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Introduction to Brand Management
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Brand Concept
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What is a Brand?
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American Marketing Association € N9, “A brand is a name, term, sign, symbol, or a combination of
them, intended to identify the goods and services of one seller or group of sellers and to differentiate them
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Henry Assael ¢, “Brand is a name or symbol that represents a product.” e, 2MCE effef g *«
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Brand is a name or symbol that represent a product (Henry Assael). SR, =i afsfdf W e Qv
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Brand is a name, term, design, symbol, or any other features that identifies one seller’s goods or services
as distinct from those of other sellers. (Steven J. Skinner) Wﬁ, TS JCET I, “1@/, ﬁo—@l'?z?{, 2SI
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Brand is a name, term, sign, symbol, or design, or a combination of those, that identifies the maker or
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Brand is a name, term, symbol, design or combination of these that identifies a seller’s products and
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Branding
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Branding means the use of a name, term, symbol or design or a combination of these to identifying a
product (McCarthy & Perreault). iR, @G el SEwed bfFs s & @ 7N, 18, o A
TEIR 92T FACP JGR I |
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Branding is the practice of giving a specified name to a product or groups of products of one seller. (Pillai
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Branding refers to decisions about product names, brand marks, and trademarks. (Steven J. Skinner).
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Brand Related Concept
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Difference Between Trademark and Brand
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Product Versus Brand
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Difference between Product and Brand
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Brand Name and Style
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SO I AR CFICT AN JHICSF @ SRHGT AT I AT T AR O IS NI 0 Q| (FICAT ey
TACHR A9 TLAMF G2 21NF (T TN WSS (A OILF JS NN 0 | @NF— 3, A23%7, foF7e,
(@, (FRPCPE, @, Piotee To5iv | JITS T (@9 G0 AoTE T IR IF qFOIEIPE TG
| CIGT JIT AN BE (FFNE G0 AT AN ST I QAT A IR 92 FC A0 A
TeAmaIar SR I8 TG AT |

MaCarthy & Perreault €3 TS, 'A brand name is a word, letter, or a group of words or letter.’ I<fe, *3
31 3¢ faaear qeef sTBes e w1 0 |

Bovee, Houston & Thill € IC9, "A brand name is the portion of a brand that can be expressed verbally,
including letters, words or numbers." SR, JFTS TN ZCAT JFICTF G2 O AT I, *3 J1 IR2AT T SR
IR | AT T I, G5 A LA (T SRHGT AT I A7 I IR ©ICP JHTS W T =T |

I IS 4
Brand Name Style

JE TN g (S @ a0 AE | o AfSDE, Yo AP, S, G, oeana wenes
oifvr SR #IteliE TS w1 415w 367 At | W f[<foq w@m e wes wefFwe Ke@e @ <@ -

<. AfSBI | (Name of Company): =& &fed fema efediaes @ @ e ™ o=y
BT AF | ©I12 SR e AfSHITa MW FIS NN 0T ACF | G567 GF6T IS TN ST 47 | @I —
IR AT AR (N OIna Al T JPIE NN FA0E | GUFE (O[T Ao efsdnes T
o AT |

¥, AT W YO® (Without the Name of Company): St &fS8 R & TN CFE
e efSBITag I IR T FCE S T AN JFS T FCF A0S | G S TR 0L JS
T (A IF ACE 7 | @ANT— R TSR (S AT Aol ACACR I ML 2o TR el

2TRE 5 Bl-5
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. Yo (AR T (Name of Retail Store): I+ o@Ice SHERABA! [{fog Twtoe, @XF— BT
Rt 11 fCIBCTs CHRPR fens Sty 31 Sy (1T S#i1ea Sienst foers e =% 318 e | +jREw
IgRR YA el ef ST TS (RAPITS SAECs, JSAET SUPTe!, T (12, SRS (6
21331 farq Afamifere =iz |

¥, G FCT (Name of People): P 31 LBAT FRARIMT TS SR FICT TS 9 20O AT |
TN I AP | ANA— RS AR sefT e TG ETom (Teaa Wqw3R) Jieew ory sefl =y
AT [ 2ooz | AR #JREITe AT ETer Tt 338 S IS |

®. T AICT (Name of Place): 3taR T971 fof6 Fa 1@ TN WA S7SH (111 | GbT FoTog f7oq Fca
(T2 T I B9F | TP SCTSTCE (FIPPT I(F A T TS A F41 27 | ST A< (AT 9
AR =T IO qaRecae | Srregel RReT Fersa @A 7 S 94 AT |

F. i T (Name of Animals): 2T ST 8 SISt FICE AN TS N FT & | AQF 7 [
AT TN APACT @A OF AT IS W FF AT | @A — T[S AR P 1 @O A |
IR BRI AifE {51 2 I (@ ol [Nrees BRI T© o SReS Al |

R, @S N SPed 9N (Name According to Quality): Sta (@I “Taa Sef«ze e I+
TP SR TS AT T LACE | A T GCIR (TSI T I R0 Y 8 gefon I 27 |
AF— S forag TG B @7 A F00 A | G AT IR AN GSCE W 2o oS [ |

&, wged CIfBr WP W (Name According to Feature): Sita@ @i (icar Roe (af*iey e
SR STF (@SR AN T FACO b | T 2B SIend el wgey iy e “iars e
T FCF ACF | SHRFTH GACACP (FPANT Soo O e ARG FAT I T | QAT TR AT
@2 REI (Fova W v e e FCafReE |

. o5 8 THPTIRITY W (Name According to Suffixes and Prefixes): ffos Fcaa st o5z @ Eopret
TE IR 2T JTE T T4 TR A | G T A5 A1 T2PTIAR AR W ST & 37 | 75 65
AR (FCE U2 GRCR IS TN PG OfilSl AR FCF AP | ANT— FTHA [RFE A1 @191 ANfeq
P 0 AR | ZEO NECFATPR St JTS TN O G2 (S SPRel FACE |

@, S @A (Name with Other Category): Safie Eaete Tole Stas @ e MFeTE,
SR, FFE )W REPRR FIRE FCAE SN IS N FACO AT | (@HF— T FATH,
T, SR, (A=A, ST B | 9% JITE ARG GRS, IS A wifee ey e o |

@ FHIPRCFA:

sfeyc e gt e [fegerns 3969 a1 2eaeR | R qiRcee (e Aoy 2T, e o[
o9 FACS AT AN PEIA GR AT PR | AT S FEwiar 36 REmsg «iey <=1
R | Ao (FIET I\ (AR 20 AN ¥, SBTS KAz G|y, IS, g, oW, eh, Sfewel,
e, Oy oyl PR A WS Wy A0S | [eawiare [y ww Adrnzes e wace |
TR TPTIR ZCAT (e 07, FBRT 2007, IO Aoy, FIf*S 2[ely, I@TS #elf | Ao € JFV(H SHAHR
T I G2 [T, [$8 G0F 0 e ARy IR | A Cof T IR, JTS Cofd = R
O | SRR A G IR, I 8 S {7 | S e FE ZeE GG AGCRAm @ qEre
| @30 afa THT iy TS +Af7re 27 | 12 I 2 A P2, 07 F8 T 72 JIS 77 |
JE TR CFq (ST @ I (o ACF | TS ARSH, Y51 WP, Goolel, F, AN enest
Bo51v ST STl JIS I &5 R AT |

BRI ‘j‘é‘T—bo
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Classification of Branding
Srwly

Q A T -
o e fefem Face ARTa;
o ffoq waraa Frifea Raze e sfiwas aar
o TRFIZA @ SR JFIGR I FACS AR |

TRt SR v cwee ey waom iR o T | R Seer i A= A M FieeEs
ANGOTS I (TR | GFN (FT N TBI© 249 ey iR 1 20T R #A0 CTT 2 JfeR weeys
GOl e B | ¥ Ty R ey iR 200 | TEI AIGE @M LA FIAF
0T PG T RIS BT R | A9, (T T 5307 elfeviis fefete e wraes Sagrem w40
TR | O AN (T (@08 T GRS 40T o1y JIfer T 2007 | A2 FfEq o7 Jrifeeza e
fo@bT #ICT (R | (DTN R ARFNOF SAMICT AN TG 41 T JIGREI ARSI Fe1 200R |
qZGl FCAED AfSymet ifeaa ww a+s o K sz | @t afsdm @ @ Jrfee g
&2Y FACT O LTS 87 F O TP &Phoa Tot | I B-Rieep e e wea ol Aew FAck
ARG Jifer Sifies T[T < e e Fe I O[T G e ezt F969 | @35 2fed e @
LT JTGR &R 6 1T (o T AL STorely T Y @I TG0 TS J0er 3 w41 |

e cffdfert

Classification of Branding

Tos JIfR TN GF @R oo o IR ST =0y 97 ERI emaSiE @r=ifag Tog T, *1$,
T, BIt, Ce, 2SI TR AR I O AT AR (o IR TE @ W | TS (@S
FLER 2N FE GO I TS FACS 2 G A FIE RIS s @ze 0o A | e [fey
@A FTR (TS AW | G35 ef DT @ «@a FifeR A a2 T3 ©f dTe 97 I S
TP Phod T | TR B-RECPT f0a e S ©F 2w Fac3 Ay 1 FeeACas PR | Siyines =
RITEE FIAR MY Go® ORI ORI FTLF2 @2 F403 | ez R[Sy wata Frifeera e [qqer @
2 |

s. If&® Frfer (Personal Branding): Jifer «F FAT S ST AT SNCAF 2907 AT G JIfR @ FAT
WA 2T | 5§ 7 208 e fE FIfCAR AT 2o AT | qFee e [oew Afkfofs 8 wreg
BT OItT JICT TS TS A | WA I [1S JISCAT PN e O e e [erga
T R 3T | SureeEe [T aemiteiin, RS (e, Sy TEe-aie a1 wAre Rk
U T | G5 (@ 49 Ffe 1 [(B87 Jfema owvea ey @6 97, e wer i gaee e
facecs ffey ©Ita ISR FACS AT | *TRPR S JISR el AR R A A1 @RS oI A9
20T Jrifer 41 2R | U6 1S red @il ¢ Ja b e e Fa% | 96w T StTe!
3 T e SR R SIMd HIEIS (BT dFH FACo AT | IE (@ oo JeR
T A A AR QCAE R A | A GG we] AACR GR AW FCE FAN =R qieq g
FCEACRH SIWA (L TS FrifGe FEFT 2T AT | FIET JfErs G0 7 (PICAT ((Fea5s o A
O3 O] FIeT© FIGER CFe@ o7 8 FI0T GR OIS Gieey IM (I TRRS e Afpire =7
I CIBT (12 JPAMCEF SIFIS[(F Fo2q® FAE | NS AP (@S 92T I T (T HFeT o] S
PEACR, AVUE VLT (FECd G FCE (PR P 2@ | A#AFIE G0 AR TN 00
T 2SS A (AT A=A (@B AR P A2 NG#HR @ AR N AAFR AL N I
I ST A GBI AL T | WGF O FICEE WHOSTeT AP QAT AT AR AT AP
FACS BT | QAT SASF IS O[W, TR, I N G T Ow T (FF (A% LF0g Al
AT 2BMHT HIICTT AR | QLT SR fTEE TSN & FE (631 I8 | JieTe Jrifeza
S ST (@ 75 41 AR (O PN SRS Tt 341 A |

BRI BI-5
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3. 7 R (Product Branding): SISIcwa BIfkfWes Fecal <oy 2fSea SR | @ e #APTR S
foeb ffeq wew =iffoe | @ 37T APTgReS SRl OtAR AW, @, s, o A camieR Srpes e
2fF | AGRNS GF GFIF 2105 (AF G (@FEAI Aol A ST THAGI FAK & Aoy S FA1 =07
T | SRS (ST A 2fs TR @ (GO N Aol RGN ¢S TR G Aely Jrifee T4 =07
ACE | GRTIS TS JT AHOTS Y& 8 (@S #¢f T o AT Feq & #F Jifer Fa =
AP | TS FER 7 TOR ey ISR el T IR A ANTG ATAS ST ST AT FC | G 2I°07 '8
(SO (MBSl Jrifde 41 & | @6 AR APREG 8 TH [REPRE APRRET & €8 O]
FIfTR 1 =7 11 92 92 @97 #tl & (@Foltnd (AiEy oy TReR T AT | O Jriftre =7 oy
TFCR | SRR T AT TR @ — [feq @R« SAmia e« Jrfer Fag (ox ebfere
TGRS APTR TS IBIRCT ~Aey JrifeR FACZ | NG, IATCOR AT (GRSt simir=iif* 5T, T, =oT
T AUPRR FAFOI JITAT NGO 5T TR | (RNNC [ AR 9 et Jpifeces
GO G GG AR 7o/ o] 10 FACR |

