk K‡i Ggb bq eis GB eª¨vÛ bv‡gi mv‡_ 

Drcv`bKvix cÖwZôv‡bi bvgI Rwo‡q _v‡K|  

MaCarthy & Perreault Gi g‡Z, 'A brand name is a word, letter, or a group of words or letter.' A_©vr, kã 

ev eY© wKsev e‡Y©i mgwó‡K eª¨vÛ bvg e‡j|  

Bovee, Houston & Thill Gi g‡Z, "A brand name is the portion of a brand that can be expressed verbally, 

including letters, words or numbers." A_©vr, eª¨vÛ bvg n‡jv eª¨v‡Ûi †mB Ask hv eY©, kã ev msL¨v Øviv D”PviY 

Kiv hvq| cwi‡k‡l ejv hvq, GKwU c‡Y¨i eª¨v‡Ûi †h AskUv cov hvq ev ejv hvq Zv‡K eª¨vÛ bvg ejv nq|   

eª¨vÛ bv‡gi aib  

Brand Name Style 

eª¨vÛ bv‡gi †ÿ‡Î wewfbœ aib cÖKvk †c‡q _v‡K| A‡bK cÖwZôvb, LyPiv †`vKvb, RbMY, ’̄vb, c‡Y¨i ¸Yv¸Y 

BZ¨vw` Abyhvqx c‡Y¨i eª¨vÛ bvg wbe©vPb K‡i _v‡K| wb‡¤œ wewfbœ ai‡bi eª¨vÛ bv‡gi mswÿß weeiY †`qv n‡jv: 

K. cÖwZôv‡bi bv‡g (Name of Company):  A‡bK cÖwZôvb wb‡R‡`i cÖwZôvb‡K †ewk †ewk cÖKvk Kivi Rb¨ 

m‡Pó _v‡K| ZvB Zviv wbR cÖwZôv‡bi bv‡g eª¨vÛ bvg K‡i _v‡K| GUv GKUv eª¨vÛ bv‡gi cyivZb aib| †hgb― 

†bvwKqv ev m¨vgmvs †Kv¤úvwb Zv‡`i cÖwZôv‡bi bv‡g eª¨vÛ bvg Ki‡Q| G‡ÿ‡Î †µZviv cY¨wU‡K cÖwZôv‡bi bv‡g 

wP‡b _v‡K|   

L. cÖwZôv‡bi bvg e¨ZxZ (Without the Name of Company): A‡bK cÖwZôvb Avevi eª¨vÛ bv‡gi †ÿ‡Î 

wb‡R‡`i cÖwZôv‡bi bvg e¨envi bv K‡i Ab¨ bv‡g c‡Y¨i eª¨vÛ bvg K‡i _v‡K| GLv‡b cÖwZôv‡bi bv‡gi mv‡_ eª¨vÛ 

bv‡gi †Kv‡bv m¤úK© _v‡K bv| †hgb― BDwbwjfvi †Kv¤úvwbi A‡bK cY¨ i‡q‡Q hvi g‡a¨ cÖwm× eª¨vÛmg~n n‡jv 

jv·, Wvf, †d¬viv, wjcUb, mvbwmé, †iK‡mvbv BZ¨vw`|  
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M. LyPiv †`vKv‡bi bv‡g (Name of Retail Store): eÈb cÖYvjx‡Z AskMÖnYKvix wewfbœ m`m¨MY, †hgb― LyPiv 

Kvievwi, cvBKvwi Kvievwi, eÈbKvix Zv‡`i e¨emv cÖwZôv‡bi bv‡g eª¨v‡Ûi bvgKiY K‡i _v‡K| A‡bK mgq LyPiv 

we‡µZvMY ev wWcvU©‡g›U †÷vimg~n wb‡R‡`i bv‡g ev Ab¨ †Kv‡bv Dcv‡q Zv‡`i wbR¯̂ eª¨vÛ bvg m„wó K‡i| c„w_exi 

me©e„nr LyPiv we‡µZv cÖwZôvb IqvjgvU© †gw·‡Kv‡Z Iqvj‡g·, hy³iv‡R¨ A¨vmWv, Rvcv‡b †mBqy, fvi‡Z †e÷ 

cÖvBm wn‡m‡e cwiPvwjZ n‡”Q|    

N. RbM‡Yi bv‡g (Name of People): †Kv¤úvwb ev LyPiv Kvievix‡`i gZ RbM‡Yi bv‡g eª¨vÛ bvg n‡Z cv‡i| 

A‡bK cÖwZôvb Zv‡`i ’̄vbxq RbM‡Yi bv‡g, mvwe©Kfv‡e RbM‡Yi bv‡g A_ev e¨w³ bv‡gi Dci wfwË K‡iI eª¨vÛ 

bvg K‡i _v‡K| †hgb― c„w_ex‡Z cÖvq 152wU †`‡k BmwU †jvWvi (Estee Lauder) eª¨v‡Ûi cÖvq 15wU cY¨ 

e¨vcKfv‡e weµq n‡”Q| mviv c„w_ex‡Z BmwU †jvWvi Km‡gwU· LyeB RbwcÖq eª¨vÛ|  

O. ’̄v‡bi bv‡g (Name of Place): ’̄v‡bi Dci wfwË K‡i eª¨vÛ bvg A‡bK cyivZb †KŠkj| GUv g~jZt wbf©i K‡i 

†mB ’̄v‡bi mybv‡gi Dci| GjvKvi B‡gR‡K †dvKvm K‡i A‡bK mgq eª¨vÛ bvg Kiv nq| hy³iv‡R¨i me †_‡K eo 

GqvijvBb n‡jv e„wUk GqviI‡qR| D`vniY wn‡m‡e wm½vcyi GqvijvBm Gi K_v ejv hvq|  

P. cÖvYxi bv‡g (Name of Animals): cÖvYx‡`i Av‡eM I Abyf~wZ‡K Kv‡R jvwM‡q eª¨vÛ bvg Kiv nq| Avevi cï ev 

cvwL‡`i bvg Abymv‡i †Kv¤úvwb Zvi c‡Y¨i eª¨vÛ bvg K‡i _v‡K| †hgb― Wvf mvev‡bi K_v ejv †h‡Z cv‡i| 

Avevi UvBMvi GbvwR© wWªsKm cvb K‡i †µZv wb‡R‡K UvBMv‡ii gZ ejevb fve‡Z cv‡i|  

Q. ¸YMZ gvb Abymv‡i bvg (Name According to Quality): A‡bK †Kv¤úvwb c‡Y¨i AšÍwb©wnZ ¸YMZ gvb 

Abymv‡i c‡Y¨i eª¨vÛ bvg K‡i _v‡K| c‡Y¨i bvg ï‡bB †µZv‡`i g‡b GK ai‡bi Av ’̄v I Abyf~wZi m„wó nq| 

†hgb― Aw· wcIi wWªswKs IqvUvi Gi K_v ejv hvq| GLv‡b c‡Y¨i bv‡gi mv‡_ Rwo‡q Av‡Q c‡Y¨i ¸YMZ gvb|   

R. ¸iæZ¡c~Y© ˆewkó¨ Abymv‡i bvg (Name According to Feature): A‡bK †Kv¤úvwb †Kv‡bv we‡kl ˆewkó¨ w`‡q 

Zvi cY¨‡K †µZv‡`i mvg‡b Dc¯’vcb Ki‡Z Pvq| d‡j cÖwZôvb Zv‡`i c‡Y¨i ¸iæZ¡c~Y© ˆewkó¨ w`‡q c‡Y¨i eª¨vÛ 

bvg K‡i _v‡K| D`vniY¯^iƒc Giv‡gwUK †Kv¤úvwbi 100 fvM nvjvj mvev‡bi K_v ejv hvq| GLv‡b ÔnvjvjÕ c‡Y¨i 

GB ˆewkó¨wU †µZv‡`i g‡b `viæb cÖfve we Í̄vi K‡iwQ‡jv|   

S. cÖZ¨q I DcmM©‡hv‡M bvg (Name According to Suffixes and Prefixes): wewfbœ bv‡gi mv‡_ cÖZ¨q I DcmM© 

hy³ K‡iI c‡Y¨i eª¨vÛ bvg Kiv n‡q _v‡K| GB mKj cÖZ¨q ev DcmM©mg~n c‡Y¨i gvb gh©v`v cÖKvk K‡i| wKQy wKQy 

c‡Y¨i †ÿ‡Î GB ai‡bi eª¨vÛ bvg ¸iæZ¡c~Y© f~wgKv cvjb K‡i _v‡K| †hgb― †jKmvm we¯‹zU ev †jKmvm Mvwoi 

K_v ej‡Z cvwi| B‡›Uj gvB‡µvcÖ‡mmi Zv‡`i eª¨vÛ bv‡gi †ÿ‡Î GB c×wZ AbymiY K‡i‡Q|  

T. Ab¨vb¨ †kÖwY (Name with Other Category): D‡jøwLZ welq¸‡jv QvovI A‡bK †Kv¤úvwb weg~Z© mswÿßmvi, 

fveg~jK, KvíwbK BZ¨vw` welqmg~n e¨envi K‡iI c‡Y¨i eª¨vÛ bvg Ki‡Z cv‡i| †hgb― Av‡cj Kw¤úDUvi, 

†dmeyK, GwWWvm, †ccwm, Avmvbv BZ¨vw`| GB eª¨vÛ bvg¸‡jv aviYvMZ, eyw×MZ ev Aa¨vwZ¥K g~j¨‡eva m„wó K‡i|  

 

 

mvims‡ÿc:  

cY¨‡K wewfbœ `„wó‡KvY †_‡K wewfbœfv‡e eY©bv Kiv n‡q‡Q| wecY‡bi `„wó‡KvY †_‡K cY¨ n‡jv, gvby‡li Afve 

c~iY Ki‡Z cv‡i Ggb `„k¨gvb Ges A „̀k¨gvb welqmg~n| mvgwMÖKfv‡e Dc‡hvM m„wóKvix mKj welq‡KB cY¨ ejv 

hvq| cY¨ †Kej e ‘̄MZ welqB n‡e Ggb bq, Ae ‘̄MZ welqmn †mev, e¨w³, ’̄vb, msMVb, B‡f›Um, AwfÁZv, 

aviYv, Z_¨ BZ¨vw` mewKQyB c‡Y¨i AvIZvi g‡a¨ c‡o| wecYbKvixMY wewfbœ Í̄‡i cY¨mg~n‡K wPwýZ K‡i‡Q| 

c‡Y¨i Í̄img~n n‡jv †gŠwjK cY¨, m¤¢ve¨ cY¨, ewa©Z cY¨, cÖZ¨vwkZ cY¨, e ‘̄MZ cY¨| cY¨ I eª¨vÛ‡K A‡b‡KB 

g‡b K‡i GKB welq, wKš‘ G‡`i g‡a¨ A‡bK cv_©K¨ i‡q‡Q| cY¨ ˆZwi nq KviLvbvq, eª¨vÛ ˆZwi nq gvby‡li 

g‡b| Avevi cY¨ GKwU ¯̂í‡gqv`x, `„k¨gvb I A`„k¨gvb welq| Ab¨w`‡K eª¨vÛ n‡jv GKwU `xN©‡gqv`x I `„k¨gvb 

welq| GKwU cÖwµqvi gva¨‡g cY¨ eª¨v‡Û cwiYZ nq| ZvB ejv nq mKj eª¨vÛB cY¨ wKš‘ mKj cY¨B eª¨vÛ bq| 

eª¨vÛ bv‡gi †ÿ‡Î wewfbœ aib cÖKvk †c‡q _v‡K| A‡bK cÖwZôvb, LyPiv †`vKvb, RbMY, ’̄vb, c‡Y¨i ¸Yv¸Y 

BZ¨vw` Abyhvqx c‡Y¨i eª¨vÛ bvg wbe©vPb K‡i _v‡K| 
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 e¨vwÛs‡qi †kªwYwefvM 

Classification of Branding 

 

D‡Ïk¨ 

G cvV †k‡l Avcwb- 

 eª¨vwÛs‡qi †kªwYwefvM Ki‡Z cvi‡eb;  

 wewfbœ ai‡bi eª¨vwÛs‡qi weeiY w`‡Z cvi‡eb Ges  

 AbjvBb I AdjvBb eª¨vwÛs eY©bv Ki‡Z cvi‡eb|  
 

wecYb Kvh©µg cwiPvjbvi †ÿ‡Î wewfbœ ai‡bi eª¨vwÛs †`Lv hvq| wecY‡bi AvIZv e„w× cvevi mv†_ mv†_  eª¨vwÛs‡qi 

AvIZvI e„w× †c‡q‡Q| GKmgq †Kej gvÎ e ‘̄MZ cY¨ wb‡q eª¨vwÛs Kiv n‡Zv Ges c‡i †mev c‡Y¨i eª¨vwÛs A‡bK 

RbwcÖqZv jvf K‡i| GLb bvbvwea welq wb‡q eª¨vwÛs n‡”Q| eZ©gv‡b mvgvwRK †hvMv‡hvM gva¨‡gi e¨vcK cÖmv‡ii 

d‡j eª¨vwÛs gvby‡li ØvicÖv‡šÍ P‡j G‡m‡Q| cY¨, †mev ev e¨emv cÖwZôvb‡K wWwRUvj wgwWqvi gva¨‡g Dc¯’vcb Kiv 

n‡”Q| GK mgq †Kej †iwWI ev †Uwjwfk‡bi gva‡g cY¨ eª¨vwÛs Kiv n‡Zv| AbjvBb m„wói ci eª¨vwÛs‡qi cy‡iv 

wPÎUv cv‡ë †M‡Q| †fŠ‡MvwjK Ges mvs¯‹…wZK Dcv`v‡bi mv‡_ mvgÄm¨ weavb K‡i eª¨vwÛs‡qi cwiKíbv Kiv n‡”Q| 

GQvov K‡c©v‡iU cÖwZôvb¸‡jv eª¨vwÛs‡qi Rb¨ e¨vcK A_© wewb‡qvM Ki‡Q| GKwU cÖwZôvb †Kvb ai‡bi eª¨vwÛs e¨e ’̄v 

MÖnY Ki‡e Zv cÖavbZ wbf©i K‡i Zv‡`i e¨emv cÖK…wZi Dci| hviv B-weR‡bm wb‡q KvR K‡i Zviv cQ›` Ki‡e 

K‡c©v‡iU eª¨vwÛs Ab¨w`‡K hviv cwienb e¨emv wb‡q KvR K‡i Zviv †mev eª¨vwÛs‡KB MÖnY Ki‡e| GKwU cÖwZôvb †h 

ai‡bi eª¨vwÛs MÖnY KiæK bv †Kb Gi cÖavb D‡Ïk¨ n‡jv myôz †hvMv‡hv‡Mi gva¨‡g eª¨vÛ B‡gR e„w× Kiv|  

 

e¨vwÛs‡qi †kªwYwefvM  

Classification of Branding 

g~jZt eª¨vwÛs n‡jv GK ai‡bi wecYb cÖ¨vKwUm hvi Awa‡b cY¨ ev †mev cÖ`vbKvwi †Kv¤úvwbi ¯̂Zš¿ bvg, kZ©, 

†jv‡Mv, U¨vM, †køvMvb, cÖZxK BZ¨vw` e¨envi K‡i Zvi mwVK cwiwPwZ †µZvi Kv‡Q Zz‡j aiv nq| G‡Z †µZv 

mn‡RB cY¨ m¤ú‡K© GKwU aviYv jvf Ki‡Z cv‡i Ges cY¨ m¤ú‡K© mwVK wm×všÍ MÖnY Ki‡Z cv‡i| Avgiv wewfbœ 

ai‡bi eª¨vwÛs †`L‡Z cvq| GKwU cÖwZôvb †Kvb ai‡bi eª¨vwÛs e¨e ’̄v MÖnY Ki‡e Zv cÖavbZ wbf©i K‡i Zv‡`i 

e¨emv‡qi cÖK…wZi Dci| hviv B-weR‡bm wb‡q KvR K‡i Zvi cQ›` Ki‡e cY¨ ev K‡c©v‡iU eª¨vwÛs| Ab¨w`‡K hviv 

†nv‡Uj e¨emvi mv‡_ RwoZ Zviv †mev eª¨vwÛs‡KB MÖnY Ki‡e| wb‡¤œ wewfbœ ai‡bi eª¨vwÛs‡qi mswÿß weeiY †`qv 

n‡jv|   
1. e¨w³MZ eª¨vwÛs (Personal Branding): eª¨vwÛs Gi K_v g‡b co‡j cÖ_g Avgv‡`i cY¨ ev †mev eª¨vwÛs Gi K_v 

g‡b c‡o| wKš‘ Gi evB‡iI GKRb e¨w³ eª¨vwÛs‡qi AvIZvf~³ n‡Z cv‡i| GKRb e¨w³i we‡kl cwiwPwZ I ¯̂vZš¿ 

ˆewkó¨ Zv‡K eª¨v‡Û cwiYZ Ki‡Z cv‡i| Avgiv hLb e¨w³ eª¨vwÛs‡qi K_v ewj ZLb GKRb e¨w³i e¨w³‡Z¡i 

ˆewk‡ó¨i K_v ewj| D`vniY¯̂iƒc wewkó ivRbxwZwe`, weL¨vZ †L‡jvqvo, RbwcÖq bvqK-bvwqKv ev msMxZ wkíxi 

K_v ejv hvq| GUv †Kej abx e¨w³ ev wewkó¨ e¨w³‡`i †ÿ‡Î cÖ‡hvR¨ †mUv bq, wb‡Ri `ÿZv w`‡q GKRb e¨w³ 

wb‡R‡K wewfbœ fv‡e eª¨vwÛs Ki‡Z cv‡i| kvniæL Lvb‡K eª¨vwÛs Kiv n‡q‡Q wKs Lvb ev †gwm‡K dzUe‡ji hv`yKi 

wn‡m‡e eª¨vwÛs Kiv n‡q‡Q| GKRb e¨w³ wb‡Ri †gav I eyw× LvwU‡q wb‡R‡K eª¨vwÛs Ki‡Q| GKRb bZzb D‡`¨v³v 

ev wd«j¨vÝvi wb‡Ri I‡qe mvB‡U Zv‡`i e¨w³MZ †cvU©‡dvwjI cÖKvk Ki‡Z cv‡i| mevi †ÿ‡Î e¨w³MZ eª¨vwÛs 

djcÖm~ nq bv ev Kivi cÖ‡qvRb nq bv| hvi e¨w³MZ `ÿZv i‡q‡Q Ges whwb mgv‡R mybvg Ges myL¨vwZi m„wó 

K‡i‡Qb Zv‡`i †ÿ‡Î e¨w³MZ eª¨vwÛs Kvh©Ki n‡q _v‡K| Kv‡iv e¨w³MZ Rxe‡b hw` †Kv‡bv †bwZevPK w`K _v‡K 

Z‡e Zv e¨w³MZ eª¨vwÛs‡qi †ÿ‡Î wec` m„wó Ki‡e Ges Zv‡K Rwo‡q hw` †Kv‡bv e¨emvwqK Kvh©µg cwiPvwjZ nq 

Z‡e †mUv †mB e¨emv‡K fxlYfv‡e ÿwZMÖ Í̄ Ki‡e| bvwqKv w`cxKvi †µR‡K e¨envi K‡i jv· †hgb mdjZv jvf 

K‡i‡Q, Ab¨w`‡K g¨v‡Wvbvi †µR‡K e¨envi K‡i †ccwmi Amdj n‡qwQj| Avcbv‡K GKwU mvev‡bi bvg ej‡Z 

ejv n‡jv A‡bK mvevb †_‡K Avcwb †Kvb mvev‡bi K_v ej‡eb? Aek¨B †h mvev‡bi bvg Avcbvi g‡bi g‡a¨ me 

mgq fv‡m Avcwb †mUvi bvgB ej‡eb| gvbyl Zvi Kv‡Ri `ÿZv¸‡jv mvgvwRK †hvMv‡hvM gva¨‡g mevi mvg‡b cÖKvk 

Ki‡Z Pvq| GLb A‡bK ivRbxwZwe`, Wv³vi, ev bvbv †ckvRxwe gvbyl Zv‡`i bv‡g †dmeyK †cBR Lyj‡Q ev 

A‡b‡Ki BDwUDe P¨v‡bj i‡q‡Q| GLv‡b Zviv wb‡R‡K bvbvfv‡e cÖKvk Kivi †Póv Ki‡Q| e¨w³MZ eª¨vwÛs‡qi 

gva¨‡g wb‡R‡K †hgb mdj Kiv hvq †Zgwb e¨emv evwYR¨‡KI mdj Kiv hvq|      

cvV-1.3 
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2. cY¨ eª¨vwÛs (Product Branding): Avgv‡`i Pvwiw`‡K nvRv‡iv cY¨ Qwo‡q Av‡Q| G mKj cY¨mg~n Avgv‡`i 

wbKU wewfbœ bv‡g cwiwPZ| G mKj cY¨mg~n‡K Avgiv Zv‡`i bvg, †jv‡Mv, cÖZxK, wPý ev †køvMv‡bi gva¨‡g wP‡b 

_vwK| mvaviYZ GK †Kv¤úvwbi cY¨ †_‡K Ab¨ †Kv¤úvwbi cY¨ Avjv`v fv‡e Dc ’̄vcb Kivi Rb¨ cY¨ eª¨vwÛs Kiv n‡q 

_v‡K| ZvQvov †µZv‡`i c‡Y¨i cÖwZ AvK…ó Kivi I †µZv‡`i g‡b cY¨ Ae ’̄vb ˆZwi Kivi Rb¨ cY¨ eª¨vwÛs Kiv n‡q 

_v‡K| GQvovI g~jZ eª¨vÛ m‡PZbZv m„wó I †µZv‡`i cY¨ m¤ú‡K© Mfxi Av‡eM m„wói Rb¨ cY¨ eª¨vwÛs Kiv n‡q 

_v‡K| e¨w³MZ eª¨vwÛs Gi gZB cY¨ eª¨vwÛs Kiv nq Ges hv‡`i cY¨wU cÖ‡qvRb Zviv mvov cÖ`vb K‡i| GLv‡b cY¨ I 

†µZvi ˆewkó¨ Abyhvqx eª¨vwÛs Kiv nq| GKwU mvaviY AvmevecÎ I D”P wejvmeûj Avmevec‡Îi Rb¨ GKB fv‡e 

eª¨vwÛs Kiv nq bv| GB ỳB †kªwYi c‡Y¨i Rb¨ †µZv‡`i ˆewkó¨ wfbœ iK‡gi n‡q _v‡K| ZvB eª¨vwÛsI nq wfbœ 

iK‡gi| Avevi D”P gvbm¤úbœ cY¨mg~n †hgb― wewfbœ ai‡bi cY¨ Dcv`vb w`‡q cY¨ eª¨vwÛs Ki‡Q †Zgwb cÖPwjZ 

mvaviY cY¨mg~n wb‡R‡`i ÷vB‡j cY¨ eª¨vwÛs Ki‡Q| Mvwo, Kw¤úDUvi ev †Uwjwfk‡bi cvkvcvwk Pvj, Wvj, AvUv 

BZ¨vw` cY¨mg~n e¨vcKfv‡e eª¨vwÛs‡qi AvIZvq P‡j G‡m‡Q| †nvg‡gW A_ev cwi‡ek evÜe welq¸‡jv eª¨vwÛs‡qi 

AvIZvq wb‡q G‡m wecYbKvixMY e¨vcK mdjZv jvf Ki‡Q|  

3. †mev eª¨vwÛs (Service Branding): †mev eª¨vwÛs cy‡ivcywi †mev‡K †dvKvm K‡i Kiv n‡q _v‡K| cY¨ eª¨vwÛs †_‡K 

†mev eª¨vwÛs GKUz Avjv`v n‡q _v‡K| hw`I eª¨vwÛs‡qi †gŠwjK welq Ges †KŠkjmg~n †mevi †ÿ‡ÎI cÖ‡qvM Kiv nq| 

Z_vwc †mevi wbR¯̂ wKQy cv_©K¨g~jK ˆewkó¨ i‡q‡Q hvi Kvi‡Y †mevi eª¨vwÛs GKwU P¨v‡jwÄs welq n‡q `uvovq| 

`„k¨gvb wel‡qi †P‡q A`„k¨gvb wel‡qi eª̈ vwÛs e¨emv‡qi †ÿ‡Î memgq GKwU Awbqwš¿Z welq| Z‡e GUv bq †h 

†mev‡K eª¨vwÛs Kiv hv‡e bv| eZ©gv‡b †mevi cwimxgv A‡bK e„w× †c‡q‡Q| ZvB wecY‡b †mev eª¨vwÛs GLb Lye 

¸iæZ¡c~Y© welq n‡q `uvwo‡q‡Q| gvbyl me©`v wbivc`, wek¦¯Í, wbqwgZ Ges eÜzZ¡c~Y© †mev †c‡Z Pvq| †mev eª¨vwÛs Kivi 

mgq GB welqmg~n ¸iæZ¡ mnKv‡i we‡ePbv Ki‡Z n‡e| e„wUk GqviI‡qR Zvi Wvqv‡ewUK hvÎx‡`i Wv‡qU †KK ev 

†KvK Advi Ki‡Q ev †Kv‡bv mybvgab¨ †i‡ Í̄viuv Lvevi c‡i wd« †WRvU© Advi Ki‡Q| ZvB †mev cÖwZôvbmg~n bZzb 

bZzb †mev w`‡q Zv‡`i †mevi gvb‡K e„w× I AvKl©Yxq K‡i Zzj‡Q| †mevi †ÿ‡Î AwfÁZv eª¨vwÛs AZ¨šÍ cÖ‡qvRbxq 

welq| mvgvwRK †hvMv‡hv‡M †mevi AwfÁZvi weeiY Øviv †mev‡K eª¨vwÛs Kiv n‡”Q| †mevi mv‡_ †µZvi GKUv Mfxi 

m¤úK© ˆZwi Ki‡Z n‡e| †m Kvi‡Y †mev memgq cv_©K¨g~jK n‡Z n‡e| †mevi gvb‡K me©`vB a‡i ivL‡Z n‡e| 

†Kv‡bv mgq D”P gv‡bi †mev ev †Kv‡bv mgq wb¤œ gv‡bi †mev cÖ`vb †mev eª¨vwÛs‡K cÖfvweZ K‡i| hw`I †mevi gvb 

a‡i ivLv cÖwZôv‡bi Rb¨ P¨v‡j‡Äi welq| m‡e©v”P gv‡bi †mev cÖ`vb †Kv¤úvwbi eª¨vÛ I mybvg‡K wbwðZ K‡i| ZvB 

eZ©gv‡b cÖwZôvbmg~n m‡e©v”P gv‡bi †mev cÖ`vb K‡i †µZv mš‘wó AR©b Ki‡Z Pvq|     

4. wi‡Uj eª¨vwÛs (Retail Branding) : eª¨vwÛs‡K hLb LyPiv Kviev‡i †ÿ‡Î cÖ‡qvM Kiv nq ZLb Zv‡K wi‡Uj eª¨vwÛs 

ejv nq| cÖwZ‡hvMx cwi‡e‡k LyPiv †÷vi¸‡jv‡K wewfbœ Kjv‡KŠk‡ji gva¨‡g eª¨vwÛs Kiv n‡”Q| MÖvnK‡`i g‡b LyPiv 

†÷vi m¤^‡Ü GKwU `„p aviYv ˆZwi K‡i wi‡Uj eª¨vwÛs| MÖvnK‡`i g‡b LyPiv †÷vi m¤ú‡K© BwZevPK mvov ˆZwi 

Ki‡Z cÖwZôvb wewfbœ ai‡bi †KŠkj MÖnY K‡i _v‡K| cY¨ ev †mev eª¨vwÛs‡qi mv‡_ wi‡Uj eª¨vwÛs‡qi wKQy cv_©K¨ 

†`Lv hvq| †hgb― †`Lv hvq me †kªwYi †µZviv GKB †i‡ Í̄vivq †L‡Z cQ›` K‡i bv| A‡bK Mi‡g gvbyl cY¨ µq 

Kivi Rb¨ †mB LyPiv †÷viwU cQ›` Ki‡e †hLv‡b Gwm i‡q‡Q| †m Kvi‡Y LyPiv †÷vi¸‡jv bvbv ai‡bi my‡hvM myweav 

cÖ`v‡bi gva¨‡g Zv‡`i †÷vi¸‡jv eª¨vwÛs Ki‡Q| GKUv †÷v‡ii cwiwPwZ hZ †ewk kw³kvjx n‡e †mB †÷v‡ii 

†µZvi msL¨v Z‡Zv †ewk n‡e| †µZviv Zv‡`i cQ›`bxq †÷v‡i Qwe Zzj‡Q Ges Zv mvgvwRK †hvMv‡hvM gva¨‡g 

fvBivj n‡”Q| GLv‡b †µZvMY Zv‡`i AwfÁZv I gZvgZ †kqvi Ki‡Q, Avevi fvj cY¨ msiÿY I wbqwgZ cY¨ 

mieivn K‡iI wi‡Uj †÷vi¸‡jv wb‡R‡K eª¨vwÛs Ki‡Q| wi‡Uj †÷vi‡K RbwcÖq Kivi Rb¨ GKwU fv‡jv Mí ˆZwi 

Kiv hvq hv †µZv AvKl©Y e„w× Ki‡e| GKwU mdj wi‡Uj †÷vi Rv‡b Zvi †µZviv Kx Pvq Ges Zviv †m fv‡eB 

Zv‡`i †÷vi eª¨vwÛs K‡i _v‡K| 

5. K‡c©v‡iU eª¨vwÛs (Corporate Branding): K‡c©v‡iU eª¨vwÛs Ggb GKwU eª¨vwÛs †KŠkj hv cY¨, †mev ev †÷v‡ii 

cwie‡Z© †Kv‡bv wbw ©̀ó cÖwZôvb‡K cÖPvi I eª¨vwÛs K‡i _v‡K| K‡c©v‡iU eª¨vwÛs cÖwZôv‡bi bvg, †jv‡Mv, gvb, 

g¨v‡mR, D‡Ïk¨, jÿ¨ Ges evRv‡ii cv_©K¨‡K AšÍf©y³ K‡i| GKwU m„wókxj K‡c©v‡iU eª¨vwÛs cÖwZôv‡bi e¨w³Z¡ I 

g~j¨‡eva‡K cÖKvk K‡i| GLv‡b cÖwZôv‡bi cY¨ ev †mev QvovI cÖwZôv‡bi wfRy¨qvj cwiPq cÖwZdwjZ nq| cY¨ 

eª¨vwÛs‡q †Kej GKwU cY¨ wb‡q eª¨vwÛs Kiv nq wKš‘ K‡c©v‡iU eª¨vwÛs‡qi AvIZv A‡bK †ewk| GLv‡b cY¨mn 

cÖwZôv‡bi mvgwMÖK welq cÖwZdwjZ nq| K‡c©v‡iU eª¨vÛ Ges Ab¨vb¨ eª¨v‡Ûi †hvMv‡hv‡Mi Dcvq¸‡jv K‡c©v‡iU eª¨vÛ 

AvwK©‡UKPvi wn‡m‡e cwiwPZ| K‡c©v‡iU eª¨vwÛs GKwU wPý ev cÖZx‡Ki g‡a¨ mxgve× bq| GLv‡b A‡bK¸‡jv 

UvPc‡q›U AvšÍf©y³ _v‡K| GB UvPc‡q‡›U i‡q‡Q A‡bK Dcv`vb, †hgb― †jv‡Mv, MÖvnK †mev, Kg©x myweav, cÖwkÿY, 

c¨v‡KwRs, weÁvcb BZ¨vw`| K‡c©v‡iU eª¨vwÛs wecYb I weµq Kvh©µ‡gi †P‡q e¨emv‡qi †ÿ‡Î †ewk f~wgKv iv‡L| 

GwU g~jZt GKwU e¨emv cÖwZôv‡bi †mwjs c‡q›U¸‡jv‡K †dvKvm K‡i| Zvici H †mwjs c‡q›U¸‡jv‡K †µZv‡`i 

mv‡_ mshy³ K‡i| K‡c©v‡iU eª¨vwÛs‡qi gva¨‡g cÖK…Z wewb‡qvMKvix I weR‡bm cvU©bvi Luy‡R cvIqv hvq| mvaviYZ 
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K‡c©v‡iU eª¨vwÛs‡q wZbwU wel‡qi mgš^q mvab n‡q _v‡K, †hgb― †Kv¤úvwbi Kg©x‡`i aviYv wK, kxl© e¨e ’̄vcbv Kx 

AR©b Ki‡Z Pvq, Ges ewnivMZ †÷K‡nvìviMY Kxfv‡e Dcjwä K‡i|  

K‡c©v‡iU eª¨vwÛs‡q †`Lv‡bv nq †Kv¤úvwb Kx Rv‡b ev †Kv¤úvwbi Kx Av‡Q †mUv bq eis MÖvnKMY GUv‡K Kxfv‡e 

g~j¨vqb Ki‡Q| cÖwZôv‡bi cÿ †_‡K †QvU GKwU †NvlYv ev wee„wË cÖwZôv‡bi B‡gR Z_v cÖwZ‡hvwM eª¨vÛ cv_©K¨ 

m„wó‡Z h‡_ó f~wgKv ivL‡Z cv‡i| K‡c©v‡iU cwiPq GKwU Qwe ev cÖZxK w`‡q cÖwZwbwaZ¡ K‡i| †hgb― 

fKmIqv‡Mb vw Øviv cÖwZwbwaZ¡ K‡i| A‡bK cÖwZôvb Zv‡`i eª¨vÛ‡K GwM‡q †bqvi Rb¨ K‡c©v‡iU cwiP‡qi Dci 

A‡bK e¨q K‡i|   

6. †fŠ‡MvwjK eª¨vwÛs (Geographical Branding): hLb †Kv‡bv kni, GjvKv, AÂj ev †`k‡K eª¨vwÛs Kiv nq 

ZLb Zv‡K †fŠ‡MvwjK eª¨vwÛs e‡j| ÒAvwg evsjv‡`k‡K fv‡jvevwmÓ― GwU evsjv‡`k‡K cÖwZwbwaZ¡ K‡i| AvB‡dj 

UvIqvi c¨vwim kni‡K cÖwZwbwaZ¡ K‡i ev ZvRgnj AvMÖv kni‡K cÖwZwbwaZ¡ K‡i| A‡bK cÖwZôvb †Kv‡bv GjvKv, 

we‡kl ’̄vb ev †jv‡Kk‡bi bvg w`‡q cY¨ ev †mev‡K eª¨vwÛs K‡i _v‡K| Gfv‡e A‡bK e¨emv cÖwZôv‡b †fŠ‡MvwjK 

bvgKiY e¨eüZ n‡”Q| gvbyl †h GjvKvq eo n‡q‡Q ev emevm Ki‡Q †mB ’̄v‡bi cÖwZ Zvi GKUv `~e©jZv KvR K‡i| 

†mŠw` Avi‡e evsjv‡`k †nv‡Uj, PÆMÖvg †i‡ Í̄viuv ev †bvqvLvjx dzW KY©vi BZ¨vw` bv‡g A‡bK cÖwZôvb i‡q‡Q| GB 

cÖwZôvb¸‡jv cÖwZ eQi evsjv‡`kx n¾¡ hvÎx‡`i g‡bv‡hvM AvKl©Y K‡i| ’̄vbxq †µZv‡`i cvkvcvwk GB †nv‡Uj¸‡jv 

evsjv‡`kx‡`i †ewk `„wó AvKl©Y K‡i| KFC bvg ï‡b Avgv‡`i `wÿ‡Yi GKUv ¯̂v` I evwo‡Z ˆZwi Lvev‡ii Abyf~wZ 

m„wó nq| c„w_exe¨vcx †mev cÖwZôvbmg~n Zv‡`i cY¨mg~n‡K †fŠ‡MvwjK eª¨vwÛs Ki‡Q| †hgb― Av‡gwiKvb G·‡cÖm 

e¨vsK ev e„wUk GqviI‡q‡Ri K_v ejv hvq| †fŠ‡MvwjK eª¨vwÛs‡K A‡bK mgq RvZxq eª¨vwÛs ejv n‡q _v‡K| 

miKvwi c„ô‡cvlKZvq wewfbœ cÖwZôvb‡K †fŠ‡MvwjK eª¨vwÛs‡qi AvIZvq Avbv n‡”Q| evsjv‡`k †gwWK¨vj, Avie 

evsjv‡`k e¨vsK ev ivRkvnx wek¦we`¨vjq wewfbœ fv‡e †fŠ‡MvwjK cÖwZwbwaZ¡ Ki‡Q| †fŠ‡MvwjK eª¨vwÛs‡q GKUv 