9. G FIFR (Service Branding): GRAT IR 2[R G FERT FCT 1 TR AICF | 20607 Jrifer (A
ORI FMGR GFF AT 20 ACH | TS FIGRT (TS [ GR (FEPTR G CHA'S T F41 2T |
w2 ERE frere fog ArdarEs tafEy aree I FRe CRIF Jifer @3l bricefer aa =@ wier |
T AR ot S RERE Fifer IR (R AP G SivaEe [ og 95T W @
CRICE Jfer FM AT = | IO ERE AN WS P (R | O RANT GOrr Jifer. @3 39
@a@ngﬁwm%rﬁgmmWﬁmﬁmﬁw,ﬁq@,ﬁzﬁwma@ﬁmmﬁm|mgﬁaw
T R AR @y TR [eape Fa0e 209 | Io* GIRSEE O SRS TGS ©ICEG (¢
@ AT FAE AN (! AT @O AR A F (Tl o F90% | ©I2 @R[l AfSBpTR T9+
o G TCa SIe O TC Y @ ST 0 PR | G (W Afweao] Jifer e Ararerara
9% | AT @M CRIF Sotesd [{Raa9 q-l GRS IR T =0 | GRAF A (@FO[F GI0T O
TR COfd TS A | (O FIRA CRI TP AILFIETS 0 S | CRIF TS FAIR 40 A0S (A |
CRICAT 703 T W GTRT [ (HICAT I 74 AT G &I (T Fifees eifs 36 | Ims GRIF [
402 A AFSHICTA oy BICETCER 9% | AW W G I (@I IS 8 FAes (5w 03 | o
TSI 2SR FA AT CTRT QAF I (Sl TEB SeTe A0S 51 |

8. f6s FIfR (Retail Branding) : JfECE T2 LGAT ST CHIG LT T 2 O Ol {06 Jifer
I = | ST AR LBAT CORTEIS [RI0F FACHHCR ALTT JifeR T TR | =RFHF Mo LGAT
GO FHH GG 70 4I=el cofd e [T JifeRr | QrePerd W Yo GBIF IS ASA0F Yl Cof
Ao AfSD ey w@Ug @i Q2o I ACE | 27 T ERT G A [{eba Fifew g Adwr
T A | @AF— AT AR A O (SR 98 @B (TS A-W R I | WS 0T gy 2Aely G
AR G (T2 Y5 GORM AT FAE @RTH AT ACACR | (T FECT LG CORLTE N G A T
VIR T OME CORSE JIfTR T | @6 Goltad Rifbfe 7o @ «fewm =3 12 Goread
(FOR TRAT STl @ TJ | (FORI ST ATV GO B TR GR ©f AIGS @I A
SIAE TR | LT (ol ST oSl 8 TOMe (AT FACR, W SF Ael] WIw 8 fofire =y
TR A8 {6 ORI Hrees Jifer Face | [bs1 GRS G=ieR AR G GG It g Cof
T4 AT A (O] AT w0 | GG T KB GO G O (FOEI BT YR O O B[R
©ItME FBI ISR 3¢ AT |

¢. FCACIB FIR (Corporate Branding): IR0 Jrifde @s @G Jrifde @6 a1 o7, G[r A1 GO
ARRTS @I WU afodmee ape ¢ e T AT | FMRG e aAfedieam wm, @ear, W=,
WIS, STy, T G SRR AT WG 0 | G5 A e efedier afeg ¢
TCIGCE B R | 9 AT Aoy A1 GRT Tere efspreaa fogpar vy dfewfrs =1 =7
Ffen @Fer @G o1y e e w1 = g St e srest s @ | @A Aoz
AfsdTea T v efewfe zx | FTMEs T e S JITST QAR AT FAEE JTe
FEFER 2o “fkfbe | Ffiead e @b oF A1 goFs N T T | 9T NCAFSET
D65 TEE AICF | U2 BIHATCT ACACR NS SN, (@ANF— (FACAT, AEF G, 1 Al eferwer,
repfer,, e Foniv | FAE iR [ ¢ e SRR 607 TPNEE CFea @ ST ey |
«ft JToz @ IFFT BT GIFR AFHLTCE (FFOT IR | SR @ FIPR ARBENS (@O
AT FRYS A | FCACED FIfGRE N epo Riemd ¢ Rewwt e oo shezr 33 | gers

BRI PBT-53
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Feofieat Frifecn foafb e T A 200 ACE, ANI— @A FAera €7 5, =S gagrem Jr
TG FACS B, IR IS CHIETRNT O[T TR FCF |

FeACs ISR A =7 @it FF @i A @ Fowieg G T R ARSI GGl o]
TR I | DR *FF (AT (7o I @ 97 [{Jfe effoviera Toe ol aferif e ks
WfEre B NS ANCS oA | FeAeAs ARG @G = A @S ey efefafig w1 @w—
e 1f = afsfafig @ | e effop ™ sima Jecs afFE (T &=y FeAcas SIRveR 89R
A I A |

v, (SeNfEE R (Geographical Branding): T4 (FICAT =127, &I, O T (TS G FAT 27
T4 OICF (ICATeTE JHIfSR I | “SifSl IRFACTE SR — «ff Aeetemics afeffag 3 | SR
Srea ~1ifet =R afsffag a0 31 oremee Sl *=ace afef g 303 | e Afes™ @ G,
RO g AT R I ey =ty A1 TS JifdR. I A | oI N 1 AfSHIC (Sieanfers
TR IR R | M @ GBI I ZACR A PR FACR (18 I &l O G061 qdero] F1er A |
GV SR AT (ZICHT, FBAN ORI AT FTRRE F& @ Topifer A o Af o A | @2
AfSHET Af's I27 IRFCHAT =g AAITHA AT TS FCH | G (@O AR 92 @ITE=e
IRECARNCAR @ 718 SFEel 0 | T4 [T Y0 WA WHC 90T AW 6 MGre Cofd YR gf©
E =1 ARIIA ERT A SBTTR SR AOPTRCP (SR JfSR FACR | @NA— SR G2
RS A 0% GHRNSCACE FA I A | (SRR R o T Grely Fifer =1 =R A |
TP spreiEeer [fey afepmi iR e SesR WAl 7oz | IRFC (CHE, WFT
JRACT FIF I ARl e [{feg o vl afeffag T | oo Jrifee aor
SR A PR SIS AP A GRS JANCE I PN T | (S s ooy e
FACR G FICRTI SGORN BT W | GI6T (CR WG, #A1f, AR=eA 8 MR FJerasierol {7 74
(PICAT e TAMA = O OILF (OICNere M= oy Jo7 27 | SWIRoTa bR S =Y,
eI 1 1 e e SIBIACS™ et P I AR | IS FIfe ¢ ARG s @
@2 Frifer JroF Oitd I9Te R | 26T I @ ey Tty oiva e I a8 Jrifecs
PR FACE |

q. RYSS FIR (Cultural Branding): AT ARG, TA-RFS a1 A2 @PAte @iopT w0 T
(P FHIER M 2T O OF ARZOF FIfER 907 | G0 [oe cifelr W@ qems Fewean, fowrara,
o7, I I GF A0 Z AP, AR FrIfeses wiend Afs Koo v o =70 | Re e @
T AP (A1 I G TRFF oD Fifer Idwa QNI A= w7 AP | MRFNOA A0 ANerT K4 e
G ARTEN A 27 | ALFROT A AA-ASAER Toi7 (789 Fawg Fifeszs et 8 e |
ST ST JGR T et 7, «fs ol oty (et @ o1fs a1 BT ST AT A
G TN TR A ToMHE @M I oo femts e g 31 | @ @36 BT swfe
@A #e5f5 ona Besfe (Foiva (@it Sl [{tafbe =¥ | @ERrN qR (MRS @ FRfEw
€ (EFITMA T AW WEM TRIMAG @R | ARFOF FOCT AP ARFroa ~wprod
TAMHeE RIIEIR WS T | @ore 97 MR 27 AFE @ SIKE TR PR @ 5E
JCERE IR | 9T JFIGRA 4N TN o8 SFCGA AL [CIpel Fa00 = | AT Al
BTCACAR G R AT SIS AT FT GOIRSTHIITS P (@Fotnd Wiy (el A7 | oy Taae @
SRR AL AL FAF O ARFOF ~ARTST 0% | U2 ARITENGECE AT FCH ARFrod JoR
A S | G AN e TGy 231057 eber oot a1 «ft AifSsan e e | @ aft
SN (AT FTFOIE [ ZAR | OIR JGR (ST ARF PO &=9, ARSI, WA LSBT
SIS v Fa00 20 | Frod Fifer IRFFox M i v o =@k e = «q /=Tl @
BIRIS

br. SRS R (Online Branding): %97, @RI, 5= A1 efedies fofeb e Mfeam s qnfee S
eSS JFIER 0 | ST ¢ Sy «araa egfea FRee ooy I ERr FfTR TAF A2 T (R | 9F
I (T W@ (@S, (GRS I ITRIAWACGR TGN A0l A GRPTIR IR F 0] | SR [RICH 217

FTf5 7BT-50
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FIGTT [T Fo@bT AT (0% | 94T g 26, 75 TN I A7 e AfSdra o #1e07 A1 @RS Jrifer
FACO AR | (T [ W FAGR Tl JOI L e 3 TR (FOrd T O &l
TR @ W Sowrely | e GRTSHT fearmetia 1o Sweds Reasipmz T g [Kafea sed
TR | OCF AR MR 8 FRANTS] WITT AL T30 Jwd JFIfR F1 AR | ARS 407 AE G
IR (FOMR SF TG & 2 SDACE BRIl (MATe I | AR Fg em#q FaceT AF GO
ARIOIIE Q7 FAE | SR JIfGEE & Fa060 q3fs wwged w7 | afedm «fo oFt IS
AT AH @A (AF 74F [ANCTE AT 27 (TS =M1 | QAT ST @A =/ A GRS
M 7 T~ TR ARG ORI FACO A | I @A Afovis Geifexm Rerar Fea
TR [, GFfenr ayfere M Repivn W $6T o FACO A0 | SR JFHIREE CFq
A @M TGN R oSSl = Facg | 2fopita 2feans et Mfes W4T gvwerd
T FACO 20 TS AP THE (@14 IR | A2 JIGLF T FAE G AT @S TP
e e = |

5. IFRS Fifer (Offline Branding): fefeb = ffSa 2@ =fay A1 ¢ I & (@ 70eT (it
I MES IS T OICF AFAR JG2 0T | 5T TeT2s SAEfs Qos a-ifEs o3 | (T FA F=To[
I TOSARP MRMCE T 7 07 Jrifde. I +IfpifeTe 20 oee Srwetas Jrife I | @ [feg
AT Aafs @H— (AR, e, Yre R[eerw, TP I, =PrtE, e, 2ot 9
T Torfn J=E T = | BT (PR GFOT AfSVIER AT 79 SHFE EONR BIRee S g
Q@RI | 26ty @ Frifer N (@ror wiqed, el 8 afsfat @RI =2 1 3T 2 A0S AW w112 7
UYCF O (FC AT o) (T A | O GGor [oltaq e Teeie JRER eFg SNAPRT
I (AR | (T I e el R ARG TSfR 7 R AV AF(GHTS HCAM-I(FT (R SItwe FICR 7el)
FIER TR G AFRCAR (I g TR | wpgeyd G IR AT I 7% 7% ead 912 gl
A1 A | OTReT T AP TR WA 6T Far =7 or IR R AR e w4 A |
RG] T GRCR PR THRCAG I = A1 | (55 REAem Jrifdr @2t s e diea =
A | TN @0 T4 F2fed B-*1F G2 FA0R, GRTSHT I e FA0T AT (LR TFIAE
2ZW TOZ O W29 Fifee I ©ItF W Ha AN THAYHS 2007 | THe AN qFeNe JifSF
G 0T T FACR | O AN T2 FHCRTA FAONF PR AGLERT Tl TO© | S
TP GYFS TN HICAER LA Aol 8 FTR TP O (TS %W ICF | AP &l (@ a1 (@I
O @RS A TR JEER ML IE AR | 95T N I @, 5 Foww wiE wamiE
TS GC® BOR | RG] IO NS R SR A oo IEET qR JITS g1
PO ARGIFTS 2007 | FE, (IPGR AT G COR (AF B O ©f AN @I NG SI2AeT
TR | SR (ORI STAEIRCA #AT SIG[R bR G- STl A (SfeTeldl (73l J0R |

@ APRCFA:

ToTes I O o RAel arfbor I SfRea @I =49 3 GRMASRT @ SieTa Teg a1, @, 881, 5y,
g 03 ©F A0S ARMDS (@Fowa AN 91 <@ = | SR SR S 40 AR I ST SId
T, % A1 &S ew Hace A | feem s [ifog w@oem Jifer @l a7 | @— 93w e [{eem #fibfe
§ ToF (B BT PG ~Af® T AT | 6! At &S oS Wl JEg &y Aoy FifeR T 20T AH |
TR CRITRE FH A JIOR F9 TR | CRPHRE OF ~IRTFR @+Ey M e 1 2R | 9[-
ISR T4 AT PR AT 1 =Y O ©IC Koo iR o1 27 | FOAEs Jifer v G (0T 1 ofefy 41
CRI FBIER TS (@Iar fE 2f e ebR ¢ Fifee F91 2 A0S | T4 (RIAT *12F T T ST Jifer
9 T O OIF (NP JR 0T | (AT ARG S, TA-ARF S 1 @A fif 2ot et I Jife w1
TR | IS =19, G741 31 elfowaes fefasre ffeam was qnfee 1 20z | G=IST IS SR G SR
AR oA TGN G IS YA PO AfbITe 2R | TR, (ISR A Rba GoR (T 7R O of
AEE AT NGTH IR ZOR | WGR (@FOIAT SFTIZC #T SO bz 3R SR #Ad (Sfereil (il
TR | (@ T T¥F SR AR 5% T R WA &1 R[N (718 ©Tvd IR Ay Jifer I &y
SFIER (1 73 w12 |
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Importance of Branding

\Jar)

@ A 0T AT

TG @G O FCS “ACI;

o (SIGT @ MANET GBI (AT G wg I FACS AR
o AN Bt (A0S FIfERER ey [oead S0 ARE; 9R
o  JIMSRTA FMEHOPTR I TS ARCI |

R T w0y ARSI AT AT @A I TN AT 7 | FifS G A A T e e 3ews
o 91 = | S AfSPIT IR T @ AR R0t 307 | AR s Afovis e [ T
Bl e e A0 | IR WP FACRT @bfere IR | Gid 0L PP JFCSA AW 00 I+ 20
QICOT AR A GIHCTGIRT FRCEE I T R, BIFE QT I R GR FACHT WITSH 71O A=
PR ASF TR A I | G VTS TR RG] (@FOTns N N SRY CH | JFIGRTIT NG
3> efeviag Afes e toff =01 JRER My g fog @By s I0 IR AT o[
TG 2T HCS 21 | I ARSTA 219y (AT G5 ARSH O AGHTE AT TG w0 |
[P &F (AF2 (@6 IT 3 foes Jifeem afs ewg Qv 1 MaIE | SCde JifoR. @
R G (90 AT GR el e e SR JIGRTAT F1e 711 =4 901 Gl A1 e | 768 Jrifer
@ PR oy e SN TR | TSAC P AfIeey FREE erg GroibT fa (e @ e
T P &S 751 R FRIaoe a1 20 |

JIRER Ty

Importance of Branding

Aely (PR 2Pl S IR FTSAR 20T Fifer | wLHifer wro ARAStaa Feet 501, e @ fefersie
R0y iR wtae wwrge| =@ Bt | ObT TS AR G601 AT Ao A1 G &=y fers Gl tof
| AfsrEfreR (F@ GG JIE AT GI6T AT AE T (5T AETWT 0 GG
TS | JITRE FCT (TG 2B TAFe & G 7 IR (Fol ¢ Trgaare [feq o Trige
R | TS AOFOII Ao FfGR FACS A1 AR Afeviraae Ffo & | T efsrirerge e G
B G IR o g | fey ey yitcer @t Fifeem g Togree R SICsbT a1
EXGIH

3. (SIS YIBCPM (S (From the view point of customers): JCE S corerr [fogeng
TAFS 0T AT | T (ST ne GiRTBIe (A0 JfSra ergaz Sensr S0 20 |

3. 215 5% =4t (To identity the product): TR FRCe (Fo OF FifoFs AeFGrE YT G2 *[Ie
FACS AT | oo IR T G0 G5 IRFBR @F*FT T S #1607 I G e ef sy e,
@reelt, 5, By, @S, =fely Wiy, I Topifvr F0a o e Ao (e Fte o @ W 1«7
T (ST AE2. (A Al THF G5 AIF 57 e FA0o AT | @H— @IETH, ST, IS,
GCT, Bl Tepiv SIsiens Stz 51w 2ot wAffee |

R, TS 245 &F (Buying quality products): I5 &R 7T (@2 260 N o3l Wi 30 A |
LTSI JFE O Aoy NP WEmreld efsfaig e | A qiee 2 *I¥ W7, ©Otrnd FICR @ITH
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GG FCF AT | SRS 92 T WS SRR | AR SR 1118 WG 47 I =~ AR | FC
@I A1 FIT8 9 S T O 1 98 qepmre 96 @ frsrs! (e Q6 |

©. G Wl 3 (Increase buying efficiency): SIPTT @1 eifera GG &ifbet a3 | (FomT Ay @ea
e Aoy @R TPTR A 0T ACF | AW A0 A ERI FIAEE T (@O RS TR
GG O TR RCT IR | FIERCTT T (@O /6l TR o] i AR | ISR TG (@Foriel
SR T TRGFTE AR P AN (A A | TR T (@S0 TS THFOIF AL O T SR
FHVE FACS AT |

8. AT WS (Help re-buying): R @R (@SR A M« SRYF 970 I (18 FRCA (ol
T8 (PICTT 21 W e TG = =11 | SIS 2 W #19 (Fol M Aoy (20 =ife)f 9fe «7re e
O(F 7T (A (ol OF JISH AZW FAF | GF TCH (ol T2 20 T FACT ©LF2 OF F(T €2
ffve e =l e IS AZORT 20T T | GOIF TR NG GFe ALY (ol & Ared s
(@Y AfFee =7 |

. T 8 AT AT (Save time and effort): #eF T AfFAT GG GG DG | 0] FEF G GG
(@O AT AT 8 AR TG 2T | TGN ANEL TO[F GFG TS (TS TARASC 2 &
FACS AT 7 | OF PGPS #[¢l (@Ol FLEL ANG FACS AT | 2/ T (@Fold AT 44 @S AT |
T A ACH IR I AR (FOHT S JIEFS A G FACS A |

Y. AT 9 (Product comparison): ST NGO AR WLy @A el A JHTS N A | e
TR Y (@or ey f St JTed I 9ol IR ACE | GFE (Fol TG (@R T qATs [fog
R JICST MG AIHA I(E GR A OIvd welfed | F4r-spfadr [{eavar s 9fe’s @rw e azet
A | T JITS gy IS #ACelfa AN G AT A 38 e AP |

q. SO I I (Less possibility of cheating): Rt GlifFTs REPTIR @XF— =97, 77, I
A5 T BeAMFeR g SIHPIE AP | LTS JIfR T 2AGAR TLAMBACNT R T Ao PIPTR
IR R A | KT I A T GR bR IR R (@i =eas (Fa [Rgosd SgE A0S |
Fifeeea W= e M T [AWE S qR b STHPREER IS A e ACE | FE
(FOVE LolfFe RS TR I AT |

br. S2F1S I (Legal protection): Rotea (@ Jrifde SnEwere farsrer ame I A | Jrifeewa
R R GO WG TAWMS @ O AAPRRES 75+ (ACF T Ao A0S, (ST (@O
FEFS A% G R (FICA T TP 20T UG AR T 6 S 7S FCO AN | PIOF© fely
(ACF (GO Fo2 F(T TS 2T G (T G WS AT G- FACS A1 |

5. (@Fo! 7@ (Customer satisfaction): 1oTT IR0 ewged [ == (ol 78T | IR @R (@l
N AT TCS | (ORI FAT SHYET eas AfSffe e Aoy @7 F0o BT | G52 QORTR =Tw-
JCST A JIR I GF I (FORT FUAR e e I N | A AfsDe Fwes ooy @ w0
(O PTG Ao T FTHAOT AR | P T (@Ol A i wewa efe erg o1 fear sieers
281 31 fTeniReaa e @R ey emiv 0 | O (@Foitnd @ITH WG FIRIT I 53 fE #(1® |

0. e fgf$AieTet (Marketing stability): 7t fBfeRierer &y Jrfer «afs sy afear e
I A | JIEF© *F [oRa T AfSH OF IGR R ToEF TS AF | T oD T=ER
SIAS A FHET FCS AT | FIEF© AN A (@FOTa SgFeT WASI P frapere 7zred
T fSrIIeT GorTe #I1td | IS Mex #y fes wea Koy eifdw (woine e fog foy oy fem
T = | AP FGRER NG G5 A feier Sriar fgfodieT A= |
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4. Rermida g (s (From the viewpoint of marketers): Jifercaa SR RAawEee
RfeFeE Taie 2@ AE | g RASEITE qiEcael (03 FIRER SFPTIR ST Fal Z0e:

5. ¥ow& Ff® 0 (Creating image): IR JfGR JFICE TH @ 0 IR | G0 ST JTo effosy
Ol G5 @FAI (@I A0 A GRIT Aeed AfSHT 7S FA0e AT 1 | ef DI Tl 87
R T | (@R o1 @ G W 7900 (IS 4l Fo elfSfdre a1 78 Jrifeecas Ies | wee
O JITEFS AT NI efSBIETR 2o I G o Z00& (2 20F AT |

Q. ISR AP (Market expansion): @67 &fSfe STl e (@<= MR BIfEnT <79 I @5 T
R @7 SifEwr TR R =SS oG | M2 SARCAEET (EET AR dgeal AfeYI | @ WR
VR WS JSANE YO | TR @ T@ SANER O o) [arx T 77 I/ gyt wigfew vifzmr
AR | GOICS SRIACS ST TS FCACR ACAT BIFRAT CAC et Sesl [emen2 @ |

9. @517 A4t (Promotional advantage): e Keareiworz Sy Koo et Ree sreifrer w6
A | o7 BT O @ @6 [ @ | JFifer 7ol I [ 58997 79 | SiteT JTo
frerg fReariq REe F1e 3 | GBT Y9 =& ANGS @RI SIRAe = | AbIEE Sl JNSARLTT
IR T IICE A A | ST 8 effsore e [earvia 276 Fce wwgeid Sl =F e 3¢ | 77
e «aft afsfre Jrres sy @rifg R gorw w6 TFen aRaie =@ A |

8. f=1 @1 (Marketing strategy): JTs JifeR 20Tl «3f6 NEIAGF o0 T | QLT AT
ARSI (FOIAd A A A1 2 | JIfCEE MG SAMAPE IS (AF NTEI IR
TR FACO AT | JTS ZCACGR NG T AN I AR | SeAWTPIR A0S Yoo Aoy ey Face
A | IS JRRCEE NG GAMARE! A o eHael FE AMF | T SAMBIE PO ({200
TifsE R 2T A |

¢. 2T [y Coff (Create product positioning): #teid SRg (o Face Jifer wwmgsd ol
AT (I | 6T [T 2T AN T (@ TT90F (O T OF BIRCS e (@ 377917 ol = JIIeed
ST | SR (ATBIC AT CPICAT I T A (T HACF GROT BT el IR SR SO 2= JTofo
e 363 A | [Krareits @l T e @, ST GH0T @erar= A EEeTeRd e | BT =P
FIRET FRCIR 20 ACF | 707 WG R PR JIOF© AR (@ (@l (@ T dWi F0
Q8O A |

Y. 7 BifAr 3@ (Increase product demand): #ters sifEnr Jace e @ ofFHl AR 9 |
CPTAIR @G AT 1 37T 2T G0 F1 Y TGRS (ot AT | (@l #fely T e
I FET O AT JSoA T WA AT | GRISGT JFCSH AR (ol feer 21o5fs @ I3 9 S=rens
G2 e A @ 99 G oK 7 | efefre ualt Jre Teree (e @< T &5 e oA |
T JIEFS ACelA bifewr oIS Ifa o |

q. afsrifer @RI Far (Dealing with competition): I$TCH fSTRANME FPICIAT FF A
BT AT 472 FCBT IR | O o) IUYRRONI R FACS AR T&2 ANSMNA (I 4T
T | ST IS T afvas @ o s @or Afiers =7 | afsfe e i @rorr e
HENFe AF R N ARG JFCTF AN 8 QFARFTE FURE ICa | GReT @ afow afn
G (TS ZCS BT O O AL 1S &AfSHR {0 I 20 204 |

of. SICE YRR (eF (From the view point of society): Frferam Fied e [Kfegens T+1ge
0T AT | 0 e 7R (A0S ISP S F ZC:

BRI BI-3q
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S. T WCE sl (Ensuring quality products): IS8T TS (@Flae 26y T 7w o
ST | QU T AT T T G € O T I | FCET {ANTFIACE 2T T TS @ ey Teed
YRAIRFS! TG AR & RO g @2 SO 2007 | THAMSA S (ol HB ¢ Otid K0 A
G SACeTE NI GBI 71d AP | T TR Byo 8 woe N oozl Ry wea e Feiice
RIS FI |

. F9F 7 @99 (Introducing new products): GFReM Toms GFfs Toa “°f (T T M
AT | SN FE (1R AT (FICAT Tg A0 TAMCT G [T (F@ OIna TN A (&*
A | (T DR TAWM fSfezre e Tod Tod oy fog fog e Togew Pace | ey Ngwmod
THS @ T ~A°F TS BCF AWIEF I HRITOT FACE |

. ReFr=iig =gl (Seller confidence): e <rT =ty T Al o AEF F7 Coft 27 |
I TS R e FACS [ ARWICIIL I | QT 2TH Q9IS T IS AP SR (ol '8
ISR 7% A AT | QU MK ISP AR NEAS o=ier A | ARSI JTeFS #fely
T FAC I 1 | JTS &fSBIA ST I NP2 FACS TS I | MR ANfEende Rewesa
SR BICER T @ FPFS (+I0H 78T AT |