AÂ‡ji ev GjvKvi f¨vjy‡K cÖKvk K‡i Ges Zvi mybvg‡K e¨envi Kiv nq| †fŠ‡MvwjK wb‡`©kK cY¨ ¯̂vfvweK 

Kvi‡YB GB eª¨vwÛs‡qi AvIZvq P‡j Av‡m| GKUv †`‡ki gvwU, cvwb, AvenvIqv I gvby‡li m„RbkxjZv wg‡j hLb 

†Kv‡bv cY¨ Drcv`b nq ZLb Zv‡K †fŠ‡MvwjK wb‡`©kK cY¨ ejv nq| D`vniY¯^iƒc PuvcvBbeveM‡Äi Avg, 

ivRkvnxi wmé ev w`bvRcy‡ii KvUvix‡fvM Pv‡ji K_v ejv hvq| eZ©gv‡b Uz¨wiRg I nmwcUvwjwU e¨emv‡qi †ÿ‡Î 

GB eª¨vwÛs e¨vcK fv‡e e¨eüZ n‡”Q| nwjDW ev †ev‡¤^ wdj¥ BÛvw÷ª Zv‡`i e¨emvwqK Kvh©µ‡g GB eª¨vwÛs‡K 

AbymiY Ki‡Q|    

7. mvs¯‹…wZK eª¨vwÛs (Cultural Branding): †Kv‡bv mvs¯‹…wZ, Dc-mvs¯‹…wZ ev wbw`©ó MÖæc‡K †dvKvm K‡i hLb 

†Kv‡bv eª¨vwÛs Kiv nq ZLb Zv‡K mvs¯‹…wZK eª¨vwÛs e‡j| GKwU we‡kl †kªwYi gvbyl hv‡`i g~j¨‡eva, wPšÍvaviv, 

cÖZ¨ÿY, Av‡eM BZ¨vw` GK ai‡bi n‡q _v‡K, GB eª¨vwÛs‡q Zv‡`i cÖwZ we‡kl `„wó †`qv nq| we‡kl K‡i †hLv‡b 

wgkª mvs¯‹…wZ †`Lv hvq †mLv‡b mvs¯‹…wZK eª¨vwÛs Kvh©Ki f~wgKv cvjb K‡i _v‡K| mvs¯‹…wZi mv‡_ mvgÄm¨ weavb K‡i 

eª¨vwÛs‡qi cwiKíbv Kiv nq| mvs¯‹…wZi mv‡_ Lvc-LvIqv‡bvi Dci wbf©i Ki‡Q eª¨vwÛs‡qi mdjZv I e¨_©Zv| 

Avm‡j mvs¯‹…wZK eª¨vwÛs bZzb Av`k© bq, GwU GKwU wecYb †KŠkj I c×wZ hv cÖwZôvb‡K Zv‡`i MÖvn‡Ki mv‡_ 

GKB iKg g~j¨‡eva ev gZv`k©‡K †hvM K‡i A_©c~Y© e¨w³MZ ms‡hvM ’̄vcb K‡i| GwU GKwU eUg-Avc c×wZ 

†hLv‡b cY¨wU Zv‡`i Uv‡M©U †µZv‡`i †cÖÿvcU Abyhvqx we‡ewPZ nq| †ejwRqvg Ges †b`vij¨v‡Û †ivgvb K¨v_wjK 

I †cÖ‡U÷¨›U‡`i Rb¨ Avjv`v Avjv`v msev`cÎ Av‡Q| mvs¯‹…wZK eª¨vwÛs‡q memgq mvs¯‹…wZi ¯úk©KvZi 

Dcv`vb¸‡jv we‡ePbvq Avb‡Z n‡e| †evZ‡j bMœ gwnjvi Qwe _vKvq †mŠw` Avie d«v‡Ýi myMÜxi GKwU Pvjvb 

ev‡Rqvß K‡iwQj| GB eª¨vwÛs‡q ag©xq g~j¨‡eva¸‡jv‡K AZ¨šÍ ¸iæ‡Z¡i mv‡_ we‡ePbv Ki‡Z nq| Av‡gwiKv ev 

BD‡iv‡ci evRv‡i nvjvj Lv`¨ fvÐvi ev nvjvj †÷vi¸‡jv‡Z gymjgvb †µZv‡`i AvwaK¨ †`Lv hvq| wewfbœ Dbœqb I 

Avwe®‹v‡ii mv‡_ mv‡_ e¨vcK fv‡e mvs¯‹…wZK cwieZ©b NU‡Q| GB cwieZ©b¸‡jv‡K ch©‡eÿY K‡i mvs¯‹…wZK eª¨vwÛs 

Kiv cÖ‡qvRb| GKmgq Avgv‡`i †`‡k wRbm& c¨v‡›Ui cÖPjb wQj bv| GwU cwðgviv e¨envi KiZ| GLb GwU 

Avgv‡`i †`‡k e¨vcKfv‡e e¨eüZ n‡”Q| ZvB eª¨vwÛs †KŠkj‡K mvs¯‹…wZKfv‡e MÖnY, cÖwZ‡iva, A_ev cÖZ¨vL¨v‡bi 

Av‡jv‡K we‡ePbv Ki‡Z n‡e| Kxfv‡e eª¨vwÛs ms¯‹…wZi mv‡_ wµqv K‡i Zvi ØvivB wba©vwiZ nq Gi mdjZv I 

e¨_©Zv|  

8. AbjvBb eª¨vwÛs (Online Branding): cY¨, †mev, e¨emv ev cÖwZôvb‡K wWwRUvj wgwWqvi gva¨‡g eª¨vwÛs Kiv‡K 

AbjvBb eª¨vwÛs e‡j| B›Uvi‡bU I wewfbœ ai‡bi cÖhyw³i Kvi‡Y cY¨ ev †mev eª¨vwÛs A‡bK mnR n‡q †M‡Q| GK 

mgq †Kej gvÎ †iwWI, †Uwjwfkb ev msev`c‡Îi gva¨‡g cY¨ ev †mevmg~n eª¨vwÛs Kiv n‡Zv| AbjvBb we Í̄v‡ii ci 
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eª¨vwÛs‡qi cy‡iv wPÎUv cv‡ë †M‡Q| GLb Aí Li‡P, ¯̂í mg‡q ev webv g~‡j¨I cÖwZôvb Zvi cY¨ ev †mev‡K eª¨vwÛs 

Ki‡Z cvi‡Q| †Kej weÁvcb cÖ`vb KivUvq AbjvBb eª¨vwÛs‡qi cÖavb KvR bq eis †µZv‡`i h_vh_ Z_¨ cÖ`vb 

KivB Gi g~j D‡Ïk¨| hw`I †Uwjwfkb weÁvcb¸‡jvi gZ AbjvBb weÁvcbmg~n gvby‡li Kv‡Q weiw³i KviY 

n‡”Q| Z‡e gvbyl‡K mvnvh¨ I mn‡hvwMZv cÖ`v‡bi gva¨‡g AbjvB‡b my›`i  eª¨vwÛs Kiv hvq| MÖvnK a‡i ivLvi Rb¨ 

Ges †µZv‡`i Av ’̄v AR©‡bi Rb¨ cÖwZôvb‡K m„wókxjZv †`Lv‡Z n‡e| mvaviY wKQy cÖ`k©b Ki‡j MÖvnK GUv‡K 

mvaviYfv‡eB MÖnY Ki‡e| AbjvBb eª¨vwÛs‡qi Rb¨ Kb‡U›U GKwU ¸iæZ¡c~Y© welq| cÖwZôvb GKwU fvj Kb‡U›U 

evbv‡Z cv‡i †hLv‡b †_‡K `k©K webvg~‡j¨B cÖ‡qvRbxq Z_¨ †c‡Z cv‡i| GLv‡b cÖwZôvb †Kv‡bv cY¨ ev †mev‡K 

†dvKvm bv K‡i cY¨ msµvšÍ cÖ‡qvRbxq Z_¨mg~n mshy³ Ki‡Z cv‡i| hw` †Kv‡bv cÖwZôvb †Uwjwfkb weµq K‡i 

Z‡e †Uwjwfk‡bi cvkvcvwk Kxfv‡e †Uwjwfk‡bi Kvh©µg cwiPvjbv Ki‡Z n‡e, †Uwjwfk‡bi cwiPh©v, †Uwjwfk‡bi 

e¨envi wewa, †Uwjwfk‡bi cÖhyw³MZ w`K BZ¨vw` wb‡q Kb‡U›U ˆZwi Ki‡Z cv‡i| AbjvBb eª¨vwÛs‡qi †ÿ‡Î 

mvgvwRK †hvMv‡hvM gva¨g we‡kl f~wgKv cvjb Ki‡Q| cÖwZôv‡bi BwZevPK wfD¸‡jv mvgvwRK gva¨‡g Ggbfv‡e 

Dc¯’vcb Ki‡Z n‡e hv‡Z MÖvnKMY Drmvn †eva K‡i| AbjvBb eª¨vwÛs‡K mdj Kivi Rb¨ c‡Y¨i ¸YMZ gvb‡K 

wbwðZ Ki‡Z n‡e|   

9. AdjvBb eª¨vwÛs (Offline Branding): wWwRUvj wgwWqvi evB‡i cY¨ ev †mev eª¨vwÛs‡qi Rb¨ †h mKj †KŠkj 

ev c×wZ e¨eüZ nq Zv‡K AdjvBb eª¨vwÛs e‡j| GUv AbjvBb Dcw ’̄wZ QvovB cÖevwnZ nq| †gvU K_v Kw¤úDUvi 

ev †bUIqvK© ms‡hv‡Mi Avkªq bv wb‡q eª¨vwÛs Kvh©µg cwiPvwjZ n‡j Zv‡K AdjvBb eª¨vwÛs e‡j| GLv‡b wewfbœ 

cÖPvig~jK c×wZ †hgb― †cv÷vi, †eªvwkIi, gyw`ªZ weÁvcb, e¨emvwqK Kvh©, ¯úbmiwkc, wej‡evW©, B‡f›U I 

Kg©kvjv BZ¨vw` e¨envi Kiv nq| GUv †Kej GKUv cÖwZôv‡bi †jv‡Mv bq AwawKš‘ †jv‡Mvi PvB‡Z A‡bK wKQy 

†evSvq| cY¨ I eª¨vwÛs wb‡q †µZvi Abyfe, wµqv I cÖwZwµqv‡K †evSv‡bv nq| ejv n‡q _v‡K hw` AbjvBb bv 

_v‡K Z‡e †KD AdjvB‡b cY¨ †`L‡e bv| Z_vwc wWwRUvj wecø‡ei ciI AdjvB‡b eª¨vwÛs‡qi ¸iæZ¡ A‡bKvs‡k 

e„w× †c‡q‡Q| †h mKj `k©K AbjvBb e¨env‡i Af¨ Í̄ bq Ges hv‡`i cÖhyw³MZ my‡hvM-myweav †bB Zv‡`i Kv‡Q cY¨ 

eª¨vwÛs Kivi Rb¨ AdjvB‡bi †Kv‡bv weKí bvB| ¸iæZ¡c~Y© ’̄v‡b e¨vbvi ’̄vcb K‡i jÿ jÿ gvby‡li `„wó AvKl©Y 

Kiv hvq| ZvQvov hw` mwVKfv‡e AdjvBb wgwWqv wbe©vPb Kiv nq Z‡e h_vh_ eª¨vwÛs‡qi myweav jvf Kiv hvq| 

GQvov mKj ai‡bi eª¨vwÛs B›Uvi‡b‡U Kvh©Ki nq bv| wKQy wel‡qi eª¨vwÛs GL‡bv AdjvB‡b fxlY Kvh©Ki n‡q 

_v‡K| DmvBb †evë hLb bvBwKi wU-kvU© e¨envi Ki‡Q, †Uwjwfk‡b e³e¨ cÖ`vb Ki‡Q A_ev †Ljvayjvi g¨vMvwR‡b 

cÖ”Q` n‡”Q ZLb bvBwKi eª¨vwÛs h_vh_ fv‡e `k©‡Ki mvg‡b Dc¯’vwcZ n‡”Q| A‡b‡KB GLb AdjvBb eª¨vwÛs‡K 

†m‡K‡j e‡j D‡jøL Ki‡Q| Z‡e wecY‡b AdjvBb eª¨vwÛs‡qi ÿgZv‡K KLbB Aeg~j¨vqb Kiv DwPZ bq| A‡bK 

MÖvnK GLbI AdjvBb P¨v‡b‡ji gva¨‡g cY¨ I †mev m¤ú‡K© Z_¨ †c‡Z cQ›` K‡i| Avm‡j cÖwZw`b †Kvb bv †Kvb 

fv‡e †ewkifvM gvbyl AdjvBb eª¨vwÛs‡qi mv‡_ hy³ _vK‡Q| GUv ejv KwVb †h, wVK KZRb `k©K mivmwi 

AdjvB‡b RwoZ n‡”Q| GQvov eZ©gv‡b AdjvBb Ges AbjvB‡bi mgš^‡q wecYb Kvh©µg Ges eª¨vÛ e¨e ’̄vcbv 

myôzfv‡e cwiPvwjZ n‡”Q| e¨vbvi, †cv÷vi ev wi‡Uj †÷vi †_‡K Qwe Zz‡j Zv mvgvwRK †hvMv‡hvM gva¨‡g fvBivj 

n‡”Q| Avevi †µZviv AbjvB‡b c‡Y¨i AW©vi w`‡”Q Ges AdjvBb c‡Y¨i †Wwjfvix †`qv n‡”Q|    

 

mvims‡ÿc:  

g~jZt eª¨vwÛs n‡jv GKwU wecYb cÖ¨vKwUm hvi Awa‡b †Kv‡bv cY¨ ev †mev`vbKvix cÖwZôv‡bi ¯^Zš¿ bvg, †jv‡Mv, cÖZxK, U¨vM, 

BZ¨vw` K‡i Zvi mwVK cwiwPwZ †µZv‡`i mvg‡b Zz‡j aiv nq| Avgv‡`i Pvicv‡ki nvRv‡iv cY¨ i‡q‡Q hv‡`i Avgiv Zv‡`i 

bvg, wPý ev cÖZxK w`‡q wPb‡Z cvwi| wecYb Kvh©µ‡g wewfbœ ai‡bi eª¨vwÛs †`Lv hvq| †hgb― GKRb e¨w³i we‡kl cwiwPwZ 

I ¯^Zš¿ ˆewkó¨ Zv‡K eª¨v‡Û cwiYZ Ki‡Z cv‡i| GKUv c‡Y¨i cÖwZ Mfxi Av‡eM m„wói Rb¨ cY¨ eª¨vwÛs Kiv n‡q _v‡K| 

cy‡ivcywi †mevmg~n‡K †dvKvm K‡i eª¨vwÛs Kiv n‡”Q| †mevmg~n‡K Zvi cv_©K¨g~jK ˆewkó¨ w`‡q eª¨vwÛs Kiv n‡”Q| Avevi 

eª¨vwÛs hLb LyPiv Kviev‡i cÖ‡qvM Kiv nq ZLb Zv‡K wi‡Uj eª¨vwÛs ejv nq| K‡c©v‡iU eª¨vwÛs Ggb GKwU †KŠkj hv cY¨ ev 

†mev †÷v‡ii cwie‡Z© †Kv‡bv wbw`©ó cÖwZôvb‡K cÖPvi I eª¨vwÛs Kiv n‡q _v‡K| hLb †Kv‡bv kni GjvKv ev AÂj‡K eª¨vwÛs 

Kiv nq ZLb Zv‡K †fŠ‡MvwjK eª¨vwÛs e‡j| †Kv‡bv mvs¯‹…wZ, Dc-mvs¯‹…wZ ev †Kv‡bv wbw`©ó MÖæc‡K †dvKvm K‡i eª¨vwÛs Kiv 

n‡”Q| eZ©gv‡b cY¨, †mev ev cÖwZôvb‡K wWwRUvj wgwWqvi gva¨‡g eª¨vwÛs Kiv n‡”Q| GQvov eZ©gv‡b AdjvBb Ges AbjvB‡bi 

mgš^‡q wecYb Kvh©µg Ges eª¨vÛ e¨e¯’vcbv myôzfv‡e cwiPvwjZ n‡”Q| e¨vbvi, †cv÷vi ev wi‡Uj †÷vi †_‡K Qwe Zz‡j Zv 

mvgvwRK †hvMv‡hvM gva¨‡g fvBivj n‡”Q| Avevi †µZviv AbjvB‡b c‡Y¨i AW©vi w`‡”Q Ges AdjvBb c‡Y¨i †Wwjfvix †`qv 

n‡”Q| †h mKj `k©K AbjvBb e¨env‡i Af¨¯Í bq Ges hv‡`i cÖhyw³MZ my‡hvM-myweav †bB Zv‡`i Kv‡Q cY¨ eª¨vwÛs Kivi Rb¨ 

AdjvB‡bi †Kvb weKí bvB| 
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 e¨vwÛs‡qi ¸iæZ¡ 

Importance of Branding 

 

D‡Ïk¨ 

G cvV †k‡l Avcwb- 

 eª¨vwÛs‡qi ¸iæZ¡ Kx Zv ej‡Z cvi‡eb;  

 †fv³v I mgv‡Ri `„wó‡KvY †_‡K eª¨vwÛs‡qi ¸iæZ¡ eY©bv Ki‡Z cvi‡eb;  

 wecYbKvixi `„wó‡KvY †_‡K eª¨vwÛs‡qi ¸iæZ¡ we‡kølY Ki‡Z cvi‡eb; Ges  

 eª¨vwÛs‡qi mxgve×Zvmg~n eY©bv Ki‡Z cvi‡eb|  

 

eª¨vwÛs gv‡b ïay cÖwZôvb ev c‡Y¨i †jv‡Mv ev bvg‡K †Pbv‡bv bq| eª¨vwÛs GKwU `xN© cÖwµqv hvi gva¨‡g c‡Y¨i B‡gR 

ˆZwi Kiv nq| A‡bK cÖwZôvb eª¨vwÛs‡qi Rb¨ eo AvKv‡ii wewb‡qvM K‡i| Avevi A‡bK cÖwZôv‡b eª¨vÛ wecYb bv‡g 

GKwU we‡kl wefvM i‡q‡Q| evRv‡i A‡bK Uz_‡c÷ cÖPwjZ i‡q‡Q| G‡`i g‡a¨ K‡qKwU eª¨v‡Ûi bvg ej‡Z ejv n‡j 

nq‡Zv A‡b‡Ki g‡b †mb‡mvWvBb Uz_‡c‡÷i K_v g‡b n‡e, KviY GLv‡b ejv n‡”Q GB Uz_‡c÷ ùv‡Zi Mfx‡i cÖ‡ek 

K‡i bvf©‡K myiÿvi cÖ`vb K‡i| GLv‡b ùv‡Zi myiÿvi welqUv †µZv‡`i g‡bi g‡a¨ Ae ’̄vb K‡i| eª¨vwÛs‡qi gva¨‡g 

GKwU cÖwZôv‡bi mvgvwRK g~j¨‡eva ˆZwi nq| eª¨vwÛs‡qi g‡a¨ Ggb wKQy ˆewkó¨ _v‡K hvi Kvi‡Y MÖvnK Zvi 

cÖ‡qvRbxq cY¨‡K wPb‡Z cv‡i| evRv‡i cÖwZ‡hvMx cY¨ †_‡K GKwU cÖwZôvb Zvi cY¨wU‡K Avjv`vfv‡e Dc ’̄vcb K‡i| 

e¨emv‡q ïiæ †_‡KB †QvU eo mKj cÖwZôv‡bi eª¨vwÛs‡qi cÖwZ ¸iæZ¡ cÖ`vb Kiv `iKvi| A‡b‡KB eª¨vwÛs Ges 

wecYb‡K GK †f‡e _v‡K Ges wecYb wb‡q KvR Ki‡jB eª¨vwÛs‡qi KvR m¤úbœ nq e‡j aviYv cÖKvk K‡i| wKš‘ eª¨vwÛs 

I wecY‡bi g‡a¨ A‡bK cv_©K¨ i‡q‡Q| eZ©gv‡b e¨emv evwY‡R¨ eª¨vwÛs‡qi ¸iæZ¡ G‡ZvUv e„w× †c‡q‡Q †h eª¨vwÛs‡K 

eZ©gvb e¨emv‡qi cÖK…Z m¤ú` wn‡m‡e we‡ePbv Kiv n‡”Q|  

 

eª¨vwÛs‡qi ¸iæZ¡ 

Importance of Branding  
cY¨ †KŠk‡ji ¸iæZ¡c~Y© Ask Ges nvwZqvi n‡jv eª¨vwÛs| A_©bxwZi `ªæZ cwieZ©‡bi d‡j e¨emv, mgvR I wWwRUvj 

we‡k¦ eª¨vwÛs A‡bK ¸iæZ¡c~Y© n‡q D‡V‡Q| GUv g~jZ evRv‡i GKUv cÖwZôvb cY¨ ev †mevi Rb¨ wbR¯̂ RvqMv ˆZwi 

K‡i| cÖwZ‡hvwMZvi †ÿ‡Î GKgvÎ eª¨vwÛsB cv‡i GKUv cÖwZôv‡bi cY¨‡K Ab¨‡`i †P‡q Avjv`v K‡i Dc¯’vcb 

Ki‡Z| eª¨vwÛs‡qi d‡j †KejgvÎ cÖwZôvbB DcK…Z nq Ggb bq eis †µZv I ga¨ ’̄KvixMY wewfbœ fv‡e DcK…Z 

nq| Ab¨w`‡K mwVKfv‡e cY¨ eª¨vwÛs Ki‡Z bv cvi‡j cÖwZôv‡biI ÿwZ nq| d‡j cÖwZ‡hvwMZvg~jK evRv‡i wU‡K 

_vKvi Rb¨ eª¨vwÛs‡qi f~wgKv Ab¯̂xKvh©| wb‡¤œ  wewfbœ `„wó‡KvY †_‡K eª¨vwÛs‡qi ¸iæZ¡  Dc¯’vcb Ges Av‡jvPbv Kiv 

n‡jv:   

K. †fv³v‡`i `„wó‡KvY †_‡K (From the view point of customers): eª¨vwÛs‡qi Kvi‡Y †fv³viv wewfbœfv‡e 

DcK…Z n‡q _v‡K| wb‡¤œ †fv³v‡`i „̀wó‡KvY †_‡K eª¨vwÛs‡qi ¸iæZ¡mg~n Av‡jvPbv Kiv n‡jv|  

1. cY¨ wPwýZ Kiv (To identity the product): eª¨vwÛs‡qi Kvi‡Y †µZv Zvi Kvw•ÿZ cY¨wU‡K Lye mn‡RB kbv³ 

Ki‡Z cv‡i| g~jZt eª¨vwÛs n‡jv Ggb GKwU gv‡K©wUs †KŠkj hvi Awa‡b cY¨ ev †mev cÖ`vbKvix cÖwZôv‡bi bvg, 

†jv‡Mv, wPý, U¨vM, cÖZxK, cY¨ ˆewkó¨, mybvg BZ¨vw` K‡i Zvi mwVK cwiwPwZ †µZv‡`i Kv‡Q Zz‡j aiv nq| Gi 

gva¨‡g †µZv mn‡RB †Kv¤úvwbi cY¨ m¤ú‡K© GKwU mwVK wPÎ jvf Ki‡Z cv‡i| †hgb― †iv‡j·, ImvKv, K¨vwmI, 

I‡gMv, wm‡Kv BZ¨vw` Avgv‡`i Kv‡Q eª¨vÛ wn‡m‡e cwiwPZ|   

2. gvbm¤§Z cY¨ µq (Buying quality products): eª¨vÛ cÖvq mKj †ÿ‡ÎB cY¨ gv‡bi wbðqZv cÖ`vb K‡i _v‡K| 

cÖ‡Z¨KwU eª¨vÛ Zv‡`i cY¨ gvb‡K Avjv`vfv‡e cÖwZwbwaZ¡ K‡i| hv‡`i Nwoi cÖwZ kL Av‡Q, Zv‡`i Kv‡Q †iv‡j· 

cvV-1.4 
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GKwU ¯̂‡cœi bvg| AmvaviY GB Nwoi `vgI AvKvkPz¤̂x| Avevi evRv‡i K¨vwmI Nwo Lye Kg g~‡j¨ cvIqv hv‡”Q| d‡j 

†iv‡j· ev K¨vwmI Nwo µ‡qi gva¨‡g D”P ev wb¤œ gvbm¤§Z Nwo µ‡qi wbðqZv †c‡q _v‡K|  

3. µ‡qi `ÿZv e„w× (Increase buying efficiency): Avm‡j µq cÖwµqv GKwU RwUj welq| †µZviv cY¨ µ‡qi 

†ÿ‡Î wewfbœ ai‡bi mgm¨vi gy‡LvgywL n‡q _v‡K| Ab¨w`‡K cY¨ ev †mev e¨emv‡qi e¨vcv‡i †µZvi mnR g~j¨vq‡bi 

GKwU fv‡jv Dcvq n‡jv eª¨vwÛs| eª¨vwÛs‡qi d‡j †µZvi cY¨ µ‡qi `ÿZv e„w× cvq| eª¨vwÛs‡qi gva¨‡g †µZvMY 

Zv‡`i µq msµvšÍ mgm¨vejxi myôz mgvavb †c‡q _v‡K| hvi d‡j †µZvMY mn‡R `ÿZvi mv‡_ Zv‡`i µq Kvh©µg 

m¤úv`b Ki‡Z cv‡i|  

4. cybtµ‡q mnvqZv (Help re-buying): eª¨vwÛs †h‡nZz †µZvi g‡bi g‡a¨ Ae ’̄vb MÖnY K‡i †mB Kvi‡Y †µZv 

weKí †Kv‡bv cY¨ µ‡qi w`‡K g‡bv‡hvMx nq bv| Avevi cÖ_g µ‡qi ci †µZv hw` cY¨ †_‡K cwic~Y© Z…wß jvf K‡i 

Z‡e cybtµ‡qi †ÿ‡Î †µZv D³ eª¨vÛwU cQ›` Ki‡e| Gi d‡j †µZv hLbB cY¨ µq Ki‡e ZLbB Zvi Kv‡Q GB 

wbw`©ó eª¨vÛ Qvov weKí eª¨vÛ MÖnY‡hvM¨ n‡e bv| Gfv‡e cybtµ‡qi gva¨‡g GKRb mvaviY †µZv H c‡Y¨i wbqwgZ 

†µZvq cwiYZ nq|  

5. mgq I cwikªg mvkªq (Save time and effort): cY¨ µq cÖwµqv GKwU RwUj Kvh©µg| cY¨ µ‡qi Rb¨ GKRb 

†µZvi h‡_ó mgq I cwikª‡gi cÖ‡qvRb nq| cÖ‡qvRbxq mg‡qi Afv‡e GKRb e¨ Í̄ †µZv h_vh_fv‡e cY¨ µq 

Ki‡Z cv‡i bv| Z‡e eª¨vÛK…Z cY¨ †µZvMY mn‡RB mbv³ Ki‡Z cv‡i| cY¨ µ‡q †µZvi h‡_ó c~e© cÖ ‘̄wZ _v‡K| 

d‡j Kg mg‡q Ges Kg cwikª‡g †µZviv Zv‡`i eª¨vÛK…Z cY¨ µq Ki‡Z cv‡i|  

6. c‡Y¨i Zzjbv (Product comparison): evRv‡i mgRvZxq c‡Y¨i g‡a¨ cÖvq mKj c‡Y¨i eª¨vÛ bvg _v‡K| cY¨ 

µ‡qi mgq †µZvMY wewfbœ cÖwZ‡hvMx eª¨v‡Ûi mv‡_ Zzjbv K‡i _v‡K| GKRb †µZv Nwo †Kbvi mgq cÖ_gZ wewfbœ 

ai‡bi eª¨v‡Ûi Nwo ch©‡eÿY K‡i Ges c‡i Zv‡`i ¸Yv¸Y, myweav-Amyweav we‡ePbv K‡i NwowU µ‡qi wm×všÍ MÖnY 

K‡i| d‡j eª¨vÛ wewfbœ mgRvZxq c‡Y¨i mv‡_ Zzjbvg~jK ch©v‡jvPbvi my‡hvM m„wó K‡i _v‡K|   

7. cÖZviYvi m¤¢vebv Kg (Less possibility of cheating): wecY‡bi †gŠwjK welqmg~n †hgb― cY¨, g~j¨, eÈb I 

cÖPvi wb‡q Drcv`KM‡Yi wKQy A½xKvi _v‡K| mvaviYZ eª¨vwÛs Kiv cY¨mg~n Drcv`KM‡Yi GB mKj A½xKvimg~n 

ev Í̄evqb K‡i _v‡K| we‡kl K‡i cY¨ g~j¨ Ges cÖPvi Kvh©µg wb‡q †µZvMY A‡bK †ÿ‡Î weeªZKi Ae ’̄vq c‡o| 

eª¨vwÛs‡qi gvb wba©vi‡Yi gva¨‡g g~j¨ wbw`©ó K‡i Ges cÖPvi A½xKvimg~n h_vh_fv‡e cvjb K‡i _v‡K| d‡j 

†µZv‡`i cÖZvwiZ nIqvi m¤¢vebv Kg _v‡K|  

8. AvBbMZ myiÿv (Legal protection): wecY‡bi †ÿ‡Î eª¨vwÛs AvBbMZ wbivcËv cÖ`vb K‡i _v‡K| eª¨vwÛs‡qi 

Ask wn‡m‡e †UªWgv‡K©i gva¨‡g Drcv`K †hgb Zvi cY¨mg~n‡K bKj †_‡K iÿv Ki‡Z cv‡I, †Zgb †µZvMY 

eª¨vÛK…Z cY¨ µq K‡i †Kv‡bv welq mgm¨v n‡j mn‡R AvBbMZ myiÿv I cÖwZKvi jvf Ki‡Z cv‡i | eª¨vÛK…Z cY¨ 

†_‡K †µZvMY ÿwZMÖ Í̄ n‡j ÿwZ c~i‡Yi Rb¨ †µZvMY mn‡RB AvB‡bi Avkªq MÖnY Ki‡Z cv‡i|   

9. †µZv mš‘wó (Customer satisfaction): wecY‡b me‡P‡q ¸iæZ¡c~Y© welq n‡jv †µZv mš‘wó| eª¨vwÛs Ges †µZv 

mš‘wó A½vAw½fv‡e RwoZ| †µZviv me©`v D”Pg~j¨ w`‡qI cÖwZwôZ eª¨v‡Ûi cY¨ µq Ki‡Z Pvq| GKB ¸Ym¤úbœ bb-

eª¨v‡ÛW cY¨ e¨envi ev µq K‡i †µZviv KL‡bvB mš‘wó jvf K‡i bv| Avevi cÖwZwôZ eª¨v‡Ûi cY¨ µ‡qi d‡j 

†µZviv gvbm¤§Z cY¨ µ‡qi wbðqZv cvq| A‡bK mgq †µZviv c‡Y¨i ˆRweK w`‡Ki cÖwZ ¸iæZ¡ bv w`‡q c‡Y¨i 

cÖZxK ev wWRvB‡bi w`‡K †ewk ¸iæZ¡ cÖ`vb K‡i| ZvB †µZv‡`i †iv‡j· Nwo e¨envi K‡i Pig Z…wß jvf K‡i|   

1o. wecYb w ’̄wZkxjZv (Marketing stability): wecYb w ’̄wZkxjZvi Rb¨ eª¨vwÛs GKwU ¸iæZ¡c~Y© nvwZqvi wn‡m‡e 

KvR K‡i| eª¨vÛK…Z cY¨ wecY‡bi gva¨‡g cÖwZôvb Zvi evRvi †kqvi m¤ú‡K© AeMZ _v‡K| d‡j cÖwZôvb mn‡RB 

Zv‡`i evRvi‡K wbqš¿Y Ki‡Z cv‡i| eª¨vÛK…Z c‡Y¨i cÖwZ †µZv‡`i AbyK‚j g‡bvfv‡ei Kvi‡Y we‡µZvMY mn‡RB 

g~j¨ cÖwZ‡hvwMZv Gov‡Z cv‡i| eª¨v‡Ûi gva¨‡g cY¨ wPwýZ K‡i wewfbœ †kªwYi †µZv‡`i Rb¨ wfbœ wfbœ cY¨ wecYb 

Kiv nq| mvwe©Kfv‡e eª¨vwÛs‡qi gva¨‡g GKwU c‡Y¨i wecYb Kvh©µg w ’̄wZkxj _v‡K|  
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L. wecYbKvixi `„wó‡KvY †_‡K (From the viewpoint of marketers): eª¨vwÛs‡qi Kvi‡Y wecYbKvixMb 

wewfbœfv‡e DcK…Z n‡q _v‡K| wb‡¤œ wecYbKvix‡`i `„wó‡KvY †_‡K eª¨vwÛs‡qi ¸iæZ¡mg~n Av‡jvPbv Kiv n‡jv:   

1. B‡gR m„wó Kiv (Creating image): h_vh_ eª¨vwÛs e¨emv‡K D”P gvÎvq wb‡q hvq| GKwU fv‡jv eª¨vÛ cÖwZôv 

Qvov GKwU †Kv¤úvwb †Kv‡bv g‡ZB `xN© †gqv‡` evRv‡i cÖwZôv jvf Ki‡Z cv‡i bv| cÖwZôv‡bi mdjZv wbf©i K‡i 

eª¨vwÛs‡qi Dci| †Kv¤úvwbi cY¨ I †mevi gvb m¤ú‡K© mwVK aviYv ª̀æZ cÖwZwôZ Kiv m¤¢e eª¨vwÛs‡qi gva¨‡g| d‡j 

fvj eª¨vÛK…Z c‡Y¨i gva¨‡g cÖwZôv‡bi cY¨ ev †mevi `ªæZ B‡gR m„wó n‡q _v‡K|   

2. evRvi m¤cÖmviY (Market expansion): GKUv cÖwZwôZ fv‡jv eª¨vÛ †Kej †`‡ki Pvwn`v c~iY K‡i Ggb bq 

eis Gi Pvwn`v mviv wek¦e¨vcx Qwo‡q c‡o| bvBwK BbK‡c©v‡ikb †Ljvayjv mvgMÖxi cÖ ‘̄ZKvix cÖwZôvb| Gi m`i 

`ßi gvwK©b hy³iv‡óª Aew ’̄Z| bvBwK †Kej gvÎ hy³iv‡óªB Zv‡`i cY¨ weµq K‡i bv eis wek¦e¨vcx bvBwKi Pvwn`v 

i‡q‡Q| Gfv‡e c„w_ex‡Z A‡bK eª¨vÛ i‡q‡Q hv‡`i Pvwn`v †`‡ki evRvi A‡cÿv we‡`‡kB †ewk|  

3. cÖPvi myweav (Promotional advantage): eª¨vwÛs weÁvcbmn Ab¨vb¨ wecYb cÖ‡gvk‡b we‡kl mn‡hvwMZv K‡i 

_v‡K| cY¨ cÖPv‡ii †ÿ‡Î weÁvcb GKwU we‡kl †KŠkj| eª¨vwÛs Qvov Kvh©Ki weÁvcb m¤¢eci bq| fv‡jv eª¨vÛ 

wb‡RB weÁvcb wn‡m‡e KvR K‡i| GUv Lye mn‡RB mvgvwRK †hvMv‡hv‡M fvBivj nq| cÖPv‡ii Ab¨vb¨ nvwZqvi¸‡jv 

eª¨v‡Ûi B‡gR‡K Kv‡R jvwM‡q _v‡K| fv‡jv I cÖwZwôZ eª¨vÛ weÁvcb LiP Kgv‡Z ¸iæZ¡c~Y© f~wgKv cvjb K‡i| me 

wgwj‡q GKwU cÖwZwôZ eª¨v‡Ûi Rb¨ †Kv¤úvwbi wecYb cÖmvi Kg©m~wP mwVKfv‡e ev Í̄evwqZ n‡q _v‡K|  

4. wecYb †KŠkj (Marketing strategy): g~jZ eª¨vwÛs n‡jv GKwU AvµgYvZ¥K wecYb †KŠkj| GLv‡b cY¨‡K 

AvKl©Yxqfv‡e †µZv‡`i mvg‡b Dc¯’vcb Kiv nq| eª¨vwÛs‡qi gva¨‡g Drcv`bKvix evRvi †_‡K ga¨ ’̄Kvix‡`i 

D‡”Q` Ki‡Z cv‡i| eª¨vÛ B‡g‡Ri gva¨‡g c‡Y¨i mybvg e„w× cvq | Drcv`bKvix mwVK g~‡j¨ cY¨ weµq Ki‡Z 

cv‡i| eª¨vÛ e¨env‡ii gva¨‡g Drcv`bKvix evRvi wefw³KiY K‡i _v‡K| d‡j Drcv`bKvix eª¨vÛ‡K wecYb 

nvwZqvi wn‡m‡e e¨envi K‡i|  

5. c‡Y¨i Ae ’̄vb ˆZwi (Create product positioning): c‡Y¨i Ae ’̄vb ˆZwi Ki‡Z eª¨vwÛs ¸iæZ¡c~Y© f~wgKv 

cvjb K‡i| GKUv we‡kl c‡Y¨i mv‡_ gvby‡li †h m¤úK© ˆZwi nq Zvi PvB‡Z A‡bK †ewk m¤úK© ˆZwi nq eª¨v‡Ûi 

mv‡_| Avgiv †`vKv‡b wM‡q †Kv‡bv mgq ewj bv †h Avgv‡K GKUv Uz_‡c÷ w`b eis Avgiv Avgv‡`i cQ‡›`i eª¨vÛwU 

†LuvR K‡i _vwK| we‡µZv‡K mivmwi e‡j _vwK †h, Avgv‡K GKUv †K¬vRAvc ev †mb‡mvWvBb w`b| GUv Avm‡j 

eª¨vwÛs‡qi Kvi‡YB n‡q _v‡K| cY¨ Ae ’̄vb ˆZwii Kvi‡Y eª¨vÛK…Z c‡Y¨i †ÿ‡Î †µZvMY †ewk g~j¨ cÖ`vb Ki‡Z 

cÖ ‘̄Z _v‡K|   

6. c‡Y¨i Pvwn`v e„w× (Increase product demand): c‡Y¨i Pvwn`v e„w×‡Z eª¨vÛ AMÖYx f~wgKv cvjb Ki| 

†Kv¤úvwbi GKwU †jv‡Mv ev mdj c‡Y¨i GKwU bvg Lye mn‡RB evRv‡i cwiwPwZ †c‡q _v‡K| †µZv cY¨ µq Kivi 

mgq me©`v Zvi cQ‡›`i eª¨vÛwUi K_v gv_vq iv‡L| GQvov eª¨v‡Ûi e¨vcv‡i †µZv wb‡R cY¨wU µq K‡i Ges Ab¨‡`i 

†mB eª¨v‡Ûi cY¨wU µq Kivi Rb¨ civgk© †`q| cÖwZwôZ GKwU eª¨vÛ mn‡RB †`‡k Ges we‡`‡k cÖPvi myweav cvq| 

d‡j eª¨vÛK…Z c‡Y¨i Pvwn`v ivZvivwZ e„w× cvq|  

7. cÖwZ‡hvwMZv †gvKv‡ejv Kiv (Dealing with competition): eZ©gv‡b cÖwZ‡hvMx‡`i †gvKv‡ejv K‡i evRv‡i 

wU‡K _vKv LyeB K‡ói e¨vcvi| Z‡e cY¨ h_vh_fv‡e eª¨vwÛs Ki‡Z cvi‡j mn‡RB cÖwZ‡hvMx‡`i †gvKv‡ejv Kiv 

hvq| Ab¨w`‡K eª¨vwÛs‡qi d‡j AwbqwgZ †µZvMY wbqwgZ †µZvq cwiYZ nq| cÖwZwôZ eª¨vÛ wb‡q †µZviv memgq 

cy‡jvwKZ _v‡K Ges Ab¨ cÖwZ‡hvMx eª¨v‡Ûi mgv‡jvPbv I Zzjbvg~jK g~j¨vqb K‡i| GQvov †Kv‡bv cÖwZôvb hw` 

evRvi †bZv n‡Z Pvq Z‡e Zv‡K cÖ_‡gB eª¨vÛ cÖwZôvi wel‡q g‡bv‡hvMx n‡Z n‡e|     

M. mgv‡Ri `„wó‡KvY †_‡K (From the view point of society): eª¨vwÛs‡qi Kvi‡Y mgvR wewfbœfv‡e DcK…Z 

n‡q _v‡K| wb‡¤œ mgv‡Ri `„wó‡KvY †_‡K eª¨vwÛs‡qi ¸iæZ¡mg~n Av‡jvPbv Kiv n‡jv:   
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1. cY¨gvb m¤ú‡K© wbðqZv (Ensuring quality products): eZ©gvb mgv‡R †µZvMY cY¨ gvb wb‡q fxlY 

mRvM| GLb gvbyl cY¨ gvb wb‡q Av‡jvPbv I Z_¨ msMÖn K‡i| d‡j wecYbKvix‡K c‡Y¨i gvb DbœZ I cY¨ gv‡bi 

avivevwnKZv eRvq ivLvi Rb¨ we‡kl e¨e ’̄v MÖnY Ki‡Z n‡”Q| Drcv`Kiv AbyMZ †µZv m„wó I Zv‡`i a‡i ivLvi 

Rb¨ c‡Y¨i gv‡bvbœq‡bi †Póvq wjß _v‡K| d‡j eª¨vwÛs DbœZ I ¸YMZ gv‡bi wbðqZv weavb K‡i mvgvwRK Kj¨v‡Y 

mnvqZv K‡i|  

2. bZzb cY¨ cÖeZ©b (Introducing new products): †ewkifvM Drcv`K GKwU bZzb cY¨ ˆZwii ¯̂cœ †`‡L 

_v‡K| cÖwZ‡hvMx‡`i Kv‡Q †bB Ggb †Kv‡bv bZzb cY¨ Drcv`‡b Ges wecY‡bi †ÿ‡Î Zv‡`i AvMÖn A‡bK †ewk 

_v‡K| †m Kvi‡Y Drcv`KMY cÖwZwbqZ mgv‡R bZzb bZzb cY¨ wfbœ wfbœ bv‡g Dc¯’vcb Ki‡Q| eª¨vwÛs AwaKZi 

DbœZ I bZzb cY¨ cÖeZ©b K‡i mvgvwRK Kj¨v‡Y mnvqZv Ki‡Q|   

3. weµqKvixi Av ’̄v (Seller confidence): eª¨vwÛs‡qi gva¨‡g cY¨ ev cÖwZôv‡bi GKwU mvgvwRK g~j¨ ˆZwi nq| 

fv‡jv eª¨vÛ wb‡q KvR Ki‡Z weµqKg©xMY mv”Q›`¨‡eva K‡i| GLv‡b c‡Y¨i ¸YMZ gvb eRvq _vKvi Kvi‡Y †µZv I 

we‡µZvi m¤úK© my›`i _v‡K| †UªWgv‡K©i gva¨‡g eª¨vÛK…Z c‡Y¨i AvBbMZ wbivcËv _v‡K| cÖwZ‡hvMxiv eª¨vÛK…Z cY¨ 

bKj Ki‡Z cv‡i bv| eª¨vÛ cÖwZôv‡b fv‡jv Kg©x AvK…ó Ki‡Z mnvqZv K‡i| m‡e©vcwi mvgvwRKfv‡eI weµqKg©xiv 

Zv‡`i Kv‡Ri m¤§vb I ¯̂xK…wZ †c‡q mš‘ó _v‡K|  

4. RxebhvÎvi gv‡bvbœqb (Improving standard of living): wecYb e¨e ’̄v Avgv‡`i ˆ`bw›`b †fv‡Mi ZvwjKvq 

wbZ¨ bZzb eª¨v‡Ûi cY¨ †hvMvb w`‡q Avgv‡`i RxebhvÎvi gvb Dbœq‡b mnvqZv Ki‡Q| mf¨Zvi AMÖMwZi mv‡_ mv‡_ 

gvby‡li RxebhvÎvi gvb hZ †ewk DbœZ n‡”Q, eª¨vwÛs ZZ‡ewk ¸iæZ¡c~Y© I cÖ‡qvRbxq welq wn‡m‡e we‡ewPZ n‡”Q| 

eª¨vwÛs‡qi d‡j †µZviv mn‡RB cY¨ wPwýZ Ki‡Z cvi‡Q Ges Zv‡`i RbwcÖq eª¨vÛK…Z cY¨ µ‡q DrmvwnZ n‡”Q| 

†µZviv memgq Zv‡`i gh©v`v e„w× cv‡e Ggb eª¨vÛ cQ›` K‡i I evievi eª¨vÛwU µ‡q AvMÖnx nq| d‡j eª¨vwÛs‡qi  

gva¨‡g RbM‡Yi RxebhvÎvi gvb DbœZ nq |  

myZivs Avgiv eyS‡Z cviwQ †h, AvaywbK wecYb e¨e ’̄vq eª¨vwÛs‡qi ¸iæZ¡ Acwimxg| h‡_vchy³ eª¨vwÛs †µZv‡`i 

Kv‡Q mn‡R MÖnY‡hvM¨ wn‡m‡e we‡ewPZ nq Ges †µZv‡`i mv‡_ GKUv wek¦v‡mi RvqMv ˆZwi nq| ZvQvov eª¨vwÛs‡qi 

gva¨‡g mn‡RB cÖwZ‡hvMx‡`i †gvKv‡ejv Kiv hvq| m‡e©vcwi mvgvwRKfv‡e eª¨vwÛs‡qi ¸iæZ¡ w`b w`b e„w× cv‡”Q| 

ZvB †Kv¤úvwb¸‡jv cY¨ eª¨vwÛs‡qi Rb¨ mvgvwRK †hvMv‡hvM gva¨g¸‡jv‡K h_vh_fv‡e e¨envi Ki‡Q| wecY‡bi 

cÖavb wZbwU MÖæc †hgb―†fv³v, Drcv`K Ges mgv‡Ri wbKU eª¨vwÛs‡qi ¸iæZ¡ w`b w`b e„w× cv‡”Q| cwi‡k‡l ejv 

hvq, GKwU cÖwZôvb‡K cÖwZ‡hvMx evRv‡i wU‡K _vK‡Z n‡j cY¨ eª¨vwÛs‡qi w`‡K AwaK g‡bv‡hvMx n‡Z n‡e|   

 

eª¨vwÛs‡qi mxgve×Zv  

Limitations of Branding 

eZ©gvb cÖwZ‡hvwMZvg~jK evRv‡i GKwU cÖwZôvb‡K wU‡K _vKvi Rb¨ eª¨vwÛs‡qi f~wgKv Ab¯̂xKvh©| cY¨ †KŠk‡ji 

GKwU ¸iæZ¡c~Y© welq n‡jv eª¨vÛ| †fv³v, Drcv`bKvix I mgvR eª¨vwÛs‡qi gva¨‡g wewfbœfv‡e DcK…Z n‡jI Gi †ek 

wKQy Amyweav i‡q‡Q| wb‡¤œ eª¨vwÛs‡qi mxgve×Zvmg~n Av‡jvPbv Kiv n‡jv:  

1. D”Pg~j¨ (High price): eª¨vwÛs Gi me‡P‡q †ewk mgv‡jvPbv nq g~j¨ wb‡q| ejv n‡q _v‡K fv‡jv eª¨vÛ gv‡bB 

D”Pgyj¨| A‡bK mgq mgRvZxq c‡Y¨i PvB‡Z wØ¸Y g~j¨ w`‡q †µZv‡`I D”P eª¨v‡Ûi cY¨ µq Ki‡Z nq| hw`I 

eª¨vÛ cÖwZôvi Rb¨ cÖwZôvb‡K A‡bK LiP Ki‡Z nq, Z_vwc wecYbKvixMY †µZv‡`i Av‡eM‡K cuywR K‡i RbwcÖq 

eª¨v‡Ûi Rb¨ D”Pg~j¨ wba©viY K‡i _v‡K|  

2. GK‡PwUqv †bZ…Z¡ (Lead to monopoly): fv‡jv I cÖwZwôZ eª¨vÛmg~n GK ai‡bi GK‡PwUqv e¨emvq cwiYZ 

nq| GUv†K Ab¨fv‡e ejv nq GK‡PwUqv eª¨vÛ| GK‡PwUqv e¨emv‡qi †h mKj Amyweav i‡q‡Q †m¸‡jvi cÖwZdjb 

GLv‡b c‡o| GK‡PwUqv eª¨vÛ Ab¨ eª¨vÛmg~n‡K evRvi †_‡K weZvwoZ K‡i wb‡RB mgMÖ evRvi `Lj K‡i| d‡j 

eª¨vÛ c‡Y¨i D”Pg~j¨ wba©viY K‡i Ges D”P gybvdv †fvM K‡i| GK‡PwUqv eª¨vÛ †µZv‡`i wewfbœfv‡e ÿwZMÖ Í̄ K‡i|    
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3. Ab¨vb¨ cY¨ µ‡q wbiærmvwnZ (Discouraging from buying others products): eª¨v‡Ûi c‡Y¨i cÖwZ †µZviv 

†ewk gvÎvq AbyMZ _v‡K| GB †ÿ‡Î †µZviv Ab¨vb¨ eª¨v‡Ûi cY¨ g~j¨vq‡bi `iKvi g‡b K‡i bv| eª¨v‡Ûi hviv AÜ 

f³ _v‡K Zviv weKí †Kv‡bv c‡Y¨i mÜvb K‡i bv| evRv‡i µgvMZ †h mKj bZzb c‡Y¨i Avwef©ve nq A‡bK 

†µZvB Zv‡`i cÖPwjZ eª¨v‡Ûi evB‡i H mKj bZzb cY¨ e¨envi Ki‡Z Pvq bv| G‡Z A‡bK †ÿ‡Î evRv‡i AvMZ 

gvbm¤§Z bZzb cY¨ e¨envi †_‡K †µZviv ewÂZ nq|    

4. weåvwšÍ m„wó (Create confusion): cY¨ µ‡qi mgq eª¨vwÛs wb‡q †µZviv weåv‡šÍi g‡a¨ c‡o| D`vniY¯̂iƒc ejv 

hvq, †Kv‡bv †µZv evRv‡i †Uwjwfkb µ‡qi mgq wewfbœ ai‡bi †Uwjwfkb eª¨vÛ ch©‡eÿY K‡i| wewfbœ eª¨v‡Ûi is, 

wWRvBb, g~j¨, †mev, AvK…wZ, iƒc‡iLv BZ¨vw` wewfbœ ai‡bi n‡q _v‡K| cÖ‡Z¨K wecYbKvix wb‡R‡`i eª¨v‡Ûi †kªôZ¡ 

cÖgvY Kivi †Póv K‡i| d‡j cY¨ cQ‡›`i †ÿ‡Î †µZviv weåvwšÍi g‡a¨ c‡o|    

5. e¨qeûj (Expensive): eª¨vÛ e¨e ’̄vcbv AZ¨šÍ e¨qeûj welq| eª¨vÛ Dbœq‡bi Rb¨ GKwU cÖwZôvb‡K A‡bK A_© 

I kªg wewb‡qvM Ki‡Z nq| eª¨vÛ cÖwZôvi †cQ‡b †gav I mgq A‡bK †ewk cÖ‡qvRb| eª¨v‡Ûi cY¨ mvaviYZ gReyZ I 

†UKmB nq| G‡`i Drcv`b LiP ¯̂vfvweK Kvi‡Y †ewk n‡q _v‡K| eª¨vÛ B‡gR ˆZwi Kivi Rb¨ †h AwZwi³ LiP 

Ki‡Z nq Zv hy³ nq c‡Y¨i `v‡gi m‡½| eª¨vÛ cÖwZôv G‡ZvUvB e¨qeûj †h A‡bK †QvU cÖwZôv‡bi Rb¨ cY¨ eª¨vwÛs 

Kiv m¤¢f nq bv|  

6. cY¨ cwieZ©b SuywK (Risk of product switching): Drcv`bKvix A‡bK mgq Zv‡`i A½xKvi c~iY Ki‡Z 

e¨_© nq| eª¨v‡Ûi cY¨ µ‡qi †ÿ‡Î †µZvMY mvaviYZ weKí cY¨ g~j¨vqb K‡i bv| A‡bK mgq Drcv`KMY 

†µZv‡`i wbKU eª¨vÛK…Z wb¤œgv‡bi cY¨ mieivn K‡i _v‡K| Ab¨w`‡K evRv‡i cÖwZwbqZ bZzb bZzb eª¨vÛK…Z cY¨ 

AšÍf©~³ n‡”Q| bZzb eª¨v‡Ûi cÖwZ A‡bK gvby‡li AvMÖn e„w× cvq| G‡ÿ‡Î A‡bK wbqwgZ †µZv Zv‡`i eZ©gvb eª¨vÛ 

cwieZ©b K‡i bZzb eª¨vÛ µ‡qi wm×všÍ MÖnY K‡i| 

7. eª¨vwÛs Gi AvIZv (Scope of branding): eZ©gvb cÖwZ‡hvwMZvg~jK evRv‡i cÖvq mKj cÖwZôvb Pvq Zv‡`i 

cY¨‡K eª¨vwÛs Ki‡Z| Z‡e wKQy cY¨ Av‡Q hv‡`i eª¨vwÛs Kiv hvq bv ev K‡iI Lye GKUv jvf nq bv| †hgb― 

djg~j, kvK-mewR, ZwiZiKvix BZ¨vw`| mvaviYZ †h mKj c‡Y¨i gvb Lye †ewk DVvbvgv K‡i Zv‡`i †ÿ‡Î eª¨vwÛs 

Lye KwVb KvR| K…wlRvZ cY¨mg~‡ni eª¨vwÛs cÖwZôvb‡K mgm¨vi g‡a¨ †dj‡Z cv‡i| Avevi †h mKj c‡Y¨i evRvi 

Pvwn`v Lye Kg Zv‡`i eª¨vwÛs jvfRbK nq bv|  

 

 

mvims‡ÿc:  

cY¨ †KŠk‡ji ¸iæZ¡c~Y© Ask Ges nvwZqvi n‡jv eª¨vwÛs| cÖwZ‡hvwMZvg~jK evRv‡i wU‡K _vKvi Rb¨ eª¨vwÛs‡qi 

f~wgKv Ab¯̂xKvh©| e¨emv-evwYR¨, wecYb, †µZv-we‡µZv Z_v mgv‡Ri wewfbœ †ÿ‡Î eª¨vwÛs ¸iæZ¡c~Y© f~wgKv 

ivL‡Q| †fv³v‡`i †ÿ‡Î eª¨vwÛs †h mKj f~wgKv cvjb Ki‡Q Zv n‡jv: †fv³v‡`i Rb¨ cY¨ wbwðZ Kiv, gvbm¤§Z 

cY¨ mieivn Kiv, †µZv‡`i cybtµ‡q mnvqZv Kiv, mgq I kªg mvkªq Kiv, cÖZviYv †_‡K iÿv I AvB‡bi myiÿv 

Kiv Ges †µZv mš‘wó e„w× Kiv| wecYbKvix‡`i `„wó‡KvY †_‡K eª¨vwÛs Zvrch©c~Y© f~wgKv cvjb Ki‡Q, †hgb― 

c‡Y¨i B‡gR m„wó Kiv, evRvi m¤cÖmviY I wecYb †KŠkj MÖnY Kiv, cÖPvi myweav I cY¨ Ae ’̄vb ˆZwi Kiv, c‡Y¨i 

Pvwn`v e„w× I weµqKvixM‡Yi Av ’̄v m„wó Kiv Ges cÖwZ‡hvwMZv †gvKv‡ejv Kiv BZ¨vw`| GQvov mgv‡Ri †ÿ‡Î 

eª¨vwÛs †h mKj f~wgKv cvjb Ki‡Q Zv n‡jv: cY¨gvb m¤ú‡K© wbðqZv cÖ`vb Kiv, bZzb cY¨ Dbœqb Kiv Ges 

mvwe©Kfv‡e mgv‡Ri gvby‡li RxebhvÎvi gvb Dbœqb Kiv| Ab¨w`‡K eª¨vwÛs‡qi A‡bK myweav _vK‡jI ev Í̄‡e Gi 

wKQy mxgve×Zv cwijwÿZ nq| †hgb― c‡Y¨i D”P g~j¨ wba©viY, GK‡PwUqv e¨emv‡qi Kzdjmg~n, eª¨vwÛs wb‡q 

†µZviv weåvwšÍi g‡a¨ c‡o Ges GUv A‡bK mgq †µZv‡`i Rb¨ Lye e¨qeûj n‡q `uvovq| eª¨vwÛs‡qi wewfbœ w`K 

wb‡q A‡b‡KB bvbv ai‡bi †bwZevPK gšÍe¨ cÖKvk K‡i‡Q| Z_vwc eZ©gvb cÖwZ‡hvwMZvg~jK evRv‡i eª¨vwÛs‡qi 

¸iæZ¡ Acwimxg| ZvB cÖwZôvbmg~n Zv‡`i c‡Y¨i eª¨vwÛs‡qi e¨vcv‡i h‡_ó g‡bv‡hvMx I eª¨vwÛs‡K h‡_ó ¸iæZ¡ 

cÖ`vb Ki‡Q| 
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 eª¨vÛ e¨e ’̄vcbv 

Brand Management 

 

D‡Ïk¨ 

G cvV †k‡l Avcwb- 

 eª¨vÛ e¨e ’̄vcbv Kx Zv ej‡Z cvi‡eb;  

 eª¨vÛ e¨e ’̄vcbvi cwiwa eY©bv Ki‡Z cvi‡eb;  

 eª¨vÛ e¨e ’̄vcbvi Kvh©vewj we‡kølY Ki‡Z cvi‡eb; Ges  

 wecYb I eª¨vwÛs‡qi m¤úK© wbY©q Ki‡Z cvi‡eb|   

 

eª¨vÛ e¨e ’̄vcbv n‡jv GKwU cÖwµqv hv mg‡qi mv‡_ mv‡_ GKwU eª¨vÛ c‡Y¨i gvb, c‡Y¨i B‡gR eRvq ivL‡Z, cY¨ 

DbœZ Ki‡Z, eª¨vÛ m‡PZbZv m„wó Ki‡Z cwiPvwjZ nq| GKwU kw³kvjx eª¨vÛ cwiPvjbv Ki‡Z Ges Zv‡`i 

MÖvnK‡`i mv‡_ Nwbô m¤úK© M‡o Zzj‡Z eª¨vÛ e¨e ’̄vcbv h‡_ó f~wgKv iv‡L| cÖv_wgK D‡Ïk¨ AR©‡bi j‡ÿ¨ eª¨vÛ 

e¨e ’̄vcK‡K cÖwZwbqZ bvbvwea Kvh©m¤úv`b Ki‡Z nq| eª¨vÛ cÖwZôv I myôzfv‡e eª¨vÛ cwiPvjbvi Rb¨ eª¨vÛ 

e¨e ’̄vcK hv K‡i ZvB eª¨vÛ e¨e ’̄vcbvi Kvh©vewj| eª¨v‡Ûi Dci cÖfve we Í̄viKvix Af¨šÍixY I evwn¨K Dcv`vb¸‡jv 

wbqš¿Y I mgš^qmvab n‡jv eª¨vÛ e¨e ’̄vcbvi cÖavb KvR| eª¨vÛ e¨e ’̄vcbv wb‡q wewfbœ wecYb wekvi`MY wfbœ wfbœ 

`„wó‡KvY †_‡K Zv‡`i gZvgZ cÖ`vb K‡i‡Qb| Z‡e mK‡jB †hUv †evSv‡bvi †Póv K‡i‡Q †mUv n‡jv, eª¨vÛ m„wó Ges 

eª¨vÛ ev Í̄evqb ch©šÍ mKj Kvh©µ‡gi mgwó n‡jv eª¨vÛ e¨e ’̄vcbv| eZ©gvb gy³ evRvi A_©bxwZ I wek¦vq‡bi hy‡M 

mgv‡Ri me© Í̄‡ii gvby‡li wbKU eª¨vÛ e¨e ’̄vcbvi welqwU Kg-‡ewk cwiwPZ| e ‘̄Zc‡ÿ GKwU †Kv¤úvwbi fwel¨Z 

eª¨vÛ e¨e ’̄vcbvi `ÿZvi Dci wbf©ikxj| AZx‡Z eª¨vÛ e¨e ’̄vcbv ixwZ, c×wZ, ev Kjv‡KŠkj cÖ‡qv‡Mi †ÿÎ wQj 

mxwgZ| eZ©gvb eª¨vÛ e¨e ’̄vcbv †Kej wkí, KviLvbv, e¨emvq-evwY‡R¨B †K› ª̀xf~Z bq, miKvwi-‡emiKvwi, 

evwYwR¨K-AevwYwR¨K mKj cÖwZôvbB Zv‡`i cÖwZôvi Rb¨ GwU‡K cÖavb Kjv‡KŠkj wn‡m‡e we‡ePbv Ki‡Q|  

 

eª¨vÛ e¨e ’̄vcbv  

Brand Management 

†fv³v‡`i Pvwn`vi mš‘wó weav‡bi gva¨‡g cÖwZôv‡bi D‡Ïk¨ AR©‡bi j‡ÿ¨ eª¨vÛ Kg©m~wPi we‡kølY, cwiKíbv cÖYqb, 

ev Í̄evqb I wbqš¿Y‡K eª¨vÛ e¨e ’̄vcbv e‡j| Ab¨fv‡e ejv hvq e¨e ’̄vcbv c×wZi gva¨‡g hLb eª¨vÛ‡K cwiPvjbv Kiv 

nq Zv‡KB eª¨vÛ e¨e ’̄vcbv e‡j| eª¨vÛ e¨e ’̄vcbvi cÖavb jÿ¨ n‡jv cY¨ ev †mev m¤ú‡K© GKwU mywbw`©ó aviYv ˆZwi 

Kiv| eª¨vÛ e¨e ’̄vcbv GKwU eª¨v‡Ûi cwiPq, g~j¨‡eva Ges B‡gRmn mvwe©K w`‡Ki cwiPvjbv I wbqš¿‡Yi mv‡_ RwoZ 

_v‡K| Brand management can be referred as influencing the brand image through various 

tangible and intangible elements.  

eª¨vÛ e¨e ’̄vcbvi cÖavb KvR n‡jv GKwU cY¨ ev †mevi Rb¨ eª¨vÛ m„wó Kiv Ges Zv‡K evRv‡i cÖwZôv Kiv| GwU Ggb 

GKwU cÖwµqv hvi gva¨‡g †µZv Ges cÖwZôv‡bi g‡a¨ GKwU mym¤úK© M‡o I‡V|  

eª¨v‡Ûi wKQy `„k¨gvb Ges A`„k¨gvb Dcv`vb i‡q‡Q| GKRb e¨e ’̄vcK‡K G mKj Dcv`vbmg~‡ni cÖwZ h_vh_ bRi 

w`‡Z nq| eª¨v‡Ûi `„k¨gvb Dcv`vb¸‡jvi g‡a¨ i‡q‡Q cY¨, g~j¨, †gvoK, weÁvcb, cÖZxK, †jv‡Mv, is BZ¨vw`| 

Avevi A „̀k¨gvb Dcv`vb¸‡jvi g‡a¨ i‡q‡Q †µZv‡`i AwfÁZv AR©b, eª¨vÛ e¨envi K‡i †µZvi cÖwZwµqv Ges 

eZ©gv‡b eª¨v‡Ûi mv‡_ †µZvi m¤úK©| `„k¨gvb welq¸‡jv Avgv‡`i eª¨vÛ‡K ¯§iY Ki‡Z mvnvh¨ K‡i Ges A „̀k¨gvb 

welq¸‡jv eª¨vÛ†K g~j¨vqb Ki‡Z mvnvh¨ K‡i|  

cvV-1.5 
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eª¨vÛ cÖwZôvi Rb¨ e¨e ’̄vcbv wel‡qi wewfbœ A¨v‡cÖvPmg~‡ni mnvqZv †bqv nq| g~jZt eª¨vÛ m„wó Kivi PvB‡Z eª¨vÛ 

ev Í̄evqb A‡bK KwVb KvR| GKwU eª¨vÛ‡K evRv‡i cÖwZwôZ I ev Í̄evq‡bi mKj Kv‡Ri mv‡_B eª¨vÛ e¨e ’̄vcbv 

RwoZ _v‡K| eª¨vÛ e¨e ’̄vcbvi g~L¨ D‡Ïk¨ n‡jv †µZv‡`i mv‡_ jvfRbK m¤úK© m„wói gva¨‡g cÖwZôv‡bi Kvw•ÿZ 

jÿ AR©‡b mnvqZv Kiv| eª¨vÛ Kg©m~wPi me©‡ÿ‡Î e¨e ’̄vcKxq bxwZgvjv, c×wZ I e¨e ’̄vcKxq `ÿZv cÖ‡qvM Kiv 

nq| cwi‡k‡l ejv hvq eª¨vÛ e¨e ’̄vcbv n‡jv Ggb GKwU cÖwµqv †hLv‡b MÖvnK‡`i mš‘wó weav‡bi gva¨‡g cÖwZôv‡bi 

jÿ¨ AR©b Kiv hvq Ges eª¨vÛ msµvšÍ mvwe©K Kvh©vewji cwiKíbv cÖYqb, msMwVZKiY, ev Í̄evqb Ges wbqš¿Yg~jK 

Kvh©µg cwiPvwjZ nq|  

 

eª¨vÛ e¨e ’̄vcbvi Kvh©vewj  

Functions of Brand Management 

eª¨vÛ e¨e ’̄vcbv †gŠwjK `yBwU KvR m¤úv`b K‡i| cÖ_gZ eª¨vÛ e¨e ’̄vcK eª¨vÛ Dcv`vb¸‡jv e¨envi K‡i eª¨vÛ 

m‡PZbZv ˆZwi K‡i| eª¨v‡Ûi wKQy Af¨šÍixY Dcv`vb i‡q‡Q, †hgb― †jv‡Mv, bvg, cÖZxK, †køvMvb BZ¨vw`| GB 

Dcv`vb¸‡jv mwVKfv‡e †cvkv‡K, cY¨ †gvoKRvZKi‡Y, hvbevn‡b ev †`vKv‡b Dc¯’vcb K‡i h‡_ó fvj dj jvf 

Kiv hvq| †Kv_vI 'do it' †jLvUv †`L‡j Avgv‡`i bvBwKi K_v g‡b Kwi‡q †`q| wØZxqZ cÖwZôv‡bi eª¨vÛ 

B‡gR‡K †µZv‡`i g‡bi g‡a¨ Ae ’̄vb Ki‡Z mvnvh¨ K‡i| GLv‡b eª¨vÛ cv_©K¨Kxi‡Yi gva¨‡g GB KvRwU mdjfv‡e 

Kiv n‡q| eª¨vÛ e¨e ’̄vcbvi †gŠwjK Kvh©vewj QvovI eª¨vÛ e¨e ’̄vcbvi wKQy cÖPwjZ Kvh©vewj i‡q‡Q| wb‡¤œ ms‡ÿ‡c 

GB mKj Kvh©vewji weeiY †`qv n‡jv:  

1. †µZv m„wó I wPwýZKiY (Creating and Identifying Customer): eª¨vÛ e¨e ’̄vcbvi Kvh©µg Avi¤¢ nq †µZv 

m„wó Ges †µZv wPwýZKi‡Yi gva¨‡g| cÖ_‡g †`L‡Z n‡e Kv‡`i Rb¨ eª¨vÛ Kvh©µg cwiPvwjZ n‡e Ges c‡Y¨i 

Pvwn`v †Kgb| D`vniY¯^iƒc mvev‡bi K_v ejv hvq| mKj †kªwYi gvbyl mvevb e¨envi K‡i ZvB Gi Pvwn`v mviv 

†`ke¨vcx i‡q‡Q| G †ÿ‡Î †`‡ki mKj gvbylB mvev‡bi †µZv| GLb †Kv‡bv †Kv¤úvwb hw` †Kej cyiæl, gwnjv ev 

wkï‡`i Rb¨ mvevb ˆZwi K‡i Z‡e Awfó †µZvi msL¨v wfbœ n‡e| cÖ_‡g †µZv‡`i e¨vwß †`L‡Z n‡e Ges †mB 

Abyhvqx Zv‡`i msL¨v wba©viY Ki‡Z n‡e| Gi c‡i †µZv‡`i ˆewkó¨ Ges AvPiY we‡kølY Ki‡Z n‡e| †µZv‡`i 

†kªwYMZ cv_©K¨ eª¨v‡Ûi Dci cÖfve we Í̄vi K‡i| GQvov †µZv‡`i Pvwn`v I µq-Af¨vm GK iK‡gi bq| eª¨vÛ 

e¨e ’̄vi mvwe©K Kvh©µg cwiPvwjZ nq †µZv‡`i †K›`ª K‡i|   

2. Av`k© eª¨vÛ ˆZwi Kiv (Creating Ideal Brand): †µZv wPwýZKi‡Yi ci eª¨vÛ e¨e ’̄vcbvi cÖavb KvR n‡jv 

Av`k© eª¨vÛ ˆZwi Kiv| GB Kvh©µ‡gi Dci cy‡iv eª¨vÛ e¨e ’̄vcbvi mdjZv wbf©i K‡i| GKwU fv‡jv I m„wókxj eª¨vÛ 

ˆZwi Ki‡Z cvi‡j Zv w`‡q eª¨vÛ e¨e ’̄vcbvi cÖK…Z jÿ AR©b Kiv hv‡e| eª¨v‡Ûi Dci `„k¨gvb Ges A „̀k¨gvb 

A‡bK welq cÖfve we Í̄vi K‡i| eª¨vÛ m„wói Rb¨ G mKj welq¸‡jv we‡ePbv Ki‡Z nq | eª¨vÛ m„wó GKwU RwUj 

welq| GKwU fv‡jv eª¨v‡Ûi A‡bK¸‡jv ˆewkó¨ i‡q‡Q, †hgb― eª¨vÛ mnR mij I †QvU n‡e, GUv‡K BDwbK I 

cv_©K¨g~jK n‡Z n‡e, GLv‡b cY¨ ev †mevi myweavmg~n ewY©Z n‡Z n‡e BZ¨vw`| GQvovI eª¨vÛ m„wói mgq eª¨vÛ 

e¨e ’̄vcbv‡K wKQy †gŠwjK Dcv`vb †hgb― cÖvavb¨, K…wZZ¡, Kíbv, wePvi, Abyf~wZ, AbyiYb BZ¨vw` welq¸‡jv 

we‡ePbv Ki‡Z n‡e| 

3. eª¨vÛ †hvMv‡hvM ˆZwi Kiv (Creating Brand Communication): eª¨vÛ m„wói ci eª¨vÛ e¨e ’̄vcbvi Ab¨Zg 

KvR n‡jv †µZv‡`i mv‡_ eª¨v‡Ûi cwiPq Kwi‡q †`qv| †Kej gvÎ eª¨vÛ ˆZwi Ki‡jB n‡e bv GUv‡K mwVK mg‡q 

mwVKfv‡e †µZv‡`i mvg‡b Dc¯’vcb Ki‡Z n‡e| KviY `k©‡Ki Kv‡Q hw` eª¨vÛwU h_vmg‡q bv †cuŠQvq Z‡e eª¨vÛwU 

Zvi Kvw•ÿZ jÿ AR©b Ki‡Z cvi‡e bv| eª¨vÛ †hvMv‡hv‡Mi Rb¨ wewfbœ e¨e ’̄vcK wewfbœ c×wZ ev †KŠkj MÖnY 

Ki‡Z cv‡i| eª¨vÛ †hvMv‡hv‡Mi D`vniY¸‡jvi g‡a¨ i‡q‡Q wej‡evW©, †iwWI weÁvcb, †Uwjwfkb weÁvcb, 

msev`cÎ, g¨vMvwRb, wbDR‡jUvi, AbjvBb ey‡jwUb Ges †Kv¤úvwbi mv‡_ Zvi Kg©Pvix‡`i gva¨‡g mivmwi 

†hvMv‡hvM| eª¨vÛ †hvMv‡hv‡Mi jÿ¨ n‡jv eª¨vÛ Ges Gi ¸iæZ¡ m¤ú‡K© MÖvnK‡`i wPšÍvfvebv‡K cÖfvweZ Kiv|  
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4. eª¨vÛ B‡gR m„wó (Creating Brand Image): mdj cÖwZôv‡bi `ÿZv wbf©i K‡i eª¨vwÛs‡qi Dci, Avi 

eª¨vwÛs‡qi mdjZv wbf©i K‡i eª¨vÛ B‡g‡Ri Dci| eª¨vÛ B‡g‡Ri `y‡Uv w`K i‡q‡Q, †hgb― `xN©‡gqv`x I 

¯̂í‡gqv`x eª¨vÛ B‡gR| ¯̂í‡gqv`x eª¨vÛ B‡gR mn‡RB ˆZwi Kiv hvq wKš‘ GUv w`‡q evRv‡i `xN©w`b Ae ’̄vb Kiv hvq 

bv| Z‡e evRv‡i eª¨vÛ‡K cÖwZwôZ Ki‡Z n‡j Ges cÖwZ‡hvMx‡`i †gvKv‡ejv Ki‡Z n‡j `xN©‡gqv`x eª¨vÛ B‡gR m„wó 