8. SRR NHwE= (Improving standard of living): e 538 ST e (oIt S
fe7 Tod JITST 247 @I T AN SRR T SFC TS FACR | Hepod weifeq A e
TR SRR T T9 @ Te 200z, e o ergrd ¢ ey o e [abs 2o |
IR T (ST TR A°ly DTS FCS ARTR IR SA Tfe JEFS 19 T T 20R |
(ORI TR I Wl I #ATT GF IS %W B 8 IR IS @ea s =7 | T Jrifereas
AT T FIR@R T TFo =7 |

TSR AT JACS AR @, WY [ g JfCw oFg FoRHN | TS Jrifer @Foma
PR S YRR 2e1q [Eb© 2 R (FOwd A G061 IR SRHT 0o & | OIRIel Jrifed
YT TG ARSINAR (B T4 IR | AR ANfGe Jrfvecm ewg g e e s |
O (FAMNLE “of JRER & AN @EICE TGIEE IS JI2E IR | {6
AL FofG &7 @NA—C(SIT, TAMS R e 760 i ey v e i =ievz | Afdceica <=1
7, G5 AfeP 2fesr qreea BoF Aeee 20 210y Fifeeas Wi s T 20e 207 |

FifRER Ao

Limitations of Branding

TSN efSrifronF Aers 3t e BrF AR o IR S JTAHE | Aoy @FHeR
GF> wQale a3 20T TS | (OTeT, TLAMTFIA @ Fe SR MGy [fegens Tige 2eete & (=
forg wPIfT FCaCR | R ifSetaa RESPTR SCEGAT F4T 2

S. BT (High price): iR @& SRC6CT @ TGN R o0 0 | 911 203 AP O S AR
THIET | AP TN ANEGTSI T HIRC® fawd 5 e (@Foiens Thh JITed =4y & F0o &7 | e
JE AfSHR & AfSHE SF 26 FACS 2, S eI (@Fos S e 3 swiem
T G ST LR FCR AT |

3. GFHHA @Y (Lead to monopoly): ST ¢ &fsfe FEr «F @ oA IP AR
T | OIF SO I T TR HA JTS | GHCHLAT AT (@ e Pl AR G Afowets
@RI 2TT | GFCHHT TG O PSS G (AP [OITS B e AN e 7 o6 | T
S AR Tl (w40 BE GR T AT (O I | GFCH B3 TS (Foitne f[fegery Fieaw 3 |

3Tf5 ISt
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O, S ooy @ex feife (Discouraging from buying others products): TR AtelF 2fS (@FoRT
M M@ SIS ACF | R (O (PO ST IS 210 THRCAT RGP N0 0 1 | PO I &
O P OF PG (FICAT 2CNH FH FF 1 | NI FATS @ AT 97 2N AOR 2 SCAd
(FS[Z SIMT L6feTe JISH AR @ T T o/l JIEA FACS BT [ | TS AP (A A 7S
TP e 2/ IR (AP (O[T (e 7T |

8. fk&1f® 9@ (Create confusion): “iey @z 1 Jifer Fea (o s T =t | Sarzgerw=e! =1
A, @A (ol IR (R e 7w [fog w@ma Gifess e /i 67 | [fog Jites wx,
C&e, 0, ORI, WFhs, TR Topiv Koy s =0 A | A0or [T feenna Jed eog
2 FAF (BB PR | TCE A0l ARCWI (G (ol [T M 20 |

¢. JTIZT (Expensive): JTE JGH o8 I 7% | IS TFaeed &+ o Afspes o wid
@ ¥ R T4 =7 | IS AfSHR (T Gl 8 T AP (@ LS | TS 21407 LTS TGS '3
GFAR T | GiF GRATME F6 TSl BIAC @ 20 AMCF | T 20NS (ofd FA &) ([ SN0l e F6
FACS T O I& T AT WICH A0 | JTS A SH GTOIB12 IR (@ O (FT ST &=y 7ely Jrifse
41 TS 2T 7 |

b, 27 #fFST JfF (Risk of product switching): SAMAFET SAF T S SHPR F7e FACS
Y | JOSH A FRE (F@ (@FoP MRS [RFF 26F FHRE I 1 | NAS TN A
(FOIne 0 PoFo MENCTE 79 FHEIR F ACS | T[S I SfSfe Toa To7 JIeFo 7oy
TFYE R | TP JIOF &S AT WL W2 I o1 | ATHCG ST TS (T S T8 HIo
AT A T JTC I PTaTe 2429 |

q. PR @7 =Mest (Scope of branding): IS efSIFerFE eI &R 75 AfSd R’ SITna
ACE ISR FAC© | O PR Ay WeR end IR a1 I 1 A FAS {7 GF0T 7® = 1 | (@F—
T, HF-I11M%, Sreaiat 71 | FAYRTS @ FFeT ATl M 9 @ SIS F0F SIvd (Fd Jrifse
@ T I | FRGTS HAPTCR FfGR ASBAE TR TG (FCS A | WA (@ T 2T IS
bifewT <& I oitna iR #rees 23 = |

@ FHIPRCFA:

S (P ePgd SR R TR =0T Fifer | efscafronge e Tre aem g Frfees
ofil SRR | ey, [, (wol-fRarel el wwiees [fen ovtg it wwged o
A | (SIS (0 JER (T AT ST AR FCR O ZEA: (SSICA &y 219 fF5S a1, P
AolY IR BT, (GO TG TS T, AN 8 ¥ A T, LSRN (ATF T 8 A2 I
T GR (ol TEE Jaw T | AAATSRAITE qRde @AeF Jifer ol ol A T, @@ —
STl FONE YT A, I HoLPIRe @ Rofeey (=T =l 4T, ABIK [T € Ao S[G Cof T, AU
oifEnr g ¢ FRaFpretes oy 2 T4 GR fewiTer (HeTn T ToNfv | G=IeT ANCE
FifR @ e T AR FA0R ©f ZCEM: AT FHF ool eqnia T, Toa 27 T I GR
AT TG NI FRR@R T Saie F4T | A JIfGTE NS AT AFETe IRE 9
g rme! ARERFe & | @IF— AT T T R, GFOHA TR IR, e [
(TR @I T AT @R G567 SHAS AN (FOIVd & Y I3 23 Mol | Fifeezw [feg s
T AR T @R (S0 W ABH FRACR | SR I8N efSrifeETe e e
g TP | O AfSBPTR SR #TeiF JIMGTT AR AT AN @ Jifeers WwAT g
2nle PR |
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+15->.c AR
Brand Management

@ v

Q T T SAf-
o IS JRGAT Il O S -CI;
o T IR ~Ifafy I FACO ARCE;
o IS JRYHTR IR RTATA FACO 2-E; G-
o fRo1 ¢ IS = Nl Face ARET |

TS JRG =CT G0 AR AT AR AL AL IF0 IS 2T T, #efT 2Cer I&0 0o, ey
THS A0S, JT IpoTel 2 Fare Ao =1 Il =fel e SAfRpEE TS 9ROt
SRFWF AL TG TF T IS TS G WA NS A0 | AR Sty STt #1077 IS
IS afsferrs FAIfy FETMT Face = | T Afedl ¢ PerR Je ~REFER & IS
FIYAF Al FCE 12 IS JIGHATR FIERET | JITF T Ao [REFIT Toyedre 8 s SAMmeTe
fREe @ AATPNG 20T FE JRGNT 9= Fer | JTe Gg# ey [feg [ [emma fog fog
VBRI (AT A TSI A FCICRT | O FFETR (@07 (JRICI (0BT FIACR (16T 20T, TS B @R
T IRARA 8 7 G T8 N JI® FIGA | I8q I& G wdAis 8 Rpgrieas oot
TR BT NI 76 I JIgeae [wae F0-3f “ffoe | T@ooiees @t @ iifaa siars
T FIGTR THFOR TR o | Troice IS JIGT S, aho, I FACI TR CFa feeT
Ffefers-smifafens 7T efep=z eine afevia T At ey s 2 [eavr sz |

IS [P
Brand Management

(SIS SIRRWIR e R N<res AT Sy Sreits w10%y Jre F015a freaer, A= geow,
JRAR ¢ THRENF FHTE G 0T | AFOIC TN TR G AR0 JHCN TN TS ARIBITT Fall
T OCFE JT I I | TS HIGR AL 7 Z #felf A @RI TF o Jme 7ol tofF
40 | P [AGA G S ARG, FTHCAY IR FNETR AGS e AfDEH ¢ fazmees ey site
A | Brand management can be referred as influencing the brand image through various
tangible and intangible elements.

THTE JIGTE 2L F1E T G5 20 I O & JITS I8 T qR SIS Jreried afedy T |  f5 @
G5 e T MG (ol G ARSHITT T4y G IPTIF TG 609 |

ST g TN @R TN SAMIN TCACR | GFE JIGAFS @ FF] SAMPRLRS Ao IR &
e =1 | JICS TN TAMESTETR N IR 607, T, (ew, Rea=1w, €%, @, . Topif |
QA I SRS N AR (O Woeeo] G, T I F6 (@Ol Afefem ar
FOC LT AL (FOR T | I IR SN P 11 O AR I QR WA
RIS JITOE FHRT FACS AR A |
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T efov &y g Reee [Kiey Sriebomes TRl (=l &7 | 1o JTS . Fa9 b3S IS
JRRTT SF IO B[S | GG IS AT TS @ AR FFT FCEF AL JITS G
GE® AT | IS TG 2 Sl T (SR AT AGEF THF e Ao fsvieaq Ffews
TH G IRITS! T | TS FIOF FRCTHCE JIGAR ATOART, s @ [IGHI WFol AT T4
o7 | AR T T S G 20T G G5 ef 1 @A Qe e Ruea S afsgies
T SO B[ I G PTG GFE A SRR ARSEA 2o, Teafdeaad, I qa Fagee e
I e 27 |

IS RGN FIafer

Functions of Brand Management

IS JIGF Cfere 120 e oM I | AATS FT JIGHF P SAMNETE I I IS
oSO Lo A | 0T g Sodd TAWE AR, @NF— e, ¥, eI, cmi dopifn | 9
TAMIFETE AT (AMITF, Ao CICFGSFAC, A A AFCH SHAZ F(F AT SR T 1S
AR | @IS TG T3 ERIGT (AU AT N2F0 FA W IR0 (77 | oo afsdiea e
SIS (GFSICMA T LY TG FACS A FCE | QAT IS ATLFTIIACER TG G2 FIE (D TS [F
4 20T | JF JIYEE (NFTd FERE Qele FE JIGHFR g avfere IR e | N Fewest
G2 FFA JRER [EF (A =

5. (@9l 7B ¢ e (Creating and Identifying Customer): TS JIFT TR < 27 (ol
B @R (ol HiToHT TGN | AT (MACS I I G TS FRG AfDITS 207 R e
BIfRAT (I | TWIRATH AR A I AR | 7o A7 W AR FIF FCH ©I2 @7 bif=mr AT
(PRI TR | @ O (ATHF I A[GR2 AR (ol | G4 (P! @ I @< <7eq, S
IYAa G R Cof 0 O3 o (@Ford IRIAT foF 20T | AT (@Foend e (MArs = @R GR
SRR SItid IR R FA0S 70T | IF AT (FOINF (BT R 63 [T FA00 201 | (@FOvd
@feers S1dFy JTTT THF oK [EE A | G=RUl (FOnd BifTwl 8 TA-TGIPT §F IR T4 | JS
TG MEF G “ARbIfre = (@O 7 I |

3. s Je tfF T (Creating Ideal Brand): @ e! et 77 e I<g#K A4 F1e 26!
v HTS Cofd 1 | OB IR T 771 JTE TIG#ANE FFeT0] N 0 | G3f6 ©Iee! @ 2T Fre
(o 0o AR ©f e JTe [IGAT AF© % T& Fa A0 | FIOSH T FEIAW GRS
e [ ol [RRe w0 | e R T G Ahe IRt KA e = | JTe fE @I qive
R | 9B ST JFTTT AP (BT IR, @NA— JFS A& 7T 8 (R6 =, GOIP 284F 3
AT 20O A, QT 297 T ERIE AREPR (e 200 209 Fonfv | a=iels o 3z g e
FRGACF PR GNP THAMA @N— 14wy, Fhog, Fgwr, [OE, Tqefe, e Fonm Rameee
famaT S0 =09 |

©. JIS @M ¢oft w41 (Creating Brand Communication): I 324 *4 e FIG= T1oy
FIET ZCE (FOIWR AL JFICS ARG FRCT W | (@9 NG JTS (o7 IR A T GBICF A6 TN
FIFSII (GFOTAT AN TAYNT FACS I | FIR W IR T TS TP 1 (= o et
SR FIEFS TF o P00 AR 7 | J© @ALCR & [fog Iqgre [foq s a1 @ gz
TS AT | PT @PACE BRI N0 TR [oare, @oe e, e R[eerm,
TG, AN, NOEEoR, SweNes DT @ (@FEAIET A S FAGIRIE MG P
QAT | JFTS @IACACH =17 20 JITS GR GF TG TIE Q2B DRISRAIS Lol 7 |

LI ULIEN
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8. IT® Tw& B (Creating Brand Image): =1 efovitar wrel fieq w03 Jiferem 8o, oI
G Terol o7 I IS TENTR T4 | IS TENeR Lol W Jr, @NF— AT 8
THORMT TS TN | FTHERMAT JITS 2CNST NG ol I I (58 @51 ea qrenca e S[qg= w41 A
T | OCF IER Jecs 2o FA0e 20 R SRR (NI FACS Z0 AKCRMT TS Z0Te 2
TS 2 OICF G061 Aafs 8 IR NG NP 20O 7 | JITC [P JITS 200& 790 ARER
(RO AP YAR TP | G061 JI(F OF (FORI IO (T ©f 797 FF JTS TNER ToF | (AT
Af ST M (@S S JHTT FTF T 5 TS B OF OLF SR OF JTT JCAGS NCFIR FACO
T | AT ATNACF @ GIHAGHT T TG GFIFT W | JFTG S AFWC2 Cof 27 1, 95T CofF R
2o Ty WY o1 NS fre =7 |

¢. I Afeeifar 3@ (Creating Brand Positioning) : e e B AL AN TS [ Frer
N JE HAfeieR 0 | IM [IGE T OICT JTS S (ofd FACS AT 0T S Al <61
RS B I | S FHICST P (OIS N JI0ee @eliedt, (BT ¢ SRS ==l g B (S
FTe Afeifr I | @F— % weice Wikifs wify 8 fepree NS faena, Swb fireardt 8 =
GRS e ROTE @3 JGH ¢ AP TN MG e (@oima M 3= Fea e | [feg
@R TGN JIS JIGEFNS Jo Ao @ A0F | @ 5 (FHELTER T Sy 20
efsrfrofefes @ Ton™ | ITE IFFIe AR ¢ ARG T @F I T FHET g2 FI
PR AN TS Afer=ifae FAC© AT |

b. TS 8T (Brand Message): T (IR G162 SR =0 JICST ST AT (0TS (ol @R
GG TR GO (@ 91 | JTE TG GR TG Aferifoes I 19 & IS (0TS 8GR AR
FZ R 372 ewgeyd 7w | FifeeEd «Rer 8 T EEs Fe Fs e AT A (WoTe 1 &7 |
(25 G5 TRFEFS ST LA TSP W FNCH TAGT (R | G =] ISPTR Y38 TSR AL I8
TS | @ ISNT IS Afeefees 47 =T 3 | JT I8N A (WoTer AV J® ST 3@
FACS TARL GRBT AT FC | (@O AL @ YN O =T TS (TS | N2 IS (Te
AT TG TG W, (FARN WIE AGART JIE (O 20 N R T I | TIHCETA € ({5
(PRI TS TS ST Wt I Je 8] e oiene e 2we I ¢ e Afafifr Fws
(OICACE | JTE JAGFIE JTS AT (o T 2] (oI 76 qrIfG 1w Few ceeea S azet
FACS T | AT (AR T TS S 2lfSHIe AT afs a2 Fa0g |

q. F® F6T (Brand Content): IS & @ 77 Il FA1 & CITEAR &I 2 G0 ISP
AfSffag 07 | JTS M I JFS ST QT TR JICSF AL TS | (SIeToit Nw Fe7 elfsr f[ifeq
ATAET FEGC (FENE SV JEH2 (FFPT IR | T €T (397 Af D @G Seals | I8
(FORT 7 JRRS NS g (A0S B | TR FRC 2D J® TAG=Ta A1 I 9 T
g FCET Tof T AT | U8 FFETCE (FOME SO WFH FC, A A FCed #Afifofs Jfm
ST | ST TR FACGD RSl (FIFOIRR I &fSHT F1 7T 73 | JICS FACGH TS O 8 BT =3
A DT T© TS (SEWA IR (YIS AR | (@1 AP ©F ooy e At s
ToIfel, IR TIPS, (A ST [T, (@I 95 A1 Tqmie Soreewd FA oy M<rea Greefo
(@FOITHT BICE I A | @ REeten e S0 o I 3 | G35 af s g Sesims 3
Ol e e T AR [T T AT | @24 AfSHTG Ty e smsAif* wg@ o=y g F65
TS FACS AT, @AI— TF ST, TRAT &, IRl oAFiaer, Ty 929 o5 |
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. 31T %1 (Brand Protection): I® JIF 930 ewgad Pl 251 JiTe 0% | S [ o
T I G0 JTE DT 71 FCF | QAT G2 JEHBrE TAEL T QWF IS 2J | A6 | AfSTANTma
FIR (ACF GOICF I (A3 AAS | faorre, [feq sl Ao FefGre 7 Qv F41 AR | SAs
T FCE @ JTS JF SYNG GUND 7T A 6o | 58 AP ©f 99, IS %1 QOIS e
BT ST gl e | JiTea Srgsl, M, Wife T T T G TS T G5 T @I |
TEfGTE o1 g IS #eTw SSfS F2G <Y | FOANH IS JFTF IS I IR [<KA6 S5 8
BICIS T | 94 g T T TR 3B 200 IR AfSBICE JIS I Wi FACo TS F(F | 78
SR Jeta Wb B AT F0ea [T | IS 1, o, feeiza, @ Tonifn faaete
RIS 0 o AfSD et =T FAF (BB I | GRIOT Frsiar AeT, @TafR, 894, SPLa Hay
oy fafireeitd aiferifon e 2R | T GIGHATCE 9 71 [ (A AR AFCS =0 | A2
P RG] R =PI TRCRC2R LI TS T (A0S 21T |

TS JAGATT 24T 126 F& T JS NEOTS! (O FAT R JST ICGHF (GFOIHT N TC4T
SRY FAC | SRS TS JIGHATE A 5% FRGE 20 (708 277 | @ T — v e Tofi 6a @12
FCTT TG BT LT JCSF ~Afemifer. T, IIGAFT FCST & G5 I ST COfd Pl AR
AL AL AT FAGT ORI T | AR JTS IFGIA NToN 24 Fe xeN Afsfre et
T QAN FAT |

et '8 Frifereem v

Relationship between Marketing and Branding

o @ JrTR Wy GG TS T [ | AP [0 8 JIfSF Ty (FICAT 1% (A&
(BBT 7 BT YLoT RANE TOFOII NG FCACR | AP G N0y g 6T APCTs IR S Ay
Afeifre =7 | FIRTE @ Fifer R Reietas 371F e wieass [aife qwne | o1 g e [K@ife v
TR G AN AT G AR A G- JrfeRea oo o |

(SR ARE 8 TS[IF &2 [RUTTa e efedifas Sray Seiaa wowy ARpifers (i siffs
T WA AR FABCE [Koteld 0T | A JTS F0e @ @I BF, oo, Tei2a, 9 A1 Qe[
TRHECE @A A ARSI Ao A GRT (AP RS A G IJ97e 2 | [ Row e afo
(CEMA RO e 2ItF | P IRBARCAT AP FifR F01 =7 | oo g Frifder weay @dio
TS T AFCETS FECHE G T @ 5y Ay siefre =) g Sicema [ ¢
FERCTT 04y ALFTPT fraesceTs e o ==

s. Rt wnesl Wt g | Aoy [eeas @6 SR =0T Fifer | 7o el ifer zrore st
AT PG IECR | P PG ARGEANE & =W SEml [om a0z | aree [onsd &)y
S-S FIAF TRCR | AH— FIGIR WG AT I3 TS JIG |

3. R TR @M eFg (MR TR AP (Tl A T | SIR QAT I R AP (FoIR Al |
FIGT (TR #efT &S A FAF FACA = | F@ AT @2t e {778 @R @67 T21
SO (@ &g (A /|

©. o @G afemmr @A =67, =, 35, Ao’ Tojifng I T4 | 92 RS FREER LG
e Afapifers 231 | Srfvee Frifer @t afe @ane 9w, B, a6, ez Sopifma e 4 27 |
« T IS BGCNF NI JiTC ABIerse 27 |

BRI BI-29



e TS fmfmyie ffaa cermm

8. TIotaa (@ ARIETAETS! 47 Q@M 7% T4 AR | TR 8 ARCICHR AL Ao ANSAAR & oo
FEPHEPINE 7o RS F00 = | O JIRA (7@ Fo ARTOTAeTo! o155 T4 T 1 | =P bl
SR 0 T B ¢ IR FACO R | P70 BT GfG ArcRmT el |

¢. e efem @b-qv o afSPie (v ey T ACE | T e T Afevmes [
AR TN WP ZO | TS 7w @O IR AfSD OItvs AAPTRes JGRET NGO
e =i | e 9 (=it efermeteT @R o oRtas I afed oo |

b, T W SCWIETe AT (AT IR | oetag STy =01 (GFolnd 88 [REtas e el
AR GR 2I°ly [Pz ML Arele [RGrowae | Tivcs ST Sl =T AT e, Seferorel
R “Aferifer 2 4 |

q, eI SR PR T ZCA A ST (B @R SRR 5P ARG FT | 9L A 340
@, (@ (@SR Al @ T Bo® | FIR A9 6 (T N4y G5 S 71 38 e | G
A @, (@ QAo 2epfh et ¢ aze F0 |

v, et @3 I afep Afow T FT Ao AT (wor [F6 (e TR &=y ACH2 A |
Aoy (AP AR I FAIR AR AL e | AHeP JreR Ay ARCGRT ex corens S ¢heies o7 |
FifeR T TR tofi wrore wwgelf Fie |

5. A Fro Rera SR ARGERT I 7@ ACF | G G35 IR TR o1 (b8 T4 =7, TR
TG (@S] FHOTO[ ¢ Fdl I | THMF G NG ToAfR CofF T4 T | QAT AF0 NP
S CORE WG AT AL T 27 |

FIRER @R e Ty g1 gy Ave € [oF 12 ea wPTee G167 76T RAe S 2=—iey o
o A, JHISR B U F T | WA o Jrifer oot «afl o, Eresea [ afew sies
W T ACE | AR D2 W 0 A [0 79 AN S AP I | G671 Je Ay Fa
Gr2 ool FEG ARBE T4 27 | ©12 IR Al e $F 2T ACF | AR AW (@I IS 1 ATF
O @IT RANT 2eaes 270 91 | I (@5 ATt AN e 2o 20S 51 O61 ©itwd Jrifesa
SISl fre =7 | AR @1 AR, iR ¢ [ Jee SRy S | Y s P IR
g AR | @3B Iw e w16 e PTRe SR ARDIEH a1 78377 7 |

@ FHIPRCFA:

(SIEIWR BIfEWR 82 Rt T efSoia Sy Seiea =10 Jre 017 R[raaer, «Afiagmr e,
IR 8 RENE F© JIGA I | JFE IJIGE Giferd qo Fe M F | dATe, «@fS
ST JTS TAMGECS I FCT IS Tvoel ¢ofd Fea | fGolre , efedia Jed 3es
(TSI AR ML S FACO AR I | GRSIS JTE JIGTR eyl SRR <=1, (@l 32 @
TS ST @ JFICTT FAHT COf I G JIICTT JHT AW FT | TGS [0 8 FITF T G5
TSI T W AeTe quvd ey [y W Mo “idey el I | @a— JrifdR =itena «ifio tofd
8 T (o 0K | @t @G AT FIE@Ew 8 AT Tww | Fifee awoT Afene bfre w@, @om
Siey I8 @ NS IR o e | [ofelw arRwens W6 wiely ¢Meeaiw T w6, GG wgeEm
ofewr, IS ww, @FEE 36 3, SEee I9@ 3@, Gfb @I  ifes [T e @61 e
PG | FfGraa G [t ey @361 7w Wrve 43 o< 98 F AP G161 =@ Rl S
2 &F T A IR IEAE AT OF 7 | JiIfR @ Rvfele aotiezs wif<eseny ok | Sigfas e
TOR @FGR FIRHI | GHOce M Med Swiis W 1301 S AR 41 T8I#7 7 |
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Brand Influencing Factors

\Jar)

Q 215 I SA-
o JICTA ToF 2SR RBRFIAN SAMFET I IS ARCI;
o JNTT THF Yo RTTH! ey TAMPIR bfZe Fa0e ARa;
o TR ool el Tt FACS ARCIT; 4R
o JE TAMEPIRS R T e |

¢T JTS ITGA RASTF JRET ARCICE RS 19T FHET A F00 20 | IS B @
IR WP SAME I =W SR | 68 Tomia Gageis e sace A ke 5y Sl
RGN ACT e F1 I 27 A1 | AR ARCICR A0 AN 1R, FIAGT 7ol Tofg [orery
PRGN TFeTo! 67 I | I&T IS JIFAFCS A AR @3 oo sifzeaeez [ifeg Toamm «
QTR 2O T SRS 20O 27 | RO 0 TS SAMIC [aaete s AfRasie | e dfese
CFE FE TAMICT ARSI et s srel, e qR AR B IR 1 @] AT
fREget=Ta e e 20O+ WA e TS Al | W e Jre e oveg efodies e
Tomere e ofier A | efevieTa s, @ ¢ ey frare ar@r 3t e Seaens geifs 27 |
T G A4 FE 20T JICOF 897 O] REETPE! SAMFLTAS e Fa1 @ qvF deF (AH
FIfER I IS 341 |