Ki‡Z n‡e| GKUv †i‡ Í̄viuv ¯̂í mg‡q Zvi cÖwZôv‡bi Rb¨ B‡gR ˆZwi Ki‡Z cv‡i wKš‘ `xN©‡gqv‡` B‡gR a‡i 

ivL‡Z n‡j Zv‡K GKUv c×wZ I cÖwµqvi gva¨‡g AMÖmi n‡Z n‡e| eª¨vÛ e¨e ’̄vcbvq eª¨vÛ B‡gR m¤ú‡K© cwi®‹vi 

aviYv _vKv LyeB Riæwi| GKUv eª¨vÛ‡K Zvi †µZviv Kxfv‡e †`L‡e Zv wbf©i K‡i eª¨vÛ B‡g‡Ri Dci| †Kv‡bv 

cÖwZôvb hw` †µZv‡`i Zvi eª¨vÛ m¤ú‡K© bZzb wKQy w`‡Z Pvq Z‡e Zv‡K Aek¨B Zvi eª¨vÛ B‡gR‡K gwWdvB Ki‡Z 

n‡e| evRv‡i MÖvgxY‡dvb I †UwjU‡Ki eª¨vÛ B‡gR GKiKg bq| eª¨vÛ B‡gR GKw`‡bB ˆZwi nq bv, GUv ˆZwi Ges 

cÖwZôvi Rb¨ `xN© c_ cvwo w`‡Z nq|  

5. eª¨vÛ cwRkwbs m„wó (Creating Brand Positioning) : eª¨vÛ B‡gR m„wói mv‡_ mv‡_ eª¨vÛ e¨e ’̄vcbvi KvR 

n‡jv eª¨vÛ cwRkwbs Kiv| hw` e¨e ’̄vcbv mdj fv‡e eª¨vÛ B‡gR ˆZwi Ki‡Z cv‡i Z‡e eª¨vÛ cwRkwbs A‡bKUv 

mnR n‡q hvq| cÖwZ‡hvMx eª¨v‡Ûi Zzjbvq †fv³vi g‡b eª¨v‡Ûi ¸Yv¸Y, ˆewkó¨ I fveg~wZ© Øviv ’̄vb K‡i †bIqv‡K 

eª¨vÛ cwRkwbs e‡j| †hgb― Mvwoi RM‡Z gvwm©wWR `vwg I wejvmeûj Mvwo wn‡m‡e, U‡qvUv wgZe¨qx I mnR 

†givgZ‡hvM¨ Mvwo wn‡m‡e Ges myRyKx I gviæwZ ¯̂íg~‡j¨i Mvwo wn‡m‡e †µZv‡`i g‡b ’̄vb K‡i wb‡q‡Q| wewfbœ 

†KŠk‡ji gva¨‡g eª¨vÛ e¨e ’̄vcKMY eª¨vÛ cwRkwbs K‡i _v‡K| G mKj †KŠkj¸‡jvi g‡a¨ D‡jøL‡hvM¨ n‡jv 

ˆewkó¨wfwËK †KŠkj, DcKvwiZvwfwËK †KŠkj, ¸Yv¸YwfwËK †KŠkj, e¨enviwfwËK †KŠkj, †kªwYwfwËK †KŠkj, 

cÖwZ‡hvwMZvwfwËK †KŠkj BZ¨vw`| eª¨vÛ e¨e ’̄vcKMY cwi‡ek I cwiw ’̄wZ Abyhvqx GK ev GKvwaK †KŠkj MÖnY K‡i 

mvd‡j¨i mv‡_ eª¨vÛ cwRkwbs Ki‡Z cv‡i|     

6. eª¨vÛ evZ©v (Brand Message): eª¨vÛ e¨e ’̄vcbvi GKwU cÖavb Kvh©µg n‡jv eª¨v‡Ûi evZ©v ev †g‡mR ˆZwi Ges 

†mwU h_vh_ ’̄v‡b †cÖiY Kiv| eª¨vÛ B‡gR Ges eª¨vÛ cwRkwbs‡K Kvh©Ki Kivi Rb¨ eª¨vÛ †g‡mR m„wó Ges MÖvnK‡`i 

Kv‡Q †cuŠQv‡bv LyeB ¸iæZ¡c~Y© welq| eª¨vwÛs‡qi aviYv I g~j wel‡qi mswÿß iƒc‡K eª¨vÛ evZ©v ev †g‡mR ejv nq| 

†QvU GKwU mswÿß evZ©v cy‡iv eª¨vÛ‡K `k©‡Ki mvg‡b Dc ’̄vcb K‡i| G mKj evZ©vmg~n LyeB `ÿZvi mv‡_ m„wó 

Ki‡Z nq| G evZ©v¸‡jv eª¨vÛ cwRkwbs‡K Lye kw³kvjx K‡i| eª¨vÛ evZ©v ev †g‡mR cÖwZôv‡bi eª¨vÛ f¨vjy‡K e„w× 

Ki‡Z h_vh_ f~wgKv cvjb K‡i| †µZv‡`i mv‡_ †hvMv‡hv‡Mi cÖavb fvlv n‡jv eª¨vÛ †g‡mR| bvBwKi eª¨vÛ †g‡mR 

n‡jv Òjust do itÓ, †dqvi G¨vÛ jvfjxi eª¨vÛ †g‡mR n‡jv ÒMv‡qi is dm©v n‡eÓ| g¨vK‡Wvbvìm I †ccwm 

†KvKv‡Kvjvi gZ weL¨vZ eª¨vÛ¸‡jv g¨v‡mR ev eª¨vÛ evZ©v w`‡q Zv‡`i eª¨vÛ B‡gR e„w× I eª¨vÛ cwRwkwbs Ki‡Z 

†c‡i‡Q| eª¨vÛ e¨e ’̄vcbv‡K eª¨vÛ evZ©v ˆZwi Kivi ci †µZv‡`i wbKU evZ©vwU mwVK mg‡q †cÖi‡Yi D‡`¨v‡M MÖnY 

Ki‡Z n‡e| evZ©v †cÖi‡Yi Rb¨ eZ©gv‡b A‡bK cÖwZôvb wWwRvUvj c×wZ e¨envi Ki‡Q|    

7. eª¨vÛ Kb‡U›U (Brand Content): eª¨v‡Ûi Rb¨ †h mKj KvR Kiv nq †m¸‡jvi cÖvq meB GÖKwU eª¨vÛ‡K 

cÖwZwbwaZ¡ K‡i| eª¨vÛ †køvMvb ev eª¨vÛ evZ©v G¸‡jv mivmwi eª¨v‡Ûi mv‡_ RwoZ| †fv³vMY g‡b K‡i cÖwZôvb wewfbœ 

cÖ‡gvkbvj Kvh©µ‡g †KvjgvÎ Zv‡`i eª¨vÛ‡KB †dvKvm K‡i| d‡j GUv †Kej cÖwZôvb †Kw›`ªK A¨v‡cÖvP| eZ©gv‡b 

†µZviv Gi evB‡iI A‡bK wKQy †c‡Z Pvq| hvi Kvi‡Y cÖwZôvb eª¨vÛ Dc¯’vc‡bi cvkvcvwk Kvh©Ki Ges DcKvix 

wKQy Kb‡U›U ˆZwi K‡i _v‡K| GB Kb‡U›U¸‡jv †µZv‡`i fxlYfv‡e AvKl©Y K‡i, mv‡_ mv‡_ eª¨v‡Ûi cwiwPwZ e„w× 

cvq| fv‡jv gv‡bi Kb‡U›U Qvov †Kvbfv‡eB eª¨vÛ cÖwZôv Kiv m¤¢e bq| eª¨v‡Ûi Kb‡U›U hZ fv‡jv I m„wókxj n‡e 

cÖwZôvb ZZ `ªæZ †fv³v‡`i Kv‡Q †cuŠQv‡Z cvi‡e| †Kv‡bv cÖwZôvb Zvi cY¨ eª¨vwÛs‡qi cvkvcvwk eª¨v‡Ûi 

DcKvwiZv, e¨envi Dc‡hvwMZv, †Kv‡bv Z_¨eûj welq, †Kv‡bv Mí ev gRv`vi AfxÁZvi K_v wewfbœ gva¨‡g Uv‡M©U 

†µZv‡`i Kv‡Q †kqvi K‡i| G welq¸‡jv eª¨vwÛs‡qi Kb‡U›U wn‡m‡e KvR  K‡i|  GÖKwU cÖwZôvb gay Drcv`b K‡i 

Zv we‡kl eª¨vÛ bv‡g evRv‡i weµq Ki‡Z cv‡i| GLb cÖwZôvbwU gay eª¨vwÛs‡qi cvkvcvwk gayi Rb¨ wKQy Kb‡U›U 

ˆZwi Ki‡Z cv‡i, †hgb― gayi ¸Yvejx, msiÿY c×wZ, Kvh©KvwiZv,DcKvwiZv, bvbvwea e¨envi BZ¨vw`|  
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8. eª¨vÛ myiÿv (Brand Protection): eª¨vÛ e¨e ’̄vcbvi GKwU ¸iæZ¡c~Y© KvR nj eª¨vÛ myiÿv| A‡bK wewb‡qvM I 

Kó K‡i GKwU eª¨vÛ cÖwZôv jvf K‡i| GLb GB eª¨vÛwU‡K h_vh_ myiÿv cÖ`vb Ki‡Z n‡e| cÖ_gZ, cÖwZ‡hvMx‡`i 

KvQ †_‡K GUv‡K myiÿv †`qv cÖ‡qvRb| wØZxqZ, wewfbœ c×wZi gva¨‡g eª¨vÛwU‡K myiÿv cÖ`vb Kiv hvq| A‡b‡KB 

g‡b K‡i †h eª¨vÛ myiÿv ïaygvÎ †UªWgvK© wbeÜ‡bi mv‡_ RwoZ| wKš‘ Avm‡j Zv bq, eª¨vÛ myiÿv †UªWgvK© wbeÜ‡bi 

†P‡q A‡bK ¸iæZ¡c~Y© welq| eª¨v‡Ûi ALÐZv, gvb, L¨vwZ BZ¨vw` iÿv Kivi Rb¨ eª¨vÛ myiÿv GKwU e¨vcK †KŠkj| 

wWwRUvj wecYb e¨e ’̄vq eª¨vÛ j•Nb AZ¨šÍ mnR welq| eZ©gv‡b eª¨vÛ myiÿv eª¨vÛ e¨e ’̄vcK‡`i Kv‡Q weivU ûgwK I 

P¨v‡jÄ ¯̂iƒc| GLb wKQy eª¨vÛ myiÿv ms ’̄vi m„wó n‡q‡Q hviv cÖwZôvb‡K eª¨vÛ myiÿv cÖ`vb Ki‡Z mnvqZv K‡i| wKš‘ 

cÖwZ‡hvwMZvg~jK evRv‡i GUv‡K wUwK‡q ivLv K‡ói welq| eª¨v‡Ûi bvg, cÖZxK, wWRvBb, †jv‡Mv BZ¨vw` welq¸‡jv 

RvwjqvwZ K‡i A‡bK cÖwZôvb G¸‡jv e¨envi Kivi †Póv K‡i| GQvov wbivcËv mxj, †j‡ewjs, Jla, cÖmvabx `ªe¨ 

BZ¨vw` wbqwgZfv‡e RvwjqvwZi wkKvi n‡”Q| eª¨vÛ e¨e ’̄vcbv‡K G mKj welq †_‡K mveav‡b _vK‡Z n‡e| AvBb 

Kvby‡bi mn‡hvwMZv Ges cÖkvmwbK n Í̄‡ÿ‡ci gva¨‡g eª¨vÛ myiÿv †c‡Z cv‡i|  

eª¨vÛ e¨e ’̄vcbvi cÖavb `yBwU KvR n‡jv eª¨vÛ m‡PZbZv ˆZwi Kiv Ges eª¨v‡Ûi B‡gR‡K †µZv‡`i g‡bi g‡a¨ 

Ae ’̄vb Kiv‡bv| ZvQvov eª¨vÛ e¨e ’̄vcbv‡K Av‡iv wKQy Kvh©vewj nv‡Z wb‡Z nq| †hgb― Av`k© eª¨vÛ ˆZwi K‡i †mB 

eª¨vÛ‡K h_vh_fv‡e †µZv‡`i mvg‡b Dc¯’vcb Kiv, eª¨vÛ ˆZwii mgq eª¨v‡Ûi Dcv`vbmg~n mwVKfv‡e we‡ePbv Kiv, 

eª¨v‡Ûi B‡gR m„wói gva¨‡g eª¨v‡Ûi cwRkwbs Kiv, e¨e ’̄vcK‡K eª¨v‡Ûi Rb¨ GKwU Av‡eMgq evZ©v ˆZwi Kiv Ges 

mv‡_ mv‡_ m„wókxj Kb‡U›U ˆZwi Kiv| cwi‡k‡l eª¨vÛ e¨e ’̄vc‡Ki Ab¨Zg cÖavb KvR n‡jv cÖwZwôZ eª¨vÛwU‡K 

myiÿv cÖ`vb Kiv|   

 

wecYb I eª¨vwÛs‡qi m¤úK©  

Relationship between Marketing and Branding 

wecYb I eª¨vwÛs‡qi g‡a¨ GKwU Mfxi m¤úK© we`¨gvb| A‡b‡KB wecYb I eª¨vwÛs‡qi g‡a¨ †Kv‡bv m¤úK© †LuvRvi 

†Póv bv K‡i `y‡Uv welq‡K Awfbœfv‡e Av‡jvPbv K‡i‡Q| Avm‡j G‡`i g‡a¨ wKQy wgj _vK‡jI ev Í̄‡e A‡bK cv_©K¨ 

cwijwÿZ nq| e¨envwiK †ÿ‡Î eª¨vwÛs Ges wecY‡bi m¤úK© wb‡q A‡bK weåvwšÍ i‡q‡Q| Z‡e G mKj weåvwšÍ `~i 

Kivi Rb¨ Avgv‡`i cÖ_‡g Rvbv `iKvi wecYb Ges eª¨vwÛs‡qi cÖK…Z A_©|    

†fv³vi cÖ‡qvRb I Afv‡ei mš‘wó weav‡bi gva¨‡g cÖvwZôvwbK D‡Ïk¨ AR©‡bi j‡ÿ¨ cwiPvwjZ wewbgq m¤úwK©Z 

mKj gvbexq Kvh©vewji mgwó‡K wecYb e‡j| Ab¨w`‡K eª¨vÛ ej‡Z †h †Kvb wPý, cÖZxK, wWRvBb, bvg ev G¸‡jvi 

mswgkªY‡K †evSvq hv cÖwZ‡hvMx cY¨ ev †mev †_‡K c„_K Kivi Rb¨ e¨eüZ nq| we‡kl we‡kl eª¨v‡Ûi cÖwZ 

†fv³v‡`i we‡kl AvKl©Y _v‡K| eª¨vÛ ev Í̄evq‡bi cÖwµqv‡K eª¨vwÛs ejv nq| wecYb Ges eª¨vwÛs‡qi g‡a¨ GKwU 

wµqvMZ m¤úK© _vK‡jI Kvh©‡ÿ‡Î G‡`i g‡a¨ †ek wKQy cv_©K¨ cwijwÿZ nq| wb‡¤œi Av‡jvPbvq wecYb I 

eª̈ vwÛs‡qi g‡a¨ cv_©K¨g~jK welq¸‡jvi weeiY †`qv n‡jv:   

1. wecY‡bi AvIZv A‡bK we Í̄„Z| cY¨ wecY‡bi GKwU Ask n‡jv eª¨vwÛs| wecYb cÖwµqvq eª¨vwÛs QvovI A‡bK 

ai‡bi Kvh©µg i‡q‡Q| GmKj Kvh©µg cwiPvjbvi Rb¨ Avjv`v Avjv`v wefvM i‡q‡Q| cÖ‡Z¨K wefv‡Mi Rb¨ 

Avjv`v-Avjv`v e¨e ’̄vcK i‡q‡Q| †hgb― eª¨vwÛs‡qi `vwqZ¡ cvjb K‡i eª¨vÛ e¨e ’̄vcK|  

2. wecY‡b me‡P‡q †ewk ¸iæZ¡ †`qv n‡q _v‡K †µZv mš‘wói Dci| ZvB GLv‡b ejv n‡q _v‡K †µZvB ivRv| 

eª¨vwÛs‡q †µZv‡`i c‡Y¨i cÖwZ g‡bv‡hvM AvKl©Y Kiv‡bv nq| eª¨vÛ cwRkwbs GLv‡b eo welq Ges GUvi Dci 

me‡P‡q †ewk ¸iæZ¡ †`qv nq|  

3. wecYb GKwU cÖwµqv †hLv‡b cY¨, g~j¨, eÈb, cÖPvi BZ¨vw`i mgš̂q Kiv nq| GB mgwš^Z Kvh©µ‡gi gva¨‡g 

wecYb cwiPvwjZ nq| Ab¨w`‡K eª¨vwÛs GKwU cÖwµqv †hLv‡b bvg, wPý, cÖZxK, wWRvBb BZ¨vw`i mgš^q Kiv nq| 

G mKj mgwš^Z Kvh©µ‡gi gva¨‡g eª¨vÛ cwiPvwjZ nq|  
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4. wecY‡bi †ÿ‡Î cwieZ©bkxjZv Lye †ewk jÿ Kiv hvq| mgq I cwi‡e‡ki mv‡_ Lvc LvIqv‡bvi Rb¨ wecYb 

Kjv‡KŠkjmg~n `ªæZ cwieZ©b Ki‡Z nq| Z‡e eª¨vwÛs‡qi †ÿ‡Î `ªæZ cwieZ©bkxjZv jÿ¨ Kiv hvq bv| A‡bK wPšÍv 

fvebv K‡i eª¨vÛ m„wó I ev Í̄evqb Ki‡Z nq| g~jZt GUv GKwU `xN©‡gqv`x cÖwµqv|    

5. wecYb cÖwµqv †QvU-eo mKj cÖwZôv‡bi †ÿ‡Î cÖ‡hvR¨ n‡q _v‡K| mKj †kªwYi e¨emvq cÖwZôvb‡K wecYb 

cÖwµqvi gva¨‡g AMÖmi n‡Z nq| Ab¨w`‡K mKj †kªwYi e¨emvq cÖwZôvb Zv‡`i cY¨mg~n‡K eª¨vwÛs‡qi AvIZvq 

wb‡q Av‡mbv| we‡kl K‡i †QvU cÖwZôvb¸‡jv †ewki fvM †ÿ‡ÎB eª¨vwÛs‡K Gwo‡q P‡j|   

6. G‡`i g‡a¨ D‡Ïk¨RwbZ cv_©K¨ †`Lv hvq| wecY‡bi D‡Ïk¨ n‡jv †µZv‡`i mš‘wó weav‡bi gva¨‡g gybvdv 

m‡e©v”PKiY Ges cY¨ weµ‡qi gva¨‡g evRvi we Í̄„wZKiY| Ab¨w`‡K eª¨vwÛs‡qi D‡Ïk¨ n‡jv c‡Y¨i f¨vjy, AvbyMZ¨Zv 

Ges cwRkwbs m„wó Kiv|  

7. wecYb Kvh©µ‡gi e¨emvwqK djvdj n‡jv c‡Y¨i Pvwn`v m„wó Ges Pvwn`vi myôz e¨e ’̄vcbv Kiv| GLv‡b cÖKvk Kiv 

nq †h, †Kb †µZv‡`i cY¨ µq Kiv DwPZ| eª¨vwÛs cY¨ I †µZvi g‡a¨ GKwU Mfxi m¤úK© m„wó K‡i| GLv‡b cÖKvk 

Kiv nq †h, †Kb MÖvnKMY cY¨wU wek¦vm I MÖnY Ki‡e|  

8. wecY‡b GKwU e¨emvq cÖwZôvb mwVK mg‡q mwVK cY¨wU mwVK †µZvi wbKU †cuŠ‡Q †`Iqvi Rb¨ m‡Pó _v‡K| 

cY¨ †_‡K Avq e„w× KivB G‡`i cÖavb KvR| Ab¨w`‡K eª¨vwÛs cY¨ cwi‡mev w`‡q †fv³v‡`i Kv‡Q †cuŠQv‡Z Pvq| 

eª¨vwÛs‡q eª¨vÛ BKz¨BwU ˆZwi AZ¨šÍ ¸iæZ¡c~Y© KvR|  

9. wecY‡b g~jZ weµq Kvh©µg cwiPvjbv Kiv n‡q _v‡K| GLv‡b GKwU Kvh©Ki ms‡hvM ˆZwii †Póv Kiv nq, hvi 

gva¨‡g †µZv m‡PZbZv ˆZwi Kiv hvq| Ab¨w`‡K eª¨vwÛs‡qi gva¨‡g Dcjwä ˆZwi Kiv nq| GLv‡b GKwU gvbwmK 

ms‡hvM ˆZwii gva¨‡g cY¨ cv_©K¨KxKiY Kiv nq|  

eª¨vwÛs‡qi Ges wecY‡bi g‡a¨ GKUv welq `xN©w`b a‡i weZK© m„wó K‡i Avm‡Q †mUv n†jv wecYb Kvh©µg cÖ_‡g ïiæ 

nq bv, eª¨vwÛs Kvh©µg cÖ_‡g ïiæ nq| A‡b‡Ki g‡Z eª¨vwÛs wecY‡bi GKwU Ask, †m‡ÿ‡Î wecYb cÖwµqv Av‡M 

ïiæ n‡q _v‡K| Avevi A‡b‡KB g‡b K‡i _v‡K wecYb me mgq eª¨vÛ‡K AbymiY K‡i| GKUv eª¨vÛ cÖwZôv Kivi 

Rb¨B wecYb Kvh©µg cwiPvjbv Kiv nq| ZvB eª¨vwÛs cÖwµqv Av‡M ïiæ n‡q _v‡K| Avevi hw` †Kv‡bv eª¨vÛ bv _v‡K 

Z‡e †Kv‡bv wecY‡bi cÖ‡qvRb nq bv| hw` †QvU cÖwZôvb¸‡jv mvg‡bi w`‡K AMÖmi n‡Z Pvq Z‡e Zv‡`i eª¨vwÛs‡qi 

mn‡hvwMZv wb‡Z nq| cwi‡k‡l ejv hvq, eª¨vwÛs I wecYb e¨emv‡qi Awe‡”Q`¨ Ask| AvaywbK e¨emv‡q `y‡UviB 

¸iæZ¡ Acwimxg| GKwU‡K ev` w`‡q Ab¨wU w`‡q e¨emvwqK Kvh©µg cwiPvjbv Kiv m¤¢eci bq|  

 

 

mvims‡ÿc:  

†fv³v‡`i Pvwn`vi mš‘wó weav‡bi gva¨‡g cÖwZôv‡bi D‡Ïk¨ AR©‡bi j‡ÿ eª¨vÛ Kg©m~wPi we‡kølY, cwiKíbv cÖYqb, 

ev Í̄evqb I wbqš¿Y‡K eª¨vÛ e¨e ’̄vcbv e‡j| eª¨vÛ e¨e ’̄vcbv †gŠwjK `ywU KvR m¤úv`b K‡i| cÖ_gZ, GwU 

cÖwZôv‡bi eª¨vÛ Dcv`vb¸‡jv‡K e¨envi K‡i eª¨vÛ m‡PZbZv ˆZwi K‡i| wØZxqZ, cÖwZôv‡bi eª¨v‡Ûi B‡gR‡K 

†µZv‡`i g‡bi g‡a¨ Ae ’̄vb Ki‡Z mvnvh¨ K‡i| GQvovI eª¨vÛ e¨e ’̄vcbvi ¸iæZ¡c~Y© Kvh©vewj n‡jv, †µZv m„wó I 

wPwýZKiY, Av`k© eª¨vÛ ˆZwi Kiv, myôz eª¨vÛ †hvMv‡hv‡Mi e¨e ’̄v Kiv, eª¨vÛ B‡gR m„wó Kiv, eª¨vÛ cwRkwbs Kiv, 

eª¨v‡Ûi evZ©v I eª¨v‡Ûi Kb‡U›U ˆZwi Kiv Ges eª¨v‡Ûi myiÿv cÖ`vb Kiv| Ab¨w`‡K wecYb I eª¨v‡Ûi g‡a¨ GKwU 

Mfxi m¤úK© we`¨gvb _vK‡jI G‡`i g‡a¨ wewfbœ w`K w`‡q cv_©K¨ †`Lv hvq| †hgb― eª¨vwÛs c‡Y¨i cwiPq ˆZwi 

I f¨vjy ˆZwi K‡i| GwU GKwU `xN©‡gqv`x Kvh©µg I mvgwóK welq| eª¨vwÛs GKUv MwZc_ wPwýZ K‡i, †µZvi 

AvbyMZ¨ m„wó I gvbwmK ms‡hvM ˆZwi K‡i| wecYb MÖvnK‡`i wbKU cY¨ †cuŠQv‡bvi e¨e ’̄v K‡i, GKwU ¯̂í‡gqv`x 

cÖwµqv, e¨wóK welq, †KŠkj‡K eY©bv K‡i, f¨vjy‡K e¨envi K‡i, GwU GKwU †hŠw³K welq Ges GKUv mgwš^Z 

Kvh©µg| eª¨vwÛs‡qi Ges wecY‡bi g‡a¨ GKUv welq `xN©w`b a‡i weZK© m„wó K‡i Avm‡Q †mUv n†jv wecYb Kvh©µg 

cÖ_‡g ïiæ nq bv eª¨vwÛs Kvh©µg cÖ_‡g ïiæ nq| eª¨vwÛs I wecYb e¨emv‡qi Awe‡”Q`¨ Ask| AvaywbK e¨emv‡q 

`y‡Uvi ¸iæZ¡B Acwimxg| GKwU‡K ev` w`‡q Ab¨wU w`‡q e¨emvwqK Kvh©µg cwiPvjbv Kiv m¤¢eci bq| 
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 eª¨v‡Ûi cÖfve we Í̄viKvix Dcv`vb 

Brand Influencing Factors 

 

D‡Ïk¨ 

G cvV †k‡l Avcwb- 

 eª¨v‡Ûi Dci cÖfve we Í̄viKvix Dcv`vb¸‡jv eY©bv Ki‡Z cvi‡eb;  

 eª¨v‡Ûi Dci cÖfve we Í̄viKvix Af¨šÍixY Dcv`vbmg~n wPwýZ Ki‡Z cvi‡eb;  

 eª¨v‡Ûi wecYb wgkªY e¨vL¨v Ki‡Z cvi‡eb; Ges   

 eª¨vÛ Dcv`vbmg~‡ni weeiY w`‡Z cvi‡eb|   

 

GKwU eª¨vÛ e¨e ’̄vcbv msMVb‡K e„nËi cwi‡e‡ki cwigÛ‡j e¨vcK Kvh©µg cwiPvjbv Ki‡Z nq| eª¨vÛ m„wó I 

ev Í̄evq‡b A‡bK Dcv`vb evav n‡q `uvovq| wKQy Dcv`vb e¨e ’̄vcK wbqš¿Y Ki‡Z cv‡i Avevi wKQy Dcv`vb 

e¨e ’̄vc‡Ki c‡ÿ wbqš¿Y Kiv m¤¢e nq bv| mvgwMÖK cwi‡e‡ki mv‡_ mgš^qg~jK eª¨vwÛs Kvh©µg MÖn‡Yi Dci wecYb 

Kvh©µ‡gi mdjZv wbf©i K‡i| GRb¨ eª¨vÛ e¨e ’̄vcK‡K mvgwMÖK cwi‡ek Ges wecYb cwi‡e‡ki wewfbœ Dcv`vb Ges 

G¸‡jvi cÖfve m¤ú‡K© AeMZ n‡Z nq| we‡kl K‡i eª¨vÛ Dcv`v‡bi welq¸‡jv me©`vq cwieZ©bkxj| eª¨vÛ cÖwZôvi 

†ÿ‡Î eª¨vÛ Dcv`v‡bi cwieZ©bkxj welq¸‡jv AwbðqZv, ûgwK Ges my‡hv‡Mi m„wó K‡i| GB cwieZ©bkxj 

welq¸‡jvi c~e©vbygvb mwVK n‡Z cv‡i Avevi bvI n‡Z cv‡i| Ab¨ w`‡K eª¨vÛ m„wói †ÿ‡Î cÖwZôv‡bi Af¨šÍixY 

Dcv`vb¸‡jv we‡kl f~wgKv iv‡L| cÖwZôv‡bi bxwZ, †KŠkj I wewfbœ wm×všÍ Øviv GKwU eª¨vÛ fxlYfv‡e cÖfvweZ nq| 

eª¨vÛ e¨e¯’vc‡Ki cÖavb KvR n‡jv eª¨v‡Ûi Dci cÖfve we Í̄viKvix Dcv`vb¸‡jv‡K wPwýZ Kiv Ges G‡`i cÖfve †_‡K 

eª¨vwÛs Kvh©µg‡K gy³ Kiv|  

 

eª¨v‡Ûi cÖfve we Í̄viKvix Dcv`vb  

Brand Influencing Factors  

cÖwZôv‡bi eª¨vÛwU †µZv‡`i g‡bi g‡a¨ AšÍwb©wnZ _v‡K| gvbyl Kxfv‡e eª¨vÛ‡K g~j¨vqb Ges Abyfe Ki‡e Zv 

cÖwZôv‡bi wbqš¿‡Y _v‡K bv| eª¨vwÛs‡K cY¨ †KŠk‡ji GKwU ¸iæZ¡c~Y© welq wn‡m‡e wPwýZ Kiv nq| eª¨vwÛs‡qi  d‡j 

GKw`‡K †hgb †fv³viv DcK…Z n‡”Q, †Zgwb eZ©gvb cÖwZ‡hvwMZvg~jK evRv‡i †Kv‡bv cÖwZôvb wU‡K _vKvi †ÿ‡Î 

eª¨vwÛs‡qi ¸iæZ¡ Acwimxg| GKwU eª¨vÛ cÖwZôv Kiv A‡bK Kómva¨ Ges GKwU m„wókxj KvR| eª¨vÛ cÖwZôv K‡i 

G‡K wUwK‡q ivLv GKUv weivU P¨v‡jwÄs e¨vcvi| †h Kvi‡Y eª¨vÛ cÖwZôv Ges m„wói c~‡e©B A‡bK wPšÍv-fvebv I 

M‡elYvi cÖ‡qvRb| wKQy welq Av‡Q hv we‡ePbv bv K‡i eª¨vÛ m„wó Ki‡j cieZ©x‡Z †mB eª¨vÛ cÖwZ‡hvMx evRv‡i 

Ae ’̄vb MÖnY Ki‡Z cv‡ibv| ZvB eª¨vÛ cÖwZôvi c~‡e©B eª¨v‡Ûi Dci cÖfve we Í̄viKvix Dcv`vbmg~n h_vh_ ¸iæ‡Z¡i 

mv‡_ we‡ePbv Ki‡Z n‡e| wb‡¤œ eª¨v‡Ûi Dci cÖfve we Í̄viKvix Dcv`vbmg~n Av‡jvPbv Kiv n‡jv:    

1. cÖwZôv‡bi Af¨šÍixY welq (Internal Factors of the Company): cÖwZôv‡bi wbR¯̂ wKQy welq Av‡Q hv eª¨v‡Ûi 

Dci cÖfve we Í̄vi K‡i _v‡K| eª¨vÛ m„wói c~‡e©B GB Dcv`vbmg~n wePvi we‡kølY Kiv cÖ‡qvRb Ab¨_vq G¸‡jv eª¨v‡Ûi 

Kvh©KvwiZvq mgm¨vi m„wó Ki‡Z cv‡i| cÖwZôv‡bi D‡jøL‡hvM¨ Af¨šÍixY welq¸‡jv n‡jv wgkb, jÿ, D‡Ïk¨, f¨vjy 

wm‡÷g, cÖwZôv‡bi ms¯‹…wZ, m¤ú`, my‡hvM-myweav, wecYb M‡elYv I Dbœqb BZ¨vw`|   

K. †Kv¤úvwbi wgkb I wfkb (Mission and Vision of the Company): hw` †Kv‡bv †Kv¤úvwb Zv‡`i wgkb I 

wfk‡bi aviYv w`‡Z e¨v_© nq Z‡e GUv eª̈ v‡Ûi Dci †bwZevPK cÖfve we Í̄vi K‡i| GLb †Kv¤úvwbi wgkb wee„wZ‡Z 

ejv n‡jv †h, Zviv evRvi †bZv n‡Z Pvq, Z‡e GwUi cÖwZdjb Zvi eª¨v‡Ûi g‡a¨ cÖwZdwjZ n‡Z n‡e| Avevi 

†Kv¤úvwbi wfkb n‡jv †h, Zviv †µZv‡`i m‡e©v”P †mev cÖ`vb Ki‡e| wKš‘ †µZviv hw` GB eª¨vÛ †_‡K cÖZ¨vwkZ 

cvV-1.6 
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†mev bv cvq Z‡e eª¨vÛwU †µZv‡`i Kv‡Q MÖnY‡hvM¨ n‡e bv| d‡j eª¨vÛ Dbœq‡bi †ÿ‡Î GUv we‡ePbvq ivL‡Z n‡e †h 

eª¨vÛwU †Kv¤úvwbi wgkb I wfk‡bi mv‡_ KZUv msMwZc~Y©|  

L. †Kv¤úvwbi g~j¨‡eva (Values of the Company): cÖwZwU cÖwZôv‡bi wbR¯̂ wKQy g~j¨‡eva _v‡K †hgb― mZZv, 

wek¦vm‡hvM¨Zv, MÖnY‡hvM¨Zv, `ÿZv, †bZ…Z¡, m„wókxjZv BZ¨vw`| GKwU cÖwZôv‡bi Kg©KvÐ wb‡q evRv‡i A‡bK ai‡bi 

mybvg, ỳb©vg, Acev` BZ¨vw` _vK‡Z cv‡i| G mKj welq¸‡jv eª¨v‡Ûi Dci fxlYfv‡e cÖfve we Í̄vi K‡i| evRv‡i 

†Kv‡bv cÖwZôv‡bi bv‡g wewfbœ ai‡bi Acev` cÖPwjZ _vK‡j eª¨vÛ cÖwZôvi †ÿ‡Î cÖwZôvb hZB wewb‡qvM KiæK bv 

†Kb eª¨vÛwU †Kv‡bv g‡ZB mdjZv jvf Ki‡Z cvi‡e bv| Ab¨w`‡K cÖwZôv‡bi mZZv ev wek¦vm‡hvM¨Zv wb‡q hw` 

evRv‡i h‡_ó mybvg _v‡K Z‡e Zv‡`i eª¨vÛwU mn‡RB evRv‡i cÖwZôv jvf Ki‡Z cv‡i|    

M. †Kv¤úvwbi ms¯‹…wZ (Culture of the Company): †Kv¤úvwbi ms¯‹…wZ n‡jv eª¨vÛ mvd‡j¨i GKwU Acwinvh© 

Dcv`vb| GwU mvaviY jÿ AR©‡bi Rb¨ Kg©x‡`i GKmv‡_ KvR Kivi Dcvq‡K AvKvi †`q Ges Kg©x mš‘wó I 

Drcv`bkxjZvi Dci D‡jøL‡hvM¨ cÖfve we Í̄vi K‡i| eª¨vÛ m„wói †ÿ‡Î †Kv¤úvwbi mvs¯‹…wZ e¨vcK f~wgKv cvjb 

K‡i| eª¨v‡Ûi aviYv Ges Dbœqb cÖavbZ cÖwZôv‡bi Kg©x‡`i KvQ †_‡KB Av‡m| G e¨vcv‡i Kg©x‡`i AwfÁZvi 

gZwewbgq we‡kl f~wgKv cvjb K‡i| cÖwZôv‡bi cÖMwZkxj mvs¯‹…wZ eª¨vÛ we Í̄vi I MÖvnK‡`i AvK…ó Ki‡Z we‡kl 

f~wgKv cvjb K‡i| mbvZb †Kv¤úvwb ms¯‹…wZ‡Z †Kvb mgq myôz eª¨vÛ e¨e ’̄vcbv M‡o I‡V bv|   

N. Af¨šÍixY my‡hvM-myweav (Internal Strength and Weakness): eª¨v‡Ûi m¤¢vebv D‡b¥vPb Ki‡Z Af¨šÍixY my‡hvM 

myweav we‡kølY LyeB ¸iæZ¡c~Y©| Af¨šÍixY we‡kølY eª¨vÛ e¨e ’̄vcK‡K Zv‡`i g~j Kvh©µg kw³kvjx Ki‡Z mvnvh¨ 