Brand Influencing Factors

AT Il (@Fova T Wy TS AF | AW FrONI JIECF TTHRG R NS FAF O
AfSBICTR foer A A1 | SIS #1607 @R qafo e faw e ffes w0 =) Fifecem =
GIACE @A (TS TAFS 20hR, (SN TN eSO e @A efov G A= cvea
FifRER g RN | G0 T oo Fa1 Td FSAG GR GG FeAe F16 | J© 2fosl Fea
ez BReca AT @67 RRT Hricetfer TR 1 (@ FIee e 2ffont qR FJB7 =32 W oel-S=Al
NI eAcare | 5y e wie a1 REIvar 91 7@ J© 9 T RAere GiR e AfS@rl &
SR AT FACS AT | OIR IS &SP JHR JTA TR Ao} RRFFERl SAMPTR TARY SFTGH
3t FREbe1 A0 209 | S T THR @olF [RRIFSIR SAMITTIR SCBT B4l RCel:

>. efSPITe SR K87 (Internal Factors of the Company): afe3i fer &g faw wiee ar Friees
T o] TR O AT | JT© 2 48 @R TAMIPR RO R{esae 7 2ares S Gt e
5w, afepita s, M, MR, e 370 ¢ S Toifr |

. @ifea e 8 f&9 (Mission and Vision of the Company): 3 @& @riifF S fie s
foxta qren e e =7 o0 «BT JHITSH TAF (Freans o @R w0 | 92+ (@=iife fime fgfors
T T @, ORI G (Tol 20O B, O Uod aferem OoF e N AfoThre 2o T | AGH
T % 2o @, SRl (@Folnd TE CRI g 93 | 58 (ol W @2 FT (A Ao
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G T AR O3 PO (ST BT AZOTIN 2(F N | T JTC ST CFeq ABT FTI5R 14t =7 @
I’ @i S ¢ fow e Foor Meafer |

4. @R F#Ueare (Values of the Company): &fsfb afesitar e g i A @@ — ool
REPTITST, Q=erel, Wl , 79y, Jeaerel oy | 3 efsyitam I A I W @
TN, N, SORW 2951 AFCS A | @ e [T IS ©2F Srefeiid AR KB 3 | e
(I 2D Iew [fSy @a Foiam ebfere AT e afer™ owg efew To2 [ e FF =
& JET (@A WO FFTO! S FACS A o | AW efodeeg ool A1 fgeicamrer o 3w
ST A0 AN 2ACF O SR JTS TGRSR DT #® FACS A1 |

o. Pifam 3RS (Culture of the Company): (Fiifae kS 20T T AT GG SR
THWE | G YR T G G FACHE GFACY PG TR THARD PR (AT R A @B 8
TeomAETOR BT SR Lo} R B0 | JTS B (WA (@ ARFS AT SRl AT
A | JET (RN IR T A4S ARSI FIAHF FIZ (A2 AT | @ AT FAAT WSS
Trofafea e ofiiel AR w0 | efevicT erfedie rEs e [Kem ¢ drFm wFE Fee [
ST AR I | O (S TRFFSCS (T AT TP JTS IIGAT G &3 7 |

T, SSpRa M- (Internal Strength and Weakness): T ST STAIbT FAC© Sref@are ST
HRar [ReeEe 438 ewgd | oA [Ruaee e JIGHFCE O 1 IRG *GHe Faco AT
A | G35 I JT ARSFA CofF TS, AT e AfSHTTR FR-F{ete T 0ot ({7 A0S 2(A |
NI ARTACS ST Toix fofe a0 i Fd@w ARERT F21 8o 701 @1 5 (@Al dfod=
ifeEm e g et g efspm Wit an afegeet awwe | rFd aFe™ T JIGANH
TF PG YT 8 IBARA (DAl 0L MWI I A1 | T P& JIGHRE o Reeaeed [
ARSHITTR A 8 AU (FALTE G FACS T(F GR CTOII JFIR (F*IT @I=el FACS T |

8. fStifet (Competition) : ISR Tl 8 el TR eeiis =7 fsr@MNma FG
B | 2RO, JIS B T R @ SN qAR O A SR [eewy e 27 | @
TSR FRPTR IR TEeToR et effs IR ACFATS Fa0o =3 | ST Wb Sbacel
Toi SIF 7 ace = | Aferiionn AR e Reav 37 JifReR Frae ¢ @remR a=el 0
Yrre | PR SN T fHRreRel ¢ e @ (@O BTSN WIFe F© AL | O
JTSTS 2SO Ty ARSI S &g TZHIR [CIBAT FACS A |

R, e et (Marketing Mix): e S et e o8- 579 [ | o @Hrs Sxe
FACS FES I 41 | A Reww I Jrifer wwmgsd Ofser A0 | (ol T4 @Il 20 e
Prare gz S oI AT S OIng g WHR ACE | Fpines Jifer sjfEa smw Koo fege
TSI Ao RBR 0 | @ @A IS JIGF J Afov] T =td I ez [ fees
R RaAfo7e [Far (16T Reave 03 | T Afeve TR & R GFs IFIR afSHias TR @
AT (@R AR G [ e weified | a9t etE 3T 4 IS Face AfewiE
o e To Moq Face =7 | o Rt 7 SAMITRR At SR 63 JTS JIGeAT “fpifere
(I AF | JIETT TA7 Fred el fwpeas g Tomw eoq e 30 o (9 s 1 2@

3. #9 (Product): LR SISIF (6 A1 GIRAR &P RT3 @3« 78, @1, 39, I, 46T, Heodw
Torif 99 fFgres oo fReme wfefes a1 =1 | Swfiee Jifee 2@ afe wIW, &8I, @ear a1 fowzs
tofs Fa affemn a1 «afs @it 31 “Hera afsfafag a1 (Ko @ <07 aene e Jrifer afewn
oy A0 =0T AT | AT— P 2Hely T (S e iR @7 ¢h(q Fog foF (@ ozt 341 =7 | IR_E
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R SiteR Jrifee o IveR 20 AF | SIwWE Ll T @, @61 B afsieaa e A amy
A5 IR e Ay eace | G1 SR I e ¢wea [y @(fa sfeiyess fRKeavam wi=es =7 |

4. 3 (Price): [{eeia fiprem wwged SAm 37 | dfov [foq @ T @ o= F3 A | 92
T PR GFMCE @ ([@FOHE oo e Sves Afesitar Jifee ke 3 | i
oI A T T P @ = 2RIt JifeR eie & | Ry~ e WA SHIET (el
SRECAT! I P AR Fg 20T ST (ol QAT JT | RO a7 T Jrad Jifer
T @ T SIS 2ele ¥ | AfCBItAR P (R AL AWRT @0 AT IS F = |
(TSI IR JICEF @ Tox ¢ eiforifie @RIER &« fof R ol (e a7 I 27 |

. g (Place): (@l T3 @I A5G Fqce 517 @RI Aefs oo a7 A =t g+ | el e
R @6 @@ THAME B | JFCST AL Ay IBC RS AW @NA— oAl FRAIM, ARSI
FRAIM, grers , RGRTa Sorifva At b [T 7o F00" | 797 SCF A (FOlF SRS @
T QA AT Sof feq et | elfoie To8 =S T T I 71 (7 JCS IFeT9] ¢ [
IR I AR AT &2 199 B0 | LBAT IR AW (BICAT Je &S (\Fodbs ey 2wl
I O@ (@O SM @ e Afiaes a1 | amiel [y «aaw 3% ofawfs @Na— J[THF 5,
fifo® 3%+ 31 fire B9 Tox (@I FITST TI-REER T4 022 ok e 37 |

¥, & (Promotion): TS I qN« 36 2T TR NG IS FrIFe 7 2 (SIS ST
T TG b WA (@O A8 T | GG N JTS 8 S o7 A0 GBS I-ASICT (@Foins
T TAGAN T N T O JIO0 O SRS TS | (GO 7160 JS THFS O Feepeng
TAGA G KA TP IS (AN ST SAMIET == [ear=i, e RKawwr, eeprear,
R P @ gor® fops | T [T @i o AfeAReETa @[l ANy, e aR
VR S TFS GFT AST AFEC (SIEIT FICZ TAYT T4 2 | (T IR JICSF AT I
HoF N =W R JTSf (TS AZOATS! QR T |

8. WG (People): F® LORCA NI W TOT S{G] ACABA FAT ATEH | JIGER AP
FACHET Q=R a0 Seeeres Wt I Mwkel ¢ Sitwe FieTs Wteed ae geif<e 27 | =F# 2
HAAPTCER N PSR T GF7Te 1 AT ABFONT JE T TR = A1 | TS eI Ty
LAFSHICTT T, (FOT AR CHIRTIAT T4 T T AT T1F [y A1l Qeare | @67 492
eFgef @, M NgEE T @ FSABE W AT ST o FAI | GG IR (A (AT AT
@, (NG G Gl QAT G bo% O (el OIthd TS ARTey Fa It | Al sreear
Fieaeeia oy @ WHa0 8 FRE 771 IS IR dIo T | QLT G0 [ I A4 TS
@, 2 SDITTR TRFB FFTRT 2bfeTe I GRER ToR FITSRTT FRGT Seaiee= fTSaaeT |

b. ¥&¥S 5 (Physical Evidence): e 38 @3 2fspR (Fa 2fSp1tTa I8°1e =98 2o e a0
ACF, fSHITTR AR RSt JITCF OIS I | (FIA! G35 PSR RO A 4378 T3 =8
S04 T T & G4 G AT (I FI0q AP 7 | (F FeT (T A G Y72 TR
SR SITF Y TS Tl (AT o2 78 77 | ;W (@FoR W Afedias q@ors gl @ feaqns =
YCF, AT TN JFCSH & G126 ATAIET F30Y> @RY FAES (FICAT ©FFT o1 #1® F[ AW 1 | IR
LT T (@, 2o @ SR e 329 e @ oifiaes @i sive e e efse sare
T A | 0 TS ST @Gl THAMIA fZoTd efedias @ gl TS Sf ! e 3 |

&, 2@ (Process): IS 2q & AP MR P T 00 T | G2 [Reo e Fifafa,
PR @ YRS Aol e 29 | JoTos iR @b FEeT fam | Fifer Jeq ovea seieng s
I SRS (@, FIGE @I 2 wr &Sy ey [REenR e 31 e &g & a1 1 @it
R Fifer i1 Sifmon (@Il S (@i ABIRCH TP B FeT A R8T S=oF AL F7
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T YT Y @ T AR I AR | W T @ffovi AR BT Y Ry +if sl @gfe
8 W@ I F1 AREH | @— W (&I GOl @I oima ok Jie M @& 4wy 535 Jifer
PO B OCF T SHIRH (@O WA (66 R [ 03 | GUHq JifTw Tafore ¢ gfezre
RPTR ices B0 022 o R e A |

9. J& TAmF (Brand Factors): I TAMTA S+ {7 IR A TS 8T [ioF Ao [
B | I (AT TS 32 T I O JG TAMICTT @R REaeteT eo[edeied *RCso= S0 Cre |
TS TAMITT @ T [T JTo S CFia 4= TS 26T WIS | G5 JITeT el f76g e
AR R T | T AfSDR 0@ TS FFeToR SAMNET R ewrga A [ sace
T | G2 THAMETE TSI JCTF T2 2 [BE FF | 92 TAMWGE A6 AF dH0F A doTF
GR REFO TGS ACF | FIGTTT @ AF TAMEE (F JTOF2 T IR IO (FOPS
e elfe FE ACH | JTo [easae e T gor e[ SammeE mib fdcs o
PCACR | IS SAMICHT [FRATAT [T TG AT 20

3. QiRPa T (Customer Clarity): QizFma Ji® FTIF el 8 IRl JTST &2[F Ao (@R
I | (@O N (FICAT G0 JTS T Tl 4707 2 Tl (3 | 0T A <79 07 (@Folms o=
IFT IR ACE | FCST TP 0 Il I0F (FORT A AN [T FIC© BT 1 | T (@oltnd
O S S TR (97T T8 20O AT | (T JIS THF QN 0T I Gell 0o 00 I
T FE TS A AT GRS @ I = | AP W6 TP e oy S&l (o A
BT I ©IWA [0 JIT THAFF 41 = | JFCST TP (FOIVF IR 8 {8 LRl CofF 1 20+ ('
ST AT FMO FICO AT T |

¥, e e (Brand Positioning): SIsRT 3 oy 3 [foq g J© e (@o™m Iro @io
S @ olew a2 G &ANba TeF et A AN A ©f = e Aferifer | #fely Kiewa Fa0 ARCETR
LAFSHICT FIE (1T =T T 1 | ASHICR FeTol W87 a7 @ A (o fafire @y sz a1 @
5 (SrSMa W FOFT O [ FACS AT WA Ady I ©iewd Qe R, G I
fAPIANE SRS 2o o | (ST @ @R MO (@O N e 21o5f5a Sy tofd F0s
T | (@O AT AT I SF00 2T (@9 SR AT owm I7 93T (@ O Al Seigm 3 |
AfSTAIN JFCTF A 9% FITR AT [t Ir? &fevia 3t 7wz e e Fare 1 4w
©(F (18 TS G HFeTo] #1S FACS AR =l |