K‡i| GKwU Kvh©Ki eª¨vÛ cwiKíbv ˆZwi Ki‡Z, cÖ_‡g wb‡Ri cÖwZôv‡bi my‡hvM-myweav¸‡jv Luy‡R †ei Ki‡Z n‡e| 

M‡elYvi cwie‡Z© Abygv‡bi Dci wfwË K‡i eª¨vwÛs Kvh©µg cwiPvjbv Kiv DwPr bq| aiv hvK †Kv‡bv cÖwZôv‡bi 

eª¨vwÛs‡qi  mKj welq AbyK‚‡j wKš‘ cÖwZôv‡bi Avw_©K welq cÖwZK‚‡j i‡q‡Q| G‡ÿ‡Î GKRb eª¨vÛ e¨e ’̄vc‡Ki 

c‡ÿ eª¨vÛ m„wó I ev Í̄evqb †Kv‡bv g‡ZB m¤¢e n‡e bv| d‡j eª¨vÛ e¨e ’̄vcK‡K Af¨šÍixY we‡køl‡Yi gva¨‡g 

cÖwZôv‡bi my‡hvM I myweavi †ÿÎ¸‡jv mbv³ Ki‡Z n‡e Ges †mfv‡e eª¨vwÛs †KŠkj MÖnY Ki‡Z n‡e|     

O. cÖwZ‡hvwMZv (Competition) : eª¨vwÛs‡qi mdjZv I e¨_©Zv A‡bKvs‡k cÖfvweZ nq cÖwZ‡hvMx‡`i Kvh©µg 

Øviv| cÖ_gZ, eª¨vÛ m„wói mgq hviv evRv‡i cÖwZ‡hvMx i‡q‡Q Zv‡`i mvwe©K Kvh©µg we‡kølY Ki‡Z nq| G‡`i 

mdjZvi KviYmg~n Ges `~e©jZvi w`K¸‡jvi cÖwZ h_vh_ Av‡jvKcvZ Ki‡Z nq| cÖwZ‡hvMx‡`i AvPvi AvPi‡Yi 

Dci Zxÿè `„wó ivL‡Z nq| cÖwZ‡hvMx‡`i mvwe©K welq we‡ePbv K‡i eª¨vwÛs‡qi wm×všÍ I †KŠkjmg~n MÖnY Kiv 

cÖ‡qvRb| wØZxqZ, eª¨vÛ m„wói ci cÖwZ‡hvMxiv bZzb bZzb Kx ai‡bi †KŠkj MÖnY Ki‡Q Zvi mve©ÿwYK we‡kølY 

cÖ‡qvRb| KviY cÖwZ‡hvMx‡`i bZzb wPšÍvfvebv I eª¨vwÛs †KŠkj †µZv‡`i fxlYfv‡e AvK…ó Ki‡Z cv‡i| ZvB 

eª¨vÛ‡K cÖwZôvi Rb¨ cÖwZ‡hvMx‡`i Ae ’̄vb ¸iæZ¡ mnKv‡i we‡ePbv Ki‡Z n‡e|   

2. wecYb wgkªY (Marketing Mix): eª¨v‡Ûi mv‡_ wecYb wgkª‡Yi Mfxi m¤úK© we`¨gvb| wecYb †KŠkj‡K DbœZ 

Ki‡Z eª¨vÛ‡K e¨envi Kiv nq| cY¨ weµq e„w×‡Z eª¨vwÛs ¸iæZ¡c~Y© f~wgKv iv‡L| †µZviv hLb †Kv‡bv cY¨ µ‡qi 

wm×všÍ MÖnY K‡i ZLb cQ‡›`i eª¨vÛwU Zv‡`i g‡bi g‡a¨B _v‡K| Ab¨w`‡K eª¨vwÛs m„wói mgq wecYb wgkªY 

bvbvfv‡e cÖfve we Í̄vi K‡i| †h †Kv‡bv eª¨vÛ e¨e ’̄vcK eª¨vÛ cÖwZôv Kivi c~‡e© eª¨vwÛs‡qi welqmg~n wecYb wgkª‡Yi 

mv‡_ msMwZc~Y© wKbv †mUv we‡ePbv K‡i| eª¨vÛ‡K cÖwZwôZ Kivi Rb¨ Ges GKwU e¨emvq cÖwZôv‡bi ¯̂í‡gqv`x I 

`xN©‡gqv`x †KŠkj ev Í̄evq‡bi Rb¨ wecYb wgkªY Acwinvh©| GKwU eª¨vÛ‡K MvBW Ges Kvh©Ki Ki‡Z cÖwZôvb‡K 

wecYb wgkª‡Yi Dci wbf©i Ki‡Z nq| wecYb wgkª‡Yi mKj Dcv`v‡bi mv‡_ mgš^q K‡i eª¨vÛ e¨e ’̄vcbv cwiPvwjZ 

n‡q _v‡K| eª¨vwÛs‡qi Dci Kxfv‡e wecYb wgkª‡Yi wewfbœ Dcv`vb cÖfve we Í̄vi K‡i Zv wb‡¤œ Av‡jvPbv Kiv n‡jv:   

K. cY¨ (Product): gvby‡li Afve †gvPb ev Pvwn`vi mš‘wó weav‡b mÿg Ggb e ‘̄, †mev, ’̄vb, e¨w³, aviYv, msMVb 

BZ¨vw` me wKQy‡KB cY¨ wn‡m‡e AwfwnZ Kiv nq| Ab¨w`‡K eª¨vwÛs n‡jv GKwU bvg, cÖZxK, †jv‡Mv ev wWRvBb 

ˆZwi Kivi cÖwµqv hv GKwU †Kv¤úvwb ev c‡Y¨i cÖwZwbwaZ¡ K‡i| wewfbœ ai‡bi cY¨ i‡q‡Q hv‡`i eª¨vwÛs cÖwµqv 

wewfbœ ai‡bi n‡q _v‡K| †hgb― wkí cY¨ ev †fvM¨ c‡Y¨i eª¨vwÛs Gi †ÿ‡Î wfbœ wfbœ †KŠkj MÖnY Kiv nq| Avevi 
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†mev c‡Y¨i eª¨vwÛs wfbœ iK‡gi n‡q _v‡K| Ab¨w`‡K †`Lv hvq †h, GKUv wkÿv cÖwZôv‡bi eª¨vwÛs‡qi mv‡_ Lv`¨ 

`ª‡e¨i eª¨vwÛs‡qi we Í̄i cv_©K¨ i‡q‡Q| †m Kvi‡Y eª¨vÛ m„wói †ÿ‡Î wewfbœ †kªwYi cY¨‡K we‡ePbvq  Avb‡Z nq|   

L. g~j¨ (Price): wecYb wgkª‡Yi ¸iæZ¡c~Y© Dcv`vb g~j¨| cÖwZôvb wewfbœ ai‡bi g~j¨ †KŠkj MÖnY K‡i _v‡K| GB 

g~j¨ †KŠkjmg~n GKw`‡K †hgb †µZv‡`i cÖfvweZ K‡i Ab¨w`‡K cÖwZôv‡bi eª¨vwÛs‡KI cÖfvweZ K‡i| c‡Y¨i 

D”Pg~j¨ ev wb¤œg~j¨ Dfq g~j¨ †KŠkj Øviv cÖwZôv‡bi eª¨vwÛs cÖfvweZ nq| wKQy cY¨ i‡q‡Q hv‡`i D”Pg~j¨ †µZv 

MÖnY‡hvM¨Zv e„w× K‡i Avevi wKQy c‡Y¨i D”Pg~j¨ †µZv MÖnY‡hvM¨Zv n«vm K‡i| we‡kl K‡i d¨vkb `ª‡e¨i eª¨vwÛs 

g~j¨ †KŠkj Øviv fxlYfv‡e cÖfvweZ nq| cÖwZôv‡bi g~j¨ †KŠk‡ji mv‡_ mvgÄm¨ †i‡L c‡Y¨i eª¨vwÛs Kiv nq| 

†µZv‡`i Kv‡Q eª¨v‡Ûi ¸YMZgvb I cÖwZcwË †evSv‡bvi Rb¨ wfbœ ai‡bi g~j¨ †KŠkj MÖnY Ki‡Z nq |  

M. ’̄vb (Place): †µZv hLb †hLv‡b cY¨wU wKb‡Z Pvq †mLv‡b cY¨wU wbwðZ Kivi bvgB n‡jv ’̄vb| wecYb wgkª‡Yi 

Avi GKwU ¸iæZ¡c~Y© Dcv`vb ’̄vb| eª¨v‡Ûi mv‡_ cY¨ eÈ‡b wbhy³ m`m¨MY †hgb― LyPiv Kvievwi, cvBKvwi 

Kvievwi, G‡R›U, wWw÷ªweDUi BZ¨vw`i mv‡_ GKwU wbweo m¤úK© i‡q‡Q| cY¨ µ‡qi e¨vcv‡i †µZvi A‡bKvs‡kB G 

mKj cÖYvjxi m`m¨‡`i Dci wbf©i K‡i| cÖwZôvb hZB kw³kvjx eª¨vÛ m„wó KiæK bv †Kb eª¨v‡Ûi mdjZv I e¨_©Zv 

eûjvs‡k eÈb cÖYvjxi m`m¨‡`i Dci wbf©i K‡i| LyPiv e¨emvqxiv hw` †Kv‡bv eª¨v‡Ûi cÖwZ †bwZevPK gšÍe¨ cÖ`vb 

K‡i Z‡e †µZvMY Zv‡`i µq wm×všÍ cwieZ©b K‡i| GQvov wewfbœ ai‡bi eÈb c×wZ †hgb― e¨vcK eÈb, 

wbe©vwPZ eÈb ev mxwgZ eÈb BZ¨vw` †Kv‡bv eª¨v‡Ûi µq-weµ‡qi Dci h‡_ó cÖfve we Í̄vi K‡i|   

N. cÖmvi (Promotion): eª¨vÛ cÖ‡gvkb Ggb GKwU cÖwµqv hvi gva¨‡g eª¨vÛ m¤úwK©Z mKj Z_¨ †fv³v‡`i AewnZ 

K‡i D³ eª¨vÛwU µ‡q †µZv‡`i AvK„ó Kiv| GKwU kw³kvjx eª¨vÛ m„wó Kivi ci hw` †mUv‡K h_vh_fv‡e †µZv‡`i 

m¤§y‡L Dc ’̄vcb Kiv bv nq Z‡e eª¨vÛwU Zvi Kvh©KvwiZv nviv‡e| †µZv‡`i wbKU eª¨vÛ m¤úwK©Z Z_¨ djcÖm~fv‡e 

Dc ’̄vc‡bi Rb¨ wecYbKvix KZ©„K e¨eüZ wecYb cÖ‡gvk‡bi Dcv`vb¸‡jv n‡jv weÁvcb, e¨w³K weµq, Rbms‡hvM, 

weµq cÖmvi I cÖZ¨ÿ wecYb| mgwš̂Z wecYb †hvMv‡hv‡Mi mKj nvwZqvi¸‡jvi Øviv mvgÄm¨c~Y©, my¯úó Ges 

Av‡e`bgvix eª¨vÛ m¤úwK©Z GKwU evZ©v GK‡hv‡M †fv³v‡`i Kv‡Q Dc ’̄vcb Kiv nq| †m Kvi‡Y eª¨v‡Ûi cÖ‡gvkb hw` 

mwVK bv nq Z‡e eª¨vÛwU †µZv‡`i MÖnY‡hvM¨Zv nvwi‡q †d‡j|    

O. gvbyl (People):  eª¨vÛ cÖYq‡b gvbexq m¤ú‡`i eZ©gvb Ae ’̄v ch©v‡jvPbv Kiv cÖ‡qvRb| eª¨vwÛs‡qi A‡bK 

Kjv‡KŠkj MÖn‡Yi wel‡q A‡bKvsk wbe©vnx‡`i gb gvbwmKZv I Zv‡`i e¨w³MZ Av‡e‡Mi Øviv cÖfvweZ nq| mswkøó 

cY¨mg~‡ni g‡a¨ eª¨vwÛs wb‡q HK¨gZ bv _vK‡j mwVKfv‡e eª¨vÛ Dbœqb m¤¢eci nq bv| eª¨vÛ cÖwZôvi Rb¨ 

cÖwZôv‡bi Kg©x, †µZv Ges †÷K‡nvìvi‡`i g‡a¨ D”P gv‡bi cvi¯úvwiK m¤úK© we`¨gvb _vKv cÖ‡qvRb| GUv LyeB 

¸iæZ¡c~Y© †h, mswkøó gvbyl‡`i Rb¨ GKwU BwZevPK Ges ¯§iYxq AwfbœZv ˆZwi Kiv| GKwU M‡elYv †_‡K †`Lv hvq 

†h, †KejgvÎ `ye©j †mev cÖ`v‡bi Rb¨ 80% fvM †µZv Zv‡`i eª¨vÛ cwieZ©b K‡i _v‡K| cÖwZôv‡bi Af¨šÍixY 

e¨w³e‡M©i wewfbœ ai‡bi AvPiY I Kvh©µg Øviv eª¨vÛ e¨e ’̄vcbv cÖfvweZ nq| GLv‡b GKwU welq g‡b ivLv cÖ‡qvRb 

†h, cÖwZôv‡bi mswkøó cÿmg~‡ni cÖPwjZ a¨vb aviYvi Dci eª¨vwÛs‡qi Kvh©µg A‡bKvs‡k wbf©ikxj|   

P. e ‘̄MZ Ae ’̄v (Physical Evidence): eª¨vÛ m„wó Ges cÖwZôvi †ÿ‡Î cÖwZôv‡bi e ‘̄MZ Ae ’̄v cÖfve we Í̄vi K‡i 

_v‡K, cÖwZôv‡bi `„k¨gq welq¸‡jv eª¨vÛ‡K cÖfvweZ K‡i| †Kv‡bv GKwU nvmcvZv‡ji AeKvVv‡gv hw` LyeB `ye©j nq 

Z‡e Gi eª¨vwÛs‡qi Rb¨ e¨vcK A_© wewb‡qvM †Kv‡bv Kv‡R Avm‡e bv| †h mKj †nv‡U‡ji ivbœvi ’̄vb LyeB Acwi®‹vi 

Zv‡`i c‡ÿ myôz eª¨vÛ Dbœqb †Kv‡bv g‡ZB m¤¢e bq| hw` †µZvi g‡b cÖwZôv‡bi e ‘̄MZ Ae ’̄vwU †bwZevPK n‡q 

_v‡K, A‡bK mgq eª¨v‡Ûi  Rb¨ e¨vcK cÖ‡gvkbvj Kg©m~wP MÖnY K‡iI †Kv‡bv fvj dj jvf Kiv hvq bv| ev Í̄‡e 

†`Lv hvq †h, cyivZb I fv½v‡Pviv Mvwoi eni w`‡q †Kv‡bv cwienb †Kv¤úvwb Zv‡`i eª¨vÛ‡K evRv‡i cÖwZwôZ Ki‡Z 

cv‡i bv| d‡j eª¨vÛ Dbœq‡bi ¸iæZ¡c~Y© Dcv`vb wn‡m‡e cÖwZôv‡bi e ‘̄MZ Ae ’̄v mnvqK f~wgKv cvjb K‡i|        

Q. cÖwµqv (Process): eª¨vÛ m„wói Rb¨ A‡bK¸‡jv Dcv`v‡bi myôz mgš̂q Ki‡Z nq| GLv‡b we‡kl ai‡bi KvwiMwi, 

gvbwmK I aviYvMZ `ÿZvi cÖ‡qvRb nq| g~jZt eª¨vwÛs GKwU m„wókxj welq| eª¨vwÛs m„wói †ÿ‡Î Mfxifv‡e ch©‡eÿY 

Kiv cÖ‡qvRb †h, eª¨vwÛs‡qi †Kv‡bv welq Øviv cÖwZôv‡bi Ab¨vb¨ welqmg~n ÿwZMÖ Í̄ ev mgv‡jvwPZ n‡”Q wK bv| †Kv‡bv 

we‡kl eª¨vwÛs †KŠkj AwaKZi †Kv‡bv ¸iæZ¡c~Y© †KŠkj ev Í̄evq‡b mgm¨v m„wó Ki‡j ev weKí †KŠkj MÖn‡Yi c_ iæ× 



evsjv‡`k Dš§y³ wek^we`¨vjq weweG †cÖvMÖvg 

 

BDwbU 1 c„ôv-28 

Ki‡j e¨e ’̄vcbvi SuywK I e¨‡qi cwigvY e„w× cvq| Avevi eª¨vÛ cÖwZôvi c~‡e©B GUv Øviv m„wó m¤¢ve¨ cvk¦© cÖwZwµqvi cÖK…wZ 

I gvÎv we‡ePbv Kiv cÖ‡qvRb| †hgb― hw` †Kv‡bv RyZv †Kv¤úvwb Zv‡`i RyZvi eª¨vÛ w`‡q †Kv‡bv Lv`¨ ª̀e¨ eª¨vwÛs 

Ki‡Z Pvq Z‡e GUv AwaKvsk †µZvi g‡b †bwZevPK cÖfve we Í̄vi Ki‡e| G‡ÿ‡Î eª¨vwÛs‡qi c×wZMZ I cÖwµqvMZ 

welqmg~n eª¨v‡Ûi Dci h‡_ó cÖfve we Í̄vi K‡i _v‡K|       

3. eª¨vÛ Dcv`vb (Brand Factors): eª¨vÛ Dcv`v‡bi A‡bK welq i‡q‡Q hv eª¨v‡Ûi Dci e¨vcK cÖfve we Í̄vi 

K‡i| hLb †Kv‡bv eª¨vÛ m„wó Kiv n‡e ZLb eª¨vÛ Dcv`v‡bi GB welq¸‡jv cy•Lvbycy•Lfv‡e ch©v‡jvPbv Kiv cÖ‡qvRb| 

eª¨vÛ Dcv`v‡bi G mKj welq¸‡jv eª¨vÛ cÖwZôvi †ÿ‡Î cÖavb AšÍivq n‡q `uvovq| GKwU eª¨v‡Ûi mdjZv wbf©i K‡i 

A‡bK¸‡jv wel‡qi Dci| eª¨vÛ cÖwZôvi †ÿ‡Î eª¨vÛ mdjZvi Dcv`vb¸‡jv we‡kl ¸iæ‡Z¡i mv‡_ we‡ePbv Ki‡Z 

nq| GB Dcv`vb¸‡jv bvbvfv‡e eª¨v‡Ûi Dci cÖfve we Í̄vi K‡i| GB Dcv`vb¸‡jv GKwU Avi GKwUi mv‡_ cÖZ¨ÿ 

Ges c‡ivÿfv‡e RwoZ _v‡K| eª¨vwÛs‡qi G mKj Dcv`vb¸‡jv †Kej eª¨vÛ‡KB bq eis eª¨v‡Ûi †µZv‡KI 

bvbvfv‡e cÖfvweZ K‡i _v‡K| eª¨vÛ we‡klÁMY eª¨v‡Ûi Dci cÖfve we Í̄viKvix Dcv`vb¸‡jv `kwU †kªwY‡Z fvM 

K‡i‡Q| eª¨vÛ Dcv`v‡bi welq¸‡jv wb‡¤œ Av‡jvPbv Kiv n‡jv:   

K. MÖvnK‡`i ¯̂”QZv (Customer Clarity): MÖvnK‡`i eª¨vÛ m¤ú‡K© aviYv I ¯̂”QZv eª¨v‡Ûi Dci cÖfve we Í̄vi 

K‡i| †µZv‡`i g‡b †Kv‡bv GKwU eª¨vÛ wb‡q bvbv ai‡bi cÖkœ †`Lv †`q| eª¨v‡Ûi mKj welq wb‡q †µZv‡`i ¯̂”Q 

aviYv memgq _v‡K bv| eª¨v‡Ûi mKj Mí ev eY©bv‡K †µZviv A‡bK mgq wek¦vm Ki‡Z Pvq bv| d‡j †µZv‡`i 

g‡b eª¨vÛ m¤ú‡K© A¯̂”Q aviYv m„wó n‡Z _v‡K| †µZv‡`i eª¨vÛ m¤ú‡K© Ggb GKUv cwi®‹vi aviYv ˆZwi Ki†Z n‡e 

hv eª¨vÛ eZ©v ev †køvMv‡bi †P‡qI †ewk Kvh©Ki nq| MÖvnK‡`i wbKU mivmwi eª¨vÛ Dc ’̄vcb A_ev †µZvi mv‡_ 

mivmwi eª¨vÛ wb‡q Av‡jvPbv eª¨vÛ ¯̂”QZv m„wó K‡i| MÖvnK‡`i AvPiY, eqm, wkÿv, Avq, mvgvwRK gh©v`v BZ¨vw` 

we‡ePbv K‡i Zv‡`i wbKU eª¨vÛ Dc¯’vcb Kiv nq| eª¨v‡Ûi m¤ú‡K© †µZv‡`i ¯̂”Q I ¯úó aviYv ˆZwi bv n‡j eª¨vÛwU 

evRv‡i mdjZv jvf Ki‡Z cvi‡e bv|    

L. eª¨vÛ cwRkwbs (Brand Positioning): Avgiv hw` cÖkœ Kwi wewfbœ weKí eª¨vÛ †_‡K †µZviv Kxfv‡e GKwU 

eª¨vÛ‡K †ewk cQ›` K‡i? G cÖkœwUi DËi LuyR‡j hv cvIqv hv‡e Zv n‡jv eª¨vÛ cwRkwbs| cY¨ weµq Ki‡Z cvi‡jB 

cÖwZôv‡bi KvR †kl n‡q hvq bv| cÖwZôv‡bi mdjZv wbf©i K‡i H cY¨wU †µZviv wbqwgZ µq Ki‡Q wKbv| H 

cY¨wU †fv³v‡`i g‡b KZUzKz cÖfve we Í̄vi Ki‡Z cv‡i A_ev cY¨ m¤ú‡K© Zv‡`i aviYv Kx, †m m¤ú‡K© 

wecYbKvix‡K AeMZ n‡Z nq| wewfbœ ai‡bi †KŠk‡ji gva¨‡g †µZv‡`i g‡bi g‡a¨ cY¨wUi Ae ’̄vb ˆZwi Kiv‡Z 

n‡e| †µZv‡`i mv‡_ K_v e‡j Rvb‡Z n‡e †Kb Zviv cY¨wU cQ›` K‡i A_ev †Kb Zviv cY¨wU AcQ›` K‡i| 

cÖwZ‡hvMx eª¨v‡Ûi mv‡_ GB eª¨v‡Ûi cv_©K¨g~jK welq¸‡jv Kx? cÖwZôvb hw` mwVKfv‡e eª¨vÛ cwRkwbs Ki‡Z bv cv‡i 

Z‡e †mB eª¨vÛwU evRv‡i mdjZv jvf Ki‡Z cvi‡e bv|     

M. eª¨vÛ e¨w³Z¡ (Brand Personality): eª¨vÛ e¨w³Z¡ nj †mB ¸Yvewj hv Avcbvi Av‡Q Ges hv Avcbv‡K Avcbvi 

MÖvnK‡`i mv‡_ mshy³ Ki‡Z cv‡i| GwU eª¨vÛ‡K Ggbfv‡e cÖKvk K‡i †hb GwU GKwU mË¡vi cwie‡Z© GKRb e¨w³| 

wecYb Kvh©µ‡gi gva¨‡g eª¨vÛ e¨w³‡Z¡i PwiÎ dz‡U I‡V| e¨w³i gZ eª¨vÛ‡KI AvaywbK, †m‡K‡j, †`wk, we‡`wk, 

RxešÍ BZ¨vw` e‡j g‡b n‡Z cv‡i| D‡mBb †evë‡K bvBwKi RyZvi weÁvc‡b Dc¯’vcb Kiv n‡q‡Q| GLv‡b hw` 

GKRb e„× I iæMœ gvbyl‡K w`‡q Dc¯’vcb Kiv n‡Zv Z‡e GB RyZvi e¨w³Z¡ `yB fv‡e cÖKvk †c†Zv| †fv³‡`i Avkv 

AvKv•ÿvi mv‡_ wKQy eª¨vÛ e¨w³Z¡ wg‡j hvq e‡j †µZviv H cY¨wU µq K‡i| wewfbœ cÖwZôvb bvbv †KŠk‡ji gva¨‡g 

GB eª¨vÛ e¨w³Z¡ m„wó K‡i _v‡K| weÁvc‡b g‡Wj ZviKviv Zv‡`i KÉ¯̂i ev Awfb‡qi gva¨‡g †h Abyf~wZ cÖKvk 

K‡i hv eª¨vÛ e¨w³‡Z¡i †ÿ‡Î cÖfvwnZ nq| eª¨vÛ e¨w³Z¡ hw` †µZv‡`i AvKv•ÿv c~i‡Y e¨v_© nq Z‡e eª¨vÛwU †µZv 

MÖnY‡hvM¨Zv nvivq|   

N. eª¨v‡Ûi D‡Ïk¨ (Brand Purpose): hw` Avgiv mvaviYfv‡e cÖkœ Kwi †Kb †µZviv GKwU cÖwZôv‡bi eª¨vÛ‡K 

cQ›` Ki†e Ges †mB eª¨v‡Ûi cÖwZ AbyivM I AvbyMZ¨ †`Lv‡e| m‡PZb †µZviv we‡ePbv K‡i eª¨vÛwU Zv‡`i 

D‡Ï‡k¨i cÖwZdjb NUv‡Z †c‡i‡Q wKbv| ZvB eª¨vÛ‡K Zvi D‡Ïk¨mg~n‡K h_vh_fv‡e Dc¯’vcb Ki‡Z n‡e| 

eª¨vÛwU Zvi cÖwZ‡hvMx eª¨v‡Ûi PvB‡Z AwZwi³ Kx ai‡bi myweavmg~n cÖ`vb Ki‡e ev Ki‡Q Zvi cÖwZdjb _vK‡Z 
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n‡e| eª¨vÛwU‡K †KejgvÎ cY¨ †Kw› ª̀K n‡j Pj‡e bv eis Gi mv‡_ mv‡_ †µZv I mgvR †Kw› ª̀K n‡Z n‡e| A‡bK 

eª¨vÛ ¯‹zj I K‡j‡Ri wkÿv_©x‡`i Rb¨ 10% g~j¨ Qvo w`‡q _v‡K| Avevi †Kv‡bv †Kv‡bv eª¨vÛ C‡`i mgq Mixe I 

`yt ’̄ wkï‡`i webv g~‡j¨ RyZv Dcnvi w`‡q _v‡K| Gi gva¨‡g eª¨vÛ¸‡jv Zv‡`i D‡Ïk¨‡K cÖKvwkZ Ki‡Z cv‡i †h 

Zviv †Kej gybvdv †Kw›`ªK bq AwawKš‘ Zviv †µZv I mgvR †Kw›`ªK| eª¨v‡Ûi D‡Ïk¨ hw` †Kej gvÎ gybvdv †Kw›`ªK 

nq Z‡e eª¨vÛwU †µZv MÖnY‡hvM¨Zv nviv‡e|   

O. eª¨vÛ f¨vjy (Brand Value): eª¨vÛ f¨vjy ej‡Z Ggb ˆewk‡ó¨i Abb¨ †mU †evSvq hv GKwU eª¨vÛ Kxfv‡e evRv‡i 

Ae ’̄vb Ki‡e, Kxfv‡e cÖwZwôZ n‡e Ges Kxfv‡e †mLv‡b Ae`vb ivL‡e| GKwU cÖwZôvb Zvi eª¨vÛ f¨vjy wee„wZ‡Z 

†µZv‡`i mš‘wó weav‡bi Rb¨ wewfbœ ai‡bi cÖwZkÖæwZ cÖ`vb K‡i| eZ©gv‡b mbvZb eª¨vÛ f¨vjy¸‡jv Lye †ewk Kvh©Ki 

nq bv| †hgb― cÖwZôv‡bi cÖwZkÖæwZ  hw` nq ÒAvgiv †µZv‡`i †mevq wb‡qvwRZÓ G¸‡jv A‡bKUvB mbvZb cÖK…wZi 

eª¨vÛ f¨vjy m„wó K‡i Ges G¸‡jv cv_©K¨g~jK bq| eZ©gv‡b †µZviv cv_©K¨g~jK eª¨vÛ f¨vjyi cÖwZ †ewk g‡bv‡hvMx 

n‡q _v‡K| cÖwZôv‡bi eª¨vÛ f¨vjy¸‡jv `xN©‡gqv`x ev ¯̂í‡gqv`x n‡Z cv‡i| we‡kl K‡i ¯̂í‡gqv`x eª¨vÛ f¨vjy¸‡jv 

¸iæZ¡ mnKv‡i we‡ePbv Ki‡Z nq| cÖwZ‡hvMx †Kv‡bv eª¨vÛ nVvr K‡i ¯̂í‡gqv`x eª¨vÛ f¨vjy m„wó K‡i Ab¨vb¨ eª¨vÛ‡K 

wecv‡K †dj‡Z cv‡i| †Kv‡bv eª¨vÛ GK ev `yB mßv‡ni Rb¨ we‡kl c¨v‡KR †NvlYv Ki‡Z cv‡i hv Ab¨vb¨ eª¨vÛ‡K 

cÖfvweZ Ki‡e| cÖwZôvb‡K Zvi eª¨vÛ f¨vjy m„wó K‡i wbweo †hvMv‡hv‡Mi gva¨‡g †mUv MÖvnK‡`i wbKU Dc ’̄vcb 

Ki‡Z n‡e|   

P. eª¨vÛ mvivsk (Brand Essence): eª¨vÛ weeiY hw` A‡bK eo nq Z‡e †mUv‡K mwVKfv‡e †µZv‡`i mv‡_ 

†hvMv‡hvM Kiv‡bv memgq m¤¢e nq bv| †h Kvi‡Y K‡qKwU kã w`‡q mswÿß AvKv‡i eª¨vÛ weeiY ˆZwi Kiv nq| 

eª¨v‡Ûi GB mswÿß Dc ’̄vcbv‡K eª¨vÛ mvivsk ejv nq| eª¨vÛ e¨e ’̄vcbvq GUv‡K eª¨vÛ †gbUªv bv‡gI AwfwnZ Kiv 

n‡q‡Q| GLv‡b wKQy we‡klY e¨envi K‡i eª¨v‡Ûi g~j welq‡K Zy‡j aiv nq| eª¨vÛ we‡kølY Ges cY¨ µ‡qi mg‡q 

GUv mn‡RB †µZvi ¯§i‡Y P‡j Av‡m| bvBwKi eª¨vÛ mvivsk nj, ÒbvBwK Aby‡cÖiYvg~jKÓ| fj‡fv Zv‡`i eª¨vÛ 

mvivsk wn‡m‡e Dc¯’vcb Ki‡Q ÒwbivcËvÓ| eª¨vÛ mvivsk †µZv Ges we‡µZvi g‡b Av‡eMgq †hvMv‡hvM ’̄vcb K‡i| 

†hgb― fj‡fv Mvwo‡Z ågY Ki‡j g‡b nq Avgiv wbivc‡` AvwQ| eª¨v‡Ûi cÖ‡gvk‡bi †ÿ‡Î eª¨vÛ mvivsk we‡kl 

Kvh©Ki f~wgKv cvjb K‡i| GKUv K_vi g‡a¨ w`‡q cÖwZôvb Zvi D‡Ïk¨ I Kvh©µg m¤ú‡K© Mfxi aviYv cÖ`vb Ki‡Z 

cv‡i| m„wókxj eª¨vÛ mvivsk eª¨vÛ mdjZvi †ÿ‡Î we‡kl f~wgKv cvjb K‡i|  

Q. eª¨vÛ cwiPq (Brand Identity): eª¨v‡Ûi MÖnY‡hvM¨Zv wbf©i K‡i eª¨vÛ wb‡R‡K Kxfv‡e Dc¯’vcb Ki‡e Zvi 

Dci| eª¨vÛ wb‡Ri cwiP‡qi gva¨‡g wb‡R‡K Dc¯’vcb K‡i _v‡K| †KejgvÎ wb‡Ri †jv‡Mv w`‡qB wb‡R‡K Dc¯’vcb 

Ki‡jB eª¨vÛ cwiwPwZ nq bv| Gi cvkvcvwk Av‡iv wKQy `„k¨gvb Dcv`v‡bi mgš^‡q eª¨vÛ cwiwPwZ jvf K‡i| we‡klZ 

eª¨v‡Ûi wKQy `„k¨gvb welq †hgb― is, wWRvBb, cÖZxK, †jv‡Mv weÁvc‡bi fvlv BZ¨vw`i mgš^‡q eª¨vÛ cwiwPwZ 

ˆZwi Ges †µZv‡`i g‡b Ae ’̄vb MÖnY Kiv‡bv nq| A¨v‡c‡ji wfRy¨qvj B‡gR †`‡L Avgiv A¨v‡cj †Kv¤úvwbi 

cY¨mg~n mYv³ Ki‡Z cvwi| wfRy¨qvj welqwU Lye mn‡RB gvby‡li g‡bi g‡a¨ ’̄vb K‡i †bq| †h †Kv‡bv cÖwZôv‡bi 

cÖavb kw³ n‡jv eª¨vÛ cwiwPwZ| cÖwZôvb Zvi eª¨vÛ‡K KZ mn‡R Ges my›`ifv‡e MÖvnK‡`i wbKU cwiPq Kwi‡q 

w`‡Z cvi‡e Zvi Dci wbf©i Ki‡e eª¨v‡Ûi mdjZv Ges e¨_©Zv| KviæKvR m¤úbœ GKwU eª¨vÛ cwiwPwZ cÖwZôv‡bi 

jÿ¨ I D‡Ïk¨ ev Í̄evq‡b AMÖYx f~wgKv cvjb K‡i|   

R. eª¨vÛ cÖwZÁv (Brand Promise): eª¨vÛ cwiP‡qi †ÿ‡Î cÖavbZ eª¨v‡Ûi `„k¨gvb Dcv`vbmg~‡ni cÖwZdjb N‡U| 

Ab¨w`‡K eª¨vÛ cÖwZÁvi †ÿ‡Î eª¨v‡Ûi A`„k¨gvb Dcv`vbmg~‡ni cÖwZdjb N‡U| GLv‡b cÖavbZ †`Lv nq eª¨v‡Ûi 

hviv †µZv i‡q‡Q Zviv cÖK…Z c‡ÿ eª¨v‡Ûi KvQ †_‡K Kx Avkv K‡i Ges GB e¨vcv‡i cÖwZ‡hvMx eª¨vÛ¸‡jvi Ae ’̄vb 

†Kgb| eª¨vÛ m¤ú‡K© †µZv‡`i wKQy AwfÁZv _v‡K Ges Gi †cÖwÿ‡Z eª¨v‡Ûi wbKU †µZv‡`i wKQy cÖZ¨vkvi m„wó 

nq| †µZv‡`i G mKj cÖZ¨vkv c~i‡Y cÖwZôv‡bi M„nxZ Kvh©µg‡K eª¨vÛ cÖwZÁv ejv nq| †µZviv GKwU †i‡ Í̄viuv 

†_‡K ¯̂v ’̄¨Ki Lvev‡ii cÖZ¨vkv K‡i| GLb hw` †i‡ Í̄viuvwU A¯̂v ’̄¨Ki Lvevi cwi‡ekb K‡i Z‡e †m Zvi cÖwZkÖæwZ f½ 

Ki‡jv| d‡j †µZv Amš‘wói cwigvY e„w× cv†e| GLb eª¨vÛ m„wói †ÿ‡Î cÖ_‡gB †`L‡Z n‡e cÖwZôvbwU Kx Ges †m 

Kv‡`i Rb¨ Kx Kx Ki‡Z Pvq| GKwU cwienb †Kv¤úvwb hvÎx †mev cÖwZkÖæwZ w`‡q eª¨vwÛs Ki‡jv, wKš‘ ev Í̄‡e hvÎx 
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†mevi †Kvb cÖwZdjb NU‡jv bv, G †ÿ‡Î cwienb †Kv¤úvwbwU †ewk w`b cÖwZ‡hvwMZvq wU‡K _vK‡Z cvi‡e bv| 

cÖwZkÖæwZ f‡½i Kvi‡Y GKwU eª¨vÛwU Zvi mybvg nvwi‡q †dj‡e |   

S. eª¨vÛ evZ©v (Brand Message): Dc‡ii eª¨vÛ Dcv`v‡bi †h welq¸‡jv Av‡jvPbv Kiv n‡jv me¸‡jvi mgš^‡q 

GKwU evZ©v cÖYqb Ki‡Z n‡e Ges †mB evZ©vwU h_vh_fv‡e MÖvnK‡`i wbKU †cÖiY Ki‡Z n‡e| kw³kvjx eª¨vÛ m„wó 