1. IT® J&G (Brand Personality): I7T® Ffeng =1 (18 <=M T SI#FR SR 3R TSNS S
SRFCA AL IRYS FACS AA1CF | A6 HISCF ITTOII & ¢ @ @it 93f6 MR IS wFew e |
ot FRGER MG FE e i@ Fo €9 | e T e Ny, G, @i, [,
GG 29 0 WA 20O A | TETRT [@FB(F NP GO [T TAGAT FA1 AR | QAT IH
GFE I € Y WGACE MO TAGT ST 0] O G GOl g 12 ST A (ACOT | (OG- ST
FEFR A g I feg fiest a7 0t (@orr @ oS @ 7 | [fog efedm amr @i e
% JTS Jfeg 8 T AF | RG@T TC SHFEA OItnF IR I Ao T @ Sefo o4
I A P JISGH (A LoIR® 27 | IS Heg AW (@O AFEF! 2=ice JT 27 O JTofs (@l
QAT LT |

¥, TS Srwy (Brand Purpose): I SINET ARSI & I (@ (@FORT I35 AfSdieaa e
AV A IR E1R LT dfs @M 8 Wpre; It | oo (@Rl [{pal 63 e’ oma
TwTAra AfoTety q0Ce (TR Al | ©I% JITSCT O TIwHPTIRCS IARASICT TAGHAT FACO (A |
Frofs oF 2SI LT BIZCS e F (R ARYPTR eAF T A FACR O ST+ AFS
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(F | PSS (TG o) (FGP J0T 516 W1 R G A AN (@S] ¢ A (FHF O A | WAD
T ¥ 8 FCENER AT & S0 % T =BG Wi ACF | SR (P (@I JT FW T 119 8
728 frerma [l ST ol ToRl e Q1T | @9 KT JHIOSTE Oitns SIwitS IS FA0o AT @
SR (T T (FGP T S SR (ol 8 TG (FTP | FICS Sy I (FFT NG [T (7P
T O3 IS0 (o] A=A I |

8. IS 5 (Brand Value): TS OFF 0o G CAHICEIT SWe (1o (@RI A1 Gfo JFS Il I
SR FAE, PO efsFe 2 IR IO ETTT N ACE | G0 efsv oF Je oy [Jfore
(FOIvd e RUITR oy [foq «aea afoepie awiq I | IS Aqrod IS SRt 47 @ I
27 7 | @— Afepite efeerlo A 27 “Sir (@Foitrs e fNeafens” et WCeGiZ STren egfes
FTS O B T GR ST LTS N | TONC (PO LT JE Sffefa Ao @ e
A AT | AR TS SRRt AT T T 206 A | Ry I TGt Je et
&g FTRPIH RCIp1 F0S 2 | 2SI (FICT TS 201 TR IHCHAAN TS O B T A1 TS
AT (0O IR | (P! PO G AT Y2 LRI G [ROT AT (el FACS A AT S e
ol T3 | AfSBE SR JTC OFF B I [T @HIEITR TG ETo7 A=FR 76 Soig=ia
FACS TS |

5. JIS A (Brand Essence): Ie 7@e 3 oitas @ 27 ©@ GO APFOIE (@OIHd e
QAT FRAICA FPTR Y = A | @ IIACH IRAB0 #7107 Jrie [aqel tofd a1 =701
T G2 Y TAGHANICS FIS AR I 2 | IS JAGNT P JIS (g1 FIee Sfofes w1
TR | G4 g [Reeael e B0 JI0es T REaes Qe €41 = | e [eagd G Aoy SRE T
«bT SR (FSIF e BCeT WEH | NP JITS AR =91, “FIEfF SRl | Seeel Sitnd JiTe
RIRH TR TAH Face “fRareiel” | TS AR (@l IR RIS @I & 36 |
AIF— ©efrel ANGre I FC=T N = SN[ 194w SR | JFCSF ATIER (Feq IS AR [
IR FT AR FCH | GFOT I M T eSO S Trorely '@ FEG (TR IS LIl AW FACS
ST | AT JITS AR TS TFeTONT (0 R QfSl /1T B |

®. JT® 4767 (Brand ldentity): JFTeT a=ei@erel o7 I3 J© et e SAgH#F F97 OF
T2 | T e AR e e oy I ACE | (@FIEE e @eelt e e g
AR IS AR =7 1 1 @7 sAprenf e Ry e SAmT A e Ao @ e v | e
Jeed 5y N @ @ — xR, TRy, e€is, @l [Reres e[ Topra swe e #fibfe
ol UR (FOIVE T(F TG Q7 FACAT = | SOCATER oG & (ACd SNl ST (@Friifeq
HAPTIR IS Fco A1 | foegaet [l 47 T=reR I WA M FF 6 @ | @ (@A 2l Ssias
A4 *fE =@ Jre RS | efPm o7 IerE T NRE R TR ARFVE W6 AfReT R
TS IR0 O T fSa T3 e Aol WR ST | FEFE T G Jre Al afedicT
TS 8 STwIT IR A QT AT A |
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@R | @6 TR o Igive G [Re-ari Jifee I (@I @ TSR G I ATl TS
FACS R 1 | 96T [ieg FF @A @A T Jee A (2, ©F *’orma s e Jifer
4157 fare ~IfT68 (A1 =07 | WA S AT Aely FACR I IS 9 bifewl e o=l
SItva Jrifer Seat ey =7 |

oy i

TR RS AL A [ofeicas Iy [aem AR AfReed =0z | ¢ FRee [Aew esT 8
*ffify e e =ievz | Reteica Sneoree 7 R Jrifer Fa1 7oz | KR AR SR &<
TRIg1 AelTIR IR SN GOTgS f2eT | AN ~ARTSC A A WeAs K47 JFRER TWee = (IR |
BT ey AN— (BT, (617, Gfefoxe, wf%; GRl Aoy @ — RS, I, Afees; Sfowe! @w——
ot fGoR; o0y @d— a9 F631, TG0 A1 Aei; e @I— Areatafos, Aifes a1
(3 ierg; I @AT— FAPIO, OGN, A NS GI6AF; 6 @N— [T 90556, 367, I
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Q AT CNTT SAA-
* T TWEDT FI O IS A
o IS TG 8 ARF *RGFL A1y ey TS AR,
o JT WAL LFACON AT FACS 2RI GR
o I FREIGR g I FACS 2RI |

D Aof TCEF =7 (@Ol “afs 9= A (SR NG AE T (TS B | 9 &f = Aot (Sre
O @R AT &F© A ATHRFONI TS | O} (WU (SN 4 @I 71 (ol TG ot
FIRICIA TG HEE ZCO AT SR SPI8E 20O AT | (ol 788 (e (7 IR AN T FAI qR O
RIS M= 2D TRE G JAR F9F | @ GqCF [IIT 4T @I JF0SF CFed 20T A 04 Ol
S TR I =7 | JITS T S I T NG AR IR CFC@ (SIS @8 A=A
o58 gl e fReoTd o1 =7 | @571 elfSRitar s TreTol o7 3 I TRyFLR ToF | Afodia
IS *ROFEIG T© @R I AR efSDIER I TEer ©© @ e+ F J | TS TRIF0T PR~y [aw
I, R 4 S, (@l FB, (ol @ A Foy ARYPRR wiers = | AT AFO SR
e A 9T @ R AT RICE A 200 & | (Folvd &ofI| biRre I oif€ @ =3
R G 411 IM TS ACEF O TS S04 B 2T |

IS TG
Brand Loyalty
S FTWEAD 2 TIF AR G2 TS (ACF I T FA00 ACF | G2 CF(G SEE0 2= @, I49

ISR ST S TR & 5% IR AT G '8 RUPTR Wi 03 A @ f5g eme 33
S FRTE (TSR TS SEEH DA ST 2R JTOT6 T I | ANF— @ A (O[] (FIBICH
AW B O (T (BIPICIE G B | QR AR (A 212w 7 ORT (AT & IEE | (@Folnd
GZ T SHACAT PR B IS Sorey AT JFTS =I5 | American Marketing Association @ TS, “The
Situation in which a consumer generally buys the same manufacturer-oriented product or service
repeatedly over time rather than buying from multiple suppliers within the category.” SR, @ fifgfere
(SIS RIS A TR 7 GIF TR IR (AF (AR ARECS Teomafofed qe o[y
ferafite @ 903 | JTe =TE s o7 B (el BT TR | (@O i R ife I NI =
O@ P12 TR (O BB 0= | (@old e M TR (5T TN =W ©F ©ICF (O SPTEE 0 | (T
Y W T (BT @ =Y O3 (ol Sfe SFfe = | (@O T FEE TLT JE R’ ACF 0
OIS JTT GG I | TS TRIED (SR AT ToHF (T893 I | (ol ToFe 28 N0 FJ 215
o AFSTAINTAE AT (BT TPl Toe 458 (7 AT @ I3 | MRS (o [y @ &
SBACH AT JHTE NS I (AT AT | AMCE JTS oS (T @ AT A T AT,
BT (FICAT I @A G & 1 | IF6 (@l GIoT JFICTT 5 A #_e AgW Fco AT 58 @7 55T
@A NS oew qre FACS 21T | T F91 AW, AEFAT TLF NSO &Af SN JIT (AF (P
G JIECF Tw I(E IR (12 I e @ I @A Afs@N Jeed ARe[r 32 339 40T
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Brand Loyalty and Customer Loyalty

% 726 TRIFAD (FATS G FACS G2 TP N0 =F | NS G2 [qeeeesiel a8 quoT GREP @F 0T
AT IR TR WL (PICAT 2/ e 0o 517 1 | ©CF W% VLT *RGFAGR T4y GRelTe by A1y (el
R | JTS GG @R ARCFH *TREEG T ALFPR 703 A6 F1 =] |

e 71FEie (Brand Loyalty)

JTC G 20T AT 2P GPE JIIS (AF IR F FACO AP | O e 2/ T ICF G NP 246y
T P ABHS FC | G ST PTG G 4RO Gl T HRYPTIR Wi FACETS QRS GBS ST
A @ 2Iva FIeh T I | A T I OIid PO IS TR 8o JT | (O IR IS
TEIGR (Fea G 2fSBTe JTH & ¢ ey N T2 @ @y 2l 4 |

&ie sEEs (Customer Loyalty)

G Af ST G AHT TLF HAN ORF FPEF 20 QTP TG | GG QI2F ST (ATF Aoy
TR CF(G D QAR A6 F(F AN @67 A QIRCFA TG | 9T QS O T WAoo 8o
fofe a7 @GR A TofR RYPT g 0 | QRPN AT @ ey e AE YR TR |
AT B YT 2 elfs (@ AR B A AT | TARE DA (A JS RGN qR ARS
FRYAGT GFOT (IFT 7O 1 A | =T =P MG G2 JUOT FROFCA A4Sy (R 2=

JTS T &I T
TS TROE0 20T G0 AoToifeles [ | G | QRS “RIFD GHio Sfoweoiefes {F | G
S{Cela @elTee @ JCNCER A (@ ey (AR | | (@FOIF [RYPT @ g Sofe (¥ @y 7zl =3 |
IS *TRHFGCS AT P05 {6y }E0 7 | P | &2 TROEoee 0 J0= 4w <oy K | =1
IS &5 2ok f[ee e =1 | IS &5 Sle 2o e ea A |
G AT Afe Sgerey (2 = IR 4R A | 9AA Afovitar @fs sy 2 =@ @3k fog
IR GO 7ol i A | foR elfoBitTa =i o 2Fersl I =11 |
G 2B TB> NPT~ € T Py | Q4 Af oo™ [oea s @ Ree Pz
O ST e AT | OF[S FCI AP |
S TREFNGCS (@FOTnd 4F AT GR NS | Qe TREbre @ewe 47 A4l 9 zfrs
(@S AR T =S =T | @Y “Affers 1 3 |
T (ROl @I iR T R AT 08 | IR (@Foltnd @R SR @R = A 68
A SBIT ArE 2ifwe &f¥ e | 2SI JFIR AR 3 2 |
T TRIEG (FONd S, SN, MAMSR | A2F TRYFNG (@olid A0 AP 9 ATSH
ESHIERIE IR RISSER KEIRRISSER
@IC ARSTAMITAR (BT TF® WA 7oy TR | @it efSPNTE (6T 1 0 Ay IR
AT | QAT A W 6T =0T (@O Ay | I W @A OEe o [{eapr e
@ A | (FOIT Ay @7 IS |
TS O 3B 27 [IETS AT (A | AT ST B 27 b QIR HG BT T |
GRTC FRARTY 20T e T e ¢ Jeed | Ry ey == [fey w@me @ @
OIS T IR | TR |

JTS Ty @iacew (Types of Brand Loyalty)

@i Sy 409 T I I U SITAF T 04T JIST 6T 30TE ¢S I | (@FOIHA N
Y BN G COfT 27 A | GFBT iR YT (FOCnd PO TROE0 3T 20T ACE | AT JIRCH
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S, QO TS (Hard-core Loyalty): @2IGT 35T (@FoT AFCHHATSICE Ao A1 JTE6 @ 36 | Gl
AT I T G R | A FS [T 1 FF TR JTS0 G A | GG (o LT (AP TP
JET K QP61 AF AR ATEH O (12 (FOF I 20 AR AR S -(DF TRYE (ol | GJT
e 217 @ T @R TGRS AN T FAE G A e | @A JeeR dfs FTw ortid
BfSABF SR 2T F(F ACF | G ACSHE (ol R A oo IF @R T &I g Jo
@ (A e AT |