K‡i †Kvb jvf nq bv, hZÿY ch©šÍ evZ©vwU Kvw•ÿZ MÖvnK‡`i wbKU †cuŠQv‡bv bv hvq| GLv‡b eª¨vÛ cwRkwbs, 

eª¨vwÛs‡qi D‡Ïk¨, eª¨v‡Ûi cÖwZkÖæwZ, eª¨v‡Ûi †gŠwjK f¨vjymg~n my‡KŠk‡j †µZv‡`i wbKU Dc¯’vcb Kiv nq| 

eZ©gv‡b AbjvB‡b ev †Uwjwfkb weÁvc‡bi gva¨‡g eª¨vÛ evZ©v MÖvnK‡`i wbKU †cÖiY Kiv nq| †µZviv eª¨v‡Ûi myi, 

¯̂i, aŸwb BZ¨vw` AvMÖ‡ni mv‡_ Abyaveb K‡i Ges mn‡RB eª¨vÛ evZ©v‡K cÖZ¨ÿY Ki‡Z cv‡i| c‡Y¨i cÖK…wZ I 

†µZv‡`i ˆewkó¨ Abyhvqx eª¨vÛ evZ©v ˆZwi Kiv nq Ges †mB evZ©v MÖvnK‡`i wbKU †cuŠQv‡bvi Rb¨ wewfbœ ai‡bi 

†hvMv‡hvM gva¨g I c×wZ e¨envi Kiv nq| eª¨vÛ evZ©v n‡jv GKwU kw³kvjx eª¨vwÛs nvwZqvi| eª¨v‡Ûi Zvrch©‡K 

A_©en Ki‡Z Ges †fv³v‡`i AvK…ó Kivi Rb¨ eª¨vÛ KZ©v Kvh©Ki f~wgKv cvjb K‡i|    

O. eª¨vÛ avivevwnKZv (Brand Consistency): eª¨vÛ evZ©v h_vh_fv‡e MÖvnK‡`i wbKU †cuŠQv‡bvi ci Gi mdj¨ 

wbf©i K‡i eª¨vÛ avivevwnKZvi Dci| mwVKfv‡e eª¨v‡Ûi avivevwnKZv eRvq bv ivL‡Z cvi‡j evRv‡i eª¨vÛwU Zvi 

B‡gR Ges mybvg a‡i ivL‡Z cvi‡e bv| eª¨vÛ we‡kølY †_‡K †`Lv hvq MÖvnKMY mn‡RB eª¨vÛ‡K ¯§iY Ki‡Z cvi‡Q, 

eª¨vÛ cwiwPwZ n‡q‡Q h_v_©fv‡e Ges eª¨vÛ †hvMv‡hvM myôzfv‡e m¤úbœ n‡q‡Q| wKš‘ eª¨v‡Ûi avivevwnKZv bv _vKvi 

Kvi‡Y eª¨vÛwU Zvi `xN©‡gqv`x myweav †_‡K ewÄZ nq| eª¨vÛ avivevwnKZvi g~j welq n‡jv GKwU eª¨vÛ‡K cÖwZôvb 

†hfv‡e Dc¯’vcb Ki‡Q Gi mv‡_ mswkøó mevB‡K †mwU AbymiY Ki‡Z n‡e| †hgb― cÖwZôvb †hfv‡e eª¨vÛ 

cÖwZkÖæwZi K_v eY©bv Ki‡Q wVK Zvi D‡ëvfv‡e cvBKvwi ev LyPiv e¨emvqxMY cÖwZkÖæwZi K_v eY©bv Ki‡Q| Avevi 

wWjvi ev G‡R›UMY GUv‡K Ab¨fv‡e eY©bv Ki‡Q| eª¨vÛ avivevwnKZvi †ÿ‡Î mevB‡K GKB fvlvq K_v ej‡Z n‡e| 

eª¨vÛ avievwnKZvi Afv‡e eª¨vÛ Zvi wek¦v‡hvM¨Zv I MÖnY‡hvM¨Zv nvwi‡q _v‡K| eª¨vÛ avivevwnKZvi welqwU eª¨vÛ 

m„wói †ÿ‡Î e¨vcK cÖfve we Í̄vi K‡i|    

P. †Kv¤úvwbi bxwZ I †KŠkj (Policy and Strategy of the Company): †Kv¤úvwb Zvi Kvh©µg     myôzfv‡e 

cwiPvjbv Kivi Rb¨ bvbv ai‡bi bxwZ I †KŠkj MÖnY K‡i _v‡K| †Kv¤úvwbi wewfbœ ai‡bi bxwZ I †KŠkj¸‡jv 

eª¨vÛ cÖwZôvi †ÿ‡Î cÖavb AšÍivq n‡q `uvovq| e¨e ’̄vcbv cY¨ Drcv`b Ges mdjfv‡e cY¨ weµq Kivi Rb¨ GKwU 

MwZkxj bxwZ cÖYqb Ki‡Z cv‡i| wKš‘ †`Lv †M‡jv cY¨ bxwZwU eª¨vÛ cÖwZôvi †ÿ‡Î mvsNwl©K n‡q `uvwo‡q‡Q| 

†hgb― ejv hvq, ÒmKj cY¨ cwiev‡i Rb¨ GKwU eª¨vÛ bvgÓ― †Kv¤úvwb GB †KŠkj MÖn‡Yi wm×všÍ wb‡q‡Q| wKš‘ 

GB †KŠkjwU eZ©gvb evRv‡ii Rb¨ hyw³ msMZ bq| d‡j eª¨vÛwU evRv‡i Amdj n‡e e‡jB a‡i †bqv hvq| Gfv‡e 

†Kv¤úvwbi bxwZ I †KŠkj Øviv GKwU eª¨vÛ bvbvfv‡e evavMÖ Í̄ I cÖfvweZ n‡Z cv‡i|  
 

 

mvims‡ÿc:  

GKwU eª¨vÛ cÖwZôv Kiv Ges Zv‡K evRv‡i wUwK‡q ivLv A‡bK Kómva¨ welq| eª¨vÛ m„wó Ges cÖwZôvi Rb¨ GKRb 

eª¨vÛ e¨e ’̄vcK‡K A‡bK wel‡qi cÖwZ `„wó AvKl©Y Ki‡Z nq| we‡kl K‡i †h welq¸‡jv eª¨vÛ cÖwZôvi †ÿ‡Î 

fxlYfv‡e cÖfve we Í̄vi K‡i Zv‡`i cÖwZ we‡kl hZœkxj n‡Z nq| eª¨v‡Ûi Dci cÖfve we Í̄viKvix Dcv`vbmg~n‡K 

wZbwU w`K †_‡K we‡ePbv Kiv n‡q _v‡K| cÖ_gZ, cÖwZôv‡bi Af¨šÍixY welqmg~n eª¨v‡Ûi Dci cÖfve we Í̄vi K‡i 

_v‡K| G‡`i g‡a¨ D‡jøL‡hvM¨ welqmg~n n‡jv, †Kv¤úvwbi wgkb I wfkb, †Kv¤úvwbi bxwZ I †KŠkj, †Kv¤úvwbi 

g~j¨‡eva I mvs¯‹…wZ, †Kv¤úvwbi my‡hvM-myweav I cÖwZ‡hvwMZv| wØZxqZ, wecYb wgkªY eª¨v‡Ûi Dci cÖfve we Í̄vi 

K‡i| wecYb wgkª‡Yi cÖfve we Í̄iKvix Dcv`vb¸‡jv n‡jv, cY¨, g~j¨, ’̄vb, cÖPvi, gvbyl, e ‘̄MZ Ae ’̄v Ges 

cÖwµqv| Z…ZxqZ, eª¨vÛ Dcv`vbmg~n eª¨v‡Ûi Dci cÖfve we Í̄vi K‡i| ¸iæZ¡c~Y© eª¨vÛ Dcv`vbmg~n n‡jv, MÖvnK 

¯̂”QZv, eª¨vÛ cwRkwbs, eª¨vÛ e¨w³Z¡, eª¨vÛ D‡Ïk¨, eª¨vÛ f¨vjy, eª¨vÛ mvivsk, eª¨vÛ cÖwZÁv, eª¨vÛ evZ©v I eª¨vÛ 

avivevwnKZv| eª¨vÛ e¨e ’̄vc‡Ki cÖavb KvR n‡jv eª¨v‡Ûi Dci cÖfve we Í̄viKvix Dcv`vb¸‡jv‡K wPwýZ Kiv Ges 

G‡`i cÖfve †_‡K eª¨vwÛs Kvh©µg‡K gy³ Kiv| 
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mewKQy Kx eª¨vÛ Kiv hvq 

Can Anything Be Branded 

 

D‡Ïk¨ 

G cvV †k‡l Avcwb- 

 eª¨vwÛs‡qi AvIZv Kx Zv eY©bv Ki‡Z cvi‡eb;  

 eª¨vwÛs‡qi cwimxgv wba©viY Ki‡Z cvi‡eb;   

 mewKQy Kx e¨vÛ Kiv hvq eywS‡q ej‡Z cvi‡eb; Ges 

 mewKQy Kx e¨vÛ Kiv DwPZ e¨vL¨v Ki‡Z cvi‡eb| 

 

mg‡qi cwieZ©‡bi mv‡_ mv‡_ wecY‡bi wewfbœ wel‡qi e¨vcK cwieZ©b n‡”Q| wecY‡bi cÖv_wgK Ae ’̄vq †KejgvÎ 

e ‘̄MZ ev `„k¨gvb c‡Y¨i mv‡_ eª¨vwÛs RwoZ wQj| wKš‘ mg‡qi cwieZ©‡bi mv‡_ mv‡_ A‡bK welq eª¨vwÛs‡qi 

AvIZvf~³ n‡q‡Q| mgv‡R Dc‡hvM m„wó Ki‡Z cv‡i Ggb welq¸‡jv‡K wecYbKvixMY my‡KŠk‡j eª¨vwÛs‡qi AvšÍf©~³ 

K‡i‡Q| K…l‡Ki Drcvw`Z avb, Pvj, AvUv, Mg BZ¨vw` cY¨†i µq-weµq  PjwQj †Lvjv evRv‡i| wKš‘ K‡c©v‡iU 

cÖwZôvb¸‡jv G mKj c‡Y¨i evRv‡i cÖ‡ek K‡i mbvZb e¨emvi aib cv‡ë w`‡q‡Q| GLb Pvj, Wvj, AvUv, QvZz 

BZ¨vw` mbvZb cY¨mg~n wb‡q eª¨vwÛs n‡”Q| GLb †`‡ki wb¤œ Avq †_‡K ïiæ K‡i D”P Av‡qi gvby‡lI Zv‡`i †h 

†Kv‡bv ai‡bi †KbvKvUvq eª¨v‡ÛW cY¨mg~n‡K Zv‡`i cQ‡›`i ZvwjKvq ivL‡Q| Gfv‡e w`‡b w`‡b eª¨vwÛs‡qi AvIZv 

e¨vcKfv‡e e„w× †c‡q‡Q| Z‡e evRv‡i mKj c‡Y¨i mgvb MÖnY‡hvM¨Zv _v‡K bv| eª¨v‡Ûi mve©RbxbZv c‡Y¨i ˆewkó¨ 

I evRvi Pvwn`vi Dci wbf©i K‡i| †h cY¨mg~n †fv³v‡`i cQ‡›`i mv‡_ mivmwi RwoZ Ges †fv³v‡`i BwZevPK 

cÖZ¨ÿY Øviv g~j¨vwqZ nq Zv‡`i †ÿ‡Î myôz eª¨vwÛs cÖ‡qvRb| Z‡e XvjvIfv‡e †h †Kv‡bv cY¨ ev †mevi Rb¨ eª¨vwÛs 

Gi cÖ‡qvRb †bB|  

 

mewKQy‡K Kx eª¨vÛ Kiv hvq  

Can anything be Branded  

g~jZt eª¨vwÛs n‡jv GK ai†bi wecYb Kvh©µg hvi Awab cY¨ ev †mev cÖ`vbKvix †Kv¤úvwbi ¯̂Zš¿ bvg, cÖZxK, 

†jv‡Mv BZ¨vw` U¨vM K‡i Zvi mwVK cwiwPwZ Zz‡j aiv nq| A‡bK mgq ejv n‡q _v‡K eª¨vwÛs A‡bK e¨q eûj ZvB 

GUv †Kej eo cÖwZôv‡bi Rb¨ cÖ‡hvR¨| A‡b‡K e‡j _v‡K cvewjK I †mvk¨vj cÖwZôv‡bi Rb¨ Avm‡j eª¨vwÛs‡qi 

cÖ‡qvRb Av‡Q Kx? †mB †_‡K cÖkœ Av‡m †h mewKQy‡K Kx eª¨vÛ Kiv hvq? Avm‡j gvbyl †h †Kv‡bv welq Rvbvi c~‡e© 

Zvi cwiwPwZ Rvb‡Z Pvq| ZvB †Kej cY¨, †mev ev e¨emv‡qi mv‡_B eª¨vÛ RwoZ bq eis †h †Kv‡bv wel‡qi eª¨vwÛs 

n‡Z cv‡i| cÖwZôvb Kx cY¨ ˆZwi Ki‡Q †mUvi PvB‡Z eo welq n‡jv cÖwZôvb Kxfv‡e cY¨wU Dc¯’vcb Ki‡Q| 

eZ©gv‡b †h ‡Kv‡bv cY¨ ev mev MÖnY Kivi c~‡e© Zvi †µZvMY †mB welq¸‡jvi h_vh_ cwiwPwZ Rvb‡Z Pvq| d‡j 

mewKQy‡KB eª¨vwÛs Kiv hvq|   

mgq cwieZ©‡bi mv‡_ mv‡_ wecY‡bi wewfbœ wel‡qi cwieZ©b n‡”Q| wecY‡bi cÖv_wgK ch©v‡q †Kej gvÎ e ‘̄MZ I 

`„k¨gvb wel‡qi mv‡_ cY¨ RwoZ wQj Ges †KejgvÎ G¸‡jvB eª¨vwÛs‡qi AvIZvf~³ wQj| mg‡qi cwieZ©‡bi mv‡_ 

mv‡_ A‡bK wKQy Gi mv‡_ AšÍf©y³ n‡q‡Q| †hgb― `„k¨gvb e ‘̄, †mev, e¨w³, ’̄vb, m¤úwË, msMVb, AwfÁZv, 

Z_¨ I aviYv BZ¨vw`| Z‡e eª¨v‡Ûi mve©RbxbZv wPwýZ Kivi Rb¨ Avgiv wKQy c„_K cY¨‡K we‡ePbv Ki‡Z cvwi| 

cY¨ eª¨vwÛs‡qi wecYb cwimi wb‡q wb‡¤œ Av‡jvPbv Kiv n‡jv: 

1. e ‘̄MZ cY¨ (Physical Goods): e ‘̄MZ cY¨ ej‡Z Ggb wKQy `„k¨gvb e ‘̄ eySvq hv †fv³vi cÖ‡qvRb I Afv‡ei 

mš‘wU weavb Ki‡Z cv‡i| e ‘̄MZ cY¨ ej‡Z `„k¨gvb e ‘̄mg~n‡K †evSv‡bv nq| †hgb― LvZv, Kjg, †Pqvi, †Uwej 

cvV-1.7 
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BZ¨vw`| eª¨vwÛs mivmwi mKj ai‡bi e ‘̄MZ c‡Y¨i mv‡_ RwoZ _v‡K| A‡bK RbwcÖq c‡Y¨i cwiwPwZ wnmv‡e 

bvbvai‡bi †fvM¨cY¨ ev wkí cY¨ i‡q‡Q| GLv‡b †iv‡j· Nwo ev †bmK¨v‡di K_v ejv hvq| GB cY¨mg~‡ni evRvi 

e„w×i mv‡_ mv‡_ G†`i eª¨vwÛs Kvh©µg e„w× †c‡q‡Q| GLb we¯‹zU, PvbvPzi ev †KK Drcv`bKvix cÖwZôvb¸‡jvi 

eª¨vwÛs Kvh©µg A‡bKvs‡kB e„w× †c‡q‡Q|  cÖmvabx c‡Y¨i †µZviv †Kv‡bv mgq Zv‡`i cQ‡›`i eª¨v‡Ûi evB‡i  †h‡Z 

Pvq bv| wkí c‡Y¨i †ÿ‡ÎI eª¨vwÛs ¸iæZ¡c~Y© f~wgKv cvjb K‡i| e ‘̄MZ cY¨ wb‡q cÖavbZ wZbwU ¸iæZ¡c~Y© c‡Y¨i 

Av‡jvPbv Kiv cÖ‡qvRb|     

K. we2we cY¨ (B2B Product): weR‡bm Uz weR‡b‡mi GKwU mswÿß iƒc n†jv we2we| GwU Ggb GK ai‡bi 

evwYwR¨K †jb‡`b †hLv‡b `yBwU e¨emv cÖwZôv‡bi g‡a¨ cY¨ †Kbv †ePv nq| evUvi RyZvi D`vniY w`‡q ejv hvq, 

RyZv Kxfv‡e evUv †kv-iæ‡g Av‡m Ges Avgv‡`i wbKU †cuŠQvq| cÖ_‡g Drcv`K wewfbœ mieivnKvix‡`i wbKU †_‡K 

Pvgov msMÖn Ki‡e, Zvic‡i Pvgov cÖwµqvRvZ, RyZv cÖ ‘̄Z, c¨v‡KURvZ, ¸`vgRvZ Ges †k‡l †kv-iæg¸‡jv‡Z 

weZiY Kiv nq| we2we ïiæ nq KuvPvgvj µq †_‡K Ges †kl nq cY¨ weµ‡qi Av†M ch©šÍ|   

cÖ‡Z¨KUv cÖwZôvb Zv‡`i fveg~wZ© AbyK‚‡j ivLvi Rb¨ c‡Y¨i eª¨vwÛs K‡i _v‡K| kw³kvjx eª¨vÛ Drcv`K I 

mieivnKvixi gv‡S GKwU my›`i Av ’̄vi m¤úK© ˆZwi K‡i| we2we c‡Y¨i g‡a¨ D‡jøL‡hvM¨ n‡jv K‡c©v‡iU eª¨vÛ| 

K‡c©v‡iU eª¨v‡Ûi `„wó‡KvY †_‡K eª¨vwÛs‡K we‡kølY Kiv LyeB RwUj welq| GKwU cÖwZôvb hLb e¨emvwqK D‡`¨v‡M 

Zvi †÷K‡nvìvi‡`i Kv‡Q wbR cÖwZôvb‡K Dc ’̄vcb K‡i Zv‡K K‡c©v‡iU cwiPq ejv nq| GLv‡b †Kv‡bv wbw`©ó cY¨ 

ev †mevi †P‡q cÖwZôv‡bi cÖPvi Ges cÖPviYvi Dci †ewk ¸iæZ¡ †`qv nq| D`vniY¯̂iƒc A¨v‡cj eª¨v‡Ûi K_v ejv 

hvq| GB eª¨vÛwU mviv c„w_ex‡Z Zv‡`i B‡gR I mybvg Qov‡Z mÿg n‡q‡Q| we2we cY¨ eª¨vwÛs Gi mv‡_ wewfbœ 

†kªwYi mieivnKvix‡`i mgš^q Ki‡Z nq weavq GwU A‡bK mgq RwUjZvi m„wó K‡i| Z‡e we2we cY¨ eª¨vwÛs‡qi 

†ÿ‡Î f¨vjy mieivn †KŠkj, Afxó evRvi I †µZv, †÷K‡nvìvi we‡ePbv, eª¨vwÛs A¨v‡cÖvP BZ¨vw` welq¸‡jv 

we‡ePbvq wb‡q Avm‡Z n‡e|     

L. we2wm wecYb (B2C Products): e¨emv †_‡K MÖvnK hv ms‡ÿwcZ n‡q we2wm n‡q†Q, †hLv‡b e¨emvq P~ovšÍ 

MÖvn‡Ki Kv‡Q Zvi cY¨ I †mevmg~n weµq K‡i| wecY‡bi mdjZv A‡bKvs‡k wbf©i K‡i we2wm-Gi Kvh©µ‡gi 

Dci| GLv‡b ga¨ ’̄KvixMY wewfbœfv‡e cY¨ eª¨vwÛs K‡i| weµq cÖwµqvi AvPi‡Yi Rb¨ we2wm c‡Y¨i eª¨vÛ BKz¨BwU 

m„wó‡Z M„nxZ Kg©m~wPmg~n †fvM¨ c‡Y¨i M„nxZ Kg©m~wPmg~n †_‡K wfbœ n‡Z cv‡i| A‡bK †ÿ‡ÎB †`Lv hvq wewfbœ 

LyPiv KvievwiMY bvbv fv‡e cY¨ eª¨vwÛs K‡i| we2wm cY¨ wecY‡bi †ÿ‡Î gv‡S g‡a¨ wewfbœ ai‡bi eª¨vwÛs PP©vi 

cÖ‡qvRb nq| we2wm c‡Y¨i weµ‡qi †ÿ‡Î mivmwi LyPiv KvievwiMY I †µZv mvaviY RwoZ _v‡K| d‡j GLv‡b 

LyPiv KvievwiMY cY¨ weµ‡qi †ÿ‡Î ¸iæZ¡c~Y© f~wgKv cvjb K‡i| cY¨ weµ‡qi Rb¨ LyPiv KvievwiMY wewfbœ ai‡bi 

†KŠkj Aej¤^b K‡i|       

we2wm eª¨vÛ wewfbœfv‡e weµq e„w× K‡i _v‡K| GLv‡b mivmwi †µZv‡`i mvg‡b cY¨ Dc ’̄vcb Kiv nq Ges wbw`©ó 

eª¨v‡Ûi ˆewkó¨ we‡kølY Kiv nq| d‡j hviv Ab¨ †Kv¤úvwbi cY¨ e¨envi Ki‡Zv Zv‡`i wbKU Dc¯’vwcZ eª¨v‡Ûi 

wek¦vm‡hvM¨Zv m„wó nq| we2wm c‡Y¨i †ÿ‡Î evRvi wefw³KiY LyeB ¸iæZ¡c~Y©| KviY GKB eª¨v‡Ûi cY¨ wkï, 

wK‡kvi, hyeK, e„×, wkÿK, QvÎ, Wv³vi BZ¨vw`i g‡a¨ GKB iKg Av‡e`b m„wó K‡i bv| ZvB A‡bK mgq LyPiv 

†÷vimg~n we2wm cY¨mg~n wieª¨vwÛs K‡i _v‡K|  

M. nvB‡UK cY¨ (High-Tech-Products): e ‘̄MZ c‡Y¨i GKwU we‡kl †kªwY n‡”Q nvB‡UK cY¨| cÖhyw³i ª̀æZ 

cwieZ©‡bi d‡j cÖwZ eQi bZzb bZzb cY¨ I †mev evRv‡i cÖ‡ek Ki‡Q| AvR‡K †h cY¨wU `v‡cv‡Ui mv‡_ e¨emv-evwYR¨ 

Ki‡Q, AvMvwg‡Z †m cY¨wU evRv‡i †_‡K nvwi‡q †h‡Z cv‡i| D`vniY¯̂iƒc †KvWvK ev dzwR Kvjv‡ii K_v ejv hvq| 

Avgviv ¯§vU© †dv‡bvi gZ cÖhyw³ wbweo cY¨ Kxfv‡e K¨v‡giv, Nwo, †iwWI, K¨vjKz‡jUi BZ¨vw` e¨emv‡qi Dci e¨vcK 

cÖfve we Í̄vi K‡i‡Q †mUv cÖZ¨ÿ KiwQ| wKQy g¨vbyd¨vKPvwis wk‡íi K_v ejv hvq hviv nvB‡UK cY¨ Drcv`b K‡i| 

†hgb― Jla wkí, Kw¤úDUvi wWfvBm, g¨vbyd¨vKPvwis, ¯̂qswµq g¨vbyd¨vKPvwis, B‡jKUªwbK I †Uwj-KwgDwb‡Kkb 

BZ¨vw`| eZ©gv‡b nvB‡UK cY¨ †Kej Kw¤úDUvi, ¯§vU©‡dvb, wcÖ‡›UW AM©vb, †nvfvi †evW© ev ¯̂qwµqfv‡e PvwjZ Mvwoi 

g‡a¨ mxgve× †bB eis A‡bK cÖPwjZ cY¨, †hgb― wR‡j‡Ui wewfbœ ai‡bi †iRvi, bvBwKi bvbv ai‡bi Ry‡Zv ev wj‡Mvi 
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wewfbœ ai‡bi †Ljbv mvgMÖx nvB‡UK c‡Y¨i AšÍf©~³| nvB‡UK c‡Y¨i eª¨vwÛs wb‡q A‡b‡KB mgv‡jvPbv K‡i _v‡K| Zv‡`i 

g‡Z nvB‡UK c‡Y¨i Rb¨ eª¨vwÛs Lye cÖ‡qvRbxq welq bq| Z‡e nvB‡UK c‡Y¨i mdj wecY‡b eª¨vwÛs ¸iæZ¡c~Y© f~wgKv 

cvjb Ki‡Q| ZvB †`Lv hv‡”Q c„w_exi weL¨vZ nvB‡UK cÖwZôvb¸‡jv Zv‡`i cY¨mg~n h_vh_ eª¨vwÛs Ki‡Q| D`vniY¯̂iƒc 

AvgvRb, A¨v‡cj, ¸¸j ev †dmey‡Ki K_v ejv hvq| M‡elYv I Dbœqb-Gi µgk AMÖMwZ I D™¢ve‡bi Kvi‡Y nvB‡UK 

†Kv¤úvwb¸‡jv‡K memgq wewfbœ P¨v‡j‡Äi gy‡LvgywL n‡Z n‡”Q| cÖwZôvb‡K bZzb cÖhyw³ I bZzb eª¨vwÛs‡K †gvKv‡ejv 

Kivi Rb¨ me©`v cÖ ‘̄Z _vK‡Z n‡e| 

2. †mev (Service): e ‘̄MZ c‡Y¨i eª¨vwÛs‡qi gZ †mevmg~‡ni eª¨vwÛs AwZ ¸iæZ¡c~Y©| †mev n‡”Q A`„k¨gvb, 

A¯úk©bxq wKQy Kvh©µg hv gvbyl‡K wewfbœ ai‡bi mš‘wó cÖ`vb K‡i| ZvB e ‘̄MZ c‡Y¨i g‡a¨B eª¨vwÛs‡qi AvIZv 

mxgve× bq, eis wewfbœ ai‡bi †mev eª¨vwÛs‡qi AvIZvf~³ | †fv³viv wewfbœ ai‡bi †mev Kvh©µg e¨env‡ii c~‡e© 

wewfbœ eª¨vÛ‡K AbymiY Ki‡Q| †hgb― †Kv‡bv Wv³v‡ii wmwiqvj †c‡Z GK gvm mgq jvM‡Q Avevi †Kv‡bv 

Wv³v‡ii †mev †c‡Z wmwiqvj jvM‡Q bv| kw³kvjx †mev eª¨vÛmg~n †hgb― e„wUk GqviI‡qR, A¨v‡cv‡jv nmwcUvj, 

myBm e¨vsK, †dWv‡ij G·‡cÖm, Gwj‡Kv jvBd BÝy‡iÝ G¸‡jv eû eQi a‡i †mev cÖ`vb K‡i hv‡”Q|     

†mev GKwU AZ¨šÍ ¯úk©KvZi welq Ges Gi wKQy wfbœag©x ˆewkó¨ i‡q‡Q| †mev µ‡qi c~‡e© cixÿv K†i †`Lv ev ¯̂v` 

†bqv hvq bv| Avevi †Kv‡bv cÖwZwôZ e¨vs‡Ki wewfbœ kvLvi †mevi gv‡b cv_©K¨ i‡q‡Q| GKRb wkíxi c‡ÿI cÖwZwU 

Abyôv‡b mgvb cvidig Kiv m¤¢e bq| d‡j †mevi eª¨vwÛs‡qi †ÿ‡Î G mKj welq ¸iæ‡Z¡i mv‡_ we‡ePbv Ki‡Z 

n‡e| ZvB kw³kvjx eª¨vÛmg~n e ‘̄MZ mvRm¾v I my‡hvM-myweavi cÖwZ we‡kl ¸iæZ¡ cÖ`vb Ki‡Q| wek¦vm‡hvM¨Zv 

’̄vc‡bi Rb¨ †µZv‡`i mv‡_ `xN©‡gqv`x m¤úK© ’̄vcb Ki‡Q| †mevi eª¨vwÛs‡qi †ÿ‡Î cÖavb welq n‡jv †mevi ¸YMZ 

gvb| hw`I †mev gv‡bi avivevwnKZv eRvq ivLv KwVb e¨vcvi| Z_vwc †mev †Kv¤úvwb¸‡jv Zv‡`i ¸YMZgv‡bi 

avivevwnKZv eRvq ivL‡Z †Póv Ki‡Q| eZ©gv‡b eo, gvSvwi GgbwK †QvU †mev †Kv¤úvwb¸‡jvI eª¨vwÛs‡qi w`‡K 

we‡kl bRi w`‡”Q|   

3. AwfÁZv (Experiences): †Kv‡bv wel‡q Abykxj‡bi gva¨‡g AwR©Z Ávb n‡”Q AwfÁZv| wewfbœ c‡Y¨i 

mgv‡ek NwU‡q GKwU cÖwZôvb AwfÁZv m„wói gva¨‡g wecYb Kvh©µg m¤úv`b K‡i| AwfÁZv n‡”Q †Kv‡bv GKwU 

Kv‡Ri gva¨‡g Ávb I `ÿZv AR©b| n¾¡ cvjb Ki‡Z wM‡q gvbyl n‡¾¡i AwfÁZv jvf Ki‡Z cv‡i| wµ‡KU 

K¨v‡¤ú GK gvm KvwU‡q wµ‡K‡Ui AwfÁZv AR©b Kiv hvq| Gfv‡e wewfbœ ai‡bi AwfÁZv‡K eª¨vwÛs Kiv †h‡Z 

cv‡i| D`vniY¯^iƒc A¨v‡cj wj‡RbWvix wK‡bv‡Ui K_v ejv †h‡Z cv‡i| GLv‡b cY¨ µ‡qi c~‡e© †µZv‡`i cY¨ 

e¨env‡i my‡hvM †`Iqv nq AwfÁZv AR©‡bi Rb¨ Ges †µZv‡`i f¨vjy IcwUgvB‡Rkb e„w× Kiv n‡q _v‡K| A‡bK 

cÖwZôvb Zv‡`i wewfbœ welqmg~n †dmeyK I Bb÷ªvMÖv‡g Avc‡jvW K‡I, hv‡Z †µZviv GB eª¨v‡Ûi f³ n‡q hvq| 

GLv‡b cÖ_‡gB †`L‡Z nq †µZvMY cY¨ ev †mev †_‡K Kx ai‡bi AwfÁZv AR©b K‡i‡Q| wUg KzK wb‡P †b‡g G‡m 

`k©K‡`i mv‡_ Qwe Zzj‡Q| G¸‡jv g‡b ivLvi gZ AwfÁZv hv gvbyl Ab¨‡`i mv‡_ †kqvi K‡i| G mKj AwfÁZv 

wb‡q eª¨vwÛs n‡”Q| AwfÁZv eª¨vwÛs‡qi †ÿ‡Î †kqvwis LyeB ¸iæZ¡c~Y© welq| GUv Ggb wKQy hv gvbyl GKwU 

cÖwZôv‡bi mv‡_ wb‡R‡K mshy³ K‡i Ges g‡b iv‡L †h cÖwZôv‡bi Kvi‡Y Zv‡`i Kx ỳ`©všÍ AwfÁZv n‡qwQj| 

4. B‡f›Um (Events): wbw`©ó †µZv‡`i wbKU msev` †cuŠQv‡bvi Rb¨ we‡kl NUbv m¤^wjZ wWRvBb cÖYqb‡KB 

B‡f›Um e‡j| mvaviYZ wecYbKvixiv mgqwfwËK B‡f›Um cÖeZ©b K‡i| †hgb― wek¦Kvc dzUej, Awjw¤úK, 

cÖwZôv‡bi el©c~wZ©, †UªW †kv, c‡njv ˆekvL BZ¨vw`| wecYbKvixMY G mKj B‡f›Um‡K eª¨vwÛs‡qi AvIZvq wb‡q 

G‡m‡Q| mv¤cÖwZK eQi¸‡jv‡Z µxov cÖwZôvb¸‡jv wb‡R‡`i eª¨vwÛs‡qi AvIZvq wb‡q G‡m‡Q| ev‡m©‡jvbv dzUej 

K¬ve ev wiqvj gvw`ª` dzUej K¬ve Zviv wb‡RivB GLb cÖwZwôZ eª¨vÛ| ¯úÝiwkc, cÖZ¨ÿ weµq, weÁvcb, cÖPvi I 

cÖmv‡ii gva¨‡g A‡bK µxov cÖwZôvb wb‡R‡`i eª¨vÛ‡K wecYb Ki‡Q| eª¨vwÛs‡qi G ai†bi †KŠkj cÖwZôvb‡K 

†fv³v‡`i Kv‡Q RbwcÖq K†i Zz‡j‡Q Ges evRv‡i Zv‡`i B‡gR‡K e„w× K†i‡Q| wewfbœ B‡f›Um †_‡K RbMY A‡bK 

wKQy Avkv Ki‡Q| hvi d‡j cÖwZwôZ eª¨vÛmg~n wewfbœ ai‡bi cY¨ ev †mev Advi Ki‡Q| D`vniY¯^iƒc ejv hvq 

cÖwZwôZ eª¨vÛmg~n wek¦Kvc dzUej, Awjw¤úK ev wek¦Kvc wµ‡KU cÖwZ‡hvwMZvq bvbv ai‡bi cY¨ I †mev †µZv‡`i 

Rb¨ evRv‡i wb‡q Avm‡Q| wewfbœ eª¨v‡Ûi Awjw¤úK WvBwi, K¨vc, †KvU© wcb, wU-kvU© BZ¨vw` AZ¨šÍ †jvfbxq welq 
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Ges G¸‡jv evRvi †_‡K D”Pg~‡j¨ †µZviv msMÖn Ki‡Q| †h wm‡bgv cÖwWDmi wb‡R‡K eª¨vÛ wn‡m‡e  evRv‡i cÖwZwôZ 

Ki‡Z cvi‡Q ZvivB mdjZv jvf Ki‡Q| n¨vwicUvi ev e¨vUg¨vb GL‡bv RbwcÖqZvi kx‡l© Ae ’̄vb Ki‡Q|   

5. e¨w³ (Person): Awfó evRv‡i †Kv‡bv e¨w³i ev †Mvwôi B‡gR, `ÿZv, MÖnY‡hvM¨Zv e„w×i Rb¨ wewfbœ ai‡bi 

wecYb Kvh©µg MÖnY Kiv nq| GKRb gvby‡li cÖwZ GKwU jÿ¨ evRv‡i AbyK‚j Ae ’̄v ˆZwi Kiv nq| eZ©gv‡b L¨vwZ 

wecYb‡K GKwU eo ai‡bi e¨emvq wn‡m‡e wPwýZ Kiv nq| L¨vwZ wecY‡bi Rb¨ cÖ_‡g e¨w³ eª¨vwÛs cÖ‡qvRb| 

e¨w³‡K h_vh_fv‡e eª¨vwÛs bv Ki‡Z cvi‡j Zvi evRvi Pvwn`v m„wó n‡e bv| GK mgq L¨vwZ cÖPv‡ii Rb¨ msev`cÎ 

I g¨vMvwR‡bi m¤úv`K‡`i mv‡_ mym¤úK© M‡o Zzj‡Z n‡Zv| eZ©gv‡b †dmeyK, wUKUK, UzBUvi BZ¨vw` mvgvwRK 

†hvMv‡hvM gva¨‡g L¨vwZi cÖPviYv Kiv n‡”Q| GKRb wPwKrmK wb‡R‡K eª¨vwÛs Kiv Qvov †ckvMZ mdjZv jvf 

Ki‡Z cvi‡Q bv| mgv‡R hviv †mwj‡eªwU i‡q‡Q, AvBbRxex A_ev Ab¨vb¨ †ckvRxexiv L¨vwZ wecY‡bi mvnvh¨ wb‡”Q| 

A‡bK e¨w³ BDwUDe P¨v‡b‡ji gva¨‡g mvgvwRK, ivR‰bwZK, ag©xq ev mvwnZ¨ wel‡q wb‡R‡`i `k©b Zz‡j ai‡Q| 

eZ©gv‡b e¨w³ wecY‡b wb‡Ri †Xvj wb‡R‡K †cUv‡Z n‡”Q| d‡j L¨vwZ wecY‡bi gva¨‡g e¨w³ wb‡R‡K wewfbœfv‡e 

eª¨vwÛs Ki‡Q|   

6. ’̄vb (Place): ’̄vb eª¨vwÛs ej‡Z †Kvb GKwU we‡kl ’̄vb‡K m¤¢ve¨ MÖvnK‡`i wbKU AvKl©Yxq I MÖnY‡hvM¨ K‡i 

†Zvjvi Rb¨ wewfbœ ai‡bi wecYb †KŠkj MÖnY Kiv n‡”Q| eZ©gv‡b c„w_exi cÖ‡Z¨K †`kB ch©Ub wkí weKv‡ki †ÿ‡Î 

wecYb e¨e ’̄v‡K h_vh_ ¸iæZ¡ cÖ`vb Ki‡Q| †`k-we‡`‡ki `k©bxq GjvKvmg~n‡K mwVKfv‡e eª¨vwÛs K‡i G‡`i 

`k©bv_©x‡`i wbKU RbwcÖq K‡i †Zvjv n‡”Q| wecY‡bi wewfbœ nvwZqvi e¨envi K‡i wewfbœ AÂ‡ji cY¨ ev †mev 

†fŠ‡MvwjK Ae ’̄v‡bi AbyK‚‡j B‡gR m„wó Kiv nq| evsjv‡`‡ki A‡bK cY¨ wRIMÖvwdK¨vj AvB‡Ww›Uwd‡Kkb (wR-

AvB) ev †fŠ‡MvwjK wb‡`©kK wn‡m‡e wbewÜZ n‡q‡Q| †hgb―D`vniY¯^iƒc ejv hvq PuvcvBbeveM‡Äi wLimvcvZ 

Avg, ivRkvnxi wmé, w`bvRcy‡ii KvUvix‡fvM Pvj, bv‡Uv‡ii KuvPv‡Mvjøv, iscy‡ii kZiwÄ, †bÎ‡KvYvi mv`vgvwU 

BZ¨vw`| d‡j ’̄vb eª¨vwÛs‡qi gva¨‡g †Kvb wbw`©ó ’̄vb‡K gvby‡li Kv‡Q AvKl©Yxq K‡i Dc¯’vcb Kiv nq| eZ©gv‡b 

ch©Ub wk‡íi ¸iæZ¡ e„w× cvIqvq c„w_exi A‡bK †`‡ki RvZxq Av‡qi GKUv eo Ask ch©Ub wkí †_‡K Av‡m| 

wKQyw`b Av‡MI ågY wb‡q gvby‡li g‡a¨ Lye †ewk wPšÍv fvebv wQj bv| wKš‘ eZ©gv‡b 15/16 eQ‡ii †Q‡j-†g‡qivI 

wek¦ åg‡Y †ei n‡”Q| wewfbœ mvgvwRK gva¨‡g wewfbœ ’̄vb‡K Ggb fv‡e eª¨vwÛs Kiv n‡”Q †h gvbyl mn‡RB †mB ’̄v‡bi 

cÖwZ AvK…ó n‡”Q|   

7. m¤úwË (Properties): m¤úwË n‡jv cÖK…Z m¤ú` †hgb― wi‡qj G‡÷U A_ev Avw_©K m¤úwËi gvwjKvbv (÷K, 

†kqvi ev eÛ BZ¨vw`)| m¤úwË ej‡Z cÖK…Z m¤ú` ev Avw_©K m¤ú‡`i A¯úk©bxq AwaKvi‡K eySvq| GLb mKj 

ai‡bi m¤úwË wecY‡bi AvIZvf~³ Ges G‡`i e¨vcKfv‡e eª¨vwÛs Kiv nq| eo ev †QvU wi‡qj G‡÷U 

†Kv¤úvwb¸‡jvi eª¨vwÛs GLb me‡P‡q ¸iæZ¡c~Y© welq| wi‡qj G‡÷U eª¨vwÛs‡qi †ÿ‡Î Awfó †µZv‡`i mv‡_ GKUv 

Av‡e‡Mi m¤úK© ˆZwi Kiv nq| wbR GjvKvq wi‡qj G‡÷U †Kv¤úvwb¸‡jv eª¨vwÛs‡qi gva¨‡g †µZv‡`i Av ’̄v AR©‡bi 

†Póv Ki‡Q Ges cÖwZ‡hvwMZvq wb‡R‡`i †kªôZ¡ eRvq ivL‡Q| GLv‡b †Kv¤úvwb wKQy wek¦¯Í †µZv m„wó K‡i Ges 

†µZvMY Ab¨‡`i cY¨ µ‡q Drmvn I civgk© w`‡”Q| eZ©gv‡b wi‡qj †÷U †Kv¤úvwbmg~n Zv‡`i c‡Y¨i eª¨vwÛs‡qi 

Rb¨ AbjvBb wecYb e¨e ’̄v‡K ¸iæ‡Z¡i mv‡_ we‡ePbv Ki‡Q| Rwg, Ni-evwo, `vjvb‡KvVv, Mvwo, †kqvi, eÐ, mybvg 

BZ¨vw` welqmg~n m¤úwËi AšÍf©~³| G mKj m¤úwË µq-weµq Kiv nq Ges G¸‡jv wecYb Kvh©µ‡gi mv‡_ RwoZ| 

G mKj welq¸‡jv cÖwZwbqZ bvbvfv‡e eª¨vwÛs n‡”Q| cÖwZôvbmg~n Zv‡`i mybvg‡K eª¨vwÛs Kivi Rb¨ wewjqb wewjqb 

Wjvi LiP Ki‡Q| †kqvi evRv‡i †h mKj †Kv¤úvwbi eª¨vÛ B‡gR fv‡jv Zviv mn‡RB †µZv‡`i AvK…ó Ki‡Z 

cvi‡Q|    

8. msMVb (Organization): eZ©gv‡b wewfbœ msMVbmg~n bvbv ai‡bi wecYb Kvh©µ‡gi gva¨‡g Zv‡`i msMV‡bi 

cÖwZ †µZv‡`i AbyK‚j g‡bvfve m„wó Ki‡Q| Ab¨fv‡e ejv hvq, Awfó †µZv‡`i g‡b †Rviv‡jv fveg~wZ© m„wói Rb¨ 

msMVb¸‡jv mwµqfv‡e KvR Ki‡Q| msMVb¸‡jv wb‡R‡`i eª¨vwÛs Kivi Rb¨ cÖPzi A_© e¨q K‡i _v‡K| ¸¸j ev 

MÖvgxY†dv‡bi gZ cÖwZwôZ cÖwZôvbmg~n wb‡R‡`i eª¨vwÛs Kivi Rb¨ e¨vcK A_© wewb‡qvM K‡i‡Q| eZ©gvb 

cÖwZ‡hvwMZvg~jK A_©bxwZ‡Z †µZviv msMV‡bi cÖwZ jÿ¨ †i‡L cY¨ ev †mev MÖnY K‡i| d‡j msMVb¸‡jv‡K 
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†µZvgywL Kvh©µg MÖnY Ki‡Z n‡”Q| wbR cÖwZôvb‡K eª¨vwÛs Kivi Rb¨ GKwU cÖwZôvb mivmwi wewfbœ ai‡bi 

mvgvwRK I Kj¨vYg~jK Kv‡R cÖPzi A_© wewb‡qvM Ki‡Q| ZvB †`Lv hv‡”Q wewfbœ miKvwi, †emiKvwi, Avav-miKvwi, 

¯̂vqËkvwmZ msMVb Zv‡`i MÖnY‡hvM¨Zv I AvKl©YxqZv e„w×i Rb¨ msMVb‡K wewfbœ fv‡e eª¨vwÛs Ki‡Q| `vZe¨ 

cÖwZôvb Ges mgvR m‡PZb msMVb¸‡jv AjvfRbK cÖwZôvb wn‡m‡e KvR K‡i| wewfbœ ivR‰bwZK msMVb ev ag©xq 

msMVb¸‡jv AjvfRbK cÖwZôvb wn‡m‡e wb‡R‡`i wewfbœ fv‡e eª¨vwÛs Ki‡Q|    

9. Z_¨ (Information): eZ©gvb wecY‡bi ¸iæZ¡c~Y© welq n‡jv Z_¨| †h cÖwZôvb hZ †ewk Z_¨ msMÖn I mieivn 

Ki‡Z cv‡i Zvi wecYb mdjZv ZZ †ewk e„w× cvq| cY¨ ev †mevi gZ Z_¨†KI Drcv`b I wecYb Kiv hvq| ¯‹zj, 

wek¦we`¨vjq I KvwiMwi cÖwZôvb¸‡jv Z_¨ Drcv`b K‡i Ges g~‡j¨i wewbg‡q QvÎ-QvÎx, AwffveK I mgv‡Ri wbKU 

wewµ K‡i| Kw¤úDUvi msµvšÍ g¨vMvwRb¸‡jv Kw¤úDUvi msµvšÍ Z_¨ cÖPvi K‡i _v‡K| Z_¨ wecY‡b †Kv‡bv cY¨ ev 

†mevi we Í̄vwiZ eY©bv †`qv nq Ges GUv †µZv‡K wewfbœfv‡e mnvqZv cÖ`vb K†i| cY¨ ev †mev msMÖn †_‡K ïiæ K‡i 

Gi e¨envi wewai we Í̄vwiZ weeiY GLv‡b _v‡K| wewfbœ cÖwZôv‡bi B-eyK, wfwWI, eøM ev g¨vbyqvjmg~n Z_¨ wecY‡bi 

AvIZvf~³ KviY GLv‡b †mB cÖwZôv‡bi cY¨ ev †mevmg~‡ni we Í̄vwiZ eY©bv _v‡K| wek¦‡Kvl Ges bbwdKkb eB¸‡jv 

Z_¨ wecYb K‡i _v‡K| †h mKj cÖwZôvb Z_¨ wecY‡bi mv‡_ RwoZ Zviv bvbvfv‡e wb‡R‡`i eª¨vwÛs Ki‡Q| wewfbœ 

ai‡bi †gwWK¨vj g¨vbyqvjmg~n †µZv‡`i Kv‡Q mgvbfv‡e MÖnY‡hvM¨ bq| A·‡dvW© wPwKrmv g¨vbyqv‡ji MÖnY‡hvM¨Zv 

†µZv‡`i Kv‡Q A‡bK †ewk| Avevi Ag~jK Z_¨ cÖKv‡ki Rb¨ A‡bK cÎ-cwÎKv cvV‡Ki „̀wó AvKl©Y Ki‡Z e¨v_© 

nq| eZ©gv‡b Z_¨ Drcv`b, eÈb, c¨v‡KwRs I Z_¨ wWRvBb‡K mgMÖ c„w_ex‡Z e„nr wkí wn‡m‡e MY¨ Kiv nq| GQvov 

wmwW I B›Uvi‡b‡Ui gva¨‡g †µZviv Z_¨ msMÖn K‡i _v‡K| d‡j AvaywbK wecYb e¨e ’̄vq Z_¨ eª¨vwÛs‡K ¸iæ‡Z¡i mv‡_ 

we‡ePbv Kiv nq| 

10. aviYv (Ideas): evRv‡i AdviK…Z cÖwZwU wel‡qi m‡½ aviYv wbwnZ _v‡K| aviYv ev myweav mieiv‡ni gva¨g 

wn‡m‡e GKwU cÖwZôv‡bi cY¨ ev †mev‡K we‡ePbv Kiv nq| mbvZb wecYb c×wZ‡Z mvgvwRK wecYbKvixiv aviYv 

wecYb Kivi Kv‡R wb‡qvwRZ _vK‡Z| Zv‡`i wewfbœ ai‡bi †køvMvb wQj †hgb― ÒMvQ jvMvb cwi‡ek euvPvbÓ ev 

ÒwbqwgZ e¨vqvg Kiæb, ¯̂v ’̄¨‡K my›`i ivLybÓ BZ¨vw`| eZ©gv‡b cÖvq mKj mdj cÖwZôvb wewfbœ ai‡bi aviYv wecYb 

I eª¨vwÛs Ki‡Q| †Kej gvÎ mvgvwRK welq wb‡q aviYv wecYb Kiv n‡”Q bv eis cÖwZôvb Zvi cY¨ I †mev wb‡q 

wewfbœ ai‡bi aviYv eª¨vwÛs Ki‡Q| †hgb― fj‡fvi K_v D`vniY¯^iƒc ejv hvq †h, fj‡fvi †køvMvb n‡jv Avgiv 

Mvwo weµq Kwi bv, Avgiv wbivc` ågY weµq Kwi| GKwU m„wókxj aviYv †Kv‡bv cÖwZôvb‡K ivZvivwZ DbœwZi Pig 

wkL‡i †cuŠ‡Q w`‡Z cv‡i| cÖwZôvb memgq aviYv eª¨vwÛs Ki‡Q hv †µZv‡`i Z_v mK‡ji fwel¨Z‡K my›`i K‡i| 

GKUv aviYv‡K D™¢veb Ges Zv‡K cÖwZwôZ K‡i †µZv‡`i mvg‡b Zz‡j aiv nq hv †_‡K †µZviv Zv‡`i mš‘wó jvf 

Ki‡Z cv‡i| GKUv Mvwo Drcv`bKvix cÖwZôvb Zv‡`i Mvwo m¤ú‡K© aviYv w`‡”Q †h, ÒGUv †Kej Mvwo bq, eis GUv 

Avcbvi m¤ú`, wbivcËv I AnsKvi|Ó d‡j GmKj aviYvmg~n‡K eª¨vwÛs K‡i cÖwZôvbmg~n P~ovšÍ fv‡e mdjZv jvf 

Ki‡Q|   

Dcmsnv‡i GUv ejv hvq †h, mewKQy‡KB eª¨vwÛs Kiv hvq| wecY‡bi AvIZvf~³ mKj wel‡qi eª¨vwÛs Kiv m¤¢e| 

cY¨, †mev, ’̄vb, e¨w³, msMVb, Z_¨, AwfÁZv, B‡f›Um&, m¤úwË, aviYv BZ¨vw` wel‡q eª¨vwÛs Kiv n‡”Q| ZvQvov 

miKvwi, †emiKvwi I Agybvdv†fvMx cÖwZôvbmg~n wb‡R‡`i eª¨vwÛs Ki‡Q| mgy‡`ªi g‡a¨ †i÷z‡i›U ˆZwi K‡i †mUv‡K 

eª¨vwÛs Kiv n‡”Q| †mfv‡e AvKvk, evZvm ev m~h©‡K †K›`ª K‡iI eª¨vwÛs Kiv n‡”Q| Z‡e †h mKj c‡Y¨i †Kvb ev Í̄e 

Dc‡hvwMZv †bB Zv‡`i eª¨vwÛs bv Kivq hyw³hy³|   

mewKQy‡K Kx eª¨vwÛs Kiv DwPZ?  

Should Everything Be Branded? 

c~‡e©i Av‡jvPbv †_‡K Avgiv †R‡bwQ eª¨vwÛs‡qi AvIZv A‡bK we Í̄„Z| †mLv‡b Avgiv †`‡LwQ me wKQy‡KB eª¨vÛ Kiv 

†h‡Z cv‡i| A‡b‡K eª¨v‡ÛW cY¨ e¨envi Kivi civgk© w`‡q _v‡K, KviY G¸‡jv †UKmB Ges `xN©w`b e¨envi‡hvM¨| 

bb-eª¨v‡Ûi cY¨ wK‡b cÖZvwiZ nIqvi m¤¢vebv †ewk _v‡K Ges e¨env‡i c~Y© Z…wßI cvIqv hvq bv| Avevi Gi wec‡ÿ 

A‡b‡K e‡j _v‡K †h eª¨v‡ÛW cY¨ A‡bK e¨qeûj n‡q _v‡K Ges Ah_v G‡`i wcQ‡b A‡bK A_© e¨q Ki‡Z nq| 
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eª¨v‡Ûi c‡Y¨i c‡ÿ Ges wec‡ÿ A‡bK hyw³ `uvo Kiv‡bv hvq| Z‡e GUv wb‡q GKUv †gŠwjK cÖkœ I‡V †mUv n‡jv me 

wKQy‡K Kx eª¨vÛ Kiv DwPZ? †Kv‡bv GKUv welq‡K eª¨v‡Ûi AvIZvq wb‡q Avmvi Av‡M Zvi eª¨vwÛs Kivi Dchy³Zv I 

†hŠw³KZv we‡køl‡Yi cÖ‡qvRb i‡q‡Q| eª¨v‡Ûi cÖv_wgK KvR n‡jv c‡Y¨i cwiwPwZ| GLb cÖkœ n‡jv mKj c‡Y¨i Kx 

Avm‡jB cwiwPwZ `iKvi? GLb GKUv cÖwZôvb GKUv wbw`©ó cY¨ Drcv`b K‡i GKwU wbw`©ó ¯’v‡b ev cÖwZôv‡b 

mieivn K‡i| GLv‡b cY¨wU †Kej `yBwU cÖwZôv‡bi g‡a¨ mxgve×| G ai‡bi cwiw ’̄wZ‡Z eª¨vwÛs‡qi Kx cÖ‡qvRb 

i‡q‡Q? Avevi †`Lv hvq GKRb dj we‡µZvi Kv‡Q A‡bK ai‡bi we‡`wk d‡ji mgvnvi i‡q‡Q| GLv‡b hw` †Kv‡bv 

†µZvi we‡kl †Kvb †`‡ki cÖwZ †bwZevPK aviYv †_‡K _v‡K Z‡e †mLv‡b e¨v‡Ûi welqwU bv _vKvB fv‡jv n‡e| 

eª¨vwÛs‡qi Avi GKwU ¸iæZ¡c~Y© D‡Ïk¨ n‡jv cÖwZ‡hvMx c‡Y¨i mv‡_ cv_©K¨ m„wó Kiv| GLb †Kv‡bv cÖwZôvb hw` 

evRv‡i GK‡PwUqv e¨emv K‡i A_ev evRv‡i hw` Zv†K †Kv‡bv cÖwZ‡hvwMZvi m¤§yLxb n‡Z bv nq Z‡e †mB cÖwZôv‡bi 

Rb¨ eª¨vwÛs‡qi gZ GKwU e¨qeûj cÖwµqvq hvIqvUv KZUv hyw³hy³ n‡e| eª¨vÛ m„wói ci hw` †mUv‡K wVK gZ 

cÖ‡gvU bv Kiv nq ev e¨e ’̄vcbv RwbZ ÎæwU _v‡K Z‡e †mwU evRv‡i cÖwZôv jvf Ki‡Z cvi‡e bv| †gvU K_v eª¨v‡Ûi 

g‡a¨ A‡bK Dcv`vb _v‡K Avi †m¸‡jv hw` eª¨vÛ Øviv cÖwZdwjZ bv nq Z‡e †m eª¨vÛ¸‡jv Zvi Kvh©KvwiZv nvwi‡q 

†d‡j| †hgb― GKwU eª¨v‡Ûi †gŠwjK KvR n‡jv f¨vjy m„wó Kiv| GLb A‡bK wewb‡qvM K‡i eª¨vÛ m„wó Kiv n‡jv 

wKš‘ GB eª¨vÛ †_‡K hw` †Kv‡bv f¨vjy m„wó bv nq Z‡e GUv †µZv‡`i g‡b ’̄vb Ki‡Z e¨_© n‡e| G wel‡q A‡b‡K 

gZvgZ cÖ`vb K‡i‡Qb †h, †h mKj wel‡qi ev Í̄e †Kv‡bv Dc‡hvwMZv †bB Zv‡`i eª¨vwÛs‡qi AvIZvq Avbv DwPZ 

bq| †h mKj cY¨ ev †mev gvby‡li †Kv‡bv Dc‡hvM m„wó Ki‡Z cv‡i bv Zv‡`i Avm‡j eª¨vwÛs‡qi †Kv‡bv cÖ‡qvRb 

†bB| GKwU iÿYkxj wn›`y Aay¨wlZ GjvKvq wed-evM©vi eª¨vwÛs K‡i †Kv‡bv †i‡ Í̄viuv nvRvi †Póv K‡i mdjZv jvf 

Ki‡Z cvi‡e bv| GKUv wewQbœ ’̄vb †hLv‡b †Kv‡bv bvMwiK my‡hvM myweav †bB, Zv‡K ch©U‡bi AvIZvq wb‡q eª¨vwÛs 

KivUv wbe©yw×Zvi cwiPq †`qv n‡e| A‡bK mgvR we‡ivax cY¨ i‡q‡Q hv‡`i mgv‡R e¨vcK Pvwn`v i‡q‡Q Z_vwc 

Zv‡`i eª¨vwÛs Av‡`Š hyw³hy³ bq|     

 

mvims‡ÿc:  

mg‡qi cwieZ©‡bi mv‡_ mv‡_ wecY‡bi bvbvwea wel‡qi me©`vB cwieZ©b n‡”Q| †m Kvi‡Y wecY‡bi AvIZv I 

cwiwa w`bw`b e„w× cv‡”Q| wecY‡bi AvIZvf~³ mKj welq‡K eª¨vwÛs Kiv n‡”Q| wecY‡bi cÖv_wgK Ae ’̄vq †Kej 

wkí cY¨mg~n eª¨vwÛs‡qi AvIZvf~³ wQj| mg‡qi cwieZ©‡bi mv‡_ mv‡_ A‡bK welq eª¨vwÛs‡qi AšÍf©~³ n‡q †M‡Q| 

e ‘̄MZ cY¨ †hgb― †Uwej, †Pqvi, †Uwjwfkb, Nwo; †mev cY¨ †hgb― e¨vsK, exgv, cwienb; AwfÁZv †hgb― 

AwfÁ wµ‡KUvi; B‡f›Um †hgb― wek¦Kvc dzUej, wµ‡KU ev Awjw¤úK; e¨w³ †hgb― ivR‰bwZK, mvgvwRK ev 

ag©xq e¨w³Z¡; ’̄vb †hgb― KzqvKvUv, ZvRgnj, ev AvB‡dj UvIqvi; m¤úwË †hgb― wi‡qj G‡÷U, ÷K, †kqvi 

ev eÐ; msMVb †hgb― ¸¸j, MÖvgxY‡dvb ev †ivfvi ¯‹vDUm; Z_¨ †hgb B-eyK, wfwWI, eøM; aviYv †hgb― MvQ 

jvMvb cwi‡ek euvPvb BZ¨vw` welqmg~n eª¨vwÛs‡qi AvIZvf~³ n‡q‡Q| mKj Dc‡hvM m„wóKvix welq‡K eª¨vwÛs‡qi 

AvIZvq Avbv m¤¢e Z‡e †h mKj c‡Y¨i Dc‡hvwMZv †bB Zv‡`i eª¨vwÛs Kiv hyw³hy³ bq| wecYb e¨e ’̄vq eª¨vwÛs 

LyeB ¸iæZ¡c~Y© welq| †h cY¨mg~n †fv³v‡`i cQ‡›`i mv‡_ mivmwi RwoZ Ges †fv³v‡`i BwZevPK cÖZ¨ÿY Øviv 

g~j¨vwqZ nq Zv‡`i †ÿ‡Î eª¨vwÛs cÖ‡qvRb| Z‡e XvjvI fv‡e †h †Kv‡bv cY¨ ev †mevi Rb¨ eª¨vwÛs‡qi cÖ‡qvRb 

†bB| 
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eª¨vÛ jq¨vjwU 

Brand Loyalty 

 

D‡Ïk¨ 

G cvV †k‡l Avcwb- 

 eª¨vÛ jq¨vjwU Kx Zv ej‡Z cvi‡eb;  

 eª¨vÛ jq¨vjwU I MÖvnK jq¨vjwUi cv_©K¨ wbY©q Ki‡Z cvi‡eb;  

 eª¨vÛ jq¨vjwUi cÖKvi‡f` e¨vL¨v Ki‡Z cvi‡eb Ges  

 eª¨vÛ jq¨vjwUi ¸iæZ¡ eY©bv Ki‡Z cvi‡eb|  

 

GKwU cY¨ µ‡qi ci †µZv cY¨wU e¨envi ev †fv‡Mi gva¨‡g m‡e©v”P mš‘wó †c‡Z Pvq| Giƒc cÖwµqvi m‡½ †fv³vi 

cÖZ¨vkv Ges c‡Y¨i cÖK…Z `ÿZv cvi¯úwiKfv‡e hy³| ZvB wbw`©ó †Kv‡bv cY¨ µ‡qi ci †µZv cY¨wU †fvM ev 

e¨env‡ii gva¨‡g mš‘ó n‡Z cv‡i A_ev Amš‘ó n‡Z cv‡i| †µZv mš‘ó n‡j †m evievi cY¨wU µq Ki‡e Ges Zvi 

cwiwPZ gn‡j cY¨wU µ‡qi Rb¨ mycvwik Ki‡e| G ai‡bi welqwU hLb †Kv‡bv eª¨v‡Ûi †ÿ‡Î n‡q _v‡K ZLb Zv‡K 

eª¨vÛ jq¨vjwU ejv nq| eª¨vÛwU cybtµ‡q A_ev eª¨vÛ m¤ú‡K© AbyK‚j g‡bvfve cÖKv‡ki †ÿ‡Î †fv³vi mš‘wó cwigvc 

AZ¨šÍ ¸iæZ¡c~Y© welq wn‡m‡e MY¨ nq| GKUv cÖwZôv‡bi mvwe©K mdjZv wbf©i K‡i eª¨vÛ jq¨vjwUi Dci| cÖwZôv‡bi 

eª¨vÛ jq¨vjwU hZ †ewk e„w× cv‡e cÖwZôv†bi eª¨vÛ B†gR ZZ †ewk kw³kvjx n‡e| eª¨vÛ jq¨vjwUi Kvi‡Y cY¨ weµq 

e„w×, wecYb LiP Kgv‡bv, †µZv m„wó, †µZv a‡i ivLv BZ¨vw` myweavmg~n AwR©Z nq| c‡Y¨i cÖK…Z ¸Yvejx 

wek¦¯ÍZvi mv‡_ Zz‡j aivi wel‡q wecYbKvix‡K g‡bv‡hvMx n‡Z nq| †µZv‡`i cÖZ¨vkvi PvB‡Z hw` cÖvwß †ewk nq 

Ges GB aviv hw` Ae¨vnZ _v‡K Z‡e eª¨vÛ jq¨vjwUi m„wó nq|    

 

eª¨vÛ jq¨vjwU  

Brand Loyalty 

eª¨vÛ jq¨vjwU nj hLb MÖvnKiv GKB eª¨vÛ †_‡K evievi µq Ki‡Z _v‡K| GB †ÿ‡Î D‡jøL‡hvM¨ n‡jv †h, hLb 

evRv‡i cÖwZ‡hvMxiv Zv‡`i eª¨v‡Ûi Rb¨ wVK GKB ai‡bi †mev I myweavmg~n cÖ`vb K‡i A_ev †ewk wKQy cÖ`vb K‡i 

Z_vwc jq¨vj †µZviv eª¨vÛ B†g‡Ri Kvi‡b Zv‡`i cQ‡›`i eª¨vÛwU µq K‡i| †hgb― †h mKj †µZviv †KvKv‡Kvjv 

cQ›` K‡i Zviv †Kej †KvKv‡Kvjv µq K‡i‡e| Avevi hviv †ccwm cQ›` K‡i Zviv †ccwm µq K‡i‡e| †µZv‡`i 

GB µq AvPi‡Yi KviY n‡jv eª¨vÛ AvbyMZ¨ ev eª¨vÛ jq¨vjwU| American Marketing Association Gi g‡Z, “The 

Situation in which a consumer generally buys the same manufacturer-oriented product or service 

repeatedly over time rather than buying from multiple suppliers within the category.” A_©vr, †h cwiw ’̄wZ‡Z 

†fv³viv mvaviYZ `xN© mgq a‡i GKvwaK mieivnKvix‡`i KvQ †_‡K †Kbvi cwie‡Z© Drcv`bwfwËK GKB cY¨ 

wbqwgZ µq K‡i| eª¨vÛ jq¨vjwU g~jZt wbf©i K‡i †µZv mš‘wói Dci| †µZvi cÖZ¨vkv Ges cÖvwß hw` mgvb nq 

Z†e †mB Í̄i‡K †µZvi mš‘wó e‡j| †µZvi cÖvwß hw` cÖZ¨vkvi †P‡q Kg nq Z‡e Zv‡K †µZv Amš‘wó e‡j| †µZvi 

cÖvwß hw` cÖZ¨vkvi †P‡q †ewk nq Z‡e †µZv AwZ Abw›`Z nq| †µZvi eª¨vÛ mš‘wó hLb m‡e©v”P ch©v‡q _v‡K ZLb 

Zv‡K eª¨vÛ jq¨vjwU e‡j| eª¨vÛ jq¨vjwU †µZvi cÖZ¨ÿ‡Yi Dci wbf©i K‡i| †µZv hZÿY ch©šÍ g‡b Ki‡e cY¨wU 

Ab¨ cÖwZ‡hvMx‡`I c‡Y¨i †P‡q gvbm¤úbœ ZZÿY ch©šÍ †m cY¨wU µq Ki‡e| mvaviYZ †µZvi wewfbœ ai‡bi µq 

AvPi‡Yi gva¨‡g eª¨vÛ AvbyMZ¨ cÖKvk †c‡q _v‡K| Ab¨w`‡K eª¨vÛ AvbyMZ¨ †Kej gvÎ c‡Y¨i mv‡_ mswkøó _v‡K, 

GUv †Kv‡bv mgq †Kv¤úvwb‡Kw›`ªK nq bv| GKRb †µZv UvUv eª¨v‡Ûi Pv ev jeY cQ›` Ki‡Z cv‡i wKš‘ †m UvUv 

†Kv¤úvwbi Mvwo cQ›` bvI Ki‡Z cv‡i| cwi‡k‡l ejv hvq, MÖvnKiv hLb mgRvZxq cÖwZ‡hvMx eª¨vÛ †_‡K †Kv‡bv 

GKwU eª¨vÛ‡K cQ›` K‡i Ges †mB eª¨vÛwU wbqwgZ µq K‡i †hLv‡b cÖwZ‡hvMx eª¨v‡Ûi cwi‡mev GKB iKg _v‡K 

ZLb †m Ae ’̄v‡K eª¨vÛ AvbyMZ¨ ev eª¨vÛ jq¨vjwU e‡j|   

cvV-1.8 
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eª¨vÛ jq¨vjwU I MÖvn‡Ki jq¨vjwU  

Brand Loyalty and Customer Loyalty  

GB `yBwU jq¨vjwU †`L‡Z Ges ïb‡Z GKB iKg g‡b nq| A‡bK wecYb we‡klÁMY GB `y‡Uv aviYv‡K GK e‡j 

_v‡K Ges G‡`i g‡a¨ †Kv‡bv cv_©K¨ wbY©q Ki‡Z Pvb bv| Z‡e GB `y‡Uv jq¨vjwUi g‡a¨ aviYvMZ wKQy cv_©K¨ †`Lv 

hvq| eª¨vÛ jq¨vjwU Ges MÖvn‡Ki jq¨vjwUi g‡a¨ cv_©K¨mg~n wb‡¤œ Av‡jvPbv Kiv n‡jv|  

eª¨vÛ jq¨vjwU (Brand Loyalty) 

eª¨vÛ jq¨vjwU n‡jv hLb MÖvnKMY GKB eª¨vÛ †_‡K evievi µq Ki‡Z _v‡K| Zviv wb‡R cY¨ µq K‡i Ges Ab¨‡K cY¨ 

µq Ki‡Z AvKwl©Z K‡i| GLv‡b cÖwZ‡hvMx eª¨vÛ GKB ai‡bi †mev ev myweavmg~n cÖ`vb Ki‡jI MÖvnK †mUv‡K D‡cÿv 

K‡i wb‡Ri cQ‡›`i eª¨vÛwU µq K‡i| MÖvnKMY g‡b K‡i Zv‡`i eª¨vÛwU evRv‡i me‡P‡q DbœZ eª¨vÛ| †m Kvi‡Y eª¨vÛ 

jq¨vjwUi †ÿ‡Î GKwU cÖwZôvZ eª¨v‡Ûi B‡gR I cY¨ gv‡bi Dci †ewk ¸iæZ¡ cÖ`vb K‡i|    

MÖvnK jq¨vjwU (Customer Loyalty) 

GKwU cÖwZôvb Ges MÖvn‡Ki g‡a¨ Pjgvb gvbwmK m¤úK© n‡jv MÖvnK jq¨vjwU| GKRb MÖvnK cÖwZôvb †_‡K cY¨ 

µ‡qi †ÿ‡Î Kx ai‡bi AvPiY K‡i _v‡K †mUv n‡jv MÖvn‡Ki jq¨vjwU| GLv‡b MÖvnK Zvi ev Í̄e AwfÁZvi Dci 

wfwË K‡i cY¨ µq Ges c‡Y¨i Dci wek¦vm ’̄vcb K‡i| MÖvnKMY me‡P‡q †ewk ¸iæZ¡ w`‡q _v‡K g~‡j¨i Dci| 

MÖvnKMY Kg g~‡j¨i c‡Y¨i cÖwZ †ewk AvMÖn cÖKvk K‡i _v‡K| Dc‡ii Av‡jvPbv †_‡K eª¨vÛ jq¨vjwU Ges MÖvnK 

jq¨vjwUi GKUv aviYv jvf Kiv hvq| wb‡¤œi Q‡Ki gva¨‡g GB `y‡Uv jq¨vjwUi cv_©K¨ †`Lv‡bv n‡jv:  

eª¨vÛ jq¨vjwU MÖvnK jq¨vjwU 

eª¨vÛ jq¨vjwU n‡jv GKwU cÖZ¨ÿYwfwËK welq| GLv‡b 

c‡Y¨i ¸Yv¸Y I B‡g‡Ri cÖwZ †ewk ¸iæZ¡ †`qv nq|  

MÖvnK jq¨vjwU GKwU AwfÁZvwfwËK welq| GLv‡b 

†µZvi wek¦vm I Av¯’vi Dci †ewk ¸iæZ¡ †`qv nq|  

eª¨vÛ jq¨vjwU‡Z c‡Y¨i g~j¨ we‡eP¨ welq bq| g~j¨ 

eª¨vÛ wbe©vP‡b cÖfve we Í̄vi K‡i bv|  

MÖvnK jq¨vjwU‡Z g~j¨ n‡jv cÖavb we‡eP¨ welq| g~j¨ 

eª¨vÛ wbe©vP‡b fxlY cÖfve we Í̄vi K‡i _v‡K|  

GLv‡b c‡Y¨i cÖwZ AvbyMZ¨ m„wó nq Ges GKB cY¨ 

evievi µ‡qi cÖeYZv e„w× cvq|  

GLv‡b cÖwZôv‡bi cÖwZ AvbyMZ¨ m„wó nq Ges wfbœ 

wfbœ cÖwZôv‡bi cY¨ µ‡qi cÖeYZv e„w× cvq|  

GLv‡b cÖwZôvb D”P gvbm¤úbœ cY¨ I D”P gvbm¤úbœ 

†mev Advi K‡i _v‡K|  

GLv‡b cÖwZôvb we‡kl g~j¨n«vm I we‡kl myweavmg~n 

Advi K‡i _v‡K|  

eª¨vÛ jq¨vjwU‡Z †µZv‡`i a‡i ivLv Ges wbqwgZ 

†µZvq cwiYZ Kiv mnR nq|  

MÖvnK jq¨vjwU‡Z †µZv‡`i a‡i ivLv Ges wbqwgZ 

†µZvq cwiYZ Kiv KwVb|  

GLv‡b †µZv‡`i µ‡qi cwigvY Kg n‡q _v‡K wKš‘ 

cÖwZôv‡bi gybvdvi cwigvY †ewk nq|  

GLv‡b †µZv‡`i µ‡qi cwigvY †ewk n‡q _v‡K wKš‘ 

cÖwZôv‡bi gybvdvi cwigvY Kg nq|  

eª¨vÛ jq¨vjwU †µZv‡`i Av‡eM, Abyf~wZ, g‡bvfve 

BZ¨vw` Øviv cÖfvweZ nq|  

MÖvnK jq¨vjwU †µZv‡`i Li‡Pi cwimxgv Ges ev‡RU 

Øviv cÖfvweZ nq|  

GLv‡b cÖwZ‡hvMx‡`i †P‡q DbœZ gv‡bi cY¨ mieivn 

Kiv nq| GLv‡b cY¨ gvb wbwðZ n‡q †µZviv cY¨ 

µq K‡i|  

GLv‡b cÖwZ‡hvMx‡`i †P‡q Kg g~‡j¨ cY¨ mieivn 

Kiv nq| GLv‡b Zzjbvg~jK g~j¨ we‡ePbv K‡i 

†µZviv cY¨ µq K‡i|  

eª¨vÛ jq¨vjwU m„wó nq e¨w³MZ ch©vq †_‡K|  MÖvnK jq¨vjwU m„wó nq Pig MÖvnK mš‘wói gva¨‡g|  