3. TG S (Split Loyalty): @<t Q2o Giad SfKE GTS 95w F0a O 967 435 A1 foafs
FICST M AN AE | 92 @97 I WA (FoR @ (P @ T=wd ofeE A4ee | @2
e (FOIHE @ (FICAT T FC-(FE JTT TROIC AAFTe FAT I | G0 Swide ey w2 {71l e
T A | 9L Foqfs N g 19 Sae 4 @ACO A, A 96 QR0 AW OFThICe AR |
AIF— AP QAR , SCA[IDLT RN IR (TB] AL | PG NRCP NP
GIFEIRPT TN O Sfoews! AR R G SF “Rrvd SR 42T Jed TRCR | GFE AL (T6
GIREIECH-GF 2fs ©F 2o (Rel TR GR A6 OF “ervd o e 3o IR0E | R
FTAOT ITRERACE (T AAZW FA 1 A OF ARHAT OIFE PO Fool MR | @2 fw e
TG0 AU A%? e Qe TorT i Facete st a1 worfs e o 7e? & e | @ e
(@FSIMA @A BIesfs w0 FRe @i Pres 19w 59 @ RIS $96e Sitid 28 -197 S TRy rs
FHART A LA ACACE |

©. %6 Fy™S (Shift Loyalty): Uft 2= /€™ J@ TRIEG @3 2T IS W0 G0 5w 3
Y N | AR 2RI GF6 ST &S TPy ATE I FRI SR TC-IFR JTS FFG TS oS!
AT 03 | PR #It7 SR T RS I GR FIR FS S IR C-TFR IS *RFre Afers
27 | BT PR TR TR A AR SR Pl SRS FACO A qR A PO S (A TS
JIRE FACS A | AYETS A AR Toia foa o @8 G0 e =RiEs 2 =@ ACH |
TARRCRHA el AR (&, ST A 2 <0 G2 JFCO GG, 56, BIIpS, SRATE 9= i 1 | 92
FTOSTA SR IR TS 3 AF | ST J FT=Ha A «F 14wy =0+ @, AL ¥2 1 foaft
AR JITS AT 58 T TIFGTS STaet= A2wd S AT |

8. IRMR (Switching): Uit AFOATTF (FICAT AT JTS TROFIG | G2 O (FONAT (FICAT G0
AR T AT 7 | Gerd e Jeea @I Fo5 Ate 71 | @1 afefme’ siens e AR 3 |
TG (FICAT TS IS A ORI 03 II7© IO ARITST I TG A= FCH | AR Ao TR
1T IS SR O IS FTaie ~IfFT 0 AT | @— GFE (o] G0 HECF T FAF g
R RIS (I TR T IHRC (FIF T I | G] X{foR (FoRT ITNIE e #I) T FACS 77w (A |
T Al FRA CHE Y Q70 FACS AW (A GR IV LT g * G 20T ACF | @ T (FOl
AfSBITR fR@ee <A 1 | GT7a Gy KO (FICAT (TS 2ol Fa1 IR T | ST THa JITS Ry Ijf2a
Gy s [ ewgad S A1ce |

JITS TEHR @Fg (Importance of Brand Loyalty)

JTE TG [0 @0 eFgrd [Ew | oo [Reeaaae a4 I 201 G g (ol (o F1 IE1
LSBT TeAMS 2197 R 47 fRfite @ $909 | (Forna AN APTFT (e TR 20O 2(J | 88
(FORIZ FIeed WIS AT A TS TG B 0 | PI© =G (e [ g [y ©itg Tope
I AT | 08 T *RyEIG @y SCIoT Fel =Ce:

BRI BT-05



e TS fmfmyie ffaa cermm

s. R@ 3% (Increase Sales): =T A1 I8 @ @A PR elfovieam @4 ooy ze=n Rewa I w0
o e w0 | R Tom 97 S TP AfSDITTR JAF | JTC TGS PR T AR
R AN T A | AFG (O] I IR A0 G I O 2T FIAS bifmr 8 =7, A SesAmey
GR R A 3w =7 | 92el FE TED G0 IF AfeBTE oy Rererd «3fs @ @
HROT S |

R. (o F® (Customer Creation): e LT I¢ FLFO A G TGN eceroins fafe
(For e 391 | fRie (@or e FRfre «fd @ F0 @R T[T AT T FAO SRS FA |
S A AT e AT NG R I IF-IHE, NG IGAAR 200 TR 2R e I | G
fafie (o A SIeaT S SNt 2 =3 | 9% ANsterord S_E 57 T9F @O 4 0 |
ARFSI JTE TG T (ol HBCS AT T GfET M0 |

©. (@S 403 AT (Customer Retention): [t 6T T SR Mo ARS B (507 TN &AIRS 407
I A @G | WP (Ko @ [eed (@R NGeN 994 (@l coftt F1 AW | 7Y «B A
(@FOICAA T 40 AT 1 IR T aewd v fafirs (@er Ao 1 w4 7 o] afore R Fifews @
TG FACS AT | AGRIS JIE TGS (@FOe (e A=wa J0ed 20T I JIST AN &F
FACS B TN qR RSN “APTR T L & 1 | T TS TR (@Folend ZAT (o “AfRere
A |

8. fawte <75 297 (Reducing Marketing Costs): JiT® *RIFGR FACe {76 475 Faeng 3 27 |
et R «A0aR <T6 A0S | 9T 0L TR0 I8 A6 T S (910 @A 4F6 | IS TRYAGI
FIACT (IR JFCSH AN g A 0T IR (AR ARG = 71 | &b ST &) S I
S IR QrArE =W 9 | Gyl oo (@ifbreeE SfeAew Ty ef e @ T WS A6 A
T G AW DA EIOR AR S A & | HRPONF JHIE TG o6l 160 NP ZT
FACS AT A |

€. T AN (Less Attention): I #GIEGA SR (@Foltnd Pt @ 375 98 F919 Qedes =7
| FC TRAEIOCS (ol 20 RS (@l | G 2T (FICH FATT WL AP FE O @R 2T
T U T SIMa GF6T I62 (I ACF | GTWE T AF0] 798 AT e 0T @, ST AT T2
SIS O | (@Sl B 8 (Fol R ANF & fSPd @ JiF I@H 7o s = of Jre
TG T 2ATAG T 1 | T IS THEI0T TR A6 2f o™ (@reira faces w1 s e [orea
oy e @1 T s =g |

b, S & F W'Y (Word of Mouth): @3 &fSS @ ICAT BT Aol oo I3 1 (& 2A9H (*17
G TET ST qF TS ARTS F0O T | T K Iad &y R{oreierst Feo Frda S =6
GG WF WO | RS @ (PO A FFTol AT FEAFT ST AFT TR G2 MGG | =W
ASH TAF 6 FAS AT F AR AR fCS =10 91 | @ @ «3f6 [ aavem I @
o GFe HIeT DR SIACHS elfermiy o2y (fitg AGAH 01 ST T AT | WHF Awiod NI
ST T e IR ARBIFTe 2 ACF O3 JHIS TG TGN GBS G 9T A8 A0 @
TP T |

q. HCAFRE AR (Compromising Attitude): TS TREFGA CFa ARPAT TP SCATTNTR
AT AR = | WA T @ I @I 260y 1 ERIF CF@ @Ieal e ffire e[ v
YT R | @ TP G QRPN O HCATTLTE WATSR FS A | W A e sweaiezs
(L@ JI4Y 2 I IARY A SepRs T FHCS 1 AR JTS TRYFADI G (@olae GBI ST I |
OIRIGTE ST T TG0 G QST R | TS TG AT (@O (FTITT FPHPARCE (PICAT T
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BRI ‘j‘é‘T—SO



e TS fmfmyie TS [

Factors of Brand Loyalty

@ (I AT (5T T [ Ay IR CTAT T T of 8 e (arel 9 G3(b e I &
J(EA O O JIC WSy I JIS THENG 0T | AP AT N Pl A AT T PRI S
TG B T AT | AP CToT 0F T, T TOEG GFE (@O AP SRR [ | TS
TG 24 foq R =ETT— JTS T (ol Spls, JHTH SN IR JFeT 2 (@olF
et | aaae e =S 92 =1 w1, [fey s e =R 7 2w 4 | s e s T
Ao RRBFIRT TAMITTIR 61 1 =E=:

@ 3.y I TG Ao REwEr SoAw

> | 797 9 (Product Quality): JF® FFIGR &I FIRe ZCAT #1607 I | 415 efSHIa FHCR G 2A6[
S A T | PR 8 (GIR A0 A (ol IVCF | JOIR G 2AFSHEPTR #I¢F AFE AN @CLE
SIeAe A SIS PR 0 | (@O QST SR TS Ay 1 Gl e T4 ¢ ol greaiRwel
I AR | TSN Afscaifrerd e weRIw Bre AR wwes ey =MeAF A AT A |
AT T ZCEA R @l [ IR AN T (@O ArAIe (WO, e [ Fea g 1 TAIrSr
(PO IR LOIIE F[F J1 O (5CAS (@ AP | T RATNSRNCT TS TG Y FCO 20T A
FURY T 2lfS @y qWiF FACS J(A |

X | I W& (Brand Image): TS =00 Iad & (@reifes Fiees @30 e ar 2fsans
TS TS AFCS TS | G0 [0S JTT &S (@Folvra 96 8 ToMred To7 fofe a3 e 3we tof
| JHCSH FCA, AN, 2SI, fGeigT e Topifng Mo «3fs Jiw aferriiom Fig @ e
SET R | (ST FHICTF G T AWML IO FHRT FAR OF ToRF fofe T8 o e oo
T | G T JTS I AFeTO! 7S FAR 1 T & (g = @ e o e T FA0o
CoCACR | eI JIT G (FOlnd 4@ ACS [T ST AR I T AOFF R ARFONI IS
TG i e |

© | 5P T (Perceived Value): G (el ST AT AR IR FCE KI5 IR OCF AIP©
I T | QR (ST ST QST AL AR el 0 A | I (o1 Aife <R eropmir e =
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OF (ORI T P I, AW SO (607 ifes @ =7 (@orRr T2 AE IR ASTIR 6T Alf
T T O (SO SPIEE T | (I ST TIPS I+ (I 20T ©f (ol WFE I 2 S =i
PACA | (ORI HIP® WA T fof8 A Ay @ A AP | WP A I X AR &y (FIANS
I ICEEGAS AT T FAC | ARPNA GBICF AP TN N[9S Fo 0+ [ A | AR
JTSH] FOGT P T I O &7 o8 B Aoy @1 e |

8 | 2R ¥ (Switching Cost): =, FTS 8 TRRARIR! RIS T IFG (FO[ ([ 4T = OF
TRMR 4@ 0T | 2R =6 I Y7 @ =7 oe JTe ROEG I o | Ane @R o ebfre 2R
AL AT eigfon 20 AT o 7y fefaw, arner fefaw uw Tl fefaw F2for 4 orr 3w |
(@l IM O FEATEE I T Toa FPICHIF @1 FACo IW ©AF @7 TMIF ([ 1 GO AR
475 AFF @ AT | AR FIF AR (F@ (TG AT (@G5 FIC ST T G A F 6 8
AT (ofRITe =T | Goid [{fog 77, CRT A JT AR 6 M 73R 46 NAd @R =7 o
(@S ARSI B [IBAT F1 IR TN JFOG JIRT FACS ATCF |

¢ | FEETerel ¢ @|T (Availability and Service): e Aerfs RerTey ¢ f[KF© Aoy ERT AWl FCET
FTS TG Ifa A | (PN JS AW TS TG A N AW ©0q Jrefoa FRyEfs Fwe A |
A THT T SR Ao IS AIF TN PO IIAE FACS 1 AR (TSl TS ZACE |
T AfSFS GBI (ol RO AT Aoy FAIFOII FAAIZ FACS A (AR | (T T ST (FC@
Rercared Gl 338 wPged O7 (@ AR REEIEd CRI @i 1 FACS ARE TS TRIF(G J0T (TS
CF | 90T S TS [OA (37 20T @, @3 e 7REA1R 8 [@reres G|l [iee Face 207 |

Y | (@O NPl (Customer Psychology): Sta 1% (o AHPPe 8 NS 7i- TS TRIE0
oIS 2 | GB AT welled, 4O A A4y T KB 71 FAR AHP (Gl JTS AT S A |
SRR (P IR ROIR GFE (@l oy AT Fa0o A | [ (@l 79 77 JIe AR T 2w
IR | @ A (FOIMA NRCGE JIT TRIF0 (o = Al | AR S (ol I ARSI T @I T=g =y
SRY [ FCH 2O PO FIRT FAC0L (A4 A0RA (A4 FC | T AP (@ S Al TS TRy e
FCS A T G SCFIFS RN 160y @ =Ry 3B e A |

@ FHIPRCFA:
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T8 QRS TRFIGCS W &4 [{eany w1 Repiey [fey s e swrpFfs ¢er w1 et
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