GLv‡b Kvh©cwiwa n‡jv eª¨vÛ B‡gR m„wó I eª¨v‡Ûi 

fveg~wZ© Dbœqb msµvšÍ|  

GLv‡b Kvh©cwiwa n‡jv wewfbœ ai‡bi cÖmvi †KŠkj 

msµvšÍ|  

 

eª¨vÛ jq¨vjwU cÖKvi‡f` (Types of Brand Loyalty) 

†µZvMY wewfbœ ai‡bi eª¨vÛ e¨envi K‡i Ges Zv‡`i g‡bi g‡a¨ eª¨v‡Ûi GKUv B‡gR ˆZwi K‡i| †µZv‡`i g‡bi 

g‡a¨ B‡gR GKw`‡b ˆZwi nq bv| GKUv cÖwµqvi gva¨‡g †µZv‡`i eª¨vÛ jq¨vjwU m„wó n‡q _v‡K| cY¨ e¨env‡ii 
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ci hw` †µZvMY mš‘wó jvf K‡i Z‡e cyYivq cY¨wU µq K‡i Ges evievi µq K‡i GK mgq †m wbqwgZ †µZvq 

cwiYZ nq| G cÖwµqvq †µZvi eª¨vÛ jq¨vjwU m„wó nq| ev Í̄‡e wewfbœ ai‡bi eª¨vÛ jq¨vjwU †`Lv hvq| wb‡¤œ wewfbœ 

cÖKvi eª¨vÛ jq¨vjwUi weeiY †`qv n‡jv| 

1. nvW©-‡Kvi jq¨vjwU (Hard-core Loyalty): GLv†b mKj †µZv GK‡PwUqvfv‡e cY¨ ev eª¨vÛwU µq K‡i| Giv 

cY¨wU evi evi µq K‡i| Ab¨ eª¨vÛ we‡kølY bv K‡i mivmwi eª¨vÛwU µq K‡i| GKRb †µZv hLb †`vKv‡b mivmwi 

e‡j Avgvi GKUv jv· mvev‡bi cÖ‡qvRb ZLb †mB †µZv‡K ejv n‡e jv·v mvev‡bi nvW©-‡Kvi jq¨vj †µZv| Giv 

wb‡R cY¨ µq K‡i Ges Ab¨‡KI cY¨wU µq Kivi Rb¨ civgk© cÖ`vb K‡i| Giv eª¨v‡Ûi cÖwZ me©`v Zv‡`i 

BwZevPK g‡bvfve cÖKvk K‡i _v‡K| Giv B‡bv‡fwUW †µZv wn‡m‡e cwiwPZ jvf K‡i Ges Ab¨ †Kv‡bv weKí eª¨vÛ 

µq †_‡K weiZ _v‡K|   

2. BmwcøU jq¨vjwU (Split Loyalty): GLv‡b MÖvnKMY G‡Ki AwaK e¨vÛ cQ›` K‡i Z‡e GUv `yBwU ev wZbwU 

eª̈ v‡Ûi g‡a¨ mxgve× _v‡K| GB †kªwYi eª¨vÛ jq¨vj †µZviv †h †Kv‡bv †Kv¤úvwbi cQ‡›`i ZvwjKvq _v‡K| GB 

†kªwYi †µZv‡`i †h †Kv‡bv mgq nvW©-‡Kvi eª¨vÛ jq¨v‡j cwiYZ Kiv hvq| GKwU D`vniY w`‡q GB welqwU e¨vL¨v 

Kiv hvq| GLv‡b wZbwU wegvb ms ’̄vi bvg D‡jøL Kiv †h‡Z cv‡i, hv GKRb MÖvn‡Ki cQ‡›`i ZvwjKv‡Z i‡q‡Q| 

†hgb― Av‡gwiKvb GqvijvBbm, BDbvB‡UW GqvijvBbm Ges †Wëv GqvijvBbm| GKRb MÖvn‡Ki Av‡gwiKvb 

GqvijvBbm åg‡bi fvj AwfÁZv i‡q‡Q Ges GwU Zvi cQ‡›`i ZvwjKvq cÖ_g ’̄v‡b i‡q‡Q| GKB mv‡_ †WjU 

GqvijvB‡Ý-Gi cÖwZ Zvi BwZevPK aviYv i‡q‡Q Ges GwU Zvi cQ‡›`i ZvwjKvq wØZxq ’̄v‡b i‡q‡Q| Avevi 

BDbvB‡UW GqvijvBÝ‡K †m AcQ›` K‡i bv hv Zvi cQ‡›`i ZvwjKvq Z…Zxq ’̄v‡b i‡q‡Q| GB †kªwYi eª¨vÛ 

jq¨vjwU‡Z cÖ_g cQ›` wb‡q MÖvnK D”Qvm cÖKvk Ki‡jI wØZxq ev Z…ZxqwU wb‡q Zviv mš‘wó cÖKvk K‡i| GB †kªwYi 

†µZv‡`i †Kv¤úvwb Uv‡M©U K‡i KviY G‡`i wcQ‡b mgq e¨q I wewb‡qvM Ki‡j Zv‡`i nvW©-‡Kvi eª¨vÛ jq¨vjwU‡Z 

iƒcvšÍi Kivi my‡hvM i‡q‡Q|   

3. wkdU jq¨vjwU (Shift Loyalty): GwU n‡jv nvW©-‡Kvi eª¨vÛ jq¨vjwU Ges BmwcøU eª¨vÛ jq¨vjwUi GKwU wgkªY I 

myôz mgš̂q| G‡`i cÖ_‡g GKwU eª¨v‡Ûi cÖwZ AvbyMZ¨ _v‡K Ges †mLv‡b Zviv nvW©-‡Kvi eª¨vÛ jq¨vjwUi gZ f~wgKv 

cvjb K‡i| wKQyw`b c‡i Zviv eª¨vÛ cwieZ©b K‡i Ges †mB eª¨vÛwU Zv‡`i Kv‡Q nvW©-‡Kvi eª¨vÛ jq¨vjwU‡Z cwiYZ 

nq| GUv wKQyw`b e¨envi Kivi ci MÖvnK Avevi eª¨vÛwU cwieZ©b Ki‡Z cv‡i Ges Avevi Z…Zxq Ab¨ †Kv‡bv eª¨vÛ 

e¨envi Ki‡Z cv‡i| mvaviYZ c‡Y¨i ˆewk‡ó¨i Dci wbf©i K‡i GB ai‡bi eª¨vÛ jq¨vjwU m„wó n‡q _v‡K| 

D`vniY¯̂iƒc ejv hvq †h, Avgiv mviv eQi a‡i GKB eª¨v‡Ûi we¯‹zU, PK‡jU, PvbvPzi, AvBmwµg e¨envi Kwi bv| GB 

eª¨vÛ¸‡jv Avgiv evievi cwieZ©b K‡i _vwK| BmwcøU eª¨vÛ jq¨vjwUi mv‡_ Gi cv_©K¨ n‡jv †h, Bmwc‡øU ỳB ev wZbwU 

cQ‡›`i eª¨vÛ _v‡K wKš‘  wkdU jq¨vjwU‡Z A‡bK¸‡jv cQ‡›`i eª¨vÛ _v‡K|      

4. myBwPs (Switching): GwU cÖK…Zc‡ÿ †Kv‡bv ai‡bi eª¨vÛ jq¨vjwU bq| GB †kªwYi †µZv‡`i †Kv‡bv ai‡bi 

cQ‡›`i eª¨vÛ _v‡K bv| G‡`i wbw`©ó eª¨v‡Ûi †Kv‡bv wj÷ _v‡K bv| Giv cÖwZwbqZB Zv‡`i eª¨vÛ cwieZ©b K‡i| 

bZzb †Kv‡bv eª¨vÛ evRv‡i Avm‡j Zviv c~‡e©i e¨eüZ eª¨vÛwU cwieZ©b K‡i bZzbwU MÖnY K‡i| Avevi cY¨ µ‡qi 

†kl gyg~‡Z© Zviv Zv‡`i eª¨vÛ wm×všÍ cwieZ©b K‡i _v‡K| †hgb― GKRb †µZv GKwU AvB‡dvb µq Kivi wKQyw`b 

ci cieZ©x †dvb µ‡qi mgq GÛª‡qW †dvb µq Kij| GB †kªwYi †µZviv me©`vB bZzb cY¨ µq Ki‡Z cQ›` K‡i| 

Giv cY¨ µ‡qi †ÿ‡Î SuywK MÖnY Ki‡Z cQ›` K‡i Ges G‡`i Avw_©K Ae ’̄v kw³kvjx n‡q _v‡K| G mKj †µZviv 

cÖwZôv‡bi wbqš¿‡Y _v‡K bv| G‡`i Rb¨ mwVK †Kv‡bv †KŠkjI cÖYqb Kiv hvq bv| Z‡e G‡`i eª¨vÛ jq¨vjwU m„wói 

Rb¨ e¨w³K weµq ¸iæZ¡c~Y© f~wgKv iv‡L|  

 

eª¨vÛ jq¨vjwUi ¸iæZ¡ (Importance of Brand Loyalty) 

eª¨vÛ jq¨vjwU wecY‡b GKwU ¸iæZ¡c~Y© welq| GKRb wecYbKvixi cÖavb KvR n‡jv Ggb wKQy †µZv ˆZwi Kiv hviv 

cÖwZôv‡bi Drcv`wZ cY¨ evievi ev wbqwgZ µq Ki‡e| †µZv‡`i mv‡_ m¤ú‡K©i †ÿ‡Î hZœevb n‡Z n‡e| mš‘ó 

†µZvivB eª¨v‡Ûi L¨vwZ evovq hv eª¨vÛ jq¨vjwUi m„wó K‡i| eª¨vÛ jq¨vjwU †_‡K wecYb e¨e ’̄v wewfbœ fv‡e DcK…Z 

n‡q _v‡K| wb‡¤œ eª¨vÛ jq¨vjwUi ¸iæZ¡ Av‡jvPbv Kiv n‡jv:  
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1. weµq e„w× (Increase Sales): †QvU ev eo †h †Kv‡bv e¨emvwqK cÖwZôv‡bi cÖavb D‡Ïk¨ n‡jv weµq e„w× Kiv 

Z_v evRvi e„w× Kiv| weµ‡qi Dci wbf©i K‡i e¨emv cÖwZôv‡bi gybvdv| eª¨vÛ jq¨vjwUi Kvi‡Y bZzb MÖvnK  

evievi cY¨ µq K‡i| GKRb †µZv hLb evievi cY¨ µq K‡i ZLb c‡Y¨i e¨vcK Pvwn`v m„wó nq, c‡Y¨i Drcv`b 

Ges weµ‡qi cwigvY e„w× cvq| GQvov eª¨vÛ jq¨vjwU GKwU e¨emv cÖwZôvb‡K cY¨ weµ‡qi GKwU †d«g wba©vi‡Y 

mnvqZv K‡i|   

2. †µZv m„wó (Customer Creation): eª¨vÛ jq¨vjwUi eo ¯̂v_©KZv n‡jv Gi gva¨‡g cybt‡µZv‡`i wbqwgZ 

†µZvq cwiYZ Kiv| wbqwgZ †µZvMY wb‡R wbqwgZ cY¨ µq K‡i Ges Ab¨‡`i cY¨ µq Ki‡Z DrmvwnZ K‡i| 

A‡bK mgq Giv wb‡Ri c‡K‡Ui A_© LiP K‡i eÜz-evÜe, AvZ¥xq ¯̂Rb‡`i cY¨ µ‡qi civgk© cÖ`vb K‡i| G‡Z 

wbqwgZ †µZvi cvkvcvwk Av‡iv A‡bK cybt‡µZvi m„wó nq| GB cybt‡µZvMY Avevi wKQy bZzb †µZvi m„wó K‡i| 

mvwe©Kfv‡e eª¨vÛ jq¨vjwU bZzb †µZv m„wó‡Z A‡bK eo f~wgKv iv‡L|  

3. †µZv a‡i ivLv (Customer Retention): wecY‡b GKUv K_v Av‡Q bZzb MÖvnK m„wói †P‡q eZ©gvb MÖvnK a‡i 

ivLv A‡bK ¸iæZ¡c~Y©| Avm‡j wewfbœ ai‡bi wecYb †KŠk‡ji gva¨‡g bZzb †µZv ˆZwi Kiv hvq| wKš‘ GB bZzb 

†µZv‡`i hw` a‡i ivLv bv hvq ev G‡`i hw` wbqwgZ †µZvq cwiYZ bv Kiv hvq Z‡e cÖwZôvb Zvi Kvw•ÿZ jÿ 

AR©b Ki‡Z cv‡i bv| mvaviYZ eª¨vÛ jq¨vjwU‡Z †µZvMY wb‡Ri cQ‡›`i eª¨v‡Ûi evB‡i Ab¨ eª¨v‡Ûi cY¨ µq 

Ki‡Z Pvq bv Ges cÖwZ‡hvMx‡`i cY¨mg~n µ‡q AvMÖnx nq bv| d‡j eª¨vÛ jq¨vjwU †µZv‡`i ’̄vqx †µZvq cwiYZ 

K‡i|   

4. wecYb LiP n«vm (Reducing Marketing Costs): eª¨vÛ jq¨vjwUi Kvi‡Y wecYb LiP jÿYxqfv‡e Kg nq| 

wecY‡b wewfbœ ai‡bi LiP _v‡K| Gi g‡a¨ me‡P‡q eo LiP n‡jv mgwš^Z wecYb †hvMv‡hvM LiP| eª¨vÛ jq¨vjwUi 

Kvi‡Y †µZv‡`i eª¨v‡Ûi mv‡_ bZzb K‡i cwiPq Kwi‡q †`qvi cÖ‡qvRb nq bv| cÖPvi Awfhv‡bi Rb¨ A‡bK eo 

ev‡RU wba©vi‡Yi cÖ‡qvRb nq bv| GQvov wecYb †gvwU‡fkbvj Awfhv‡bi Rb¨ cÖwZôvb‡K †h eo AsK LiP Ki‡Z 

nq eª¨vÛ jq¨vjwUi Kvi‡Y †mUvi cwigvY A‡bK Kg nq| mvwe©Kfv‡e eª¨vÛ jq¨vjwU wecYb LiP‡K A‡bKvs‡k n«vm 

Ki‡Z mvnvh¨ K‡i|  

5. Kg g‡bv‡hvM (Less Attention): eª¨vÛ jq¨vjwUi Kvi‡Y †µZv‡`i wcQ‡b †ewk mgq bó Kivi cÖ‡qvRb nq 

bv| eª¨vÛ jq¨vjwU‡Z †µZv n‡jv wbqwgZ †µZv| Giv c‡Y¨i †Kv‡bv e¨vcv‡i m‡›`n cÖKvk K‡i bv Ges c‡Y¨i 

mvwe©K w`K m¤ú‡K© Zv‡`i GKUv ¯̂”Q aviYv _v‡K| G‡`i g‡b GKUv welq me©`v KvR K‡i †h, eª¨v‡Ûi cY¨ gv‡bB 

¸YMZgv‡b †miv| †µZv m„wó I †µZv a‡i ivLvi Rb¨ cÖwZôvb‡K †h e¨vcK Kvh©µg nv‡Z wb‡Z nq Zv eª¨vÛ 

jq¨vjwUi Rb¨ cÖ‡qvRb nq bv| d‡j eª¨vÛ jq¨vjwUi Kvi‡Y GKwU cÖwZôvb †µZv‡`i w`‡K Kg mgq w`‡q wecY‡bi 

Ab¨ w`‡K †ewk mgq w`‡Z cv‡i|    

6. IqvW© Ad gvD_ (Word of Mouth): GKwU cÖwZôvb †h †Kv‡bv Dcv‡q cY¨ wecYb KiæK bv †Kb cY¨‡K †kl 

ch©šÍ gvby‡li IqvW© Ad gvD‡_ cwiYZ Ki‡Z n‡e| KviY weµq e„w×i Rb¨ wecY‡bi me‡P‡q Kvh©Ki Dcvq n‡jv 

IqvW© Ad gvD_| c„w_ex‡Z †h †Kv‡bv cY¨ mdjZvi wcQ‡b Kvh©Ki f~wgKv cvjb Ki‡Q GB gva¨gwU| A‡bK 

cÖwZôvb A‡bK LiP K‡iI IqvW© Ad gvD‡_i myweav wb‡Z cvi‡Q bv| †h †Kv‡bv GKwU wel‡q GKRb e¨w³ †_‡K 

Ab¨ GKRb e¨w³i Kv‡Q AevwYwR¨K cÖwµqvq Z_¨ †cuŠ‡Q hvIqv‡K e‡j IqvW© Ad gvD_| A‡bK c×wZi gva¨‡g 

IqvW© Ad gvD_ Kvh©µg cwiPvwjZ n‡q _v‡K Z‡e eª¨vÛ jq¨vjwUi gva¨‡g BwZevPK IqvW© Ad gvD_ me‡P‡q †ewk 

djcÖm~ n‡q|    

7. Av‡cvlg~jK g‡bvfve (Compromising Attitude): eª¨vÛ jq¨vjwUi †ÿ‡Î MÖvnK‡`i memgq Av‡cvlg~jK 

g‡bvfve cwijwÿZ nq| A‡bK mgq †`Lv hvq †Kv¤úvwb cY¨ ev †mevi †ÿ‡Î †Kv‡bv Kvi‡Y wbqwgZ †mev `v‡b 

evavMÖ Í̄ n‡”Q| G iKg Ae ’̄vq MÖvnKMY Zv‡`i Av‡cvlg~jK g‡bvfve e¨³ K‡i| Avevi cY¨ wbqwgZ mieiv‡ni 

†ÿ‡Î evavMÖ ’̄ n‡j ev h_vh_ cÖwZkÖæwZ iÿv Ki‡Z bv cvi‡j eª¨vÛ jq¨vjwUi Rb¨ †µZvMY GUv‡K D‡cÿv K‡i| 

ZvQvovI Ab¨vb¨ fyj ÎæwU‡K Giv Gwo‡q hvq| eª¨vÛ jq¨vjwUi cÖfv‡e †µZvMY †Kv¤úvwbi mgm¨vmg~n‡K †Kv‡bv mgq 

eo K‡i †`‡L bv| †Kv¤úvwb Z_v Zv‡`i eª¨v‡Ûi cÖwZ MÖvnKMY me©`vB BwZevPK g‡bvfve e¨³ K‡i|   
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eª¨vÛ jq¨vjwUi KviY  

Factors of Brand Loyalty  

†h †Kv‡bv cÖwZ‡hvwMi †P‡q D”P gv‡bi cY¨ Ges †mev Dcjwäi Dci wfwË K‡i †µZv hLb GKwU eª¨vÛ evievi µq 

K‡i ZLb Zv‡K eª¨vÛ AvbyMZ¨ ev eª¨vÛ jq¨vjwU e‡j| A‡bK mgq g‡b Kiv n‡q _v‡K g~‡j¨i Kvi‡YB eª¨vÛ 

jq¨vjwU m„wó n‡q _v‡K| Avm‡j †mUv wVK bq, eª¨vÛ jq¨vjwU GKRb †µZvi gvbwmK Dcjwäi welq| eª¨vÛ 

jq¨vjwUi cÖavb wZbwU welq n‡jv― eª¨vÛ m¤ú‡K© †µZvi Abyf‚wZ, eª¨v‡Ûi ¸YMZgvb Ges eª¨v‡Ûi cÖwZ †µZvi 

wek¦vm| GKw`‡b eª¨vÛ jq¨vjwU m„wó nq bv, wewfbœ Kvi‡Y eª¨vÛ jq¨vjwUi m„wó n‡q _v‡K| wb‡¤œ eª¨vÛ jq¨vjwUi Dci 

cÖfve we Í̄viKvix Dcv`vbmg~n eY©bv Kiv n‡jv:   

  

 

 

 

 

 

 

 

 

 

 

wPÎ 1.1  eª¨vÛ jq¨vjwUi cÖfve we Í̄viKvix Dcv`vb  

1| cY¨ gvb (Product Quality): eª¨vÛ jq¨vjwUi cÖavb KviY n‡jv cY¨ gvb| GKwU cÖwZôv‡bi me‡P‡q eo cÖPvi 

Zvi c‡Y¨i gvb| iæwPkxj I †UKmB cY¨ n‡j †µZv evo‡e| Gfv‡eB eo cÖwZôvbmg~n cY¨ gvb‡K mvg‡b †i‡LB 

Zv‡`i wecYb Kg©m~wP cÖYqb K‡i| †µZvi cÖZ¨vkv Abyhvqx gvbm¤§Z cY¨ ev †mev wbwðZ Kiv I Zvi avievwnKZv 

eRvq ivLv| eZ©gvb cÖwZ‡hvwMZvc~Y© evRv‡i `xN©‡gqv‡` wU‡K _vKvi Ab¨Zg cÖavb njwZqvi n‡jv c‡Y¨i gvb| 

c‡Y¨i gvb n‡jv mKj ¸Y ev ˆewk‡ó¨i mgwó hv †µZvi cÖ‡qvRb †gUvq, mš‘wó weavb K‡i Ges hvi Dc‡hvwMZv 

†µZvi Kv‡Q cÖZ¨vkvi mgvb ev Zvi †P‡qI †ewk _v‡K| d‡j wecYbKvix‡K eª¨vÛ jq¨vjwU e„w× Ki‡Z n‡j c‡Y¨i 

h_vh_ gv‡bi cÖwZ ¸iæZ¡ cÖ`vb Ki‡Z n‡e|   

2| eª¨vÛ B‡gR (Brand Image): eª¨vÛ jq¨vjwU e„w×i Rb¨ †Kv¤úvwbi eª¨v‡Ûi GKwU kw³kvjx Ges BwZevPK 

eª¨vÛ B‡gR _vK‡Z n‡e| GKwU wbw ©̀ó eª¨v‡Ûi cÖwZ †µZv‡`i aviYv I gZvg‡Zi Dci wfwË K‡i eª¨vÛ B‡gR ˆZwi 

nq| eª¨v‡Ûi †jv‡Mv, bvg, cÖZxK, wWRvBb †køvMvb BZ¨vw`i gva¨‡g GKwU eª¨vÛ cÖwZ‡hvMx‡`i KvQ †_‡K wb‡R‡K 

Avjv`v K‡i| †µZviv eª¨v‡Ûi G mKj Dcv`vb¸‡jv Kxfv‡e g~j¨vqY Ki‡Q Zvi Dci wfwË K‡iB eª¨vÛ B‡gR MwVZ 

nq| GKwU RbwcÖq eª¨vÛ evRv‡i mdjZv jvf Ki‡Q bv KviY evRv‡i weKí Avi GKwU eª¨vÛ Zvi B‡gR m„wó Ki‡Z 

†c‡i‡Q| kw³kvjx eª¨vÛ B‡gR †µZv‡`i a‡i ivL‡Z we‡kl f‚wgKv cvjb K‡i hv cÖZ¨ÿ Ges c‡ivÿfv‡e eª¨vÛ 

jq¨vjwUi m„wó K‡i|    

3| Abyf‚Z gvb (Perceived Value): GKRb †µZv Kxfv‡e c‡Y¨i myweav Ges g~j¨‡K we‡ePbv K‡i Zv‡K Abyf‚Z 

gvb e‡j| GLv‡b †µZviv Zv‡`i cÖZ¨vkvi mv‡_ cÖvwßi Zzjbv K‡i _v‡K| hw` †µZv‡`i cÖvwß Ges cÖZ¨vkv mgvb nq 

 

eª¨vÛ  

jq¨vjwUi KviY 

 

c‡Y¨i ¸Yv¸Y 

 

eª¨vÛ B‡gR 

 

Abyf‚Z gvb 

 

†µZvi 

gvbwmKZv 

 

†mevi  

cÖvc¨Zv 

 

cwieZ©‡bi LiP 



evsjv‡`k Dš§y³ wek^we`¨vjq weweG †cÖvMÖvg 

 

BDwbU 1 c„ôv-42 

Z‡e †µZviv mš‘wó cÖKvk K‡i, hw` cÖZ¨vkvi †P‡q cÖvwß †ewk nq †µZviv gnvLywk _v†K Ges cÖZ¨vkvi †P‡q cÖvwß 

Kg nq Z‡e †µZviv Amš‘ó nq| †Kvb eª¨v‡Ûi Abyf‚Z gvb †ewk n‡j Zv †µZv AvKl©Y e„w× Z_v eª¨vÛ jq¨vjwU e„w× 

Ki‡e| †µZviv Abyf‚Z gv‡bi Dci wfwË K‡i cY¨ µq K‡i _v‡K| Abyf‚Z gvb Kg n‡j MÖvnKMY Ab¨ †Kv_vI 

Av‡iv  m‡š‘vlRbK c‡Y¨i mÜvb Ki‡e| MÖvnKMY GUv‡K A‡bK mgq Abyf‚Z g~j¨ e‡j we‡ePbv K‡i| MÖvnKMY 

eª¨vÛUv KZUv g~j¨evb g‡b K‡i Zvi Dci wfwË K‡i cY¨ µq K‡i|   

4| myBwPs LiP (Switching Cost): cY¨, eª¨vÛ I mieivnKvix cwieZ©‡bi d‡j GKRb †µZvi †h LiP nq Zv‡K 

myBwPs LiP e‡j| myBwPs LiP hw` Lye †ewk nq Z‡e eª¨vÛ jq¨vjwU e„w× cvq| hw`I †ewki fvM cÖPwjZ myBwPs 

LiP¸‡jv Avw_©K cÖK…wZi n‡q _v‡K Z_vwc mgq wfwËK, cÖ‡Póv wfwËK Ges gb Í̄vwË¡K wfwËK myBwPs LiP †`Lv hvq| 

†µZv hw` Zvi Kw¤úDUvi ev` w`‡q bZzb Kw¤úDUvi µq Ki‡Z hvq ZLb Gi gv`vi †evW© ev cÖ‡mmi cwieZ©‡bi 

LiP A‡bK †ewk co‡e| Avevi e¨vsK cwieZ©‡bi †ÿ‡Î †WweU ev †µwWU KvW© evwZj Kivi Rb¨ A‡bK LiP I 

Sv‡gjv †cvnv‡Z nq| Gfv‡e wewfbœ cY¨, †mev ev eª¨vÛ cwieZ©‡bi d‡j hw` myBwPs LiP A‡bK †ewk nq Z‡e 

†µZvMY cÖwZ‡hvMx e¨vÛ‡K we‡ePbv bv K‡iB eZ©gvb eª¨vÛwU e¨envi Ki‡Z _v‡K|  

5| mnRjf¨Zv I †mev (Availability and Service): evRv‡i cY¨wU mnRjf¨ I we Í̄…Z cY¨ †mev cÖ`vb Ki‡j 

eª¨vÛ jq¨vjwU e„w× cvq| †Kv‡bv eª¨vÛ hw` cÖ‡qvR‡bi mgq cvIqv bv hvq Z‡e eª¨vÛwUi jq¨vjwU Kg‡Z _v‡K| 

A‡bK RbwcÖq eª¨vÛ Zv‡`i cY¨ evRv‡i mwVK mg‡q mwVKfv‡e mieivn Ki‡Z bv cvivq †µZv nviv‡Z n‡q‡Q| 

A‡bK cÖwZwôZ †÷vi †µZv MÖnY‡hvM¨Zv nvwi‡q‡Q cY¨ mwVKfv‡e mieivn Ki‡Z bv †c‡i| †h mKj c‡Y¨i †ÿ‡Î 

weµ‡qvËi †mev LyeB ¸iæZ¡c~Y© †m †ÿ‡Î h_vh_ weµ‡qvËi †mev cÖ`vb bv Ki‡Z cvi‡j eª¨vÛ jq¨vjwU n«vm †c‡Z 

_v‡K| GKUv fv‡jv eª¨v‡Ûi we‡kl ˆewkó¨ n‡jv †h, Gi mgqgZ mieivn I weµ‡qvËi †mev wbwðZ Ki‡Z n‡e|   

6| †µZvi gvbwmKZv (Customer Psychology): A‡bK mgq †µZvi gvbwmKZv I g‡bvfve Øviv eª¨vÛ jq¨vjwU 

cÖfvweZ nq| GKwU c‡Y¨i ¸Yv¸Y, cÖK…wZ ev cY¨ †mev we‡ePbv bv K‡iB A‡bK †µZv eª¨vÛ cwieZ©b Ki‡Z cv‡i| 

Avevi †Kv‡bv KviY QvovB GKRb †µZv cY¨ cwieZ©b Ki‡Z cv‡i| wKQz †µZv Nb Nb eª¨vÛ cwieZ©b Ki‡Z cQ›` 

K‡i| G mKj †µZv‡`i mn‡RB eª¨vÛ jq¨vjwU ˆZwi nq bv| Avevi A‡bK †µZv evRv‡i cÖwZ‡hvMx D”P ¸Ym¤úbœ cY¨ 

MÖnY bv K‡i cyivZb eª¨vÛwU e¨envi Ki‡ZB †ewk ¯̂v”Q›` †eva K‡i| d‡j A‡bK †ÿ‡Î fv‡jv cY¨ eª¨vÛ jq¨vjwU m„wó 

Ki‡Z cv‡i bv wKš‘ A‡cÿvK…Z wb¤œgv‡bi cY¨ eª¨vÛ jq¨vjwU m„wó K‡i _v‡K|  

 

 

mvims‡ÿc:  

†µZviv hLb †Kv‡bv mgRvZxq cÖwZ‡hvMx eª¨vÛ †_‡K †Kv‡bv GKwU eª¨vÛ‡K cQ›` K‡i Ges †mB eª¨vÛwU wbqwgZ µq 

K‡i †mLv‡b cÖwZ‡hvMx eª¨v‡Ûi cwi‡mev GKB iKg _v‡K ZLb †m Ae ’̄v‡K eª¨vÛ jq¨vjwU ev eª¨vÛ AvbyMZ¨ e‡j| 

GKwU cÖwZôvb Ges MÖvn‡Ki g‡a¨ GKwU Pjgvb gvbwmK m¤úK© n‡jv MÖvn‡Ki jq¨vjwU| GKRb MÖvnK wbqwgZ cY¨ 

µq I e¨env‡ii g‡a¨ w`‡qB eª¨v‡Ûi AbyMZ †µZvq cwiYZ nq| eª¨vÛ jq¨vjwU‡Z c‡Y¨i g~j¨ †Kv‡bv we‡eP¨ welq bv 

n‡jI MÖvnK jq¨vjwU‡Z g~j¨ cÖavb we‡eP¨ welq| wecY‡b wewfbœ ai‡bi eª¨vÛ jq¨vjwU †`Lv hvq| nvW©-‡Kvi 

jq¨vjwU‡Z MÖvnKMY GK‡PwUqv fv‡e eª¨vÛwU e¨envi K‡i| BmwcøU jq¨vjwU‡Z MÖvnK‡`i ỳB-wZbwU cQ‡›`i eª¨vÛ 

_v‡K| wkdU jq¨vjwU‡Z MÖvnK‡`i A‡bK¸‡jv cQ‡›`i eª¨vÛ _v‡K| myBwPs jq¨vjwU‡Z MÖvnK‡`i wbw ©̀ó †Kv‡bv 

cQ‡›`i eª¨vÛ _v‡K bv| eª¨vÛ jq¨vjwU wecY‡b ¸iæZ¡c~Y© f~wgKv cvjb K‡i| eª¨vÛ jq¨vjwUi Kvi‡Y GKUv cÖwZôvb †h 

mKj myweav jvf K‡i Zv n‡jv― cÖwZôv‡bi weµq e„w×, bZzb bZzb †µZvi m„wó, eZ©gvb †µZv‡`i a‡i ivLv mnR 

nq, wecYb LiP Zzjbvg~Kfv‡e A‡bK Kg nq, †µZv‡`i w`‡K Kg g‡bv‡hvM w`‡Z nq, BwZevPK IqvW© Ad gvD_ 

ˆZwi nq, †µZv‡`i Av‡cvlg~jK g‡bvfve m„wó nq BZ¨vw`| GKw`‡b eª¨vÛ jq¨vjwU m„wó nq bv, wewfbœ Kvi‡Y eª¨vÛ 

jq¨vjwUi m„wó n‡q _v‡K| eª¨vÛ jq¨vjwUi Dci cÖfve we Í̄viKvix Dcv`vbmg~n n‡jv― cY¨ gvb, eª¨vÛ B‡gR, Abyf‚Z 

gvb, myBwPs LiP, mnRjf¨Zv I †mev, †µZvi gvbwmKZv BZ¨vw`| wecYbKvixMY wewfbœ ai‡bi eª¨vÛ jq¨vjwUi Rb¨ 

wewfbœ ai‡bi wecYb †KŠkj MÖnY K‡i _v‡K| 
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BDwbU DËi  g~j¨vqb  

 

1. eª¨vÛ Kx? eª¨v‡Ûi ˆewkó¨mg~n Av‡jvPbv Kiæb|  

2. eª¨vÛ I eª¨vwÛs‡qi g‡a¨ cv_©K¨ wbY©q Kiæb|  

3. eª¨vÛ m¤úwK©Z aviYvmg~‡ni weeiY w`b?  

4. †UªWgvK© I eª¨v‡Ûi g‡a¨ cv_©K¨ wbY©q Kiæb|  

5. cY¨ I eª¨v‡Ûi g‡a¨ cv_©K wbY©q Kiæb|  

6. c‡Y¨i Í̄img~n D`vniY mn eY©bv Kiæb|  

7. eª¨vÛ bv‡gi aibmg~‡ni weeiY w`b|  

8. eª¨v‡Ûi cÖKvi‡f` Av‡jvPbv Kiæb|  

9. eª¨v‡Ûi ¸iæZ¡ e¨vL¨v Kiæb|  

10.  †fv³v I mgv‡Ri `„wó‡KvY †_‡K eª¨vwÛs‡qi ¸iæZ¡ e¨vL¨v Kiæb|  

11.  wecYbKvixi `„wó‡KvY †_‡K eª¨vwÛs‡qi ¸iæZ¡ we‡kølY Kiæb|  

12.  eª¨vwÛs‡qi mxgve×Zvmg~n eY©bv Kiæb|  

13.  eª¨vÛ e¨e ’̄vcbv ej‡K Kx †evSvq?  

14.  eª¨vÛ e¨e ’̄vcbvi cwiwa e¨vL¨v Kiæb|  

15.  eª¨vÛ e¨e ’̄vcbvi Kvh©vewji weeiY w`b|   

16.  wecYb I eª¨vwÛs‡qi m¤úK© wbY©q Kiæb|  

17.  eª¨v‡Ûi Dci cÖfve we Í̄viKvix Dcv`vbmg~‡ni mswÿß weeiY w`b|  

18.  eª¨v‡Ûi Dci cÖfve we Í̄viKvix Af¨šÍixY Dcv`vbmg~‡ni weeiY w`b|  

19.  eª¨vÛ wecYb wgkªY Kx? Kxfv‡e eª¨vÛ wecYb wgkªY eª¨v‡Ûi Dci cÖfve we Í̄vi K‡i Zv Av‡jvPbv Kiæb|   

20.  eª¨v‡Ûi Dcv`vbmg~‡ni weeiY w`b| Kxfv‡e eª¨vÛ Dcv`vb eª¨v‡Ûi Dci cÖfve we Í̄vi K‡i Zv e¨vL¨v Kiæb|   

21. ÒmewKQy Kx eª¨vÛ Kiv hvqÓ― D`vniY mn e¨vL¨v Kiæb|  

22. ÒmewKQy Kx eª¨vÛ Kiv DwPZÓ― D`vniY mn e¨vL¨v Kiæb|  

23.  eª¨vwÛs‡qi AvIZv I cwimxgv eY©bv Kiæb|  

24.  eª¨vÛ jq¨vjwU Kx? eª¨vÛ jq¨vjwU I MÖvnK jq¨vjwUi g‡a¨ cv_©K¨ wbY©q Kiæb|  

25.  eª¨vÛ jq¨vjwUi cÖKvi‡f` e¨vL¨v Kiæb|  

26.  eª¨vÛ jq¨vjwUi ¸iæZ¡mg~n Av‡jvPbv Kiæb|  
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